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Additional Copyrighted Data Based Upon 
Sales Management and U.S. Bureau of Census Figures 


The Greensboro 


vif News and Record 
yy = “1959 Major US. 


Market Analysis” 


to men who moke the decisions in: 
@ Sales @ Media @ Advertising 
@ Market Analysis @ Manufac- 
turing @ Distribution @ Retailing 


Contains Metropolitan Market 
Data on: 


@ Population @ Families @ Total 
Retail Sales @ Apparel @ Food 
@ General Merchandise @ Furni- 
ture-Household-Radio @ Automo- 
tive @ Gasoline @ Drug @ Per 
Family Sales @ Buying Power 
Quotas @ Quality Index @ Per 
Family Income 


You will need these important facts 


in all your market planning 


@ Complete Survey of Buying 
Power Data for 292 Standard 
and Potential Metropolitan 
Market Areas. 


@ The Complete Sales Figures 
for 10 Major Sales Classifica- 
tions for All 292 Standard and 
Potential Metropolitan Areas, 
Ranked by Dollar Volume! 


@ 1958-Over-1954 Ranking 
By Dollar Volume of Gain or 
Loss in 9 Major Sales Classifi- 
cations for All 292 Standard 
and Potential Metropolitan 
Areas! 


@ Ranking By Dollar Volume 
of the South's Top 25 Metro- 
politan Areas in 9 Major Sales 
Classifications! 


@ The Nation's 100 Top Met- 
ropolitan Markets in Retail 
Sales Ranked by Dollar Vol- 
ume and Listed in Descending 


Order! 


@ Ranking of Per Family Sales 
for All 292 Standard and Po- 
tential Metropolitan Markets! 
@ Complete North Carolina 
County-City Data! 


Greensboro News and Record 
GREENSBORO, NORTH CAROLINA 


Represented by Jann & Kelley, Inc. 
New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City 


OVER 100,000 CIRCULATION DAILY— OVER 400,000 READERS DAILY 


Williamcno~*). - House-| eee | Pop. wer | | Per | Fs 
amie: COUNTIES 1 or \ holds | 8, | Snowe Deltars | sea: | captor Hide) 
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AIR FREIGHT EXCLUSIVE: 


Reserved Air Freight— United Air Lines 
regular-rate ‘‘extra” guarantees you space 


United Air Lines can guarantee the air freight space you need! United Mainliners and 
Cargoliners take off more than 900 times a day, and every one of them is a cargo carrier. 
The “right” flight at the right time for your shipment — another reason why so many 
shippers use Reserved Air Freight on a regular basis! Phone United Air Lines today. 


AND MORE “EXTRAS” FREE BOOKLET 


Radar on every Mainliner® helps Door-to-door pickup and delivery Tells how United Air Lines saves 
freight shippers money, provides 


insure more on-time deliveries, a makes United an extension of your better service, How about you? 
smoother ride for fragile cargo. own shipping department. Just write to Cargo Sales Divi- 
sion, United Air Lines, 36 South 


The only centralized cargo control Service to 82 cities, 2000 commu- Wabash Ave., Chicago 3, Illinois. 


checks your shipment every mile nities, puts most markets only 
and minute of the way. hours from your production line. 


; UNITED, 


A 


' AIR LINES 


® 


YOU PAY NO MORE FOR EXTRA CARE WHEN YOU SHIP UNITED AIR LINES 
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HOOSE! 
OVE 


OCCUPANT MAIL is the new... 
DYNAMIC MASS MEDIA .. . de- 
signed to reach trading areas 
around individual retail stores or 
shopping centers ... or to “‘sat- 
urate” entire cities, counties, states 
or the whole nation! 


This DYNAMIC MASS MEDIA is 
ideally suited for popular priced 
products with general appeal. 


You'll like the added sales OCCU- 
PANT MAIL can produce for YOU. 
TRY IT! 


AGE! 


\ 


Qeoupes Street 
_ 
calif 


® =e, 
Te 
ot 


Cccupant 
1 main Street e@ S 
anywhere, U- Seas 


Haag “treet 
* Cars, 


Just a few words about WHO we are... and 


. WHAT we do! 


OMLA is one of the largest OCCUPANT LIST Com- 
pilers and Mailers in the country! We have only 
one specialty . . . delivery of YOUR Sales mes- 
sages in the areas YOU CHOOSE .. . whether 
you require “blanket” coverages or “selected” 


trading areas around individual retail stores. 


Write for our FREE brochure entitled “How to 
Think About OCCUPANT MAIL.” 


)couran Te i [11 6 f) mene, 


MM y 


S. L. “Les’’ Cullman, Pres. 
W. A. “Will” Storing, Treas 


\ 


STORING co. 


239 N. 4th St., Columbus 15, Ohio 
CApital 4-8893 


SALES MANAGEMENT 


8 ales Management 


MAGAZINE 


MARKET I 


To Help You Find the Data You Need-— Quickly 


PART 1. The Survey's thousands of columns of 
figures boil down to three basic market factors— 
presented by types of markets — city, county, 
metropolitan county area, state, region. The sec- 
tions of the “Survey” correspond in the main to 
these types of markets, and are listed in Part 1 
below. This is the groundplan of the book. 


PART 2. Part 2 spells out Part 1 by describing 
the contents of each section. It is primarily help- 
ful to readers looking for data under a particular 
tvpe of market. 


PART 3. This is an Alphabetical Index in which 
the page numbers opposite the data are printed 


in columns representing the sections of the 
Survey. By reading across the page the user sees 
immediately in which types of markets the par- 
ticular data appear. 


PART 4. This is a special index to the “heart” 
of the Survey—the county-city data arranged by 
states (by provinces for Canada). It gives at a 
glance the page numbers in each state where 
the various features of the state “package” ap- 
pear—map,; cities and number of outlets; county- 
city population and income table; metropolitan 
area population and income table; county-city 
income breakdown; county-city retail sales table, 
and metropolitan area retail sales table. 


Part |—Contents 


Introductory Section 
Farm Data Section 
Leading Counties, Cities Section 
Metropolitan County Areas Section 
Index to Advertisers 


Summaries of Data by States and 
Geographic Regions . 69, 192, 196, 198 

State County-City Section 

Canadian Section 


781-784 


Your Guide to the ‘‘Heart of the Survey’’—definitions of 
data, explanations of symbols, abbreviations, etc.—201-204. 


Part 2—Description of Contents 


INTRODUCTORY SECTION 
Explanatory Foreword 
How to Use Data for Quotas and Potentials 


FARM DATA SECTION 
Number of Farms, 600 Leading Counties 
Value of Products Sold, 600 Leading Counties 
Crops 
Livestock 
Total 
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Number of Farms, by States and Sections 
Value of Products Sold, by States and Sections 
Crops 
Livestock 
Total 


LEADING COUNTIES AND CITIES SECTION 
200 Counties Leading in 


Population 


(Continued on page 6) 
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: IF the ad you 


to see runs in a 


daily paper... 


it on your desk! 


More 


are spent in newspaper ads than in 


than twice as many dollars 


Magazine, Radio and TV advertising 
combined. 

You cannot begin to estimate the adver- 
tising force that supports — or opposes 
your brand—unless you first know what’s 


being advertised in newspapers. 


ACB'S 14 NEWSPAPER 


Retail Store Advertising Reports. Provide ac- 
curate checkup of dealer tie-in advertising cover- 
ing your own and/or competitive accounts 

Tear Sheet Service. Provides tear sheets contain- 
ing advertising of any spec ified dealer or national 
advertiser 

Ce-op Advertising Audit Service. Checks, 
measures, verifies claims for allowances. 

Scrap Book Service. Specify what newspaper ad- 
vertising you want and ACB does the entire job. 
Linage and Cost Reports on National Adver- 
tising. Tells you how much and where your com- 
petitors are advertising. Linage and Cost of Space- 
by Newspaper 

Schedule Listings. Tells what national newspaper 
advertising competitors are running with details 
of same 

Unduplicated Ad Service. Keeps you posted on 
new sales, ideas, premiums, copy themes, etc. as 
they appear. 

Outstanding Advertisements. Gives you adver- 


tisements exceptional as to layout, illustration, 
size, copy, etc, 


nel = . 


= 


> 


These daily newspapers circulate in 
1,393 isolated markets. It’s a hard job to 
get every issue of every newspaper. It 
requires specialized experience to find the 
ads you want to see. 

You specify what ads you want to see. 
Name the territory to be covered. ACB 
does the rest. 


RESEARCH SERVICES 


Mat Analysis Service. Save money on your mat 
preparation. Know what your dealers want! You 
get a detailed report plus tear sheets of all mats 
used by dealers. 


Paste-Ups For Salesmen. You specify towns to 
be covered, We paste up in accordion fold display 
every ad you and your competition has run. 


Brand Mentions. Tells when other advertisers 
mention your product in their ads. Example: 
*,.. at the Restwell Hotel, you sleep on Simmons 
springs and mattresses.” 


Advertised Price Reports. Gives prices at which 
dealers are offering your own or competitive 
products. 


Magazine Checking Service. Clippings of speci- 
fied advertising from all important weekly and 
monthly consumer magazines, 


Position Report Service. Used by many space 
departments in evaluating position of the adver- 
tising they place. 


For further information, see ACB’s free catalog, or contact service office nearest you. 


ACB READS 


AG, 


The Advertising Checking Bureau, Inc. 
New York (10) 353 Fourth Ave: * Chicago (3) 18 S. Michigan Ave. * Columbus (15) 
20 South Third St. * Memphis (3) 161 Jefferson Ave. * Sam Francisco (5) 51 First St. 


EVERY ADVERTISEMENT IN EVERY DAILY NEWSPAPER 


l 


Sales Management 


EXECUTIVE OFFICES, 630 Third Avenue 
New York 17, N. Y. YUkon 6-4800 


EDITORIAL AND 
PRODUCTION STAFF 
FOR THE SURVEY OF BUYING POWER 


EDITOR AND PUBLISHER Philip Salisbury 
MANAGING EDITOR .... Christopher A. Anderson 
DIRECTOR OF RESEARCH Dr. J. M. Gould 
ASSOC. DIR. OF RESEARCH Alfred Hong 
RESEARCH ASSOCIATES Joan Treitel 
Elaine Miller 

Santa Scaffidi 
Madeleine Singleton 
H. M. Howard 


PRODUCTION MANAGER 

READER’S SERVICE BUREAU 
and the staffs of Market Statistics, Inc. 
and Service Bureau Corporation of Inter- 


national Business Machines Corp., Bar- 
nard, Inc. 


SUBSCRIPTIONS 


DIRECTOR R. E. Smallwood 
ASSISTANT DIRECTOR Edward S. Hoffman 
SUBSCRIPTION MANAGER Cc. V. Kohli 


U. S. and Canada, $10.00 a year} Foreign $15.00 
Survey only, $5.00; board bound, $8.00 


SALES MEETINGS 


(Part Il of SALES MANAGEMENT issued 
six times a year—January, March, May, 
July, September and November) 


Editorial and Production Office: 
1212 Chestnut St., Philadelphia 7, Pa. 


OFFICERS 


John W. Hartman 

Ralph L. Wilson 
VICE-PRESIDENT, SALES Randy Brown 
SENIOR VICE-PRESIDENTS C. E. Lovejoy, Jr 
W. E. Dunsby, R. E. Smallwood, Wm. McClenaghan 


PRESIDENT 
TREASURER 


THERS Bill Brothers Publica- 

tions in MARKETING 
= 2 (in addition to Sales 
| = ) Management): Sales 
es Meetings, Premium Prac- 
. tice. INDUSTRIAL: Rub- 
ber World, Plastics Technology. MERCHAN- 
DISING: Fast Food, Floor Covering Profits 
and Tires-TBA Merchandising. 


. BR 


ADVERTISING SALES 


Offices and personnel listed in 
Advertisers’ Index 


SALES MANAGEMENT, with which is incorporated 
PROGRESS, is published semi-monthly on the first 
and third Friday of every month except in May, 
July, September and November, when a third 
issue is published on the tenth of the month. 
Affiliated with Bill Brothers Publishing Corp. 
Publication (printing) offices, 3rd St. and Hunting 
Park Ave., Phila., Pa. Address mail to New York 
office, Entered as second class matter May 27, 
1942 at the Post Office, Philadelphia, Pa. under the 
act of March 3, 1879. Copyright May 10, 1959 by 
Sales Management, Inc. 
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FILING 


KARD VE YEF? 


APPROVED BY UNDERWRITERS’ LABORATORIES, INC 


brings many thousands of card records within easy reach of the operator 


KARD-VEYER units make for the utmost operating economy 
by speeding up reference . . . saving space . . . reducing 
operator fatigue and boosting morale . . . saving much time 
for all personnel concerned. Any desired tray is delivered at 
the touch of a button in an average of 2/2 seconds. All trays 
are positioned for reference without shadows. Never before 
has such flexibility been offered in mechanized record files 
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to meet your exact requirements. The wide range of models 
means you get the work station with the greatest number of 
records in the minimum floor space... with maximum oper- 
ator comfort and productivity. All units are standard with 
push-button selector and posting shelf. Send coupon today 
for new illustrated booklet giving full details on these remark- 
able KARD-VEYER units. 


DIVISION OF SPERRY RAND CORPORATION 

Room 1536, 315 Fourth Avenue, New York 10, N. Y. 
Kindly send new booklet LBV811—“New KARD-VEYER” 
NAME & TITLE 
COMPANY 


STREET. 


/ 
Continued from page 3 


otal Effective Buying Income 
Per Household Income 
Per Capita Income 
Urbanized Population 
Total Retail Sales 
Per Household Retail Sales 
Food Store Sal 
Eating & Drinking Places Sales 
General Merchandise Store Sales 
Apparel Store Sales 
Furniture-Household-Appliance Store Sales 
Automotive Store Sales 
Gasoline Service Station Sales 
Lumber-Building Materials-Hardware Store Sales 
Drug Store Sales 
200 Cities Leading 
Population 
Total Effective Buying Income 
lotal Retail Sales 


METROPOLITAN COUNTY AREA SECTION 
Delineation of Areas by County Make-up; 


nmary of Population and Effective 
Buying Income Data 

Population 

Per Cent of U.S Population 

House holds 

Consumer Spending Units, 
Urbanized Population 

lotal Effective Buying Income, 

Per Cent of U. S. E.B. Income 

Per Capita Income 

Per Household Income for 
Abilene, Texas, through Chicago, Ill. 
Cincinnati, Ohio, through Gulfport, Miss. 


Hagerstown, Md., through Memphis, Tenn. 
Meridian, Miss., through Portsmouth, Va. 
Poughkeepsie, N. Y., through Terre Haute, Ind 
Texarkana, Tex.-Ark., through Zanesville, Ohio 


Population and E.B. Income Totals for 
All Standard Areas, 
All Potential Areas 
All Me tropolitan Areas 
United States 


Summary of Retail Sales Data 

lotal Retail Sales 

Per Cent of U. S. Retail Sales 

Per Household Retail Sales 

Buying Power Index 

Quality of Market Index 

Index of Sales Activity 

otal Retail Sales and Nine Store Group Sales (Food, Eating 

Drinking Places 

ture-Household-Appliance, Automotive, Gasoline Service 
Stations, Lumber-Building Materials-Hardware, Drug ):—for 

Abilene é through Charlotte, N. C. 128 

Chattano nn., through Grand Rapids, Mich 130 

Gre l] 0 through Louisville, Ky 132 

Lubbock é through Pasco-Kennewick-Richland 
Wash 

Pawtucket, R. I., through Reading, Pa 

Reno, Nev., through Topeka, Kansas 

rrenton, N. J., through Zanesville, Ohio 

fotal Retail Sales and Nine Store Group Sales (Food, Eating 
& Drinking Place 
ture-Household-Appliance, Automotive, Gasoline Service 
Station, Lumber-Building Materials-Hardware, Drug for 


General Merchandise, Apparel, Furni 


General Merchandise, Apparel, Furni 


All Standard Areas, 

All Potential Areas, 

All Metropolitan Areas, 

United States 

Per Household Sales, Retail and Nine Store Groups 

(Food, Eating & Drinking Places, General Merchandise, 

Apparel, Furniture-Household-Appliance, Automotive, 

Gasoline Service Station, Lumber-Building Materials- 

Hardware, Drug); — for 

Abilene, Tex., through Davenport-Rock Island-Moline, 
lowa-Ill. 

Dayton, Ohio, through Laredo, Tex. 

Las Vegas, Nev., through Newport News-Hampton, Va. 

New York-Newark-Jersey City, N.Y.-N.J., through Salem, 
Ore. ‘3 

Salt Lake City, Utah, through Zanesville, Ohio 

United States 

Metropolitan County Area Rankings—in 

Population 

Households 

Per Household Retail Sales 

Total Retail Sales 

Food Store Sales 

General Merchandise Store Sales 

Apparel Store Sales 

Furniture-Household-Appliance Store Sales 

Automotive Dealer and Store Sales 

Gasoline Service Station Sales 

Drug Store Sales 

Eating & Drinking Places Sales 

Lumber-Building Materials-Hardware Store Sales 

Total Effective Buying Income 

Per Household Income 


STATES AND GEOGRAPHIC REGIONS 
Summary of Population and Effective 


Buying Income Data— 
Population, 
Per Cent of U. S. Population, 
Households, 
Consumer Spending Units, 
Urbanized Population, 
Total Effective Buying Income, 
Per Cent of U. S. E.B. Income, 
Per Capita Income 
Per Household Income 
Income. per Consumer Spending Unit 
Cash Income Per Household 
Income Breakdown of Households 

Summary of Retail Data by States and Sections— 
Total Retail Sales, 
Per Cent of U. S. Retail Sales, 
Per Household Sales, 
Buying Power Index, 
Quality Index, 
Sales Activity Index, 
Nine State Group Totals 

Per Capita and Per Household Sales—Total Retail and Nine 
Store Groups (Food, Eating & Drinking Places, General 
Merchandise, Apparel, Furniture-Household- Appliance, 
Automotive, Gasoline Service Station, Lumber-Building 
Materials-Hardware, Drug) 


COUNTY-CITY TABLES FOR EACH STATE 
(Alabama through Wyoming alphabetically, including 
Alaska, D. C., and Hawaii) 
See Special Index on page 11 for page numbers of the 
various state tables. 
Tables contain these data: 
Total Population, 
Per Cent of U. S. Population, 
(Continued on page 8) 
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Raallly OM NG MOVE 


Automation in shipping! This Railway Express electronic sorter-conveyor shipping goes MODERN 
—the only such machine in existence—can process a record 3,000 packages wshtin 
an hour. Such timesaving accuracy puts Railway Express years ahead of 
any other carrier . . . is part of a multimillion-dollar modernization program 
designed to give you faster, more complete service. 

Your shipment moves swiftly to almost anywhere in the world —with 
unified one-carrier responsibility all the way. You get door-to-door delivery 
at no extra charge (within REA delivery limits in the U.S.A.). Check the 
special low rates on many commodities! Next time you want safe, swift, 


j i i ee 
sure shipping —call Railway Express! RAIL-AIR*> SEA 
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(Continued from page 6) 

Households, 

Consumer Spending Units, 

Urbanized Population; 

Total Effective Buying Income, 

Per Cent of U. S. Income, 

Per Capita Income, 

Per Household Income, 

Income Per Consumer Spending Unit, 
Cash Income Per Household 

Income Breakdown of Households, showing Per Cent 


Stations, Lumber-Building Materials-Hardware, Drug ). 


State’s Metropolitan Area Summary 
Data 


CANADIAN SECTION 
Explanatory 


Metropolitan Areas (DBS Definitions ) 
Summary of All Data by Provinces 


Province County-City Tables 


of Retail Sales 
. 205-735 


these 
$4,000-$6,999; 


of Households and of Income in 
$0-$2,499; $2,500-$3,999; 
$9,999; $10,000 & over; 

State’s Metropolitan Area Summary of Population and 
E.B. Income Data; 

Total Retail Sales, 

Per Cent of U. S. Retail Sales, 

Per Household Retail Sales, 

Buying Power Index, 


groups: 


Total Population, 
$7,000- 


Per Cent Canada Population, 

Households, 

Per Cent French-Speaking, 

Total E.B. Income, 

Per Cent of Canada Income, 

Per Capita Income, 

Per Household Income, 

Total Retail Sales, 

Per Cent of Canada Retail Sales, 

Per Household Retail Sales, 

Five Store Group Totals (Food, General Merchandise, 
Furniture-Household-Appliance, Automotive, Drug). 

Five Store Group Per Capita and Per Household 
Sales 


Quality Index, 

Sales Activity Index, 

Nine Store Group Totals (Food, Eating & Drinking 
Places, General Merchandise, Apparel, Furniture- 


Household-Appliance, Automotive, Gasoline Service 753-780 


Part 3—Alphabetical Index to the Various Data 


Leading 
Counties 


Leading 
Cities 


FARM DATA 


Farms, Number of by States and Counties 
Crops Sold in 1958, Value of 
Livestock Sold in 1958, Value of 


INCOME, NET EFFECTIVE BUYING 


Breakdown by Households 

Breakdown by Income Groups 

CASH INCOME PER HOUSEHOLD 
Per Capita 

Per Capita Rankings 

Per Consumer Spending Unit 

Per Household 

Per Household Rankings 

Total Income = 
otal Income Per Cent of National Income 
lotal Income Rankings 


207-733 
207-733 
207-733 
207-733 


207-733 
207-733 


116-127 746-780 
116-127 
116-127 

190 
116-127 
116-127 

188 


746-780 


746-780 
746-780 


207-733 
207-733 


INDEXES 


Buying Power 
Quality Index 
Sales Activity Index 


Index 128-145 746-780 
128-145 746-780 
128-145 96 746-780 


POPULATION 


Consumer Spending Units, Number of 
Households, Number of 

Households Rankings 

Total Population ceed be huh aces 
Total Population Per Cent of National Total 
Total Population Rankings 

Urbanized Population 

Urbanized Population Rankings 


207-733 
207-733 


116-127 
116-127 
162 
116-127 
116-127 
160 


116-127 


746-780 


207-733 


207-733 


746-780 
746-780 


207-733 


SALES 
Apparel 
Per Capita 
Per Household 
Total 
Total Ranked 


(Continued on page 10) 
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AND IT’S GETTING BIGGER ALL THE TIME! 


7-billion dollars worth of groceries! That’s the 
size of the package our readers (and your cus- 
tomers) take home with Everywoman’s Family 
Circle each year! They’re shoppers in 23,000 
chain and independent supermarkets that ring 
up sales of nearly $21 billions annually—over 
two-thirds of total chain grocery volume, 40% 
of all U.S. retail grocery business. And our 


1959 


package is getting bigger all the time: Family 
Circle circulation for the first quarter averaged 
5,300,000*— quite a bonus on our 5-million rate 
base! No wonder advertising volume for ’59 is 
50% ahead of last year as of this date, with 45 
new advertisers already signed up. Put your 
advertising where your business is—in Every- 


woman’s Family Circle! *Publisher’s Estimate 


Part 3—Alphabetical Index to the Various Data—(Continued) 
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Automotive 


Per Capita 

Per Household 
Total 

lotal Ranked 


Drug 


Per Capita 

Per Household 
lotal 

Total Ranked 


iting & Drinking Places 


Per Capita 
Per Household 
Total 

lotal Ranked 


ood 


Per Capita 

Per Household 
Total 

fotal Ranked 


irniture-Household-Appliance 


Per Capita 

Per Household 
Total 

lotal Ranked 


ioline Service Station 


Per Capita 
Per Household 
otal 

ital Ranked 


il Me I h indise 


Capita 

f Household 

ital 
il Ranked 


ber-Building Materials-Hardware 


r Capita 
Household 
tal 


ital Ranked 


er Capita 

er Household 

el Household Ranked 

tal 

otal Retail Sales Per Cent of National Total 
tal Ranked 


STORES, NUMBER OF 


Apparel by Cities 

Automotive, by Cities 

Drug by Cities 

Eating & Drinking, by Citic 

Food, by Cites 

Furniture-Household-Appliance, by Cities 
Gasoline Service Station, by Cities 

General Merchandise, by Cities 

Lumber-Building Materials, Hardware, by Cities 
Total, by Cities 


County- 
City 


States 
& Sec- 
tions 


Leading 
Counties 


Leading 
Cities 


910-735 


206-733 
206-733 
206-733 
206-733 
206-733 
206-733 
206-733 
206-733 
206-733 
206-733 


146-156 
128-145 


176 


146-156 
128-145 
180 


146-156 
128-145 
182 


146-156 
128-145 
168 


146-156 
128-145 
174 


146-156 
128-145 
178 


146-156 
128-145 
170 


146-156 
128-145 
184 


146-156 
164 
128-145 
128-145 
166 


198 
198 
196 


753-780 
753-780 
746-780 


753-780 
753-780 
7 46-780 


753-780 
753-780 
7 46-780 


753-780 
753-780 
746-780 


753-780 
753-780 
7 46-780 


753-780 
746-780 


7 46-780 
7 46-780 
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Part 4—Index to State County-City Index 


Cities, Pop. & E. B. Income Income _ Retail Sales P 
Outlets County-City Metro. Area Breakdown County-City Metro. Area 


RII deci icccbrvion bacmabiew’ 4 - ; a 210 213 
Alaska Poe ¥ ee . a Sts... 213 

Arizona re 214 216 216 
Arkansas ...... ae See... oc 225 
California ... SHAS Ss a 228 . .246 259 
Colorade.......«2% SO .,. Bis - 260 | 265 
Connecticut .... he = — ae 274 279 
Delaware FOREN, 4 a ...279 280 280 
Dist. of Columbia . ah sib et Btt.aalin 282 282 282 
Florida Oe ated ; geek 2. i. 2... . .298 
ss wsueeve eerie eerste Bais ale ..300.. . 306 312 
Hawaii bath be RR 313 314. 

Idaho : enone 14. aarer © 314.. 317 318 
Illinois ‘ Skt : Ries cet ae ee 328 338 
Indiana A eee Oe eas 6, Ben - , ees 349 353 
lowa ; Tar oer ree Ser... 4: « SE 366 
Kansas es aia oo 366 370 373 
Kentucky 5 = Gat ES - ie Ne es 383 
Louisiana ee ‘2 384 SS | 

Maine “4 : ut - 392. 394 

Maryland of a 398 ..401 
Massachusetts Bs a! Be 463... 412.. 

Michigan : 420 430 

Minnesota : : ‘ ah ene i 444 ., 448 

Mississippi is ae 453 456 

Missouri . i 460 468 
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Survey of Buying Power 


Before you get down to the study of the figures in this book, why not forestall any 
possible misconceptions and uncertainty in your use of the figures by reading this 
explanatory foreword. It gives you a correct understanding of the character of the 
data and their application to your market problems. 

Here, with page numbers, is a breakdown of the subjects explained in the foreword. 


How accurate the Survey is 

New Features of 1959 .. 

Data Sources and Techniques 

Definition of Population 
—Household 
—Consumer Spending Unit 
—Urbanized Population 
—FEffective Buying Income . 
—Cash Income Per Household 


How Income is broken down 
—by States and Counties 
—by Income Brackets 


13 Significance of Income Distribution 
14 Definition of Retail Sales “fe 
15 Comparison of Survey and Census on Retail Sales Data 
How We Get Our Retail Sales Estimates 
Decentralization of Sales . 
Treatment of Mail Order Houses 
Revisions of Survey Data ...... : 
Relationship between Commodity and Store Sales 
Components of Retail Sales 
Retail Concentration Formula 
Definition of Buying Power Index 
—dQuality Index .... 
—Sales Activity Index 


15 
15 


1958 managed to set an all-time 
high-water mark for retailing, by 
virtue of a fractional gain over 1957, 
not a bad performance for a recession 
year. The impact of the 1958 reces- 
sion was peculiarly concentrated in 
heavy industrial areas, with many 
light industry, trade and service cen- 
ters as well as farm areas enjoying 
extremely favorable economic condi- 
tions. Therefore the rates of change 
recorded in this Survey of Buying 
Power (the 30th in a series extend- 
ing back to 1929) exhibit an unusu- 
ally wide range of variation. 

It is this wide regional range of 
variation, which we investigate an- 
nually in the course of creating a 
new SALES MANAGEMENT Survey of 
Buying Power that underlines for us 
the vastness of the United States and 
the great differences within its bord- 
ers. Rates of growth and decline in 
economic activity differ from region 
to region, from industry to industry, 
and from market to market. We can 
say with pardonable pride that great 
and complex as these changes are, 
SALES MANAGEMENT is able to meas- 
ure them while they are in the mak- 
ing, and incorporate them in the 
Survey of Buying Power as a “census 
brought up to date.” 
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We have estimated that over $200 
billion of industrial and consumer 
goods and services are distributed 
annually by companies using the Sur- 
vey for the establishment of sales 
quotas. This widespread use of the 
Survey of Buying Power confers a 
heavy responsibility on the editors 
and research staff of SALES MANAGE- 
MENT. Our estimates must pass the 
most rigid tests imposed by the vari- 
ous official Census inquiries, must 
stand up under the informed scrutiny 
of every chamber of commerce and 
local planning commission in the na- 
tion, and finally, must meet the prag- 
matic test of realistically indicating 
the regional demand for the products 
of American industry. It is a truly 
sobering thought that if we were 
wrong to a _ significant degree, so 
many would be wrong with us! 


Comparison with the Census 
The question of accuracy is partic- 
ularly appropriate for this Survey 
because our retail sales estimates for 
1958 published herein will be sub- 
ject to an official check when the re- 
sults of the 1958 Census of Retail 
Trade become available. (The Cen- 


sus Bureau, with the help of high- 
speed tape tabulating equipment, 
hopes to release such figures by the 
close of the current year. ) 

How well did we do in the two 
great post-war Censuses of Retail 
Trade? One clue is to check the na- 
tional totals. 


Census 
Total 
1948 $130.5 Billion 


1954 $170.0 Billion 
1958 (?) 


Survey 

Estimate 
$130.6 Billion 
$170.0 Billion 
$200.8 Billion 


We are of course fond of drawing 
attention to these comparisons be 
cause the degree of accuracy attain- 
ed here is almost incredibly good, 
particularly as successive refinements 
by the Census Bureau brought their 
results closer to ours. In general of 
course, the percentage of error in- 
creases as the area gets smaller. 
Comparing the results of the 1954 
Census of retail trade with figures 
published in the 1955 Survey of 
Buying Power, we found that for Cen- 
sus regions our average error was 2%, 
for states 4.0%, for standard metro 
areas about 6.0%, and for counties 
about 7.0 or 8.0%. Since our 1954 
estimates were seven years removed 
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NEW FEATURES IN THE SURVEY 
1. Cash Income Per Household 


4 new column has been added to give marketing men a 
more realistic measure of cash income per househould (after 
taxes) available for spending. We exclude from this measure 
such non-cash items as “income in kind,” represented by the 
food and fuel produced and consumed by farmers, “imputed 
rentals of owner-occupied homes,” income received by trusts, 
pension welfare funds and non-profit institutions which do 
not go to households, and other similar miscellaneous types 


of income included by the Government in national income 
totals. 


2. Alphabetic Arrangement of Cities 


In our basic county-city section (pages 205-735) readers 
will now find all cities arranged alphabetically within each 
county. In previous Surveys the order of arrangement was 
by volume of retail sales in 1954, which by 1958 had become 
misleading and confusing. 


3. New Metropolitan Area Definition 


teaders will find a drastic alteration in the number and 
definition of metropolitan areas, in accordance with the in- 
tensive review of the areas conducted by the Bureau of the 
Budget’s Technical Committee on Area Definitions. While 
we have worked closely with the Bureau of the Budget, we 
were required to make certain decisions in advance of their 
own, in order to meet our Survey deadlines. We believe that 
these decisions, while made on our own responsibility, will 
in all cases correctly anticipate the final official definitions. 
Eight areas have been added to the list of standard metro- 
politan county areas, all of them promoted out of our list of 
“potential” metro county areas. Thirteen new potential areas 
added this year by SALES MANAGEMENT raise the total num- 
ber of standard and potential areas to 292. Everett, Wash., 
absorbed by the Seattle area, has been dropped. Both the 
new standard and new potential areas are listed at the right. 


4. No Estimate of TV Homes 


With some regrets, we have eliminated publication of our 
county-by-county estimates of the number of TV homes. We 
feel that television saturation has reached the point where 
there is little significant difference in the degree of pene- 
tration in major markets, and that publication of different 
percentages based on insufficient samples may do more harm 
than good. We may be wrong about this, and would welcome 
reader reaction on this point. 


from the Census base year, it is rea- 
sonable to state that our county esti- 
mates of sales are subject to an aver- 
age error of about one percent per 
year. And in this sense we can say 


that we have a 96% order of accuracy 


in the sales estimates in the current 
Survey, only four years removed 
from the Census base. 


The People Behind the Survey 

The creation of the 1959 Survey 
utilized the full resources of the 
SALES MANAGEMENT staff, the New 
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York Service Bureau of the Interna- 
tional Business Machine Corporation 
(responsible for the countless com- 
putations involved in this project), 
the Barnard Tabulating Agency, and 
Market Statistics, Inc., which main- 
tains the largest file of current region- 
al research materials in the county. 

This year as last, a large segment 
of the Survey was calculated with 
the help of the IBM 704—a high- 
speed magnetic tape machine ca- 
pable of performing thousands of op- 
erations per second. All of the retail 


sales estimates to be found here (in- 
volving millions of calculations) were 
literally created in thirty minutes of 
running time on the 704! Of course 
many months of preparation, pro- 
gramming and testing necessarily 
preceded this half hour of creation, 
but the knowledge that the final cal- 
culations could proceed with such 
staggering speed enabled the SaLrs 
MANAGEMENT research staff to hold 
off until the complete record of the 
1958 sales performance was available 
for setting our final national controls. 
Thus the time saved by the addition- 
al speed of calculation has undoubt- 
edly increased the accuracy of our 
figures. And of course we feel certain 
that there are no calculating errors 
to be found here. The full number of 
economists, statisticians, and techni- 
cians drawn upon by SALES MANAGE- 
MENT and participating in the pro- 
ject would have to include many 
leading Government _ statisticians, 
plus officials connected with regional 
research agencies located in nearly 
every state of the union. For exam- 
ple, our overall projections of popula- 
tion, families, retail sales and dispos- 


New Standard Areas 


Anderson, Ind. 

Ann Arbor, Mich. 
Bakersfield, Calif. 
Champaign-Urbana, Til. 
Lewiston-Auburn, Me. 
Lynchburg, Va. 
Muskegon-Muskegon Heights, Mich. 
Pensacola, Fla. 


New Potential Areas 


Ashtabula, Ohio 
Burlington, N.C. 
Casper, Wyo. 
Gainesville, Fla. 
Greenville, Miss. 
Meridian, Miss. 
Panama City, Fla. 
Poughkeepsie, N.Y. 
Rocky Mount, N.C. 
Tuscaloosa, Ala. 
Ventura-Oxnard, Calif. 
Vineland-Bridgeton, N.J. 
Wausau, Wis. 


able income have been commented 
upon at one time or another by such 
officials as Howard G. Brunsman, 
Chief of the Population and Housing 
Division of the Census Bureau, Dr. 
Paul C. Glick, in charge of Source 
Statistics at the Census Bureau, Mr. 
Harvey Kailin, Chief of the Census 
of Business, and Mr. Julius Shiskin 
of the Census of Manufacturers. 
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As in the past, Dr. Jay M. Gould 
and Alfred Hong, Chief Economist, 
directed the coordination and analysis 
of the full flow of statistical informa- 
tion, assisted by the following mem- 
bers of the Market Statistics research 
staff; Joan Treitel, Elaine Miller and 
Santa Scaffidi. The IBM computa- 
tional procedures were developed in 
consultation with Messrs. Harry Nied- 
balla and Charles Wahlig of the 
Service Bureau Corporation and the 


International Business Machines Cor- 
poration. 

One of the most useful by-prod- 
ucts of this technical collaboration 
was the transfer to IBM cards of the 
huge volume of regional information 
on which the final estimates were 
based. The IBM cards, containing 
both published and unpublished ma- 
terial, are available at a nominal cost 
to market research men, whose use 
of these cards grows each year. For 


many the cards eliminate the tedious 
task of transcribing Survey data and 
rearranging sales areas by hand. 
Thus, for example, all the major radio 
and_ television networks purchase 
decks of IBM cards containing all the 
Survey data, so that their markets 
can be analyzed even in advance of 
Survey publication. The cards prove 
extremely useful in the analysis of 
markets for many other companies in 
various lines of business. 


Data Sources and Techniques 


Here, starting with the population- 
income table, we shall discuss each 
of the market factors contained in the 
basic county-city tables published 
for each of the states. 

They are, in the population-in- 
come table: (1) Population; (2) 
Households; (3) Consumer Spending 
Units; (4) Urbanized Population; 
(5) Net Effective Buying Income; 
(6) Cash Income Per Household; 
and, in the retail sales table, (7) 
Retail Sales; (8) Components of Re- 
tail Sales; (9) the Buying Power 


Index; (10) the Quality Index; (11) 
the Index of Sales Activity. 


1. POPULATION 


The estimates of the number of 
persons and families in any county 
or city are as of January 1, 1959. 
They constitute a 105-month projec- 
tion from the April, 1950, Census 
benchmark.® These projections are 
based on three factors: (1) individ- 
ual growth trends as established over 
the past decade, (2) population 
growth adjusted by current sales 
data (in about 600 areas where cor- 
relations have been established be- 
tween the two), and (3) chamber of 
commerce reports. 

Every chamber of commerce in the 
nation was solicited by mail, tele- 
grams and follow-up inquiries to re- 
port, for the city and county involved, 
changes in population since 1957, 
changes in the number of public util- 
ity connections since 1950, plus any 
unusual economic developments 
which might affect population 
growth. 


* One very helpful feature has been the re- 
cent development of special censuses conducted 
by the Census Bureau on behalf of local agen- 
cies. Over 700 cities have had special popula- 
‘tion censuses conducted since 1950. 
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The research staff places great 
emphasis on this aspect of the Sur- 
vey, for a realistic population figure 
is the most basic and essential ingre- 
dient in a successful market analysis 
problem. The overall percentage of 
return on this canvass of chambers of 
commerce was 95%. 


2. HOUSEHOLD 


Our definition of a “household” is 
equivalent to the Census Bureau’s 
definition of a “private household,” 
which includes all persons occupying 
a house, an apartment or other group 
of rooms, or a room regarded as a 
dwelling unit. Thus any occupied 
dwelling unit can be regarded as a 
household. 

Probably more confusion centers 
about the concept of “household” or 
“family” than about any other single 
important government statistic. The 
confusion arises from the fact that 
this unit was called a “family” in the 
1930 Census of Population, and a 
“private household” in the 1940 Cen- 
sus, and therefore many people re- 
gard these terms as interchangeable. 
But the Census Bureau now reserves 
the term “family” for “a group of two 
or more persons related by blood, 
marriage or adoption and _ residing 
together.” 

In the past we had accepted pop- 
ular usage of the term “family” to 
denote “households,” in order to re- 
tain continuity with all the past Sur- 
veys going back to 1929. However, 
we now follow the current Census 
Bureau practice, and will no longer 
use the term “family.” 

A single person living alone in an 
apartment or dwelling unit, is count- 
ed as a household, unless he lives in 
a hotel, rooming house, college dor- 


mitory, military barracks, or institu- 
tion. The Census does not regard 
such residents as occupying dwelling 
units. This creates a problem in the 
Census area breakdowns of occupied 
dwelling units or private households 
because the population figures do in 
clude persons residing in such units 
Thus, for the first time in Census his- 
tory, Government enumerators — in 
1950 included in the Census count 
college students residing in college 
dormitories during the week the 
Census was taken, also military per- 
sonnel and other institutional resi- 
dents, on the principle that all per- 
sons should be counted as_ usual 
residents of the community in which 
they sleep more than half the week 
even though they maintain perma 
nent residence elsewhere. For large 
urban areas the resulting discrepancy 
between population and the number 
of households (which excludes such 
“quasi-households”—the official term 
for institutional residents), is slight, 
and can be ignored. (Example: the 
discrepancy is not large enough to 
show up in San Diego despite a large 
military population.) However, dis- 
crepancies do show up in many small 
er areas where such institutional resi- 
dents form a significant part of the 
total population. The ratios of per- 
sons per household for such commu- 
nities will be far greater than nor- 
mal, as illustrated by the following 
cases: Baldwin County, Ga., prison; 
Chattahoochee County, Ga., mili- 
tary;° Champaign, IIl., university; 
Riley County, Kan., military; Lake 
Charles, La., military; West Feli- 
ciana, La., prison; East Feliciana, La., 
mental institution. 
Suppose a_ single 


person boards 


* An example: We are forced to credit Chat 
tahoochee County with a per family income of 
rer $50,000 because the ponulation ard income 
of the county reflect mainly the activities of 
Fort Benning, whereas the number of house 
holds relates to civilian families only 
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How the Regions Stood Up Under 
the 1957-1958 Recession 


100 Retail Sales Volume in 1957 


Eat.G Lumber- 
Total Drink. Auto Gas - 
Retail Places Apparel motive Station > Drugs 


United States 


of America 104 


104 
104 
101 
108 


106 
106 
106 
101 
112 
106 105 
105 98 102 


103 98 87 
104 99 88 
104 99 88 
100 96 85 
106 90 
104 99 88 
103 99 87 
104 99 87 107 99 105 
102 100 90 109 100 107 
102 97 87 93 97 103 


Source: Research Department of SALES MANAGEMENT 


.. .100 100 
New England .101 101 
Middle Atlantic 101 101 
East North Central .. 99 98 
West North Central 103 
South Atlantic 101 
East South Central . 100 
West South Central . . 101 
Mountain 103 


Pacific “se 99 


with a family in an apartment. The 
Census Bureau would define such an 
establishment as a single household. 
If he is not related to the family, 
however, such an establishment is 
regarded as two “Consumer Spend 
the family and the unre- 
lated boarder. 


ing Units” 


3. CONSUMER 
SPENDING UNITS 


Students 
hotels, boarding houses and other in- 


soldiers and residents of 
stitutions (1.e. quasi households) are 
regarded as consumer spending units 
if they earn income. Thus the con- 
cept of a spending unit is very broad, 
embracing, in addition to households, 
doubled-up families and quasi-house- 
holds. There were about 58 million 
consumer spending 
United States as of January 1, 1959. 
This compares with a total of 51.2 
million households. 
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units in the 


4. URBANIZED 
POPULATION 


We define urban population as the 
number of persons living in areas de- 
fined by the Census Bureau as ‘ur- 
ban’ in character. The Census defi- 
nition of ‘urban’ population includes 
all places of more than 2,500 persons 
plus the densely settled ‘urban fringe’ 


areas surrounding cities of more than 
50,000 persons. The ‘fringe’ can in- 
clude, according to the Census Bu- 
reau: 

a. Incorporated places of fewer 
than 2,500 inhabitants with 100 
dwelling units or more concentrated 
in a density rate of 500 or more per 
square mile. This density represents 
approximately 2,000 persons per 


Number % 
Income Class (million) 
$0-2,499..... 
$2,500-3,999.. . 
$4,000-6,999. . 
$7,000-9,999. . 
Over $10,000 


Total.... 


Distribution of Net Effective Cash Income 
in U. S. Households, 1958 


HOUSEHOLDS 


% of 
Total 


CASH INCOME 


% of 


% Average 
Billion $ Total 


Per Hsld. 
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square mile and normally is the mini- 
mum found associated with a closely 
spaced street pattern. 

b. Unincorporated territory with at 
least 500 dwelling units per square 
mile. 

c. Territory devoted to commer- 
cial, industrial, transportational, rec- 
reational and other purposes func- 
tionally related to the central city. 

d. In addition, outlying non-con- 
tiguous areas, incorporated or unin- 
corporated, which meet the residen- 
tial density requirements are in- 
cluded in the urbanized area in the 
following cases: all outlying areas 
within 1% miles of the central con- 
tiguous urban area, measured along 
the shortest connecting highway; 
also, any outlying area within 1% 
miles of the central contiguous urban 
area. 

Our county-by-county estimates of 
“urbanized population” have become 
extremely popular, and have proven 
of great importance in indicating the 
potential for a wide variety of goods 
and services associated with urban 
(as opposed to rural) living patterns. 


5. NET EFFECTIVE 
BUYING INCOME 


Our concept of “Net Effective 
Buying Income” is what the Govern- 
ment calls the disposable income, 
available for spending in the various 
states. 

The concept of “national income” 
is a frequent source of confusion. The 
average businessman nowadays is 
frequently forced to find his way 
through a staggering maze of Gov- 
ernment statistics in order to relate 
his own situation to that of the econ- 
omy at large. Thus he will run into 
the terms, “national income,” “gross 
national product,” “personal income,” 
and “disposable income,” which are 
not at all interchangeable, though 
they frequently are regarded as 
equivalent terms. 

Let us start with “national income,” 
which in any year consists of the 
money received by all the traditional 
“factors of production of land, Jabor 
and capital.” This is what you get if 
you add the wages and salaries re- 
ceived by all wage earners and sal- 
aried employes, the profits of all 
firms whether incorporated or not, 
and payments of interest, dividends 
and other types of property income, 
such as rentals to landlords, etc. 
“Personal income” excludes the prof- 
its of business enterprises from na- 
tional income in order to emphasize 
the distribution of income among 
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High-Spotting for 
Retail Sales Areas 


Retail Sales percentages, for 
1958, of the contiguous states 
of the U.S.A., arranged in de- 
scending order, and grouped ap- 
proximately in equal thirds. 


. New York ... 
. California 

. Itlinois 

. Pennsylvania 


re ky 


. Michigan 

. New Jersey 

. Massachusetts 
. Florida 

. Indiana 

. Missouri 

. Wisconsin .. 


. Minnesota 

. North Carolina 

. Virginia 

. Georgia 

. lowa .. : 

. Washington 

. Maryland 

. Connecticut 

. Tennessee 

. Louisiana 

. Alabama 

. Oklahoma 
eo a 

. Kentucky 

. Colorado : 
‘| ere 
. Nebraska 

. South Carolina 

. West Virginia 

. Arkansas 

. Mississippi . . 

. Arizona 

. District of Columbia 
i EI 5. sharers kore abs 
. Rhode Island .... 
. New Mexico 

7 re 

. Montana . 

. Idaho oe 

. South Dakota . 

. North Dakota .... 
. New Hampshire 

. Delaware 

. Wyoming 

. Nevada 

. Vermont 


34.5854 


individuals receiving either wages, 
salaries, profits or property income. 
Then, in order to indicate how much 
of this income is available for the 
purchase of goods and services pro- 
duced by these factors of production, 
we deduct all tax payments to fed- 
eral, state and local governments. 
The Government calls the result 
“disposable personal income.” 

In recent years, Government statis- 
ticians have included “imputed rent- 
als of owner-occupied homes” in the 
above definitions of income (and we 
have followed suit). The reasoning is 
that owners of such homes have the 
option of renting the unit to others, 
in which case they would derive a 
rental income. By including imputed 
rental incomes, we avoid changes in 
the national income total resulting 
from home-owners (who account for 
more than half of all homes) who 
decide to rent to others. 


6. CASH INCOME 
PER HOUSEHOLD 


This year we have introduced a 
new measure of cash income avail- 
able to households for spending, after 
taxes. It differs from Net Effective 
Buying Income described above by 
excluding all non-cash items, such as: 
“income in kind” represented by 
the food and fuel produced and con- 
sumed by farmers, “imputed rentals 
of owner-occupied homes”, income 
received by trusts, pension and wel- 
fare funds, income of non-profit insti- 
tutions, etc. . . . These and several 
other miscellaneous types of income 
are included by the Government in 
the national income totals. However, 
in official and private surveys of con- 
sumer income and_ expenditures 
these artificial forms of income are 
invariably omitted. Therefore, since 
we find our income distributions of 
households increasingly used as con- 
trols in such surveys (the extensive 
Life Survey of Consumer Expendi- 
tures for example), we feel it is now 
realistic to remove these artificial 
forms of income from our household 
income distributions. 

Our net Effective Buying Income 
totals for each county and city are 
still defined as in the past, but it can 
now be represented as the sum of the 
following: 

a. Cash household income (ac- 
counting for about 90% of net effec- 
tive income). 

b. Cash income of consumer units 
not included in households, such as 
the military, college students and 
hotel and boarding house residents 
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Next Rocket Stage: 


| 
The Sizzling Sixties F 
e| | 


Population, Income, Sales Gains 
1948-1958 for the U.S. and 
9 Census Divisions 


POPULATION 


% Gain 


New England 8.5 
Middle Atlantic 13.0 
East North Central 18.8 
West North Central 11.7 
South Atlantic 24.4 
East South Central 6.3 
West South Central 17.8 
Mountain 36.4 
40.1 
18.6 


Pacific 
United States 


INCOME 
1/1/59 Total 


(Thous.) 


10,098.7 
33,768.5 
35,748.6 
15,335.7 
25,395.6 
11,825.1 
16,698.5 
6,565.2 
19,853.4 
174,914.2 


% Gain 
60.6 
57.6 
58.9 
46.4 
79.2 
54.7 
76.6 
88.1 
88.3 
65.1 


1958 Total 
(Millions) 


$20,100 
68,358 
67,699 
25,524 
36,893 
13,995 
24,895 
10,763 
39,339 
307,568 


Source: Research Department of SALES MANAGEMENT 


RETAIL SALES 


1958 Total 
(Millions) 


$12,799 
40,815 
42,384 
18,347 
26,153 
9,649 
17,492 
8,044 
25,121 
200,806 


% Gain 
49.5 


accounting for about 5% of the net 
ettective income). 

c. Non-cash income (accounting 
for about 5% of net Effective Buying 


Income ) 


How Income Is Broken Down 
by States. Unlike retail sales, for 
which current estimates are provided 
by the Government only for the na- 
tion as a whole, our estimates of Net 
Effective Buying Income are based 
on estimates of personal income for 
the preceding year as published for 
each state in the August issue of the 
Department of Commerce “Survey of 
Business.” Thus, state esti- 
mates for 1957 were taken from this 
source, adjusted to conform to our 
definition of Net Effective Buying 
Income, less overseas payments, and 
then projected for each state to 
1958.° In this projection, separate 
consideration was given in each state 
to all significant components of in- 
come. Thus, the farm income was 
extended by way of current monthly 


Current 


* We estimat that the volume of income 
t us personnel (armed forces and 
$2.6 billior 


reports on cash receipts from farm 
marketings provided for each state 
by the Bureau of Agricultural Eco- 
nomics. (At the time this projec 
tion was made, data had been avail- 
able on farm marketings for the first 
ten months of 1957.) Similarly for 
each state, income from manufactur- 
ing, construction, mining and trade 
was projected on the basis of month- 
ly employment and payroll data for 
the first nine months of 1958 received 
from the Bureau of Labor Statistics. 
With the help of our other regional 
indicators of current activity (bank 
debits and sales tax collections), we 
can in this way derive state income 
estimates: for 1958 which will be 
comparable (after certain technical 
adjustments), to the estimates to be 
published in the August 1959 issue of 
the “Survey of Current Business.” 


How Income Ls Broken Down 
by Counties. Since 1929, the county 
estimates of income published in the 
Survey have been derived by distrib- 
uting a given state total among the 
counties, in accordance with a wide 


variety of statistical indications avail- 
able on a county level. For instance, 
one approach was to segregate the 
state total into the income derived 
from farming, manufacturing, trade, 
property, etc. Then the farm income 
would be distributed among all coun- 
ties in accordance with the number 
of farm operators and laborers, the 
manufacturing income would be al- 
located according to the number of 
manufacturing workers in each coun- 
ty, and so on until the sum of the 
income earned by the components of 
the county labor force would be the 
county income total. 

The resulting figures have, over 
time, been successively refined by 
correlation analyses based on the 
median and mean rent figures col- 
lected for counties and cities in the 
1940 and 1950 Censuses of Housing. 

These techniques were employed 
because prior to 1950 there had 
never been, as there were in the 
population and retail sales fields, a 
Census of Income to provide county 
benchmarks as a base from which 
annual projections could be made. 
That’s why Sates MANAGEMENT 
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BUYERS BY THE MILLIONS! 


In addition, busy cash registers in 
the six states adjacent to the 3 mar- 
kets ring up 29¢ out of every U.S. 
Retail Sales $1.00. FIRST 3 MAR- 


You can wake up buyers by the mil- 
lions as well as arouse the enthusiasm 
of your sales force when you domi- 
nate the really top markets with a 
solid advertising campaign in FIRST 
3 MARKETS GROUP. 
Competition for attention to an 
advertising message is understand- 
ably keenest in the nation’s richest 
markets—New York, Chicago and 
Philadelphia— where the family cov- 


erage of General Magazines, Syndi- 
cated Sunday Supplements, Radio 
and TV thins out. In these far-above- 
average markets, which account for 
18% of total U.S. Retail Sales, there 
is no substitute for FIRST 3 MAR- 
KETS’ saturating 62% COVER- 
AGE of all families in order to gain 
the lion’s share of the market for 
your product. 


THE GROUP WITH THE SUNDAY PUNCH 


MARKETS GROU dps 


KETS GROUP concentrates the 
bulk of nearly 6,000,000 circulation 
within these six states to deliver 47“; 
coverage of all families. To make 
your advertising sell more where more 


is sold . . . it’s FIRST 3 FIRST! 


New York Sunday News Coloroto Magazine 


Chicago Sunday Tribune Magazine 


ROTOGRAVURE + COLORGRAVURE 


Philadelphia Sunday Inquirer ‘“Today'’ Magazine 


New York 17, N. Y., News Building, 220 East 42nd Street, MUrray Hill 7-4894 ¢ Chicago 11, Ill., Tribune Tower, SUperior 7-0043 


San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 ¢ Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnt 
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Where they act on 


GAIN AND AGAIN new advertisers are im- 
A pressed with the way their advertising 
in “U.S.News & Worip Report” gets an un- 
usually high readership. We’re often asked if 
there is some special reason why. There is— 
and the explanation is a simple one. 


First of all, “U.S. News & Wortp Report” 
is read by the kind of people in the best posi- 
tion to act on advertising. Four out of five 
subscribers hold managerial and supervisory 
positions in business, industry, finance, gov- 
ernment and the professions, 


Family incomes average $15,009, highest of 
the news magazines, highest of all magazines 
with more than 1,000,000 circulation. These 


high incomes reflect their positions of respon- 
sibility. 

Secondly, and just as important, people read 
“U.S.News & Wortp Report” in the mood to 
be informed. They open each issue knowing 
they will find news they can use in their busi- 
ness plans or personal living. They approach 
the advertising pages with the same expecta- 


tion—“How will I benefit by knowing about 
this?” 


This active readership has been confirmed 
by many national advertisers who make a 
point of inviting inquiries and are therefore 
in the best position to check on the readership 
and results of their advertisements. We have 
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the “commercials 


more than 125 such case histories in our files, 
reporting “U.S.NeEws & Wortp REporr” as No. 
1 in results, Here are two current examples: 


The Spencer Chemical Company, of Kansas 
City, Mo., says: 


“In one week’s time, we had over 3,000 
inquiries. By October 10, we had re- 
ceived 4,732 inquiries. By November 10, 
the inquiry count was just short of the 
7,000 mark—another record for our 
company in the number of inquiries 
from a single advertisement.” 


Or consider this one, in terms of actual sales, 
It’s from Peugeot, Inc., New York, importer 
of the Peugeot automobile. 


*As you know, our sedan was put on 
sale approximately April 1. Advertising 
in ‘U.S.News & WorLD REport,’ however, 
did not begin until May. Sales figures 
through September show that Peugeot 
went from last place among 54 import- 
ed car brands to 15th place. 


“Although your magazine represents 
only 23% of the total circulation of the 
magazines we used, it accounts for 
roughly 65% of the inquiries received.” 


THE 


COMPLETE 


NEWS MAGALINE 


Here in one audience is a net paid circula- 
tion of 1,100,000 concentrated among Amer- 
ica’s most important people. They spark the 
ideas for their companies and organizations, 
They set the pace for their communities, They 
depend on “U.S.News & Wortp Report” for 
the essential news, and they consistently give 
it the most votes as the magazine most useful 
to them, and the magazine in which they place 
the most confidence. 


Coverage of this big and growing market is 
available to advertisers this year at $4.97 per 
page per thousand, lowest in. the field. These 
people, as the above results so clearly show, 
are people who not only read the advertise- 
ments in “U.S.News & Wortp Report” but 
act on them, 


U.S.NEWS & WORLD REPORT 


“Useful News for Important People” 


Advertising offices at 45 Rockefeller Plaza, New York 20, N.Y. Other 
advertising offices in Boston, Philadelphia, Pittsburgh, Cleveland, Detroit, 
Chicago, St. Louis, Los Angeles, San Francisco, Washington and London, 


Net paid circulation now 1,100,000 
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10 Best Metro Areas 
—Depending... 


on your point of view. If size is your criterion, you'll settle for the ten 


largest. For quality areas, however, you'll have to look to the lower 


population levels. If family buying power is your yardstick, for exam- 
ple, your top ten (Richest) will include only three of the ten largest; 
none if your selection is based on family purchases. And if you’re 
comparing the areas on the basis of sales per consumer (Busiest), 
six of the ten highest indexes of sales activity will be found in areas 


below the 100M population mark. 


ee aa 
LARGEST 


New York-Newark 
Jersey City 

Los Angeles-Long Beach 

Chicago 

Philadelphia 

Detroit 

Boston 

San Francisco-Oakland 

Pittsburgh 

St. Louis 

Washington 


14,521,100 
6,476,100 
6,430,700 
4,390,700 
3,909,800 
3,041,500 
2,742,700 
2,410,000 
2,065,200 
1,950,500 


bappor 


BUYINGEST FAMILIES 


Rochester, Minn $6,137 
5,826 
5,809 
5,717 
5,689 
5,601 
5,827 
5,527 
5,478 


5,471 


Trenton 

Fargo 

Sarasota 

Tallahassee 
Greensboro-High Point 
Enid 

Miami 

Fort Smith 


Casper 


RICHEST 


$8,941 
8,081 
8,057 
8,052 
7,841 
7,799 
7,576 
7,576 
7,478 
7,427 


Bridgeport-Stamford-Norwalk 
Hartford-New Britain . 
Wilmington, Del. 
Champaign-Urbana 

Trenton 

Washington ba 

New Haven-Waterbury 
Midland ch 

New York-Newark-Jersey City 
Chicago 


BUSIEST 


Sarasota 

Casper 157 
Reno a 152 
Enid : : 151 
West Palm Beach 150 
Miami .. = 148 
Rochester, Minn. 148 
Midland ‘ 144 
Vineland-Bridgeton .. 142 
Bridgeport-Stamford-Norwalk 137 


Source: Research Department of SALES MANAGEMENT 


rather special interest in 
the fact that after many 
spade work on the part of the 


taken a 
years ol 
Ameri 
can Marketing Association particular 
ly an 


trod 


income questionnaire 


into the 1950 


was in- 
uced Population 
Census, in the face of some opposi- 
tion 


Such 


provide 


1 question, it was felt, would 


not only some official indica- 
tors of the income of local areas, but 
to indicate regional 


vould ilso serve 


variations in the distribution of in 


>» 


come. The opposition to the inclusion 
of such questions was based on the 
feeling that people would be reluc- 
tant to answer truthfully questions 
about their earnings—a secret shared 
only with the Bureau of Internal 
Revenue. For this reason, the Bureau 
of the Census did not feel it wise to 
attempt to ascertain the income of 
persons earning over $10,000. While 
this limitation necessarily made the 
Census of Income incomplete, it was 
hoped nevertheless, that sufficient 


data would be obtained to permit 
a satisfactory calculation of income 
distributions for the various areas of 
the country. 

The first conclusion to be drawn 
about the overall accuracy of the 
Census is that the fears expressed 
about the extent of coverage proved 
to be well founded. Of the total per- 
sonal income earned in 1949 (the 
calendar period involved in the Cen- 
sus inquiry), it was estimated that 
nearly one-fifth was not accounted 
for, even when allowance is made for 
the omission of the over-$10-000 
incomes. This degree of under-cov- 
erage was not unexpected and is not 
indicative of a poor job of enumera- 
tion, but merely points up the diffi- 
culties that stand in the way of 
obtaining a complete Census of In- 
come on a voluntary basis. 

The second and more important 
conclusion drawn by the research 
staff of Sates MANAGEMENT and 
Market Statistics, Inc., the organiza- 
tion charged with the responsibility 
of preparing the Survey of Buying 
Power, was that the degree of under- 
coverage was surprisingly uniform for 
individual income groups and types 
of income. Therefore, it proved possi- 
ble to adjust for the three major 
sources of understatement: people 
not reporting income, those reporting 
but understating, and those earning 
over $10,000 but who therefore did 
not report their total income to the 
Census. 

These adjustments were so suc- 
cessful that it became possible to 
reconcile the results of the Census of 
Income, by states, with the inde- 
pendently derived estimates of state 
income payments issued by the Na- 
tional Income Unit of the Depart- 
ment of Commerce. The latter esti- 
mates, based on Internal Revenue 
Bureau and Social Security data, are 
considered complete, and not sub- 
ject to the downward bias implicit in 
any Census inquiry. 

Since the county and city income 
estimates published in the Survey of 
Buying Power have been geared to 
the Department of Commerce fig- 
ures, the reconciliation enabled us 
to check our county income figures 
with the adjusted Census results. The 
high degree of agreement between 
the two now permits us to publish for 
all counties and cities, the complete 
distribution of persons and income, 
according to income groups, resulting 
from that analysis. In this Survey 
however, we have confined our in- 
come distributions to “cash” Net Ef- 
fective Buying Income. Since this is 
easier to ascertain than “total” in- 
come, this is the income concept 
applicable in most field surveys of 
consumer income. 
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i CR Pa RON _ 


ad 


TEP we 


t. CREAM’S AT THE TOP! 
Time was, you introduced a 
new product in a smaller market 
and added territories as sales grew. 

Now, thanks to television, today’s mar- 
keting expert starts at the top—New York! 
With single-market distribution efficiency, 
he can skim off a fat Il% of the nation’s families, 
and 13% of the nation’s total purchasing power, too. 
And then use a smaller percentage of the profits from 
this huge market to spread distribution farther, faster. 


One television station penetrates the entire New York market with a completeness unmatchéd, by any medium jp*history, at a 
cost-per-customer many advertisers have found lower than anywhere else. Let us tell you about’sSomewfthe many national 
advertisers who climbed to the top by starting at the top—on the number one television station in the number one market: 


CBS OWNED WCBS @TV, CHANNEL 2 IN NEW YORK. REPRESENTED OUTSIDE OF NEW YORK BY CBS TELEVISION SPOT SALES 


Mountain 
Pacific 


New England 
Middle Atlantic 
East North Central 
West North Central 
South Atlantic 

East South Central 
West South Central 


Design for Selling and 
Advertising in the Sixties 


While all regions of the country have more population, 


income and sales—are bigger markets—than in 1948, 


regional percentages of the U.S. potential have shifted sig- 


nificantly — will force substantial revision in tomorrow’s 


marketing blueprints. 


BUYING POWER INDEX 


1958 


6.3346 
21.0715 
21.4256 

8.6439 
12.8085 

5.0688 

8.5696 

3.7022 
12.3753 


21.8303 
22.0153 


11.7444 


10.9344 


% Change 


- 3a 
— 3.48 
— 2.68 
—11.38 
+ 9.06 
— 657 
+ 229 
+10.12 
+13.17 


1948 
6.5566 


9.7538 


5.4250 
8.3775 
3.3618 


Source: Research Department of SALES MANAGEMENT 


Breakdown by Income Brack- 
ets. The successive steps required to 
translate the Census data into our 
1958 estimates of income, by class, 
for each county and city, were as 
follows 

a. The 1949 distribution of fami- 
lies, as reported to the Census Bu- 
reau in 1950, was adjusted to account 
for persons not reporting income and 
for persons understating income. 

b. The 1949 distributions 
then adjusted to 1958 by accounting 
for the change, in each area, in the 


were 


number of families falling into each 
of the 15 income classes distinguish 
ed by the Census. 

c. For each income group, in each 
area, estimates were then made of 
the mean cash income after taxes in 
1958. including an estimate for the 
group earning above $10,000. 

d. Total income was obtained for 
multiplying for, each 
income group, the number of house- 


each area by 


holds in the group by the mean in- 
come of the group. 
e. For purposes of simplification, 


24 


the original 15 income classes used 
by the Bureau of the Census were 
then consolidated into the following 
five net income classes: $0 to $2,499; 
$2,500 to $3,999; $4,000 to $6,999; 
$7,000 to $9,999, and over $10,000. 

f. We show, for each area, the per- 
centage of total households falling 
within each of the five net cash in- 
come classes, as well as the percent- 
age of total cash income. These per- 
centages permit an immediate appre- 
ciation, for each area, of the degree 
of skewness of income distribution, 
or how heavily the distribution is 
weighted by the presence or absence 
of high-income units. 

g. This year we introduced a fur- 
ther innovation in that in each county 
and city an estimate was made of the 
number of consumer spending units 
that did not reside in households, i.e., 
military personnel in barracks, stu- 
dents living in dormitories but earn- 
ing income, permanent residents of 
boarding houses, hotels and other in- 
stitutions etc. . . . It was found that 
the bulk of such units fell into the 


first three income brackets, i.e., earn- 
ing less than $7,000 per year. Ex- 
cluding such units, and their income, 
from the distribution left us with the 
number of households and their esti- 
mated cash income falling into each 
income class. The distribution of 
households is more “skewed” than 
that of consumer spending units. 


Significance of the Income 
Distributions. The new income data 
afford, for one thing, a better bal- 
anced and more refined analysis of 
the varying quality of markets. For 
instance, we can now discover 
whether a high average income area 
results from a concentration of wealth 
at the extreme end of the income 
scale, or whether it is due to a high 
average income for all families 
throughout the income scale. As an 
example, the first two counties in 
Connecticut, Fairfield and Hartford, 
are extremely high-income areas, 
ranking among the top ten in the 
nation. An examination of their re- 
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Darrington 


Marketing Services 
lo Management 


Since 1926 


Barrington Associates have the 
experience and the trained personnel 

to provide expeditious, sound solutions to 
any problems you may have in these or 
other phases of your selling operation. 

A brochure with more complete 


information will be sent on request. 


¢ GENERAL SALES STUDIES 
e SPECIAL MARKET SURVEYS 
e SALESMEN’S COMPENSATION PLANS 


e TERRITORIAL ORGANIZATION—SALES 
POTENTIALS 


¢ SALES RECORD AND CONTROL SYSTEMS 


¢ MARKET RESEARCH DEPARTMENT 
INSTALLATIONS 


e PRICING POLICY STUDIES 
¢ SALES TRAINING PROGRAMS 


BARRINGTON ASSOCIATES, INC. 


230 Park Avenue 
New York 17, N. Y. 


Member Association of Consulting Management Engineers 
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SAVINGS AND CONSUMER EXPENDITURES (By GROUPS) 
AS PERCENTAGES OF NET PERSONAL INCOME* 


1948 


SAVINGS 


DURABLES 


eed 


NON-DURABLES 


SERVICES 


In current dollars 


1957 1958 


AUTOS & PARTS 


FURNITURE & HOUSEHOLD EQUIP 
OTHER DURABLES 
CLOTHING & SHOES 


FOOD & BEVERAGES 


GASOLINE & OIL 


SEMI-DURABLE 
HOUSE FURNISHINGS, 
TOBACCO, NON-DURABLES 


HOUSING 


PERSONAL SERVICES 


HOUSEHOLD OPERATION, 
RECREATION, TRANSPORTATION, 
OTHER SERVICES 


Source: U.S. Dept. of Commerce, 
Office of Business Economics 


distributions, on 
will show, however, that 
Hartford’s good showing reflects an 
ibove-average concentration in the 
group $4,000 to $7,000 
15.6% as against the national aver- 
ue of 38.2%), whereas the Fairfield 
distribution reflects a particularly 
heavy concentration in the over $10,- 
000 group (14.6% of all households 
iccounting for 


spective income 


page °266 


income 


15.7% of all income 
earned in the county, as against the 
national of all 
households with 24.7% of income) 
Thus, the data show that the three 
richest counties in the United States 
in terms of the highest percentages 
of households and income, are Mont- 
gomery County, Maryland, in the 
Washington, D. C Metropolitan 
\rea, and Westchester and Nassau 
Counties in the New York Metro 
politan Area. The top income group 
of these three counties accounted for 
51.2%, 50.1%, 47.1% of total income 


respectively, as contrasted with the 


7 Qo7 
averages of 7.3% 


average percentage for the United 
States of 24.7%. 

It is interesting to note how sharp- 
ly divergent are the income distribu- 
tions of urban counties, which tend 
to have the largest concentration in 
the income $2,500 to $4,000 group, 
as contrasted to rural counties, which 
usually have the bulk of all family) 
units (frequently well over 75%) con- 
centrated in the first group ($0 to 
$2,500.) Indeed, the first impression 
gleaned from a study of the county 
income distributions is that of an 
enormous diversity; within each in- 
come group the percentages among 
the nation’s 3,071 counties may range 
from close to zero to close to 100 

The simultaneous calculation of 
median income and mean income for 
all areas now becomes possible for 
the first time in the history of market- 
ing statistics. Statisticians know that 
the difference between the median 
income (i.e., the income of the “mid- 
dle” unit, on either side of which lies 


one half of all units, in the order ot 
their incomes) and the mean income 
(total income divided by the total 
number of units) is the best indicator 
of “skewness,” i.e., the degree to 
which the income distribution is un- 
balanced. This is so because the pres- 
ence of even a few well-to-do units 
tends to pull the mean up without 
affecting the median. Now, since the 
median is the value on the income 
scale on either side of which 50% of 
all units lie, our data permit the cal- 
culation of medians by interpolation. 
In Madera County, Calif., for exam- 
ple, 27.2% of all households fall in the 
first group, 23.7% in the second 
group, which means that a little more 
than half of all households earn less 
than $4,000. The median income 
must therefore be a bit higher than 
$4,000. In like manner, the data will 
permit at least rough calculations of 
medians by inspection of all areas. 
In general, then, the data shown 
here, by illuminating the composition 
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The New Yorker is designed to stimulate action, make things happen.* 


*One ad in one issue brought write-ins from all 49 states and 16 foreign countries. It was the talk of the trade 
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of each market, go beyond the ag- 
gregates of population and income 
previously published and explain 
how, in some cases, per capita income 
averages might actually be mislead- 
ing when taken as representative of 
an entire market. Note, for instance, 


RETAIL SALES COMPARISON 
OF SM SURVEY and CENSUS 


1954 (Millions $) % Of 
SURVEY CENSUS DIVERGENCE 


NEW ENGLAND 
Connecticut 
Maine.... 
Massachusetts 
New Hampshire 
Rhode Island 
Vermont 


MIDDLE ATLANTIC 
New Jersey - 
New York 
Pennsylvania 


EAST NORTH CENTRAL 
Illinois... 
Indiana. ... 
Michigan. . 
Ohio 
Wisconsin 


WEST NORTH CENTRAL 
lowa 
Kansas 
Minnesota 
Missouri 
Nebraska 
North Dakota 
South Dakota 


SOUTH ATLANTIC 


North Carolina 
South Carolina 
Virginia. . 
West Virginia 


EAST SOUTH CENTRAL 
Alabama. ... 
Kentucky. . 
Mississippi 
Tennessee 


WEST SOUTH CENTRAL 
Arkansas 
Louisiana 
Oklahoma 
Texas 


MOUNTAIN 
Arizona 
Colorado 
Idaho 
Montana 
Nevada 
New Mexico 
Utah 
Wyoming 


PACIFIC 
California 
Oregon 
Washington 


TOTAL, U.S 


10,713 


5,924 
18,874 
11,414 


36,212 


19,667 
2,089 
2,140 


1,276 
2,728 


8,233 


1,339 
2,326 
2,026 
9,009 


14,699 


1,006 
1,671 
710 
729 
278 
697 
773 
408 


6,272 
15,485 
2,040 
2,829 
20,354 


170,035 


10,911 


6,145 
18,116 
10,793 


35,054 


11,019 
4,513 
8,168 
9,633 
3,924 


16,181 


493 
1,212 
4,014 
2,963 
2,675 
3,210 
1,519 
3,121 
1,401 


20,609 


2,112 
2,201 
1,282 
2,759 


8,354 
1,334 
2,339 


2,101 
9,032 


14,806 


1,001 

1,727 
670 
778 
330 
733 
733 
385 


6,357 
15,644 
1,921 
2,874 
20,439 
169,968 


| eS 
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An 
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how the trek to the suburbs in the 
last decade has stripped New York 
County of its middle-income groups 
so that it now has, in relation to the 
national averages, high concentration 
in both the very high and very low 
income groups, and under-represen- 
tation in the middle groups. 

While limitations of space make it 
impossible to publish here the actual 
unit and income data on which the 
percentages are based, manufac- 
turers and distributors will note that 
the data in this form will permit the 
computation of sales quotas for areas 
geared to particular income brackets. 
Thus, the distribution of particularly 
high-price luxury goods would prob- 
ably correlate highly with the amount 
of income in each market in the 
over-$7,000 Effective Buying Income 
group. 

In fact, such data open up new and 
exciting possibilities in the construc- 
tion of scientific sales quotas. Many 
manufacturers, for instance, have 
been able, on the basis of consumer 
surveys, to determine nationally what 
proportion of each income group 
could be regarded as potential con- 
sumers of their product. These pro- 
portions now can be applied to the 
number of units and dollar volume in 
particular income groups to obtain 
market potentials never before avail- 


able. 


7. RETAIL SALES 


All the retail sales in this Survey 
relate to the year 1958, and are 
based on 1954 Census of Retail 
Trade benchmarks, adjusted to the 
definitions of retail trade currently 
used by the Department of Com- 
merce. These figures will be directly 
comparable with results of the 1958 
Census of Retail Trade, available by 
the close of 1959. We can get an in- 
dication of the success with which 
we can anticipate these Census re- 
sults by reviewing the results of the 
previous 1954 Census of Retail Trade. 

The divergence of the retail sales 
estimates published in the 1955 Sur- 
vey from Census results reflects in 
part a slight change in coverage of 
the 1954 Census from that of the 
1948 Census, and the cumulated er- 
rors of estimating involved in project- 
ing from the 1948 Census base. The 
divergences of course are naturally 
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Supermarket? 


New York is the super of all markets. 


5 million families growing, needing, 


wanting, buying. New York is The New 


York Times. New Yorkers live by it. 


It serves them with the most news. 


It sells them with the most advertising. 


smallest for the large areas, and 
greatest for the small areas. 

We show below a comparison of 
Survey estimates for 1954 with final 
Census results for the U.S., regions 
ind states. 

On the whole the range of diver- 
gence is within expected and reason- 
able limits. The percentage of diver- 
gence is 0.0% for the U. S., the 
average divergence for all regions is 
1.5% and the average divergence for 
all states is 4.0%. A preliminary check 
indicates that for all metro areas the 
average divergence will run to about 
8%. These results are similar to those 
achieved with the 1948 Census of 
Retail Trade. (See “How Good is the 
Sales Management Survey of Buying 
Power?” SM, July 15, 1950.) In 1948 
our divergence was zero for the U. S. 
total, 3.2% for regions and 4.9% for 
states, but at that time our estimates 
represented ten-year projections from 
the Census base, while in the present 
instance we have a seven-year inter- 
val. But at that time, we concluded, 
and this statement will still apply, 
that our average annual error per 
county is of the order of 1%, obtain- 
ed by dividing by the number of 
years between Census benchmarks. 

While our performance was on the 
whole a good one, it is useful to note 
where we differed. The greatest sur- 
prise was Florida, a state we had 
credited with the largest single per- 
centage gain since 1948 (52%) but 
which, according to the Census, ac- 
tually enjoyed a 70% gain. At the 
other extreme we had given the Dis- 
trict of Columbia a moderate gain of 
24% as against a gain of 40% for the 
Washington metro area, in accord- 
ince with our knowledge that down- 
town were lagging 
behind suburban areas, but the Cen- 
sus, crediting the District with a gain 
over 1948 of only 10%, as against a 
38% gain for the entire metro area. 
indicated we were again too conserv- 
itive. We similarly conserva- 
ative in our treatment of the relative 


shopping areas 


were 


decline in the shopping importance 


of Manhattan, which the 
credits with a mere 7% gain since 
1948 
cessful in estimating the rapid growth 
of such suburban counties as Nassau 
N. Y.; Bergen, N. J., and Montgom 
erv, Md ill of which enjoved retail 
sales gains of more than 50% 

In general the 1954 Census results 
confirm all the basic sales trends that 
were apparent to the research staff 
of the Survey and which have been 
commented upon again and again in 


Census 


However, we were more suc 


these regional 
Southwest and 
and the continued de- 
centralization of retailing toward sub- 


urban expense of the 


pages—the continued 
shift to the South 
Pacific states 
reas at the 
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downtown centers. Our comments 
above on our areas of divergence 
should not obscure the fact that 
while our estimates of magnitude 
may have been off in some cases, we 
rarely erred in questions of direction 
or relative movement. Thus with re- 
spect to whether an area increased 
at a rate greater or less than that of 
the United States, the record will 
show that we were never 
wrong. 


almost 


How We Get Our Retail Sales 
Estimates. The secret of our success 
in projecting Census benchmark fig- 
ures on retail sales lies in the great 
pains we take to collect current data 
on economic trends for a large group 
of so-called “key” counties. In past 
Surveys we were able to increase the 
number of key counties each year, 
with the result that they totaled 
about 2,000 last year, and accounted 
for over 95% of total sales. For these 
2,000 counties Market Statistics, Inc., 
has been able to develop continuous 
records, on a monthly and annual 
basis, of population, sales, bank deb- 
its, income, etc., extending in some 
cases back to 1929, the first year in 
which the Survey of Buying Power 
was published. These records con- 
stitute the basis for projecting the 
estimates for the current year. Vari- 
ations in the quality and quantity of 
the available current data require 
careful individual consideration for 
each key county. 

Naturally, the quality of data is 
highest in those states which have 
had sales tax collection data on a 
county basis extending back several 
years, but there are very few coun- 
ties in the nation for which we do 
not have enough back sales data, 
based on past Census data, bank 
debits, department store sales, etc., 
for a realistic projection each year. 

The sales tax data, now available 
from some 34 states,® cannot be used 
“in the raw.” First, the data for sales 
tax states must be adjusted to com- 
parable bases, for there are great dif- 
ferences among these states with 
respect to tax rates and coverage. 
For each state it is necessary to cal- 
culate the change in tax collections 
since 1954, excluding from consider- 
ation all activities not covered by the 
U. S. Census Bureau’s definition of 
retail trade, such as service trades, 
wholesaling, utilities, amusement in- 
dustries and the like. Allowances 
By Alabama, Arizona, Arkansas, Calife 
olorado, Connecticut, Florida, Georgia, 
nois, Indiana, Towa, Kansas, Louisiana, Maine, 
Maryland, Michigan, Mississippi, Missouri Ne 
vad New Mexico, New York (city), North 
Carolina, North Dakota, 
sylvania, Rhode Island South C 


Dakota, Tennessee Ut h, W 
\ inia, Wyoming 


have to be made for changes in the 
tax law or the tax rate over the 
period. 

The percent changes between 
1954 and 1958 have been applied to 
the basic 1954 Census retail sales 
total to yield the estimates of sales in 
1958 for the tax states, which in turn 
could be used, to some extent, to 
throw light on the volume of sales in 
non-tax states. For example, in sales 
tax states certain typical statistical 
relationships emerged between sales 
and income, and sales and popula- 
tion, which could be applied to non- 
tax states of a similar economic char- 
acter within the same regions. These 
results were then checked against 
other regional sales indicators, such 
as the Department of Commerce's 
monthly survey of the sales of inde- 
pendent retailers, the Federal Re- 
serve Board’s monthly tabulation of 
bank debits and the Federal Reserve 
Board’s monthly reports of depart- 
ment store sales, available for a lim- 
iled list of large cities. 

These reports are of major assist- 
ance in determining the proportion of 
a state’s sales to be alloted to the 
various counties and cities. In the 
case of sales tax states, collection fig- 
ures by counties can be used as a 
cross check against estimates arrived 
at through the use of the regional 
post mentioned. Preliminary _ esti- 
mates are checked against relation- 
ships between state and county as 
shown by the 1954 Census. These 
many checking operations have re- 
sulted in refinements which enable 
us to show a variety of reasons in 
support of every significant figure 


published. 


Decentralization of Retail 
Sales. One of the most interesting 
retailing developments of the post- 
war years has been the decentraliza- 
tion of sales from the old downtown 
market districts of the large metro- 
politan cities. The shift to suburban 
shopping centers has been acceler- 
ated by the improved traffic and 
parking facilities available outside of 
heavily congested business districts. 
While there are indications that a 
reaction has already begun to set in, 
as more and more large cities are 
planning arterial highways and im- 
proved parking facilities to protect 
the position of the downtown shop- 
ping center, decentralization has al- 
ready made some profound altera- 
tions of the retailing map. 

For instance, the erection of new 
department store branches in such 
relatively small communities as White 
Plains, Manhasset, Hempstead, Fram- 
ingham, Millburn, and Evergreen 
Park, to name a few of the more out- 


SALES MANAGEMENT 


Why does this advertiser 


Production Management Engineering Associates 


CONSULTING MANAGEMENT ENGINEERS 


RUSS BUILOING SAN FRANCISCO 4, CALIFORNIA 


The Wall Street Journal 
15L0 Market Street 


think THE WALL STREET JOURNAL 
is “THE MOST USEFUL ONE"? 


“We have been agreeably surprised at the number of executives who 
have commented on our ads in The Wall Street Journal. No other 
publication seems to reach such a high proportion of the executives 
we want to become familiar with our name.” 


[Ge acre! 


Vice President 


THE WALL STREET JOURNAL. 


$ 


pe 
ef 


y 

“THIS 
ONE 
IS 
THE 
MOST 
USEFUL 
ONE.” 


standing cases, has transformed them 
almost overnight into major market 
whose true current status has 
only now been recognized in an offi- 
ial (Census Canvass. 


ureas 


Treatment of Mail Order 
Houses. The operations of mail order 
houses have been a perennial prob- 
lem for us, and for the Census Bu- 
reau. The sales of such houses con- 
form to the 


mere handise 


general 
should be 
included in that category. However, 


character of 
sales. and 


mice these sales are not confined to 
residents of the immediate trading 
would be useful for 


irea it sales 


quota purposes to have a measure 
of the volume of their catalogue sales, 
» that they could be deducted from 
both the retail sales total and our 
reneral merchandise total. This 
vould afford a better evaluation of 
the marketing potential of the area 
in which the mail order house or 
located. Such 
each area so 
outlets that the 
Census Bureau has always found it 


catalogue branch) is 


operations involve in 


mall a number of 


necessary to withhold data on thei 
violate its 
The large mail 
themselves have been 


ictivity in order not to 


non-disclosure rule. 
order house Ss 
equally reluctant to release informa- 


tion on the sales volume of each 
sail ordet branch 

No such prohibition applies to us 
worked out 


our estimates of the 


ind we have (see box ) 
volume of cata- 
logue mail order sales in 1955 in each 
of 19 areas in which they are signifi- 
int There were not enough data 
iilable to warrant updating these 
timates to 1958 We 
informed 
reasonable they 


welcome 


omment from readers on 


appear. 


Revisions of Survey Data. Any 
organization that undertakes as we 
do to estimate annually the volume 
ind breakdown of retail sales for all 
counties and cities (to say nothing 
of estimates of population, families 
ind income) is the painful 
necessity of spotting errors and revis- 
data become 
available. These revisions when ap- 


under 


ing them when new 
plied to past estimates provide a new 
estimates, but 
since for reasons of space it is im- 
possible to publish the revised back 
data, readers will often compare the 
new estimates with the old and in- 
fer that the change represents eco- 
nomic movement over the period in- 
volved. Frequently, when _ the 
revision is sizable, such comparisons 
may be quite misleading. The neces- 
sity of making the revisions, painful 
as they may be, must be clearly 
understood. If we did not make the 
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base for our current 


Millions® 
of Dollars 
Chicago, Ill. 450 
Kansas City, Mo. 110 
Minneapolis, Minn. 50 
Philadelphia, Pa. 90 
Boston, Mass. 55 
Atlanta, Ga. 75 
Memphis, Tenn. 42 
Dallas, Tex. 50 
Los Angeles, Calif. 70 
Seattle, Wash. 43 
Greensboro, N. C. 33 
Denver, Col. 
Portland, Ore. 
St. Paul, Minn. 
Oakland, Calif. 
Baltimore, Md. 
Albany (Menands), N. Y. 
Fort Worth, Tex. 
North Kansas City, Mo. 


(downward and upward) 
we would not be able to align our 
estimates with the official bench- 
marks provided by the U. S. Depart- 
ment of Commerce and Census Bu- 
reau and we would have no way of 
evaluating our accuracy. The 
realignment of all estimates 
with 1954 Census levels means that 
comparison of our 1958 estimates 
with figures published in the preced- 
ing Surveys will inevitably reveal 
differences that reflect both the re- 
vision and the trend of sales be- 
tween 1954 and 1958. 


revisions 


sales 


The 
Commodity and Store Sales. It 
may be well to point out again that 
both the Bureau of the Census and 
The SALES MANAGEMENT Survey re- 
port on store sales only, and not 
commodity sales. The drug_ store 
figures, for example, do not include 
the sales of drug items in depart- 
ment stores, supermarkets or stores 
selling drugs or toilet goods as a side- 
line. 

The problem is most pronounced 
with respect to department stores. 
In this connection it is a matter of 
great regret that the Census Bureau 
will not publish its 1954 “Merchan- 
dise Line” data which in the 1948 
Census was most helpful in correct- 
ing discrepancies between commod- 
ity and outlet sales. As an example 
we may cite the case of New Bed- 
ford and Fall River, which were 
credited with furniture-household- 
radio sales of $7.5 million and $9.6 


Relationship between 


* These estimates cover the catalogue sales of 
Sears Roebuck, Montgomery Ward, Spiegels 
and Aldens in Chicago and in branches through- 
out the nation, There are of course other smaller 
catalogue companies throughout the country, as 
in Fairlawn, N. J., and Newark, N. J 


million 
Census. 

However, a special tabulation indi- 
cated that “furniture and floor cover- 
ings, household appliances, radios, 
TV sets, pianos and musical instru- 
ments” accounted for $1.9 million of 
the $8.7 million total sales reported 
by New Bedford department stores, 
and only $1.1 million of the $5.6 mil- 
lion total reported by Fall River de- 
partment stores. Thus the relative 
rankings of these two cities with 
respect to furniture-household-appli- 
ance sales might be altered con- 
siderably if the merchandise line 
breakdown were applied. 

Short of persuading the Census 
Bureau to undergo the great expense 
involved in publishing such detail 
for all areas and for all retail cate- 
gories, the best way to gauge the 
inherent demand for any type of 
commodity in any area, regardless of 
the local retailing structure, is to 
calculate it in connection with the 
number of families in the various 
income groups and with other eco- 
nomic characteristics. (See “Quotas 
and Potentials,” page 38). 


1954 


respectively by the 


8. COMPONENTS OF 
RETAIL SALES 


The first column under retail sales 
is “Dollars in Thousands,” followed 
by “% of U. S. A.” Similar percentage 
figures are given for population and 
Effective Buying Income, so that 
users of the Survey can see at a 
glance both the quantity (dollars) 
and the quality (percentage) factors 
of a given county or city. 


The Food Store group includes 
grocery stores (without meats), com- 
bination grocery and meat stores, 
dairy products, meat markets, fish 
markets, candy and nut stores, con- 
fectionery stores, delicatessen stores, 
fruit and vegetable stores, bakeries 
and caterers, egg and poultry deal- 
ers, and “other” food stores. 


The Eating and Drinking Places 
group includes retail establishments 
selling prepared foods and drinks for 
consumption on the premises, and 
luncheon counters, and refreshment 
stands selling prepared foods and 
drinks for immediate consumption. 
Restaurants and luncheon counters 
operated as leased departments with- 
in other retail businesses are treated 
as part of the establishment in which 
they are located. However, restau- 
rants and luncheon counters oper- 
ated as leased departinents or con- 
cessions in businesses other than re- 
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tail are included in this classification 
as eating and drinking places. 


The General Merchandise stores in- 
clude department stores, dry goods 
stores, general merchandise stores 
with food, general merchandise 
stores (others), variety stores. 


The Apparel group includes stores 
primarily engaged in selling clothing, 
shoes, hats, underwear, and related 
articles for personal wear and adorn- 
ment. Custom tailors carrying stocks 
of material, and furriers are also in- 
cluded in this group. 


The Furniture - Household - Appli- 
ance group includes furniture stores, 
floor covering stores, drapery-curtain- 
upholstery stores, china-glassware- 
metalware stores, interior decorators, 
antique shops, other home furnishing 
stores, household appliance dealers, 
radio-household appliance _ stores, 
radio stores, radio-musical instrument 
stores. 


The Automotive group includes 
dealers handling both new and used 
autos and trucks, tire, battery and 
accessory dealers, and outlets han- 
dling the sales of new and used 
motorcycles, boats, ete. 


Gasoline Service Stations are de- 
fined as establishments primarily en- 
gaged in selling gasoline and other 
lubricating oils. These establishments 
often carry other lines of merchan- 
dise or perform other services and 
repair work. 


Lumber Yards and Building Mate- 
rials Dealers, Hardware and Farm 
Equipment Dealers includes lumber 
yard and retail establishments _pri- 
marily engaged in selling lumber, 
shingles, woodwork and other mill- 
work. Sales are primarily made local- 
ly to home owners, farmers and spe- 
cial trade contractors; establishments 
selling primarily to builders and gen- 
eral contractors are classified as 
wholesale trade; building materials 
dealers are primarily engaged in sell- 
ing material other than lumber and 
millwork, such as brick and tile, ce- 
ment, sand, gravel, lime, wallboard 
and rough materials. In addition, 
lumber yards and building materials 
dealers have in recent years ex- 
panded their activities. in step with 
the growth of the “do-it-yourself” 
movement, so that today a substan- 
tial percentage sell many other di- 
versified products, including paint, 
electrical supplies, electrical appli- 
ances, etc. 

Hardware stores are retail estab- 
lishments primarily engaged in sell- 
ing a number of basic hardware 
lines, such as tools, builders’ hard- 
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finds solid buying power 


There is one best way to drive home a 
sales message to the readers of THE 
CHRISTIAN SCIENCE MONITOR. That is, 
to tell them your story in the columns of 
their favorite daily newspaper. 


Retailers tell us they know through 
experience that MONITOR readers make 
a regular practice of asking for MONITOR- 
advertised merchandise by brand name, 


Your business will profit from the 
stimulus of a program of advertising in 
the MONITOR. Without obligation on your 
part, we will gladly draw up a detailed 
proposal of MONITOR advertising custom- 
made to the requirements of your product 
or service.—THE CHRISTIAN SCIENCE 
MONITOR, One, Norway Street, Boston 
15, Massachusetts. 


~ News, Advertising, Readership 


The CH RISTIAN Devoted to Building a 


Better Civilization 


S 1 EN C E Branch Offices 
r K: Fifth A 
MONITOR Sie 


LOS ANGELES: 650 S. Grand Avenue 


An Internatione! Daily Newspoper LONDON, W.C. 2: Connaught House, 
163/4 Strand 


The American Weekly announces an authoritative map— 


and data book— pinpointing concentrations 
of national buying power 


1. Shows every U. S. county con- 
taining one or more super markets. 


2. Identifies counties with 10 or 
more super markets...and counties 
with 1 to 9 supers. 


3. Shows Key Cities of 10,000 or 


more population. 


4. Shows 280 Metropolitan Market 


area boundaries. 


5. Gives the total number of supers in each county 
now ...and tells how many opened last year. 


Whether or not your product is sold in super markets... 
whether your business is manufacturing, advertising or 
marketing...this unusual report can be a powerful sales 
tool for you. 


The bulk of America’s super markets are strategically 
located in areas of concentrated consumer wealth. The 
American Weekly’s new and informative map and data book 
pinpoint these regions of greater buying power. 


Super Market Land, U.S.A. stems from The American 


Weekly’s New Marketing Guide—a unique study which ana- 
lyzes the “where” and “how much” of retail grocery sales 
potential on a current county-by-county basis. Nowhere else 
is so much authoritative and detailed up-to-date information 
about the retail grocery field similarly compiled. 


Check your marketing strategy with these up-to-date facts. 
Ask your American Weekly representative to show you 
Super Market Land, U.S.A. today! 


THE MAP OF “SUPER MARKET LAND U.S.A.”, WITH DATA BOOK, $10 


THE AMERICAN WEEKLY * 575 Lexington Ave., New York 22, N.Y. « Atlanta * Boston « Chicago » Cleveland » Detroit » Los Angeles * San Francisco 
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American Weekly circulation is 
concentrated in the heart of 


Super Market Land... 
the BLUE GROUND OF SALES 


In the 412 counties with 10 or more super markets, which 
comprise the Blue Ground of Sales, The American Weekly lays 
down 84% of its circulation — a greater concentration 

than that of any mass magazine. 


Blue Ground counties account for 82% of all super market 
business, nearly 75% of U. S. retail sales. 


DEEP PENETRATION IN LOCAL MARKETS 


In 768 Key Cities of 10,000 or more population, The American 
Weekly has a minimum 20% family coverage — averages American 
nearly | out of 2 families in those cities. Weekly 


ALL-FAMILY READERSHIP 


The American Weekly is editorially attuned to the 
enthusiasms of all the family. Editors give particular emphasis 
to food service features, devote more space to them than any 


Sunday magazine does, more space than most women’s magazines. 


SUPERB FULL COLOR AT LOWCOST 


Low to begin with, American Weekly rates scale down sharply 
on a generous discount schedule. For example, cost per 
thousand for a 4-color page, one time, is $3.99, drops on a 
52-page basis to $3.07 


ee. 
“American 
The American Weekly to over 10 million homes, reach Wee Kk f y 


20 million readers, who account for the purchases 


These distributing newspapers deliver 


of 34 million consuming family members: 


MAGAZINE OF THE PRIVILEGED MANY 


ALBANY TIMES-UNION «+ BALTIMORE AMERICAN + BOSTON ADVERTISER * BUFFALO COURIER-EXPRESS « CHICAGO AMERICAN « CINCINNATI 
ENQUIRER + CLEVELAND PLAIN DEALER + COLUMBIA, S. C., STATE *« CORPUS CHRISTI CALLER-TIMES »* DALLAS TIMES HERALD « (DENVER) 
ROCKY MOUNTAIN NEWS «¢ DETROIT TIMES « EL PASO TIMES + FORT LAUDERDALE NEWS « HOUSTON CHRONICLE « HUNTINGTON, W. 
VA., HERALD-ADVERTISER »* JACKSONVILLE JOURNAL « LOS ANGELES EXAMINER + MILWAUKEE SENTINEL « NEW ORLEANS TIMES-PICAYUNE 
NEW YORK JOURNAL-AMERICAN «+ PALM BEACH POST-TIMES «+ PHILADELPHIA BULLETIN «+ PITTSBURGH SUN-TELEGRAPH «+ PORTLAND 
OREGONIAN « ST. LOUIS GLOBE-DEMOCRAT «¢ ST. PAUL PIONEER PRESS « SAN ANTONIO LIGHT «+ SAN FRANCISCO EXAMINER «+ SEATTLE 
POST-INTELLIGENCER «+ SYRACUSE HERALD-AMERICAN +¢ TAMPA TRIBUNE *« WASHINGTON POST & TIMES-HERALD + WICHITA BEACON 
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Only the 


ROTARIAN 


brings your sales message to 
this concentrated 


“action audience” 


Every copy reaches an active 
businessman who can makea 
decision to buy your product! 


79% 


are active in 
business management! 


90% 


play on active part 
in company buying! 


84% 


ore active 


homeown«rs! 


54% 


are in companies 
operating 1,265,217 trucks! 


a 


82% 


are active travelers! 
(more than 12 trips a year) 


actively influence 
civic government 
buying ! 


and... this ‘‘man-of- 
action” has an average in- 
come of $14,429 to make him 
an active customer for in- 
surance, travel, sporting 
goods and clothes. 


THE ROTARIAN reaches 
354,620 ‘‘men-of-action” at 
the low, low cost of only 
$3.72 per thousand! 

SEND FOR YOUR FREE 
COPY OF Market Facts, Inc., 
complete study of the 
ROT ARIAN reader—the man 
who can buy your product— 


AN INTERNATIONAL PUBLICATION 
1600 Ridge Ave., Evanston, Ill. 
IN LATIN AMERICA... Revista Rotaria 
is a key publication reaching 41,695 
readers. Send for the Market Facts, 
Inc., study of this important export market. 


ware, paint and glass, houseware and 
household appliances, cutlery and 
rough materials. These  establish- 
ments may also sell farm implements. 


Drug stores include those with and 
without fountains, and proprietary 
stores without prescription depart- 
ments. 


All Other Sales. Total sales includes 
a catch-all category which is not 
shown separately in the Survey, but 
is calculated and included in all state 
county and city totals. In this class 
fall liquor stores, fuel and ice deal- 
ers, feed, farm, garden supply stores 
(of great importance in certain areas 
in Delaware and elsewhere) jewelry 
stores, book and stationery stores, 
second-hand stores etc. . . . 


The Retail Concentration For- 
mula. One notable characteristic of 
the retail sales estimates as shown for 
each city is that they reflect the buy- 
ing power not only of the city itself 
but of its entire marketing area. For 
this reason it will almost always ap- 
pear that a city will have a greater 
percentage of U. S. retail sales than 
its corresponding share of population 
and income. 

In Denver, for example, had total 
retail sales of $879,558,000. While 
the per capita retail sales for any 
city or metro area is inflated by sales 
to non-residents, as a rule this con- 
dition does not hold for larger re- 
gional units such as states. 

On page 265 we note that 1958 
per capita sales in Colorado were 
$1,307, derived by dividing the 
state’s total population into its total 
retail sales. Probably, per capita sales 
to Denver residents were somewhat 
higher, because the per capita in- 
come was higher. But since it does 
not necessarily follow that increases 
in per capita sales are proportionate 
to increases in per capita income, we 
can assume that the per capita sales 
to Denver residents were equal to 
the state average.® 

On this basis we may multiply the 
Denver population (527,500) by 
$1,307 to get $689,443.000 as an 
estimate of retail sales to residents, 
crediting $190,115,000, or 21.6% of 
the total, to non-residents. A similar 
computation for general merchandise 
sales (resident population multiplied 
by the general merchandise per cap- 
ita, $165) would yield $87,038,000 
as the estimated portion of general 
merchandise sales attributed to resi- 
dents. 


*A more sophisticated assumption, based on 
recent correlation studies that show a parabolic 
relationship between per capita sales and per 
capita income would allow for systematically 
smaller increments to per capita sales as per 
capita income rises 


Thus since general merchandise 
sales in Denver came to $173,679,- 
000, about half of these general 
merchandise sales were accounted 
for by consumers living outside of 
Denver. 


9. THE BUYING 
POWER INDEX 


The Buying Power Index, which 
translates the three basic factors of 
population, income and retail sales 
into a single measurement of market 
strength, is designed as an overall 
index for use in setting sales quotas 
and advertising appropriations. 

As a result of much study and ex- 
perimentation, and after checking 
tentative conclusions with actual sales 
records of many SALEs MANAGE- 
MENT subscribers, the editors per- 
fected a balanced “Buying Power In- 
dex,” which assigns 5 points to “% 
of U. S. A. Effective Buying Income,” 
3 points to “% of U. S. A. Retail 
Sales,” and 2 points to “% of U. S. A. 
Population.” In previous Surveys, the 
column was called “% of U. S. A. 
Potential.” 

This “Buying Power Index” can be 
used without change by national 
marketers to set up sales quotas on 
a fair and equitable basis, divide up 
sales territories, and set realizable 
goals for distributors. And it can also 
be used by advertising agencies and 
advertising departments to break 
down their appropriations and decide 
where to put added pressure. 

Those organizations that do not 
distribute nationally but operate on a 
sectional basis can use the figures 
with a slight modification. Let’s sup- 
pose that such a manufacturer oper- 
ates in a dozen states, and the com- 
bined “Buying Power Index” of these 
dozen states (see page 196) is 25% 
of the national total. Since this is 
one-fourth of the U. S. A. potential, 
he should multiply the “Buying 
Power Index” for each county in his 
section by four. 

A typical set-up follows. The first 
column shows the “Buying Power 
Index,” and the second column is the 
figure which results from using the 
total of the five counties (.797) as 
the base, 100: 


Buying Power Localized 
County Index % County % 


A .0460 
B 5420 
Cc .1220 
D .0200 
E .0670 
visualize 


distributor can’t 
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That 


County B as producing .5420% of 
the nation’s total, but he can see it 
as having 68% of his territory’s vol- 
ume. 


10. THE QUALITY INDEX 


The Quality Index is a measure of 
the purchasing ability of each county 
and city as compared with the na- 
tion. It is constructed by dividing the 
“Buying Power Index” by “% of 
U. S. A. Population.” This index is 
designed as a handy guide to sales 
and advertising managers who are 
considering intensive campaigns in a 
restricted list of above-average coun- 
ties. These counties and cities which 
have an index figure markedly high- 
er than that of the nation (100), or 
higher than other counties and cities 
in the state or geographic area, are 
likely to be the ones where intensi- 
fied promotional campaigns will bring 
the greatest returns. It should be 
noted, however, that this is an index 
of quality, not quantity. 

The Quality Index should be used 
only in connection with other col- 
umns, not independently. 


11. INDEX OF 
SALES ACTIVITY 


This is a relatively new index 
which relates the retail sales per- 
centage to the population per- 
centage, in a manner similar to the 
Quality Index. It is derived by divid- 
ing “% of U. S. A. Population” into 
“%” of U. S. A. Retail Sales,” and 
serves to highlight those areas (main- 
ly cities) which account for dis- 
proportionately high (or low) sales 
volume in relation to average volume 
for their population. 
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too! 


As families expand, so do their needs 
—and so do your selling opportunities! 


Families with children are the most profitable market for most 
products and services. They have more mouths to feed ... more people 


to clothe... more loved ones to keep contented, healthy, and happy. 


Whatever you sell—from homes to handkerchiefs, from food to furniture, 
from aspirin to annuities, from cars to cribs, from kitchen equipment 


to kites, families with children are solidly in your selling picture. 


Of course, you'll sell more, and more often, when you advertise in 
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How To Use “Survey of Buying Power’ 


Data for Quotas and Potentials 


CPE. 


The availability of Survey of Buying Power data on IBM cards has, over 
the past nine years, greatly facilitated the analysis of markets for set- 
ting distribution and advertising quotas. Dr. Jay M. Gould, Research 
Director of the Survey, and Managing Director of Market Statistics, 
Inc., summarizes below typical problems and solutions that can now be 
conveniently handled with these new punch card techniques. In the past 
year the application to marketing problems of the large tape computers, 
such as the Remington Rand Univac and IBM "704," has greatly ex- 
tended the degree of refinement and sensitivity with which sales data 
can now be mechanically analyzed. 


Visits and letters from subscribers, 
plus similar visits and letters from 
SALES MANAGEMENT editors to sub- 
scribers, reveal that the average sub- 
finds multiple uses in the 
Survey of Buying Power. 


S¢ ribet 


The most frequent uses apparently 
are as follows: 


Setting sales quotas 

Buying space and time 

Locating sales soft spots 

Planning distribution 

Allocating the advertising 
dollar 

Determining market’s po 
tential 

Mapping sales territories 

Studyng metropolitan areas 

Finding industrial or ware- 
house locations 


We continue to like the comment 
made by a New York subscriber sev- 
eral years ago because it remains so 
true: he told of five problems which 
the Survey helped him solve, but 
added the comment “Actually these 
are all different ways of saying, ‘help 
in setting up quotas and advertising 
budgets’.” 

The market data on 
cities, 


counties, 
states and areas published in 
the Survey are the raw material from 
which one can prepare sales poten- 
tials for the entire range of consumer 
goods and the services and for many 
industrial products. We use the word 
potential to represent not the actual 
sale of any given commodity but 
rather a theoretical sale that would 
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result from a normal amount of sales 
effort if all relevant economic factors 
were in “normal” operation. In this 
sense the potential is a reflection of 
the economic resources of an area. 


How Potentials Are Used 


The three main factors entering 
into the determination of consumer 
goods quotas are population, income 
and sales. The population factor can 
be expressed alternatively as families 
or consumer units, as a measure of 
the number of potential customers. 
Since customers need income in 


Companion Piece 
to This Article 


More than a 


scribers have told us how they 


thousand  sub- 


apply the Survey to their sales 
and advertising problems. A 
representative sample of these 
uses is available as a supple- 
ment to this article. Just write 
for a reprint of “Suggested 
Uses of the Survey”. It’s free. 
Address . . . 


Readers’ Service 
SALES MANAGEMENT 
630 Third Avenue, New York 17, N.Y. 


order to qualify as “effective” buyers, 
information on their average income 
is useful. Finally, in order to consum- 
mate a retail sales transaction, a re- 
tail outlet is necessary, hence the 
inclusion very often of an actual sales 
factor in many indexes of buying 
power. 

The key problem of the sales man- 
ager is to determine whether actual 
sales in a given area equal, exceed 
or fall short of the potential volume 
available to him, as indicated by 
some objective indicator. The deci- 
sion he must make if, for instance, 
his actual sale falls short of potential 
is of course another problem. Whaf 
might be a reasonable decision for 
one manager, or for one area, might 
not be suitable in other cases. 

From time to time we have que- 
ried sales managers on this point and 
have found an_ interestingly wide 
range of differences in current prac- 
tice. For areas falling short of poten- 
tial some sales managers feel it hope- 
less to “buck the tide” and will 
therefore prefer to concentrate the 
bulk of their promotion and sales 
effort in areas where they are al- 
ready in a strong competitive posi- 
tion and ahead of votential. thus 
following what is in effect the line of 
least resistance. This may bring a 
quick return, but in the long run the 
net effect of such a policy is to con- 
tract their market. Such a course of 
action would not be followed by 
those seeking the broadest possible 
national distribution, i.e., the maxi- 
mum volume of sales. 


SALES MANAGEMENT 


To Move Goods Fastest 


But to return to the problem of 
establishing sales potentials. Once 
the theoretical potential is deter- 
mined, the sales manager may then 
set his sales quota, which will differ 
from the potential in that it will re- 
flect a necessary subjective judgment 
on the part of the sales manager who 
has an intimate working knowledge 
of his sales force. For an area whose 
present sale is far below potential, it 
may prove psychologically demoral- 
izing to set the quota at the level of 
the potential, so some compromise 
may be necessary. On the other 
hand, it may sometimes prove desir- 
able to set a quota far above the 
level of the potential to serve as a 
spur to particularly good salesmen. 
Though the concepts of “actual” 

les, “sales potential,” and 
often 


“sales 

interchange- 

useful to bear in mind these 

istinctions. Our discussion below is 
ily concerned with the establish- 
nt of “potentials.” 


quota ire used 


bh] it is 


Setting Potentials 


Take the problem of a sales man 
ger distributing a new product, for 
which there is no previous sales ex- 
perience He wishes to establish sales 
potentials, let us say, for Area A as 
igainst Area B The problem can be 
reduced at this stage to one of rela- 
tive proportions—to establish for each 
rea percentages of sales total which 
can later be fixed for the company 

a whole 
If Area A has twice as large a pop- 
ulation as Area B, does it follow that 
sales potential will be twice as 
might be yes if 
the product were a low-priced staple 
mmodity with a mass appeal. 


it 
large? The answer 


The Population Factor 


The sales of table salt might be 

pected to follow the distribution of 
| ypulation for there do not appear 
be any economic, social, or climatic 
fferences that would introduce re- 
ional variations in per capita con- 
sumption of table salt. But for many 
other economic 
come into play where 


differences should be allowed for in 


taple goods other 


factors may 
per capita consumption. Per capita 
bakery products in 
two areas may differ because of dif- 
ferences in the age distribution of 
the population of the two areas, in 
family size or in climate, 
making for variations in per capita 
bread consumption. Such questions 
should be raised, though it may be 
decided that such differences are 
small enough to be_ ignored. 


40 


consumption of 


average 


The point to be stressed is that 
the existence of wide variations in 
per capita sales leads to the search 
for some other market factor or fac- 
tors that will help predict or antici- 
pate these variations. 


The Income Factor 


But suppose the product under 
consideration were a relatively high- 
priced food, whose appeal would be 
expected to be greater in an area 
having a higher level of income. 
Then it can be argued that area po- 
tentials should bear the same rela- 
tion to each other as area population 
weighted by the average per cap- 
ita income. This is mathematically 
equivalent to saying that the area 
potentials are in the same proportion 
to each other as the area incomes. In 
other words, if Area A has twice the 
Area B, it should have 
twice the bread potential. 

We have noted only two of the 
many possible significant factors— 
population and income—in account- 
ing for sales variations in a wide 
range of consumer products, although 
we can show that these are, gener- 
ally speaking, the most important. A 
large number of factors can be evalu- 
ated and accounted for if the tech- 
nique of multiple 
employed. 


income of 


correlation is 


The multiple correlation technique 
is designed to measure the statistical 
importance of any particular factor in 
“explaining” why actual sales vary 
from expected or “potential” sales. If 
a set of factors is adjudged to be sig- 
nificant enough for inclusion in the 
analysis, the correlation procedure 
will yield some system of weights to 
be assigned to all significant factors 
in arriving at a satisfactory estimate 
of the “potential” sale. 

That population and income are of 
great importance in evaluating the 
sales potential of an area follows log- 
ically from the fact that all consumer 
goods can be considered to have 
varying degrees of attractiveness to 
consumers, depending on their in- 
come status. At one end of the range 
are the low-priced “necessities,” the 
demand for which depends mainly 
on the number of consuming units. At 
the other end, are the relatively 
high-priced “luxury” goods, the de- 
mand for which will vary in relation 
to the income status of the prospec- 
tive consumers. We would expect the 
regional distribution of the sale of 
Cadillacs to be heavily influenced by 
the income factor, whereas the in- 
come factor would be of relatively 
little importance in setting up poten- 
tials for the regional distribution of 
table salt. 


The early attempts of market re- 
searchers to adapt magazine circula- 
tion data for use in distributing sales 
stress the importance placed on the 
income factor. They assumed that 
that purchase of certain magazines 
might reflect the existence of a mar- 
ket of high “quality.” Similar reason- 
ing attended the use of regional data 
on residence telephones in use, in- 
come tax returns per 100 homes, and 
even the number of wired homes. 

These expedients are no longer 
necessary. Income figures collected 
in the 1950 Census of Population 
provide a rich body of data allowing 
the area income totals to be distrib- 
uted among income groups, as we 
shall show. 


The Sales Factor 


Another key factor in evaluating 
an areas’s sales potential is its degree 
of retailing concentration. A market 
potential depends not only on the 
number and character of its resi- 
dents, but also on the number of con- 
sumers from outlying areas who 
through habit, accident, or necessity 
come into the market for specific 
types of purchases. This factor is of 
a fairly constant character and may 
be measured fairly accurately by the 
use of data on sales of retail outlets 
in the Survey, projected from the 
Census of Retail Trade. It underlines 
the importance of choosing a suitably 
defined sales area, a point we will 
discuss later. 

The difficulty in using data on 
sales of retail outlets as an indicator 
of the demand for a specified prod- 
uct is that, except perhaps in such a 
case as the sales of gasoline service 
stations, the given product usually 
forms a very small proportion of the 
sales of retail outlets classified in 
many different ways. A typical drug 
product, for example, will be sold 
through outlets classified as drug, 
general merchandise, or food, and 
the total sale will include a host of 
products with divergent sales po- 
tentials. 

For this reason, it is frequently 
more desirable to establish a poten- 
tial for a commodity or service, not by 
sales estimates of certain types of 
outlets, but at least in part on the de- 
mand for that product as indicated 
by the number and income charac- 
teristics of its potential consumers. 

In recognition of the importance of 
the population, sales and income fac- 
tors, a formula devised many years 
ago by Sates MANAGEMENT has 
been found to offer reasonable area 
sales quotas for many consumer 
goods that are neither low-priced 
staples nor high value luxury goods, 


SALES MANAGEMENT 


Punch Cards Available for Sales Analyses 


CARD 1 - POPULATION AND INCOME 


BUYING INCOME 


% OF USA | PER 
CAPITA 


$99 9/9/19 91999 9/999 91919999 9/919999999999999999999 
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CARD 2 - INCOME DISTRIBUTION 


* NET EFFESTIVE BUYING INCOME (ADD 000) 
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CARD 3 - RETAIL: SALES AND BUYING POWER INDEX 


- 


DESCRIPTION RETAIL SALES 


|STATE PER 
COUNTY TOTAL % OF USA HOUSE- 
HOLD POTENTIAL 


CONSUMER GOODS 


| 


—_> 


CITY 
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CARD 4 - COMPONENTS OF RETAIL SALES 


RETAIL SALES TEN STORE GROUP 
— one —$$$______— Reatard natant —_— 


EATING AND GENERAL APPAREL FURNITURE AUTOMOTIVE GASOLINE LUMBER, BLOG.|DRUG STORE| ALL OTHER 
ORINKING MERCHANDISE HOME FURN MATERIAL, HOWE 


9999999 $99999999999999 
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These Additional Factors Available on Cards for Each County 


Sales of Eating Places Population & Sales Growth Factors 


. 

Sales of Drinking Places e Index of Urban Demand 

Television Homes, January Ist e Index of Suburban Demand 

Gross Cash Farm Income, Current Year, from Live- * Index of Resort Activity 

stock & Crops e Index of Medical Equipment Demand 

Number of Farms, 1954 Agricultural Census e Index of Office Equipment Demand (Revised) 
* 


% of All Household, Each of Five Income Groups All Data from Prior SM Surveys 


CARD 1 - EMPLOYMENT IN SERVICES 
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CARD 2 - EMPLOYMENT IN MANUFACTURING 
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Trademark of McCall's 


OR THE past three years, manufac- 
poe of more than 100 quality prod- 
ucts in the appliance, home furnishings 
and home equipment fields have been 
putting the power of McCall’s Use- 
Tested Program to work for them at the 


point of purchase. 


Now, because of the tremendous accept- 
ance this informative labeling program 
has earned from consumers, manufac- 
turers and retailers, the Use-Tested 
Program has been expanded to include 
virtually all kinds of products sold in 
supermarkets, drug stores and depart- 


ment stores. 


Through the McCall’s program, many of 
America’s best-known manufacturers, 
including Frigidaire, General Electric 
and Westinghouse, have told millions 
of women shoppers that the performance 
of their products has been tested and 
endorsed by the editors of McCall’s. 
And, through the feature-by-feature 
product information on the familiar 
McCall’s Use-Tested Tag, they have 
helped consumers select the brand best 


suited for their families’ needs. 


How the Program Developed 


McCall’s Use-Tested Program is based 


on more than a quarter of a century of 


How MecCall’s Use-Tested . 
Mass-Distributed - 


product-testing by McCall’s. The maga- 
zine’s test rooms were first set up to eval- 
uate the performance of products to be 
featured editorially in the pages of the 
magazine—pages long relied on by mil- 
lions of women for useful, authoritative 
information on products that contribute 
to better living. 


With the growth of self-service shop- 
ping, and the elimination of retail sales- 
clerks, it became apparent that this type 
of information, placed directly in the 
hands of the consumer at the point of 
purchase, would help to bridge the infor- 
mational gap between manufacturer and 
consumer created by the new trend in 
retail selling. 


So, in 1955, McCall’s, through its now 


THE MAGAZINE OF TOGETHERNESS ... 


SALES MANAGEMENT 


- Program Helps Move 


* Quality Products 


famous Use-Tested Program, began its 
helpful over-the-shoulder role of giving 
women and their families authoritative 
and easy-to-understand facts that aid 
them when they shop. 

The “We used it and we like it” perform- 
ance endorsements by McCall’s editors 
are written in friendly, non-technical 
language. One example: “We were de- 
lighted with the extra-large oven, the 
speedy surface units and focused heat 
broiler. After baking cakes and biscuits, 
broiling steaks and chicken, roasting 
meats, frying hamburgers, making pan- 
cakes, we were completely sold on the 


performance of this range.” 


Advantages of the Program 
McCall’s Use-Tested Program offers ad- 
vertisers several important advantages 
which are unique in the field of informa- 


tive labeling: 


AUTHORITY — Since 1876, McCall’s has 
been serving the needs of women 
with authoritative information. 
Today, millions of women look to 
McCall’s as a respected friend, 
accept the word of its Use-Tested 
Program’s findings about a prod- 


uct’s performance. 


IMPARTIALITY — McCall’s third-party 
endorsement of a product’s per- 
formance represents the results of 
impartial laboratory and home- 
use tests conducted by McCall’s 
editors, home economists and 


technicians. 


ACCEPTANCE— By the consumer: Alert 
shoppers across the country, in- 
cluding McCall’s 12,700,000 
readers, know the Use-Tested Tag 
and accept it as an authoritative 
buying guide. By the retailer: Re- 
tailers have found McCall’s Use- 
Tested endorsement helps sell 
products when the salesman is off 


the floor, and gives the salesman, 


when he is on hand, a point-by- 
point summary of product capa- 


bilities to back up his sales talk. 


THOROUGHNESS — Before a product is 
granted McCall’s Use-Tested Tag 
or Symbol it is subjected to a 
minute evaluation for quality of 
construction, durability and per- 
formance — tests that are the 
equivalent of extended actual use 


in the home. 


Use of the Symbol 
on Smaller Packages 


The familiar Use-Tested symbol always 
bears the words “Use-Tested by McCall’s 
—We Used It and We Like It.” Because 
of design limitations in small packaged 
items, manufacturers of these products 
will now be able to employ the Use- 
Tested symbol on the package itself, 
supplementing it with feature-by-feature 
information in point-of-purchase dis- 
play, in consumer advertising and in 


package inserts. 


To learn how your product can be aided 
by this program, see your McCall’s rep- 
resentative, or write: Use-Tested Pro- 
gram, Dept. HP, McCall’s, 230 Park 
Avenue, New York 17, N. Y. 


‘ 
CIRCULATION NOW MORE THAN 5,300,000... MeCalls 
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and that are sold through standard 
retail outlets. This formula assigns a 
weight of 2 to an area’s percentage 
of total population, a weight of 3 to 
the area’s percentage of total retail 
sales, and a weight of 5 to its per- 
centage of total disposable income, 
to yield what we call the Buying 
Power Index. Correlation analysis in 
which the sales of a given product 
are expressed as a mathematical 
function of so-called “independent” 
quantitative factors will yield weight 
similar to those employed in the 
SALES MANAGEMENT formula. If the 
analysis is to proceed to an investiga- 
tion of all sales areas, it is desirable 
to limit the independent factors to 
those for which quantitative data are 
available for all counties. 

The Buying Power Index is only 
one of many possible combinations of 
Survey data that have been devised 
to approximate market potentials. 
Experience is the only guide, since 
individual goods and services have 
their own particular characteristics. 
The examples below illustrate only 
some of the many different ap- 
proaches. In all these cases, the 
punch card equipment makes possi- 
ble the reduction to manageable pro- 
portions an otherwise insuperable 
job of transcription and calculation. 


To Evaluate 
Sales Performance 


Before discussing specific industry 


ipp! a word about the gen- 
| 


eral use of IBM or Remington Rand 
punch cards for sales and promotion 
anal SIS 


cations, 


More and more companies 
sizes are increasingly adapting 
iccounting procedures and 
records to punch card equip- 
Chis offers many new oppor- 
tunities for evaluating sales perform- 
nce. If a sales figure for an area or a 


i 


product is expressed as a percent of 
the company total, comparison with 
me objective indicator of the po- 
tential, also expressed as a percent- 
ge, will draw immediate attention 
the area or product for which sales 
ire ignificantly greater or less than 
potential 

We reproduce actual IBM layout 
cards on page 41 indicating the num- 
ber and diversity of market factors 
underlying the data in the Survey 
which can be reproduced for special 
IBM cards contain 80 col- 
-umns which permit including on a 
single card information on company 
sales identify the area 
(which can refer to states, counties. 
cities, metropolitan areas, or any 
combination thereof), alphabetic de- 


te 


analy ses 


codes to 


scription of the area, plus as many 


as six or seven of the market fac- 
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tors most applicable to a particular 
product. 

After a sales manager, or market 
research head, has decided which 
factors are of chief concern to him, 
he can take a set of county cards con- 
taining this information and rear- 
range them to conform to his sales 
areas, based on the county-by-county 
definition of each area. The cards 
can then be run through an IBM list- 
ing machine, to yield potentials, sub- 
totaled for each area. 

The selection of market factors for 
any particular product depends in 
great measure on what economists 
call its “elasticity of demand.” In sim- 
ple terms—the degree to which its 
appeal is that of a low-priced neces- 
sity or high-priced luxury item or 
service. For products with a mass ap- 
peal, population would receive most 
weight. Luxury-type products would 
give most emphasis to income and 
within income, to those groups falling 
into the higher income brackets. At 
the same time, retail sales should also 
receive some weight, because an 
area may have both consumers and 
sufficient income, but the demand 
can not be effective without sufficient 
outlets to realize the sales potential. 


Modifications of 
“Buying Power Index”: 
Products with Mass Appeat 


The principle of using population, 
sales and income as the basic three 
factors (as in the Buying Power In- 
dex) can be used for all types of 
goods. A large food manufacturer 
regularly uses the Survey cards, giv- 
ing a weight of 4 to population, 4 to 
food sales, and 2 to income (all fac- 
tors expressed as percentages of 
U.S.A.). This type of formula, suit- 
able for low-priced necessities, has 
also been successfully applied to 
such products as shoes, tobacco, work 


clothing, and drug products. In the 
past years, many large food proces- 
sors have used Survey cards, with 
particular emphasis in the weighting, 
on population and food sales factors. 
A formula applicable to higher- 
priced products, used by a leading 
manufacturer of washing machines 
and other appliances, assigns a 
weight of 2 to number of families, 2 
to sales of furniture-household-ap- 
pliance stores, and 6 to income (all 
expressed as percentages of U.S.A.). 
In this case families are substituted 
for population, as should be the case 
wherever the product is sold on a 
household basis. Similar formulas 
have been successfully used with 
refrigerators, vacuum cleaners, sew- 
ing machines and ranges. 


Products with Quality Appeal 

For a wide variety of high-priced 
products, reliance on the income fac- 
tor alone, no matter how heavily 
weighted, is not desirable because 
the income percentage is based on 
an aggregate. The total income fig- 
ure for a county or city will include 
income for all classes, and frequently 
the contribution of high income fami- 
lies will be dampened by the income 
of low income groups. 

For this reason, the income distri- 
butions underlying the income totals 
in the Survey (see card 2, page 41) 
offer far better indicators of potential 
for high-quality products. 

Most people do not realize what 
great variation exists in the distribu- 
tion of high and low income families. 
Consider first Fairfield, Conn., a well- 
to-do exurbanite county. Probably 
most people would estimate its de- 
mand for consumer goods at about 
five-tenths of one percent of the U.S. 
total, this being close to the Buying 
Power Index, which is the most wide- 
ly used single indicator of demand. 


Population 

Net Effective Income 

Retail Sales 

Buying Power Index 

All Households 

Households $0— $2,500 

Households $2,500— $4,000 

Households $4,000— $7, 

Households $7,000—$10,000 

Households Over $10,000 

Income of Households 
Earning Over $10,000 

Ratio of variation, high to low: 


TABLE |— §T, LOUIS COUNTY VS. FAIRFIELD 
Comparison of Relative Importance 


Ratio of 
Importance 
St. Louis to 


Percentage of U. S. Total 
Fairfield 


St. Louis Fairfield 
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in the 
better | ; Advertising Dollar Mahon 1908 
circles 


Cosmetics & 
Beauty Aids— 


Harper's Bazaar... $716,025 
Parade .. . 661,966 
True Story... 655,812 


Food & Food 
Products— 


Post... $7,079,929 
Tobacco Parade... . 6,948,896 


& Tobacco Look... 6,202,891 
Products— 


TV Guide... $1,554,300 


Personal Hygiene 
& Health— 


Good Housekeeping. . . $1,940,429 


Parade. . . 1,490,080 : 
Parade... . 1,774,662 


Time... 1,254,331 Drugs 
& Remedies— 


Look... $2,587,743 
Parade... 2,393,231 
L. H. Journal... 2,199,887 


Reader's Digest... 1,442,150 


Major 
Appliances— 


Good Housekeeping .. . $827,579 
Parade... . 699,510 
L.H. Journal... 648,969 


Here’s the 1958 advertising dollar volume of PARADE 
and its nearest competitors in major P.I.B. classifications. 
Look at the company we’re keeping—every one a blue 
chip publication we’re proud to be matched against! 
This indicates the increasing demand by advertisers for 


the thorough coverage provided by local newspapers. 


The magazine section 

of more than 60 leading 
newspapers—reaching 9,000,000 
homes every Sunday. 
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TABLE 2~-AVERAGE EXPENDITURE IN DOLLARS IN A SINGLE YEAR, SELECTED ITEMS 


WOMEN & GIRLS MEN & BOYS 
(over 16) (over 16) 
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Over $10,000 

Ratio of Expenditure, 
Highest Income to 
Lowest Income 
Families 


S=oreaw 
SSLSSRRE 

Ba woorors 
SERAESBsS 
Neaagwe=* Fo 
SS2RvsSResS Zz 


S8BRN=e 


SSSRSSSa 
SNNOG Per. 
RELSNSSS 
P0000 
If8Sssaz 
RSSSSSe~e 
StReRSs82 
SS8SE8se0= 
Sure Ssass 
SS8eeEses 
SSLSSRRSE 


— 
= 


For low-valued products, the popu- 
lution percentage would probably be 
used (.35%) and for high-value prod- 
ucts the income percentage is com- 
monly used (.52%). 

But Fairfield has a much wider 
range of variation in demand. As 
seen in Table 1, it has only .16% of all 
households in the $0-$2,500 group, 
and this is a better indicator of Fair- 
field’s demand for such items, per- 
haps, as work clothes or oleomarga- 
rine. At the other extreme Fairfield 
has .70% of the nation’s high income 
families (ie. earning over $10,000 
per year) so that this would be a bet- 
ter indicator of Fairfield’s demand for 
such items as Cadillacs, sport cars, 
etc. And since such well-to-do fami- 
lies in Fairfield earn far more than 
the national average for families in 
this bracket, Fairfield has 1.01% of 
the total income earned by all fami- 
lies earning over $10,000. Thus Fair- 
field's demand for extreme luxury 
products (e.g. diamond bracelets, 
Lincoln Continentals) is 
seen to be over six times as great as 
its demand for low value goods. 

While Fairfield offers perhaps one 
of the widest variations of 
any county, even a typically average 
urban county like St. Louis has 1.06% 
of the nation’s top income and only 

© of the nation’s low income fami- 
lies, a variation of 66%. Another dra- 


paintings, 


income 


matic indicator of the wide differ- 
ences in relative standings is the fact 
that while St. Louis is four times as 
important as Fairfield as a market for 
low value goods, Fairfield is just 
about as important as St. Louis as a 
luxury market. None of these facts 
could emerge from a mere compari- 
son of the buying power indexes 
alone; such refinements in the deter- 
mining of specific potentials require 
use of the data on income groups. 

Even for goods geared primarily to 
middle income families, the income 
distribution data will often highlight 
the true market potential in areas 
dominated by other income groups. 
For instance, a large manufacturer of 
“high-fidelity” phonographs in the 
price range of $50 to $150 has dis- 
covered through analysis that its 
prime market embraces families 
earning between $2,500 and $7,000, 
with the income groups at either end 
excluded. Using our county-by-coun- 
ty data on the number of families in 
each of five income groups, the com- 
pany converted each group into a 
specific percentage of the U. S. total, 
and, with the counties thus analyzed 
by income distribution, was in a pos- 
ition to regroup them by sales terri- 
tories and compare the results with 
actual sales percentages. 

A typical southern sales area, for 
instance, would have 5.75% of all 


families in the 0-$2,500 class, 4.52% 
of the $2,500-$4,000 families, 2.2% 
of the $4,000-$7,000 families, 2.02% 
of the $7,000 to $10,000 families and 
1.8% of the above $10,000 families. 
In this area, and indeed in most 
areas, the company found that its 
actual sales percentage correspond- 
ed most closely to the 2.25% figure, 
ie., the middle income group. The 
fact that the area had nearly 4% of 
the nation’s population was only half 
as important. 

The marketing importance of in- 
come distributions can be summar- 
ized by this fact. The sales response 
to practically all goods and services, 
other than basic necessities, will bear 
some relationship to the income of 
the consumer. These relationships 
can be fairly easily determined by 
sampling surveys. A recent survey of 
life insurance ownership conducted 
by the Survey Research Center of 
the University of Michigan indicated 
that about 50 percent of all families 
earning under $2,500 were insured, 
whereas the percentage for families 
earning between $2,500 and $4,000 
was about 80, and for families earn- 
ing over $4,000, the percentage was 
about 92. These percentages could 
then be applied to the number of 
consumer units falling in each income 
bracket, to yield for each county a 
theoretical or potential number of 


NORTH 


TABLE 3-AVERAGE EXPENDITURE FOR FLOUR BY INCOME CLASS 


IN A SEVEN DAY PERIOD 


SOUTH 


Large Cities Suburbs 
Under $1,000 

$1,000—$2,000 

$2,000-—$3,000 

$3,000—$4,000 

$4,000-$5,000 

$5,000—$6,000 

$6 ,000-—$7,500 

$7,500-$10,000 

Over $10,000 


WEST 


Small Cities Large Cities Suburbs 


Small Cities 


Large Cities Suburbs Small Cities 
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JOHN BURGOYNE & BILL MASTERSON 
WANTED! 


A QUICK CHECK ON SOUP SALES 
IN THREE TOP TEST MARKETS 


Soup, soap, antiseptic — what- 
ever your drug or grocery product— 
specific knowledge of its sales activity 
in relation to competitive brands is 
‘top-priority” information under to- 
day’s fast-moving market conditions. 
And only BURGOYNE—with estab- 
lished sales information centers from 
coast-to-coast—can deliver the facts 
with maximum speed, accuracy and 
thoroughness—and minimum cost to 
the client. 


BURGOYNE is permanently set 
up with selected panels of grocery and 
drug stores in the best test markets 
throughout the country. BURGOYNE 
field personnel, who live and work in 
these markets, go about their job with 
painstaking accuracy—carefully deriv- 
ing product unit sales from shelf and 
reserve stocks, and factual purchase 
ders. Field reports, assembled at our 
home office, are rechecked and tab- 
ulated on I.B.M. equipment. The in- 
dex Report—showing an overall pic- 
ture of the pr™duct’s sales activity 
during the test period—is then com- 
pleted to bring all the information 
into sharp perspective for the client. 
Just as a for instance, BUR- 
GOYNE Retail Sales Studies are used 
to test salability of new products... . 
relative values of media... . effective- 
ness of local promotions . .. . success 
of merchandising ideas such as one- 
cent sales, premiums, displays 

and so on. 

The specific needs of the client, 
however, determine the purpose of 
What’s more, any combi- 
nation of test cities and any number or 
size of retail outlets within a test city 
may be used as the basis for the study. 
Write or phone. We'll gladly send you 
complete information on  BUR- 
GOYNE Retail Sales Studies, showing 
how they can help you with your 
specific market problem. 


each study 
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units that should carry life insurance 
if the national experience were du- 
plicated in each county. The life in- 
surance industry could then deter- 
mine, by comparison with actual 
numbers of persons insured in each 
county, which counties have as yet 
not tapped their full potential. 

The above procedure was applied 
to ordinary life insurance and other 
forms of life, health and property in- 
surance, and the results published by 
Spectator in a study entitled “County 
Patterns of Insurance Sales”, 1958- 
1959 Edition (Chilton Publishing 
Co., Phila., Pa.). 


Consumer Expenditure Surveys 


Perhaps the most significant mar- 
keting application of the income dis- 
tribution data will come in connec- 
tion with large scale consumer ex- 
penditure surveys, such as the one 
conducted by the BLS in 1950, and 
by Life in 1956. In both these 
studies, many thousands of families 
were subjected to intensive inter- 
viewing to record expenditures made 
for each and every item bought by 
all members of the household within 
the past year. 

Tabulations of expenditure 
data, when classified by income 
group, show that income is generally 
(though not in every case) the most 
important single factor in explaining 
variations in expenditure ratios. Here 
are some examples taken from the 
BLS study for families living in large 
Northern cities. (See Table 2). 

As can be seen, expenditures on 
most items in the consumer budget 
are more or less directly correlated 
with income. Thus, families earning 
over $10,000 annually spend over 
four times as much on food as do 
families earning under $1,000. The 
demand for food in relation to income 
is considered “inelastic” (to use the 
jargon of economists), and the cor- 
responding ratio for most commodi- 
ties (with the exception of drugs and 
medicines) would be much higher. 
Thus families earning over $10,000 
spend about 39 times as much as low 
income families for liquor, 9 times as 
much for cigarettes, 8 times as much 
for eating out, 193 times as much for 
do-it-yourself power tools, etc. 

While expenditures for all com- 
modities are correlated with income, 
the correlation may sometimes be in- 
verse, or non-linear. For instance, 
consider expenditures on flour, taken 
from the BLS study for a typical 
seven day period in the Spring of 
1951.(Table 3). In large cities, the 
heaviest expenditures for flour occur 
in lower-middle income families, 
earning under $7,500 per year. This 


such 


is also true of small towns and sub- 
urban areas in the South and West 
and for rural areas not covered by 
the BLS study. However, in subur- 
ban areas and small towns of the 
North, expenditures for flour rise 
with income, probably because of 
greater household opportunities and 
inclination for baking on the part of 
suburban housewives. Expenditures 
for baby foods are also heavily cen- 
tered in the middle income groups, 
because most families with young 
children fall into these income 
classes. 

These systematic relationships be- 
tween consumer expenditures and 
income make possible the calculation 
of consumer expenditure potentials 
for counties with the help of the 
SALES MANAGEMENT IBM cards con- 
taining the county income distribu- 
tions. 

This procedure as previously out- 
lined (See “Now a New Way to 
Guess-timate Potentials for 1500 
Products,” SALES MANAGEMENT, Jan. 
15, 1956, pages 60-63) can now be 
refined by use of data on households 
rather than consumer units, for prod- 
ucts, such as large appliances, that 
are sold on a household basis. For 
other commodities, consumer units 
would still be preferable in order 
that total consumption be accounted 
for, as in the example above (Table 
4), illustrating the calculation for 
soft drinks. 

In Table 4 it is assumed that all 
counties have been divided into dif- 
ferent classes according to region and 
type of city, enabling us to use adap- 
tations of the BLS expenditure data, 
suitably updated. Total expenditures 
in each county represent the product 
of the average expenditure per 
spending unit and the number of 
units in each income group. County 
totals add to state totals, which in 
turn will add to national totals, allow- 
ing for adjustment controls on both 
state and national levels. Calculations 
for every county in the nation can be 
performed quickly with the use of 
punch cards so that county potentials 
can be compared with sales. 


Urban Demand 


Consumer demand for a wide vari- 
ety of goods and services seems re- 
lated to the degree of urbanization 
of an area, as well as to other factors 
discussed above. Of two counties 
with equal population and income, 
the one that is more “urbanized” will 
have consumer expenditure patterns 
geared to a certain urban way of life 
—greater proportionate expenditures 
on consumer services in general, such 
as rent, recreation, personal services, 
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insurance, and on such goods as fash- 
ion apparel lines, men’s accessories, 
and jewelry. This fact suggests the 
desirability of constructing a special 
“Index of Urban Demand” which will 
give emphasis to this urban factor. 
This index is similar in structure to 
the Buying Power Index, except that 
for each county we use its urbanized 
population (as a percentage of U.S. 
urbanized population) in place of 
total population in order to derive 
a weighted index of urban buying 
power. 

As an example, a large manufac- 
turer of high style belts, braces, gar- 
ters and jewelry has constructed an 
index of urban demand by giving a 
weight of 3 to urban population, 3 to 
retail sales and 4 to income, all ex- 
pressed as percentages of the U. S. 
After weighing these three factors 
we add them to arrive at the index 
of urban demand. The degree to 
which this formula steps up the po- 
tential of urban areas is illustrated 
below, for instance, for a rural and 
urban county in Alabama: 


Percentage of U. S. A. Autauga Jefferson 


Population... 
Urban population 
Sales. . 

Income 


B. P. I. 
index of Urban Demand 


Here the rural county—Autauga— 
having much less of an urban popula- 
tion (.0040% of USA total) than total 
population (.0108), therefore has an 
index of urban demand (.0042) 
which is 25% less than its BPI. Jeffer- 
son County, on the other hand, being 
heavily urbanized, has an index of 
urban demand which is 9% greater 
than its BPI. In this way the urban 
demand index will give a_ special 
boost to all urban counties, at the 
expense of the rural counties, total- 
ing 100% for all counties in the U. S 
This index can thus be used by all 
manufacturers and distributors who 
have felt in the past that for their 
products the BPI throws too much 
emphasis on rural areas. 


Demand for Office Equipment 


Manufacturers of office equipment 
have long been seeking a specialized 
county indicator of potential for their 
products. Census labor force data in- 
dicating the number of clerical work- 
ers by county have the defect that 
residence patterns on which labor 
force data are based do not coincide 
with employment patterns, as the 
New York metropolitan area so viv- 
idly illustrates. A correlation study of 
actual sales of office equipment re- 
vealed a high correlation with em- 
ployment in finance, insurance, and 
real estate, with a weight of seven, 
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I was in the 
doghouse until... 


“I found out about Ever Ready’s marvelous Red-E-Stik labels! 


These are absolutely the finest pressure sensitive labels made—no- 
wetting, quick-sticking, they have 1,001 uses! Dispensed manually or by 
machine, they can stick to surfaces that give other labels trouble. A variety 
of adhesives are available for special application with both removable 
and permanent type adhesives which can be used on any smooth surface, 
on plastics, glass, metal, wax or wood.” 


One of Red-E-Stik’s many uses may apply profitably to your product or 
service, opening the door to tremendous savings in costs or increased 
efficiency. You can help Carol Hampton, our promotion manager, out of 
the doghouse by writing to her today for information about Red-E-Stik, 
or any other type of label—Ever Ready prints them all! 


Eve RP READY LABEL 
356 Cortlandt Street, Belleville 9, New Jersey 


No. of Aver 
Spending 
Units 
317,928 
265,690 
206,857 
66,402 
67,270 
924,147 


Spending Units 
Earning een 
12.50 
19.00 
24.00 
29.50 
27.50 


19.25 


$10,000 over 
Total All Units 


$ Por Unit 


TABLE 4H-EXPENDITURES FOR SOFT DRINKS 


NEW YORK COUNTY 


DUTCHESS COUNTY 


“Total No. of Av 
Expenditure 
(thou. dol.) 


erage 
Expenditure 
$ Per Unit 


Spending 
Units 
13,235 
10,426 
14,435 
4,504 


2,157 
44,757 


Expenditure 
(thou. dol.) 


NEW YORK STATE TOTALS 
Nt Total 
Expenditure 
(thou. of dollars) 
16,845 


1,403,712 
1,283,325 
1,777,832 
603,123 
382,938 
5,450,930 


(industrial card #1) and, rather 
surprisingly, with the Buying Power 
Index with a weight of three, after 
adjustments for special governmental 
areas like Washington, D.C. The in- 
dex yielded by this formula offers 
a unique distribution pattern un- 
like any of the standard consumer 
indexes: 
Index of Buying Power 

Office Demand Index 

(% of U.S.) (% of U. 8.) 
Manhattan County, N.Y... .. . 
Hartford County, Conn. ‘ 460 
Washington, D. C. wid 587 
Cook County, lil. 

The figures above represent a re- 
vision of the index discussed in the 
1958 Survey. (Estimates of clerical 
employment were based on 1956 
Old Age and Survivors Insurance 
Program Data). The “urbanization” 
factor is most highly emphasized in 
the “Index of Office Demand.” 


Index of Suburban Demand 


The growing importance of sub- 
urban markets has focused attention 
on the desirability of creating an in- 
dex that would reflect the demand 
for such items as lawn mowers, gar- 
den supplies, barbecue equipment, 
swimming pools, do-it-yourself equip- 
ment etc. The outstanding character- 
istics of suburban markets are high 
ratios of owner-occupied homes, and 


heavy concentrations of middle and 
high income brackets. Thus a good 
county index of suburban demand 
may be obtained by applying the 
1950 Census ratios of owner-occu- 
pancy (updated to reflect the na- 
tional increase in these ratios since 
1950) to the number of households 
earning over $4,000 per year. The 
table appearing on page 51 con- 
trasts results for three counties—the 
highly suburban county of West- 
chester, a highly urban New York 
State county and the rural county of 
Autauga, Alabama. 

In this calculation, the suburban 
county of Westchester is seen to have 
over five times as much suburban 
demand as New York County even 
though the latter has three times as 
many high income households, be- 
cause the owner-occupancy ratio of 
New York is so low. Thus the index 
of suburban demand so _ derived 
yields a demand pattern quite differ- 
ent from the Buying Power Index, or 
any other single indicator of overall 
consumer demand. 


Relation of Consumer Demand 
to Commercial and Industrial 
Many manufacturers find that the 


demand for their products may not 
be confined to consumer markets, but 


may overlap the industrial and com- 
mercial markets too. One example 
would be producers of materials and 
equipment used in the construction 
of homes, factories and commer- 
cial establishments. Another example 
may be the problem of fire insurance 
companies whose coverage rates dif- 
ter with respect to homes, plants and 
commercial establishments. In such 
cases, county potentials may be de- 
veloped as follows: National (or state 
wide) aggregates have to be estab- 
lished for each of the three types of 
demand. Each may then be automat- 
ically distributed among all counties, 
using the number of occupied homes 
expressed as a % of the USA, to indi- 
cate the relative importance among 
all counties of consumer demand. In 
the same way the industrial aggre- 
gate may be apportioned among all 
counties by use of data available on 
IBM cards on the number of factory 
employees. Finally, it has been found 
that the % of USA retail sales is so 
highly correlated with such types of 
commercial activity as wholesaling, 
finance, insurance, utilities warehous- 
ing, etc., that it can be safely used to 
distribute any commercial aggregate. 
The results may be illustrated by 
consideration below of estimates of 
fire insurance potentials for two coun- 
ties in Massachusetts, obtained by 
use of the above three factors to dis- 
tribute state-wide aggregates: 
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Spectacular advertising, the grand gesture and ballyhoo are 


being sidetracked today for basic advertising that delivers sales. 


Advertising in local newspapers is basic and inexpensive. 
It pays off because it appears in surroundings people trust 
and respect. A soft voice among friends is more persuasive 


than shouting at strangers. 


WALLACE WITMER CO. 


NEWSPAPER REPRESENTATIVES 


1509 MADISON AVENUE, MEMPHIS 4, TENN. / OFFICES: NEW YORK, CHICAGO, DETROIT 


SALES MANAGEMENT 


Creativeness, particularly in selling, must be 


continually revitalized and refreshed. This is our 


business and we aim to keep it fresh and inspired. 


We believe in young people with young ideas. 


We offered scholarships to help keep our youth 


intellectually informed and we have instituted 


a sales trainee program to cultivate them. Our 


veteran staff members have the savvy and 


the tested knowledge to exemplify and guide. 
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Type of Premium (Th. $) Suffolk Worces.er 


Habitational 3117 
Mercantile. . . . 4145 
Manufacturing 920 


Total 8182 

Thus proper emphasis has been 
given to the greater relative impor- 
tance of manufacturing in Worcester 
as compared with Suffolk. 

In a detailed study of other insur- 
ance lines it was found that automo- 
bile insurance premiums were highly 
correlated with automotive sales and 
the urbanization ratio (particularly 
the latter), while all forms of group 
insurance (life, health, and accident) 
proved to be highly correlated to 
total employment. 

A manufacturer of a plastic surfac- 
ing material determined that sales 
fell into four well defined groups— 
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Over 50 Years of Service 
to the Advertising Industry 


new residential construction, furni- 
ture manufacture, interior decoration 
and home maintenance. The com- 
pany’s national dollar value involved 
in new residential construction was 
distributed among all counties in ac- 
cordance with our county estimates 
of the annual increase in the number 
of occupied dwelling units. Sales to 
furniture manufacturers were distrib- 
uted by way of employment in furni- 
ture manufacturing (industrial card 
#2), sales for interior decorating 
purposes were distributed accord- 
ing to furniture-household-appliance 
sales and those for home mainten- 
ance according to the number of 
occupied dwelling units as of January 
1. Thus for each county we had four 
independently derived dollar totals 
which when added represented the 


The practiced hand of our seasoned staff, together 
with our vigorous, enthusiastic young men, make 
an unbeatable combination for creative selling. 


THE 
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New York 
Chicago 
Detroit 
Dallas 
Atlanta 
Charlotte 
St. Louis 
Memphis 
Miami 

Los Angeles 
San Francisco 


total potential for this company’s 
product in that county. 


Merchandise Line Sales 


One of the most difficult marketing 
problems centers about the fact that 
retail sales data are classified by type 
of outlet rather than by merchandise 
line. Yet with the increasing im- 
portance of supermarkets, discount 
houses and outlets of the general 
merchandise type, the same merchan- 
dise line tends to be sold in many 
different types of outlets today. 
While 1948 remains the last year for 
which the Census Bureau provided 
merchandise line breakdowns, it is 
now possible to update the data on 
commodities by counties for several 
types of outlets. 
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$7 ,000-$9, 999 
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44,291 
73,543 
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3,597,067 


1,238 
30,191,774 


INDEX OF SUBURBAN DEMAND 


NUMBER OF HOUSEHOLDS EARNING 
- Ratio of Owner 

Occupancy 
181,758 4 
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f Architectural 


READERSHIP 


Architects and engineers have voted Architectural Record 
“preferred” in 115 out of 127 studies SPONSORED BY BUILDING 
PRODUCT MANUFACTURERS AND ADVERTISING AGENCIES. 


CIRCULATION 


e More architects (18,103)—and more engineers— (9,857) pay 
to read Architectural Record than any other technical magazine 


e Architectural Record’s renewal percentage is highest, too 


e And you can reach Architectural Record’s architect and 
engineer subscribers at the lowest cost per page per 1,000 


COVERAGE 


Architectural Record’s architect and engineer subscribers are 
verifiably responsible for planning over 94% of the total dollar 
value of all architect-planned nonresidential building — 

and 77% of the residential building. 


ADVERTISING 


For the thirteenth straight year more building product 
advertisers are placing more advertising pages in Architectural 
Record than in any other magazine. (66% more in the first 
quarter of 1959.) 


EDITORIAL 


Architectural Record is the one leading architectural magazine... 


e edited specifically for architects—and engineers in building 


e timed and balanced editorially with the aid of Dodge Reports 
to be of top value to architects and engineers in terms of 
the work on their boards 


e steadily evaluated in terms of reader interest and action by 
Eastman Research Organization and Continuing Readership 
Research 


Architectural Record publishes most editorial pages, too. 

And 40 editorial awards, including 5 out of 6 awards to 
architectural magazines by The American Institute of Architects, 
attest to their high quality. 


Ask your Architectural Record representative for full information or 
write the ‘workbook of the active architect and engineer’... 


119 West 40th Street 
New York 18, New York 
OX ford 5-3000 


Published since 1891 by F. W. Dodge Corporation 
whose services also include: Dodge Reports e Dodge 
Construction Statistics e Sweet’s Catalog Service 
The Nation’s Schools e The Modern Hospital 
College and University Business e Hospital Pur 
chasing File e Dodge Books 


illustrated 
by the case of shoes, which are sold 
in varying degrees by outlets classi- 
fied as department stores, dry goods 
stores, general stores, variety stores, 
and eight different types of apparel 
outlets. For each type of outlet it is 
possible to calculate the shoe per- 
total sales from Census 
benchmark data, and by adjustment 
to conform to current data on shoe 
to emerge with the fact for 
example that shoes now account for 
5.8% of total general merchandise 
sales (excluding mail order), for 
86.4% of total sales of shoe stores, 
ind 4.2% of total sales of other ap- 


Lie TUFF PLASTIC 
or 
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The procedure can be 


centage of 


output 


Made of rugged Tenite || 


plays your product at its best 


partment arrangements to fit your needs 


parel store sales. By applying these 
percentages to our current county 
estimates of sales in these three types 
of outlets, we emerge with current 
data on total shoe sales, as opposed 
to merely sales of shoe stores, as 
follows: 


Total Shoe Genera 


Autauga, Ala. 
Baldwin, Ala. 
etc. 

A similar procedure can be in- 
voked to produce estimates of sales 
of many apparel lines, such as bras- 
sieres, girdles, gloves, hosiery, wo- 


BOXES HELP 
YOUR SALESMEN SELL 
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WRITE TODAY -FOR CATALOG & PLOT PLAN SHEETS 


SHOE FORM CoO. INC. 


A SALES MEETING IS ONLY 
AS GOOD AS IT SOUNDS! 


and how it sounds depends first on 
your P.A. Microphone 


Don't let a poor Public Address Microphone stand 
between you and your sales force—because if 
what you say is important, it’s important that 
your men get it every word! 


Get the microphone that gets your 
message across best... the 


UNIDYNE 


SHURE 


Used by thousands of the world’s largest cor- 
porations for clear, intelligible sound quality. . . 
regardless of room size 
Wrile on your letterhead for non-technical 
literature telling you how lo improve 
the sound of your sales meetings 


SHURE BROTHERS, INC. 
222 Hartrey Ave., Evanston, Ill., Dept. 20E 
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men’s and men’s apparel, as well 
as other merchandise lines such as 
home furnishing, appliances, etc. 


Sales of Eating Places 
Versus Drinking Places 


It frequently proves possible to ex- 
tend the range of Census county data 
by further breakdowns of broad out- 
let classifications. For example, while 
sales of eating and drinking places 
are generally lumped together, there 
is great variation in the relative im- 
portance of the two types of outlets 
among rural versus urban areas, and 
also because of local dry laws in 
many southern states. We have suc- 
ceeded in segregating the latter, i.e. 
sales of drinking places, which has 
proved helpful in pinpointing certain 
special markets (liquor consumption 
etc.). 


The Market Effects 
of Military Posts 


The presence of some 2,000,000 
members of the armed forces station- 
ed at the various army, air force and 
naval bases throughout the country 
frequently constitute a hidden plus 
factor in local retailing. The average 
income of armed forces personnel, 
while well below the national aver- 
age, is frequently largely available 
for “discretionary” spending in local 
areas, quite aside from PX buying. 
For some marketing purposes it is 
possible to evaluate the importance 
ofthis military factor in about 200- 
cdd key markets. 


Marketing Abroad 


We are often asked if similar 
measures of foreign markets are 
available. Except for England and 
the Scandinavian countries, official 
statistics are just not available in the 
degree necessary for the refinements 
possible here. However, we have 
succeeded in creating Buying Power 
Indexes for all foreign nations as an 
aid in evaluating foreign markets. 


Other Uses of Survey 
Data on Cards 


a. Classification By Size and Mar- 
ket. Many companies find it desirable 
to regroup cities into various classifi- 
cations not found in the Survey. The 
IBM cards facilitate the distribution 
of city cards into size groupings for 
population, families, retail sales, etc. 
Certain interesting market character- 
istics emerge from such analyses. Al- 
though per capita and per family 
income vary directly with city popu- 
lation size, the largest per capita food 
sales are found in cities with popula- 
tions of between 2,500 and 50,000; 
the highest general merchandise 
sales per capita in cities with popula- 
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CONDITIONED RESPONSE! 


CATHOLIC FAMILY NEWSPAPERS have 
scored a unique first in the media field. They 
have gone straight to their readers with this 
proposition: 


(a) A STRONG CATHOLIC PRESS CALLS FOR 
HEALTHY ADVERTISING REVENUE. 


(i>) READERS CAN SUPPORT THE CATHOLIC 
PRESS BY PATRONIZING ADVERTISERS IN 
CATHOLIC FAMILY NEWSPAPERS. 


This campaign has been carried on through 
editorials, mews articles and ads by the 
newspapers in the group .. . reaching over 
1,638,922 families. The natural interest 
these readers have in preserving a strong 
Catholic press has been translated into an 
extraordinary receptiveness to advertisers 


using CATHOLIC FAMILY NEWSPAPERS. We 
call this “Conditioned Response.” 


LARGER, YOUNGER FAMILIES: The 
typical family reached by CATHOLIC FAMILY 
NEWSPAPERS is 33% larger than the na- 
tional average and from 2.1 years up to 5.8 
years younger than families of other com- 
parable religious groups. And buyers for 
countless Catholic institutions have been in- 
fluenced by this same campaign. 


ACCEPTANCE 


¥ 
& 


THE SEAL OF ACCEPTANCE, shown 
above, is available to all approved advertisers 
and provides an additional link between the 
product and this vital reader loyalty. 


FLEXIBILITY: CATHOLIC FAMILY NEWS- 
PAPERS comprise five geographical groups. 
Any combination of papers or groups is 
available to advertisers, and discounts of 1% 
to 5% apply according to the number of 
papers used. One order . . . one bill. 


CATHOLIC FAMILY NEWSPAPERS 


Represented by BOGNER & MARTIN 


295 MADISON AVENUE, NEW YORK 17, N.Y. @ 


New York, Chicago, Atlanta, Los Angeles, San Francisco 


tions of between 250,000 and 1,000,- 
000; the highest per capita sales of 
home furnishings, radios and appli- 
ances in cities with populations of 
between 100,000 and 250,000; the 
highest per capita automotive sales 
in cities with populations between 
25,000 and 50,000; and the highest 
per capita sales of drugs in cities 
between 100,000 and 500,000. 

Another interesting application of 
this kind was made by The Farm 
Journal, which  reapportioned the 
population of small towns (under 
10,000) by Congressional Districts in 
an analysis of voting trends. 


b. Curtis Market Areas. Al] 3,072 
county cards are annually distributed 
and subtotaled into the 501 market 
areas delineated by the Curtis Re- 
search Department. Other national 
breakdowns include the 613 Hearst 
Areas and the National Wholesale 
Druggists Association 84 areas. 


c. Television Areas. The major 
broadcasting networks all use Survey 
data on cards to work out market 
data subtotals for television areas. 
IBM cards containing Survey data 
can be coded to include such TV 
coverage areas as well as county data 
on the number of television homes, 
plus their ratios to total homes. 
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d. Circulation Analysis. Survey 
cards carrying data on households 
are used as a base to establish cur- 
rent circulation coverage ratios for all 
major magazines. Eleven cooperating 
advertising agencies in Chicago re- 
cently broke down the circulation of 
60 leading magazines by counties 
and metropolitan areas, relating cir- 
culation figures to Survey data. A 
similar study was also made by them 
on newspaper circulation. Survey 
cards are also used as a base to es- 
tablish number of radio and televi- 
sion homes, by county. 


e. Supermarket Sales by County. 
The research department of The 
American Weekly has used IBM Sur- 
vey data on food sales to segregate 
sales of supermarkets. Ratios of su- 
permarket sales to total food sales 
have been found to range from un- 
der 25 percent in Cook County to 
over 75 percent in Los Angeles. 


f. Growth Factors. Data on house- 
holds taken from successive Surveys 
have been found to be useful in es- 
tablishing growth trends, by county, 
in residential construction. 


g. Forecasts of Market Data. Sev- 
eral large companies use Survey data 
on cards to project trends for one-to- 


three-year periods, in an effort to 
avoid basing current quotas entirely 
on past experience. 


h. Back Data. Many users desire 
back series in order to keep track of 
divergent regional trends. One diffi- 
culty in the use of past Surveys of 
Buying Power for such a purpose is 
that we do not publish past estimates 
for changes in level resulting from 
the publication of new and more ac- 
curate information available from the 
Census Bureau. Although on the 
whole valid indications of trend 
movement will emerge from compari- 
son of estimates in the 1959 Survey 
with past Surveys, there will be oc- 
casional discrepancies due to revision 
of levels. For those interested in long- 
term trends by counties, Market Sta- 
tistics, Inc., has developed sets of 
IBM cards containing comparable 
data on population and sales going 
back to 1939, covering all counties. 


i. Industrial Markets. Data on in- 
dustrial plants and employment are 
available on cards for all 3,072 coun- 
ties. The layout-form on page 41 indi- 
cates the 26 industrial classifications 
for which data are available. 

The above can only suggest some 
of the many new developments made 
possible by Survey data on cards. 
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The Farm Market Section 


Gross cash farm income in 1958 
totaled $34.2 billion, representing a 
12% gain over 1957, and serves to 
define the magnitude of today’s farm 
market, in terms of both the gross 
income and _ farm _ expenditures. 
There are so many ways to define 
the magnitude of farm income that 
it would be useful to review them 
he re 

Our total is obtained by adding 
about $1 billion of government pay- 
ments to $33.2 billion of cash receipts 
from farm marketings. If you add 
$3.8 billion in non-money income 


($1.9 billion of imputed rental value 
of farm dwellings, $1.7 billion for 
food consumed on the farm) you get 


a maximum realized gross farm in- 
come of $38.0 billion. Farm produc- 
tion expenses amounted to $24.9 bil- 
lion in 1958, leaving $13.1 billion as 
farmers’ realized net income, to 
which we must add $1.1 billion for 
the net change in farm inventories. 
This gives us $14.2 billion as farmers’ 
total net income 

Spread over some 4.5 million op- 
erating farms today, this represents 
n average net income per farm of 
about $3,155. However, farm wages 
of laborers on farms came to $1.9 
billion, so that the total farm income 
of the farm population came to $16.1 


billion. But an additional income of 
$6.2 billion was earned from non- 
farm sources, so that income of the 
farm population came to $22.3 bil- 
lion. Spread over a farm population 
of about 20 million persons, this 
comes to a per capita income of 
$1,068, as compared with $1,918, the 
per capita income of the total pop- 
ulation. 

We present below estimates of 
1958 gross cash farm income by 
county, broken down into crops (and 
forestry products) and livestock and 
livestock products, along with the 
number of farms, as ascertained in 
the 1954 Census of Agriculture. The 
degree of underenumeration of farms 
in this census is about equal to the 
decline in the number of farms since 
1954, so that this figure can be re- 
garded as roughly equivalent to the 
current number of farms in opera- 
tion. 

The estimates of gross cash income 
by county presented here represent 
an improvement over estimates pre- 
viously published in the Survey of 
Buying Power, by virtue of the fact 
that estimates could be made inde- 
pendently by county for crops and 
for livestock, by applying state esti- 
mates released by the Department 
of Agriculture for the full year to 


the county data published in the 
1954 Census of Agriculture. Limita- 
tions of space require presentation 
of data for the 600 leading farm 
counties, rather than for all 3,070. 
Complete tabulations are available to 
interested readers at nominal cost. 

It will be noted that in some coun- 
ties farm income totals exceed total 
Net Effective Buying Income. In al- 
most all such cases, it will be found 
that farm expenses, i.e., deductions 
from gross income for wages, feed, 
fertilizer, depreciation, interest, etc., 
constitute a relatively high propor- 
tion of gross farm income, and that 
if all adjustments were to be made, 
net farm income would fall short of 
Net Effective Buying Income. The 
relation between net and gross farm 
income varies considerably according 
to types of farming. Thus in South- 
ern states, the ratio of net to gross 
farm income would fall short of Ef- 
fective Buying Income, whereas in 
highly mechanized farming areas the 
relation between net and gross will 
fall below 50%. It was felt, however, 
that the gross farm income repre- 
sented a better indicator of the im- 
portance of the farm market. It is cer- 
tainly most important in assaying the 
county’s potential for farm equip- 
ment, supplies and materials. 


Value of Farm Products Sold, Leading Counties 


Estimates, 1958, for 600 Counties leading in Total Value of Products Sold 


SM VALUE OF FARM PRODUCTS 


COUNTY and STATE 


SOLD — 1958 
COUNTY and STATE 


SOLD — 1958 


Crops Livestock Total Crops Livestock Total 

($000) ($000) ($000) Rank ($000) ($000) ($000) Rank 
232,936 284 ,649 

78,520 | 245 ,853 

187 ,436 238,516 | 
162,191 216,227 

135,911 213 495 


San Joaquin ,Cal.... 
Aroostook, Me. 
Imperial, Cal... . 
Yakima, Wash. 

| Weld, Colo 


104,041 57,298 
145,599 5,862 
103,578 | 48,115 
101 , 286 27,595 | 
39,987 87,859 


161,347 
153,116 
151,693 | 
128 ,897 
127 ,846 


Fresno, Cal. 

Los Angeles, Cal. 
Kern, Cal. 
Tulare, Cal. 
Maricopa, Ariz. 
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Pretty 
Picture 
for 
Home 
Furnishings 1 | 


Mr. & Mrs.Walter C. Barnes of Dallas Co., Iowa, as featured in FARM JOURNAL 


You’re looking at the Barnes’ home in 
Dallas County, lowa. A few years ago 
you'd have probably taken it for a sample PRIMER FOR PURCHASING 
home in an expensive suburb. Today, it’s a 
sample of how prosperous FARM JOURNAI 


families live—and want to live. = : é' , 
The big and growing assets of 


Of course, there are farm homes not as farm families in billions of dollars. 
modern as the Barnes’. But every day, 
more and more are looking this way. 1955 $164.6 
And most farm families look to FARM 


1956 $168.2 


. ? —_— — 1957 $176.4 
Prosperous farm families are today’s a ee 


JOURNAL to help show the way. 


most eager buyers. And with $200 billion 1958 $186.7 farm families depend on 
worth of assets, they’re well primed for 1959 $200. 


purchasing. FAR M 


D_A. estimates 


Cash in on this passion for fashion. w JOURNAL 


Make the most of this marketing oppor- : Philadelphia 5, Pa 
* Speaking of buying power, more 


than 70° of U.S. farm families the same is true 
have no mortgage debt—89% of among advertisers 


tunity. Just remember these two impor- 
tant facts: Nothing influences farm fami- 
lies like a farm magazine—and no farm 
total assets are unpledged. 

magazine means so much to so many as Grohem Patterson, Publisher 


FARM JOURNAL. Richard J. Babcock, President 
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Value of Farm Products Sold, Leading Counties 


COUNTY and STATE 


Stanislaus, Cal. 
Riverside, Cal. 
Orange, Cal 
Lancaster, Pa 

Santa Clara, Cal 
Polk, Fla. 

Pinal, Ariz. 
Ventura, Cal 
Merced, Cal 

San Bernardino, Cal 


Hale, Tex. 
Monterey, Cal. 
Lubbock, Tex. 
Kings, Cal 
Hidalgo, Tex. 
Sussex, Del. 

San Diego, Cal. 
Sonoma, Cal. 
Santa Barbara, Cal 
Cameron, Tex 


McLean, tll 
Whitman, Wash. 
Lamb, Tex 
Orange, Fla 
Madera, Cal. 

La Salle, tl. 
Sacramento, Cal 
De Kalb, til. 
Paim Beach, Fla 
Dane, Wisc. 


Nueces, Tex. 

Yolo, Cal. 
Mississippi, Ark. 
Pottawattamie, lowa 
lroquois, III. 
Champaign, III. 
Dawson, Neb. 

Lake, Fla. 
Livingston, III. 
Sutter, Cal 


Dade, Fia. 
Henry, III. 
Sioux, lowa 
Floyd, Tex. 
Bureau, til 
Yuma, Ariz 
Hartford, Conn 
Kossuth, lowa 
Suffolk, N.Y 
Canyon, Idaho 


Twin Falls, idaho 
Cuming, Neb 
Clinton, lowa 
Ogle, Hi. 
Plymouth, lowa 
Vermilion, li 
Kane, tll. 
Chester, Pa. 
Hockley, Tex. 
Woodbury, lowa 


Parmer, Tex. 
Reeves, Tex 
Whiteside, III. 
Lee, til. 

Butte, Cal. 

Cass, N. D. 
Castro, Tex. 
Scotts Biuff, Neb. 


Estimates, 1958, for 600 Counties leading in Total value of Products Sold 


Crops 


VALUE OF FARM PRODUCTS 
S@LD — 1958 


Livestock Total 


COUNTY and STATE 


Dodge, Wisc. 
Adams, Coio. 

San Patricio, Tex. 
Benton, lowa 
Cherokee, lowa 
Swisher, Tex. 
Cedar, lowa 
Solano, Cal. 
Wharton, Tex. 
Hillsborough, Fla. 


Lincoin, Wash. 


York, Pa. 


Black Hawk, lowa 
Monmouth, N. J. 
Reno, Kans. 

Pitt, N.C. 
Sangamon, III. 
Obrien, lowa 
Matheur, Ore. 
Colusa, Cal. 
Umatilla, Ore. 
Marion, Ore. 


Renville, Minn. 
Chelan, Wash. 
Morgan, Colo. 
Will, HL. 

Lynn, Tex. 
Martin, Minn. . 
Rock, Wisc. 
Berks, Pa. 
Robeson, N. C. 
Alameda, Cat 


Hamilton, lowa 

Grant, Wisc. 
Crittenden, Ark. 

Cook, III. 

Buena Vista, lowa 
Glenn, Cal. ; 
San Luis Obispo, Cal... 
Cumberland, N. J. 
Sumner, Kans. 

Tama, lowa 


E! Paso, Tex. 
Rockingham, Va. 
Pemiscot, Mo. 
Harris, Tex. 
Kankakee, Ill. 
Redwood, Minn. 
Dawson, Tex. 
Warren, Ill. 

New Madrid, Mo. 


| Sac, lowa 


Polk, Minn. 
Johnston, N. C. 


| Crosby, Tex. 
Fond du Lac, Wise. 
| Crawford, lowa 


Jones, lowa 
Douglas, Neb. 
Linn, lowa 
Willacy, Tex. 
Faribault, Minn 


Bingham, Idaho. 
Freeborn, Minn. 
Franklin, lowa 
Poinsett, Ark. 
Webster, lowa 
Blue Earth, Minn. 
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VALUE OF FARM PRODUCTS 
SOLD — 1958 


Livestock 
($000) 


33,761 
30,690 

1,705 
30,133 


Total 


($000) Rank 


38 403 
38 ,002 
37,661 
37 ,635 
37,515 
37 ,485 
36,975 
36,519 
36 375 
36 361 
36,195 
35, 860 


79 
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Influence is a tired word— 


Every publication claims influence, and 
has some — even the tattered time-killer in 
your dentist’s ofhice, and the comics book 
that sells the small fry on the space age 
or switchblades. But probably no other 
publication has so favorably affected the 
lives and fortunes of so many people for 
so long as SuccessFUL FARMING. 

Back in the first decade of the century, 
SuccessFUL Farminc’s founder, E. T. 
Meredith helped foster the 4-H Clubs — 
as a means of inoculating farmers with new 
ideas and methods through their children. 

SF offered to loan any youngster money 
for any approved 4-H project. These loans 
built up to a total of $250,000, loaned to 
individual boys and girls. In addition SF 
provided direct support of more than 
$100,000 to 4-H club work. Hundreds of 
thousands of farm children owed their first 
taste of success to the help received from 
SuccessFuL FARMING. 

Today SuccessFuL FarMinc is used 
as the textbook in high schools by 376,000 
Vo Ag students each month, and is in- 
doctrinating another generation of farmers. 

On a million Midwest farms, SF has 
left its traces — in terraced and 
contour-plowed fields, wide 
row corn planting, crop 
rotation; in the improved 
layout of feed bunks, 
milking parlors, silo storage, }, 


materials handling. It has done much to 
gain the extra hog per litter, the extra yield 
per acre through pest control, larger pro- 
duction of beef, hogs, milk and eggs in 
shorter time, at lower costs, larger profits. 
It makes money for its readers — and what 
better form of influence is there? 

It has also revolutionized hundreds of 
thousands of farm homes with new kitchen 
centers, utility rooms, better planned living 
quarters — that save work and money, help 
the farm wife to better care for her family, 
and afford her leisure. 

SuccessFuL Farminc has become an 
integral part of the lives and businesses of 
the country’s best farmers, as much a part 
of their thinking and convictions as church, 
school, representative government. And 
its real influence gets extra reception and 
response for every advertisement that 


appears on its pages. 

SF farmers have averaged an estimated 
annual cash income of around $10,000 
for the past decade. And in 1958, during 
the industrial recession, their incomes 
advanced sharply. Farm 
families are spending 
more than they have 
in years. 

If you want business, 

SuccessFUL FarMING’s 

audience has a lot to give. And no medium 
can match the productivity of SuccessFUL 
Farinc in its own field. Get the details 
from any SF office. 


Meredith of Des Moines . . . America’s 
biggest publisher of ideas for today’s 
living and tomorrow's plans. 


r 


Successful Farming for January 1959 


than the same issue a year ago — 


reflecting increased farm income. 


with unmatched influence in its field. 


5 


19% more optimism — 


carried 19% more advertising 


SF families farm cash income, 
over $10,000 in recent years, 
was higher in 1958. 

You have a choice class market 


in this one magazine — 


For better business this year, 


Na 


better balance in national advertising, 

sell SF’s 1,300,000 farm families. 

Details from any SF office. 

Successful Farming . .. Des Moines, New York, Chicago, Atlanta, St. Louis, 


Cleveland, Detroit, Philadelphia, San Francisco, Los Angeles, Minneapolis. 


il 
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APEX MANUFACTURING COMPANY 


. 
’ . 
he 


Selling a specialized product in a limited area 
is both easier and less costly with State and 
Local Farm Papers. You can hand-pick your 
audience and make your ads more specific. 


SALES MANAGEMENT 


Match your markets and outlets 
with 
STATE and LOCAL FARM PAPERS 


Precise selection of prospects can 
up ad-budget selling power .. . 


Choosing media which offer you precise selec- 
tion of prospects can give each of your adver- 
tising dollars more sales punch. And that is 
exactly what you can do when you match 
your markets and outlets with State and 
Local Farm Papers. Here’s why: 

You can eliminate waste circulation, com- 
mon to regional and national media, when 
you can select your advertising audience on 
a state-by-state or area-by-area basis. If you 
sell animal feed, for instance, you can tailor 
ads for each product and area, and hit where 
there’s a good market and where you have 
adequate distribution. Farming practices 


don’t follow regional divisions. Only State 
and Local Farm Papers can closely match 
both your markets and your outlets. 

Check these opportunities: You can hand- 
pick your readers, both geographically and 
according to product need. You can aim spe- 
cific ads at specific prospects. You can list 
dealers or outlets, if you like. And you can 
use local names, and give local examples. This 
means you can build stronger, more specific 
advertisements. 

All this adds up to precise selection of pros- 
pects when you match your markets and out- 
lets with State and Local Farm Papers. 


For further information, write State and Local Farm Papers, Rm. 1600, 28 E. Jackson Blvd., Chicago 
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Value of Farm Products Sold, Leading Counties 


Estimates, 1958, for 600 Counties leading in Total Value of Products Sold 


VALUE OF FARM PRODUCTS VALUE OF FARM PRODUCTS 
BY. SOLD — 1958 BY. SOLD — 1958 


COUNTY and STATE COUNTY and STATE 
Crops Livestock b Livestock Total 


($000) ($000) ($000) ($000) 


Otter Tail, Minn... y 4,641 | 26,924 ni 11,297 26,729 
Logan, Hil. 22,451 8,144 i os dale 23,152 26.596 
Marathon, Wisc. 1,788 28 , 383 a 24,400 26,512 
Jasper, lowa ‘ 6,286 24,265 Se <ediliee s 5,956 26,430 
- 18,248 26,429 
Grand Forks, N. D. : 26,081 5,461 McLennan, Tex... .... 13,624 26,401 
Stephenson, III. ': 4,460 y ’ Nobles, Mine 17,314 26,374 
Brazoria, Tex.... J 24,499 Darke, Ohio.......... , 14,819 26,203 
Berrien, Mich. y 26,199 ’ Green, Wisc. 25,050 26,193 
Bolivar, Miss. ° 28,080 
Knox, il... i 9,629 ’ 14,980 26,164 
McHenry, Ill. . 9,135 y Lint ass saree 11,762 26 ,032 
Deaf Smith, Tex. 22,040 y oe 24,537 25,847 
Walworth, Wisc. 5,075 i 20,097 25,802 
Walla Walla, Wash 26,238 6 2,618 25,722 
: 16,635 25,701 
Lyon, lowa... Seba 7,517 ’ ‘ 20,166 25,674 
Marshall, lowa 6,347 ? 4,716 25,671 
Walsh, N. D. 26 664 ° 4,733 25,671 
Chouteau, Mont. : 24,891 L 3,141 25,657 
Fulton, til. 3 11,609 
Terry, Tex. 28 621 
Sedgwick, Kans. ’ 17,206 
Hardin, lowa ’ 6,841 
Tazewell, til, 17,954 
Logan, Colo, 12,305 SRG a <6 po ones 
| Broward, Fla........... 
Worcester, Mass... . . 


22,371 25 643 
12,763 25,573 
21,507 25,569 
13,044 25 486 
22,542 25,479 
13,664 25 , 356 
21,035 25,296 
13,414 25,295 
18,723 25, 160 
19,150 24,995 
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Clay, lowa p 10,167 
Story, lowa , 9,945 Middiesex, Mass... ... 
Johnson, lowa ° 4,195 Mitchell, lowa 
Washington, lowa 4,560 | Page, lowa 
Spokane, Wash. . 19,343 
Pocahontas, |owa é 12,012 Monroe, N. Y. nat 
Grant, Wash. . 22,475 . ' errr 
MePherson, Kans. A 18,080 Saginaw, Mich. 10,058 24,937 
Wayne, N. Y. i 20,583 Benton, Ark... ; 23,651 24,835 
Minnehaha, S$. D. ‘ 5,641 . Butler, lowa 18,229 24,826 
| Macoupin, fll........ 15,204 


BEBSEBEBRS BERRESSERS 


O50 00.00. s ‘ 
S8F2888883 


10,393 24,969 
21,375 24 ,937 


SBas 


Dodge, Neb. 
Wright, lowa 
Boone, lowa 
Jackson, Minn, 
Delaware, N. Y. 
Burlington, N. J. 
Chaves, N. M. 
Grundy, lowa 
Pike, til. 
Chautauqua, N. Y. 


Stearns, Minn. 
Carroll, lowa 
Shelby, lowa 
Hancock, Il. 
Lenawee, Mich. 
Bucks, Pa. 
Jasper, Ind. 
Orange, N. Y. 
Oneida, N. Y. 
Fayette, lowa 


Tota! 200 Leading Counties 


Greene, lowa 
Christian, II. 
Hancock, lowa 
Erie, N. Y. 

Fort Bend, Tex. 
Wood, Ohio 
McDonough, III. 
St. Lawrence, N. Y. 
Palo Alto, lowa 
Mercer, Ill. 


Edgar, til. 


5,029 


5,867,414 


11,659 
18,911 
9,385 
10,696 
22,921 
17,624 
11,093 
312 
11,243 
5,298 


19,130 


7,986 
21,804 
23 ,567 
22,295 


4,127,119 


Piatt, tll 

Tuscola, Mich... . . 
Custer, Neb... .. 
Fulton, Ohio. 


Linn, Ore....... 
Richland, N. D. 
Dallas, lowa...... 


Washita, Okla... .. > 
Poweshiek, lowa.... . 


Barton, Kans... .. 


Frederick, Md.......... 
King, Wash......... 


Lafayette, Wisc... . 
Cottonwood, Minn. . 


Sanilac, Mich... . . 
Floyd, lowa 
Wayne, Neb..... 
Kosciusko, Ind. 
Mahaska, lowa 
Macon, lil... ... 
Pima, Ariz. 
Mower, Minn. . 


| Clark, Wisc. 
Lyon, Minn.............. 


Klamath, Ore... ...... 
Sunflower, Miss... .... 
Dona Ana, N.M........ 


Brown, Minn... . 


Gage, Neb......... 


Wayne, Ohio 


Allegan, Mich........... 


Whatcom, Wash. 


11,299 
21,457 
19,515 
9,183 
11,687 
5,367 
9,126 
17,180 
22,263 
4,221 


5,236 
8,696 
18,111 
16,718 


8,880 
8,199 
16,110 
3,960 
19,862 
4,194 
21,815 
17,311 
23,228 
13,841 


14,908 
16,229 
20,537 
14,955 
19,882 

5,145 

8,272 
16,580 
23,266 
15,120 


11,269 
2,409 
4,356 

14,667 

12,157 

18,439 

14,620 
6,614 
1,513 

19,396 


24,789 


24,075 


24,059 
23,982 
23,978 
23,917 


23 ,897 
23,874 
23,871 
23 ,853 
23,847 
23 ,838 
23,808 
23,798 
23,787 
23,765 
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BFSRSSRSRE 


SPZIRRRERS 
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MICHIGAN 
FARMER’S 


“Sales Power” 


Ya LB. CHERRIES 


FOR EVERY PERSON 


A “top third” state in farm income: 
Diversified, steady income, every 

month of the year. Value of all farm 

products sold ($545 million annually). 


HIGH IN PRODUCTION, OWNERSHIP... 


1 — cherries 

2 — peaches 

3 — apples, grapes 

4 — pears, plums, prunes, electric pumps 

5 — milking machines, silos, maple syrup 

6 — dairy products sold, strawberries 

8 — tractors, milk sold, vegetables sold, 
electric washing machines 

9 — dairy cows, dairy feed potential 
electric pig brooders 

10 — farm power units, home freezers 

12 — eggs sold, turkeys 


RAISE — 2, 350, 000 tons of alfalfa hay 
1,800,000 acres of corn 
145, 000 acres of soybeans 


BUY — 468,000 tons of chicken feed 
$ 68 million of livestock and poultry feed 
634,000 tons of fertilizer 
233 million gals. tractor fuel 
59 million gals. auto gas 
42 million gals. truck gas 
8 million gals. motor oil 


Write for national, state and 
COUNTY sales data. 

Invest your advertising where you 
can’t hit a low month. Michigan farm 
income varies less than five percent 
from highest month to the lowest. 

@ Low-cost, 4-color gravure — exclusive 
among state farm papers 


@ Agencies report saving 75 percent on 
plate costs because MICHIGAN FARMER 
is printed by gravure. 


Mic higan Farmer 


LANSING, MICHIGAN 


STRAIGHT-Une ano. STRAIGHT-Line swe 
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THE OHIO FARMER’S 
“Sales Power” 


17 LOAVES OF BREAD 
FOR EVERY PERSON 
IN THE UNITED STATES 


A “top third” state in farm income: 
Diversified, steady income, every 

month of the year. Value of all farm 

products sold ($844 million annually). 


HIGH IN PRODUCTION, OWNERSHIP... 
2 — electric water pumps 
3 — maple syrup 
5 — electrified farms, home freezers, tractors 
6 — farm power unit owners, milking machines, 
swine, hog feed consumption, grapes, soy- 
beans, electric pig brooders 
7 — milk, dairy cows, value of dairy products 
sold, eggs, turkeys, apples, plums and 
prunes, dairy cow feed potential, silos 
8 — power feed grinders, pears, wheat, corn 
9 — value of livestock and livestock products 
sold, sheep and lambs, chickens, rye, 
chicken feed potential 
— dit for livestock and poultry feed, 
poultry and pou products income 


RAISE — 45,200,000 bushels wheat 
,000 bushels apples 

5,800,000 bushels potatoes 
3,000,000 pounds cherries 


00,000 quarts strawberries 
2,000,000 tons alfalfa hay 
1,200,000 head of sheep 


BUY — $133 million of livestock and poultry feed 
566 million Ibs. of hog feed 
277 million gals. tractor fuel 
75 million gals. auto gas 
46 million gals. truck gas 
1012 million gals. motor oil! 
1 million tons of fertilizer 


Write for national, state and 
COUNTY sales data. 

Invest your advertising where you 
can’t hit a low month. Ohio farm in- 
come varies less than five percent 
from highest month to the lowest. 


@ Low-cost, 4-color gravure — exclusive 
among state farm papers 


@ Agencies report saving 75 percent on 
plate costs because THE OHIO FARMER 
is printed by gravure. 


The OHIO FARMER 


CLEVELAND, OHIO 


PENNSYLVANIA 
FARMER’S 


“Sales Power” 


ONE OUT OF EVERY 22 
DAIRY COWS LIVES 


_IN PENNSYLVANIA 


...and they consume one 
million tons of feed annually 


A “top third” state in farm income: 


Diversified, steady income, every 
month of the year. Value of all farm 
products sold (over $603 million an- 
nually). 


HIGH IN PRODUCTION, OWNERSHIP... 


2 — poultry and poultry products income, eggs 
sol 
3 — peaches, clover, timothy hay 
4 — value of dairy products sold, farm chickens, 
apples, maple syrup, silos, chicken feed 
potential 
5 — dairy cows, grapes, milk sold, livestock 
and poultry feed expenditures, dairy cow 
feed potential 
6 — cherries, home freezers, potatoes 
7 — milking machines 
8 — turkeys, fruit and nut sales 
9 — electric water pumps, plums and prunes 
10 — value of vegetables sold, pears 
12 — tractors, power feed grinders, electric pig 
brooders, value of livestock and livestock 
products sold 


RAISE — 1,200,000 acres corn 
1,100,000 tons alfalfa hay 
642,000 hogs 
41,000 acres soybeans 


BUY — $183 million of livestock and poultry feed 
1 million tons chicken feed 
626,000 tons fertilizer 
192 million gals. tractor fuel 
55 million gals. auto gas 
42 million gals. truck gas 
7 million gals. motor oi! 


Write for national, state and 
COUNTY sales data. 

Invest your advertising where you 
can’t hit a low month. Pennsylvania 
farm income varies less than five per- 
cent from highest month to the lowest. 


®@ Low-cost, 4-color gravure — exclusive 
among state farm papers 


@ Agencies report saving 75 percent on 
plate costs because PENNSYLVANIA 
FARMER is printed by gravure. 


Pennsylvania Farmer 


HARRISBURG, PENNSYLVANIA 


TRAIGHT-LInE ADVERTISING 


Midwest farmers are 
... because they re 


IN THE UNIT STATES OF AMERICA 


OF THE NATION’S 
TOTAL PRODUCTION 
OF THESE 11 BASIC 
COMMODITIES,* 


THEY PRODUCE: 


*Source: U.S. Department of Agriculture, 1958 
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30% » 


OF ALL WHEAT OF ALL OATS 


OF ALL BARLEY 


the FIRST medium 
in Midwest Farm Market Advertising 


FIRST with Readers! 


45.3% 
MIDWEST FARM PAPER UNIT 
23.6% “What farm publication do you 
Farm Journal find most helpful?” — From a survey 
of 4,726 Midwest farm families, 
17.7% conducted by the market research 
Successful Farming division of McCann-Erickson, Inc. 


Me 4.2% Copper's Farmer 


FIRST with Advertisers! 
4 Sus SE Gn aoe Gn yc MIDWEST FARM PAPER UNIT 
er) +37.8% 


130 == +— = 
sae - Comparative Lineage 1948-1958 
he oe (index 1948 = 100) 

100 


48 49 50 51 52 53 54 55 56 57 58 


Source: Farm Publication Reports, —26.8% Form Journal 


Capper's Farmer 
— 47.5% decreased poge size in 1953) 


SALES MANAGEMENT 


BIG BUYERS 
BIG PRODUCERS! 


YOU HAVE A %9.5 BILLION MARKET 


; ° 
OF ALL HAY OF ALL SOY BEANS OF ALL FLAX 


With one-fifth of the nation’s farms the eight 
Unit States of America produce one-third of the 
nation’s agricultural income. It’s the richest farm 
market in the world where— 

Localized Midwest Unit Farm Papers give you 


complete and deep penetration ¢ local advertis- 
ing flexibility * local impact « local prestige « 
and the high readership of local editorial content. 
Ask us about the local merchandising tie-in serv- 
ices available to you. 


ONE ORDER ¢ ONE PLATE © ONE BILL ¢ AT A SUBSTANTIAL SAVING IN RATES 


MIDWEST UNIT Zam Acou 


ADVERTISE MOST WHERE FARMING 18 BIG BUSINESS...AND GOOD LIVING 
ADDRESS: Midwest Farm 


Paper Unit, Sales offices at: 
35 E.Wacker Drive, Chicago1 
«+250 Park Avenue, NewYork 
17, N.Y....110 Sutter Street, 
San Francisco 4...159 South 
Vermont Ave., Los Angeles 4 
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Value of Farm Products Sold, Leading Counties 


@/D Estimates, 1958, for 600 Counties leading in Total Value of Products Sold 


VALUE OF FARM PRODUCTS Sy7p VALUE OF FARM PRODUCTS 
SOLD — 1958 SOLD — 1958 

COUNTY and STATE ir ae COUNTY and STATE 

Livestock \ Crops Livestock 

($000) ($000) 


H 


Outagamie, Wisc. ‘ J 21,185 
Clayton, lowa. wena 22,639 
Clackamas, Ore. ‘ y 13,014 
Williamson, Tex. ; ‘ 7,275 
Burt, Neb. ° ‘ 15,955 
Jefferson, N. Y. 22,527 
Buchanan, lowa , 18,891 
Allen, ind. y 9,661 
Jefferson, Wisc. A ’ 19,835 
Washington, Ark. J 22,473 


8 
= 


20,439 


670 
18,702 
14,196 
19,102 
18,134 
12,893 
19,840 

3,773 
15,058 


Dunklin, Mo. pera , 1,189 10,390 


Lincoin, 8. D. oe 5 18,638 
* Butler, Kans, 16,312 

Nash, N.C. 

Bonneville, Idaho 

Kay, Okla. 

White, Ind. ' 

Gloucester, N. J......... 

Kandiyohi, Minn... ..... 

Duplin, N. C. 


2,727 
12,735 
766 
6,437 
17,064 
2,330 
4,400 
15,703 
4,296 


Humboldt, lowa 10,326 


Dickinson, Kane... 
Winneshiek, lowa 
Brown, 8. D. 
Jerome, |daho. 


18,250 2,338 
18,667 1,860 
15,810 4,745 
13,428 7,083 

8,656 11,764 
17,800 2,671 

4,783 15,637 
10,391 10,022 

1,804 18,551 
15,948 4,426 


SESSSESRS FIBSSSSSRS PISSSssaR 


Stoddard, Mo. 
Winnebago, tI. 
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846 
122 
003 
588 
540 
344 
876 
083 
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13,930 6,441 
19,870 785 
2,521 17,820 
5,972 14,317 
16,278 4,037 
17,389 2,913 
3,072 17,216 
7,938 12,332 
10,664 9,580 
14,115 6,113 
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Clinton, Ind. 
Monona, lowa. . 


8 
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Caddo, Okla. 

Goodhue, Minn. 

Morgan, til. 

Montgomery, Ind......... 
Adams, Pa. 

Cass, lowa 

Harrison, lowa..... 
Elkhart, Ind....... 
Gesage, 0. Vi... cece. 
Polk, lowa. 


19,081 1,146 
5,858 14,364 
15,204 5,016 
18,652 1,523 
10,376 9,146 
2,620 16,553 
5,120 15,005 
12,387 7,753 
3,991 16,079 
7,300 11,422 
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RESEZESEBSE BRESREEEES 


Peoria, til... 

Sauk, Wisc........ 
Cowley, Kana. 

Phillips, Ark... 
Craighead, Ark... 
Saunders, Neb. 

Benton, Ind. 
Pitteyivania, Va........... 
Lancaster, Neb......... 
Buffalo, Neb............ 


SSSSSSFSSS SSSRSRERKE SISISSLSIs sssssssees seeeegeeges #| ? 


no — — st = 


8,022,788 | 6,588,318 [14,631,347 
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6,318 13,697 20,034 
9,461 10,558 20,026 
18,603 1,350 20,011 
12,417 7,588 20,010 
7,004 12,992 19,997 
803 18,986 19,979 
11,721 8,241 19,962 
16,292 3,406 19,962 
14,295 5,559 19,937 
6,661 13,246 19,934 
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Collin, Tex. 

Washington, Ore... .... 
Yellow Medicine, Minn... 
Washington, Kans... .... 
Clay, Minn. 


S88sse88 § 


— 
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9,738 10,073 19,832 
2,452 17,284 19,828 
3,039 16,770 19,816 
9,940 9,864 19,814 
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FEED MANUFACTURERS 
KNOW HOW TO 
REACH FARMERS...AND 


WALLACES FARMER 
iS 


Feed manufacturing is known as agriculture’s 
most competitive advertising category. 

i i ) Feed men make advertising dollars 
tHe | SFist get in and fight. 


Wii! WITH THEM 
| 


r 


How are they doing it in lowa? 

To sell Iowa livestock men, feed manufacturers 
are putting more of their advertising dollars 

to work in Wallaces Farmer than in 

any other farm publication. 


| 


The reason? 

Wallaces Farmer is 1ST choice of 
Iowa farmers by 5 tol... 

1ST choice of Iowa dealers by 6 to 1. 


And in rural Iowa, 
Wallaces Farmer is your 1ST choice, too. 


Wallaces 
7% Farmer 


4 mee LEADING FARM NEWSPAPER 


Member of 


MIDWEST FARM PAPER UNIT WEST COAST REPRESENTATIVE 
35 E. Wacker Drive, Chicago 3 Townsend, Millsap & Co 
CEntral 6-3407 110 Sutter St., Sen Francisc 
250 Park Avenue, New York 17 159 S. Vermont, Los Angeles 4 
YUkon 6-6264 
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Value of Farm Products Sold, Leading Counties 


Estimates, 1958, for 600 Counties leading in Total Value of Products Sold 


v OF FARM PRODUCTS VALUE OF FARM PRODUCTS 
sy ““Y* SOLD — 1958 SOLD — 1958 


COUNTY and STATE COUNTY and STATE 
Livestock Total 
($000) 


Total 
($000) 


eZ 
ie 


19,785 
19,761 
19,708 
19,663 
19,660 
19, 586 


18,320 
18,283 
18,273 
18,202 
18,181 
18,148 
18,078 
18,075 


~~ ot ot ot St 
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19,580 
19,538 
19,505 
19,481 
19,451 
19,377 
19,374 
19,349 
19,348 
19,330 


18,018 
18,015 
17,981 
17,981 
17,976 
17,935 
17,933 
17,932 
17,928 
17,918 


ee ee 
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Republic, Kans.. 
Niagara, N.Y... . 
Cayuga, N.Y... 
Jefferson, Tex. 
Mitchell, Kans. 
Henry, lowa..... 
Ocean, N. J. 

Eddy, N. M.. 

St. Lucie, Fla. 

Lac Qui Parle, Minn. 


19,328 
19,304 
19,228 
19,227 
19,222 
19,192 
19,156 
19,130 
19,075 
19,042 


17,903 
17,855 
17,805 
17,798 
17,796 
17,784 
17,725 
17,716 
17,703 
17,671 
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19,031 
19,005 
18,988 
18,980 
18,944 
18,941 
18,927 
18,926 
18,905 
18, 887 
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17,638 
17,614 
17,603 
17,590 
17,588 
17,577 
17,587 
17,562 
17,554 
17,546 
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Winnebago, lowa 
Jewell, Kana. 
Pickaway, Ohio 
Wyoming, N. Y.. 
Osceola, iowa... .. 
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New London, Conn. s . 18,873 
Marion, lowa..... 18,860 
Cherry, Neb... .. 18,854 
Harper, Kans. ° 18,803 
Seward, Neb... . ¢ 18,731 
Gonzales, Tex. A 18,727 
Hendricks, Ind. ° ‘ 18,726 
Shawano, Wisc. ° 18,720 
Fremont, lowa P 18,682 
Chippewa, Wisc. ‘ J 18,676 


LJ 


17,528 
17,516 
17,512 
17,508 
17,489 
17,480 
17,431 
17,411 
17,405 
17,382 


2 
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Gratiot, Mich. - . F 18,663 
Richardson, Neb... ‘ ; 16,603 
Meeker, Minn...... 18,565 
Plymouth, Mass. ° 18,550 
Saline, Mo......... ° 18,608 
Rice, Minn...... ; 18,493 
Worth, lowa... P 18,458 
Casa, Ind..... ’ ’ 18,444 
Cross, Ark........ ise ’ 18,438 
Cullman, Ala.. ae 18,436 


17,370 
17,382 
3,839 17,346 
3,168 17,334 
3,782 17,328 
11,528 17,314 
10,695 17,303 
6,825 17,297 
| 4,880 17,287 
3,915 17,247 


~~ ot et et 
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Martin, N.C....... ’ ’ 18,434 
18,432 
18,423 
18,417 
18,411 
18,403 
18,398 
18,382 
18,342 
18,337 
18,326 
18,323 


3,343 17,228 
540 17,207 
1,338 17,207 
6,672 17,206 
12,274 17,206 
13,637 17,180 
11,724 17,153 
16,147 17,090 
3,349 17,062 
15,247 17,063 
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Value of Farm Products Sold, Leading Counties: 


Estimates, 1958, for 600 Counties leading in Total Value of Products Sold 


VALUE OF FARM PRODUCTS VALUE OF FARM PRODUCTS 

SM SOLD — 1958 JM SOLD — 1958 
COUNTY and STATE COUNTY and STATE wo Tee 
Livestock Total Livestock Total 
($000) ($000) ($000) ($000) | Rank 


Greene, N.C.......... 648 17,053 
Madison, Neb.......... 12,821 17,043 
Jo Daviess, Hll........... 15,775 17,033 
1,559 16,984 
8,903 16,962 
8,534 16,947 
14,931 16,924 
15,126 16,886 
10,221 16,877 
15,206 16,870 


7,292 16,383 
Huntington, Ind... ...... 9,429 16,338 


Rock Island, Hll.......... 12,160 
13,602 
15,457 
14,038 
9,887 
10,326 
1,065 
9,846 
eer 8,365 
Dixon, Neb. ; 12,790 


10,572 16,851 
6,101 16,847 
4,760 16,800 
12,222 16,798 
13,557 16,796 
13,260 16,769 
1,854 16,724 
12,841 16,724 
11,929 16,696 
5,794 16,683 


SS ee 9,683 
12,956 
13,265 
10,691 
14,281 
1,610 13,026 
2,048 9,026 
FE Pei ccnes sccesers 2,707 5,173 
Colquitt, Ga......... 3,485 16,614 I Dickinson, lowa......... 1,204 9,786 
Pulaski, Ind ; 6,294 16,587 Hardin, Ohio......... : 1,883 8,398 
oes 6,199 16,563 a 
gare 5,386 16,547 Total 600 Leading Counties} 1,442,139 8,592,341 
Fayette, Ohio 11,933 16,546 - 
Pierce, Wash.......... 10,215 16,492 % of U.S. A.......... , 30.16 " 49.74 
Carver, Minn........... 15,071 16,465 ————— aa ee 
Lee, Ark. ei 1,083 16,402 Total U.S...... 4,782,410 \17,274,707 |33,901,607 


Mills, lowa 
Highlands, Fia....... 
Brookings, S. D. 
Louisa, lowa.. . 
Saline, Kans. 
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SH VALUE OF FARM SM VALUE OF FARM 
PRODUCTS SOLD 1958 PRODUCTS SOLD 1958 
SECTION and STATE ine SECTION and STATE eee 3 
Livestock * Livestock | 
( ($000) 


Total 
($000) 


NEW ENGLAND South Carolina. .. 
Connecticut ee : . ’ J Virginia 
Sere eee ’ . , West Virginia 
Massachusetts. . . vated 
New Hampshire... ° ¢ ’ 
Rhode Island , Laas ,004 ‘ J ° EAST SOUTH CENTRAL 
Vermont... . sun ’ Alabama... Scevecedes 

— Kentucky 
A A Mississippi 
MIDDLE ATLANTIC Tennessee 


WEST SOUTH CENTRAL 
Arkansas 417.318 163,019 
Louisiana . ° 209 , 340 94,614 
Oklahoma : 395 152 301 518 
Texas 1,849,961 936 ,662 


2,871,771 | 1,495,813 
404,174 MOUNTAIN 
Wisconsin... : 53,558 131,936 


2 432,187 

WEST NORTH CENTRAL 

lowa ; 576,374 ,796, 

Kansas ’ ’ . 444, New Mexico 

Minnesota 65, , ° , 284, Utah } 

Missouri ; ’ ’ 304 Wyoming } 

Nebraska 100 ,846 529, . 1,304 464 | 

North Dakota i , 1,171,493 | 1,418,673 | 

South Dakota ° 200 442 635,520 PACIFIC 

—_—— —_— California 1,982,823 , 164 540 

8,615,473 Or 


egon ’ 201,276 
SOUTH ATLANTIC Washington , 205 ,088 


Delaware ‘ : ‘ 109,098 


657,211 


Florida : p 749 859 
Georgia 523 ° 661,719 
Maryland ah . 32,500 ‘ 166 ,378 241,101 UNITED STATES 4,782,410 116,512,478 (17,438,335 
North Carolina ‘ A 862 ,643 


34,116,102 


| 
District of Columbia. . . ay j : ,570,904 — 
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Check Outdoor Life First! 


The cost of the equipment worn and carried by the average hunter is $281. 
But that’s only the beginning of his sales story . 


. . and yours! « Because he’s 


typical of the more than 1,000,000 sportsmen who buy and read Outdoor Life 
each month—duck-hunting is only one important area where he spends big 
money for big things he wants and needs * Outdoor Life readers are BIG 


go-ers, do-ers, buyers. . 


MORE TO THE MAN! The income enjoyed by the average 
Outdoor Life reader is actually over 50% more than the national 
average over $7 


520.00 a year! He makes more money y and he 
spends more money —on his family, “his home, his hobbies, his 
whole way of life 


59.9°), of Outdoor Life readers own one or more boats... 
17.4], own outboard motors 97% own cars—with multiple 
‘ar ownership nearly three times the national average!) 


That’s why he reads the magazine that stimulates his interest 
with MORI Outdoor Life! 


MORE TO THE MAGAZINE! In 1958, Outdoor Life ran more 


editorial pages than any other magazine in the field (60 more 


pages than Magazine A; 195 more pages than Magazine B)! 


@ On Sports, Recreations and Hobbies, Outdoor Life ran 50% more 


editorial linage than Magazine B; 19% more than 
Magazine A! 


@ On Fishing, Outdoor Life ran 60% more than 
Magazine B; 32% more than Magazine A! 


Outdoor 


. with all the income it takes to back their interests! 


@ On Boating, Outdoor Life led by 19% over Magazine A; 6% 
over Magazine B! 

@ In Guns, Shooting and Hunting, Outdoor Life is out in front by 
65°), over Magazine B; 2% over Magazine A! 

@ Not to miss Photography, where Outdoor Life gave its readers 
7% over Magazine B; 577% over Magazine A!* 
MORE TO YOUR MARKET! That’s why, if you’re looking for 
readership—intense readership—issue after issue, page after 
page ... you get a vital advertising response when you choose 
Outdoor Life. 


editorial coverage 35 


No wonder! The Outdoor Life market spends more than $3 
billion annually for hunting and fishing activities . . . and mil- 
lions more for everyday personal and family needs, including 
apparel, liquor, tobacco, travel and other products and services. 
Want to breathe new life into your product? 
Take it outdoors . . . into Outdoor Life! 
You'll gain a virile, valuable market you can’t 
afford to miss! 


"SOURCE LLOYD HALL EDITORIAL ANALYSIS BUREAU 
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Now located at: 355 Lexington Avenue, New York 17, N.Y., Phone: MUrray Hill 7-3000 


SALES MANAGEMENT 


Leading Counties Section 


The county is undoubtedly the 
best and most flexible geographic 
unit available for the definition of 
market areas, and unlike metropoli- 
tan areas or cities, all counties ac- 
count for 100 per cent of the na- 
tion’s population, income and retail 
sales. For this reason, any marketing 
breakdown of the nation is usually 
done by counties. 

The 1950 Census tabulated results 
for 3,070 counties, 29 independent 
cities, the District of Columbia, and 
parts of Yellowstone National Park in 
Idaho, Montana and Wyoming. 
SALES MANAGEMENT considers Yel- 
lowstone National Park and the Dis- 
trict of Columbia as counties, and in- 
cludes independent cities in their 
counties. 

Thus, the independent city of 
Baltimore is included with the 
county of Baltimore, the independent 
city of St. Louis is included with St. 
Louis county, and similar treatment 
is given to all the independent cities 
of Virginia. In this way, we estab- 
lished 3,072 basic county units ac- 
counting for the U.S. totals in 1950. 

However, the following changes in 
county definitions have taken place 
since April, 1950. Armstrong county 
in South Dakota has lost its separate 
identity, and has been merged with 
Dewey county, reducing the total 
county count to 3,071. In 1952, the 


counties of Elizabeth City and War- 
wick of Virginia elected to change 
their status to that of independent 
cities, entitled respectively Hampton 
and Warwick. In July, 1958, the in- 
dependent cities of Warwick and 
Newport News were combined to 
form the greater city of Newport 
News. We now add greater New- 
port News and Hampton to form the 
“County” of Newport News, with the 
IBM code, of 45-128. 

This county has no legal existence, 
but permits the counties of Virginia 
to add up to the state totals. 

The total count of counties in the 
1959 Survey is therefore 3,070. In 
the rankings of the leading 200 coun- 
ties, however, we treat the five coun- 
ties of New York City as one. 

Vast divergences characterize the 
economic behavior of these 3,070 
counties, with a relatively small num- 
ber accounting for the bulk of eco- 
nomic activity. For that reason, the 
rankings of the leading 200 counties 
shown below will be found quite 
adequate for the marketing needs of 
those who wish to concentrate their 
attention most profitably on the 
smallest number of separate county 
areas. In this respect the leading 200 
counties will be found to approxi- 
mate roughly the standard metro- 
politan areas. Both account for about 
two-thirds of all retail sales. 


For each significant market factor. 
we show below the 200 leading 
counties with respect to that factor. 
The degree of centralization varies 
of course with each factor. The lead- 
ing 200 counties with respect to pop- 
ulation accounted for about 57 per 
cent of total population, but the Jead- 
ing 200 counties in general mer- 
chandise accounted for over about 
73 per cent of total general merchan- 
dise sales. The rankings per capita 
and per family income are restricted 
to the 200 counties leading in pop- 
ulation, and the rankings of the 200 
counties leading in retail sales per 
family are restricted to the 200 
counties leading in total sales. 

We also show rankings of the lead- 
ing 200 cities with respect to pop- 
ulation, income and retail sales. We 
offer these rankings with some hesi- 
tation since the use of city rankings 
must be hedged with qualifications. 
A city’s ranking is heavily dependent 
on where its corporate limits are 
drawn. Generally speaking cities in 
the New England and Middle At- 
lantic regions have very little op- 
portunity to expand by way of an- 
nexations (i.e. extensions of corpo- 
rate limits), but cities in the Far 
West and Southwest find it easier 
to redefine their limits, thus often ef- 
fecting drastic sudden alterations in 
their rankings. 
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These Counties Lead—in 


POPULATION 


New York City 
(5 counties) 


7,771,300 
5,857,600 
5,049,100 
2,892,800 
2,207,200 
1,647,700 
1,630,100 
1,489,900 
1,440,400 
1,305,700 


Los Angeles, Cal. 
Geen. Fiicds x asad 
Wayne, Mich. 
Philadelphia, Pa. 
Allegheny, Pa. 
Cuyahoga, Ohio 

St. Louis, Mo. ...... 
Baltimore, Md. ..... 
Nassau, N.Y. .. 


INCOME PER HOUSEHOLD 


Montgomery, Md. 
Fairfield, Conn. 
Westchester, N.Y. ..... 
Nassau, N. Y. 

New Castle, Del. 
Arlington, Va. 

Lake, Ill. 

Norfolk, Mass. ........ 
a ae. FP e it Boa bo 
Montgomery, Pa. ... 


SALES PER HOUSEHOLD 


Fulton, Ga. 

Suffolk, Mass. 

Morest, N.J. ..sccs.. 
Guilford, N. C. 

Dade, Fla. 

District of Columbia 
Cumberland, N. J. ..... 
Arlington, Va. 

Fairfield, Conn. 

GB) Fame, Cl. wees. 


Source: Research Department of SALES MANAGEMENT 
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Population and Rank, 200 Largest Counties 


7) Estimates, January 1, 1959, for the 200 counties leading in population 


| POPULA- 
COUNTY LEADING TION | Rank LEADING Rank 


and In 
STATE ciTY Group ciITY Group 


Est. (in 
thousands) | 


LEADING 


New York City (5 | New Bedford 
Counties), N. Y. New York City 7,771.3 
Los Angeles, Cal. Los Angeles | 6,857.6 
Cook, Hl. Chicago 5,049.1 
Wayne, Mich. Detrolt 2,892.8 
Philadelphia, Pa. Philadelphia | 2,207.2 
Allegheny, Pa. Pittsburgh 1,647.7 
Cuyahoga, Ohio Cleveland 1,630.1 
St. Louis, Mo. St. Louis | 1,489.9 
Baltimore, Md. Baltimore 1,440.4 

Nassau, N. Y. Hempstead 
Township 1, 


Richmond 
| Nashville... .. 

Paterson 
Salt Lake, Utah.....| Salt Lake City 
Macomb, Mich. 
Hillsborough, Fla... 
Luzerne, Pa......... 
Genesee, Mich... . 
Camden, N. J...... 
Middlesex, N. J... 


208.1 
206.0 
205.2 
204.1 
203.6 
202.9 
De Kalb, Ga...... i | 202.0 


eoaoneqgean — 
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New Brunswick 


= 
-_ 


Prince Georges, Md. | Hyattsville... . .| 
Kent, Mich. | Grand Rapids. . 
Fresno, Cal........ 

Tulsa, Okla. . 


Harris, Tex. Houston 
Middlesex, Mass. Cambridge 
Erie, N. ¥ | Buffalo 
Milwaukee, Wisc. Milwaukee 


= 
nn 


Lorain, Ohio 200.5 
Chester, Pa... . 199.6 
Trumbull, Ohio 196.8 


—_—=— 
=o 


Essex, N. J. 
San Diego, Cal. 
Alameda, Cal. 
Dallas, Tex. 
King, Wash. 
Dade, Fla. 


Hamilton, Ohio 
Suffolk, Maga. 
District of Columbia 
Hennepin, Minn. 
San Francisco, Cal. 
Westchester, N. Y. 
Bergen, N. J. 
Orleans, La 
Franklin, Ohio 
Marion, Ind 


Hudson, N. J. 
Hartford, Conn. 
Oakland, Mich. 
Bexar, Tex 
Jefferson, Ala. 
New Haven, Conn. 
Orange, Cal. 
Fairfield, Conn. 
Jackson, Mo. 
Monroe, WN. Y. 


Suffolk, N. Y. 
Worcester, Mass. 
Providence, R. |. 
Jefferson, Ky. 
Tarrant, Tex. 
Shelby, Tenn. 
Santa Clara, Cal. 
Multnomah, Ore. 
Maricopa, Ariz. 
Fulton, Ga. 


Essex, Mass. 
Delaware, Pa. 
Montgomery, Ohio 
Denver, Colo. 
Summit, Ohio 
Lake, Ind. 
Norfolk, Va. 
Montgomery, Pa. 
Union, N. J. 


San Bernardino, Cal. 


Norfolk, Mass. 
Lucas, Ohio 
Sacramento, Cal. 
Duval, Fla. 
Oklahoma, Okla 


Newark 
San Diego 
Oakland 
Dallas 
Seattle 


| Miami 


Cincinnati 
Boston 
Washington 
Minneapolis 
San Francisco 
Yonkers 
Hackensack 
New Orleans 
Columbus 
Indianapolis 


Jersey City 
Hartford 
Pontiac 
San Antonio 
Birmingham 
New Haven 
Santa Ana 
Bridgeport 
| Kansas City 
| Rochester 


Patchogue 
Worcester 
Providence 
Louisville 
Fort Worth 
Memphis 
San Jose 
Portland 
Phoenix 
Atlanta 


Lynn... 
Chester 
Dayton 
| Denver 
Akron 
| Gary 
| Norfolk 
| Norristown 
Elizabeth 
San Bernardino 


Quincy 

Toledo 

Sacramento 

Jacksonville 

Oklahoma City 
| St. Paul 


Henrico, Va.. 
Westmoreland, Pa. 
Sedgwick, Kans. 
Douglas, Nebr...... 
Stark, Ohio 
Monmouth, N. J. 


Pierce, Wash. 
Montgomery, Md. 
El Paso, Tex....... 
New Castle, Del. 
Mahoning, Ohio.... 
Bucks, Pa. 
Pinellas, Fla. . 
Broward, Fla...... 
Spokane, Wash. 
Kern, Cal... 


Albany, N. Y. 
Mobile, Ala. 
Riverside, Cal. 
Mecklenburg, N. C. 
Berks, Pa... 
Mercer, N. J. 
Lake, Il. 

Polk, lowa 

Du Page, til... 
Pulaski, Ark. 


Kanawha, W. Va. 


Nueces, Tex........ 


Hamilton, Tenn... 
Arlington, Va. 
Lackawanna, Pa. 
Knox, Tenn. 
Oneida, N. Y... 

St. Clair, I... 
Lancaster, Pa... ... 
St. Joseph, Ind. 


Pima, Ariz. 
Erie, Pa... 
Jefferson, Tex. 
San Joaquin, Cal. 
Bernalillo, N. M. 
East Baton Rouge, 
La. 
Orange, Fla. 
Gullford, N. C. 
St. Louis, Minn... .. 
Niagara, N. Y. 


Allen, ind... . 


Wilmington. . 
Youngstown 


| Bristol....... 


St. Petersburg 


Fort Lauderdale 


Spokane... 
Bikersfield 


Albany 
Mobile... 
Riverside 
Charlotte 
Reading... .. 


| Trenton 


Waukegan... 
Des Moines 


‘| Elmhurst. 


Little Rock 


Charleston 


Corpus Christi. 


Chattanooga 
Alexandria. . 
Scranton... 
Knoxville. . 
Utica 

East St. Louis 
Lancaster... . 
South Bend 


Tucson.... 
ae 
Beaumont 
Stockton... 
Albuquerque 


Baton Rouge 
Oriando....... 
Greensboro... 
Duluth... ... 
Niagara Falis 


Fort Wayne 
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Wyandotte, Kans. 
Peoria, til... 
Palm Beach, Fla. 


Winnebago, III. 
Monterey, Cal... 


Newport News, Va... 


Northampton, Pa... 


Burlington, N. J.. 
Schuylkill, Pa... . 
Saginaw, Mich... . 


Anne Arundel, Md... 


Richland, S. C. 
Butler, Ohio... .. 
Forsyth, N. C. " 
Vanderburgh, Ind. 
Fayette, Pa........ 
Chatham, Ga... 


Polk, Fla... ... 
Orange, N. Y....... 
rere 
Jefferson, La... 
Lubbock, Tex. 


Cumberland, Me... 


Ventura, Cal... .... 
New London, Conn. 
Dutchess, N.Y... . 


J Saree 


Spartanburg, S. C.... 


Washtenaw, Mich... 
Kalamazoo, Mich... | 


Roanoke, Va. 
Rock Island, Hl... . 


Atlantic, N. J........ 
Yakima, Wash....... 


Berrien, Mich... . 
Chautauqua, N. Y. 
Stanisiaus, Cal... .. 


Total Above Counties 


Saginaw....... 


Annapolis... ...| 


Hamilton... . 
Winston-Salem 


| Evansville... .. 


Uniontown... . 
Savannah... . 


Rock Island 


Atlantic City. ; 


196.7 
195.8 


193.9 
192.4 
191.4 
190.1 
189.7 


189.1 
188.0 
187.2 
186.2 
185.0 
184.2 
181.5 
180.2 
180.2 
180.1 


178.5 
178.5 
177.7 
176.2 
175.0 
174.7 
174.5 
172.0 
171.8 
170.5 


170.0 
168.2 
166.6 
166.5 
166.5 
166.5 
164.9 
164.0 
163.5 
163.0 


162.6 
160.2 
157.0 
182.3 
152.0 
151.3 
150.8 
150.3 
150.2 
150.0 


101 016.6 
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Ramsey, Minn. 
Onondaga, N. Y. Syracuse 

Hampden, Mase. Springfield 
San Mateo, Cal..... San Mateo 


Honolulu County, with a Population of 506.2 
thousand, would rank 86 if included above. 
Ingham, Mich. 
Morris, N. J. 
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2,686,I0Ol times a day!* 


It’s a wonderful thing to be wanted. It’s 
grand to know that each day you will be 
waited for . . . that the people you serve are 
pleased with your service. 


People are the same whether they live in 
New York or San Francisco . . . in Cleveland 
or E] Paso .. . or in between. They want to 
know in detail what is going on. . . in their 


home town, and in the rest of the world. 


No other medium satisfies this desire as 
newspapers do, and do daily. That’s why 
2,686,101 copies of Scripps-Howard news- 
papers, published in key cities from coast to 
coast, are welcomed every publishing day. 


Your advertising message in these papers 
will be just as welcome. 


*Daily Circulation of Scripps-Howard Newspapers (from Publisher’s Statements, Sept. 30, 1958) 


SCRIPPS-HOWARD NEWSPAPERS 


NEW YORK. World-Telegram & The Sun COLUMBUS z= 


+ Post & Times-Stor 


. Kentucky edition, 
Cincinnati Post & Times-Stor 


KNOXVILLE . . . . News-Sentinel 


General Advertising Department, 230 Park Avenue, New York City 


MAY 10, 1959 


+ Rocky Mountain News 

+ Post-Herald 

Press-Scimitor 

+ Commercial Appeal 
WASHINGTON 


Chicege San Ffrencisceo Detroit 


The only way to get MAGAZINE COVERAGE 
is with LOCALLY EDITED 


Atlanta Journal 
and Constitution 


Columbus Dispatch 


) 
! 
| 
I 
| 
i 
| 
| 
| 
| 
| 
| 
| 
| 


New Orleans 
Times-Picayune, Dixie Roto 


St. Louis 
Globe Democrat 


SALES MANAGEMENT 


Market by Market, When and Where you want it, 


GRAVURE MAGAZINES... 


Pictured at left are 12 of the best of the 52 Home Edited 
Gravure Magazines. . . 

Each one a formidable coalition of magazine prestige and color, 
PLUS newspaper penetration and selectivity! 
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Total Net Effective Buying Income, 200 Leading Counties 


57) Estimates, 1958, for the 200 counties leading in this category 


| NET E.B.1. | NET E.B.1. 


COUNTY LEADING COUNTY LEADING LSM ) 


and | | Estimates and Estimates 
STATE CITY | (in thou. STATE CITY (in thou- 
sands) sands) 


COUNTY LEADING 
and 
STATE 


Lackawanna, Pa..... 


New York City (5 Oklahoma, Okla.....| Oklahoma City..| 758,436 
Counties), N. Y....| New York City. ./17,627,072 Middlesex, N. J... 733,625 
Los Angeles, Cal.....| Los Angeles... ./12,912,654 Genesee, Mich... . 718,705 
Cook, ti. Chicago 11,757,304 Camden, N. J. ; eee 714,652 
Wayne, Mich. Detroit | New Castle, Del a 707 ,054 
Philadelphia, Pa. | Philadelphia . Bristol, Mass.... ‘ 694 ,896 
Cuyahoga, Ohio Cleveland : Duval, Fla... Jacksonville. . 691 698 
Nassau, WN. Y. Hempstead Prince Georges, Md. | Hyattsville. . . 681,443 
Township | Monmouth, N. J.....| Asbury Park... 652,856 
Allegheny, Pa. Pittsburgh | : Macomb, Mich. Mount Clemens 643,561 
St. Louis, Mo. | St. Louis | 
Baltimore, Md. Baltimore , Kent, Mich... Grand Rapids... 639 , 398 
Douglas, Nebr. 638 , 327 
Middlesex, Mass... | Cambridge... . .| Tulsa, RRS 635,306 
Harris, Tex. | Houston | 2,301, Arlington, Va... | bead 621,831 
Essex, N. J. Newark 8 Du Page, Ill... Elmhurst. . 621,796 
Erie, N. Y. Buffalo : Salt Lake, Utah Sait Lake City 614,966 
San Francisco, Cal.. | San Francisco Lake, tl... . ink 611,757 
Milwaukee, Wisc. Milwaukee. ....| ; Sedgwick, Kans. 609, 198 
Westchester, N. Y. Yonkers ..| 2,046, Henrico, Va. ee Be 600 237 
Alameda, Cal. Oakland | 2,019, Davidson, Tenn. Nashville... 599 682 
San Diego, Cal. San Diego 
King, Wash. Seattle P Fresno, Cal... Fresno....... 597,006 
Stark, Ohio... Canton... ; 593,987 
Albany, N. Y. Albany... 573,094 
Mercer, N. J. | Trenton... . 571,621 
Pierce, Wash. | Tacoma. . 567 ,565 
Mahoning, Ohio Youngstown | 861,489 
Luzerne, Pa. | Wilkes-Barre...| 556,601 
Hilisborough, Fla....| Tampa...... 549,077 EE es, Bo 
Bucks, Pa...... . 0o555.05 545,651 Saginaw, Mich... .. 
Spokane, Wash. Spokane..... 541,034 Newport News, Va... 
Cambria, Pa........ 
Westmoreland, Pa. Greensburg... 533,752 Cumberland, Me... . 
| 630,391 Dutchess, N. Y..... 
529,320 
528 ,932 Rock Island, Ill...... 
518,929 
506 ,631 Hillsborough, N. H. . 
Pinellas, Fla... . . q ‘ 505 426 Anne Arundel, Md... 
Lancaster, Pa...... 486 ,552 Johnson, Kans... ... 
Broward, Fla........| Fort Lauderdale 474,859 
Mecklenburg, N.C. .| Charlotte... ... 465 , 792 


Hamilton, Tenn... . . 
Burlington, N. J..... 


Washington, Pa. .... 


32388 


Bergen, N. J. | Hackensack 

District of Columbia | Washington 

Dallas, Tex. Dallas 

Suffolk, Mass. Boston 

Dade, Fila. Miami 

Hamilton, Ohio Cincinnati 

Hennepin, Minn. Minneapolis 

Fairfield, Conn. Bridgeport 

Hartford, Conn. Hartford 

New Haven, Conn. Hew Haven 

Franklin, Ohio Columbus 

Marion, Ind. | Indianapolis 

Hudson, N. J. Jersey City... 

Jackson, Mo. Kansas City 

Oakland, Mich. Pontiac 

Monroe, N. Y Rochester 

Delaware, Pa. Chester 

Orange, Cal. Santa Ana | 

Union, N. J. Elizabeth 1,170,914 
Orleans, La New Orleans 1,120,459 
Norfolk, Mass. Quincy 1,118,654 
Montgomery, Ohio Dayton. . 1,114,543 
Santa Clara, Cal. San Jose 1,113,058 
Denver, Colo. | Denver | 1,112,642 
Worcester, Mass. Worcester | 1,192,206 
Essex, Mass. Lynn..... | 1,091,355 
Montgomery, Pa.....| Norristown | 1,089,735 
Providence, R. |. | Providence 1,048 510 
Lucas, Ohio Toledo 1,046 ,591 
Tarrant, Tex. Fort Worth 1,043,603 | 


Vanderburgh, Ind... 


S3888 8 88288 
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Riverside, Cal... . . Riverside... . 463 ,502 
Morris, N. J........| Morristown... . 460,138 
Allen, ind........ Fort Wayne.... 453,192 
San Joaquin, Cal. . 451,847 
Erie, Pa. 444,040 Atlantic, N. J. 7 
Ingham, Mich... .. . ae 443 ,858 Rensselaer, N. Y. ... 
Niagara, N. Y...... 439,494 
Oneida, N. Y....... 435 ,496 
Kanawha, W. Va. . Charleston. ... 434 ,634 Schuylkill, Pa. 
Pima, Ariz... : Tucson... | 430,860 Chautaqua, N. Y..... 
| Muscogee, Ga....... 
St. Clair, tL. ..| East St.Louis...| 425,990 Champaign, til....... 
East Baton Rouge, Berkshire, Mass. 

..| Baton Rouge... 423 ,429 
Jefferson, Tex..... Beaumont. .. 422,009 Chatham, Ga... .. 
Bernalillo, N. M. | Albuquerque. 420,076 Sonoma, Cal... ... ‘ 
Fairfax, Va.... Falls Church... 418,282 Potter, Tex......... 
Dane, Wisc. | i 417 ,677 Roanoke, Va........ 
Madison, tI.........| wunsedooat ae Charleston, S.C... . 
Dauphin, Pa........| Harrisburg.....| 414,007 Racine, Wisc... 
DeKalb, Ga.........| Decatur. .... ..| 413,059 Fayette, Pa. 
Plymouth, Mass. | Brockton. ..... 411,956 Richland, $. C....... 
. |) ae 
Nueces, Tex... ... Corpus Christi..| 403,527 Be TPR... 00s ccwen 
8 ee | 402,775 
Broome, N.Y... . Binghamton 402,520 Total Above Counties 
Winnebago, lll......| Rockford..... . 399,870 % of U.S. A. 
Monterey, Cal.......| Salinas... .. 396 994 
Mobile, Ala. Mobile...... 396,423 Honolulu County, with a Net Effective Buying 
Lehigh, Pa..... | Allentown......| 389,977 Income of $839,301 thousand, would rank 64 
ee | 388,148 if included above. 

Orange, Fla........ 387,612 
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Suffolk, N. Y. | Patchogue 1,043,297 
Multnomah Ore. | Portland | 1,038,911 
Jefferson, Ala. Birmingham ,016, 273 | 
Fulton, Ga. | Atlanta 998 , 356 

Summit, Ohio Akron | 995,194 

San Mateo, Cal. | San Mateo 987,711 | 
Jefferson, Ky. Louisville | 979,445 
Lake, Ind. | Gary...... | 977,524 
Sacramento, Cal. Sacramento 962 426 
Bexar, Tex. | San Antonio 956 , 156 


SSSIsaezraRre 


Maricopa, Ariz. Phoenix... .. 9365 ,676 
Shelby, Tenn. Memphis... .. 919,947 
Norfolk, Va. Norfolk 851 964 
San Bernardino, Cal.| San Bernardino.| 838,473 
Hampden, Mass. Springfield | 830,466 
Passaic, N. J. Paterson.......| 808,403 
Onondaga, N. Y. Syracuse 804 ,949 
Ramsey, Minn. St. Paul ; 794 ,699 
Montgomery, Md. Rockville 785 331 
Contra Costa, Cal. | 767,237 


SSSSSESEESES 
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Makes |00I high-protein meals 


ef nin FO ae ae ‘% 
COMTAGE CHEESE 


Shortest distance between 
telling and selling! 


Outdoor advertising tells your story to shoppers 


Outdoor shows your product in dominant full color just 
as it appears in the store. The shopper’s mind, freshly 
marked with your product image, responds impulsively 
to the same image in the busy welter of mass store display. 
This works for all kinds of advertisers— because every- 
one gets the message when it runs Outdoor. It’s hard to 
miss 300 square feet of hard-selling color advertising! 

Women or men, teen-agers or tots—you talk to more of 
them for your money in Outdoor than in any other major 


medium. And you can buy Outdoor showings on a sur- 
prisingly flexible basis—en route to supermarkets o1 
shopping centers, for example—or to fit any sales pattern. 
Ask an OAI man to show you how you can sharpen your 
marketing program with Outdoor posters, painted bul- 
letins and spectaculars. At his disposal—and at yours— 
are all the research, creative and merchandising services 
of OutdoorAdvertising Incorporated—the National Sales 
Representative of the Outdoor Advertising Medium. 


Offices: Atlanta, Chic ago, Dallas, Detroit, Los Angeles, 
New York, Philadelphia, St. Louis, San Francisco, Seattle 


OUTDOOR 


ADVERTISING INCORPORATED 


MAY 10, 1959 


Per Household Effective Buying Income, 200 Counties 


COUNTY 


Fairfield, Conn. 


Westchester, N.Y... 


Nassau, N. Y. 


New Castle, Dei. 
Arlington, Va. 
Lake, til. 
Norfolk, Mass. 
Union, N. J. 
Montgomery, Pa. 


Bergen, N. J. 
Hartford, Conn. 
Du Page, til. 
Delaware, Pa. 
Mercer, N. J. 

San Mateo, Cal. 
Essex, N. J. 
Morris, N. J 

New Haven, Conn. 
Burlington, N. J. 


District of Columbia 

Middlesex, Mass. 

Cook, tl. 

San Francisco, Cal 

Cuyahoga, Ohio 

Fairfax, Va. 

Prince Georges, Md. 

Lucas, Ohio 

New York City (5 
Counties), N. Y. 

St. Joseph, Ind. 


Middlesex, N. J. 
Wayne, Mich. 
Franklin, Ohio 
Chester, Pa 

New London, Conn. 
Montgomery, Ohio 
Monterey, Cal. 
Suffolk, Mass. 

De Kalb, Ga 
Lancaster, Pa. 


Kane, Ili. 
Hampden, Mass 
Schenectady, N. Y 
Dane, Wisc, 
Passaic, N. J 
Oakland, Mich 
Ingham, Mich. 
Contra Costa, Cal 
Mahoning, Ohio 
Washtenaw, Mich 


Sacramento, Cal. 
Monroe, N. Y. 
Lake, Ind. 
Milwaukee, Wisc. 
Dutchess, N. Y 
Camden, N. J 
Allegheny, Pa. 
San Diego, Cal. 
Hudson, N. J. 
Monmouth, N. J. 


Genesee, Mich... 
Marion, Ind. 
Lorain, Ohio 
Peoria, tll. 
Alameda, Cal. 
Onondaga, N. Y. 
Philadelphia, Pa. 
Lubbock, Tex...... 
Hennepin, Minn. 


Estimates, 1958, for the 200 counties leading in population 


LEADING 
CITY 


Rockville 
Bridgeport 
Yonkers 
Hempstead 
Township 
Wilmington 
Alexandria 
Waukegan 
Quincy 
Elizabeth 
Norristown 


Hackensack 


| Hartford 

| Elmhurst 
| Chester 

| Trenton 

| San Mateo 
| Newark 


Morristown 
New Haven 
Burlington 


| Washington 


Cambridge 
Chicago 

San Francisco 
Cleveland 


| Falls Church 


Hyattsville 
Toledo 


New York City 
South Bend 


New Brunswick 
Detroit 
Columbus 
West Chester 
New London 
Dayton 

Salinas 

Boston 
Decatur 
Lancaster 


Aurora 
Springfield 
Schenectady 
Madison 


Paterson 


Pontiac 
Lansing 
Richmond 
Youngstown 
Ann Arbor 


Sacramento 
Rochester 
Gary 
Milwaukee 
Poughkeepsie 
Camden 
Pittsburgh 


| San Diego 
| Jersey City 


Asbury Park 


Flint 
Indianapolis 
Lorain 
Peoria 
Oakland 
Syracuse 
Philadeiphia 
Lubbock. . 
Minneapolis 


NET E.B.I. | 
PER 
HSLD. 


Estimates 


9,068 
8,941 
8,821 


8,663 
8,427 
8,336 
8, 267 
8,244 
8,240 
8,169 


8,097 
8,081 
8,075 
7,856 
7,841 
7,747 
7,699 
7,643 
7,576 
7,557 


7,472 


ooqaoeeoeqedqecdqnd@qgceqaa 
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COUNTY 
and 
STATE 


Winnebago, til. 


Lehigh, Pa.. 

Berks, Pa.......... 
Beaver, Pa......... 
Rock Island, I1l. 


Butler, Ohio...... 
Anne Arundel, Md. 
Niagara, N. Y. 
Worcester, Mass. 
Baltimore, Md. 


Northampton, Pa. 
Broome, N. Y. 
East Baton Rouge, 
La. 
Will, 111. 
Summit, Ohio 
Dallas, Tex. 
Suffolk, N. Y. 
Denver, Colo. 
Essex, Mass. 
Allen, Ind. 


Ei Paso, Tex. 
Santa Clara, Cal. 
Bucks, Pa. 

Erie, Pa. 

Los Angeles, Cal. 
St. Louis, Mo. 
Albany, N. Y. 
Jackson, Mo. 
Henrico, Va. 
Macomb, Mich. 


Mecklenburg, N. C. 
Harris, Tex. 
Newport News, Va. 
Ventura, Cal. 
Bernalillo, N. M. 
Ramsey, Minn. 
Trumbull, Ohio 
Douglas, Nebr. 
Kern, Cal. 

Fulton, Ga. 


Dade, Fia. 
Dauphin, Pa. 
Hamilton, Ohio 
King, Wash. 
Norfolk, Va. 
Muscogee, Ga. 
Polk, lowa 
Guilford, N. C. 
Stark, Ohio 
Richland, S. C. 


Kanawha, W. Va. 
Hillsborough, N. H. 
Kalamazoo, Mich. 
San Joaquin, Cal. 
Wake, N. C. 
Roanoke, Va. 
Jefferson, Tex. 
Orange, N. Y. 
Kent, Mich. 
Oneida, N. Y. 


Plymouth, Mass. 
Madison, tl. 
Cumberland, Me. 
Pierce, Wash. 
Providence, R. 1. 
Pima, Ariz... . . 


Atlantic, N. J....... 


Nueces, Tex. 


LEADING 


CITY 


_t Rockford....... 


Allentown 
Reading 

Beaver Falls... . 
Rock Island . 
Buffalo... .. 

| Hamilton 
Annapolis 
Niagara Falls 


..| Worcester 
..| Baltimore 


Bethiehem 
Binghamton 


..| Baton Rouge 


Joliet 
Akron 
Dallas... 
Patchogue 
| Denver 
Lynn. 
Fort Wayne 


E! Paso 
San Jose 

| Bristol. . 
Erie 

| Los Angeles 

| St. Louis 

| Albany 

| Kansas City 
Richmond 


Mount Clemens | 


Charlotte 
Houston 
Newport News 
Ventura 
Albuquerque 
St. Paul 
Warren. 

| Omaha 
Bakersfield 
Atlanta... 


Miami. 
Harrisburg 
Cincinnati 
Seattle 
Norfolk 


| Columbus 


Des Moines 
Greensboro 
Canton 
Columbia 


Charleston. . 


| Manchester 
Kalamazoo 
Stockton 

| Raleigh 
Roanoke 

| Beaumont 

| Newburgh 
Grand Rapids 
Utica 


Brockton 

| Alton... 

| Portland 
Tacoma 

| Providence. . 

| Tucson ee 

| Atlantic City. .. 

| Corpus Christi. . 


NET E.B.I. 
PER 
HSLD. 


Estimates 


6,577 


6,559 
6,538 


6,503 
6,486 


6,226 
6,221 
6,196 
6,196 
6,184 
6,182 
6,139 
6,130 
6,126 


6,122 
6,119 
6,077 
6,073 
6,064 
6,042 
6,037 
6,021 
6,015 
6,015 


6,005 
5,986 
5,984 
5,943 
5,937 
5,918 
5,896 
5,891 


COUNTY 


LEADING 


Saginaw, Mich... . 
Spokane, Wash... .. 


Maricopa, Ariz... . 


Fresno, Cal... . 
Salt Lake, Utah 


Vanderburgh, Ind. 
Forsyth, N.C... 
Orange, Cal...... 
Caddo, La... . 
Washington, Pa. 


Shelby, Tenn....... 
Jefferson, Ala... ... 


Oklahoma, Okla... . 
Sedgwick, Kans... . 
Duval, Fla......... 


San Bernardino, Cal. 
Cambria, Pa.. . 
Escambia, Fla... 
Bexar, Tex... 


St. Louis, Minn... 
Stanislaus, Cal. 
Luzerne, Pa. 

Lane, Ore..... ; 
Montgomery, Ala. 
Broward, Fla. 
Multnomah, Ore. 
Lackawanna, Pa. 
Wyandotte, Kans. 
Berrien, Mich. 


Greenville, S. C.. . 
Knox, Tenn... . 
Fayette, Pa. 
Schuylkill, Pa. 


Mobile, Ala. 
Riverside, Cal. 
Pinellas, Fia.. . 
Chatham, Ga. 
Hamilton, Tenn. 


Palm Beach, Fla. 

Pulaski, Ark... .... 
Spartanburg, S.C... 
Hinds, Miss....... 


Hilisborough, Fila... 
Polk, Fla... ... 


Hidalgo, Tex....... 


Per Hsid. Income, 


Travis, Tex......... 
Bristol, Mass........ 
Orleans, La......... 


St. Clair, Wi... ..... 


Chautauqua, N. Y.... 
Richmond, Ga....... 
Westmoreland, Pa... 


Davidson, Tenn... . . 


Orange, Fla......... 


Charleston, S.C... .. 
Yakima, Wash....... 


Salt Lake City. . 
East St. Louis... 


Evansville... .. 


Oklahoma City. . 
Wichita... .. 
Jacksonville . 
Louisville... .. 


San Antonio. .. 


Duluth....... 
Modesto. .... 
Wilkes-Barre 
Eugene... 
Montgomery 
Fort Lauderdale 
Portland... . 
Scranton. .... 
Kansas City. . . 
Benton Harbor. 


Greenville. . . 
Knoxville... 
Uniontown.... 
Pottsville... .. 
Orlando 
Mobile... ..... 
Riverside 

St. Petersburg 
Savannah... .. 
Chattanooga. .. . 


West Palm 


Honolulu County, with a Per Household Income 
of $7,210, would rank 30 if included above. 
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,000 salesmen, making 10 calls each per day, more than 11 
many face-to-face contacts as you get from one ad page in one 
if the Post. Alfred Politz’ study of Ad Page Exposure proves: 
lion times each issue, someone turns to your ad page in the Post! 


ES 
bee: a 


The Saturday Evening 


POST 


Sell the POST-INFLUENTIALS 
they tell the others! 


ayg? 


aie 4, 


MAY 10, 1959 


; Pees ra 


Per Capita Effective Buying Income, 200 Counties 
Estimates, 195 


| PER 
COUNTY | LEADING CAPITA COUNTY LEADING Rank COUNTY LEADING 
| 


and and in and 
STATE CITY STATE Group STATE 
Estimates 


| San Francisco 2,628 Oakland, Mich... .. 
| Bridgeport 2,620 
Yonkers 2,610 Essex, Mass....... 
| Hempstead | Lake, Ind. 

Township 2,565 Dane, Wisc........ 


San Francisco, Cal. 
Fairfield, Conn. 
Westchester, N. Y. 
Nassau, N. Y. 


Fresno, Cal... .... 
Bristol, Mass........| New Bedford. . 


Macomb, Mich... ...| Mount Clemens. 
East St. Louis. . 
New Orleans. . 


Montgomery, Md. 
Bergen, N. J. 


Rockville 2,533 Berks, Pa........... 

Hackensack 2,481 Allegheny, Pa...... 

Arlington, Va. Alexandria 2,467 Prince Georges, Md. | Hyattsville... . 

San Mateo, Cal. San Mateo | 2,464 . Binghamton... 

Union, N. J. Elizabeth | 2,432 Summit, Ohio.......| Akron......... 

New Castile, Del. | Wilmington 2,402 Philadelphia, Pa.....| Philadelphia... 
| Lorain, Ohio | Lorain. 


Saginaw, Mich... .. 
Kanawha, W. Va. . 
Ei Paso, Tex. 
Riverside, Cal. 

St. Louis, Minn... . 


S28828228R3 


Du Page, til. | Elmhurst } , 
Norfolk, Mass. Quincy f Douglas, Nebr. | Omaha 
Hartford, Conn. Hartford : Erie, N. Y. Buffalo. . 
Cook, Hl Chicago A Dade, Fla. Miami ; 
Essex, N. J. Newark " Mahoning, Ohio | Youngstown. ... 
Lake, tll, Waukegan 2, Orange, Cal.........| Santa Ana..... 
New York City (5 Niagara, N. Y. | Niagara Falls. . 
Counties), N. Y....| Mew York City ' Burlington, N. J.....| Burlington. . 
Montgomery, Pa. | Norristown ‘ Allentown 
Alameda, Cal. Oakland , St. Paul 
Delaware, Pa. Chester ; San Joaquin, Cal.....| Stockton. . 


Paim Beach, Fla. 


~— 
23 
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Stanislaus, Cal... ... 
Maricopa, Ariz... .. . 
Jefferson, Ky....... Louisville. ......| 
Wyandotte, Kans....| Kansas City... .| 
Salt Lake, Utah... | Salt Lake City... 
Fort Lauderdale. 


&3$ 


Se ee 


New Haven, Conn...) New Haven | | Spokane, Wash......| Spokane..... 
Cuyahoga, Ohio Cleveland s Harris, Tex... Houston... .. 
Lucas, Ohio Toledo : Bucks, Pa........ | Bristol 

Los Angeles, Cal. Los Angeles ° Worcester, Mass... .| Worcester 
District of Columbia,.| Washing : Will, Hl... ...| Joliet... 
Schenectady, N. Y. Schenectady : | Tulsa, Okla. : Tulsa 

Jackson, Mo. Kansas City Butler, Ohio | Hamilton 
Passaic, N. J. | Paterson Madison, Ili. es eee 
Morris, N. J. Morristown Kern, Cal... . | Bakersfield... 
St. Joseph, Ind. South Bend Dauphin, Pa. 


S82 828282 


Anne Arundel, Md. 
Washington, Pa... . 
Guilford, N. C.... 


8 
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Travis, Tex......... 
Jefferson, Ala.......| Birmingham... 
Davidson, Tenn... ..| Nashville 


ee ee ee ee ee 


Sacramento, Cal Sacramento 
Mercer, N. J. Trenton 
Franklin, Ohio Columbus 
Denver, Colo. Denver 
Middlesex, Mass. Cambridge 
King, Wash Seattle 
Marion, ind. Indianapolis 
Monroe, N. Y Rochester 
Montgomery, Ohio Dayton 
Winnebago, Ii. Rockford 


Erie, Pa........ 
Lubbock, Tex.. . . 
Ventura, Cal... . 
Multnomah, Ore. 
Chester, Pa. 
Baltimore, Md. 
Northampton, Pa. 
Atlantic, N. J... .. Atlantic City 
Plymouth, Mass.....| Brockton 
Beaver, Pa..........| Beaver Falis. . 


Westmoreland, Pa...| Greensburg... . 
Nueces, Tex........| Corpus Christi 
Duval, Fla... .. Jacksonville. .. . 
Jefferson, La....... 
Forsyth, N.C....... Winston-Salem, . 
Lackawanna, Pa.....| Scranton 
Luzerne, Pa. 
Montgomery, Ala... . 
Richmond, Ga....... 
Wake, N. C. 
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Monterey, Cal. Salinas 

Kane, Ill Aurora 
Middlesex, N. J. New Brunswick 
Peoria, III. Peoria 

New London, Conn. .| New London 
Wayne, Mich. Detroit 
Hampden, Mass. Springfield 

De Kalb, Ga. Decatur 
Hudson. N. J. | Jersey City 
Ingham, Mich. | Lansing 


Kent, Mich... . .. Grand Rapids 
Sedgwick, Kans. 
Hillsborough, N. H...| Manchester... . 
Kalamazoo, Mich. Kalamazoo... . 
Washtenaw, Mich. Ann Arbor... . 
Orange, N. Y Newburgh... . 
Stark, Ohio...... Canton. . 
Trumbull, Ohio. ....| Warren. 

Pima, Ariz... .. Tucson 
Chautauqua, N. Y. Jamestown 


r= 

Ld 
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Hillsborough, Fla... . 
Cor, FER... ccccvs 
Chatham, Ga... 


Little Rock. .... 
Pensacola 
..| Greenville. ..... 
Schuylkill, Pa.......| Pottsville... ... 
Yakima, Wash... .. Yakima... .. 
East Baton Rouge, Polk, Fla........ Lakeland 

La. Baton Rouge... 
Tarrant, Tex........| Fort Worth 
Fulton, Ga. we Atlanta 
Dutchess, N. Y......| Poughkeepsie 
Oklahoma, Okla.....| Oklahoma City 
Providence, R. 1.....| Providence 
Pierce, Wash........| Tacoma 
Henrico, Va... ...| Richmond 
Vanderburgh, Ind. Evansviile 
Jefferson, Tex... Beaumont 
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Albany, N. ¥ Albany 
Hennepin. Minn. | Minneapolis 
Milwaukee, Wis. Milwaukee 
Rock Island, tl. Rock Island 
Contra Costa, Cal. Richmond 
Polk, lowa Des Moines 
Monmouth, N. J. Asbury Park 
Lancaster, Pa. | Lancaster 
Suffolk, Mass. Boston 
Allen, ind..... | Fort Wayne 


Knox, Tenn....... Knoxville 
Fayette, Pa... . 
Mobile, Ala... 
Hamilton, Tenn... ..| Chattanooga... . 
Richland, S$. C.......| Columbia... .. 
Hinds, Miss.........| Jackson... .... 
Charleston, S$. C.....| Charleston. . . 
Spartanburg, S. C....| Spartanburg 
Cameron, Tex.......| Harlingen. .. 
Hidalgo, Tex... ... McAllen 


| 8e8388FsR8 
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Camden, N. J | Camden 
Fairfax, Va. Falls Church 
Hamilton, Ohio Cincinnati 
San Diego, Cal. San Diego 
Dallas, Tex. ...-| Dallas 

St. Louis, Mo... . St. Louis 
Santa Clara, Cal. San Jose 
Onondaga, N. Y.....| Syracuse.... 
Genesee, Mich. Flint 


York, Pa. York 
Cumberland, Me. Portland 
Suffolk, N. Y. . Patchogue 
Bernalillo, N. M.....| Albuquerque 
San Bernardino, Cal. | San Bernardino 
Norfolk, Va... ... Norfolk... .. ‘ 
Oneida, N. Y.... Utica... 
Pinellas, Fla... .. St. Petersburg. . 


F 
—s 


Per Capita Income, 


1,758 


ag222 
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Honolulu County, with a Per Capita Income 
of $1,658, would rank 156 if included above. 
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“SECOND 


can be beautiful” 


Bin Junior showed his hooves 
to every horse but one in the 
Carolina Cup race at nearby Cam- 
den and wound up with money 
and fame. Here each yeor over 
25,000 people gather to salute 
spring, picnic, party, and some- 
times watch the races in one of 
the nation’s most colorful social 
and sporting events. 


South Carolina’s more than 2% 
million citizens cannot possibly be 
covered by the first TV market 
stations alone. WBTW offers you 
easy access to South Carolina’s 
second sociable million, united and 
made amenable to your mes- 
sage by first class television 
service, largely free from effective 
competition. Check NCS #3 
totals for South Carolina TV sta- 
tions. We'll make book you'll 


agree “Second Can Be Beautiful.” 


South Carolina’s 
dynamic young 
Governor E. F. 
Hollings congratu- 
lates Tommy 
Walsh, rider of 
Bin Junior, in the 
1959 Carolina 
Cup Classic. 


Serving South Carolina’s SECOND Biggest TV 


UJ BTU 


FLORENCE, S.C. 


THE JEFFERSON STANDARD 
BROADCASTING COMPANY 


MAY 10, 


A 


130,520 


118,680 


» 117,210 


Market 


232,490 


COUNTY 
and 
STATE 


New York City (5 
Counties), N. Y. 

Los Angeles, Cal. 

Cook, I. 

Wayne, Mich 

Philadelphia, Pa. 

Cuyahoga, Ohio 

Allegheny, Pa. 

St. Louis,-Mo. 

Nassau, N. Y. 


Baltimore, Md. 


Harris, Tex. 
Middlesex, Mass. 
Essex, N. J. 
Milwaukee, Wisc. 
Erie, N. Y. 

Dallas, Tex. 
Alameda, Cal. 
Suffolk, Mass. 
District of Columbi 


Urbanized Population, 200 Leading Counties 


LEADING 


CITY 


New York City 
Los Angeles 
Chicago 
Detroit 
Philadelphia 


Houston 
Cambridge 
Newark 


| Milwaukee 
| Buffalo 
| Dallas 


Oakland 
Boston 


w. 


San Francisco, Cal, 


Dade, Fla. 

San Diego, Cal 
Hamilton, Ohio 
King, Wash. 
Hennepin, Minn. 


Westchester, N. Y. 


Bergen, N. J. 
Orleans, La. 

Hudson, N. J. 
Jackson, Mo. 


Marion, tnd. 
Bexar, Tex. 
Franklin, Ohio 
Fulton, Ga. 


New Haven, Conn. 


Providence, R. |. 
Hartford, Conn. 
Fairfield, Conn. 
Denver, Colo. 
Jefferson, Ala. 


Shelby, Tenn. 
Essex, Mass. 
Tarrant, Tex. 
Jefferson, Ky. 
Monroe, N, Y. 
Multnomah, Ore. 
Maricopa, Ariz. 
Lake, Ind.. 
Norfolk, Va. 
Union, N. J... 


Worcester, Mass. 
Delaware, Pa. 
Santa Clara, Cal 
Lucas, Ohio 
Summit, Ohio 
Oakland, Mich. 
Montgomery, Ohio 
Norfolk, Mass. 
San Mateo, Cal. 
Ramsey, Minn. 


Oklahoma, Okla. 
Passaic, N. J 
Orange, Cal 
Hampden, Mass. 
Hillsborough, Fla 
Bristol, Mass. 
Duval, Fla. 
Camden, N. J. 


San Francisco 


Miami 

San Diego 
Cincinnati 
Seattle 
Minneapolis 
Yonkers 
Hackensack 
New Orleans 
Jersey City 
Kansas City 


Indianapolis 
San Antonio 
Columbus 
Atlanta 

New Haven 
Providence 
Hartford 
Bridgeport 
Denver 
Birmingham 


Memphis 
Lynn 

Fort Worth 
Louisville 
Rochester 
Portiand 
Phoenix 
Gary 
Norfolk. . 
Elizabeth 


Worcester 
Chester 
San Jose 


] 
| Toledo 


Akron 

Pontiac 
Dayton 
Quincy 


| San Mateo 


St. Paul 


Oklahoma City 
Paterson 
Santa Ana 
Springfield 
Tampa 

New Bedford 
Jacksonville 
Camden 


| 


7,771.3 


| 
| 


| 


URBAN | 
POPULA- | 

TION | Rank 
A. 


Group 
Est. (in 


thousands) | 


5,634.3 


enocqastwnr 


and 


COUNTY | 
STATE 


Douglas, Nebr. 
Luzerne, Pa. 
Sacramento, Cal. 
Montgomery, Pa. 
Sedgwick, Kans. 
Middlesex, N. J. 
Salt Lake, Utah.... 
San Bernardino, Cal. 


Davidson, Tenn... . . 
Ei Paso, Tex 


Tulsa, Okla...... 
Kent, Mich... . .. 
Genesee, Mich. 
Prince Georges, Md. 
Contra Costa, Cal. 
Pinellas, Fla. 

Polk, lowa. . 
Mobile, Ala. 
Mahoning, Ohio 
Lackawanna, Pa. 


Stark, Ohio 
Macomb, Mich. 
New Castle, Del. 
Mercer, N. J... 
Arlington, Va. 
Spokane, Wash. 
Du Page, Il. 
Jefferson, Tex. 
Albany, N. Y. 
Suffolk, N. Y. 


Nueces, Tex. 
Montgomery, Md. 
Bernalillo, N. M. 
Pierce, Wash..... 
Pulaski, Ark.. 
Travis, Tex... . 
East Baton Rouge, | 
La. 
Caddo, La... .. 
St. Joseph, Ind. 
Seer 


| 


Fresno, Cal. 
Newport News, Va. 
Kern, Cal... . 
Hamilton, Tenn... .. 
Guilford, N. C. 
Monmouth, N. J. 
Pima, Ariz. 
Ingham, Mich. 
Berks, Pa. 

Oneida, N. Y. 


Mecklenburg, N. C. 
St. Clair, 1. 

San Joaquin, Cal. 
Niagara, N. Y. 
Lake, III. 

St. Louis, Minn. 
Wyandotte, Kans. 
Kanawha, W. Va. 
Allen, Ind. ‘ 
Lehigh, Pa..... 


Knox, Tenn... .. 
Dauphin, Pa... . 
Westmoreland, Pa.. | 
Vanderburgh, Ind. 
Bucks, Pa. . 
Peoria, III. 
Madison, til... 


Scranton 


| Asbury Park 
| Tucson 


| 
| 


| thousands) 


Omaha. . 
Wilkes-Barre 
Sacramento 
Norristown. . 
Wichita. . 

New Brunswick 
Salt Lake City 
San Bernardino 
Richmond. . 
Syracuse 
Nashville 

E! Paso 


Tulsa. . 
Grand Rapids 
Flint 
Hyattsville 
Richmond 

St. Petersburg 
Des Moines 
Mobile. . 
Youngstown . 


Canton 
Mount Clemens | 
Wilmington } 
Trenton 
Alexandria 
Spokane 
Etmhurst 


| Beaumont 


Albany 


| Patchogue. 


Corpus Christi 
Rockville 
Albuquerque 
Tacoma 


| Little Rock. . 
| Austin. . 


Baton Rouge 


| Shreveport. . 
| South Bend... 


Erie. . 


Fresno 
Newport News 
Bakersfield 
Chattanooga 
Greensboro 


Lansing. 
Reading 


| Utica 


Charlotte 
East St. Louis 


| Stockton 
| Niagara Falls 


Waukegan 
Duluth 


| Kansas City 


Charleston. . 


| Fort Wayne 
| Allentown 


Knoxville 
Harrisburg 
Greensburg 


| Evansville 


Bristol 
Peoria. . . 
Alton 


318.0 
317.8 
307.9 
299.4 
299.0 
297.7 
292.6 
292.1 
290.6 
289.9 
287.7 
277.3 


276.3 


ies leading in t 


Ssse2isa 
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Broward, Fla. 
Chatham, Ga. 
Lubbock, Tex. 
Winnebago, Ill... 
Muscogee, Ga... 
Riverside, Cal... . 
Beaver, Pa....... 
Northampton, Pa. 
Cumberland, Me. 
Jefferson, La....... 
Charleston, S.C... . 
Solano, Cal.... . 


Schenectady, N. Y.. 
Richland, S$. C...... 
Montgomery, Ala... 
Lorain, Ohio... 
Dane, Wisc. 
Richmond, Ga... 
Lancaster, Nebr. 
Butler, Ohio 
Cambria, Pa. 
Hinds, Miss. 


Kane, Ill. 
Hidalgo, Tex. 
Shawnee, Kans... 
Atlantic, N. J. 


Hillsborough, N. H. .| 


Potter, Tex. 
Wichita, Tex. 
Saginaw, Mich. 
Rock Island, III. 
De Kalb, Ga... 


Forsythe, N. C. 
Galveston, Tex. 
Roanoke, Va. 
Lancaster, Pa... . 
Orange, Fla. 


Morris, N. J....... 


Trumbull, Ohio 


Plymouth, Mass... . . 


Greenville, S.C... . 
Vek, Pa........ 


Palm Beach, Fla. 


Berkshire, Mass... 
Schuylkill, Pa. 
Bibb, Ga........ 
Greene, Mo. 
Escambia, Fla. 

Mc Lennan, Tex. 
Calhoun, Mich. 
Sangamon, III. 
Cameron, Tex. 


Kalamazoo, Mich. 
Will, tL... 
Harrison, Miss. 
Kenton, Ky... .. 
Black Hawk, lowa 
Pueblo, Colo... . . 
Marin, Cal. 
Rensselaer, N. Y.... 
Muskegon, Mich.. . 


Monterey, Cal... ... 


his ca 


tegory 


LEADING 


CITY 


Binghamton 
Fort Lauderdale 
Savannah... .. 


Vallejo...... ? 


Schenectady. . . 


Lincoln... . 
Hamilton. 
Johnstown 
Jackson 


| Aurora... 

| McAllen. . 

| Topeka... 

| Atlantic City 
Manchester. . 
Amarillo 
Wichita Falls 
Saginaw 

Rock Island 
Decatur... .. , 


Winston-Salem . 
Galveston. .... 


Orlando. . ‘ 
Morristown... . 
Warren...... 
Brockton... . 


| Springfield 
Pensacola. . 
Waco.... 
Battle Creek 
Springfield. . . 
Harlingen. . . 


Kalamazoo. . 
Covington. . 
Waterloo. . 


Pueblo. . 
San Rafael. 


Total Above Counties 


% of U.S. A. 


Honolulu County, with an Urban Population of 
369.9 thousand, would rank 61 if included above 
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ALES MANAGEMENT 


read by over 50,000 Counter, Fast Food and Fountain Restaurants 


NO MATTER WHAT YOU CALL THEM — fountain restaurants, counter 
restaurants, luncheonettes, coffee shops, industrial cafeterias, 
diners, sandwich shops, drive-ins, etc. 


NO MATTER WHERE YOU FIND THEM — in drug stores, variety stores, 
department stores, confectionery stores, airports, railroad sta- 
tions, bus terminals, etc. 


ON MAIN STREET OR MAIN HIGHWAY OR IN INDUSTRY — they all have 
one thing in common — 


FAST SERVICE 


When you specify Fast Food for an advertising schedule, it’s an 
assurance of a market well covered vertically and horizontally. 


A BILL BROTHERS PUBLICATION 


BPA Editorial and Executive Offices 
ApS i} 630 Third Avenue New York 17, N. Y. YUkon 6-4800 


Mid-Western Office: 333 N. Michigan Ave., Chicago 1, Ill., State 2-1266 
Pacific Coast Representative: 
The Richard Railton Co., Monadnock Bldg., San Francisco 5, Calif., Sutter 1-1060 


2 In fast-service eating places, twice-the-turnover-per-seat 
v7; ¢¢@¢ means more meals...more sales... more profits. 
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COUNTY 
and 
STATE 


New York City (5 
Counties), N. Y. 
Los Angeles, Cal. 
Cook, til. 
Wayne, Mich. 
Philadelphia, Pa. 
Cuyahoga, Ohio 
Allegheny, Pa. 
Nassau, N. Y. 


St. Louis, Mo. 
Baltimore, Md 


Suffolk, Mass. 
Harris, Tex. 
Dade, Fla. 
Milwaukee, Wisc 
Middlesex, Mass. 
Dallas, Tex. 

Erie, N. Y. 
District of Columb 


| 
| 
| 


| Philadelphia 


Total Retail Sales, 200 Leading Counties 


Estimates, 


LEADING 
CITY 


New York City 


Los Angeles 
Chicago 
Detroit 


Cleveland 
Pittsburgh 


Hemostead 


St. Louis 
| Baltimore 


Township 


Boston 
Houston 
Miami 
Milwaukee 
Cambridge 
Dallas 
Buffalo 


Wachi 


Essex, N. J. 
King, Wash. 


San Diego, Cal. 
Westchester, N. Y 
Alameda, Cal. 

San Francisco, Cal. 
Hennepin, Minn. 
Hamilton, Ohio 
Fulton, Ga. 
Bergen, N. J. 
Jackson, Mo. 
Fairfield, Conn. 


Marion, Ind. 
Hartford, Conn. 
Franklin, Ohio 
Denver, Colo. 

Mul nomah, Ore. 
New Haven, Conn. 
Orleans, La. 
Monroe, N. Y. 
Santa Clara, Cal. 
Providence, R. |. 


Oakland, Mich. 
Maricopa, Ariz. 
Shelby, Tenn. 
Jefferson, Ky. 
Tarrant, Tex. 
Suffolk, N. Y. 
Worcester, Mass. 
Bexar, Tex. 
Jefferson, Ala. 
Union, N. J. 


Orange, Cal. 
Duval, Fla. 
Sacramento, Cal. 
Summit, Ohio 
Essex, Mass. 
Montgomery, Ohio 
Hudson, N. J. 
Montgomery, Pa. 
Passaic, N. J. 
Lake, Ind. 


Rameey, Minn. 
Lucas, Ohio 
Oklahoma, Okla. 


Newark 
Seattle 


San Diego 
Yonkers 
Oakland 

San Francisco 
Minneapolis 


| Cincinnati 


| Kansas City 


Atlanta 
Hackensack... | 


Bridgeport 
| 


Indianapolis 


| Hartford 
| Columbus 


Denver 


| Portland 

| New Haven 
| New Orleans 
| Rochester 


| Memphis 
| Louisville 


San Bernardino, Cal. | 
| Springfield 


Hampden, Mass. 
Delaware, Pa. 
Norfolk, Va. 

San Mateo, Cal. 
Norfolk, Mass. 


| Elizabeth 


San Jose 
Providence 


Pontiac 
Phoenix 


Fort Worth 
Patchogue 
Worcester 
San Antonio 
Birmingham 


Santa Ana 
Jacksonville 
Sacramento 
Akron 

Lynn 
Dayton... 
Jersey City 
Norristown 
Paterson 
Gary 


St. Paul 

Toledo 
Oklahoma City 
San Bernardino | 


Chester 


| Norfolk 


San Mateo 
Quincy 


SALES 


Estimates 
(in thou- 
sands) 


10,032,317 


8,346,378 


7,047,548 


3,582,340 
2,721,322 
2,183,389 
2,021, 207 


/1,944,710 
1,842,170 
1,640, 698 


1,157,612 


1,150,456 


1,124,290 
1,027,697 
997, 202 
976 612 
961 ,036 


947,671 
920,410 
893 , 467 
879,658 
795,319 
774 ,825 
744 ,082 
734 , 283 
720,673 
720,318 


615,640 
707 ,806 
704 ,812 
697 ,448 
688 , 840 
676,185 
669 , 589 
657,815 


SSSrsae@teee 
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Onondaga, WN. Y. 
Hillsborough, Fla. 
Douglas, Nebr... . 
Davidson, Tenn... 
Salt Lake, Utah. 
Henrico, Va.. .. 
Pinellas, Fila... . 
Fresno, Cal. 
Genesee, Mich. 
Camden, N. J... 
Tulsa, Okla. 


Middlesex, N. J. 
New Castle, Del. 
Mercer, N. J. 
Kent, Mich. 
Sedgwick, Kans. 
Contra Costa, Cal. 
Bristol, Mass. 
Arlington, Va. 
Broward, Fla. 
Monmouth, N. J. 


Stark, Ohio 
Albany, N. Y. 
Polk, lowa 
Orange, Fla. 
Kern, Cal. 
Mahoning, Ohio 
Riverside, Cal. 
Montgomery, Md. 
Guilford, N.C... 
Spokane, Wash. 


Mecklenburg, N. C. 
Paim Beach, Fla. 


Luzerne, Pa. 
Pierce, Wash..... 
El Paso, Tex... .. 
Lake, fi...... 


Prince Georges, Md. 


Macomb, Mich. 
Mobile, Ala.. . 
Westmoreland, Pa. 


Bernalillo, N. M. 
Berks, Pa...... 
Jefferson, Tex... . 
Kanawha, W. Va. . 
Lancaster, Pa... 
Lehigh, Pa.. 

St. Joseph, Ind. 
Alien, Ind... 
Dauphin, Pa. 

San Joaquin, Cal. 


Bucks, Pa. 
Pulaski, Ark. 

East Baton Rouge, 
Knox, Tenn. 
Pima, Ariz. 
Hamilton, Tenn. 
Ingham, Mich. 
Nueces, Tex. 

Du Page, til. 
Oneida, N. Y. 


Dane, Wisc. 
Erie, Pa. 

St. Louis, Minn. 
Niagara, N. Y. 
Kane, III. 

York, Pa. 
Morris, N. J... . 
Peoria, tll. 


LEADING 
CITY 


2 


COUNTY 
and 
STATE 


LEADING 
CITY 


Syracuse 


Tampa 
Omaha.... 
Nashville... .. 
Salt Lake City 


New Brunswick 
Wilmington 
Trenton 

Grand Rapids 
Wichita 
Richmond 

New Bedford 
Alexandria 

Fort Lauderdale 


Asbury Park 


| Canton.. 
| Albany 


Des Moines 
Orlando 
Bakersfield 
Youngstown 
Riverside 
Rockville 
Greensboro 
Spokane 


Charlotte... ... 
West Palm 
Beach...... 
Wilkes-Barre. . 
Tacoma 
El Paso... 
Waukegan... . 
Hyattsville. . . 
Mount Clemens 
Mobile 
Greensburg 


Albuquerque 
Reading 
Beaumont 
Charleston..... 
Lancaster... . 
Allentown. . .. 
South Bend... 
Fort Wayne.... 
Harrisburg... . 
Stockton 


Bristol. . 


Little Rock 


Baton Rouge 


Knoxville 
| Tueson...... 


Chattanooga 
Lansing. ... 
Corpus Christi 
Elmhurst 
Utica 


Madison. . . 
| Evle..... 


Duluth... 


| Niagara Falls 


Aurora. . 
\ 


| Morristown 


Peoria 


331,510 
331,226 
328 ,672 
324,717 
320,587 
316, 356 
312,661 
311, 164 


303 ,475 
301 , 088 
299,503 
297 ,497 
296 , 338 
288,121 
287 , 247 
283,014 
282,420 
281 ,373 


280 , 605 
280,591 


279,441 
276 ,806 
276 ,802 
275,766 
275,718 
275,173 
274,090 
273,304 


269,151 
269, 045 
268 , 046 
267,170 
267,000 
259,754 
259,303 

| 257,884 


3 
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Plymouth, Mass... . . 
Winnebago, tll... ... 


Atlantic, N. J....... 


Orange, N. Y. 


Kalamazoo, Mich... 
Madison, lll......... 


Travis, Tex. 


Hillsborough, N. H... 
Northampton, Pa... . 
Washington, Pa. .... 
Lubbock, Tex....... 


Vanderburgh, Ind... 


Greenville, $.C..... 
Monterey, Cal....... 
Stanislaus, Cal... ... 
Saginaw, Mich... .. 


Montgomery, Ala... . 


Lorain, Ohio. 


Butler, Ohio, ....... 
Trumbull, Ohio... .. 


Newport News, Va. 
Santa Barbara, Cal... 


Richland, 8. C 


El Paso, Colo........ 
Charleston, S.C... .. 
Washtenaw, Mich. . 
Rock Island, tll... ... 


Schenectady, N. Y.. 
Hinds, Miss......... 
Ventura, Cal......... 


Will, Ui... ..... 


eee 


Richmond, Ga....... 


Berkshire, Mass. 


Total Above Counties 


% of U. S. A. 


Honolulu County, with Total Retail Sales of 
$426,884 thousand, would rank 82 if included 


above. 
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SALES MANAGEMENT 


OBJECTIVE: more selling power from 


your advertising dollars 


ft 
™“ 


The tremendous selling-power of Television is widely 
recognized—the unmatched power of sight plus sound 
plus motion. 

And the most efficient form of this tremendous 
power is Spot Television, because it permits you to 
concentrate your advertising precisely when and 
where you choose. 

Major question for management today is: how 
can our products take full advantage of this power? 

Helping advertisers and agencies find the right 
answers to that question is the business of Blair-T’V. 
For in America’s top markets, Blair-TV represents 
the stations that consistently lead in selling-power 
per dollar. 


Na 


Sound advertising decisions require up-to-the- 
minute data on each of these stations — data you 
can get at a phone-ring’s notice through any of 
Blair-TV’s ten offices. 

As television’s first exclusive national representa- 
tive, Blair-TV was founded on the basic principle 
that alert informed representation is a service vital 
not alone to stations but also to all Advertising, and 
to the businesses dependent on it for profit-produc- 
ing volume. 

In meeting this year’s quotas, keep the power and 
flexibility of Spot Television in mind. And keep 
Blair-TV in mind for stations that do the top selling 
job in many of your best markets. 


me ' 
A NATIONWIDE ORGANIZATION BLAIR lV AT THE SERVICE OF ADVERTISING 


NEW YORK—TEmpleton 8-5800 « CHICAGO-SUperior 7-2300 * BOSTON—KEnmore 6-1472 * DETROIT—WOodward 1-6030 ¢ ST. LOUIS—CHestnut 1-5686 
DALLAS—Riverside 1-4228 « JACKSONVILLE—ELgin 6-5770 © LOS ANGELES—DUnkirk 1-3811 ¢ SAN FRANCISCO-—YUkon 2-7068 © SEATTLE—MAin 3-6270 
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COUNTY 
and 
STATE 


Fulton, Ga. 

Suffolk, Mass. 
Mercer, N. J. 
Guilford, N. C. 
Dade, Fila. 

District of Columbia 
Cumberland, N. J. 
Arlington, Va. 
Fairfield, Conn 

EI Paso, Colo. 


Duval, Fla 
Denver, Colo 

New Castle, Del 
Kane, Ill. 
Westchester, N. Y 
Nassau, N. Y 


Palm Beach, Fla 


Passaic, N. J. 
Henrico, Va 
Atlantic, N. J 


Dailas, Tex. 

New London, Conn. 
Wake, N.C 
Hartford, Conn. 
Lehigh, Pa. 

Potter, Tex. 
Orange, Fla. 
Jackson, Mo. 
Scott, lowa 
Kalamazoo, Mich. 


Douglas, Nebr. 
Cumberland, Me. 
Clark, Nev. 
Hennepin, Minn. 
Pinellas, Fila. 
Milwaukee, Wisc. 
Franklin, Ohio 
Marion, Ind. 
Escambia, Fla 
Richland, 8. C. 


Union, N. J. 
Mecklenburg, N. C. 
Bernalillo, N. M. 
Sangamon, III. 
Fresno, Cai. 

Cook, Ill. 
Hampden, Mass. 
Sacramento, Cal. 
Davidson, Tenn. 
Broward, Fla 


Dane, Wisc. 
Cuyahoga, Ohio 
Linn, lowa 
Ramsey, Minn. 
Salt Lake, Utah 
Montgomery, Pa. 
Bergen, N. J. 

Lake, Il.. ‘ 
Hillsborough, N. H. 
Stanisiaus, Cal... . 


Maricopa, Ariz... . 
Mahoning, Ohio 
Montgomery, Ala... 
Orange, N. Y. 
Shelby, Tenn. 
Lubbock, Tex. 
Washtenaw, Mich. 
Morris, N. J 


Retail Sales Per Household, 200 Counties 


SALES 
PER 


LEADING HSLD. 


CITY | 


Estimates 


Atlanta 
Boston 
Trenton 
Greensboro 
Miami 
Washington 


| Bridgeton 


Alexandria 
| 


Bridgeport | 
Colorado Springs 


Jacksonville 
Denver 
Wilmington 
Aurora 
Yonkers 
Hempstead 
Township 
West Palm 
Beach 
Paterson 
Richmond 
Atlantic City 


Dalias 


| New London 


Raleigh 
Hartford 


| Allentown 


Amarillo 


| Orlando. 


Kansas City 


| Davenport 
| Kalamazoo 


Omaha 


| Portland 


Las Vegas 
Minneapolis 


| St. Petersburg 


Milwaukee 
Columbus 


Indianapolis 
| Pensacola 


Columbia 


Elizabeth 
Charlotte 
Albuquerque 
Springfield 
Fresno 

Chicago 
Springfield 
Sacramento 
Nashville 

Fort Lauderdale 


Madison 
| Cleveland 
| Cedar Rapids 


St. Paul. 


| Salt Lake City 


Norristown 


| Hackensack 
| Waukegan 


Manchester 
Modesto 


Phoenix 
Youngstown 
Montgomery 
Newburgh 


| Memphis 
| Lubbock. .... 


Ann Arbor 


| Morristown 


COUNTY 
and 
STATE 


Middlesex, Mass. 
Wayne, Mich. 


Polk, lowa 


Hillsborough, Fla. ; 


Kern, Cal. 
Jefferson, Tex. 


Ingham, Mich... .... 


Forsyth, N. C. 

East Baton Rouge, 
ia... 

Peoria, Il. 

Essex, N. J. 

Dauphin, Pa. 


Lancaster, Pa. 
Allegheny, Pa. 
Tulare, Cal. 
Lancaster, Nebr. 
Onondaga, N. Y. 
Philadelphia, Pa.. 
Dutchess, N. Y. 
San Diego, Cal. 
Genesee, Mich... 
Kanawha, W. Va. 


Middlesex, N. J..... 


Hamilton, Ohio 
New Haven, Conn. 
Suffolk, N. Y... 
Roanoke, Va. 
Albany, N. Y. 

El Paso, Tex. 
Santa Clara, Cal. 
Harris, Tex. 
Winnebago, til. 


Los Angeles, Cal. 
Erie, N. Y. 


New York City (5 


Counties), N. Y. 
San Mateo, Cal. 
Camden, N. J. 
Multnomah, Ore. 
Sonoma, Cal. 
Providence, R. 1. 


San Francisco, Cal. 


Berkshire, Mass. 


Summit, Ohio 
Mobile, Ala... 
Lake, Ind. 


Santa Barbara, Cal. 


Monmouth, N. J. 
Chester, Pa. 
Hinds, Miss. 
Knox, Tenn. 
Montgomery, Md. 
Nueces, Tex. 


Stark, Ohio 
King, Wash. 
Allen, Ind. 

St. Louis, Mo. 


Monroe, N. Y........ 
Rock Island, tll..... 


Tulsa, Okla. 


Northampton, Pa... . 


Baltimore, Md. 
Kent, Mich. 


St. Joseph, Ind. 
Caddo, La. 
Oklahoma, Okla. 


Jefferson, Ky....... 
Broome, N. Y....... 


LEADING 


Cambridge... . 
Detroit........ 


Des Moines... . 


Baton Rouge... 
PEs ¢ caehas 


| Newark...... 


Harrisburg. . 


Lancaster 
Pittsburgh 
Visalia. ..... 
Lincoln 
Syracuse...... 
Philadelphia 
Poughkeepsie . 
San Diego 
Flint 
Charleston 


New Brunswick 
Cincinnati 

New Haven.... 
Patchogue 
Roanoke... ... 
Albany 

E! Paso 

San Jose 
Houston 
Rockford 


Los Angeles. . 
Buffalo 


New York City 
San Mateo 
Camden. . 
Portland 
Santa Rosa 
Providence 
San Francisco 
Pittsfield 


Santa Barbara 
Asbury Park 
West Chester 
Jackson 
Knoxville 
Rockville 
Corpus Christi 


| Canton 


Seattle 


| Fort Wayne 
| St. Louis 


Rochester... ... 
Rock Island... . 
Tulsa 


| Bethlehem... . 
..| Baltimore. . 


Grand Rapids... 


South Bend... 
Shreveport. .... 
Oklahoma City. . 
Louisville 
Binghamton 


PER 
HSLD. 


Estimates 
4,301 
4,296 


4,293 
4,288 
4,287 


sales 


LEADING 


Oakland, Mich... ... 


Riverside, Cal. 
Deke maces 
8 ae 
Richmond, Ga...... 
Montgomery, Ohio 
Lane, Ore 


Sedgwick, Kans. 
Newport News, Va. 
Orleans, La. 


Chatham, Ga.... 
Alameda, Cal....... 
Pima, Ariz......... 
Norfolk, Mass....... 
Lucas, Ohio....... 
San Joaquin, Cal... . 
Oneida, N. Y........ 
Travis, Tex......... 
St. Louis, Minn..... 
Bexar, Tex...... 


Saginaw, Mich... .. 
Contra Costa, Cal... 
Hamilton, Tenn... . 
Berks, Pa. 
Butler, Ohio 

, Mass... . 
|, ZS 
Berrien, Mich. 


Spokane, Wash..... .| 


Vanderburgh, Ind. 


Yakima, Wash..... . 
Essex, Mass... .... 
Jefferson, Ala. 
Monterey, Cal....... 
Greenville, S.C... . 


Du Page, Ill..... 
Ventura, Cal....... 
San Bernardino, Cal. 
Cambria, Pa... ... 


Schenectady, N. Y.. . 
Beaver, Pa.......... 
Trumbull, Ohio. .... 
Pierce, Wash....... 
Delaware, Pa...... 
Prince Georges, Md. 
Charleston, S.C... 
Lorain, Ohio 
Washington, Pa... .. 
Lackawanna, Pa. 


Bristol, Mass. 

St. Clair, Hl.. 
Bucks, Pa...... 
Westmoreland, Pa. 
Madison, til... 
Luzerne, Pa... 
Macomb, Mich. 
Orange, Cal... . 
Hudson, N. J... . 
Wyandotte, Kans. 


| 


U.S. Per Heid. Sales .| 


New Orleans 


Savannah 
Oakland 


San Bernardino. 


Johnstown 


Mount Clemens 
Santa Ana... 
Jersey City... 
Kansas City 


Honolulu County, with a Sales Per Household 
of $3,667, would rank 168 If included above. 
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...and you cover 
the world’s largest: 
market that can 
be reached in such 
depth with a single medium... 


Make this Map Test 
The unique pattern with which FAMILY WEEKLY 


concentrates its circulation among carefully se- FARALY WEHERLY's apa e — 
° . . . coverage ma is Gg valivabpie e 
lected middle markets, makes it a basic buy in alee ie Wiel. cae 
‘ , matching coverage to your sales po- 
any media schedule where saturation coverage Nindtal” 0) WF chew teak, “Gene ort 
of all important markets is essential to a national combination with other media, FAMILY 
sales picture. WEEKLY can add importantly to your 


national advertising coverage. 
Reaching one of the country’s greatest sales 


potentials, FAMILY WEEKLY’s highly merchandis- Sooo ee eee eeereresesesssees 
able coverage offers advertisers an unprecedented 

opportunity to achieve coverage in depth of the 

home-owning families in America’s mighty mid- 

dle markets otherwise difficult to reach. 


We suggest you lay FAMILY WEEKLY’s new ace- 
tate county coverage map over your sales areas 
and see how its saturation coverage of key buy- 
ing centers provides economical, convenient cov- 
erage of a major segment of your sales potential. 
Your FAMILY WEEKLY representative will be glad 
to give you the details. Call him in today. 


Tike 
he Sunday \dvertise, | 


FAMILY WEEKLY MAGAZINE, inc. 


Leonard S. Davidow, Publisher 
153 North Michigan Avenue, Chicago 1 


NEW YORK 22: 405 Park Avenve 
DETROIT 2: 3-223 General Motors Building 
CLEVELAND 15: 604 Hanna Building 
LOS ANGELES 5: Bianchard-Nichols, Assoc., 633 South Westmoreland Avenue 
SAN FRANCISCO 7: Blanchard-Nichols, Assoc., Phillips & Van Orden Bidg., 900 Third Street 
MIAMI 32: J. Bernard Cashion, Chamber of Commerce Building 
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COUNTY 
and 
STATE 


New York City, N. Y. 


(5 counties). . 
Los Angeles, Cal.. 
Cook, Iii. 

Wayne, Mich. 
Philadelphia, Pa 
Allegheny, Pa 
Cuyahoga, Ohio 
Nassau, N. Y. 


St. Louis, Mo. 
Suffolk, Mass. 


Baltimore, Md. 
Middlesex, Mass. 
Harris, Tex. 

Erie, N. Y. 
Milwaukee, Wisc. 
Dade, Fla. 
Westchester, N. Y. 
Essex, N. J. 
Alameda, Cal 

San Diego, Cal. 


Bergen, N. J. 
Dallas, Tex 

King, Wash. 
Hamilton, Ohio 

San Francisco, Cal. 
Fairfield, Conn 
District of Columbia 
Hennepin, Minn. 
Hartford, Conn. 
Franklin, Ohio 


New Haven, Conn 
Suffolk, N. Y. 
Multnomah, Ore. 
Santa Clara, Cal 
Fulton, Ga. 
Marion, Ind. 
Hudson, N. J 
Monroe, N. Y 
Denver, Colo. 
Sacramento, Cal 


Union, N. J. 
Oakland, Mich 
Worcester, Mass. 
Maricopa, Ariz. 
Essex, Mass. 
Orange, Cal. 
Jackson, Mo. 
Jefferson, Ala. 
Providence, R. |. 
Duval, Fla. 


Jefferson, Ky. 
Shelby, Tenn. 
Summit, Ohio 
Tarrant, Tex. 
San Mateo, Cal. 
Delaware, Pa. 
Bexar, Tex. 
Passaic, N. J. 
Lake, Ind. 
Montgomery, Pa. 


Montgomery, Ohio 
Norfolk, Mass. 


San Bernardino, Cal. 


Orleans, La. 
Contra Costa, Cal. 
Lucas, Ohio 
Ramsey, Minn. 
Onondaga, N. Y. 


Food Store Sales, 200 Leading Counties 


Estimates, 1958, for asad 200 counties leeding in this category 


LEADING 
CITY 


FOOD | 
STORE 
SALES 


@D | 


Estimates | Rank 
(in thou- | in 
sands) | Group 


New York City. 2,839,569 


Los Angeles 
Chicago 
Detroit 
Philadelphia 
Pittsburgh 
Cleveland 


| Hempstead 


Township 
St. Louis 
Boston 


Baltimore 


Cambridge 
Houston 
Buffalo 
Milwaukee 
Miami 
Yonkers 
Newark 
Oakland 
San Diego 


Hackensack 
Dallas 

Seattle 
Cincinnati 
San Francisco 
Bridgeport 
Washington 
Minneapolis 
Hartford 
Columbus 


New Haven 
Patchogue 
Portland 
San Jose 
Atlanta 
Indianapolis 
Jersey City 
Rochester 
Denver 
Sacramento 


Elizabeth 
Pontiac 
Worcester 
Phoenix 
Lynn 

Santa Ana 
Kansas City 
Birmingham 
Providence 
Jacksonville 


Louisville 
Memphis 
Akron 

Fort Worth 
San Mateo 
Chester 

San Antonio. . 
Paterson 
Gary 
Norristown 


Dayton 

Quincy 

San Bernardino 
New Orleans 
Richmond 
Toleus 

St. Paul 
Syracuse 


| 


2,123,082 
1,609, 801 
871,172 
627 ,734 
588 , 333 
580 , 592 


561 , 200 
476,824 
406 , 360 


403 , 082 
401 ,618 
385 , 593 
370,850 
359,901 
352,544 
330 ,995 
317,181 
312,291 
293,140 


291,134 
284 ,873 
280 ,649 
279 , 896 


266 ,244 
265 , 464 
254 ,920 
216,164 
212,608 


204 ,120 
203 , 161, 
201, 278 
200 , 760 
200 , 088 
192,331 
191,510 
185 , 506 
185 ,463 
183,741 


183,681 
183 ,625 
181,757 
179,154 
174,912 
174 328 
173,954 
171,499 
171,011 
167,454 


165,721 
164 ,632 
164 , 267 
163 ,939 
163 ,579 
162,827 
159,455 
159,422 
156 ,956 
154,132 


SSSErsaereRe 


152,134 
142,918 
138,635 
138 , 261 
136 ,956 
135,740 
135,163 
133,759 


2SSREfBR2 


COUNTY 
and 
STATE 


Oklahoma, Okla... . . 


Middlesex, N. J.... 
Hillsborough, Fla... 
Camden, N. J. 
Prince Georges, Mad. 
Arlington, Va... .. 
Bristol, Mass....... 
Davidson, Tenn. 
Monmouth, N. J. 


Henrico, Va........ 
Stark, Ohio...... 
Genesee, Mich 
Salt Lake, Utah 
Kent, Mich. ‘ 
Macomb, Mich. 
Douglas, Nebr. 
Mahoning, Ohio 
Mercer, N. J. 
Pinellas, Fla. 


New Castle, Del. 
Luzerne, Pa. ; 
Westmoreland, Pa. 
Montgomery, Md. 
Broward, Fla. 
Kern, Cal. 

Tulsa, Okla. . 
Sedgwick, Kans. 
Albany, N. Y. 

Du Page, Ill. 


Lake, Il. 
Riverside, Cal. 
Pierce, Wash. 
Mobile, Ala. 
Spokane, Wash. 
Kanawha, W. Va. 
Berks, Pa. 
Jefferson, Tex. 
E! Paso, Tex. 
Polk, lowa 


Morris, N. J...... 
Orange, Fia. 
Bucks, Pa. 

Paim Beach, Fla. 


Plymouth, Mass. 
Pima, Ariz. 
Oneida, N. Y.... 
Guilford, N. C. 
Niagara, N. Y. 
Hamilton, Tenn. 


St. Louis, Minn. 
Lackawanna, Pa. 
Erie, Pa. 
Madison, I Ii. 

St. Clair, tl. 
Bernalillo, N. M. 
San Joaquin, Cal. 
Nueces, Tex. 

St. Joseph, Ind. 
Orange, N. Y. 


Lancaster, Pa. 
Kane, lil. 


Hillsborough, N. H. . 


Pulaski, Ark. 
Broome, N.Y... 


Northampton, Pa... .| 
Washington, Pa... . J 


LEADING 
CITY 


Oklahoma City 
New Brunswick 
Tampa....... 
Camden 
Hyattsville... . 
Alexandria 
New Bedford . 
Nashville 


| Salt Lake City . 
Grand Rapids... 


Mount Clemens 
Omaha........ 
Youngstown... 


| Trenton....... 


St. Petersburg 


| Wilmington 

| Wilkes-Barre 

| Greensburg 

| Rockville. . 

| Fort Lauderdale 
| Bakersfield 

| Tulsa 


Wichita 
Albany...... 
Elmhurst... . 


| Waukegan... . 
| Riverside 


Tacoma. .. 
Mobile... . 
Spokane. . 
Charleston. . 


| Reading..... 


Beaumont... 


| El Paso. 


Des Moines 


Morristown 


| Orlando. 


Bristol. ..... 
West Palm 
Beach 
Brockton...... 
Tucson 
Utica 
Greensboro 
Niagara Falls 
Chattanooga . 


Duluth 
Scranton 
Erie 


| Alton 


East St. Louis . 
Albuquerque. 
Stockton 
Corpus Christi 
South Bend 
Newburgh 


Lancaster 
Aurora 


Washington... . 


119,913 
115,678 
113,420 
111,808 
110,390 


107 ,690 
107,514 
107,218 
106,911 
102,786 
100,920 
100,099 

99,211 

98,893 

98 ,382 


37 ,878 
97,012 


SSsAISARIVNASS 


SBRESRS 


COUNTY 


Lehigh, Pa... . 
Cumberland, Me. .. 
Mecklenburg, N.C. 


Peep eens 


Trumbull, Ohio 
Polk, Fla. 


Dauphin, Pa. 


Anne Arundel, Md. 
Fairfax, Va.......... 


Lorain, Ohio 
dy, N. Y.. 


LEADING 
CITY 


Beaver Falls 


Atlantic City. . . 


York, Pa. 


Winnebago, til. 


Escambia, Fla. 
Cambria, Pa. 
De Kalb, Ga. 


Newport News, Va.. 
Peoria, III. 
Jefferson, La. ie 
Kalamazoo, Mich. 
Vanderburgh, Ind... 
Lane, Ore. 

Allen, ind. 

Ventura, Cal. 
Monterey, Cal...... 
Chester, Pa. 


Chatham, Ga. 
Dutchess, N. Y..... 
Charleston, S.C... 
Tulare, Cal. 

Travis, Tex.. . 
Greenville, S.C... . 
Rock Island, lil... .. 
Will, Hl. : 
Santa Barbara, Cal. 
Butler, Ohio. ...... 


Muskegon, Mich... . 


Washtenaw, Mich. . 
Forsyth, D. C. 
Stanisiaus, Cal. 
Wyandotte, Kans... 
Marin, Cal. 
Berkshire, Mass... 
Sonoma, Cal... .... 
Berrien, Mich. 


Rensselaer, N. Y. .. 
Wake, N. C. 

Clark, Nev...... 
Schuyikill, Pa. 
Chautauqua, N. Y. 


Richmond, Ga.......| ' 
Jefferson, Colo... ... 
Fayette, Pa.........| 
..| Point Pleasant. 


Saginaw, Mich... 


Total Above Counties . 


% of U.S. A. 


Evansville 
Eugene 

Fort Wayne 
Ventura 
Salinas. . 
West Chester 


Savannah..... 
Poughkeepsie 


Greenville. . . 

Rock Island. . . 
Joliet. ...... : 
Santa Barbara. 
Hamilton... ... 


Muskegon... .. 
Ann Arbor... .. 
Winston-Salem 


San Rafaei.... 
Pittsfield 


Benton Harbor 


} Troy 

| Raleigh 
| Las Vegas... 
Pottsville... . 


Jamestown... . 


Unientown..... 


Springfield 
Saginaw. . 


Baton Rouge... 


Santa Rosa..... 


43,559 
43,334 
43,201 
43,194 


'32,613, 756 
1 64.8162 


Honolulu County, with Food Store Sales of 
$115,017 thousand, would rank 78 If included 


above. 


| 
| 
8 | 
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To help you sell in 21 important 


Chicago Daily News 
Che Columbus Dispatch 
Ohio State Journal 
Denver Post 
Duluth Herald and News-Tribune 
The Fresno Bee 
Honolulu Star-Bulletin 
The Indianapolis Star and News 


Long Beach Independent and 
Press-Telegram 
The Milwaukee Journal 
The Modesto Bee 
Newark News 
The Omaha World-Herald 
Oregon Journal (Portland) 


Phoenix Republic and Gazette 


markets 


The Sacramento Bee 
The Salt Lake City Tribune 

and Deseret News 

The San Jose Mercury and News 
The Seattle Times 

St. Paul Dispatch and Pioneer Press 
The Washington Star 

Wichita Fagle 


Get the 1959 Consolidated Consumer Analysis 
showing product use, brand positions and trends 


The 14th annual edition of the Consolidated Con- 
sumer Analysis brings you a nation-wide picture of 
shopping habits with 21-market comparisons in 125 
product classifications, including brand positions, a 
three-year trend in product use and median product 


SUBJECTS COVERED 
FOOD PRODUCTS: Baby foods, bacon 
coffee, cake mix, pancake and waffle mix 
dog food, frozen foods (beef, chicken and 
turkey pies; Chinese foods; fruit and berry 


floor wax 


pies; vegetables), frozen orange juice, mat 
garine, soda crackers, tuna fish, wieners 
peanut butter 

SOAPS, ALLIED PRODUCTS: Bleaching 
fluid and powder, laundry starch, scouring 
cleansers; toilet soap; soaps and cleaning ceries are bought 
agents for dishes, fine fabrics, laundry, li 


noleum or tile floors 


DRUGS, TOILETRIES: Antacids, deodo 
rant, facial cream, facial tissues, hair spray 
hair tonic and dressing, lipstick, headache 
remedies, home permanent waves, nail pol 
ish, shampoo, electric 
cream, tooth paste 

BEVERAGES: Beer 
MISCELLANEOUS: Which day most gro 


wine, soft drinks 


housewives working 


family income, composition of family, gir 


use. This 140 page digest of 21 Consumer Analysis 
surveys shows the competitive situation, consumer 
acceptance and sales potentials, as well as basic 
data on population, households, income and retail 
sales in each of the 21 markets. 


walls, woodwork dies, brassieres, cigarets, cigars, paper nap 
kins, toilet tissue, aluminum foil, air line 
travel, vacation plans, transportation, pa 


per towels 

AUTOMOTIVE: Automobile ownership 
plans to buy, new and used, by make; own 
shavers, shaving 


second car, make, model, new or used 


gasoline oil, tires 

HOMES, APPLIANCES: Washing ma 
chines and dryers, dishwashers, cooking 
ranges, refrigerators, food freezers, powe1 


mowers, home owners, painting, television 


Get your copy from one of the newspapers 
or their representatives 
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ating & Drinking Places Sales, ZUU Leading Counties 
G7 Estimates, 1958, for the 200 counties leading in this catego 

er ee 

and 

DRINKING DRINKING DRINKING 


PLACES PLACES PLACES 
SALES SALES SALES 


COUNTY LEADING COUNTY LEADING LEADING 
and CITY and CITY CITY Estimates 
STATE STATE (in thou- 
sands) 


New York City, N. Y. Delaware, Pa....... 
(5 counties) | New York City Tartant, Tex. 
Cook, Ill. | Chicago Norfolk, Mass. 
Los Angeles, Cal. Los Angeles Ramsey, Minn... . . 
Wayne, Mich. Detroit Montgomery, Pa.... . 
Philadelphia, Pa. Philadelphia } Hampden, Mass... . 
Cuyahoga, Ohio | Cleveland | Norfolk, Va. 4 
Baltimore, Md. Baltimore Oklahoma, Okla... . 
Dade, Fla. | Miami Jefferson, Ala....... 
San Francisco, Cal. San Francisco Mercer, N. J. 
Allegheny Pa. Pittsburgh Shelby, Tenn. 16 ,303 
Fresno, Cal. 16,301 
Nassau, N. Y. Hempstead i 16,158 
| ‘Township 147,412 Albany, N. Y. 15,807 
St. Louis, Mo. St. Louis | 143,092 Riverside, Cal. ..| Riverside... 
Suffolk, Mass. Boston | 142,986 Palm Beach, Fia.....| West Palm Lancaster, Pa....... 15,768 
Milwaukee, Wisc....| Milwaukee 132,887 | Travis, Tex......... 15,764 
Erie, N. Y. | Buffalo 126 ,956 Bristol, Mass. New Bedford. . Hamilton, Tenn... . . += 15,686 
Essex, N. J. Newark 117,563 Lake, Ill... Waukegan. sees 15,490 
District of Columbi Washing 116,147 Salt Lake, Utah. ....| Salt Lake City . 15,446 
Hamilton, Ohio | Cincinnati. .....| 99, 267 Contra Costa, Cal....| Richmond. . 15,429 
King, Wash. | Seattle 04,974 Kern, Cal...........| Bakersfield 15,351 
San Diego, Cal. | San Diego Pp 90,421 | Genesee, Mich. Ashtabula, Ohio... . Pore 15,278 
| Stark, Ohio. New London, Conn. . 15,250 
Alameda, Cal. Oakland 89,424 Santa Barbara, Cal... 14,989 
Harris, Tex. | Houston 88,569 | New Castle, Del. Wilmington 
Middlesex, Mass. Cambridge | 88,445 | Prince Georges, Md. | Hyattsville... . La Salle, III. 14,870 
Westchester, N. Y...| Yonkers | 87,807 | Henrico, Va.........| Richmond i Burlington, N. J... .. ee < 
Hennepin, Minn Minneapolis | 87,102 | St. Clair, I. | East St. Louis > Lorain, Ohio. . 14,662 
Dallas, Tex. Dallas 79,415 Davidson, Tenn. |.Nashville...... 5 Galveston, Tex... ... 14,657 
Bergen, N. J. Hackensack | 75 ,089 Tulsa, Okla. | Tulea..... } s Cape May, N. J..... seer 14,634 
Marion, ind. Indianapolis | 73,697 Arlington, Va. Alexandria. . , Trumbull, Ohio... . 14,614 
Franklin, Ohio Columbus 72,092 Mahoning, Ohio | Youngstown | . ’ 14, 268 
Orleans, La. New Orleans 71,919 Dane, Wisc. ..| Madison.......| R See 14,241 
| Pierce, Wash.... Tacoma........| “SES 14,043 
Hartford, Conn. | Hartford | 68,471 Escambia, Fla....... 14,020 
Hudson, N. J. Jersey City } ° Polk, lowa ‘ Des Moines. . 
Jackson, Mo. Kansas City | . | Niagara, N. Y. Niagara Falls Ventura, Cal........|' : 13,934 
Fairfield, Conn. Bridgeport > Sedgwick, Kans... Wichita. . Kalamazoo, Mich. tei 13,879 
Denver, Colo. Denver 7 Kent, Mich. Grand Rapids Caddo, La.......... 13,832 
Orange, Cal. Santa Ana | ’ Orange, Fla. Orlando Sonoma, Cal....... eu 13,821 
Jefferson, Ky Louisville ’ San Joaquin, Cal. ...| Stockton Marin, Cal......... ~~ 13,784 
New Haven, Conn.. .| New Haven , Winnebago, tll. Rockford : . Washtenaw, Mick. .. 13,660 
Multnomah, Ore.....| Portland J Dauphin, Pa. Harrisburg. . .. Chatham, Ga. 13,471 
Fulton, Ga. Atlanta ae Luzerne, Pa. ...| Wilkes-Barre Guilford, N.C....... ae 13,407 
| Allen, Ind. Fort Wayne.... 21,876 Chautauqua, N. Y.... Te 13,327 
Monroe, N. Y. Rochester y Brown, Wisc... .... 13,245 
Maricopa, Ariz. | Phoenix p Oneida, N. Y. ae 21,854 
Providence, R. |. | Providence K Bucks, Pa. Bristol. . 21,490 Jefferson, La... .. 13,110 
Essex, Mass. Lynn , Macomb, Mich. Mount Clemens 21,374 | Saginaw, Mich... .. 13,097 
Montgomery, Ohio .| Dayton ’ Bernalillo, N. M.....| Albuquerque. 21,367 | Kenton, Ky...... ae 13,066 
Passaic, N. J. Paterson ’ St. Joseph, Ind. | South Bend. . 21,252 Sch dy, N.Y... -* 12,940 
Summit, Ohio Akron ° Spokane, Wash. | Spokane.... 21,197 Tulare, Cal......... i 12,826 
Suffolk, N. Y. | Patchogue ; Mecklenburg, N. C...! Charlotte 21,126 Scott, lowa........ 12,812 
Sacramento, Cai. Sacramento , Berks, Pa. | Reading. . 21,069 Northampton, Pa. 12,805 
Douglas, Nebr. Omaha Rock Island, tIl......| Rock Island....| 20,966 Macon, lll........ 12,634 
El Paso, Tex. ‘ E! Paso } 20,585 Berrien, Mich....... 12,269 
Lucas, Ohio Toledo | , | Cumberland, Me. . waitin ws af 12,225 
Worcester, Mass. Worcester ’ Broome, N. Y. Binghamton 20,476 
Santa Clara, Cal. San Jose , Morris, N. J. | Morristown... .| 20,462 Rensselaer, N.Y... .| Boia tae 12,134 
Monmouth, N. J. Asbury Park... , Pima, Ariz. | Tucson 20,415 | Waukesha, Wisc... . ond 12,117 
Lake, Ind. Gary ae ; Madison, III. | Alton 19,881 Racine, Wisc........| Raci 12,093 
Onondaga, N. Y. Syracuse....... , } Peoria, Ill. | Peoria 19,750 Lancaster, Nebr... ..| Li autos 12,006 
Bexar, Tex. San Antonio.... . Kane, Ill. Aurora... 19,654 Richmond, Ga...... 11,763 
Middlesex, N. J. New Brunswick. , | Sangamon, III. Springfield | 19,432 | Rockland, N. Y. ; 11,734 
Oakland, Mich. ae , | Plymouth, Mass. | Brockton 19,342 | Woodbury, lowa....| Si Sal 11,672 
Broward, Fla. Fort Lauderdale Westmoreland, Pa...| Greensburg 19,064 | 129 Beaver, Pa..........| Beaver Falls 11,604 
Lehigh, Pa. Allentown | 19,026 } 130 Washington, Pa... ..| Washington... . 11,521 
Union, N. J. Elizabeth.......| , | Stanisiaus, Cal......| Modesto - 11,492 
Camden, N. J. ’ Orange, N. Y. Newburgh. .....| 18,914 | 131 - 
San Mateo, Cal... a Monterey, Cal. | Salinas | 18,781 | 132 | Total Above Counties 10,508,046 
Atlantic, N. J. Atlantic City. . . St. Louis, Minn......| Duluth..... 18,757 | 133 % of U.S. A..... : 70.8128 
Pinellas, Fla. St. Petersburg " Washoe, Nev. Reno.... | 18,447 | 134 —— REET i i lc nt 
San Bernardino, Cal. | San Bernardino | | A Nueces, Tex. Corpus Christi 18,435 | 135 Honolulu County, with Eating and Drinking 
Hillsborough, Fla. Tampa A Volusia, Fla.........| Daytona Beach 18,342 | 136 Places Sales of $46,960 thousand, would rank 
Duval, Fla. Jacksonville , | Pulaski, Ark. | Little Rock. ... 18,121 | 137 55 if included above. 
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Du Page, Ill......... paola 17,875 
17,651 
17,623 
i : 17,326 
Anne Arundel, Md. 17,278 
Vanderburgh, Ind... . +e 16,850 
Ocean, N. J........ : 16,753 
Erie, Pa. 16,599 
Kanawha, W. Va. ... Eanes 16,489 
East Baton Rouge, 


SSssIsaARITISS 


oon 
= 


SSesseakzs 


Conventional “Eating Places” are less than half the volume feeding market 


TEE een ween eee Eaeen mee ans an WE 


The whole VOLUME FEEDING mar- 
ket is much bigger than you think. 
Here’s the breakdown: 


Restaurants, cafeterias, 
lunch counters, 
refreshment stands)... . 


Hospitals and allied 

institutions 

Schools and colleges... . 

Hotels and motels 

Drug stores serving meals . 5.0% 
Taverns serving meals . 


Employee cafeterias, 
caterers 

YMCA's, YWCA’s, 

YMHA’'s, YWHA’s 

Airlines, railroads, 
steamships 

Gov't, armed services 

in U.S., etc. 

Camps, fraternity houses, 
bowling alleys, department 
and variety stores, and other 
miscellaneous establishments 5.3% 


Total 100.0% 


SCHOOLS EMPLOYEE 
RESTAURANTS | MISCELLANEOUS|AND COLLEGES | HOSPITALS | HOTELS FEEDING 


ACCOUNTING 


activities room 
SPECIFIC of many education, medical, | service, jathletics,| industry, 
etc. etc. etc. 


ACTIVITIES kinds etc. etc. 


VOLUME Volume feeding management specifies, evaluates and purchases 
FEEDING all products uséd in every volume feeding establishment. 


ENGINEERING 


GROUNDS, etc. 


The vast and complex volume feeding market is comprised of scores of different 
types of establishments with food service facilities. 


But in each of these different types of eating places there is a small group with 
a common responsibility and a common information need — how to prepare 
and serve food, how to evaluate, specify or buy equipment used in kitchens 
and serving areas. 


The magazine, VOLUME FEEDING MANAGEMENT, represented by the gray band 
in the bar chart, concentrates on this one function — volume feeding. It reaches 
volume feeding readers in all types of establishments. Its editorial is devoted 
exclusively to matters of volume feeding, is not watered down by other subjects 
such as education, room service, groundskeeping, medical care: This one maga- 
zine goes direct to your market . . . eliminates the need to buy space in dozens 
of vertical magazines. 


See below for the unique way VOLUME FEEDING MANAGEMENT finds the right 
people, excludes all others. 


How VOLUME FEEDING MANAGEMENT reaches the people who buy for this market 


To find the right people in so many different estab- 
lishments all over the country, VOLUME FEEDING 
MANAGEMENT selects leading equipment dealers and 
food wholesalers. We franchise them to build and main- 
tain VOLUME FEEDING MANAGEMENT’s circulation 
through their salesmen, making use of their local know]l- 
edge. Currently over 168 of these organizations pay us 
to send VOLUME FEEDING MANAGEMENT to their worth- 
while customers and prospects. 


VOLUME 


VOLUME FEEDING MANAGEMENT reaches volume feeding 
management and no one else. It is edited for volume 
feeding management and no other group. It is directed 
to individuals and units with known buying influences. 
This is why more and more marketers are using VOLUME 
FEEDING MANAGEMENT to stimulate sales of their 
products. 


Complete market information is available on request. 


205 East 42nd Street 
New York 17, New York 


FEEDING management 


a Conover-Mast Publication 


General Merchandise Store Sales, 200 Leading Counties 


oD Estimates, 1958, for the 200 counties leading in an category 


COUNTY 
and 
STATE 


Cook, Hil, 
New York City (5 


Counties), N. Y.... 
Los Angeles, Cal... 


Philadelphia, Pa. 
Wayne, Mich. 
Cuyahoga, Ohio 
Suffolk, Mass. 
Allegheny, Pa. 
Baltimore, Md. 
St. Louis, Mo. 


Fulton, Ga. 
Dallas, Tex... . 
Jackson, Mo. 
Milwaukee, Wisc. 
King, Wash. 
Hennepin, Minn. 
District of Columbi 


LEADING 
CITY 


Chicago 


New York City 
Los Angeles 
Philadelphia 
Detroit 
Cleveland. . 
Boston 
Pittsburgh 
Baltimore 

St. Louis 


| Atlanta 

| Dallas 

| Kansas City 
| Milwaukee 


Seattle 


| Minneapolis 


Harris, Tex. 
Nassau, N. Y. 


Hamilton, Ohio 


San Francisco, Cal. 


Marion, ind. 
Essex, N. J. 

Erie, N. Y. 
Denver, Colo. 
Middlesex, Mass. 
Orleans, La. 
Alameda, Cal. 
Multnomah, Ore. 
Franklin, Ohio 


Shelby, Tenn. 
Bergen, N. J. 

San Diego, Cal. 
Westchester, N. Y. 
Dade, Fia. 
Tarrant, Tex. 
Hartford, Conn. 
Ramsey, Minn. 
Monroe, N. Y. 
Oakland, Mich. 


Summit, Ohic 
Providence, R. |. 
Henrico, Va. 
Bexar, Tex. 


Montgomery, Ohio... 


Jefferson, Ky.. 
Jefferson, Ala. 
Oklahoma, Okla. 
Fairfield, Conn, 
Guilford, N. C. 


Lucas, Ohio 
Hampden, Mass. 
Salt Lake, Utah 
Lake, Ind. 


New Haven, Conn.. 
Sacramento, Cal... . 
Pinellas, Fla....... 
Montgomery, Pa.... 


Albany, N. Y. 
Onondaga, N. Y. 


Norfolk, Va. 
Wayne, N. Y. 
Santa Clara, Cal. 


Davidson, Tenn... . 


Maricopa, Ariz. 


Douglas, Nebr..... 


Kent, Mich... ... 
Delaware, Pa. 


Township 
Cincinnati 


San Francisco 
Indianapolis 


| Newark 
| Buffalo. 
| Denver 
Cambridge 


New Orleans 
Oakland 
Portiand 


Columbus 


Memphis . 


| Hackensack 


San Diego 


| Yonkers 


Miami 


| Fort Worth 


Hartford 


| St. Paul 


Rochester 
Pontiac 


Akron 
Providence 


| Richmond... 


San Antonio 
Dayton 
Louisville 
Birmingham 


| Oklahoma City 


Bridgeport 
Greensboro 


Toledo 


| Springfield 


Salt Lake City 
Gary... 

New Haven 
Sacramento 
St. Petersburg 
Norristown 
Albany 
Syracuse... 


Norfolk... 


Grand Rapids , 


Chester 


|GENERAL| 
MDSE. | 
STORE | 
SALES 


153, 132 


144,936 
140,171 
139,683 
137,728 
135,826 
132,039 
130,200 
121,777 
110,306 
107,949 


105 ,486 
102,443 
102,301 
101 ,684 
101,674 
100,074 
98 , 508 
89,408 
86 , 608 
84,984 


83,735 
82,175 
78,713 
77,200 
75,972 
75,319 
74,814 
74,654 

73,380 
72,945 


72,075 
70,002 
69, 069 


68 ,045 
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COUNTY 


New Castle, Del. 
Mercer, N. J. 


Spokane, Wash.. 
Montgomery, Md. 
Mecklenburg, N. C... 
Orange, Fla... .. 
San Bernardino, Cal. 
El Paso, Tex. 

Allen, ind. 

Polk, lowa.... P 
Sedgwick, Kans... . 
Knox, Tenn. 


Dauphin, Pa. 
Luzerne, Pa... 
Norfolk, Mass... 
Kanawha, W. Va... . 
Pulaski, Ark. 
Orange, Cal... 
Peoria, ill... 

Clay, Mo. 


Pierce, Wash. 
Genesee, Mich..... 


Kern, Cal. ~ 
San Mateo, Cal..... 
Fresno, Cal........ 
Hudson, N. J... ... 
Cambria, Pa... . 
Lancaster, Nebr. 
Stark, Ohio | 
Suffolk, N. Y. 
St. Joseph, Ind... .. 
St. Louis, Minn. 


Kane, Ill... 
Bernalillo, N. M 
York, Pa.... 
Ingham, Mich. 
Lancaster, Pa...... 
East Baton Rouge, | 
La... sive ol 
Mobile, Ala. 
Erie, Pa ; 
Berks, Pa......... 
Jefferson, Tex... 


Camden, N. J....... 
Hamilton, Tenn... .. 
Monmouth, N. J..... 
Cumberland, Me. ... 
Lackawanna, Pa..... 
Contra Costa, Cal... . 


Greenville, S.C... . | 
Middlesex, N. J... .. 


Winnebago, Ili. 


LEADING 
CITY 


GENERAL 
MDSE. 
STORE 
SALES 


COUNTY 
and 
STATE 


LEADING 
CITY 


Trenton 


| Spokane 


Knoxville. ... 


Harrisburg 
Wilkes-Barre 


Little Rock. ... 
Santa Ana.... 
Peoria. ... 
North Kansas 


Bakersfield... 
San Mateo... 


Lincoin.... 
Canton...... 


| Patchogue... . 


Lancaster 


Baton Rouge... . 


Chattanooga. 
Asbury Park... 


Portiand....... 


Seranton...... 
Richmond... .. 


New Bedford... 


Corpus Christi . 


Rc ais:aen oh 


Waukegan..... 


Binghamton... . 
| Winston-Salem . 


58 , 963 
58,227 
57,948 
57,879 
56,407 
55,890 
54,694 
54,618 
54,290 
53,145 


48,297 | 


48,146 
48,118 
47 ,953 
47 839 
46,974 
46,884 


46 ,802 
46,249 
45,305 


44,376 
43,440 
43,112 
43,082 
42,8651 
42,133 
41,832 
41,657 
41,605 
41,424 


41,269 
40,986 
40,295 
39,913 
39,764 


39,075 
38, 800 
38, 365 
37,776 
37,718 


36,778 
36,640 
36 , 357 
35,941 
35,933 
35,781 
35,661 
35,630 
35,059 
34,199 
32,859 
32,753 
32,695 
31,764 
31,703 
30,945 
30,746 


SSSSSSESRS SxeysHeANzss ie? 


Vanderburgh, Ind... . 


Cabell, W. Va. 


Fayette, Ky......... 
Chatham, Ga....... 
Fayette, Pa... .. 


Buncombe, N. C.. 
Niagara, N. Y..... 
Schenectady, N. Y.. . 
Richland, $.C....... 
McLennan, Tex... . . 
Saginaw, Mich... ... 
Potter, Tex... 

Bibb, Ga. 

Sonoma, Cal... . 
Monterey, Cal... . 


Washington, Pa. 
Macon, til. 
Palm Beach, Fla... 


Muscogee, Ga. 
Kalamazoo, Mich... 
Will, tI. 


Hillsboro, N. H.... . 
Bucks, Pa....... 


Morris, N. J... . 
Champaign, tll....... 
Brown, Wisc....... 
New London, Conn. . 
St. Clair, tl 
Plymouth, Mass... .. 
Rock Island, til... ... 


Winnebago, Wisc... . 


Uniontown... . 


Asheville 


Niagara Falls. . 


Schenectady 


Columbia... . . ; 


Rock Istand .... 
Cedar Rapids... .| 


Total Above Counties)... .. 


SERREIZRSE 


Honolulu County, with General Merchandise 
Store Sales of $63,523 thousand, would rank 
71 if included above. 


© SM, 1959 
92 


SALES MANAGEMENT 


CHANGING MARKETS 


The Sales Manager's Enigma 


Many astute sales executives are seemingly unaware of additional 
volume avenues of distribution for their products or services. 


We, at The Magazine of Incentive Merchandising, are 
faced with the task of management (special market 
sales) education. How well we progress is attested 
by our growing list of advertisers, nationally known 
companies —(industry leaders)—their sales growth is 
our prosperity barometer. 


Perhaps we can assist you in selling more—to more markets. 


Read a copy of Premium Practice lately?— 


Glad to send one. 


Premium Practice 


The Magazine of Incentive Merchandising 


630 Third Avenue, New York 17, N. Y., YUkon 6-4800 


MAY 10, 1959 


Apparel Store Sales, 200 Leading Counties 


Estimates, 1958, for the 200 counties leading in this catego 


APPAREL "| APPAREL | | ~| APPAREL | 
STORE STORE | STORE 
SALES SALES | SALES 


COUNTY LEADING GD COUNTY LEADING COUNTY LEADING 
and CITY Estimates and | Estimates | Rank and CITY Estimates 
STATE (in thou- STATE (in thou- | in STATE (in thou- 

| sands) | sands) sands) 


New York City (5 Albany, N. Y. 32,710 | Montgomery, Ala. we) 18,941 
Counties), N. Y. New York City. |1,342,961 Tulsa, Okla. a - Peoria, Il... 15,644 
Cook, ttl. Chicago 576,791 Palm Beach, Fla. Winnebago, Hl... . . » 15,565 
Los Angeles, Cal. Los Angeles 510,976 | lati 32,041 | Lancaster, Pa... .. 15,533 
Philadelphia, Pa. Philadelphia 261 ,640 Sacramento, Cal.. as 31,921 Plymouth, Mass..... 15,494 
Wayne, Mich. | Detroit 230 408 New Castle, Del. Wilmington... 31,205 Hillsboro, N. H. .... asd 15,425 
Dade, Fla. Miami 142,611 Montgomery, Pa.....| Norristown. . .. 30,369 Kern, Cal. : = 15,399 
Nassau, N. Y Hempstead | Lucas, Ohio... Toledo..... 30,242 Saginaw, Mich......| Saginaw........ 15,192 
Township 137,286 Tarrant, Tex. | Fort Worth 29,977 Broome, N. Y. Binghamton. . . 15,184 
Essex, N. J. Newark 136,027 | Middlesex, N. J. New Brunswick 29,935 Washington, Pa.....| Washington. ... 15,147 
Suffolk, Mass Boston 128,422 Genesee, Mich. Flint... , 29,138 Charleston, S. C.....| Charleston... 14,950 
Cuyahoga, Ohio Cleveland 123,491 Hillsborough, Fla. Tampa 28,607 Morris, N. J........| Morristown.....| 14,940 
Pinellas, Fla. St. Petersburg 28,543 Richland, S.C... Columbia....... 14,883 
Allegheny, Pa. Pittsburgh 121,660 Roanoke, Va... ? 14,799 
District of Columbia.| Washington 108 ,949 Fresno, Cal. ere 28,054 
San Francisco, Cal...| San Francisco 108 ,693 Henrico, Va...... Richmond 27,859 Santa Barbara, Cal. - 14,759 
Erie, N. Y. Buffalo 105,610 | Sedgwick, Kans. Wichita ‘ 27 ,355 Fayette, Ky....... i 14,439 
St. Louis, Mo. St. Louis 100,742 | Summit, Ohio. ... Akron - . 26,374 Orange, N. Y........ 14,268 
Westchester, N. Y...| Yonkers 100,117 | Luzerne, Pa... Wilkes-Barre...| 26,263 Pierce, Wash...... 14,128 
Harris, Tex. Houston 94,842 San Mateo, Cal. San Mateo. . 25,960 Pulaski, Ark........| Little Rock. ... 14,069 
Baltimore, Md. Baltimore 92,293 | Stark, Ohio. . Canton F 24,856 Knox, Tenn.........| Knoxville.......| 13,971 
Milwaukee, Wisc. Milwaukee 89, 483 Kent, Mich... . Grand Rapids 24,238 Schenectady, N. Y...; Schenectady....| 13,952 
Middlesex, Mass. Cambridge 88,584 Orange, Fla. Orlando. .. 23,696 Beaver, Pa..........| Beaver Falls... . 13,912 
Westmoreland, Pa...| Greensburg.....| 23,647 | Washtenaw, Mich. .. Bikes 13,834 
Dailas, Tex. Dallas 83,850 | Cumberland, Me.. . 13,741 
Hennepin, Minn. Minneapolis 79,634 Dauphin, Pa. Harrisburg. . . 23,556 
Alameda, Cal. Oakland 77,090 El Paso, Tex... El Paso....... 23,281 Hinds, Miss......... 13,683 
Hamilton, Ohio | Cincinnati 72,895 Salt Lake, Utah Salt Lake City. . 23,246 Clark, Nev..........) 13,682 
San Diego, Cal. San Diego 71,415 | Arlington, Va... Alexandria. . 22,998 cc inane 13,506 
New Haven, Conn New Haven 70,573 26 Caddo, La. Shreveport. ... 22,951 Schuylkill, Pa....... i 13,442 
Fairfield, Conn. | Bridgeport 70,231 | Camden, N. J. Camden...... 22,740 ane, W.... 0.0. Er 
Jackson, Mo Kansas City 68,614 San Bernardino, Cal. | San Bernardino 22,356 New London, Conn. .| New London... 13,367 
Orleans, La. New Orleans 65,739 Mobile, Ala. | 22,225 Nueces, Tex....... Corpus Christi..| 13,183 
Providence, R. |. Providence 64,631 Guilford, N.C... Greensboro.... 22,129 Linn, lowa , | Cedar Rapids. . 13,112 
Polk, lowa..........| Des Moines. . . 21,946 Kalamazoo, Mich....| Kalamazoo.....| 13,098 
King, Wash. Seattle 62,281 | Muscogee, Ga.......| Columbus 13,059 
Fulton, Ga. Atlanta 61,134 | East Baton Rouge, | 
Passaic, N. J. | Paterson | 61,009 apes ....| Baton Rouge... 21,620 Sangamon, Ill....... 12,878 
Hartford, Conn. | Hartford 60 963 Monmouth, N. J... Asbury Park. 21,692 Berkshire, Mass... . 12,752 
Bergen, N. J Hackensack 60,844 | Mecklenburg, N. C...| Charlotte... 21,434 Wake, N.C......... ..| 12,780 
Hudson, N. J | Jersey City 59,818 Jefferson, Tex... Beaumont......| 20,664 | Lancaster, Nebr.....| Lincoin........ 12,714 
Franklin, Ohio Columbus 58 , 969 Vanderburgh, ind... .| Evansville... .. 20,529 St. Clair, ill.........| East St.Louis..| 12,671 
Monroe, N. Y. Rochester 62,692 Oneida, N. Y.. | Uti : 20,408 | El Paso, Colo........| Colorado Springs} 12,515 
Bexar, Tex. | San Antonio 50,925 Dane, Wisc.........| 20,298 Se | 12,154 
Norfolk, Va. Norfolk 50,303 20,222 Monterey, Cal..... . —n 12,083 
Lackawanna, Pa. | 19,988 Lorain, Ohio ioaal | 11,911 
Essex, Mass. Lynn 48 680 St. Joseph, Ind. | South Bend.... 19,718 Newport News, Va. | 11,855 
Denver, Colo. | Denver 48,451 
Santa Clara, Cal.....| San Jose 48,331 Atlantic, N. J..... Atlantic City. 19,619 Cabell, W. Va....... 11,767 
Jefferson, Ala.......| Birmingham | 47,232 Mahoning, Ohio.....| Youngstown....| 19,508 Stanislaus, Cal... .. 11,738 
Jefferson, Ky. Louisville. . 47,176 Travis, Tex... 19,467 Greenville, S.C... .. 11,663 
Union, N. J. Elizabeth 46 459 Riverside, Cal...... aint 18,898 Macomb, Mich..... . 11,501 
Worcester, Mass. Worcester 46,181 St. Louis, Minn..... .| 18,610 Madison, til... | 11,250 
Davidson, Tenn. | Nashville 45,558 | Northampton, Pa... .| 18,499 Richmond, Ga....... 11,248 
Shelby, Tenn.... Memphis | 44,303 Lehigh, Pa.. | 18,199 Lubbock, Tex....... | 11,176 
Duval, Fia.. . | Jacksonville 42,588 Bernalillo, N. M. | a 18,040 Du Page, lil. 11,077 
| Allen, ind........ Fort Wayne.....| 18,019 Chautauqua, N. Y. .. Ae 
Multnomah, Ore. Portland 41,808 SS). aa Waukegan..... 17,976 Dutchess, N. Y......| Poughkeepsie. . 10,713 
Oakland, Mich... ...| Pontiac. . . | 41,078 
Marion, Ind... | Indianapolis 40,512 
Orange, Cal. Santa Ana 39,190 
Onondaga, N. Y. | Syracuse 38, 556 
Hampden, Mass. | Springfield... 38,323 
Montgomery, Ohio Dayton | 38,164 
Lake, Ind. | Gary 37,681 
Ramsey, Minn. | St. Paul 37,230 
Broward, Fla. | Fort Lauderdale 36 , 502 


Hamilton, Tenn... ..| Chattanooga. . 17,883 Volusia, Fla.........| Daytona Beach. . 10,659 
Contra Costa, Cal... .| Richmond 17,817 Cumberland, N. J....| Bridgeton 10,610 
Kanawha, W. Va. ...| Charleston 17,517 Butler, Ohio. .......| Hamilton 10,589 
Potter, Tex.........| Amarillo....... 17,511 Chester, Pa......... i 10,507 
Forsyth, N. C,......| Winston-Salem . 17,504 Galveston, Tex..... 10,501 
Chatham, Ga........| Savannah 17,416 Ohio, W. Va....... 10,463 
Niagara, N. Y.......| Niagara Falls. . 17,398 10,352 
Spokane, Wash... Spokane........| 17,166 Shawnee, Kans...... careunien 10,260 
Rensselaer, N. Y....| Troy.......... 17,015 Cambria, Pa. 9,841 
San Joaquin, Cal. ...| Stockton...... 16,974 Cameron, Tex. 9,804 


SSSISeztSR 


Suffolk, N. Y. Patchogue 36,133 
Bristol, Mass.... | New Bedford 35,604 
Maricopa, Ariz.. . Phoenix | 36,006 
Oklahoma, Okla. Oklahoma City 34,467 
Mercer, N. J. Trenton | 33,986 
Delaware, Pa... Chester | 33,296 
Norfolk, Mass. | Quincy.. 33,192 
Douglas, Nebr. | Omaha... | 33,012 


Montgomery, Md. Rockville... ... 16,758 Total Above Counties 
Ingham, Mich... .. | 16,496 % of U.S. A. 

Pima, Ariz. ‘ 16,438 
Erie, Pa... . i | 16,426 | Honolulu County, with Apparel Store Sales 
We Piisccecs 16,005 of $26,600 thousand, would rank 84 if included 
Escambia, Fla. | Pensacola. . . 15,950 above. 
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within just 
3 issues 


SCC zea 


magazine 
is 
read 


teen-age 
girls in 
the 


U.S.A. 


facts about SEVENTEEN 


MAY 


editorial interest...Service magazine: Fiction, Fash- 
ion, Amusements, Beauty, Food, Home Furnishings, 
Cultural, General Topics. 


cover price...35¢—Issued monthly. 


circulation ...975,027 ABC December, 1958. 70% 
newsstand. Highest potential market saturation, any 
magazine. 


total teen audience...2,800,000. Every third U. S. 
teen girl every month; 75% of all teen girls within 
3 issues.* 

reader ages (13-19): 90%—15-19; 73%—16-19. 
Median age 17.1.* 


occupation...83% in high school, college. 43% work 
full or part time (the national average for all women). 


personal income...$10.03 per week—average of all 
2.8 million readers. Totals $1.5 billion yearly. 


family income... $6,470—11 highest, all 50 publica- 
tions. 

all-age female audience... Largest, teens thru adult 
women, per 100 copies.7 

advertising readership... Highest, by women, all 
magazines.+ 

advertising linage...First among all women’s 
monthly magazines, January-December, 1958 (Print- 
ers’ Ink). 

rates...B & W Page $3645; 4-color $5480. Cost/M, 
B & W $3.74; 4-color $5.62. 


printing... Rotogravure. No plates required. 


special teacher supplement... 19,500 Home Econom- 
ics teachers pay for subscriptions to Seventeen... re- 
ceive (plus the magazine) SEVENTEEN-AT- 
SCHOOL (lesson planbook based on Seventeen’s 
contents )...use it (along with Seventeen) in teaching 
a total of 1,560,000 students. 


souURCES: *Gilbert Readership Survey, 1955; tStarch Reports, July, 1958 


SEVOMCEN ..00n 


it’s easier to START a habit than to STOP one! 


SEVENTEEN MAGAZINE, 488 Madison Avenue, New York 22, N. Y. 
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Furniture-Household-Appliance Store Sales, 200 Leading Counties 


COUNTY 
and 
STATE 


New York City (5 
Counties), N. Y. 
Los Angeles, Cal. 
Cook, itt 
Wayne, Mich 
Philadelphia, Pa. 
Cuyahega, Ohio 
Allegheny, Pa 
Nassau, N, Y 


St. Louis, Mo 
Dade, Fla 

Harris, Tex 
Baltimore, Md. 
Alameda, Cal 
Essex, N. J. 

San Francisco, Cal. 
San Diego, Cal. 
District of Columbia 
Milwaukee, Wisc. 
Middiesex, Mass. 
Westchester, N. Y 


Erie, N. Y 
Suffolk, Mass 
Hennepin, Minn 
Hamilton, Ohio 
Fairfield, Conn 
Hartford, Conn 
King, Wash 
Sacramento, Cal. 
Dallas, Tex. 
Bergen, N. J. 
Denver, Colo, 
Marion, tnd. 
New Haven, Conn 
Santa Clara, Cal. 
Union, N. J... 
Maricopa, Ariz. 
Jackson, Mo. 
Orleans, La. 
Hudson, N. J. 
Fulton, Ga. 


Monroe, N. Y 
Franklin, Ohio 
Passaic, N. J. 
Orange, Cal. 
Multnomah, Ore. 
Norfolk, Va. 
Worcester, Mass. 
Fresno, Cal. 
Oakland, Mich. 
Duval, Fla. 
Jefferson, Ky. 


Montgomery, Ohio... 


Providence, R. |. 
Genesee, Mich, 
Jefferson, Ala. 
Lucas, Ohio 
Shelby, Tenn. 
Lake, ind. 
Montgomery, Pa. 
Summit, Ohio 


San Bernardino, Cal.. 


Ramsey, Minn. 
Essex, Mass... 
Douglas, Nebr. 
Hampden, Mass. 
Oklahoma, Okla. 
Broward, Fla 
Bexar, Tex. 
Suffoik, N. Y. 


HOUSE.- 


LEADING 
ciTY Estimates 


(in thou- 


New York City 686 821 
Los Angeles 635,417 
Chicago 337 448 
Detroit 186 ,626 
Philadelphia 150,729 
Cleveland 113,896 
Pittsburgh 108, 858 
Hempstead 
Township 
St. Louis 
Miami 
Houston 
Baltimore 
Oakland 
Newark 
San Francisco 
San Diego 
Washington 
Milwaukee 
Cambridge 
Yonkers 


102 ,662 
97,152 
88 ,662 
88,016 


Buffalo 
Boston .. 
Minneapolis 
Cincinnati 
Bridgeport 
Hartford 
Seattle 
Sacramento 
Dallas 
Hackensack 
Denver 
Indianapolis 
New Haven 
San Jose 
Elizabeth 
Phoenix 
Kansas City 
New Orleans 
Jersey City 
Atlanta 


Rochester 
Columbus 
Paterson 
Santa Ana 
Portland 
Norfolk 
Worcester 
Fresno 
Pontiac 
Jacksonville . 
Louisville 
Dayton 
Providence 
Flint 
Birmingham 


| Toledo 


Memphis 
Gary 
Norristown 


| Akron 


San Bernardino 
St. Paul 


| Lynn 


Omaha 
Springfield 


| Oklahoma City 


Fort Lauderdale | 
San Antonio 
Patchogue 


Rank 
in 


sands) | Group 


1 
2 
3 
4 
5 
6 
7 


COUNTY 


Palm Beach, Fla. 


Mercer, N. J. 
San Mateo, Cal. 
Hillsborough, Fla. 
Stark, Ohio 

Salt Lake, Utah 
New Castle, Del. 
Tarrant, Tex. 
Sedgwick, Kans. 
Contra Costa, Cal. 
Tulsa, Okla. 
Camden, N. J. 
Middlesex, N. J. 
Bristol, Mass. 
Mahoning, Ohio 
Henrico, Va. 
Onondaga, N.Y... 
Davidson, Tenn. 
Kent, Mich. 
Delaware, Pa. 


El Paso, Tex. 
Luzerne, Pa. 
Pinellas, Fla. 
Orange, Fla. 
Kern, Cal. 
Westmoreland, Pa. 
Bernalillo, N. M. 
Monmouth, N. J. 
Polk, lowa 
Pierce, Wash. 
Albany, N. Y. 
Winnebago, Ill. 
York, Pa. 
Riverside, Cal. 
Berks, Pa. 
East Baton Rouge, 
La. 
Spokane, Wash. 
St. Joseph, Ind. 
Mobile, Ala. 


Peoria, Il. 
Lehigh, Pa. 
Guilford, N. C. 
Arlington, Va. 
Norfolk, Mass. 
Hamilton, Tenn. 
Lackawanna, Pa. 
Jefferson, Tex. 
Chester, Pa. 
Richiand, S. C. 
Lancaster, Pa. 
Dauphin, Pa. 
Meckienberg, N. C.. 
Allen, ind. 
Kalamazoo, Mich. 


San Joaquin, Cal.. 
Kanawha, W. Va. 
Caddo, La..... 
Erie, Pa. 

Linn, lowa 

Beaver, Pa. 
Oneida, N. Y. 
Newport News, Va. 
Pima, Ariz........ 


Santa Barbara, Cal... 


Dane, Wisc. 
Northampton, Pa. 
Vanderburgh, Ind. 
Lake, til. 


| West Paim 


LEADING 
CITY 


Beach 
Trenton 
San Mateo 
Tampa 
Canton 
Salt Lake City. 


| Wilmington 


Fort Worth 
Wichita. . 


| Richmond 


Tulsa 
Camden... 


| New Brunswick .| 


New Bedford. . | 
Youngstown... 
Richmond 
Syracuse 
Nashville 

Grand Rapids 
Chester. . 


| 
| El Paso 
| Wilkes-Barre 


St. Petersburg 


| Orlando. . 
| Bakersfield 


Greensburg 
Albuquerque 
Asbury Park 
Des Moines 
Tacoma 
Albany. ... 
Rockford 
York 


| Riverside 
| 


Reading 


Baton Rouge 
Spokane 
South Bend 
Mobile 


Peoria 
Allentown 
Greensboro 


Alexandria 
| Quincy 
| Chattanooga 
| Seranton 


Beaumont... 
West Cheste: 
Columbia 
Lancaster 


| Harrisburg 


Charlotte 
Fort Wayne 
Kalamazoo 


Stockton 
Charleston 
Shreveport 
Erie 


| Cedar Rapids. . 
| Beaver Falls 


Utiea..... 


Newport News 


Tucson 

Santa Barbara. 
Madison 
Bethlehem 
Evansville 
Waukegan 


Estimates | Rank 
in 
| Group 


70 
71 
72 
73 
74 
75 


13,681 


COUNTY 
and 
STATE 


in this category 


LEADING 
CITY 


Shawnee, Kans. 
Bucks, Pa. aa 
Greenville, S.C... 
St. Louis, Minn. 
Charleston, S. C. 
Pulaski, Ark... . . 
Travis, Tex. 
Morris, N. J. 

St. Clair, tl. 

New London, Conn.. 
Forsyth, N. C. 
Sangamon, lil. 
Niagara, N. Y. 


Lorain, Ohio 
Knox, Tenn. 
Polk, Fla. 
Chatham, Ga. 
Broome, N. Y. 
Washington, Pa. 
Escambia, Fla. 
Butler, Ohio 
Orange, N. Y. 
Macomb, Mich. 
Nueces, Tex. 
Tulare, Cal. 
Kane, Ill. 
Madison, III. 

El Paso, Colo. 
Montgomery, Ala. 
Trumbull, Ohio 
Atlantic, N. J. 
Hillsborough, N. H. 
Roanoke, Va. 


Muscogee, Ga. 
Lubbock, Tex. 
Cumberland, Me. 
Potter, Tex. 
Ingham, Mich. 
Saginaw, Mich. 
Bay, Mich. 

Lane, Ore. 
Ventura, Cal. 
Plymouth, Mass. 
Lancaster, Nebr. 
Stanislaus, Cal. 
Wake, N. C. 
Volusia, Fla. 
Solano, Cal. 
Montgomery, Mid. 
Scott, lowa 
Racine, Wisc. 
Black Hawk, lowa 
Cabell, W. Va. 


Clark, Nev. 
Monterey, Cal. 
Richmond, Ga. 
Rensselaer, N. Y.. 
Hinds, Miss. 
Greene, Vio. 
Ohio, W. Va. 


Schenectady, N. Y... 


Berkshire, Mass. 
Blair, Pa. 


Total Above Countie 
% of U.S. A. 


Topeka. . 
Bristol. . . 
Greenville. . 
Duluth....... 
Charleston 
Little Rock. . 
Austin..... 
Morristown 
East St. Louis 
New London 
Winston-Salem. 
Springfield 
Niagara Falls 


Lorain 
Knoxville 


| Lakeland 


Savannah 
Binghamton 


| Washington 


| Brockton 


| Columbus 
| Lubbock 


| Saginaw 
| Bay City 


Pensacola 
Hamilton 
Newburgh 
Mount Clemens 
Corpus Christi. 
Visalia 

Aurora 

Alton 
Colorado Springs 
Montgomery 
Warren 

Atlantic City 


| Manchester 
| Roanoke 


10,576 


10,551 
10,538 
10,349 
10,305 
10,155 
10,089 
10,029 
10,016 

9,961 

9,901 


Portland. . . 
Amarillo 
Lansing 


Eugene 
Ventura 


Lincoin 
| 


Modesto 
Raleigh 
Daytona Beach 
Vallejo 
Rockville 


| Davenport 
| Racine 
| Waterloo 


| Wheeling 


| Pittsfield... 
| Altoona.... 


Ss 


Huntington 


Las Vegas 
Salinas 
Augusta 
Troy.... 
Jackson. 


Springfield... 


Schenectady 


Honolulu County, with Furniture-Household- 
Appliance Store Sales of $23,906 thousand, 
would rank 81 if included above. 
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SALES MANAGEMENT 


TODAY MORE 
AND MORE 
MANUFACTURERS OF 
PRODUCTS 
FOR THE HOME 
ARE FINDING THE... 
FASTEST W. THE 


The Time Of Purchase — that period in every family’s life in which the acquisition of 
a home and purchases of furniture, home furnishings and appliances are concentrated — 
the period that LIVING For Young Homemakers has staked out as its editorial domain. 


There are barrels of statistics to prove it—the potency the most convincing of all endorsements — advertising 
of the Time Of Purchase market. But common sense pages. In the first quarter of 1959, LIVING rolled up 
produces the same conclusion. Young families—on their a spectacular 21.6 gain in advertising pages, by 
way up, raising children, moving to better and better —_— far the greatest gain in the home field. 
living quarters—are the primary market for products 
for the home. It is this market at which LIVING For RETAILERS OKAY THE TOP MARKET 
Young Homemakers aims its editorial pages, and it is 
this market that LIVING —and LIVING alone 


delivers to advertisers. 


Retailers, everyone agrees, are mighty cagey analysts 
of who buys what. And they give LIVING’s reader-fami- 
lies their stamp of approval by devoting more of thei: 
own advertising to tie-ins with LIVING than with any 
Does it produce results? Advertisers say “Yes” with other “special interest” magazine in the home field. 


eeeeereeeeeeeereeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeenee 


ADVERTISING CHECKING BUREAU LINAGE REPORT OF RETAIL ADVERTISING 
FOR ENTIRE YEAR, 1958 
(Advertising and Editorial) 


Here is the score > 


on this type of tie-in advertising 


as reported by the Advertising 
: Total Features Stores Lines Circulation 


LIVING 2,490 1,431 1,183,578 167,196,900 
House Beautiful 2,155 1,340 710,162 149,468,500 
House & Garden 2,091 1,109 581,675 171,304,600 


eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 


Checking Bureau for 1958—giv- 
ing LIVING For Young Home- 


makers a 67% lead over the num- 


eoeeeeeeeeee ee ee 
eeerereeeveeeeeee 


ber two magazine in the field. 
eeeoeveeeveeveeeeeeeeeveeeeveeeeeeeeeeeeeeeeeeeneeneee 675,000 


CIRCULATION peer 666,551 
LIVING For Young Homemakers 621,180 


Average Circulation 593,779 
Figures 
$25,185 
472,969 
427,791 
364,091 
308,944 


1950 1951 1952 1953 1954 1955 1956 1957 1958 1959 
Source: Audit Bureau Circulation 


LIVING circulation grows 
LIVING rounds out its first dec- 
ade of publication as a monthly 
magazine this year. During this 
time circulation has shown a 


steady, healthy increase, 


eee eeeeevevneeeneee 


THE 
TIME OF PURCHASE 
MAGAZINE 


eeeeeeereeeereeeeeeeeeneeeeeeeeeeeneeeeeeeeeeeeeeeeeeeeee 
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Automotive Store Sales, 200 Leading Counties 


leading in this 


Estimates, 1958, for catego 


the 200 counties 


AUTO- 
MOTIVE 
STORE 
SALES 


COUNTY | LEADING 


CITY Estimates 
(in thou- 
| sands) 


| AUTO- | AUTO- l 
MOTIVE | MOTIVE 
STORE STORE 
SALES SALES 


COUNTY LEADING | COUNTY 


and CITY Estimates and Estimates 
STATE STATE (in thou- 
sands) 
Salt Lake City..| 85,217 
Sacramento 84,506 
Wichita | 84,409 


| 
LEADING | 
city 


4 
= 


iE 


Salt Lake, Utah 
Sacramento, Cal. 
Sedgwick, Kans. 


| 


43,701 
43,686 


Allentown. 
Niagara Falls. . 
Pensacola. .... 


Los Angeles 
Chicago 


Los Angeles, Cal. 
Cook, ti. 


New, York City (6 
Counties), N.{Y. 
Wayne, Mich. 
Cuyahoga, Ohio 
Philadelphia, Pa. 
Allegheny, Pa. 
Nassau, N. Y 


Dallas, Tex 

St. Louis, Mo. 
Harris, Tex. 
Dade, Fla. 
Middlesex, Mass. 
Milwaukee, Wisc. 
Baltimore, Md 
Erie, N. Y 

San Diego, Cal. 
District of Columbia 
Essex, N. J 
Hamilton, Onio 


Westchester, N. Y 
Marion, ind. 
Alameda, Cal. 
Hennepin, Minn. 
Fulton, Ga. 
Denver, Colo. 
King, Wash 
Jackson, Mo. 
Fairfield, Conn. 
San Francisco, Cal 
Suffolk, Mass. 
Hartford, Conn. 
Franklin, Ohio 
Duval, Fla. 
Tarrant, Tex. 


Oakland, Mich. 
Bergen, N. J. 
Shelby, Tenn. 
Monroe, N. Y. 
Jefferson, Ala. 
Jefferson, Ky. 
Multnomah, Ore. 
Maricopa, Ariz.. . 
New Haven, Conn. 
Providence, R. |. 
Bexar, Tex. 
Summit, Ohio 
Montgomery, Pa. 
Worcester, Mass. 
Santa Clara, Cal. 


Suffolk, N. Y. 
Montgomery, Ohio 
Oklahoma, Okla. 
Union, N. J. ; 
Genesee, Mich. 
Orleans, La.. .. 
Orange, Cal.. 
Hillsborough, Fla. 
Onondaga, N. Y.. 
Norfolk, Mass.. . 
Tulsa, Okla... . 
Lake, Ind. 
Douglas, Nebr. 
Lucas, Ohio 
Passaic, N. J. 
Norfolk, Va. 
Davidson, Tenn. 
Delaware, Pa 
Essex, Mass. 


New York City 


| Detroit 


Cleveland 
Philadelphia 
Pittsburgh 
Hempstead 
Township 
Dallas 


| St. Louis 


Houston 
Miami 
Cambridge 
Milwaukee 
Baltimore 
Buffalo 

San Diego 
Washington 


| Newark 


Cincinnati 


Yonkers 
indianapolis 
Oakland 
Minneapolis 
Atlanta 
Denver 
Seattle 
Kansas City 
Bridgeport 
San Francisco 
Boston 
Hartford 
Columbus 
Jacksonville 
Fort Worth 


Pontiac 
Hackensack 
Memphis 
Rochester 
Birmingham 
Louisville 
Portland 
Phoenix 
New Haven 
Providence 
San Antonio 
Akron 
Norristown 
Worcester 
San Jose 


Patchogue 
Dayton 
Oklahoma City 
Elizabeth 


| Flint 


New Orleans 


| Santa Ana 


Tampa 
Syracuse 
Quincy 
Tulsa 
Gary 
Omaha 
Toledo 
Paterson 
Norfolk 
Nashville 
Chester 
Lynn 


185,974 


184 ,623 
180 , 285 
177,631 
174 , 367 
169,965 
164,318 
163 , 266 
158 , 083 
165,410 
154,701 
148,915 
147,530 
144,674 
144,039 
142,768 


137,435 
136 ,837 
134, 889 
132,335 
131 ,968 
130,817 
121 688 
120,573 
119,030 
115,351 
115, 186 
112,849 
109,442 
108 , 234 
106 ,999 


106 ,573 
105,247 
101 ,456 
100,830 
100, 736 
100 659 
99,549 
95 492 
04,455 
93,880 
93,534 
91,991 
90,807 
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San Bernardino, Cal. 
Camden, N. J. 
Hampden, Mass. 
Ramsey, Minn. 
Pinellas, Fla. 
San Mateo, Cal. 
Polk, lowa 
Hudson, N. J. 
Middlesex, N. J. 
Arlington, Va. 
Kent, Mich. 
Broward, Fla. 


Stark, Ohio 
Orange, Fla. 
Contra Costa, Cal. 
Mercer, N. J. 
Henrico, Va. 
Macomb, Mich. 
Montgomery, Md.. 
Fresno, Cal. 
Bernalillo, N. M. 
Bristol, Mass. 

El Paso, Tex... 
Pulaski, Ark. 
Paim Beach, Fla. 


Mobile, Ala. 


Ingham, Mich. 
Prince Georges, Md. 
Kanawha, W. Va. 
Lancaster, Pa. 
Kern, Cal... 
Albany, N. Y. 
Mecklenburg, N. C. 
East Baton Rouge, 
La. 
New Castle, Del. 
Alien, ind. 
Spokane, Wash. 
Mahoning, Ohio 


Lake, Il. 


Westmoreland, Pa... 


Jefferson, Tex. 
Monmouth, N. J. 
Berks, Pa. 
Riverside, Cal. 
Dauphin, Pa. 
Guilford, N. C. 
Nueces, Tex. 
St. Joseph, Ind. 
Erie, Pa. 
Bucks, Pa. 
Luzerne, Pa... 


Pierce, Wash. 
San Joaquin, Cal. 
Lubbock, Tex. 
Knox, Tenn. 
Potter, Tex. 
Peoria, III. 

Du Page, Ill. 
York, Pa. 
Saginaw, Mich. 
Kane, Ill. 

Caddo, La. 
Kalamazoo, Mich. 
St. Clair, I. 

St. Louis, Minn. 


San Bernardino | 


San Mateo 


| Des Moines 


Jersey City 


| New Brunswick 


Alexandria 
Grand Rapids 


| Fort Lauderdale 


Canton 


Orlando 


| Richmond 


Trenton 
Richmond 


| Mount Clemens 


Rockville 


| Fresno 


Albuquerque 
New Bedford. 


| El Paso 
| Little Rock 
West Palm 


Beach 
Mobile 


Lansing 


Hyattsville 
Charleston 


| Lancaster 


Bakersfield 


| Albany 


Charlotte 


Baton Rouge 
Wilmington. . 
Fort Wayne 


| Spokane 
| Youngstown. . 


Waukegan 
Greensburg 
Beaumont 
Asbury Park 
Reading . 
Riverside 
Harrisburg 
Greensboro 
Corpus Christi 
South Bend 
Erie 

Bristol 
Wilkes-Barre 


| Tacoma 


Stockton. ..... 


| Lubbock... 
Knoxville. . 
| Amarillo. 


Peoria 


| Elmhurst 


York 
Saginaw 


| Aurora 


Shreveport 
Kalamazoo 
East St. Louis 
Duluth 


82,693 
80,640 
78 ,877 
76 ,850 
76,644 
76 ,351 
76 ,339 
73,145 
72,085 
72,063 
71,868 
69,023 


Hamilton, Tenn. 
Winnebago, til... . 
Wyandotte, Kans. 
Dane, Wisc... . 
Oneida, N. Y..... 
Polk, Fla. 


Broome, N. Y... 
Hinds, Miss. 


SSR28Sastsaxansa| 


Pima, Ariz... 
Washington, Pa. 
Morris, N. J. 
Travis, Tex. 
Richland, S. C. 
Plymouth, Mass. 
Washtenaw, Mich. 
Greenville, 8. C. 


Chester, Pa. 
Wake, N.C. 
Lorain, Ohio 
Cumberland, Me. 


Newport News, Va. 
Forsyth, N. C. 
Beaver, Pa... 
Butler, Ohio 
Lackawanna, Pa. 
Chatham, Ga. 
Cambria, Pa. 
Rock Island, til... 
McLennan, Tex... 
Woodbury, lowa. . 
Ventura, Cal... . 


Richmond, Ga... 
Burlington, N. J... 
Clark, Nev. 
Sangamon, Ill... . 
Lane, Ore. 
Northampton, Pa. 
Wichita, Tex. 
Stanisiaus, Cal. 


Macon, Ill. 
Linn, lowa 
Roanoke, Va. 


El Paso, Colo. 
Charleston, S. C. 


Penobscot, Me. 


Muscogee, Ga. 
Vanderburgh, Ind. 
Berrien, Mich. 
Monterey, Cal... . 


% of U.S. A... 


Montgomery, Ala... 
Orange, N. Y........ 
Madison, tll........ 


| Austin... 


Ann Arbor... . 
Greenville 


New London, Conn. | New London... 


| Winston-Salem . 
| Beaver Falls... 


| Rock Island 
| Sioux City... .. 


Hillsborough, N. H. 
Dutchess, N. Y...... 


Trumbull, Ohio... . 


| Eugene....... 


Gloucester, N. J.. .. 


Muskegon, Mich. . . 


Shawnee, Kans... .. . 


Tulare, Cal......... 


Total Above Counties 


Chattanooga 
Rockford 
Kansas City 


Washington 
Morristown 


Columbia 
Brockton. . 


West Chester 
Raleigh... .. 

Lorain....... 
Portland. . 


Newport News 


Savannah..... 
Johnstown 


Waco 


Ventura 
Manchester 
Poughkeepsie. 


Warren 
Augusta 
Burlington... ... 
Las Vegas..... 
Springfield... . 


Bethiehem.. 


Wichita Falls 


| Cedar Rapids | 
| Roanoke... . | 


Colorado Springs) 
Charleston 
Muskegon 
Bangor | 
Topeka.........| 
Columbus 

Evansville 


Visalia 


43,440 
43,299 
42,550 
42,494 
42,431 
42,121 
41,862 
41,584 
41,503 
41,439 
41,337 
41,277 


40,578 
40,180 
39,779 


Honolulu County, with Automotive Store 
Sales of $65,804 thousand, would rank 89 if 
included above. 
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SALES MANAGEMENT 


MAY 10, 


PROGRESS 
MEANS 
CHANGE! 


TBA MERCHANDISING 
changes its name to 


Modern Tire Dealer rd 


The back-street tire dealer of ““We Fix Flats” days 
is a thing of the past. He’s become an important 
business man in his community. He’s in a business 
that merchandises a complex array of constantly 
changing tire types, sizes and qualities — as many 
as 32 different tires in a given size. He handles 
retreading, batteries and accessories, too. Precise 
inventory control and efficient management 
methods are an absolute necessity for dealer success. 


The transition from tire fixer to modern tire dealer 
has meant lots of experimentation . . . exchanging 


Modern fire Dealer Jas =} | 


The magazine for the TBA Dealer and Retreader / 


1959 


ii — - 


/ THE MAGAZINE FOR THE TBA DEALER AND RETREADER 


y 


* 


JUNE, 1959 


ideas ...a constant search for new sales and mer- 
chandising methods. It has meant constant change. 


TIRES TBA MERCHANDISING has been pacing this 
change, editorially, for over 40 years. Today it ful- 
fills the dealers’ need to know more about profitable 
management methods... to keep posted as dealers 
about tires, batteries and accessories. 


The change in name to MopERN TirRE DEALER more 
accurately reflects the content of its editorial pages 
and more clearly defines its reader-audience of 
32,000 dealers. 


630 Third Ave., New York 17, N. Y 
YUkon 6-4800 


Gasoline Service Station Sales, 200 Leading Counties 


Estimates, 1958, for the 200 coun 
| 


| LEADING 
| 


COUNTY 
and 


STATE 


Los Angeles, Cal 
Cook, tl 
New York City (5 
Counties), N. Y. 
Wayne, Mich 
Cuyahoga, Ohio 
St. Louis, Mo. 
Nassau, N. Y 


Allegheny, Pa 
Harris, Tex 

San Diego, Cal 
Dade, Fla 
Philadelphia, Pa 
Dallas, Tex 
Baltimore, Md 
Alameda, Cal 


King, Wash 
Milwaukee, Wisc 
Middlesex, Mass 
Erie, N.Y 

Bergen, N. J 
Hennepin, Minn 
District of Columbia 
Hamilton, Ohio 
Westchester, N. Y 
Marion, ind 

San Bernardino, Cal 
Maricopa, Ariz 
Franklin, Ohio 
Santa Clara, Cal 
Hartford, Conn 


Orange Cal 
Oakland, Mich 
Fulton, Ga 
Fairfield, Conn 
Essex, N. J 

San Francisco, Cal 
Denver, Colo. 
Bexar, Tex 
Multnomah, Ore 
Sacramento, Cal. 
Jackson, Mo 
Worcester, Mass 
New Haven, Conn 
Tarrant, Tex 

San Mateo, Cal 
Lake, Ind 
Orleans, La 
Shelby, Tenn 
Suffolk, Mass. 
Summit, Ohio 


Riverside, Cal 
Providence, R 
Suffolk, N. Y 
Lucas, Ohio 
Jefferson, Ky 
Contra Costa, Cal 
Jefferson, Ala 
Montgomery, Pa 
Montgomery, Ohio 
Essex, Mass. 

Salt Lake, Utah 
Monroe, N. Y 
Duval, Fla. 
Oklahoma, Okla. 
Davidson, Tenn 
Kern, Cal 
Fresno, Cal 
Union, N. J. 


LEADING 
CITY 


Los Angeles 
Chicago 


New York City 

Detroit 

Cleveland 

St. Louis 

Hempstead 
Township 

Pittsburgh 


| Houston 
| San Diego 


Miami 
Philadelphia 
Dallas 
Baltimore 
Oakland 


Seattle 
Milwaukee 
Cambridge 
Buffalo 
Hackensack 
Minneapolis 
Washington 
Cincinnati 
Yonkers 
indianapolis 
San Bernardino 
Phoenix 
Columbus 
San Jose 
Hartford 


Santa Ana 
Pontiac 
Atlanta 
Bridgeport 
Newark 

San Francisco 
Denver 

San Antonio 
Portland 
Sacramento 
Kansas City 
Worcester 
New Haven 
Fort Worth 
San Mateo 
Gary 

New Orleans 
Memphis 
Boston 
Akron 


Riverside 
Providence 
Patchogue 
Toledo 
Louisville 
Richmond 
Birmingham 
Norristown 
Dayton 

Lynn 

Salt Lake City 
Rochester 
Jacksonville 
Oklahoma City 
Nashville 
Bakersfield 
Fresno. . 
Elizabeth 


GAS- 
OLINE 
SERVICE 


STATION | 


SALES 


Estimates 
(in thou- 
sands) 


756 574 
362,315 


291, 180 
261 ,029 
146 ,825 
138 ,063 


381 


COUNTY 
and 
STATE 


Genesee, Mich... 
Ramsey, Minn. 
Delaware, Pa..... 
Hillsborough, Fla. 
Prince Georges, Md. 
Camden, N. J. 
Middlesex, N. J. 
Kent, Mich. 
Pinellas, Fla. 
Norfolk, Mass. 
Norfolk, Va. 
Henrico, Va. 
Macomb, Mich. 
Tulsa, Okla. 
Sedgwick, Kans. 
Mecklenberg, N.C 
Polk, lowa 


Hudson, N, J. 
Onondaga, N. Y. 
Douglas, Nebr. 
Orange, Fla. 
New Castle, Del. 
Stark, Ohio 
Lake, Ill. 
Mercer, N. J. 
Hampden, Mass. 
Bernalillo, N. M. 
Pierce, Wash. 
Passaic, N. J. 
Montgomery, Md. 
Arlington, Va. 
Pima, Ariz. 
Broward, Fla. 
Bristol, Mass. 


Monmouth, N. J. 
Palm Beach, Fla. 


Guilford, N. C. 

Westmoreland, Pa. 

Mahoning, Ohio 

Spokane, Wash. 

Monterey, Cal. 

Du Page, til. 

Jefferson, Tex. 

East Baton Rouge, 
La. 

Hamilton, Tenn. 

Knox, Tenn. 

Nueces, Tex. 

San Joaquin, Cal. 

Ingham, Mich. 

St. Joseph, Ind. 


E! Paso, Tex. 
Clark, Nev. 
Mobile, Ala. 
Allen, ind. 
Kanawha, W. Va. 
Bucks, Pa. 

St. Clair, 11. 
Fairfax, Va. 
Pulaski, Ark. 
Lancaster, Pa. 
Oneida, N. Y. 
Niagara, N. Y. 
Luzerne, Pa. 
Madison, III. 
Kane, lil. 
Albany, N. Y..... 
Morris, N. J. 

St. Louis, Minn. 


CITY 


Chester 
Tampa 
Hyattsville 
Camden 


New Brunswick | | 


Grand Rapids 
St. Petersburg 
Quincy 
Norfolk 

| Richmond 


Mount Clemens. | 


Tulsa 
Wichita 
Charlotte 
Des Moines 


Jersey City 
Syracuse 
Omaha 
Orlando 
Wilmington 
Canton 
Waukegan 
Trenton 
Springfield 
Albuquerque 
Tacoma 
Paterson 
Rockville 
Alexandria 
Tucson 

Ft. Lauderdale 
New Bedford 


Asbury Park 
West Palm 
Beach 
Greensboro 
| Greensburg 
| Youngstown 
| Spokane 
Salinas 
Elmhurst 
Beaumont 


Baton Rouge 
Chattanooga 
Knoxville 
Corpus Christi 
Stockton 
Lansing 

South Bend 


El! Paso 
Las Vegas 
Mobile 
Fort Wayne 
Charleston 

| Bristol 

| East St. Louis 
Falls Church 
Little Rock 
Lancaster... .. 
Utica 
Niagara Falls. 


| Wilkes-Barre. . | 


Alton. . 

| Aurora... 
Albany 

| Morristown... .. 
Duluth 


STATION 
SALES 


COUNTY 
and 
STATE 


LEADING 
CITY 


Greenville, $. C.. 
De Kalb, Ga....... 
Dane, Wisc. 

Polk, Fla. 

Lehigh, Pa. 
Dauphin, Pa....... 
Peoria, Ill. 

New London, Conn. 
Ei Paso, Colo....... 
Burlington, N. J... 
Ventura, Cal. 
Berks, Pa.......... 
Chatham, Ga. 

Lane Ore. 


York, Pa. 
Erie, Pa. 


Vanderburgh, Ind... .| 


Santa Barbara, Cal. 
Kalamazoo, Mich... 
Winnebago, Ill... .. 
Anne Arundel, Md. 
Broome, N. Y...... 
Plymouth, Mass. 
Will, 1. 

Potter, Tex. 
Stanislaus, Cal. 
Trumbull, Ohio 
Caddo, La. 
Sangamon, lil...... 
Sonoma, Cal... . 
Wake, N. C. ; 
Cumberland, Me... 
Travis, Tex. 


Washtenaw, Mich. 


Hillsborough, N. H. .| 


Richland, S. C. 
Lancaster, Nebr. 
Calhoun, Mich. 
Lubbock, Tex. 
Volusia, Fla. 
Forsyth, N. C. 
Chester, Pa. 
Hinds, Miss. 
Montgomery, Ala. 
Charleston, S. C. 
Washington, Pa... . 
Saginaw, Mich. 


Newport News, Va.. 


Beaver, Pa....... 
Lorain, Ohio 
Solano, Cal. 
Rock Island, III. 


Berrien, Mich. 
Marion, Ore. 
Escambia, Fia. 
Jefferson, La. 
Butler, Ohio 
Tulare, Cal. 
Humboldt, Cal 
Muskegon, Mich. . 


Roanoke, Va....... 
Marin, Cal... .. 


Calcasieu, La....... | Lake Charles... 


Total Above Counties 
% of U. S. A... 


| York 


Savannah 
Eugene. 


Erie... 


| Amarillo 


Modesto 
Warren 


| Shreveport 


Springfield. . 
Santa Rosa 


Battle Creek... 
Lubbock 


| Daytona Beach 


Winston-Salem . 
West Chester 
Jackson. . 


| Montgomery 


Charleston. ... 


| Washington... . 


Saginaw. . 
Newport News 


| Beaver Falls 


Lorain 
Vallejo 
Rock Isiand . 


Benton Harbor 


San Rafael... . 


Honolulu County with Gasoline Service Station Sales 
of $34,835 thousand would rank 77 if included above. 


» SM, 1959. 


100 


SALES MANAGEMENT 


Are Rising Fleet Costs 
Cutting Your Profits? 


Meet Company President Horace Browning, 
and Sales Manager Fawcett. Their problem 
is acommon one today . . . soaring car fleet 
costs that whittle down profits. 


“Cheer up, H.B.,” declared Fawcett. “Let's 
switch our fleet to Rambler. We'll save 
money on first cost and operating cost 
Because Rambler has top resale, we'll save 
too. when it’s time to trade or sell.’’ 


“These big, gas-thirsty '59 cars siphon off 
profit dollars like a vacuum cleaner,” 
complains President Browning. ‘They're 
costing us too much to operate.” 


“And our salesmen won't waste time driv- 
ing ‘round the block looking for parking 
spots. Rambler parks in spaces other cars 
have to pass up. Rambler is the one car 
that hasn't forgotten the fleet owner.” 


oe 


“What's more, Fawcett, we'll have to build 
an extension to the company garage to 
house these monsters. And our salesmen 
can't fit them into parking spaces.” 


“You've got it, Fawcett!’’, beamed Brown 
ing. “We'll switch to Rambler like so many 
other fleet operators are doing. Rambler 
savings will make a nice showing on the 
right side of the ledger.” 


Rambler Fleet Sales Up 268%" 


Like individual car buyers, fleet oper- 
ators are switching to Rambler in 
record-breaking numbers. These busi- 
ness men have learned that it is sound 
economics that means important 
savings in first cost and operating costs. 
Many fleet operators report Rambler 
gives 4 to 8 more miles per gallon than 
ordinary cars. And Rambler’s top re- 
sale value means you get more at 
trade-in time. 

For complete information on the 
Rambler Fleet Purchase Plan, mail the 
coupon today. You entail no obligation. 


Fleet Leasing Ar ‘angements 


Are Available... 


If your firm leases fleet units, ask your leasing company 


Fleet Sales, Dept. E-1 


American Motors Corp. 
14250 Plymouth Road, Detroit 32, Michigan 


Please send your representative to call on us with complet 
information about the Rambler Fleet Plan. We understand this 


entails no obligation on our part 


FIRM NAME 


for low Rambler rates or write us for the names of leasing 


STREET 


companies with whom we have working arrangements. 
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Lumber—Building—Hardware Store Sales, 200 Leading Counties 


958, for the 200 counties leading in this category 


| 
| 


| 


| 
COUNTY | LEADING 


and 


Cook, tii 

New York City (5 
Counties), N. Y. 

Wayne, Mich 

Nassau, N. Y 


Dade, Fla 
Cuyahoga, Ohio 
Harris, Tex 

St. Louis, Mo 
Allegheny, Pa. 
Dallas, Tex 

Erie, N. Y 
Philadelphia, Pa. 
Hennepin, Minn. 
Middlesex, Mass. 
Suffolk, N. Y 
Fairfield, Conn. 
Milwaukee, Wisc. 
Baltimore, Md. 
San Diego, Cal 


Maricopa, Ariz. 
Bergen, N. J 
Hamilton, Ohio 
Jackson, Mo. 
King, Wash. 
Fulton, Ga. 
Franklin, Ohio 
Union, N. J 
Santa Clara, Cal 
Westchester, N. Y. 
Marion, Ind 
Oakland, Mich. 
Orange, Cal 
Hartford, Conn 
Summit, Ohio 
Pinellas, Fla. 
Sacramento, Cal. 
Alameda, Cal. 


New Haven, Conn. 


Essex, N. J 
Denver, Colo. 
Worcester, Mass. 
San Mateo, Cal. 
Hampden, Mass. 
Tarrant, Tex. 


Fresno, Cal 


San Bernardino, Cal. 


Monroe, N. Y. 
Lake, Ind. 
Norfolk, Mass. 
Multnomah, Ore. 
Jefferson, Ky 
Passaic, N. J. 
Genesee, Mich. 
Providence, R. |. 
Montgomery, Pa. 
Suffolk, Mass. 
Tulsa, Okla. 
Sedgwick, Kans. 
Bexar, Tex. 
Oklahoma, Okla. 
Macomb, Mich. 
Dougias, Nebr 
Shelby, Tenn. 
Kent, Mich. 
Essex, Mass. 

Du Page, Ill. 


District of Columbia 


CITY 


Los Angeles 
Chicago 


New York City 


| Detroit 


Hempstead 
Township 
Miami 
Cleveland 
Houston 
St. Louis 
Pittsburgh 
Dallas 
Buffalo 


| Philadelphia 
| Minneapolis 
Cambridge 


Patchogue 


| Bridgeport 


Milwaukee 
Baltimore 
San Diego 


| Phoenix. 


| Hackensack 


Cincinnati 
Kansas City 
Seattle 
Atlanta 
Columbus 
Elizabeth 


| San Jose 

| Yonkers 

| Indianapolis 
| Pontiac 

| Santa Ana 

| Hartford 


Akron 


| 
| St. Petersburg 


Sacramento 
Oakland 
New Haven 
Newark 


| Denver 


Worcester 
San Mateo 


| Springfield 
| Fort Worth 


Fresno 


| 


San Bernardino 
Rochester 

Gary 

Quincy 


| Portland 


Louisville 
Paterson 


| Flint 
| Providence 
| Norristown 


Boston 

Tulsa. 

Wichita 

San Antonio 
Oklahoma City 
Mount Clemens 
Omaha 
Memphis 
Grand Rapids 
Lynn 

Elmhurst 
Washington 


LUMB., | 


BLDG. 
MATLS., 
HOWRE. 

STORE 

SALES 


Estimates 
(in thou- 


sands) 


39% ,820 
259 080 


226,224 
187 629 


132,721 
97,941 
97,143 
91,191 
86 , 105 
85, 786 
74,906 
74,064 
73,404 
73,403 
72,939 
72,886 
71,209 
67,231 
64,413 


&PSESSESSESSREES 


COUNTY 
and 
STATE 


} 
| 


LEADING 
CITY 


LUMB., 
BLOG. 
MATLS., 
HOWRE. 
STORE 


LEADING 


LUMB., 
BLDG. 
MATLS., 
HDWRE. 
STORE 
SALES 


Kern, Cal.... 
Orleans, La.... 


Montgomery, Ohio .. 


Dane, Wisc. 
Duval, Fla. 
Delaware, Pa. 
Onondaga, N. Y. 
Orange, Fla. 

Salt Lake, Utah. . 
Montgomery, Md. 
Rameey, Minn. 
Lake, fll. 

Lucas, Ohio 
Middlesex, N. J. 
Riverside, Cal. 


Monmouth, N. J.... 
Hilisborough, Fila... . 


Davidson, Tenn. 
Niagara, N. Y 


Lubbock, Tex... ... 
Stark, Ohio........ 


Nueces, Tex. 


Contra Costa, Cal... 
8 eee 


San Joaquin, Cal. 


Prince Georges, Md. 


Pima, Ariz..... 
Broward, Fla... 
Jefferson, Ala. 
Winnebago, til... 
Mercer, N. J. 
Camden, N. J. 
Polk, lowa 


Stanislaus, Cal..... 


Mahoning, Ohio 
Butler, Ohio. 
New Castle, Del. 


Ei Paso, Colo..... 
East Baton Rouge, 
La. 


San Francisco, Cal.. 


Ingham, Mich. 


Tulare, Cal.......... 
Kalamazoo, Mich... . 


Lake, Ohio 


Hudson, N. J... ... 
Westmoreland, Pa. 


Jefferson, Tex.. 
Lancaster, Pa... 
St. Joseph, Ind. 
Morris, N. J. 
Bristol, Mass. 
Cass, N. D. 


Kane, Ill. 


Santa Barbara, Cal 


Paim Beach, Fla. 


El Paso, Tex... 
Oneida, N. Y.. 
Henrico, Va. 
Yakima, Wash... . 
Erie, Pa.. 
Chester, Pa. 


Spokane, Wash.. j 
Mecklenberg, N.C. . 


York, Pa. 
Arlington, Va. 


Guilford, N.C...... 


Berrien, Mich. 


Canton 5s te ; 
Corpus Christi 


Hyattsville... .. 
Tucson........ 
Fort Lauderdale 


Wilmington. . . 
Colorado Springs 


Baton Rouge... 
San Francisco... 


West Palm 


Alexandria. ... 
Greensboro... . 
Benton Harbor 
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Sangamon, lil. . 
St. Clair, Hl. 


Black Hawk, lowa.. 


Champaign, 11! 
Charleston, S. C. 
Trumbull, Ohio 


La Salle, tll......... 


Clay, Mo.......... 


Monterey, Cal. 


Geett, Gewe........0. 
Stearns, Minn..... 
Greenville, S.C... 


| 
| North Kansas 
City..... : 
ee 


Davenport. 


St. Cloud...... 


Greenville 


Beaver Falls. ... 
Salem 


Total Above Counties ............ 


%, of U. S. A. 
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new 1959 edition for sales executives 


A MARKETING ANALYSIS 
OF HOME BUILDING 


10, 


1959 


Here are a few of the subjects you will find in 
this new handbook: 


e Location of housing starts by states and metro- 
politan areas 


e Price ranges of new homes 


@ Model Home’s influence on home building and 
home remodeling markets 


e Product considerations and selection by 
builders, architects, appraisers and other home 
building professionals 


e Percent of new homes built by operative 
builders, custom-contract builders, owners 


e Architects in the custom house and builder 
house markets 


e Prefabrication’s share of the market 
e Trend to quality homes and quality products 


e Home Remodeling: market size, characteris- 
tics, and control 


e Manufacturers’ builder sales plans 

e Rise in trade-in housing; effect on market 

e Market outlook for the next decade 

e Package and open-end mortgages 

e Recent and pending changes in FHA policies 


e Analysis of principal media serving the home 
building market 


e Analysis of new BLS report on home-building 
industry 


A basic reference book for 
your use in the preparation 


of effective marketing and 
Sales plans for 1959 and 
the immediate years ahead. 


Here is the most complete collection of 
basic marketing information on home- 
building ever made available in one, con- 
venient source book. 


This reference work puts at your finger- 
tips 93 pages of market data and trends 
assembled from scores of government, 
business and other authoritative sources. 
All the material is clearly documented, 
illustrated and indexed for quick and 
handy reference. Sources are given 
throughout the book—together with a 
complete bibliography—to facilitate addi- 
tional research wherever desired. 


A Marketing Analysis of Home Building 
is designed to assist you in preparing 
sales and advertising campaigns, copy 
themes, media plans and merchandising 
programs for the immediate years ahead. 
It is being made available free through 
the market research department of HOUSE 
& HOME magazine, under whose direction 
the book was prepared. 


FOR YOUR FREE COPY 


Attach this coupon to your business 
letterhead, and mail it to: 


Market Research Manager 
House & HOME 

9 Rockefeller Plaza 

New York 20, N. Y. 


NAME 


TITLE 


FIRM 


COUNTY 
and 
STATE 


Los Angeles, Cal. 
New York City (5 
Counties), N. Y. 
Cook, tl. 
Wayne, Mich. 
Cuyahoga, Ohio 
Philadelphia, Pa. 
Baltimore, Mid. 
Allegheny, Pa. 
St. Louis, Mo. 
District of Columbia 


Dade, Fla. 
Jackson, Mo. 
Harris, Tex. 
Nassau, N. Y. 


Middlesex, Mass. 
Marion, Ind 
Denver, Colo. 
Suffolk, Mass 
Dallas, Tex 
Milwaukee, Wisc. 
Alameda, Cal 
Erie, N. Y 
Hennepin, Minn 
King, Wash 

San Diego, Cal 


Hamilton, Ohio 
Hartford, Conn 
San Francisco, Cal 
Essex, N. J 
Fulton, Ga. 
Orleans, La. 
Franklin, Ohio 
Fairfield, Conn. 
Jefferson, Ky 
Westchester, N. Y. 
Maricopa, Ariz. 
Providence, R. |. 
Tarrant, Tex 

New Haven, Conn. 
Oakland, Mich. 


Bergen, N. J 
Santa Clara, Cal, 
Monroe, N. Y. 
Duval, Fla. 
Orange, Cal 
Worcester, Mass. 
Oklahoma, Okla. 
Essex, Mass. 
Montgomery, Ohio. 
Kent, Mich. 
Shelby, Tenn. 
Lucas, Ohio 
Ramsey, Minn. 
Summit, Ohio 
Arlington, Va. 


Bexar, Tex. 
Hillsborough, Fla. 
San Mateo, Cal. 
Sacramento, Cal. 
Multnomah, Ore. 
Delaware, Pa. 
Norfolk, Mass. 
Hampden, Mass. 
Montgomery, Pa 
Salt Lake, Utah 
Jefterson, Ala. 
Genesee, Mich. 
Union, N. J. 
Norfolk, Va. 


Drug Store Sales, 200 Leading Counties 


G7) Estimates, 1958, for the 200 countie 


| LEADING 
CITY 
| 


| Los Angeles 


New York City 
Chicago 
Detroit 
Cleveland 
Philadelphia 
Baltimore 
Pittsburgh 

| St. Louis 
Washington 


Miami 
Kansas City 
Houston 
Hempstead 
Township 

| Cambridge 
Indianapolis 
Denver 
Boston 
Dallas 
Milwaukee 

| Oakland 
Buffalo 
Minneapolis 
Seattle 

| San Diego 


| Cincinnati 

| Hartford 
San Francisco 
Newark 

| Atlanta 
New Orleans 

| Columbus 

| Bridgeport 

| Louisville 
Yonkers 

| Phoenix 

| Providence 
Fort Worth 
New Haven 
Pontiac 


Hackensack 
San Jose 
Rochester 

| Jacksonville 
Santa Ana 
Worcester 
Oklahoma City 

| Lynn 
Dayton 

| Grand Rapids 
Memphis 

| Toledo 
St. Paul 

| Akron 
Alexandria 


San Antonio 

| Tampa 

| San Mateo 

| Sacramento 
Portland 
Chester 
Quincy 
Springfield 
Norristown 
Sait Lake City 
Birmingham 
Flint 
Elizabeth 
Norfolk 


‘DRUG | 
STORE 
SALES 


JM 


Estimates | Rank 
(in thou- in 
sands) Group 


205,924 | 1 


275,318 
238 616 
163 , 086 
85,464 
85,115 
71,400 
70,777 
70,691 
64,476 


coe eon eas w nr 


57,634 
52,349 
50 , 288 


50,180 
49,040 
46 ,635 
46 ,098 
45,738 
44,758 
44,174 
42,286 
42,074 
41,248 
40,077 


COUNTY 


Douglas, Nebr. 
Pinellas, Fila. 
Hudson, N. J. 
Suffolk, N. Y. 
Henrico, Va. 
Sedgwick, Kans. 
Fresno, Cal. 
Broward, Fla........ 
Prince Georges, Md.. 
Walee Gems... .cn8 


San Bernardino, Cal.. 
Onondaga, N.Y... 
Mobile, Ala. 

Passaic, N. J. ; 
New Castle, Del... . 
Montgomery, Md... . 
Mecklenburg, N. C.. 
Polk, lowa 
Davidson, Tenn. 
Bristol, Mass. 
Contra Costa, Cal. 
Riverside, Cal. 
Washoe, Nev. 

Paim Beach, Fila. 


Pierce, Wash. 


Dane, Wise... 

East Baton Rouge 
«ee 

Orange, Fla. 

Spokane, Wash. 

Camden, N. J... 

Du Page, til. : 

Bernalillo, N. M.... 

Lake, Ili. 

Kern, Cal. 

Stark, Ohio 

Monmouth, N. J. 

Macomb, Mich. 

E! Paso, Tex. 

Pima, Ariz. 

Middlesex, N. J. 


Jefferson, Tex. 
Kalamazoo, Mich. 
Kane, III. 
Ingham, Mich. 
Guilford, N. C. 
Dauphin, Pa... . 
Cumberland, Me. 
Pulaski, Ark. 
Mercer, N. J. 

St. Joseph, Ind. 
Mahoning, Ohio 
Albany, N. Y. 
Caddo, La. 
Plymouth, Mass. 
Allen, ind. 


Kanawha, W. Va.. 
San Joaquin, Cal. 
Knox, Tenn. 
Peoria, Ill. 
Nueces, Tex... 

De Kalb, Ga. 
Vanderburgh, Ind... 
Washtenaw, Mich.. 
Atlantic, N. J. 
Westmoreland, Pa. 
Winnebago, Iii... 
Niagara, N.Y... 
Volusia, Fla. 


LEADING 
CITY 


Fort Lauderdale | 
Hyattsville... ..| 
Tulsa. . ; 
San Bernardino 
Syracuse.......| 
Mobile 
Paterson. ... 
Wilmington 
Rockville... . 
Charlotte 

Des Moines... 
Nashville. . 

New Bedford 
Richmond... .. 
Riverside 


| West Palm 


Beach 
Tacoma 


Madison 


Elmhurst 


Albuquerque... . 
Waukegan 


Bakersfield 


| Canton... 

| Asbury Park 

| Mount Clemens 
| El Paso 


Tucson... 
New Brunswick 


| Beaumont 


Kalamazoo 
Aurora 
Lansing 
Greensboro 
Harrisburg. 


| South Bend 
Youngstown. . . 


Albany 
Shreveport. . . 
Brockton 


Fort Wayne... 


Charleston 
Stockton. .... 
Knoxville 
Peoria. . . 


| Corpus Christi. 


Decatur. . 
Evansville 

Ann Arbor... 
Atlantic City. . 
Greensburg 
Rockford. . 
Niagara Falls. . 
Daytona Beach. . 


COUNTY 


s leading in this category 


LEADING 
CITY 


DRUG 
STORE 
SALES 


Estimates 
(in thou- 
sands) 


Hamilton, Tenn... .. 
St. Louis, Minn. 
Saginaw, Mich 
Fairfax, Va......... 
Lancaster, Nebr... . . 


Wyandotte, Kans... 


Luzerne, Pa......... 
Bucks, Pa. 


Santa Barbara, Cal... 
Potter, Tex.........| 
St. Clair, Hi. 
ee 
Charleston, S$. C..... 
Lehigh, Pa. 
Morris, N. J..... 


Forsyth, N.C..... 
McLennan, Tex... . . 
Berks, Pa. 
Northampton, Pa... .| 
Stanislaus, Cal 

. 3 ae 
Madison, ttl. 
Chatham, Ga....... 
Linn, lowa 

New London, Conn.. 


Muskegon, Mich... . . 
Rock Island, Il. 
Wake, N. C. 
Johnson, Kans. 
Hinds, Mich........ 
Greenville, S.C..... 


Will, Hil... 
Lancaster, Pa. 
Escambia, Fla... .. 


Roanoke, Va. 
Greene, Mo. 
Lackawanna, Pa... .. 
Anne Arundel, Md.. 
Calhoun, Mich...... 
Buncombe, N. C.... 
Monterey, Cal.. 
ee 


Sonoma, Cal. 
Beaver, Pa. 


Chester, Pa......... 
Fayette, Ky... 
Newport News, Va. 


Lubbock, Tex....... 
Shawnee, Kans... 
Galveston, Tex. 
Ventura, Cal.. . , 
Montgomery, Ala. 
Orange, N. Y........ 


Total Above Counties 
% of U. S. A. 


Kansas City. . . 


Wilkes-Barre. . . 


Charleston... .. 
Allentown 


..| Morristown... 


| Winston-Salem 


Waco 
Reading... 
Bethlehem 


| Modesto..... 


Lakeland 


Ge ce sbese vet 


Savannah... 
Cedar Rapids. . 
New London 


Muskegon 
Rock Island. . 


Beaver Fails... . 


West Chester. . 
Lexington . 
Newport News 
Davenport... . 
Lubbock . 
Topeka. 
Galveston 
Ventura 
Montgomery 
Newburgh... . 


7,984 
7,940 
7,855 
7,786 
7,769 
7,763 
7,623 
7,597 
7,581 
7,549 
7,534 
7,497 


7,484 
7,474 
7,328 
7,181 
7,170 
7,143 
7,067 
6,986 
6,921 
6,881 


6,881 
6,840 
6 803 
6,797 
6,790 
6,781 
6,772 


Honolulu County, with Drug Store Sales of 
$14,941 thousand, would rank 82 if included 


above. 


in 
Group 
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Why do 100 leading nationally 
advertised products use the 
Keystone Broadcasting 


System? 


Because Keystone’s Hometown 
and Rural radio stations, locally 
programmed, provide the 
most efficient way to cover 
the valuable C & D 
markets. 


We will be 


happy to 
send you the 


following: 


C1 Keystone’s complete station list, or 
CO Details on Keystone’s farm market coverage 


write or wire today! Keystone Broadcasting System, Inc. 
111 West Washington St., Chicago 2, Ill. 


(_] Please send me copy of up-to-date Farm Market Analysis, 
[_] Keystone’s entire station list. 


Name —_ 


EL TES 


City 


MAY 10, 


Estimates, January 1, 1959, for t 


CITY and STATE 


New York City, N. Y. 
Chicago, til 

Los Angeles, Cal. 
Philadelphia, Pa. 
Detroit, Mich. 
Baltimore, Md. 
Cleveland, Ohio 
Houston, Tex 

St. Louis, Mo. 
Washington, D. C. 


San Francisco, Cal. 
Milwaukee, Wisc. 
Hempstead Township, N. Y. | 
Boston, Mass. 

Pittsburgh, Pa. 

Dallas, Tex. 

New Orleans, La 

Buffalo, N. Y 

Seattle, Wash. 

San Antonio, Tex. 


Minneapolis, Minn. 
Cincinnati, Ohio 
Denver, Colo. 

San Diego, Cal 
Kansas City, Mo. 
Atlanta, Ga. 
Memphis, Tenn. 
Columbus, Ohio 
Newark, N. J. 
Indianapolis, Ind. 


Norfolk-Portsmouth, Va. 
Louisville, Ky. 

Oakland, Cal. 

Portland, Ore. 

Fort Worth, Tex. 

Long Beach-Lakewood, Cal. 
Toledo, Ohio 

Birmingham, Ala. 
Rochester, N. Y. 

St. Paul, Minn 


Akron, Ohio 

Omaha, Nebr. 

Jersey City, N. J. 

Miami, Fla. 

Oklahoma City, Okla. 
Dayton, Ohio 

Oyster Bay Township, N. Y. 
Tulsa, Okla. 

Tampa, Fla. 

El Paso, Tex. 


Wichita, Kans. 
Richmond, Va. 


Phoenix, Ariz. 
Jacksonville, Fla. 
Providence, R. |. 
Salt Lake City, Utah 
North Hempstead Township, | 
ee 
Mobile-Prichard, Ala. 
Syracuse, N. Y. 
Des Moines, lowa 


Worcester, Mass. 

Flint, Mich... 

Austin, Tex. 

Albuquerque, N. M. 

Little Rock-North Little 
Rock, Ark. 

Spokane, Wash. 

Grand Rapids, Mich. 

Newport News-Hampton, Va. 


Population and Rank, 200 Leading Cities 


POPULATION 


omaneom = = w woeoceonean— com aswaanaon Sroanranr @ = w 


caaweawnan 


-wawwon 


Rank 
In 


in thousands) Group 


coeceonoqcea wh — 


CITY and STATE 


he 200 


(in thousands) 


Hartford, Conn 


Youngstown, Ohio. . 
Nashville, Tenn... . wie 
Bi a sevcctecebas 
Corpus Christi, Tex. 

St. Petersburg, Fla. 
Sacramento, Cal. 

Bridgeport, Conn... . = 
Hammond-East Chicago, IIl..| 
Springfield, Mass. 


South Bend-Mishawaka, ind. 
New Haven, Conn 


Evansville, ind... . 
Amarillo, Tex... . 


Passaic-Clifton, N. J... .| 


Trenton, N. J...... 
Knoxville, Tenn... . . 
Camden, N. J... 
Kansas City, Kans. 


Lansing, Mich. 
Canton, Ohio 
Dearborn, Mich. 
Fresno, Cal. 
Cambridge, Mass... 


Beaumont, Tex... . 
Pasadena, Cal. 

Madison, Wisc... . 
Greensboro, N. C. 

Berkeley, Cal... . 

Rockford, lil. . 

Peoria, ill.. 

Glendale, Cal... ... 
Elizabeth, N. J. 

Wilmington, Del....... 


Brownsville-Harlingen, Tex. . | 
Winston-Salem, N. C. 
Waterbury, Conn... 
Allentown, Pa. . 

Reading, Pa. 

Topeka, Kans........... 
Columbia, S. C. 

Duluth, Minn. 

Tucson, Ariz... ones 
Rock Island-Moline, Ill... .. 


Pawtucket-Central, R. 1... .| 
New Bedford, Mass....... 
Fall River, Mass. 

Utica, N. Y.... 

Waco, Tex... 

Roanoke, Va... . 

Saginaw, Mich... 


| 
| 


188.7 
187.9 


184.5 
184.5 
184.0 
176.6 
175.1 
173.2 
171.2 
170.7 
169.4 
168.6 


167.7 
167.0 
166.5 
166.1 
160.7 
159.5 
158.1 
152.5 
146.5 
145.1 


145.0 
144.1 
139.8 
139.6 
139.5 
138.3 
135.4 
132.0 
131.9 
131.2 


130.5 
129.6 
129.5 
128.6 
128.0 
126.6 
125.7 
125.0 
123.7 
123.1 


123.1 
123.0 
122.8 
121.9 
120.9 
120.1 
119.8 
115.8 
115.5 
115.1 


115.1 
114.0 
113.7 
113.7 
113.5 
112.8 
11.1 
110.2 
110.0 
109.6 


108.7 
107.5 
107.0 
106.5 
106.2 
104.6 
103.8 


cities leading in this category 


CITY and STATE 


POPULATION 


Niagara Falls, N. Y 
Springfield, Mo. 


Pueblo, Colo.............. 
Torrance, Cal. 

Lynn, Mass. , 
Schenectady, N. Y. 
Wichita Falls, Tex... .... 
}Charleston-South Charles- 


Sioux City, lowa 
Somerville, Mass... . 
Lowell, Mass... . 


Upper Darby Township, Pa. . 


Burbank, Cal. 

Huntington, W. Va. 
Harrisburg, Pa. 

Fort Lauderdale, Fla. 
Davenport, lowa 

St. Joseph, Mo. 

San Bernardino, Cal 
Newton, Mass...... 
Alexandria, Va............ 
East St. Louis, Hll....... 


Springfield, Ohio 
Biloxi-Gulfport, Miss. 
Durham, N.C............. 
Macon, Ga.... 

New Britain, Conn... .... 
Stockton, Cal... 

Cedar Rapids, lowa 


Raleigh, N. C. 
Quincy, Mass... 
Pontiac, Mich. 


East Orange, N. J......... 


Manchester, N. H. 


Santa Monica, Cail...... 


Racine, Wisc........... 


Binghamton, N. Y......... 


Riverside, Cal. 


Portland, Me....... 
Kalamazoo, Mich 
Waterloo, lowa........... 
eee 
Anaheim, Cal... .... Saini 
Champaign-Urbana, Ill... . 
Bethesda, Md. 

Odessa, Tex.. 

Decatur, Ill... . 

Troy, N. Y. 


Mount Vernon, N. Y. 
| eee 


New Rochelle, N. Y......... 


Bethlehem, Pa............ 
Royal Oak, Mich... .... P 


Total Above Cities........ 
% of U.S. A. 


75.3 
75.3 
75.2 
74.8 
74.4 
73.9 
73.8 


60,175.1 
34.4026 


Honolulu, with population of 326.3 thousand, — 


would rank 41 if included above. 


t Due to annexation Charleston-South Charleston, W. Va. 


city population of 118.3, ranking 118. 


106 


should have a multiple 
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SORRY... 


but there may be a few errors 


You have before you in this Survey of Buying Power umpty 
J y y ps 


millions of digits. A few every year become misplaced 


despite utmost vigilance. 

First the estimates are prepared in SM’s Research Depart- 
ment. Then they go to I.B.M.’s Service Bureau, and/or 
Barnard Tabulating Service for processing, ranking, ete. 
They come back to the Research Department for a recheck. 
Then they go to the printer where the figures are set and 
proofread. Next they come back to SM for a second proof 
reading. Some galleys may go back to the printer for com 


plete resetting. 


The composition is monotype—individual digits, but ma- 
chine-set. After final prootre iding and “OK with correc- 
tions,” the printer must fit in the dividing lines. Once in a 
while he gets the line in the wrong spot so that the figures 
read 12.009 instead of 1.2009. Not often, true, but it has 
happened. And then, sometimes, in locking up the pages a 


! 1 


few digits, more or less, fall on the floor unnoticed. 


These are things that shouldnt happen, but do happen in 


any book with a lot of statistics—an error in original estimat- 


ing, a goof by a computing machine (or its operator), a 


(continued on next page) 


Reader Service Dept., 
SALES MANAGEMENT 


As a user of your Survey 0; 


sending me without cha 
the life of the issue. 


Name 


Company 


Street 


City 


SORRY... 


but there may be «a few errors 
(continued from precedin 
| hearing by a proofreader, a slip by a printer 


result that the publisher, his face red, has to issue 


1 sheet. 


lways are relatively inconsequential (1 error 


a 
naybe) but to a reader who wants his columns to 


100.0000 even the smallest error is important. 


despite the many precautions, SALES 
been pointing out the errors in one of the 


a couple of months after the Survey 


; that Survey users might like to 


automatically 


re are invited to fill in, detach, and mail, the 


tcard below. 


Reader Service Dept., 
SALES MANAGEMENT 
630 Third Avenue 
New York 17, N. Y. 


Total Net Effective Buying Income, 200 Leading Cities 


Estimates, 1958, for inats oe cities beading i in thie er 


NET EE on a 

Rank 
SM soa in 
(in thousands) Group 


CITY and STATE 


CITY and STATE 


NET E. B. |. 

Esti- 
JM mates 
(in thousands) 


CITY and STATE 


“7s 3 


wp &* 


mates 
(in thousands) 


New York City, N. Y. 
Chicago, Ill... . 

Los Angeles, Cal. 
Philadelphia, Pa. 

Detroit, Mich. 

San Francisco, Cal......... 
Hempstead Township, N. Y. 
Cleveland, Ohio...... ; 
Baltimore, Md.......... 
Washington, D. C 


17,627,072 
8,847,372 
5,447,924 
4,257 ,967 
4,064 , 334 
2,106,153 
2,038,276 
1,953,067 
1,849,605 
1,808,340 


omonoaewn = 


a 


Houston, Tex. 

St. Louis, Mo.......... 
Milwaukee, Wisc. 
Boston, Mass....... 
Pittsburgh, Pa. 

Seattle, Wash... .. 
Dallas, Tex.......... 
Buffalo, N. Y....... 
Minneapolis, Minn. 
Kansas City, Mo. 


1,786 , 262 
1,712,283 
1,532,389 
1,519,134 
1,368,903 
1,341,732 
1,339,518 
1,173,538 
1,150,802 
1,146 , 265 


— 
— 


eet et et tt 
BSsaertaeazBan 


San Diego, Cal...... 
New Orleans, La... . 
Cincinnati, Ohio. . 1,119,507 
Denver, Colo... . 1,112,642 
Indianapolis, Ind... . | 993,533 
Columbus, Ohio. . 986 , 086 
Newark, N. J... .. 975,310 
Oakland, Cal.. 953,981 
Atlanta, Ga... . 945,164 
Long Beach-Lakewood, Cal. 858 , 138 


1,127,281 
1,120,459 


SR2 


SSsNeges 


Toledo, Ohio. . 849,624 
Memphis, Tenn. 818,876 
Portland, Ore... . 797 ,485 
Norfolk-Portsmouth, Va. | 795,871 
San Antonio, Tex. , 783,189 
Fort Worth, Tex. 742,657 
Rochester, N.Y... 726 ,337 
Louisville, Ky... . 716,875 
St. Paul, Minn... 4 667,207 
646,905 


SSRSSSReers 


Akron, Ohio. ... 
Jersey City, N. J... .. 
North Hempstead Township, 


612,518 
601 ,036 


599,585 
599,344 
Oyster Bay Township, N. Y. | 596,905 
591,525 
579,689 
Oklahoma City, Okla... | 653,709 
Tulsa, Okla. 538,386 
Wichita, Kans....... 482,070 


Phoenix, Ariz... . 469,173 
Richmond, Va.. . 462,227 
Hartford, Conn... . 451,448 
Yonkers, N. Y..... “A 450,070 
Des Moines, lowa Seen 442,783 
Syracuse, N. Y.. .. } 441,935 
El Pase, Tex...... es 423 ,908 
Sacramento, Cal........ 421,566 

421,217 

417,400 


409,620 

| 409 ,378 
Salt Lake City, Utah... “ 408,884 
| 
| 


Bridgeport, Conn... 392, 150 
Spokane, Wash... ... 380,192 
New Haven, Conn. 380,061 
Jacksonville, Fla... 379,300 
South Bend-Mishawaka, Ind. 367 ,489 | 
367,412 69 
361,570 | 70 


Youngstown, Ohio 
Albuquerque, N. M...... 
Gary, Ind. 
Hammond-East Chicago, 
ES RS 
Mobile-Prichard, Ala... 


St. Petersburg, Fla. 
Fort Wayne, Ind....... 
Austin, Tex. 


Newport News-Hampton, Va. 


Passaic-Clifton, N. J. 
Berkeley, Cal.. 


Glendale, Cal........... 


Tacoma, Wash.... .. 
Nashville, Tenn... ..... 
Corpus Christi, Tex. 


Wilmington, Del. 
Cambridge, Mass. 
Lansing, Mich. 
Madison, Wisc......... 


Trenton, N. J... .. 


Evanaville, Ind.......... : 
Elizabeth, N. J.......... 2 
Waterbury, Conn 


Camden, N. J............ 
Evanston, ill............... 
Canton, Ohio........... , 


East Orange, N. J...... 


Upper Darby Township, Pa. .| 


Chattanooga, Tenn. 
Reading, Pa....... 
Rock Island-Moline, il, 
Allentown, Pa. 


Greensboro, N.C... 
Stamford, Conn. 


Topeka, Kans... 
Scranton, Pa.. j 
Montgomery. Ala. 
Savannah, Ga. 


Brookline, Mass. 


Lower Merion Township, Pa. 


Alexandria, Va. 

Columbus, Ga. 

Knoxville, Tenn... 

Lynn, Mass... ... 
tCharteston-South Charles 


Niagara Falls, N. Y. 


357,429 
356 , 964 
351,516 


342,998 
337 ,039 
336 , 402 
329, 548 
320,355 
319, 208 
318,010 


314,049 
311,857 
310,671 
309, 588 
307,759 
306 , 026 
301,654 


301 , 593 
300 , 403 
294,776 


289,989 
289,716 
289,178 
284,750 
282,804 
280,849 
278,952 
277,783 
276,279 
275,040 


274,154 
273,671 
272,040 
265, 103 
263 ,035 
260,340 
257,542 
267,271 
257,140 
251,063 


246,841 
242,370 
238,070 
236,877 
233, 353 
233,221 
232,566 
231 , 787 
228,090 
227,434 


226,622 
226 ,445 
221, 361 
220 , 664 
218,976 
217,936 
213,655 
213,406 


New Rochelle, N. Y....... 
Duluth, Minn. 


New Britain, Conn. 
Santa Monica, Cal. 
Cleveland Heights, Ohio 
Lakewood, Ohio 


Pawtucket-Central, R. Boos 
Mount Vernon, N. Y¥ 


New Bedford, Mass. 
West Hartford, Conn. 
Wichita Falis, Tex... 
San Bernardino, Cal... 
Oak Park, Ill, 
Saginaw, Mich. 

San Mateo, Cal. 
Quincy, Mass. 
Springfield, Il... . 
Jackson, Miss. 


Roanoke, Va. 
Somerville, Mass... .. 
Fall River, Mass..... 
Davenport, lowa..... 
Stockton, Cal...... 
Sioux City, lowa. 
Torrance, Cal. . 
Champaign-Urbana, i. 
Greenwich, Conn. 
Springfield, Mo. 


Cedar Rapids, iowa... 
Racine, Wisc... . 

Fort Lauderdale, Fla. 
Columbia, $. C... 
Lowell, Mass... 
Springfield, Ohio. 
Waco, Tex... . 
Norwalk, Conn... ... 
Binghampton, N. Y. 
Bayonne, N. J. 


Huntington, W. Va... 
Pontiac, Mich. 
Waterloo, lowa 
Manchester, N. H..... 
Orlando, Fla. 

St. Joseph, Mo. 
Kalamazoo, Mich. 
Odessa, Tex. 

Decatur, Hil... 


Meriden-Wallingford, Conn. 


Portland, Me. 
Levittown, Pa.. 

Royal Oak, Mich... . . 
Pueblo, Colo. 

Raleigh, N. C.... 
Cicero, Hl... 

Miami Beach, Fia.. 
Alameda, Cal.. . 

Shaker Heights, Ohio 
Haverford Township, Pa. 


Total Above Cities... . 
% of U.S. A. 


202,171 
201 072 


200 , 232 
199, 759 
199, 062 
197,882 
197,878 
194,754 
193,260 
193, 236 
193,008 
192,873 


191,391 
190,829 
189,870 
189,469 
189,432 
189, 246 
188, 186 
188,116 
186 ,928 
185,292 


184,979 
184,222 
182,649 
180,311 
180,190 
178,786 
178,565 
177,617 
177,212 
176,581 


174,311 
174,278 
171,876 
171 ,648 
171,591 
169,744 
164 ,602 
164, 265 
163,701 
163,135 


162,972 
162,950 
162,703 
162,031 
161 ,657 
160,690 
169,913 
159,737 
187,762 
186,920 


156 , 282 
156 ,245 
155,582 
155 ,486 
154, 559 
153,743 


773,707 
40.5679 


Honolulu, with Net Effective Buying Income of $575,814 
thousand, would rank 48 if included above. 


tDue to annexation, Charleston-South Charleston, W. Va., should have a multiple 


city income of $234,632 thousand, and rank 115. 
MAY 10, 1959 
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CITY and STATE 


New York City, N. Y. 
Chicago, til. 

Los Angeles, Cal 
Philadelphia, Pa. 

Detroit, Mich. 

Cleveland, Ohio 

Boston, Mass. 

Baltimore, Md. 
Washington, D. C 
Hempstead Township, N. Y 


Houston, Tex. 

St. Louis, Mo. 

San Francisco, Cal. 
Milwaukee, Wisc. 
Dallas, Tex. 
Pittsburgh, Pa. 
Seattle, Wash. 
Minneapolis, Minn. 
Atlanta, Ga. 
Indianapolis, Ind. 


Denver, Colo 
Kansas City, Mo. 
Buffalo, N. Y 
Cincinnati, Ohio 
Miami, Fla 
Columbus, Ohio 
New Orleans, La 
San Diego, Cal 
Portland, Ore 
Newark, N. J 


Memphis, Tenn 

Oakland, Cal 

Rochester, N. Y 

San Antonio, Tex. 

Long Beach-Lakewood, Cal. 
Louisville, Ky 

Fort Worth, Tex. 
Jacksonville, Fla 

St. Paul, Minn 

Dayton, Ohio 


Birmingham, Ala. 

Norfolk-Portsmouth, Va. 

Oklahoma City, Okla. 

Toledo, Ohio 

Phoenix, Ariz 

Omaha, Nebr. 

Akron, Ohio 

North Hempstead Township, 
N.Y. 

Sacramento, Cal 

Tampa, Fia 


Richmond, Va. 
Wichita, Kans. 
Nashville, Tenn 
Tulsa, Okla. 
Syracuse, N. Y. 

Salt Lake City, Utah 
Providence, R. |. 
Flint, Mich 
Hartford, Conn. 
Grand Rapids, Mich. 


Des Moines, lowa 
San Jose, Cal. 
Fresno, Cal. 

St. Petersburg, Fla. 
Charlotte, N. C. 
Worcester, Mass. 

E! Paso, Tex. 
Albuquerque, N. M. 
Spokane, Wash. 
Mobile-Prichard, Ala. 


| 


Total Retail Sales, 200 Leading Cities 


TOTAL RE- 


| TAIL SALES 
Esti- 


(in thousands) 


| 
| 
| 


10,032,317 
5,478,723 
703 , 397 


| 


os? 
.*s 


coe omonoaeswnr — 


CITY and STATE 


Trenton, N. J. 
Wilmington, Del. 
Youngstown, Ohio 
Orlando, Fla. 
Springfield, Mass. 
Little Rock-North Little 
Rock, Ark. 
Baton Rouge, La. 
Pasadena, Cal. 
New Haven, Conn. 
South Bend-Mishawaka, Ind. 


Tacoma, Wash. 
Jersey City, N. J. 
Fort Wayne, Ind. 
Knoxville, Tenn. 
Dearborn, Mich. 
Albany, N. Y. 
Chattanooga, Tenn. 
Corpus Christi, Tex. 
Paterson, N. J...... 
Hammond-East Chicago, 
Ind. 


Greensboro, N. C. 
Tucson, Ariz 


Bridgeport, Conn. 
Shreveport, La. | 
Charleston-South Charleston, | 
W. Va. bewnbers | 
Gary, Ind. 
Passaic-Clifton, N. J. 
Fort Lauderdale, Fla. 
White Plains, N. Y. 
Austin, Tex... 


| 


Glendale, Cal. 
Rockford, til. 
Peoria, Ill. 
Cambridge, Mass. 
Lansing, Mich. 
Allentown, Pa. 
Bakersfield, Cal. 
Harrisburg, Pa. 
Canton, Ohio 
Erie, Pa. 


Amarillo, Tex. 

Evansville, Ind. 

Madison, Wisc. 

Yonkers, N. Y. 

Lubbock, Tex. 

Montgomery, Ala. 

San Bernardino, Cal. 

Santa Ana, Cal. 

Savannah, Ga. 

Newport News-Hampton, Va. 


Compton, Cal.. . 
Kalamazoo, Mich. 
Winston-Salem, N. C. 
Lincoin, Nebr. 
Springfield, 11. 
Columbia, S. C. 
Camden, N. J. 

Santa Monica 
Stockton, Cal. 
Reading, Pa. 


Colorado Springs, Colo. 
Beaumont, Tex. 

Jackson, Miss....... 
Burbank, Cal............ 
Rock Island-Moline, III. 
West Paim Beach, Fla 
Inglewood, Cal. 
Schenectady, N. Y. 


TOTAL RE- 
TAIL SALES 
Esti- 
mates 
(in thousands) 


291,401 
288, 181 
286 , 561 
277 ,083 
276,908 


271,206 
268,718 
262,412 
261,512 
259,620 


254 , 132 
252,224 
247 975 
247 ,087 
246,115 
245 , 207 
244,126 
240,909 
240 , 853 


237 ,647 


234 ,963 
234,878 
234,610 
231,232 


228,210 
228,148 
225, 155 
221,848 
220,583 
219,336 


218,956 
216,458 
215,729 
215,217 
213,951 
211,557 
206 ,933 
206 ,572 
202,955 
202,460 


201 , 663 
200,572 
200 , 387 
199 496 
197,261 
194 435 
194,341 
191,269 
190,749 
190,570 


189 , 296 
189,210 
185,112 
182,693 
178,100 
178,175 
177 ,462 
176,239 
175, 767 
174,333 


171,259 


165,518 
162,524 
162,212 


ee "TOTAL RE- | 
TAIL SALES 
Esti- 

CLD nates 
(in thousands) 


CITY and STATE 


Alexandria, Va............ 
Saginaw, Mich............ 


159,742 
158 , 506 


157,195 
157,061 
156 ,657 
156 , 588 
155 , 059 
154,248 
154,084 
153,614 
153,028 
151 , 867 


Stamford, Conn. 
Beverly Hills, Cal..... 
Duluth, Minn... ... 
Augusta, Ga. 

Kansas City, Kans. 
Miami Beach, Fla... 
Pensacola, Fla. 

Sioux City, lowa 

Las Vegas, Nev. 
Scranton, Pa. 


Elizabeth, N. J. 
Columbus, Ga... . . 
Cedar Rapids, lowa 
Berkeley, Cal... ... 
Topeka, Kans... . 
Macon, Ga. 
Portiand, Me.... 
Waco, Tex. 

Utica, N. Y..... 
Waterbury, Conn. 


150,621 
149,470 
149,430 
149,073 
149, 054 
148,361 
148 099 
147,273 
147,126 
146 , 361 


146,329 
146,274 
144,776 
144,515 
144,473 
143,490 
143,232 
142,365 
142,098 
140,996 


Davenport, lowa 
Raleigh, N.C... .. 
Greenville, S. C. ° 
Niagara Falls, N. Y..... 
Roanoke, Va... 
Riverside, Cal. 
Lexington, Ky. 
Huntington, W. Va.... 
Binghamton, N. Y...... 
Pontiac, Mich. 


139,939 
139,747 
139,735 
139,389 
139, 096 
138, 696 
136,428 
135, 836 
135,373 
134,023 


Whittier, Cal. 

Charleston, S.C... 
Brownsville-Harlingen, Tex. .| 
Decatur, Ili. 

Lancaster, Pa. 

Evanston, Ill... .. 

Upper Darby Township, Pa. 
Atlantic City, N. J. 

Newton, Mass. 

Quincy, Mass. 


133,306 
133,022 
131,588 
131 ,538 
131,319 
129,901 
129,729 
128,513 
128,171 
127,993 


Joliet, Hh... ..... 
Springfield, Ohio 

Oyster Bay Township, N. Y. 
East St. Louis, Ii.. 

Reno, Nev. 

Culver City, Cal. 
Springfield, Mo.. 
Hackensack, N. J. 

York, Pa. 

New Bedford, Mass. 


125,140 
124,623 


Pueblo, Colo. : | 
| 124,398 
| 


Chester, Pa. ie 
Eugene-Springfield, Ore.. 
Oak Park, tll... 

Lynn, Mass. ee 

San Mateo, Cal...... 
Modesto, Cal... 
Manchester, N. H. 
Lawrence, Mass. 

Clayton, Mo... 


124,086 
123 ,632 
122,965 
122,119 
121,680 
121,647 
120,946 


91,196,318 
ae 


Total Above Cities 


Honolulu, with Retail Total Sales of $360,650 
thousand, would rank 59th if included above. 
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SALES MANAGEMENT 


the new york 


soap 


market 
profile 


In a normal month 5,740,000 New York women 
buy toilet, hand, or bath soap. Their purchases for 
toilet, dishwashing and family laundry are measured 
in PROFILE-2nd Edition. 

PROFILE is a massive analysis of buying habits and 
consumer characteristics in 4,730,000 New York City 
and suburban households. 

Included in PROFILE are readership data that show 
exactly the value of each New York City newspaper 
audience, and its share of the whole market. This data 
alone can help you plan marketing programs more 
intelligently and resultfully, make your sales efforts 
and advertising more effective. 

If you do business in New York, or want to—you 
owe it to yourself to discover the significant new data 
in PRoFILe. Presentation by appointment only. Call 


any New York News office. 


The Daily News has 2,340,000 women 
purchasing toilet, hand or bath soap 


590,000 more than all other morning papers 


670,000 more than all evening papers 


,930,000 more than the Mirror 

1.600.000 more than the Journal-American 
1,730,000 more than the Times 

1,850,000 more than the Post 

1,900,000 more than the World-Telegram & Sun 
2,010,000 more than the Herald Tribune 


Source: Profile of the Millions—2nd Edition 


NEWS, New York’s Picture Newspaper 


More than twice the circulation, daily and Sunday, of any other newspaper in America. 


News Building, 220 East 42nd St., N. Y. 17—Tribune Tower, Tribune Square, Chicago 11—155 Montgomery St., San Francisco 4 
3460 Wilshire Blvd., Los Angeles 5—Penobscot Bldg., Detroit 26—-27 Cockspur St., London S.W. 1, England 
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The best kind of check for an advertisement’s 
effectiveness is at the checkout counter. In 
this kind of advertising, competition only the best 
is good enough to get a product off the shelf 
and into a customer's cart.Young and Rubicam, |/nc. 


* HOLLYWOOD * MONTREAL ¢ TORONTO ® LONDON ®* CITY *® FRANKFURT ¢« AN JUAN ®* CARACAS 


SALES MANAGEMENT 


Metropolitan County Area Section 


The past year has been one of in- 
tensive review of all metropolitan 
areas by the office of Statistical 
Standards in preparation for the 1958 
economic censuses and the 1960 
Census of Population and Housing. 
A new criterion has been added to 
permit qualification of areas which 
may not have a single central city 
of over 50,000 persons, but may have 
the equivalent in the form of two 
cities having contiguous boundaries 
and constituting, for general eco- 
nomic and social purposes, a single 
community with a combined popula- 
tion of at least 50,000, the smaller 
of which must have a population of 
at least 15,000. 

While the final decisions of the 
Office of Statistical Standards will 
probably be available by the time 
this is being read, Survey deadlines 
forced us to attempt to anticipate 
some of these decisions. We have ac- 
cordingly added eight areas to the 
list of standard metropolitan county 
areas—Anderson, Indiana; Ann 
Arbor, Mich.; Bakersfield, Cal.; 


Champaign-Urbana, IIl.; Lewiston- 
Auburn, Me.; Lynchburg, Va.; Mus- 
kegon-Muskegon Heights, Mich.; and 
Pensacola, Fla. All of these areas 
were promoted out of our list of “po- 
tential” metropolitan county areas. 
Thirteen new potential areas were 
added, raising the total number of 
standard and potential areas to 292 
after dropping Everett, Wash., (ab- 
sorbed by the Seattle area). The 
new areas are: Ashtabula, Ohio; 
Burlington, N. C.; Casper, Wyo.; 
Fond du Lac, Wis.; Gainesville, Fla.; 
Greenville, Miss.; Meridian, Miss.; 
Panama City, Fla.; Poughkeepsie, 
N. Y.; Rocky Mount, N. C.; Tusca- 
loosa, Ala.; Ventura-Oxnard, Cal.; 
and Vineland-Bridgeton, N. J. 

The following standard and poten- 
tial areas underwent revisions of def- 
inition, in that one or more counties 
were added: 

Albany - Schenectady - Troy, At- 
lanta, Beaumont-Port. Arthur, Canton, 
Columbia (S.C.), Dallas, Dayton, 
Denver, Evansville, Fort Worth, 
Jackson (Miss.), Kansas City, Lan- 


sing, Minneapolis-St. Paul, Oklahoma 
City, Orlando, St. Louis, Salt Lake 
City, Seattle, Tulsa, Bristol-Johnson 
City. 

The government again decided to 
adhere to township definitions for 
New England areas, despite the lack 
of comparable sales statistics which 
makes township definitions so unsuit- 
able for marketing. SALEs MANAGE- 
MENT therefore still diverges from 
the government practice here; our 
New England definitions follow 
county lines, although conforming as 
closely as possible to township areas 
as defined by the Government. 

The general concept adopted by 
the Federal Committee and followed 
by SALES MANAGEMENT is one of an 
integrated economic unit with a large 
volume of daily travel and communi- 
cation between the central city and 
the outlying parts of the area. The 
following principles were adopted as 
a guide in applying this general con- 
cept to the definition of individual 
areas: 

1. Each 


standard metropolitan 


10 Leading Areas in Sales Per Household in 


Bridgeport Stamford-Norwalk 
Sarasota 

Trenton 

Jacksonville 

Midland 

Miami 

Pensacola 
Vineland-Bridgeton 
Sacramento 


Eating & Drinking 
Atlantic City 
Reno 
Miami 
Sarasota 
Daytona Beach 
Ashtabula 
Ft. Lauderdale .. 
Rochester, Minn. 
Butte-Anaconda . 
Trenton 


Each Store Group 


General Merchandise 
Greensboro-High Point .. 
Atlanta 
Richmond, Va. 

Kansas City 

Lincoln, Neb. 
Memphis .. 
Indianapolis 
Minneapolis-St. Paul 
Dallas 

Chicago 
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area must include at least one city 
of 50,000 or more. Areas may cross 
state lines. 

2. Where two cities of 50,000 or 
over are within 20 miles of each 
other, they are ordinarily included 
in the same area. 


Criteria of 
Metropolitan Character 


The criteria of metropolitan char- 
acter relate primarily to the _attri- 
butes of the county as a place of 
work or as a home for a concentra- 
tion of nonagricultural workers. Spe- 
cifically, these criteria are: 

3. At least 75 percent of the labor 
force of the county must be in the 
nonagricultural labor force. 

4. In addition to criterion 3, the 
county must meet at least one of the 
following conditions: 

(a) It must have 50 percent or 
more of its population living in con- 
tiguous minor civil divisions with a 
density of at least 150 persons per 
square mile, and in an unbroken chain 
of minor civil divisions with the 
density radiating from a central city 
in the standard metropolitan area. 

(b) The number of nonagricul- 
tural workers employed in the county 
must equal at least 10 percent of the 
number of nonagricultural workers 
employed in the county containing 
the largest city in the standard met- 
ropolitan area, or be the place of 
employment of 10,000  nonagricul- 
tural workers. 

(c) The nonagricultural labor force 
living in the county must equal at 
least 10 percent of the number of 
the nonagricultural labor force living 
in the county containing the largest 
city in the standard metropolitan 


area, or it must be the place of resi- 
dence of a nonagricultural labor force 
totaling 10,000. 


Criteria of Integration 


The criteria of integration relate 
primarily to the extent of economic 
and social communication between 
the outlying counties and central 
county. 

5. A county is regarded as inte- 
grated with the county or counties 
containing the central cities of the 
standard metropolitan area if either 
of the following criteria is met: 

(a) If 15 percent of the workers 
living in the county work in the 
county or counties containing central 
cities of the standard metropolitan 
area, or 

(b) If 25 percent of those work- 
ing in the county live in the county 
or counties containing central cities 
of the standard metropolitan area. 

Only where data for criteria 5a 
and 5b are not conclusive are other 
related types of information used as 
necessary. This information includes 
such items as average telephone calls 
per subscriber per month from the 
county to the county containing cen- 
tral cities of the standard metropoli- 
tan area; percent of the population 
in the county located in the central 
city telephone exchange area; news- 
paper circulation reports prepared 
by the Audit Bureau of Circulation; 
analysis of charge accounts in retail 
stores of central cities to determine 
the extent of their use by residents 
of the contiguous county; delivery 
service practices of retail stores in 
central cities: official traffic counts; 
the extent of public transportation 
facilities in operation between cen- 


tral cities and communities in the 
contiguous county; and the extent to 
which local planning groups and 
other civic organizations operate 
jointly. 

In defining integrated areas con- 
siderable reliance is necessarily 
placed on informed local opinion. 

However, in some cases, this may 
also be a matter of controversy. In 
defining the Norfolk-Portsmouth area 
the Government decided to exclude 
Newport News on the ground that 
there was insufficient traffic across 
the James River to justify its inclu- 
sion in the larger area. However, for 
certain marketing purposes, such as 
radio coverage, Newport News 
would be regarded as belonging to 
the area. 

For all areas SALES MANAGEMENT 
has followed the Government crite- 
rion of including in each area the 
county containing the central city (or 
cities) and any other contiguous 
county considered by the Govern- 
ment authorities to be closely inte- 
grated with that city. SALEs MAN- 
AGEMENT has applied this principle 
even in the case of 19 New England 
areas which the Government, yield- 
ing to local pressures, defined in 
terms of townships despite the obvi- 
ous marketing difficulties this would 
create. To do this, it was necessarv 
to consolidate these 19 New England 
township areas into twelve areas 
along county lines. The 19 areas are: 
Boston, Bridgeport, Brockton, Fall 
River, Fitchburg, Hartford, Law- 
rence, Lowell, Manchester, New 
Bedford, New Britain-Bristol, New 
Haven, Pittsfield, Portland (Me.), 
Providence, Springfield - Holyoke, 
Stamford-Norwalk, Waterbury and 
Worcester. 


10 Leading Areas in Sales Per Household in Each Store Group (Continued) 


Apparel 
Tallahassee 
Laredo 
Miami 
Rochester, Minn. 
West Palm Beach 
Trenton 
New York-Newark-Jersey City 
Midland 
Sarasota 
Nashville 


Furniture-Household-Appliance 
Rochester, Minn. 
Sarasota 
Lafayette, La. 
West Palm Beach 
Sacramento 
Trenton 
Cedar Rapids 
Bay City .. 
Burlington, Vt. 
Fresno 


Automotive 
Casper 
Midland 
Ft. Smith 
Fargo 
Rapid City 
Jacksonville 
Longview 
Sarasota 
Lebanon 
Rochester, Minn. 
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10 Leading Areas in Sales Per Household in Each Store Group (Continued) 


Gasoline Service Station 


Tallahassee 

Las Vegas 

Colorado Springs ..... 

Gainesville, Fla. . . 

Panama City 

Gr. Forks-E. Gr. Forks 

Bakersfield 

San Bernardino-Riverside-Ontario 481 
Daytona Beach 


Lumber—Bldg. Materials—Hardware 


Sarasota 
Rapid City 
Rochester, Minn. ........... 


Drug 
Reno ; 
Rochester, Minn. 
Sarasota 
Denver 


Daytona Beach 
Colorado Springs . 
Indianapolis . 
Washington 
Midland 


That the use of such township defi- 
nitions would be impractical and un- 
realistic was demonstrated following 
1940 when “Metropolitan Districts” 
were set up by the Bureau of the 
Census but not used by sales organ- 
izations because of difficulties in as- 
sembling sales and other data for 
such minute geographical units. Con- 
sequently, SALES MANAGEMENT has 
stuck to county boundary lines, and 
the areas mentioned above are de- 
fined in terms of whole counties. 


The 118 Potential 
Metropolitan County Areas 


The metropolitan area concept is 
particularly useful to marketing men 
because it focuses attention on a rela- 
tively small number of areas which 
account for the bulk of trading ac- 
tivity. 

Promotion budgets frequently are 
too small to permit blanket coverage 
of all areas of the nation.Concentra- 
tion on the 174 standard metropoli- 
tan areas, however, will account for 
about two-thirds of the national re- 
tail total. The same principle can be 
applied to cover additional smaller 
market centers, which, without in- 
volving too great an increase in the 
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number of areas to receive separate 
attention, can step up the extent of 
retail coverage to any required de- 
gree. 

The editors of Sates MANAGE- 
MENT have long been aware that the 
heavy emphasis given to the standard 
metropolitan areas, while beyond 
doubt well warranted, frequently in- 
volved a disservice to those smaller 
but rapidly developing market cen- 
ters which failed in 1950 to meet the 
requirements for inclusion in the 
official list of standard metropolitan 
areas. 

In former years, the editors of 
SALES MANAGEMENT decided _ to 
pick out those areas whose central 
city had a population total somewhat 
below the 50,000 mark set by the 
Census Bureau as necessary for a 
metropolitan area designation. Such 
areas were called “potential” areas 
and we listed them with the standard 
areas for the consideration of those 
who wished to work with a more 
extensive metropolitan area concept. 
However, such a decision always 
raises the question that the popula- 
tion of the central city is by no 
means the only, or even the most im- 
portant characteristic of a metropoli- 
tan market area. There are many 


market areas whose retail sales ex- 
ceed that of some of the officially 
designated metropolitan areas. Fol- 
lowing this line of thought, we de- 
cided to examine all marketing cen- 
ters which, by virtue of either 
population or retail sales activity, 
could qualify for inclusion in a list of 
important market areas having many 
of the characteristics of metropolitan 
areas. 

In all, we have come up with 118 
such areas, which, by and large, have 
a central city with a population over 
35,000 and serving an area of at least 
60,000 persons with an annual retail 
sales total of about $75 million. In 
some cases we used this criterion 
realistically rather than too rigidly. 
Nevertheless, we commend these 
new potential areas to those who 
wish to apply the metropolitan area 
concept on a more detailed level. It 
is interesting to note that sixteen of 
these areas are now accepted by the 
Federal Committee on Metropolitan 
Areas as “Standard” metropolitan 
areas. The “potential” areas are as- 
signed area numbers from 175 to 292 
so that in the following alphabetic 
sequences they may be readily dis- 
tinguished from the standard metro- 
politan areas. 


Summary of Data for Metropolitan County Areas 


pages 113, 114, 115 


See explanation of “Metropolitan County Avess,” 


AREA AND DEFINITION 


Abilene (Taylor Co., Tex.) 

Akron (Summit Co., Ohio) 

Albany (Dougherty Co., Ga.) 

Albany-Schenectady-Troy (Albany, Rensselaer, Saratoga and Schenectady Cos., 
N. Y.) 

Albuquerque (Bernalillo Co., N. M.) 

Alexandria (Rapides Parish, La.) 

Allentown-Bethlernem-Easton 

New Jorsey Portion (Warren Co., N. J.) ‘ 

Pa. Portion (Lehigh and Northampton Cos., Pa.) .. 

Altoona (Biair Co., Pa.) 

Amarillo (Potter and Randall Cos., Tex. ) 

Anaconda, Mont. (See Butte-Anaconda) 

Anderson (Madison Co., Ind.) 


Ann Arbor (Washtenaw Co., Mich.) 

Anniston (Calhoun Co., Ala.) 

Appleton (Outagamie Co., Wisc.).... 

Asheville (Buncombe Co., N. C.) 

Ashland, Ky. (See Huntington-Ashiand) 

Ashtabula (Ashtabula Co., Ohio). . 

Atlanta (Clayton, Cobb, De Kalb, Fulton and Gwinnett Cos., Ga.) 
Atlantic City (Atlantic Co., N. J.) 

Auburn, Me. (See Lewiston-Auburn) 

Auburn (Cayuga Co., N. Y.) 

Augusta..... P 

Ga. Portion only (Richmond Co., Ga.) 

8. C. Portion only (Aiken Co., 8. C.) 

Austin (Travis Co., Tex.) 

Bakersfield (Kern Co., Cal.) ‘ pac 
Baltimore (Anne Arundel, Baltimore City and Baltimore Cos., Md.) sieseueeucien’ 
Bangor (Penobscot Co., Me.) 

Baton Rouge (East Baton Rouge Parish, La. ) 

Battle Creek (Calhoun Co., Mich.) 

Bay City (Bay Co., Mich.) 

Beaumont-Port Arthur (Jefferson and Orange Cos., Tex.) 
Bellingham (Whatcom Co., Wash.) 

Beloit-Janesville (Rock Co., Wisc.) 

Benton Harbor-St. Joseph (Berrien Co., Mich. ) 

Bethlehem, Pa. (See Allentown-Bethlehem-Easton) 


Billings (Yellowstone Co., Mont.) 

Biloxi-Gulfport (Harrison Co., Miss.) 

Binghampton (Broome Co., N. Y. 

Birmingham (Jefferson Co., Ala. 

Bloomington (McLean Co., Iii.) 

Boise (Ada and Canyon Cos., Idaho) 

Boston (Essex, Middlesex, Norfolk and Suffolk Cos., Mass.) 
Bremerton (Kitsap Co., Wash.) 
Bridgeport-Stamford-Norwalk (Fairfield Co., Conn.) 
Bridgeton, N. J. (See Vineland-Bridgeton) 

Bristol- Johnson City-Kingsport 

Tenn. Portion (Carter, Sullivan and Washington Cos., Tenn.) 
Va. Portion (Washington Co., Bristol Independent City, Va. 


Brockton (Plymouth Co., Mass.) 

Brownsville-Harlingen-McAlien (Cameron and Hidalgo Cos., Tex.) 
Buffalo (Erie and Niagara Cos., N. Y.) 

Burlington (Alamance Co., N. C.) 

Burlington (Chittenden Co., Vt.) 

Butte-Anaconda (Deer Lodge and Silver Bow Cos., Mont.) 

Canton (Stark and Tuscarawas Cos., Ohio) 

Casper (Natrona Co., Wyo.) 

Cedar Rapids (Linn Co., lowa) 

Ch ign-Urbana (Champaign Co., Ill.) 


Charleston (Charleston Co., S. C.) 

Charleston (Fayette and Kanawha Cos., W. Va.) 
Charlotte (Mecklenberg Co., N. C.) 
Chattanooga. 

Ga. Portion (Walker Co., Ga) 

Tenn. Portion (Hamilton Co., Tenn.) 

Cheyenne (Laramie Co., Wyo.).... 


iil. Portion (Cook, Du Page, Kane, Lake and Will Cos., IIL.) 
Ind. Portion (Lake Co., Ind.) 
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247,612 
117,317 
340,661 
528 ,932 
2,964,515 
179,260 
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248 ,308 
163 , 055 
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216,599 
246 ,692 
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139,780 
156 , 534 
402,520 
1,016,273 
176,418 
230,855 
6,349,496 
135,609 
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116 502 
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259,531 
538 , 082 
465,792 
419,674 
58,745 
360,929 
108 , 506 
14,654 350 
13 ,676 ,826 
977 ,524 
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SALES MANAGEMENT 


Buying Income Soars 


in Metropolitan Gcomcngham 


Central City of the Southeast 


Influx of new industries, warehouses, sales offices and service 
facilities and the expansion of existing enterprises have boosted 
buying income in central Birmingham from $609,463,000 in 1950 
to $1,016,273,000 in 1958 or 66.7%. 


Another important factor in the big buying power increase 
in Birmingham has been the massive rise in Negro family income. 
A recent consumer analysis made by The Birmingham News - Post- 
Herald shows that: 


Over 10,000 Negro families in Birmingham earned 
$4,000 or more annually in 1958. Only 2320 Negro 
families did so in 1950. 


Negroes traditionally spend 90% 
or more of their income for things 
they want. These include high priced 
luxury items as well as staples and 
necessities. For instance: 


Per Cent of Birmingham 
Negroes Owning in 1958 


AUTOMOBILES 46.2% 


MECHANICAL 
REFRIGERATORS 99.2% 


GAS AND 
ELECTRIC RANGES 81.8% 


WASHING MACHINES 79.6% 

TV SETS 82.5% 

Modern Negro home typical of 
many in Birmingham—51°%/, of 
Negro families own 

their homes. 


Enterprises serving the fast 
growing Southeastern market or 
Birmingham area will find this “cen- 
ur cant tral city of the avell an oustanding 
~ <8 me - \: A location. Write this Committee for 

/ maou NC SN detailed data. 


Crallamooce 
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1914 Sixth Ave., N., Birmingham, Ala. 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 113, 114, 11 


POPULATION SM EFFECTIVE BUYING INCOME 
JM ESTIMATES, 1/1/59 ESTIMATES — 1958 


AREA AND DEFINITION 
Cons. (Urbanized, 
House- | Spend. | Popula- Net 

hold Units tion Dollars % of 
(thous.) | (thous.) | (thous.) | (add 000) | U.S.A. | 


Cincinnati 7.6} . 5 | : .6 | 2,025,065 | .6583 
Ky. Portion (Campbell and Kenton Cos., Ky. , F 8 | 7 | , 351,572 .1142 


Ohio Portion (Hamilton Co., Ohio ‘ ‘ é : d i 1,673,493 | .5441 
Clarksburg (Harrison Co., W. Va. ie ‘ d ; 8 | : 122,318 | .0397 
Cleveland (Cuyahoga and Lake Cos., Ohio ,758. : 5 \ 624. 3,881,576 | 1.2620 
Clinton (Clinton Co., lowa) y 7 | A i £ 98,549 | .0320 


#228 


Colorado Springs (E} Paso Co., Colo.) J ‘ ‘ t A 228,100 | .0742 
Columbia (Lexington and Richland Cos., S. C.) . : iu S ‘ 310,842 | .1010 
Columbus i é A q is 391,419 | .1272 
Ala. Portion (Russell Co., Ala.) ‘ ‘ , . ‘ 44,569 
Ga. Portion (Chattahoochee and Muscogee Cos., Ga.) * é ° . " 346 ,850 
Columbus (Franklin Co., Ohio) B P 4 ‘ t 1,395,635 
Corpus Christi (Nueces Co., Tex.) J 4 . A J 403 ,527 
Cumberland (Allegany Co., Md. 5 . A - 137,351 
Dallas (Collin, Dallas, Denton and Ellis Cos., Tex. 031. J | K . j 1,957,135 
Danville (Vermilion Co., lil.) i | R qu s 170,945 
Danville (Pittsylvania Co., and Danville Independent City, Va ; d ‘ ‘ 137,619 
Davenport-Rock Island-Moline P r ‘ 535,884 
Ill. Portion (Rock Island Co., Hil. ‘ y s 305,979 
lowa Portion (Scott Co., lowa : y . m 229,905 
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Dayton (Greene, Miami and Montgomery Cos., Ohio rk d * " 1,392,05 

Daytona Beach (Volusia Co., Fla a “ ‘ 4 s 166 ,659 
Decatur (Macon Co., til. ’ 7 4 x ld 221,302 
Denver (Adams, Arapahoe, Boulder, Denver and Jefferson Cos., Colo. y F ’ ’ ° 1,658 945 
Des Moines (Polk Co., towa § B d \ y 530,391 
Detroit (Macomb, Oakland and Wayne Cos., Mich. 909. ‘ . 7,851 430 
Dubuque (Dubuque Ce., lowa 3 P i y ¥ 139 ,096 
Duluth-Superior 

Minn. Portion (St. Louis Co., Minn. 

Wisc. Portion (Douglas Co., Wisc 

Durham (Durham Co., N. C 

East Grand Forks, Minn. (See Grand Forks-East Grand Forks) 
Easton, Pa. (See Allentown-Bethiehem-Easton 

Eau Claire (Chippewa and Eau Claire Cos., Wisc 
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E! Paso (E! Paso Co., Tex. 

Elkhart (Elkhart Co., Ind.) 

Elmira (Chemung Co., N. Y 

Elyria, Ohio (See Lorain-Elyira 

Enid (Garfield Co., Okla. 

Erie (Erie Co., Pa. 

Eugene (Lane Co., Ore. 

Evansville 

Ind. Portion (Vanderburgh and Warrick Cos., Ind. 
Ky. Portion (Henderson Co., Ky.) 

Fall River-New Bedford (Bristol Co., Mass. 
tFargo (Cass Co., N. D.) 

Fayetteville (Cumberland Co., N. C.) 
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Flint (Genesee Co., Mich.) 

Florence-Sheffield-Tuscumbia-Muscle Shoals (Colbert and Lauderdale Cos., Ala.) 
Fond du Lac (Fond du Lac Co., Wisc.) 

Fort Lauderdale (Broward Co., Fla 

Fort Smith (Sebastian Co., Ark.) 

Fort Wayne (Allen Co., Ind. 

Fort Worth (Johnson and Tarrant Cos., Tex. 

Fresno (Fresno Co., Cal.) | 
Gadsden (Etowah Co., Ala.) J J le s 141, 163 
Gainesville (Alachula Co., Fla.) : d 0) 94,567 
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Galesburg (Knox Co., tll 

Galveston (Galveston Co., Tax. 
Gastonia (Gaston Co., N. C. 

Grand Forks-East Grand Forks 

Minn. Portion (Polk Co., Minn.) 

N. D. Portion (Grand Forks Co., N. D. 
Grand Rapids (Kent Co., Mich.) 
Great Falls (Cascade Co., Mont 
Green Bay (Brown Co., Wisc.) ° ° 
Greensboro-High Point (Guilford Co., N. C t . ! J y 1226 
Greenville (Washington Co., Miss.) y d J ‘ 5 0226 
Greenville (Greenville Co., $. C.) ; J ‘ ° d 0975 
Gulfport, Miss. (See Biloxi-Guifport) 
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6,214 
5,533 
6,015 
6,181 
5,913 
6,139 
3,381 
5,290 
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tEvidence received too late for inclusion above suggests that the Fargo Metropolitan Before using these figures, read ferewerd, pews 737. 
Area should include the neighboring county of Clay, Minn., and the city of Moorhead. © » 1959. 
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_ The Ones That SERVE 
Are The Ones That SELL 
in DESMoINES... [NINN] I 


RADIO and TV 


In this area, most people have learned through 
years of experience that KRNT and KRNT-TV 
stand above all others in service to the public, 
day in and day out. Most people turn to these 
stations for help and information. During lowa’s 
blizzard of March 5 and 6, worst in the past 
decade, more Des Moines people chosen at ran- 
dom in an impartial survey of 500 telephone 
calls made March 6 said they listened for the 
greatest part of the time to KRNT TOTAL RADIO 
for storm news and information than all other 
stations combined! 


Another outstanding example of public service 
occurred when KRNT-TV, in cooperation with 
the local Medical Society, planned and televised 
coverage of a “miracle” heart operation. Tele- 
vision made it possible for all Central lowa doc- 
tors to benefit from viewing a new “mechanical 
heart” in actual operation. 


Still another public service “tie-in” was with 
Goodwill Industries of Des Moines. A completely 
isolated appeal for neckties for re-sale by Good- 
will Industries resulted in a landslide of ties to 
KRNT-TV’s dominant emcee personality. 


No wonder most people listen to, believe in and 
depend upon KRNT and KRNT-TV . . . selling 
lowa because they’re serving lowa. In 1958, 
KRNT-TV presented 5,620 public service an- 
nouncements; KRNT RADIO presented 5,628. 


Corves BEST... Selle BEST KIRIN] | 
InDES MOINES.... RADIO and TV 


Represented by The KATZ AGENCY 
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Millions live in 
the environment of 


In the years between 1948 and 1958 the total num- 
ber of U.S. families increased by 22%. 

An impressive growth? Not when you set it up 
against this brace of facts: 


Over the same period, families with incomes of 
$7,500 to $10,000 jumped 253%. And families with 
incomes of $10,000 and over climbed 235%. 

There are now between 8 and 10 million of these 
well educated, higher income people in the U. S. 
They are found practically everywhere and they 
make their presence felt in a dramatic, decisive 
way wherever they work, wherever they live. 


~ They establish trends and set styles of this na- 
tion locally and nationally. With the consent (and 


SALES MANAGEMENT 


The boom at the upper level, 
number 4: 
a message to business. 


achievement 


even the admiration) of their fellows. 


They are individuals who demand top quality 
in everything—especially in their source of infor- 
mation. That’s why they rely on TIME to keep them 
well informed in every area of interest. 


There are those who don’t read TIME, but they’re 
surrounded by TIME-reading friends, business as- 
sociates, colleagues and families. 


Advertising to these millions makes the great 
selling years in every field, from hi-fi to high 
finance, from cameras to chemicals. They are the 
first people to talk to about your product or service. 
They can be reached with maximum effectiveness 
only in the pages of their favorite magazine, TIME. 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas, pages 113, 114, 115 


@ POPULATION EFFECTIVE BUYING INCOME 

ESTIMATES, 1/1/59 ESTIMATES — 1958 

AREA AND DEFINITION 
Conc. Urbanized! 

Total | House- | Spend.  Popula- Net Per 

(thou- % of hold Units tion Dollars | % Per House- 

ands) U.S.A. | (thous.) | (thous.) | (thous.) (add 000) | U.S.A. Capita hold 


Hagerstown (Washington Co., Md 89.1 .0509 25.4 27.4 39.8 144.585 J | 1,623 | 5,692 
Hamilton-Middletown (Butler Co., Ohio 184.2 | .1053 | 52.9 | 64.7 132.6 344,009, . 1,868 6,503 
Harlingen, Tex. | | | 
Harrisburg (Cumberland and Dauphin Cos., Pa. 336.7 | .1924 | 99.8 117.3 219.9 620,054 . 842 6,213 
Hartford-New Britain (Hartford Co., Conn. 3711 188.7 222.1 532.0] 1,524,819 J ,349 8,081 
Hazleton, Pa. (See Wilkes-Barre-Hazelton 
High Point, N. C. (See Greensboro-High Point 
Holyoke, Mass. (See Springfield-Holyoke) 
Hopewell, Va. (See Petersburg-Hopewell } | 
Houston (Harris Co., Tex. 220.0; . , , 181. 2,301 ,965 
Huntington-Ashiand ° F } , " w 379,211 
Ky. Portion (Boyd Co., Ky.) t P j 2 : 73,908 
Ohio Portion (Lawrence Co., Ohio ’ : : : ; 72,041 
W. Va. Portion (Cabell and Wayne Cos., W. Va. J , 0 | A ‘ 233 ,262 
Huntsville (Madison Co., Ala : . d * / ‘ 102,163 
Hutchinson (Reno Co., Kans ‘ F | y y , 103 ,378 
indianapolis (Marion Co., ind. . " 0} . ,388 ,625 
Jackson (Jackson Co., Mich J . 9 | i 221,672 
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Jackson (Hinds and Rankin Cos., Miss . . . 2 245 582 
Jacksonville (Duval Co., Fla. ° ¢ 5 | : . 691 698 
J t (Chaut Co., N.Y } : : ‘ 269,931 
Janesville, Wisc. (See Beliot- Janesville 
Johnson City, Tenn. (See Bristol- Johnson City-Kingsport 
Johnstown (Cambria and Somerset Cos., Pa . . é 411,769 
Joplin (Jasper and Newton Cos., Mo. 3]. ; 39.4 | . 166 , 267 
Kalamazoo (Kalamazoo Co., Mich , y ‘ . 291 696 | 
Kankakee (Kankakee Co., lil , R | y ‘ ‘ 147,174 
Kansas City 039.2) . 3 | ‘ , , 119,891 
Kans. Portion (Johnson and Wyandotte Cos., Kans wl e i ; : 629,195 
Mo. Portion (Clay, Jackson and Platte Cos., Mo , : A : 490 ,696 
Kennewick, Wash. (See Pasco-Kennewick-Richland 
Kenosha (Kenosha Co., Wis« \ d . ; t 185 , 656 
Kingsport, Tenn. (See Bristol-Johnson City-Kingsport | 
Knoxville (Anderson, Blount and Knox Cos., Tenn ; , . a : 521,010 


116,390 
121,979 
170,323 
93,224 
224,151 
255,675 
486 552 
565,436 
66,216 
248, 259 


Kokomo (Howard Co., Ind 

La Crosse (La Crosse Co., Wisc 

Lafayette (Tippecanoe Co., ind 

Lafayette (Lafayette Co., La 

Lake Charles (Calcasieu Parish, La 

Lakeland (Polk Co., Fla 

Lancaster (Lancaster Co., Pa 

Lansing (Clinton, Eaton and Ingham Cos., Mich 
Laredo ‘Webb Co., Tex. 

Las Vegas (Clark Co., Nev 
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119,120 
141,417 
148 453 
190.494 
185 , 202 
280.649 
379,331 


Lawton (Comanche Co., Okla 


NN 


Lebanon (Lebanon Co., Pa 

Lewiston-Auburn (Androscoggin Co., Me 

Lexington (Fayette Co., Ky 

Lima (Allen Co., Ohio 

Lincoin (Lancaster Co., Nebr 

Little Rock-North Little Rock (Pulaski Co., Ark 

Long Beach, Cal. (See Los Angeles-Long Beach 

Longview (Gregg Co., Tex 

Lorain-Elyria (Lorain Co., Ohio - 

Los Angeles-Long Beach (Los Angeles and Orange Cos., Cal 


_ 
—s 
a 
coneoe 


» 
> 
o 


119,277 | 
386,705 
,096 295 


Nao 


| 
Louisville al a : : . , 151.466 | 
ind. Portion (Clark and Floyd Cos., Ind , .0645 | i i ’ 172,021 
Ky. Portion (Jefferson Co., Ky 7-1. S 7] p , 979,445 
Lubbock (Lubbock Co., Tex. , 0} .1001 : 2] ; 324,331 
Lynchburg (Amherst, Bedford and Campbell Cos., and Lynchburg Independent | | 
City, Va. -9| .0799 " ; . 176 638 
McAllen, Tex. (See Brownsville-Harlingen-McAllen) | | 
Macon (Bibb and Houston Cos., Ga.) ’ -0965 | 243 389 
Madison (Dane Co., Wisc.) ‘ ‘ 1224 | | 
Manchester (Hillsborough Co., N. H.) A ’ .0952 
Manitowoc-Two Rivers (Manitowoc Co., Wisc.) ° -0417 
Mansfield (Richland Co., Ohio . -0626 
Marion (Grant Co., Ind. -6 | .0433 | 
Marion (Marion Co., Ohio . | .0335 
Mason City (Cerro Gordo Co., lowa) . .0303 | 
Memphis (Shelby Co., Tenn.) . : .3265 | 


442 
951 
830 
610 
921 
| 1,578 
.0318 | 1,670 
.0312 811 
.2991 | 1,611 


417 677 


304 ,728 
117,707 


46. 
39. 
39. 
502. 


119,329 
97,712 
95,965 

919,947 


Sserowauman 


1 
1 
2 
0 
8 210,319 
1 
7 
9 
9 


8 


SM, 1959. Before using these figures read foreword, page 13. 
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Si 


in the Nation 
in Food 
Advertising 


In 1958 The Kansas 
City Star, morning and 
Sunday, carried 


4,207,638 
Lines 


of food advertising. In 
retail grocers’ adver- 
tising, The Star’s rank 
of 4th was even more 
significant. Who knows 
the ability of a news- 
paper to sell food as 
well as the man on 

the ground—the retail 
grocer? 


Total Linage 
UP 5.3% 


In the first 3 months of 
1959, The Star enjoyed a 
gain of 556,971 lines over 
the corresponding period 
of 1958. National aver- 
age for all newspapers 
approximately 1%! 
Kansas City, experienc. 
ing tremendous eco- 
nomic resurgence, is 
rated a “High Spot, Pre- 
ferred City” by Sales 
Management. It is the 
only city among the 18 
metropolitan markets of 
one million or more 
population to hold this 
favored position. 


MAY 10, 1959 


get more 


BUYING ACTION 


from buying 


headquarters 


in the nation's 


MARKET! 


In food-loving Kansas City, 4 chains and 5 big inde- 
pendents enjoy virtually 100% of dollar volume. 


These dominant, fast-moving buying organizations 
overwhelmingly prefer Star advertising . . . give 
active co-operation to Star-advertised. grocery prod- 
ucts in terms of distribution, shelf space, tie-ins. 


The grocery product manufacturer with a Star 
schedule has the most effective possible merchandis- 
ing tool with the Kansas City grocery trade. 


Works like a charm! If you haven’t bought The 
Star—try it! 


THE KANSAS CITY STAR 


KANSAS CITY CHICAGO NEW YORK SAN FRANCISCO 
1729 Grond Ave 202 S. Stote St 2! E. 40th St. 625 Market St 
HArrison 1.1200 WeEbster 9-0532 Murray Hill 3-616) GArfield 1.2003 


Circulation UP! 


The average circulation of The Star is up 


more than I,0U0 per issue over last year. 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas, pages 113, 114, 115 


POPULATION SM EFFECTIVE BUYING INCOME 
GD ESTIMATES, 1/1/59 ESTIMATES — 1958 


AREA AND DEFINITION 
House- Net 
Dollars 

(add 000) 
Meridian (Lauderdale Co., Miss.) emehia . - . 71,658 
Miami (Dade Co., Fla.) wih 3 . . . . 1,674,368 
Michigan City (La Porte Co., ind.) ‘ > ° . . . 180,972 
Middletown (Middlesex Co., Conn.) wt . i . , 164 , 203 
Middletown, Ohio (See Hamilton-Middletown) 
Midland (Midiand Co., Tex. — 68.0/ . . 133, 332 
Milwaukee (Milwaukee and Waukesha Cos., Wisc.)........ 1,177.0 é . . 2,333,314 
Minneapolis-St. Paul (Anoka, Dakota, Hennepin, Ramsey and Washington Cos., 


Minn. es 1,304.2] . 2,672,294 
Mobile (Mobile Co., Ala. - 280.0 ° ° 396 ,423 


32 
a 
g7 


—n n= = 
% 2823 
= 
x 


ge 82 8858 5: 
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Modesto (Stanisiaus Co., Cal.) 180.2; . } ? y x 251 503 
Moline, Il. (See Davenport-Rock |sland-Moline) 
Monroe-West Monroe (Ouachita Parish, La. 89.1) . 5 J J 135,020 
Montgomery (Montgomery Co., Ala.) ; 164.0; . ’ a 246 624 
Muncie (Delaware Co., Ind.) 109.9 d ° ® 198,922 
Muscle Shoals, Ala. (See Florence-Sheffield-T: bia-Muscle Shoals 
Muskegon-Muskegon Heights (Muskegon Co., Mich. : 147.9) . ‘ , ; 233 ,467 
Nashville (Davidson Co., Tenn. 377.2) . t 589,682 
Newark (Licking Co., Ohio) 81.5 . . J 140,705 
Newburgh (Orange Co., N. Y.) 178.5 5 p d 321,626 
New Bedford, Mass. (See Fall River-New Bedford) 
New Britain, Conn. (See Hartford-New Britain) 

New Castle (Lawrence Co., Pa.) 106.5 d x , " 189,522 
New Haven-Waterbury (New Haven Co., Conn.).... 629.8; . . 1,405 ,335 


= 
o 


New London-Norwich (New London Co., Conn.) 172.0 F . . 353,612 
New Orleans (Jefferson, Orleans and St. Bernard Parish, La.) 868.1) . . 1,434,282 
Newport News-Hampton (Newport News and Hampton Independent Cities, Va.).. 190.1 ‘ 314,049 
New York-Newark- Jersey City 14,521.7 | 8. , 840. 33, 154,677 
New Jersey Portion (Bergen, Essex, Hudson, Middlesex, Morris, Passaic, 
Somerset and Union Cos., N. J. 3,948.8 1,313.1 8,881 ,086 
New York Portion (Bronx, Kings, Nassau, New York, Queens, Richmond, 
Richmond, Rockland, Suffolk and Westchester Cos., N. Y.) 10, 572.9 | 6. 3,527.0 24,273,591 
Norfolk-Portsmouth (Norfolk and Princess Anne Cos., Norfolk, South Norfolk, 
Portsmouth and Virginia Beach Independent Cities, Va.) 582.6 226.5 1,010,729 
North Little Rock, Ark. (See Little Rock-North Little Rock) 
Norwalk, Conn. (See Bridgeport-Stamford-Norwalk ) 
Norwich, Conn. (See New London-Norwich) 
Oakland, Cal. (See San Francisco-Oakland) 
Odessa (Ector Co., Tex. r J J 161,103 
Ogden (Weber Co., Utah) i d J J 171,074 
Oklahoma City (Cleveland and Oklahoma Cos., Okla.). at s . 823,244 
Omaha 4 j 812,190 
lowa Portion (Pottawattamie Co., lowa) ; i . . 124,673 
Nebr. Portion (Douglas and Sarpy Cos., Nebr.) ee / F 687 ,517 
Ontario, Cal. (See San Bernardino-Riverside-Ontario 
Orlando (Orange and Seminole Cos., Fla.) J ‘ , 0) 436 564 


5,414 
5,681 
6,167 
5,397 
6,331 


P ou 
 S228e22 


Se ee | 


5,018 


Oshkosh (Winnebago Co., Wisc. , P , J ’ . 81.2 174,089 
Oxnard, Cal. (See Ventura-Oxnard) 
Owensboro (Daviess Co., Ky. 6] . ‘ 50.4 89,313 
Paducah (McCracken Co., Ky. ae 84,147 
Panama City (Bay Co., Fla. p d 33.9 86,750 
Parkersburg (Wood Co., W. Va.) , d 64.3 126 348 
Pasco-Kennewick-Richiand (Benton and Franklin Cos., Wash.) ‘ie ° 57.3 194,421 
Pawtucket, R. |. (See Providence-Pawtucket) 
Pensacola (Escambia and Santa Rosa Cos., Fla.) ar a , F . 108.7 268 ,004 
Peoria (Peoria and Tazewell Cos., III.) Hes ; i a J . 214.2 671,182 
Petersburg-Hopewell (Dinwiddie and Prince George Cos., Petersburg, Hopewell 

and Colonial Heights Independent Cities, Va.).... . = wi ; , 70.9 166,153 
Philadelphia : * J 3,644.0 | 8,769,143 
N. J. Portion (Burlington, Camden and Gloucester Cos., N. J.) j ; R 465.3 | 1,295,132 
Pa. Portion (Bucks, Chester, Delaware, Montg y and Philadelphia Cos., Pa.). .721. ° 3,178.7 | 7,474,011 
Phoenix (Maricopa Co., Ariz.) hota 4 . 466.0 935,676 
Pittsburgh (Allegheny, Beaver, Washington and Westmoreland Cos., Pa.) 410. . | -1 | 1,848.0 | 4,459,835 
Pittsfield (Berkshire Co., Mass.) o|. 112.6 266 ,040 
Port Arthur, Tex. (See Beaumont-Port Arthur) 
Port Huron (St. Clair Co., Mich. = : ‘ ° 57.1 162,308 
Portland (Cumberland Co., Me.) - . J 140.7 308 , 169 
Portiand , d ° J 583.5 | 1,490,220 
Ore. Portion (Clack Mult h and Washington Cos., Ore. aa J 533.2 | 1,352,880 
Wash. Portion (Clark Co., Wash.) San besente ‘ Picaskdndteavans A . 50.3 137,340 
Portsmouth (Scioto Co., Ohio)... vraaenietass = ‘ F . 55.6 143,962 
Portsmouth, Va. (See Norfolk-Portsmouth) 


a 
N 
a 


4,580 
4,383 
5,226 
5,014 
6,727 


ee 


5,328 
6,491 


2& S828 


n= 


6,154 
6,054 
6,820 
6,977 
5,758 
6,445 
6,334 


—_ae et OO ot 
aD sus 
S2Zig28 223838 


5,374 
5,984 
5,225 
5,240 
5,087 
| 4,736 


ee ee) 


SM, 1959. Before using these figures read foreword, page 13. 
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they buy as a family .. . 


sell them on Meredith 


KANSAS CITY KCMO KCMO-TV The Katz Agency 
SYRACUSE WHEN WHEN-TV The Katz Agency 
PHOENIX KPHO KPHO-TV The Katz Agency 
OMAHA WOW WOW-TV John Blair & Co. — Blair-TV 
TULSA KRMG John Blair & Co, 


Meredith Stations Are Affiliated With BETTER HOMES and GARDENS and SUCCESSFUL FARMING Magazines 
MAY 10, 1959 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 113, 114, 115 


POPULATION S77) EFFECTIVE BUYING INCOME 
GLD Estimates, 1/1/50 VAD ESTIMATES — 1958 


AREA AND DEFINITION 
House- Net 

holds tion Dollars 
(thous.) (add 000) 


Sx 
BS 
ae 
> 

g7 


Poughkeepsie (Dutchess Co., N. Y.) 
Providence-Pawtucket (Bristol, Kent and Providence Cos., R.1.)................. 
Provo (Utah Co., Utah) ' 


45.6 . A 306 656 
1,261 ,665 
134,416 


— 

= 

8 
—~_— 


Pueblo (Pueblo Co., Colo.)...... 

Quincy (Adams Co., Ii.) ‘ 

Racine (Racine Co., Wise.)........ . 

Raleigh (Wake Co., N.C.)........ : 

Rapid City (Pennington Co., 8. D.)..... 

Reading (Berks Co., Pa.)........606cccccccccceeevees 

Reno (Washoe Co., Nev.) 

Richland, Wash. (See Pasco-K 

Richmond (Chesterfleld and Henrico Cos., Richmond Independent City, Va.) 
i vidcn vctvecuieedhebebebedeseresseuvaledswncntua 
Riverside, Cal. (See San Bernardino-Riverside-Ontario) 

Reanoke (Roanoke Co., Roanoke independent City, Va.) 


179,686 
110,382 
258 ,277 
248 614 

98,909 
529,320 
181,434 


. ei ALLEE 
2 £8 38828282 222 


$0 a0 <0 <0 = = = 
S838838 Rig 


B2 2 28 8582882 


693,318 
133,027 


2 uz 


Rochester (Monroe Co., N. Y.)...... R 3388 . A a 1,244 ,582 
Rochester (Oimsted Co., Minn.). . é é 7 J 87,252 
Rockford (Winnebago Co., Hil). . 399,870 
Rock Island, Ill. (See Davenport-Rock island-Moline) 

Rocky Mount (Edgecombe Co., N. C.) 

Rome, N. Y. (See Utica-Rome) 

Sacramento (Sacramento Co., Cal.) 

Saginaw (Saginaw Co., Mich.).. 

St. Cloud (Stearns Co., Minn.).. . . 

St. Joseph, Mich, (See Benton Harbor- St. Joseph) 

St. Joseph (Buchanan Co., Mo.). . 

St. Louis. . 

I. Portion (Madison and St. “Clair Cos, tL) 

Mo. Portion (Jefferson, St. Charles and St. Louis Cos., St. Louis City, Mo.)........ 
St. Paul, Minn. (See Minneapolis-St. Paul) 

St. Petersburg, Fla. (See Tampa-St. Petersburg) 

Sa Gee Fe Gg GO o cop sncecesescccvccccctccses cccccccccecceus 


. 


FE 


. 
— 
= 
. 
_ 
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124 ,661 


— 


962,426 
316,506 
112,609 


3 


—— ~ 
ss 


S382 8285 


eig2 833 & 


178 663 
3,933,509 
841,390 
3,082,119 


a 
ene 
ie 
ses 
ss a 


208 ,021 


> 
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Sait Lake City (Davis and Salt Lake Cos., Utah)... 

San Angelo (Tom Green Co., Tex.). 

San Antonio (Bexar Co., Tex.) 

San Bernardino-Riverside-Ontario ( Riverside and San Bernardino Cos., Cal.)...... 

San Diego (San Diego Co., Cal.).... 

Sandusky (Erie Co., Ohio) 

San Francisco-Oakland (Alameda, Contra Costa, Marin, San Francisco, San Mateo 
and Solano Cos., Cal.)..... 

San Jose (Santa Clara Co., Cal.) 

Santa Barbara (Santa Barbara Co., Cal.) 

Santa Rosa (Sonoma Co., Cal.) 


693,762 
128 ,900 
956 , 156 
1,301,975 
1,861 ,359 
113,731 


5,668 
5,833 
5,436 
5,367 
6,696 


E88 288822 § 


33 22885 FISRFR 
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st ot ot et 


6,430,266 
1,113,058 
299,374 
264 206 


7,099 
6,390 
6,329 
5,516 


eo@gn 
~nw =P 


Savnceta (aracsta Gas, FU)... cceccccccccccccccccccce 
Savannah (Chatham Co., Ga.)................6.0005 , 
Schenectady, N. Y. (See Albany-Schenectady-Troy) 
Scranton (Lackawanna Co., Pa.) J ‘ 3 x q 387,184 
Seattle (King and Snohomish Cos., Wash.) 2,089,245 
Sheboygan (Sheboygan Co., Wisc.).. 159,574 
Sheffield, Ala. (See Florence-Sheffield-Tuscumbia-Muscle Shoals) 

Shreveport (Bossier and Caddo Parishes, La.)........ 2... 66... ccc cece eee enee 
Sioux City (Woodbury Co., lowa) 

Sioux Falls (Minnehaha Co., 8. D.).. 156 ,307 
ee ee I IED. cv canccccaccicceccesscedvcecnessodsce and 618,929 
Spartanburg (Spartanburg Co., 8. C.)..... ‘ i . ; 4 206 532 


101,926 
264,912 


6,122 
4,998 


gz sees = 38! 


oo 
—~_— 


5,340 
6,021 
5,679 


—-n = 
28% 
= 
ee 


425 ,983 
209,075 


5,796 
5,824 
5,726 
7,187 
4,848 


gsss s8 
I88 


™s 


~nNa oo 
83 
N 


I os sca wcacse ecenmaneuecnenecsteeaxasenesusene le m z ‘ 541,034 
i EE cco ce tree ccnehenetsaceseteessevevcaseenceonnen A ° a . ° 274,439 
Springfield (Greene Co., Mo.)................ J d ' J J 198,135 
Springfield (Clark Co., Ohio) R d a i ‘ 239,840 
Springfleld-Holyoke (Hamp pshire Cos., Mass.) 5 y ‘ 4 990, 986 
Stamford, Conn. (See Bridgeport-Stamford-Norwalk) 
Steubenville, Ohio (See Wheeling-Steubenville) 

as a ecu geaaimseunsesnesecesneabes q p y s 451 ,847 
Superior, Wisc. (See Duluth-Superior) 
Syracuse (Onondaga Co., N. Y.)............ ‘ ‘ d by . 804,949 
Tacoma (Pierce Co., Wash.) s ° q J A 567 , 565 
Tampa-St. Petersburg (Hillsborough and Pinellas Cos., Fla.).................008. A d ’ J y 1,054,503 
Tallahassee (Leon Co., Fila.) e ° . . ° 94,389 
Temple (Bell Co., Fex.)......... 5 ‘ a \. 65.0 161,813 | . 
Terre Haute (Vigo Co., Ind.) , ; , axa x d d R 88.4 190,112 | .0618 


5,786 
6,018 
4,904 
6,057 
6,954 


wy — = ot ot 
oa 
ses2s 
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6,073 


6,603 
5,943 
4,871 
5,936 
6,473 
5,495 
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‘Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 113, 114, 115 


POPULATION EFFECTIVE BUYING INCOME 
BYP ESTIMATES, 1/1/59 BYP ESTIMATES — 1958 


AREA AND DEFINITION 
House- 
holds 

(thous.) 


20.5 
ON BIER cr ewecaaeesansveesbeiecesstuaeieneccnbaseeesad . A 9.4 


ae cnc tusetebecereeencdpettaedeateseetaaseeeds x d 20.1 
Toledo (Lucas Co., Ohio) 
Topeka (Shawnee Co., Kans.) ‘ 43.2 
eR ci oo ns ale cdincscemssutc eestor sdeactasesivened le e 72.9 A A 571,621 
Troy, N. Y. (See Albany-Schenectady-Troy) 
des sys ev winiagenobeshibanaienineee i ‘ 72.8 R - 430,860 
SE PT eT q d 687 ,819 
Tuscumbia, Ala. (See Florence-Sheffield-Tuscumbia-Muscle Shoals) 
TRORIND COMUNINEE GO, TER)... oc cisicccivevcccssccsccceseccsccevocteoseses 7 d 24.8 . ° 124,570 
Two Rivers, Wisc. (See Manitowoc-Two Rivers) 
I 95. doa dakcocs’vnebs ocesdhe0ncececGeaddssiebbete ieee 8 d 24.2 a" r 119,746 
Urbana, Ill. (See Champaign-Urbana) 

Utica-Rome (Herkimer and Oneida Cos., N. Y.)... 2.2.6... eee cence ee ee eens 
Ventura-Oxnard (Ventura Co., Cal.) ° 92.2 ‘ i 546 769 
Vineland-Bridgeton (Cumberland Co., N. J.)..... 22... 6c cc cece eee e eee d ‘ r 323 ,303 
Waco (McLennan Co., Tex.) F " : 181,650 
Warwick, Va. (See Hampton-Newport News-Warwick) ¢ 43.3 é 218,575 


553.3 A , 554. 4,315,227 
Md. Portion (Montgomery and Prince Georges Cos., Md.).....................- P 242.0 a d 1,808 ,340 
Va. Portion (Arlington and Fairfax Cos., Alexandria and Falls Church Independ- ° 179.9 J s 1,466,774 

aac Seccdeltsaactedikendss adededaessccvectauasGeeaeeees ; a d 131.4 A 1,040,113 
Waterbury, Conn. (See New Haven-Waterbury) 
Waterloo (Black Hawk Co., lowa) é 37.1 . é 232,958 
ss  . . vcinwip aeeme denne kdusassesercnndnes \ é 27.3 x s 152,987 
ds Caccwacetecncncesenncoouseesbenees : 5 ° 24.7 . J 127,160 
West Monroe, La. (See Monroe-West Monroe) 
West Palm Beach (Palm Beach Co., Fla.) ° 66.7 7 a 324,715 
Wheeling-Steubenville lb é 103.7 id ls 598 979 
Ohio Portion (Belmont and Jefferson Cos., Ohio) ° 65.4 A d 306,711 
W. Va. Portion (Brooke, Hancock, Marshall and Ohio Cos., W. Va.) ° 48.3 A ¢ 292,268 


Wichita (Sedgwick Co., Kans.)................ A ‘ 109.4 7 R 609,198 
Wichita Falls (Wichita Co., Tex.)............ ‘ d 35.3 J J 234 ,080 
Wilkes-Barre-Hazieton (Luzerne Co., Pa.).... 2.2... 666 cece ee eee eee eeee ‘ 103.1 R A 556 ,601 
Williamsport (Lycoming Co., Pa.).............. 6.60005. é 31.3 . . 171,033 
Wilmington a 101.3 . d 816,182 
Del. Portion (New Castle Co., Del.)........... or 294.3 ¢ 83.9 x : 707 ,054 
N. J. Portion) (Salem Co., N. J.)..... ; ; aesaee 68.0; . 17.4 y . 109,128 | . 
Wilmington (New Hanover Co., N.C.)............ 76.65) . 21.4 . J 102,741 .0334 
TE Ty GR oc vec cc ccvccsiccvccccectcndesecteectsensen 181.5) . 49.5 ’ ‘ 281,396 | .0814 
Tee Fy Gy Gin CD, onesie ccccccccccccccccscccecescccseecccesse 591.4 ‘ 171.9 . ° ,112,205 | .3616 
200 Vakienn (Valsiona Co, Waele)... 2 ccccccccscccccsccscees 161.3) . 46.7 ‘ ’ 218,320 | .0710 
ee .. . & * ae oi pudeddsssnweecdeenresetehsseeae 220.0; . 65.9 a A 388,148 | .1262 
176 Youngstown 607.7); . 172.3 s 0 ,132,524 | .3683 
Ohio Portion (Mahoning and Trumbull Cos., Ohio). 490.3 ‘ 138.8 J a 916,384 .2977 
Pa, Postion (eraer Ge., PO)... cccccccccsenes 117.4) . 33.5 . 217,140 | .0706 
292 Zanesville (Muskingum Co., Ohio)............... 80.0; . 24.3 ; . 126,996 | .0413 


Total Standard Metropolitan Areas................ pavin 108 , 807.7 32,755.3 |37,424.6 |91,139.3 |215,736,610 70.1426 


Total Potential Metropolitan Areas 11,754.7 | 6. 3,385.1 | 3,897.5 | 6,933.0 | 18,689,185 | 6.0437 


Total All Metropolitan Areas 120, 562.4 |68.9271 |36,140.4 |41,322.1 |98,072.3 [234,325,795 76.1863 , 6,484 


U. S. Total eseesiawent psoas , - 174,914.2 |100.0000 |51,217.2 |58,067.0 |115,881.3 [307,567,728 |100.0000| 1,758 6 .005 


© SM, 1959. Before using these figures read foreword, page 13. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 113, 114, 115 


Index Eating & 
of Drink. 
Sales Food . | Apparel 
Index | Index | Activity ($000) 


Abilene, Tex. 0495) 107 7,977 9,503 


Akron, Ohio ; rz é -3143) 106 ° ’ 26,374 by 46,434 
Albany, Ga. F id ° 0311) ° 3,991 4,497 7,217 
Albany-Schenectady-Troy, | 

N.Y. 004). j 4189 , 117,918} 66,729) 39,003 48,962 
Albuquerque, N. M. 475). ’ - 1408) ° ° 40,986; 18,040) 18,797 28,334 
Alexandria, La. 120) . , . ,892) | 17,183 6,545 5,386 9,829 
Allentown-Bethlehem-Easton, } 

Pa. ; ‘ , 91,829) 37,958, 33,426 39,681 
New Jersey portion , J , y 2,995 2,818 7,044 5,192 
Pa. portion. . .. , - " é ° | 88,834 30,608 32,637; 27,341 
Altoona, Pa. , . ? . 4 19, 295 8,578 11,159 6,697 
Amarillo, Tex. 838) . } . 25,924 10,377 20,543) 14,812 
Anaconda, Mont. (See Butte- | | 

Anaconda | | 
Anderson, Ind. i J t , , 13,059 . 7,657 11,419} 10,507 
Ann Arbor, Mich. 458). , ; ; ,660| 16,217 : 8,432 16,954) 12,491 
Anniston, Ala. 164). 3 é ; ’ 9,639 5,505 7,155) 3,360 
Appleton, Wisc. ’ r 5 | 17,481 8,279 7,844, 11,216 
Asheville, N.C..... 661). y ’ ¢ 24,629 6,890 12,987 8,761) - 
Ashland, Kt. (See Huntington- 

Ashland) 

Ashtabula, Ohio 194). J . ‘ , 10,614 " 10,995 9,930 
Atlanta, Ga. ,306, d | 4, é o . 293,269 97,938, 72,646 
Atlantic City, N. J. ‘ ‘ | 4, d ,635) | 19,023 13,410 9,271 
Auburn, Me. (See Lewiston- 

Auburn) 
Auburn, N. Y. . ‘ f : 792| : 6,561 4,499} 7,034 
Augusta, Ga. ' , J ¢ x 29,006 21,387 9,063 
Ga. portion . d 5 d | , ° 25,854 12,897 6,182 
8. C. portion... “ie ' d ‘ d | y 3,152 i 8,490 2,881 
Austin, Tex. , : a d ‘ . 27,146 16,959} 16,898 
Bakersfield, Cal. ; 362,247) . ‘ d | y ; 44,376 41,113) 30,359 
Baltimore, Md.. . 799,932) . J 335,091 112,258; 72,167 
Bangor, Me. 147,411). d , 085) x 20,915 ’ 11,336 5,235 
Baton Rouge, La. 279,441) . R F ; “ 39,075 24,734, 20,938 
Battle Creek, Mich. 156,586) . d 17,304 16,677 9,827 
Bay City, Mich. 116,354) .0580) , ’ y 13,778 y 9,871] 8,989 
Beaumont-Port Arthur, Tex. 355,501) .1771) - 1709) ’ 40,671 , 33,134) 22,025 
Bellingham, Wash. ; 58,224) . | d . » 6,423 3,824 5,305 
Beloit- Janesville, Wisc. ; 136,299) . d | \ , 15,453 9,245) 13,358 
Benton Harbor-St. Joseph, 

Mich. 170,457) . 4 d | ‘ 16,104 15,210} 17,342 
Bethlehem, Pa. (See Allen- 

town-Bethiehem-Easton) 
Billings, Mont. 116,540) . ‘ d a 11,388 9,406} 10,759 
Bilox!-Gulfport, Miss. ; 104,797) . : d ‘ » 11,823 p ’ 10,902 5,161 
Binghamton, N. Y... 245,851; . | 3, e 418) ¥ 32,859 18,203} 12,477 
Birmingham, Ala. 650,769) , ’ p J x 98 ,508 44,092) 23,123 
Bloomington, II. 106,706) . . d d | 12,206 J 10,677 9,885 
Boise, Idaho 192,539. 0827) , , 28,672 18,537) 15,224 
Loston, Mass. ,089,353) 2. $ * 125, ’ 645,330 214,295| 175,624 
Bremerton, Wash. 84,133, . : j % ¥ 8,993 6,578 5,247 
Bridgeport-Stamford-Norwalk, 

Conn. 961,036) . : P ‘ 63,742; 86,608) 70,231 155,410} 658,646) 71,209 
Bridgeton, N. J. (See 

Vineland-Bridgeton) 
Bristol- Johnson City- 

Kingsport, Tenn.-Va. ; 693). y ‘ ‘ , 16,793, 44,503) 21,674) 20,849 
Tenn, portion 861). f F ‘ y 14,250} 38,032) 16,079) 17,863 
Va. portion... ‘ i d g 4 y 2,543 6,471 5,595 2,986 
Brockton, Mass. ’ ‘ Z 9,901} 38,407; 18,109) 15,902 
Brownsville-Harlingen- 

McAllen, Tex... . 186). ; ° 10,862) 41,168) 17,829) 21,682 7,373 
Buffalo, N. Y. 610,255) . ‘ ’ 80,001} 253,147} 107,648} 99,253) 50,194 
Burlington, N. C. 017). ; ‘ t 5,528} 15,177| 8,330} 6,133) 2,541 
Burlington, Vt. ’ 4 d ,096) 6,025} 13,781 5,313 4,080 1,905 
Butte-Anaconda, Mont. 667) . ’ d 4,620; 14,366 7,507 3,034 2,158 
Canton, Ohie. . 910) . \ “ ‘ 31,435) 87,142) 37,371) 31,403) 12,851 
Casper, Wyo..... , d d 3,997} 22,741 6,587 5,950) 2,893 
Cedar Rapids, lowa od ; é ‘ , 14,508) 29,980) 13,061) 16,963 6,678 
Champaign-Urbana, |II. 847). | 4, J 6,072} 25,125) 13,386) 14,363 5,127 
Charleston, $. C. , d , . 13,433; 29,717| 15,946) 14,177 6,986 
Charleston, W. Va. 019). y F 0 16,944 63,778} 26,533) 15,787) 10,156 
Charlotte, N.C. 833] 1668) 4,537] ' 15,370] 54,432 32,372| 17,906] 13,892 


© SM, 1959. Before using these figures read foreword, page 13. 
128 SALES MANAGEMENT 


RETAIL SALES— JM ESTIMATES, 1958 
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9 | 


: of buying power is in the 
magnificent market of SUBURBIA TODAY. 

This is the land of high-income, 

home-owning, multi-car families who 

enjoy a flair for finer things. It is the land 

of modern shopping centers, 

giant supermarkets, smart stores and 

sales salons. It is the land of expanding populations 
and booming sales covered in depth by SUBURBIA TODAY. 


SuBURBIA TODAY is the smart colorgravure magazine 
distributed exclusively by selected suburban news- 
papers. It is edited for suburban families whose dis- 
cerning tastes are matched by their ability to buy 
for greater needs. 


This concentrated coverage of suburban commun- 
ities offers advertisers an unprecedented opportunity 
to concentrate their sales message on today’s most 
responsive market for quality products. SUBURBIA 
TODAY delivers local coverage in depth of over 450 
top-rated suburban communities—the outstanding 
shop-at-home suburbs of the country’s leading metro- 
politan centers. Your representative would like to 
show you how SUBURBIA TODAY follows your most 
alert dealers in the golden land of preferred cus- 
tomers and concentrates your product story on his 
best customers. Call him in today. 


Suburbia Today 
153 North rhichteus Audeen Chua 1 ANdover 3-1270 


NEW YORK 22: 405 Park Avenue, Plaza 5-7900 

DETROIT 2: 3-223 General Motors Bldg., TRinity 1-5262 

CLEVELAND 15: 604 Hanna Bidg., PRospect 1-4677 

LOS ANGELES 5: Blanchard-Nichols Assoc., 633 S. Westmoreland Ave., DUnkirk 8-6134 
SAN FRANCISCO 7: Bianchard-Nichols Assoc., 900 Third Street, YUkon 6-6341 

MIAMI 32: J. Bernard Cashion, Chamber of C ce Bidg., FRanklin 1-9941 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanat 


RETAIL SALES— GUD ESTIMATES, 1958 


Index —- Furn.- 
of Drink. | General House- 
Sales Place Mdse. | Apparel Appl. 
Activity ($000) ($000) ($000) ($000) 
Chattanooga, Tenn... . E ‘ e 16,354; 39,222) 19,900) 17,152 
(Ga. portion). . . . ; ¢ ‘ . 668 2,582 2,007 1,113 
(Tenn. portion) * j é 15,686; 36,640) 17,893; 16,039 
Cheyenne, Wyo. d d 6,732 5,173 4,917 4,392 
Chicago, til. P 8,676 495 y J 803 ,519|1,648,853) 666,398) 407,687 
Ill. portion 8,096 206 . v 757 ,609)1,571,653| 628,717) 377,246 
ind. portion 681,289) . J ‘ 46,010} 77,200) 37,681) 30,441 
Cincinnati, Ohio 1,320,742) . d 123,702; 203,401; 79,384) 67,776 
(Ky. portion) 196,452) . ’ ‘ 24,435) 15,793 6,499 9,587 
(Ohio portion) 1,124,290) . ° 99,267; 187,608} 72,895) 68,189 
Clarksburg, W. Va. 86,639, . m é 4,051; 11,092 6,919 4,131 
Cleveland, Ohio 2,308,266) 1. . 183,998) 383,114) 126,879) 117,887 
Clinton, lowa 84,299) . é 4,602) 10,590 3,099 3,482 
Colorado Springs, Colo. 189,511) . ° ¥ 14,268} 15,472 11,467) 
Columbia, 8. C. 229,120) . . 11,223) 27,251 17,539 
Columbus, Ga.. 179,541) . ° P . 10,985) 25,691 11,141 
Ala. portion....... 19,542) . ‘ 1,870 1,139 690 
Ga. portion 189,999) . F ° 9,115) 24,562 10,551 
Columbus, Ohio 893,467) . é d 72,092) 153,132 40,212 
Corpus Christi, Tex. 275,173) . P 18,435} 35,630 11,750) 
Cumberland, Md. 104,484) . : d 6,089) 12,694 5,156 
Dallas, Tex. 479,071, . d 83,391, 268,492 57,491 
Danville, ill. 115,866) . ’ A 8,082; 14,693 6,448 
Danville, Va. 86,482) . , d 4,865; 13,056 3,191 
Davenport-Rock Island- 
Moline, towa-lil. 362,368 . , ‘ ’ 33,778, 50,079 17,027 
(1. portion 186,946) . ’ A ’ 20,966 7,610 
(lowa portion) 175,422) . y é 12,812 9,417 
Dayton, Ohio nap : , 58,518 41,550 
Daytona Beach, Fla. 158 , 452 | 7 18,342 9,682 
Decatur, til... .. 153,268; . ° 12,634 7,854 
Denver, Colo. ,255,077| . ’ F 85,872 68 403 
Des Moines, lowa 368,330) . ‘ 23,653 18,643 
Detroit, Mich. 614,336) 2. ° 341,885 232,215 
Dubuque, lowa 107,650) . ’ d ’ 8,400 5,112 
Duluth-Superior, Minn.-Wisc. 318,036) . ‘ 24,676 
(Minn. portion) 268,046) . P 18,757 
(Wisc. portion) 49,990) . ¢ A 5,919 
Durham, N. C. 119,936, . d 6,023 
East Grand Forks, Minn. (See 
Grand Forks-East Grand 
Forks) 
Easton, Pa. (See Allentown- 
Bethiehem-Easton) 
Eau Claire, Wisc. 123,338) . d 24,286 18,492 5,133} 20,374) 10,875 9,908 2,976 
El Paso, Tex. 328,672) . - é 79,215 55, 890 20,763; 657,350) 23,184) 18,622} 10,627 
Elkhart, Ind. 129,664) . . d 30,139 11,883 6,601; 26,481) 10,345) 12,720 3,127 
Elmira, N. Y. 115,495). § d 30,762 12,042 6,736} 20,220 6,969 9,443 3,046 
Elyria, Ohio (See Lorain- 
Elyria) 
Enid, Okla... 85,183) . ° 23,975 10,517 3,576} 11,808) 10,709 8,689 3,119 
Erie, Pa. 269,045) . , ‘ 69,089 38, 365 14,619} 51,462) 18,692) 18,266 7,067 
Eugene, Ore. 181,449) . d 50,970 18,826 10,016; 30,997) 18,727) 12,391 4,461 
Evansville, ind. 255,142) . ; ‘ 64,449 30,223 15,811} 38,082) 22,336) 16,579 9,489 
Ind. portion 218,861) . , 4 55,253 28,293 14,111} 32,100) 19,268 9,963 8,766 
Ky. portion 36,281) . d 9,196 1,930 1,700 5,982 3,068 6,616 723 
Fall River-New Bedford, Mass.| 401,679) . ‘ d 113,420 35,661 22,746} 659,105) 26,690) 19,274 13,403 
Fargo, N. D. 115, 022| d ¥ ‘ 18,489 14,077 4,767, 23,726 7,618) 19,025 3,112 
Fayetteville, N. C. 110,578) . . d 24,460 15,829 6,667, 23,217; 11,022 4,354 2,559 
Flint, Mich. 452,862| . 201). 107,218 45,305 31,559] 100,736] 39,659] 34,695, 18,584 
Florence-Sheffield-Tuscumbia- 
Muscle Shoals, Ala. 94,154) .0469| 3, . 25,239 11,606 4,732| 21,513) 6,502} 6,857} 2,876 
Fond du Lac, Wisc. 86,647) . ‘ 19,679 7,546 3,990} 15,558 7,035 9,427 2,567 
Fort Lauderdale, Fla. 395,058) . , ° 93,871 29,939 27,326} 69,023} 27,076) 23,350) 16,525 
Fort Smith, Ark. 100,243) ° : ¢ 21,904 13,207 4,470} 22,411 7,664 8,038 3,080 
Fort Wayne, Ind. 203.014) ° ° 50,910 54,694 15,293) 64,182) 22,696) 15,617 9,100 
Fort Worth, Tex. 715,707) | 170,651 134,400 26,150) 148,832) 62,998) 40,716) 28,297 
Fresno, Cal. 466 ,692) 127 ,642 43,112 34,525) 69,776) 40,429) 38,232) 16,620 
Gadsden, Ala. 90 403 26 ,960 10,955 5,542} 16,884 8,487 5,746 2,746 
Gainesville, Fla. 82,372 21,393 4,285 3,729} 17,273 9,550 6,115 2,956 
Galesburg, lil. 82,847 18,496 8,955 5,203; 15,349 6,796 6,421 2,798 
Galveston, Tex. 140,291 37,720 13,252 7,490) 16,546) 12,993 9,652 5,950 
Gastonia, N. C. 106 , 197 30,360 16,363 6,104 19,871 9,401 5,092 3,298 
Grand Forks-East Grand 
Forks, N. D.-Minn. 122,919) 
42,750 
80,169 
Grand Rapids, Mich. 423,021 


3 


22,749 12,518 7,089} 20,487) 11,599) 17,696 2,518 

9,609 3,087) 1,903 6,051 5,428 7,123 1,054 
13,140 9,431 5,186) 14,436 6,171) 10,573 1,464 
102,786 65 ,691 20,905, 71,868} 35,566 31,218) 21,261 


HEE 
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CBS Radio’s Program Con- 
solidation Plan is the most 
significant forward step in 
network radio in years. Log- 
ically, it was developed first 
on this network. Where lead- 
ership is a constant. Where 
advertisers reach the largest 
audiences when they talk® 
Where listeners find most of 
the programs they most want 
to hear® Where critics fa- 
vor more programs than on 
the other three networks 
combined® Bank on PCP to 
produce an even greater 
margin of leadership—and 
even more effective adver- 
tising for you—on the 


RADIO NETWORK 


42 per cent larger ee 8 per commerc 
1 minute than on the next network; Nielsen Radi 
Index; September 1957 Decem re 1958 

226 quarter-hour wins out of a possible 237 in 
2 all the quarter-hours in which CBS Radio pro 
grams compete with those of at least one othe 
network in ten or more of the top 26 mark 
Network Radio Pulse; 1958 monthly average 

29 out of 50 honors in the 11 program catego 
3 ries voted on by 465 critics in the Radio-Tele 
vision Daily Annual Poll for 1958. 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 113, 114, 115 


RETAIL SALES— BY) ESTIMATES, 1958 
Index Furn.- 
of Dri 


of Power Sa $ Apparel on 
les ood \ 
earls Activity $000) | $000) 


Great Falls, Mont. 125 5,707 
Green Bay, Wisc. 113 9,513 
Greensboro-High Point, N. C. 128 22,129 
Greenville, Miss. 73 4,625 
Greenville, 8. C. 86 11,663 
Gulfport, Miss. (See Biloxi- 
Gulfport) 
Hagerstown, Mid... . 
Hamilton-Middletown, Ohio 
Harlingen, Tex. (See Browns- 
ville-Harlingen-McAlien) 
Harrisburg, Pa. eunes 
Hartford-New Britain, Conn. 
Hazleton, Pa. (See Wilkes- 
Barre-Hazieton) 
High Point, N. C. (See 
Greensboro-High Point) 
Holyoke, Mass. (See 
Springfleld-Holyoke) 
Hopewell, Va. (See 
Petersburg-Hepewell) 
a 
Huntington-Ashianu, 


385, 593 


69,741 
16,362 
13,180 
40,199 
27,542 
16,001 
192,331 
36,129 
44,715 
167 ,454 
44,359 


Huntsville, Ala. 

Hutchinson, Kans. 

Indianapolis, Ind. 

Jackson, Mich. 

Jackson, Miss............. 

Jacksonville, Fla... . 

Jamestown, N. Y... 

Janesville, Wisc. (See Beloit- 
Janesville) 

Johnson City, Tenn. (See Bris- 
tol- Johnson City-Kingsport) 
Johnstown, Pa........ 261,494 
DO vnaneseesteevons 133,772 
Kalamazoo, Mich............ 226 803 
Kankakeo, Iil........ eae 99,373 
Kansas City, Mo.............1 1,424,324 
Kans. portion....... R 284 096 
Mo. portion..................] 1,140,228 
Kennewick, Wash. (See Pasco- 

Kennewick-Richiand) 


14,766 44,896 

7,239 29,849 
13,879 44,070 

7,997) 17,461 
87 ,649 240,031 
14,093 60,491 
73,556 178,540 


96,881) . d ° 9,149 7,694 5,701; 14,135 3,083 


Johnson City-Kingsport) 
Knoxville, Tenn... .. “i 370,995 
Kokomo, Ind........ vai 72,241 
La Crosse, Wisc..... > 100 646 
Lafayatte, Ind...... ots 94,841 
Lafayette, La...... oy 90,708 
Lake Charles, La... ide 132,115 


95,715} 20,066| 61,886 16,994) 65,910) 35,056 12,160 
17,768, 4,407] 9,358 3,953} 13,306) 4,409 2,159 
22,713, 9,694, 14,776 5,210} 14,035 6,825 1,937 
20,581) 8,154] 13,952 4,658} 14,549) 7,585 4,659 
16,137, 6,266) 13,059 7,557} 17,690) 7,421 2,616 
27,518] 9,144) 17,159 6,026] 24,279) 14,585 4,238 
56,763} 10,014) 15,335 12,378] 41,862} 19,502 6,731 
64,914 15,768] 39,764 15,599] 55,231) 21,516 6,407 
80,717; 19,513] 43,462 13,157} 72,191) 31,764 11,986 
14,331 8,448 2,002} 7,520} 4,486 1,796 
45,049 16,469 9,331} 31,265 22,855) 7,534 
‘ 17,042 . 9,255 4,245} 17,609} 6,063 3,021 
oe 101,120) . ’ ( 24,813 9,847 5,882} 26,027} 8,130 1,941 
Lewiston-Auburn, Me........ 105 , 883 30,020 13,369 4,443} 17,687) 7,368 2,225 
Lexington, Ky............ 156,833 32,270 25,748 7,870| 22,478] 11,685 6,070 
Lima, Ohio : : 122,620 29,675 21,114 6,206) 19,619} 9,620 3,186 

194,620). 34,865 42,133 9,848| 27,888] 16,730 7,597 


Lansing, Mich... .. 342,017 
Laredo, Tex....... 55,986 
Las Vegas, Nev.... ; 186 ,808 
Lawton, Okla. 79,264 


280,581) . ° 63,422 47 ,839 13,344) 57,305) 21,557 9,778 


97,319) . é 19,682 9,573 4,561, 25,089] 7,815 2,799 
197,916) . 66,072 19,234 12,538} 36,765) 15,382 5,716 
8,984,687) 4. 2,297,410 1,132,102 673,460|1,654,818| 822,503 308,126 
810,900) . d 200,239} 67,114| 106,915 37,699] 151,087) 60,020 34,650 
113,452) . , 34,618} 6,689) 6,841 4,158} 20,270) 15,687 3,461 
607,448) . : 165,721} 60,425) 100,074 33,540} 130,817| 44,323 31,189 
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Stations on the move... 
in markets on the move! 


KO'T'V.... 


The first station in every rating report for the last 10 years—in the rich half of Oklahoma.) 


-TV 
KGU LL HOUSTON © 


The station with the new look in dynamic Houston—forecasted as the 6th largest U.S. city by 1960. 


FORT WAYNE © 


First in Fort Wayne, serving Indiana’s second market—in retail, food and drug sales, plus buying income.) 


\ \ [ S H jt 
| INDIANAPOLIS © 


The first station in Indiana’s first market (and 14th TV market) in every rating report for the last 4 years.“ 
(1) ARB, Nielsen, Federal Reserve. (2) Nielsen, Feb. °58. (3) ARB, Nielsen. 


THE CORINTHIAN STAT IONS Responsibility in Broadcasting 


KOTV Tulsa > KGUL-TV Houston ® WANE & WANE-TV Fort Wayne @ WISH & WISH-TV Indianapolis 
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Summary of Data for Metropolitan County Areas—(Cont’d) 


See explanation of “Metropolitan County Areas,” pages 113, 114, 115 


RETAIL SALES— JM ESTIMATES, 1958 


Food . | Apparel 
($000) ($000) 
Lubbock, Tex....... nal ° 42,495 11,176 
Lynchburg, Va....... ol d d 30,973 17,983 6,212 
McAllen, Tex. (See Brown 
ville-Harlingen-McAllen) 
Macon, Ga.. . 
Madison, Wisc. 
Manchester, N. H. 
Manitowoc-Two Rivers, Wisc. 
Mansfield, Ohio 
Marion, ind.. . 
Marion, Ohio 
Mason City, lowa 
Memphis, Tenn... . . 
Meridian, Miss... . 
Miami, Fla... .. 
Michigan City, Ind... . 
Middletown, Conn. 
Middletown, Ohio (See 
Hamilton-Middletown) 
Midland, Tex. d d ’ 5,241 8,010 
Milwaukee, Wisc. , 556, ° 245,450} 94,102 
Minneapolis-St. Paul, Minn.. " f j 360,578} 120,339 
Mobile, Ala. e e 38,800) 22,225 
Modesto, Cal. ‘ d m 18,689) 11,738 
Moline, ill. (See Davenport- 
Rock Island-Moline) 
Monroe-West Monroe, La. d ¢ 15,027 8,359 
Montgomery, Ala. d 95 27,739 
Muncie, Ind. 5 d d 12,728 
Musele Shoals, Ala. (See 
Florence-Sheffield- 
Tuscumbia-Muscle Shoals) 
Muskegon- 
Muskegon Heights, Mich. 
Nashville, Tenn. 
Newark, Ohio 
Newburgh, N. Y. 
New Bedford, Mass. (See 
Fall River-New Bedford) 
New Britain, Conn. (See 
Hartford-New Britain) 
New Castle, Pa... .. , d é 11,038 6,056 8,347 
New Haven-Waterbury, Conn. J F d 75,972; 70,573) 49,851 
New London-Norwich, Conn. J j F 21,962} 13,367) 12,831 
New Orleans, La. d F 175,393} 69,100) 60,719 
Newport News-Hampton, Va. . d . 19,524; 11,855) 14,259 
New York-Newark-Jersey City, 
N. Y.-N. J. \ ¥ 2,205 ,697/2,037,934/1, 186 ,566/2, 141,649 
(N. J. portion) J 650,156) 414,666 297,266) 729,834 
(N. ¥. portion)..... 13,949,811 A 1,655 ,541/1,623,268, 889,300)1,411,815 
Norfolk-Portsmouth, Va. 589,996) . ° 75,633) 62,051) 37,765) 99,703 
North Little Rock, Ark. (See 
Little Rock-North Little 
Rock) 
Norwalk, Conn. (See Bridge- 
port-Stamford-Norwalk ) 
Norwich, Conn. (See 
New London-Norwich) 
Oakland, Cal. (See 
San Francisco-Oakland) 


“2 
= Se 
28 


45,291 24,286) 13,112 
69,204 286,088; 20,298 
63,808 22,585) 15,425 
18,779 8,816 2,788 
41,134 16,645 7,212 
7,792 4,447 
7,533 3,892 
8,915 4,723 
144,936) 44,303 
10,660 5,762 
135,826) 142,611 
10,686 6,351 
10,297 6,050 


n=ND WO 2 = @ 


8 


Se2eees8eee2 


8 


ese aeowase &eoaewewe eo 


121,807; . d 7,502} 24,495) 11,230 7,829 3,325 
111,845) + .06% d 7,703} 15,259 9,945, 11,511 4,166 
Oklahoma City, Okla. 680,111) . F 29,538] 107,769} 46,047; 35,684) 23,591 
Omaha, Nebr... .. 567,700) . ‘ 31,440} 105,759) 41,600) 43,736) 20,708 
(lowa portion)... . 74,311) . d 3,230} 12,280 8,456 9,641 2,817 
(Nebr. portion) 493,389) . d 28,210} 93,479} 33,144) 34,095) 17,891 
Ontario, Cal. (See San Ber- 
nardino-Riverside-Ontario) 
Orlando, Fla....... 400,202) . ‘ 24 21,892) 74,682) 34,970) 28,617) 12,876 
Oshkosh, Wisc... . 121,187). d 7,018; 15,478 8,513 9,514 3,058 
Oxnard, Cal. (See Ventura- 
Oxnard) 
Owensboro, Ky. 76,341) . d 3,528) 11,900 6,677 4,563 2,436 
Paducah, Ky... 70,934) . 2,856; 12,804 6,313 2,690 3,066 
Panama City, Fla. 75,868) . 4,640| 12,475 8,622 5,458 2,730 
Parkersburg, W. Va. 86,868) . J 5,571} 12,729 6,517 3,929 2,696 
Pasco-Kennewick-Richiand, 
Wash. 101,883 . 4,432; 16,438) 11,232 7,992 5,514 
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You Must Combine 


ad 


Norfolk-Portsmouth and 
Hampton-Newport News 
for Up-to-Date 

Metro Area Figures 


Foreword at beginning of this section states that for certain market- 
ing purposes, Hampton-Newport News would be considered in the 
Norfolk-Portsmouth area. 


This is something of an understatement. 
The two are only 21% miles apart at nearest points! 


They are listed separately because Sales Management follows the 
U. S. Government list, which has not yet reflected the vast and 
rapid changes in this area in recent years. 


Now there are two busy causeways linking them: the James River 
Bridge, and the new Hampton Roads Tunnel. 


The combined metro area population has increased 32% since 1950 
—about 21% times the national rate. 


“Today,” says the Printers’ Ink Guide to Marketing for 1959, 
“Norfolk is the center of two large and fast growing metropolitan 
areas.” 


Combine them, as you must for realistic, up-to-date figures, and 
you get a single metropolitan area of nearly 800,000 population— 
27th in size in the U. S., and surpassed in the Southeast only by 
Atlanta and Miami. 


Virginians reflect the unity of this continuous urban area by re- 
ferring to it simply as Tidewater, Va. TIDEWTAR is a better way 
to spell it...and the best way to sell it. For WTAR dominates 
the area in both Radio and Television. 


For more information please call or write to WTAR Radio Corpora- 
tion, 720 Boush St., Norfolk 10, Va. Or call your Petry man. 


K ach year as television’s audience continued to 


grow, the prudent ones among us cautioned 
against a hasty acceptance of its heady statistics. 
Each year, they said you would have to wait for it to 
settle down ... until the audience got used to having 
a moving, talking picture in their living rooms. 
And each year the audience grew larger. 
Surely, now in the twelfth year of network television 
it seems reasonable to agree that television is no 
longer a novelty—that the audience and the advertiser 
have had time to evaluate it. 
It is clear to even the most conservative eye that tele- 
vision today is more attractive to the American fam- 


ily than ever before. 


n 1958 the average television family watched an 
I average of five hours and five minutes a day. Any 
night at 9, for example, three families out of every 
five could be found watching television. 

By March 1, 1959, there was at least one television 
set in 44,700,000 homes—87% of the nation’s total. 
And 6,000 new television homes are being added 
every day. 

Advertisers today are reaching the largest audiences 
in history at a lower cost per thousand customers than 


any printed medium can provide. 


— you evaluate television today — as a 
medium of entertainment and information — 
or as an advertising vehicle — it clearly retains its 
compelling ability to hold the interest of its audience. 


And it always will. 


For television moves in the main stream of American 
life. And the continuing novelty in the images it 
brings to the viewer reflects the ever changing world 
of his experience. 
_ it reaches more people — at the same in- 
stant — than any form of mass communication 
ever devised, American business invests more of its 
national advertising appropriation in television than 
in any other advertising medium. 
Because it is attracting the largest nighttime audi- 
ences in all television (as shown in the 88 consecu- 
tive Nielsen Reports issued since July 1955) the CBS 
Television Network continues to be the largest single 


advertising medium in the world. 


CBS TELEVISION NETWORK © 


The 
novelty 
ot 
television 
has 

worn 


off... 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 113, 114, 115 


RETAIL SALES— @D ESTIMATES, 1958 


Index Eating & Furn.- 
of . | General House- 

Sales Food Places Mase. I. 

Activity) ($000) ($000) ($000) 


Pawtucket, | R. 1. (Seo 
Providence-Pawtucket) 


65,718 19,780 
85,452 53,434 
31,966 11,629 
, 268 ,301 827 ,523 
196 ,822 61,229 
,071,479 ’ 776 , 294 
179,154 68 ,045 
806 , 801 424,155 
46,414 20,143 


Port Arthur, Tex. (See 
Beaumont-Port Arthur) 
Port Huron, Mich... ... 117,332) . t é 35,209 10,383 
241,963) . P 60,979 35,941 
026,175) . é 268 564 172,929 
941,042) . , ‘ 244 , 257 165,945 
85,133) . é 24,307 6,984 
84,130) . 3 ‘ 21,751 ‘ 10,127 


Portsmouth, Va. (See Norfotk- 
Portsmouth) 
Poughkeepsie, N. Y........ 191,658) . F 49,501 22,723 
Providence-Pawtucket, R. i. 843,192) . ¢ 208 ,478 111,001; 70,280) 37,476 
Provo, Utah....... ; 79,825) . ° 19,781 12,421 3,349 3,881 
Pueblo, Cole........ aa 129,178) . ° 35,922 13,814 7,935 8,235 
Quincy, til. ‘ 75,755) . ° 18,420 11,052 4,067 5,127 
122 Racine, Wise....... 169,042) . ° 42,049 13,296 8,778 9,414 
123 Raleigh, N.C.... esos 200,456) . ° 45,124 31,703; 12,750 9,767 
268 Rapid City, $.D............. 85,845) . ° 16,189 6,733 3,976 3,570 3,138 
124 Reading, Pa....... 301,088) . . ° 80,404 37,776| 20,222) 17,738 6,803 
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Before using these figures read foreword, page 13. 


Look at Waynesboro... 


IN OLD VIRGINIA 


@ fastest growing City in the Shenandoah Valley - » more than 25% since 1950 
REPRESENTED BY 
@ effective 1958 Family Buying Income—$5,730 OHNSON, KENT 
. . » highest in the Valley—tops the Virginia Average Ra & SINDING 
@ has younger people .. . median age is only 27 250 PARK AVE. 
NEW YORK 


4 + 


@ is highly industrialized 51% of population employed in manufacturing 


THIS SHENANDOAH VALLEY MARKET IS BEST REACHED BY THE NEWS-VIRGINIAN 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


One Major Market Not to Miss! 
One Sure Way Not to Miss It! 


No matter how you measure it— 
population, family income, retail 
sales—you have a major market 
in Eastern Delaware Valley 
U.S.A. Sales and sales potential 
on the New Jersey side of the 
Delaware River are B-I-G in every 
way, getting bigger every day. 
Let’s look at the figures for last 
year’s sales alone. In Camden 
and Mercer Counties,* consumers 
spent over $183 million to put 
meat on the table, $150 million 


*Just two of the five counties served by the Camden 
Courier-Post and the Trenton Times, 


CIRCULATION FACTS 


(Latest Available ABC Data) 


to put at least one car in every 
garage, and over $49 million on 
functional or fancy fixings for the 
home. Now, what did you say 
your line was? Whatever it is, 
you'll find a ripe market for it 
on the New Jersey side of the 
Delaware. 

And here’s a sure way to cap- 
ture this major market. Two 
strong local papers attract most 
readers in Southern New Jersey. 


In Trenton, that paper is the 


MARKET FACTS 


(From SRDS Consumer Markets) 


TRENTON TIMES; in Camden, it 
is the CampEN CourteR-Post. 
They are strong sellers both. 83 
of the nation’s top 100 news- 
paper advertisers run in their 
pages regularly. Take a tip from 
these pros and where “all buying 
and selling is local,” buy these 
two independent local dailies. 
Their line rate, together or separ- 
ately, is most remarkably low. 
You'll soon find out it pays to 


cross the Delaware! 


It pays to cross the Delaware! 


TRENTON 
CAMDEN TRENTON TIMES 
COURIER-POST TIMES ADVERTISER 
(E) (E) (S) 


MERCER 
COUNTY 


CAMDEN 
COUNTY 


Total Circulation 76507 Population (000) 271.8 


49,077 


65,116 356.7 


50,363 


65,679 


City Zone 49,917 


C.S.1. per 


Household ($) 7,665 7,253 


Trading Zone 25,393 13,440 13,645 Total Retail Sales 


($000) 


Retail Food Sales 
($000) 


397,376 421,544 


City & Tr. Zone 74,470 63,803 63,562 


89,911 110,794 
Other 


Home Furn. Sales 


($000) 


2,037 1,313 2,117 


23,720 74,119 


Cov.CZ Households 73.9% 97.0% 96.1% Automotive Sales 


($000) 64,864 80,95) 


CAMDEN 


COURIER-POST 


Established 1875 


Represented by: 

GEORGE A. McDEVITT CO., INC. 
New York ¢ Chicago 

Philadelphia * Detroit ¢ Los Angeles 


MAY 10, 


TRENTON 


TIMES 
Established 1883 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County 


Reno, Nev... .. 

Richland, Wash. (See Pasco- 
Kennewick-Richland 

Richmond, Va. 

Richmond, ind. 

Riverside, Cal. (See San Ber- 
nardino-Riverside-Ontario 

Roanoke, Va. 

Rochester, N. Y. 

Rochester, Minn. 

Rockford, lil. 

Rock Island, lil. (See Daven- 
port-Rock Island-Moline 

Rocky Mount, N. C. 

Rome, N. Y. (See Utica~-Rome 

Sacramento, Cal. 

Saginaw, Mich. 

St. Cloud, Minn, 

St. Joseph, Mich. (See 
Benton Harbor-St. Joseph 

St. Joseph, Mo. 

St. Louis, Mo. 

IN. portion 

Mo. portion 

St. Paul, Minn. (See 
Minneapolis-St. Paul) 

St. Petersburg, Fla. (See 
Tampa-St. Petersburg 

Salem, Ore. 

Salt Lake City, Utah 

San Angelo, Tex. 

San Antonio, Tex. 

San Bernardino-Riverside- 
Ontario, Cal. 

San Diego, Cal. 

Sandusky, Ohio 

San Francisco-Oakland, Cal. 

San Jose, Cal. 

Santa Barbara, Cal. 

Santa Rosa, Cal. 

Sarasota, Fla. 

Savannah, Ga. 

Schenectady, N. Y. (See 
Albany-Schenectady-Troy 

Scranton, Pa. 

Seattle, Wash. 

Sheboygan, Wisc. 

Sheffield, Ala. (See Florence- 
Sheffield-Tuscumbia- 
Muscle Shoals) 

Shreveport, La. 

Sioux City, lowa 

Sioux Falls, 8. D. 

South Bend, ind. 

Spartanburg, 8. C. 

Spokane, Wash. 

Springfield, It. 

Springfield, Mo. 

Springfield, Ohio 

Springfield-Holyoke, Mass. 

Stamford, Conn. (See Bridge- 
port-Stamford-Norwalk ) 

Steubenville, Ohio (See 
Wheeling-Steubenville) 

Stockton, Cal... ‘ 

Superior, Wise. (See Duluth- 
Superior) 

Syracuse, N. Y. 

Tacoma, Wash. 

Tampa-St. Petersburg, Fia.. 

Tallahassee, Fila. 

Temple, Tex. 

Terre Haute, Ind. 

Texarkana, Ark.-Tex. 

(Ark. portion) 

(Tex. portion) 

Toledo, Ohio 

Topeka, Kans. 


Total 


143, 972| 


482,670 
87,914 


115,084 


, 399,000 


474,179 


924,821 


642 
523 
251 
247 
923) 


281, 


514,462 
331,226 
963, 592| 
90,451 
95,235) 
124,713) 
99,631) 
46,491) 
53, 140| 


160,997] 


0265) 2,644 
548 , 702) -2732| 3,792 


-0801) 


3,727 


Buy- | 
ing | 
Power | 
index | 


Qual- | of 
index | Activity 


Index 


Sales 


183,741 
43,194 
14,435 


27,243 
634 ,832 
136 ,570 
498 , 262 


159,455 


225.192 
293,140 
20,412 
963 303 


151,055) 


| 
| 


| 


133,759 
86,324 

219,220 
18,203 
22,587 
27,077 
22,092 

8,878 

13,214 

135,740! 
36,718 


67 ,026 


Drink. 


195 , 583 
46 ,008 
149,575 


8,977 
29,870 
5,430 
45,634 


69,629 
90,421 
7,340 
346 ,617 
47 ,832 
14,989 
13,821 
11,220 
13,471 


17,326 
103,541 
8,577 


General 
Mdse. 
($000) 


362,094 
39,181 
322,913 


16,921 
80,141 
11,672 
101 ,684 


84,723 
139,683 
7,281 
447 ,864 


35 ,933 
249,171 
17,275 


32,133 
29,401 
18,430 
41,605 
14,528 
58,963 
29,676 
20,045 
17,679 
89,743 


28,212 


72,945 
46 249) 
136,983 
6,574 
11,927 
28,235 
13,873 
6,718 
7,155 
83,735 
20,275 


Areas,” pages 113 


, 114, 115 


Apparel 
($000) 


127,781 
23,921 
103, 860 


Furn.- | 


RETAIL SALES— GX ESTIMATES, 1958 
~) Eating & | 


Auto- 
motive 
($000) 


5 


14,619 


84,506 
46,297 
16,857 
20,067 
396,504 
85,221 


49, 236 


21,095 
18,410 
46,064 
4,007 
4,673 
5,636 
4,635 
1,944 
2,691! 
30,792 
13,594 


94,455 
49,284 
172,136 
14,909) 
20,936 
22,833) 
16,712 
6,790! 
9,922 
90,676) 
28, 981| 


Stations 
$000) 


12,631 


( 


Gas 


36,692 
7,402 


14,609 
43,021 

6,424 
18,434 


26,977 
17,323 
68, 196 
11,764 
6,498 
6,329 
4,773 
1,496 
3,277 
25,647 


11,146 


9,034 


14,749 
11,724 
37,126 
2,075 
3,955 
4,563 
3,453 
1,084 
2,369 
21,016 
5,952 


Before using these figures read foreword, page 13. 
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Inside story on how to get 


e longer life 
e greater exposure 


e stronger sales power 
for your advertising 


—take a look at what happens 
when America opens an issue of 


eaders ; 
Digest § 


ARTICLES OF LASTING INTEREST 38th YEAR 
The Nightmare of China's Communes ‘ Life 
Hardest-Working Women in the World James A. Michener 
Should Gambling Be Legalized? . Saturday Evening Post 
Where I Get My Energy e =e Eleanor Roosevelt 
The Navy's Terrible New Weapon . Frederic Sondern, Jr. 
How to Act on Your Honeymoon . . . . .Modern Bride 
Our Secret Labor Bosses oer Lester Velie 
Do You Really Know How to Breathe? . . Today's Living 
Help Stamp Out This Vile Traffic! . . . Holman Harvey 
The Best Advice I Ever Had ; ee Jack Benny 
How Inflation Has Victimized You T. Coleman Andrews 
Let's Take the Offensive in the Cold War “The Secret Name” 
Charles de Gaulle as He Really Is <u Robert Littell” 
Strongbox for the Nation's History Saturday Review 
Don't Be a Pal to Your Son New York Herald Tribune 
Carried to Sea by a Tidal Wave First Person Award 
The Growing Horror of Lung Cancer... Today's Health 


Born to Be a Hero : Drama in Real Life ee } 
The Wonderful World of Wrestling James Stewart-Gordon 130 Te Largest magazine 


Strange “Crime” of Stanley Yankus Ladies’ Home Journal 137 |§ o circulation in the 


Eavesdropping Behind the Iron Curtain Atlantic Advocate 141 . 
My Most Unforgettable Character James Playsted Wood 145 2 United States 
History's Great Challenge to Our Civilization ee, 
Saturday Evening Post 155 J 
Washington's Amazing “Microbe Zoo’ Western World 163 B® 
We Won a Mink Elephant Ladies’ Home Journal 171 Over 11,750,000 
The “Atomic Clock” Reveals the Secrets of the Past ‘ - 
National Geographic Magazine 176 , copies bought 
Flint’s Gone Crazy Over Culture Karl Detzer 181 B@ —_—— 
Bi: ds Live in an Invisible Cage Christian Science Monitor 194 monthly 
The Navajos Feel the Wind of Progress . Denver Post 203 
The “Gunk” That's Out of This World . ; True 21) 
Impromptu Master Malcolm Vaughan 225 


Young Scientists Go to the Fai: National Parent-Teacher 231 ber Read by more than 
On Being a Real Person Hi; Emerson Fosdick 117 * 
Book | eae xca ersot irry Emerson Fosdic Zo 35,000,000 people 


c ection Shackleton’s Incredible Voyage ‘ Alfred Lansing 238 each issue 
west Magic Fastener — Laughter, 15— Word Power, 19— 
t Midnight, 22—Have You an Amusing Anecdote? 24B—Per 
npses, 2 -Poimts to Ponder, 31—American Way of Life, 34 
e Quotes, 74—Life in This Wide World, 86— Humor in Uni 
111— Picturesque Speech, 190— Mario in Wonderland, 212 


Here is the kind of lasting, active life 
your advertisement will get—through 
repeat exposures—in Reader’s Digest 


In the first week, 20,690,000 potential expo- 
sures! Reader’s Digest appears on or about 
the 21st of each month. In the first week after 
publication, a single issue is picked up and 
read a minimum of 20,690,000 times. 


This calendar shows 
the potential exposures 
of a single advertisement 
in the Reader’s Digest 


In the first month, 90,329,000 

potential exposures! Each is- The impact of a single advertisement in Reader’s 
sue is read by an average of Digest lasts longer than it will anywhere else. For 
35,000,000 people. In the first example, your advertisement in the June issue 
month of each issue’s life, people (out May 21) will “live” through June, July. . .will 
pt pd = it at least receive more than 2,000,000 exposures in the first 
eee ™ four days of August when it is 1014 weeks old! 


JULY 
T 


In 2', months, 168,210,000 po- 
tential exposures! Because it 
is kept longer for repeat read- 
ing, each issue of Reader’s 
Digest has an active reading 
life of 10.7 weeks—or 75 days. 
Politz Research shows it is read 
a minimum of 168,210,000 dif- 
ferent times during this period. 


Here’s how Reader’s Digest accumulates 
exposures week after week! 


Your advertising in Reader’s Digest gets off to a head 
start .. . and stays ahead by an ever-widening margin; 
the Digest will be picked up and read more often during 
the first week of its life—and every week thereafter—than 
any other magazine. 


READER’S DIGEST If you would like 


HOW A SINGLE ISSUE OF READER'S DIGEST ACCUMULATES EXPOSURES a copy of the special report that 


MILLIONS OF 
READING DAYS 


shows ‘‘How Reading Days Accumulate”’ 
in seven leading publications, 
including Reader’s Digest, use this 


Age of issue 
(im weeks) 


20,690,000 
41,211,000 
65,770,000 
90,329,000 
112,027,000 
129,690,000 
143,315,000 
153,408,000 
160,472,000 
165,518,000 
168,210,000 


ACCUMULATED READING DAYS 
(at end of given week) 


postage-paid reply card. 


Please send me your special report 
on Reading Days. 
Also, the following information: 


Characteristics of Reader’s 
Digest Primary Households 
and Readers—No. 6 


Marketing in Interurbia 
Leading Retail Sales Areas of America 


Characteristics of Reader’s Digest 
Primary Households and Readers 
(Western Edition) No. 2 


Name 


Position 


Company 


Street Address. 


. - F City. 


WEEKS AFTER DATE OF ISSUE 


State 


Your advertising dollars will work 
harder than ever when you take 
advantage of these benefits found 
only in Reader’s Digest:— 


Largest circulation of any magazine— 
11,750,000 . . . and still growing 


Largest proven audience of any medium 
—35,000,000 readers per issue... . 
36% of all U. S. households 


More readers in every income group 
than any other magazine 


& 
Qa 
Qa 
a 
: 


Aq 
PIEd ©¢ I1!M 
eBejsog 


Lowest cost per thousand of any leading 
magazine—only $2.91 per thousand 
paid circulation 


Low-cost color . . . only 13.1% more 
than black and white 


anuaay Y%LDq O&Z 
Isaziq] S$ 4apvay 


‘AN ‘LI Y40X many 
UOP]EYS 2]]2ISY ss1] 


6 Two color and bleed at no extra cost 
* over black and white 


aquv> Alda¥ SSaNIsna 


People have faith in 


|Readers Dige st 


Largest magazine circulation in the U. S. 
Over 11,750,000 copies bought monthly. 


savers penun 
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AseSSe20N 
dwejs eBeysog 
ON 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 113, 114, 115 


RETAIL SALES— GUD ESTIMATES, 1958 


Furn.- 
a Pia neon Apparel 1. 
index (soon | W300), | 3000) 


424,745) . 121 59,128) 33,986] 25,921 


276 ,802 101 35,059} 16,438, 14,062; 
464,853). . 103 63,868) 33,297) 25,739 


572 ’ 12,574 
Two Rivers, Wisc. (See - wit) ; 


Manitowoc-Two Rivers) 
23,708 3,241 8,731 7,970 19,071 7,344 7,762 


92,702} 26,415) 31,896) 23,153 52,344) 26,116) 22,469 
° 50,808) 13,934) 17,007 9,646 18,908) 12,447 
Vineland-Bridgeton, N. J...... A ° 41,181 8,651) 15,579) 10,610 23,727; 10,041) 13,798 


Waco, Tex. 
’ . . 41,271} 10,809) 23,944 7,091 13,443) 11,912 
Warwick, Va. (See Hampton- 


Newport News-Warwick) 
jet ie : 653,284] 190,316} 360,561) 160,716 189,866] 100,347 122,428 
et of Columbia portion. ... r ; 265,464] 116,147| 221,656] 108,949 203,068} 76,057, 30,450| 64,476 
. 215,982} 41,583) 71,457| 24,072 64,199] 50,109] 30,154 
171,838, 32,586] 67,448] 27,695 98,008} 49,610 28,779| 27,796 


32,069 8,928 19,490 8,447 27,313} 11,103) 14,369 4,593 
24,727 7,885) 12,543 7,215 19,109 7,408 7,287 3,251 
18,593 7,321; 10,512 3,141 13,868 6,009 8,042 1,661 


West Paim Beach, Fla 
y Fla... .... . . 75,992} 29,603) 22,871) 32,041 ,139} 67,082} 26,436) 18,699) 11,726 
Wheeling-Steubenvilie, - 


113,730] 28,534] 66,870] 24,905} 21,838] 55,451] 29,615) 27,486, 10,180 
70,010] 13,205] 25,903] 10,493] 9,082} 28,898] 16,710] 16,042] 4,844 
43,729] 15,329) 30,967) 14,412| 12,786] 26,853] 12,905] 11,444) 5,316 
eeees : 89,461, 23,274) 54,2001 27,355] 24,516) 84,409 32,961] 33,430] 16,703 

pe Falle, _- basa . d 30,268, 7,508) 15,313} 9,617) 6,846] 30,805] 12,374, 6,621) 5,360 
e-Barre-Hazieton, Pa... F 97,012} 21,901 48,146] 26,283] 20,416| 50,614) 20,652] 11,256) 7,484 
27,107} 5,980 14,117] 6,935} 5,305] 18,111| 9,818] 5,008) 2,451 
111,433} 30,723 62,061] 33,501] 29,082] 63,536] 35,400) 24,842) 15,734 
97,878} 27,329 59,554] 31,205] 25,254] 64,182] 31,343] 21,264) 14,512 
13,555] 3,304 2,507/ 2,206] + 3,788] 9,383) 4,087| 3,578) 1,222 
19,090] 7,575} 8,406] 5,725] 7,820| 11,910] 6,141) 4,358) 3,441 
47,324) 10,012) 32,753 17,504] 12,816] 35,684] 16,382) 11,112) 6, 881 
181,757; 47,868| 64,440| 46,181] 36,148] 108,234] 50,542) 39,674 22, 160 
41,205] 10,312) 21,088] 5,514] 7,830 28,314] 13,630) 18,308) 6,412 
55,858 14,043| 40,298] 16,005] 17,871] 46,608] 18,698) 17, 4,871 
191,963] 45,038] 97,867/ 37,288] 41,762] 110,808) 62,283] 47,037| 18,080 
156,365] 39,101] 83,256] 20,249] 33,612] 85,493} 43,275] 35,992 
35,508,  5,937/ 14,611] 8,000] 8,150] 25,013 9,018] 11,045 
20,746, 6,380| 7,777| 3,984 «5,740 14,220) 7,272) «8, 716 


Total Standard Metropolitan Areas. 67.7743 y 134,607,698 | 10, 891,821 |19, 596,196) 9,683, 748| 7,456, 626 21,684, 133|9, 560, 149|7,191,015/4, 


Total Potential Metropolitan Areas. .|13,423,092| 6.6837 ‘ 3,256,651, 918,762\1,514,700| 801,402| 722,893|2,382,406|1,154,008| 1,037,999 


149,518,501 |74.4580) 4,137]74. 108 |37,064,349 11,810,583) 21,110,896 1,486,180 8, 179,419 24,086,539) 10,714, 157| 8,228,014 


10000001 3,921 100 160,318,072'14,838, 191/25, 81, 625112, 608,821! 10,382,027! 33,619, 950118, 864,900|13, 604,870 
Before using these figures read foreword, page 13. 
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Per Household Sales for 292 Metropolitan County Areas 


G7 Estimates, 1958, for Ten Categories 


GD ESTIMATES RETAIL SALES — 1958 
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Albany-Schenectady-Troy (N. Y.). r. 
Albuquerque (N. M.).........666665- 
Alexandria (La.).............066+ 


Bethishem-Easton (Pa.). . 
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Ann Arbor (Mich.)..... 
Anniston (Ala.)............. 
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Battle Creek (Mich.)....... 

Bay City (Mich.) 

Beaumont-Port Arthur (Tex.) 
Bellingham (Wash.)..... 

Beliot- Janesville (Wisc.) 

Benton Harbor-St. Joseph (Mich.) 


—_ 


562 
836 
981 
947 
908 


S8SU88E8 


Billings (Mont.)...... 

Biloxi-Gulfport (Miss.) 

Binghamton (N. Y.)............ 

Birmingham (Ala.) 

Bloomington (Ii.).......... 

Boise (idaho) 

Boston (Mass.). . 

Bremerton (Wash.). . 
Bridgeport-Stamford-Norwalk (Conn.) seas 
Bristol-Johnson City-Kingsport (Tenn.).... 


$ SPSGSSEASS RReRSATLaE SESEER2888 
S 


seEeeee 
SEERESESE BEENBER 
SRERBSESSE ERRATTERAE |OEBS 


Brockton (Mass.)..... 
Brownsville-Harlingen-McAlien (Tex.) 
GUD GA. Wad. ccccccccecs 
Burlington (N. C.) 

Burlington (Vt.) 

Butte-Anaconda (Mont.).. . 

Canton (Ohio) 

Casper (Wyo.) 

Cedar Rapids (iowa) 
Champaign-Urbana (ili.) 
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Charleston (8. C.)... 

Charleston (W. Va.). . 

Charlotte (N. C.)...... 

Chattanooga (Tenn.) EET Oe A 
GI CIID. ccc ccccccccccccccnesccescess 


= 
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Clarksburg (W. Va.)....... Aa ii 
Cleveland (Ohio) 
Clinton (lowa) 


—~_—_ st 
— 
= 
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x 
38 


Colorado Springs (Colo.).........- 66sec cceeees 
Columbia (S. C.).. 2... cece cccceeeeeeeeeereness = 
166 
127 
116 
156 
145 
4 
347 150 
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THE PGW COLONEL SAYS— 


"Many advertisers seem to 


know more about market-by- 
market BUYING POWER 


than they do about market-by- 
market SELLING POWER. 

We believe that the two 
belong together—like 

tracks and trains.” 


PGW has assembled data which shows how regional 
seasonal and market differences affect the sale 

of specific consumer products—and how Spot Broadcast 
Advertising can be planned to make the most of those 
differences. We would like to show it to you. 


Just write PGW Spot Radio Sales Development or 
PGW Spot Television Sales Development in our 
New York Office. 


(@rirrin, Moovwar., we. 


Pioneer Station Representatives Since 1932 


250 Park Avenue, New York 17, N. Y. 
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Per Household Sales for 292 Metropolitan County Areas—(Cont'd) 


Estimates, 1958, for Ten Categories 


BYP ESTIMATES RETAIL SALES — 1958 


Eating 
and 
Drinking General Apparel 
Places Mdse. Stores Stations 


Dayton (Ohie) 

Daytona Beach (Fia.) 
Decatur (1i.) ... 
Denver (Cole.).... 

Des Moines (lowa) 
Detroit (Mich.) 
Dubuque (lowa) 
Duluth-Superior (Minn.) 
Durham (N. C.) 

Eau Claire (Wisc.) 


213 282 


473 
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El Paso (Tex.) 

Elkhart (ind.) 

Elmira (N. Y.) 

Enid (Okla.).... 

Erie (Pa.) 

Eugene (Ore.) 

Evansville (ind.) 

Fall River-New Bedford (Mass.) 
Fargo (N. D.) 

Fayetteville (N. C.) 


seef8 88838 


SsIEE3 
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SUBSERRESE 
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382 


Flint (Mich.) 7 
Florence-Sheffield- Tuscumbia- 
Muscle Shoals (Ala). . 
Fond du Lac (Wisc.) 
Fort Lauderdale (Fla.) 
Fort Smith (Ark.) 
Fort Wayne (ind.) 
Fort Worth (Tex.) 
Fresno (Cal.)...... 
Gadsden (Ala.) 
Gainesville (Fia.) 


3 


33 


— 
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Galesburg (Hll.).... 

Galveston (Tex.) 

Gastonia (N. C.)... 

Grand Forks-East Grand Forks (N. D.) 
Grand Rapids (Mich.) 

Great Falls (Mont.) 

Green Bay (Wisc.) 

Greensboro-High Point (N. C.) 
Greenville (Miss.) 

Greenville (S. C.) 


8828 
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Hagerstown (Md.) 
Hamilton-Middletown (Ohio) 
Harrisburg (Pa.) 
Hartford-New Britain (Conn.) 
Houston (Tex.) 
Huntington-Ashiand (W. Va.) 
Huntsville (Ala.) 

Hutchinson (Kans.) 
Indianapolis (Ind.) 

Jackson (Mich.).. 
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130 
188 

88 

68 

97 
213 
102 
214 
101 
121 


Jackson (Miss.) 
Jacksonville (Fia.).. 
Jamestown (N. Y.).. 
Johnstown (Pa.).. .. 
Joplin (Mo.)... 
Kalamazoo (Mich.) 
Kankakee (IIL). 
Kansas City (Mo.) 
Kenosha (Wisc... 
Knoxville (Tenn.) 
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108 

91 
185 
138 
112 
125 

92 
134 
114 


Kokomo (ind.)... 
La Crosse (Wisc.) 
Lafayette (ind.)... 
Lafayette (La)... 
Lake Charles (La.) 
Lakeland (Fia.)..... 
Lancaster (Pa.)... 
Lansing (Mich.) pasehnes ‘ 

Laredo (Tex.) : . 479 
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BESRSSERES SBSSSS 


© SM, 1959. Before using these figures read foreward, page 13. 
148 SALES MANAGEMENT 


’ V NOW SERVING OVER 7,000,000* FAMILIES WEEKLY! 


GUIDE 


MORE READERS 
PER DOLLAR’ 


It is a matter of record that TV GuIDE delivers more 
readers per dollar, in virtually every category, than 
any of the other major mass magazines. But that 
isn’t all! TV GutpE has a phenomenal 78°, single- 
copy sale, proof of its unmatched editorial vitality! 
And TV GulIbE sells all week: by its very nature, it is 


read every day ... and by every member of the 
family! What’s more, TV GuIDE is now delivering 
a bonus of more than half a million over its 6,500,000 
rate base! And, most important of all, TV GuipE 
gets results —has often outstripped other magazines 


and other media in cost-per-inquiry! 


* Publisher's estimate 


Readers and Households Per Dollar, Based on 1958 Starch Consumer Magazine Report; 


MORE PRIMARY READERS PER DOLLAR 


TV GUIDE 

Reader’s Digest 

Life... 

Look 

Saturday Evening Post... 


Total number of TV GUIDE readers—14,755,000 


tA copy of a TV GuivE report based on Starch findings will be maile dto you upon request, along with a significant report 
summarizing research findings by Sindlinger & Company on audience characteristics of the five major mass magazines. 


MAY 10, 1959 


MORE HOUSEWIVES PER DOLLAR 


TV GUIDE 

Reader’s Digest............ 
Life.... 

Look.... 

Saturday Evening Post 


Total number of housewives who read 
TV GuwE—6,026,670 


CONTINUED ON NEXT PAGE 
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Readers and Households Per Dollar, Based on 1958 Starch Consumer Magazine Report 


MORE YOUNG (18-34) MARRIED READERS PER DOLLAR 


TV GUIDE 
Reader's Digest 
Life 

Look 


Saturday Evening Post... . 


Total number of young married 
TV GUIDE readers—3,835,439 


MORE CAR-OWNING FAMILIES PER DOLLAR 


TV GUIDE 

Reader's Digest........... 
Life 

Look 


Total number of car-owning families reading 
TV GumpE—5,642,000 


MORE GROWING FAMILIES* PER DOLLAR 


TV GUIDE 

Reader’s Digest 

Life 

Look 

Saturday Evening Post 


Total number of growing families 
reading TV GuipE—1,774,500 


*Head under 45, youngest child under 6 


MORE YOUNG ADULTS (18-34) PER DOLLAR 


TV GUIDE 

Reader’s Digest........... 
Life 

Look 

Saturday Evening Post 


Total number of young adults reading 
TV GupE—4,741,295 


MORE HOMEOWNERS PER DOLLAR 


TV GUIDE 

Reader’s Digest 

Life 

Look 

Saturday Evening Post 


Total number of homeowners reading 
TV Guipe—4, 114,500 


MORE COLLEGE-EDUCATED READERS PER DOLLAR 


TV GUIDE 

Reader’s Digest........... 
Life 

Look 

Saturday Evening Post 


Total number of college-educated 
TV GUIDE readers—2,562,105 


MORE METROPOLITAN HOUSEHOLDS PER DOLLAR MORE SUBURBAN HOUSEHOLDS PER DOLLAR 


0 ; TV GUIDE 


Reader's Digest 206 VR Reader's Digest 
SVS 
Life 159 


Look 139 


Saturday Evening Post Ko Saturday Evening Post.... 


Total number of metropolitan Total number of suburban 
TV GuweE households—3,867,500 TV GuweE households—2,047,500 


For complete rate and mechanical specifications, please turn to Classification 47 


You'll do your best selling in America’s best-selling weekly! 
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Per Household Sales for 292 Metropolitan County Areas—(Cont'd) 


Estimates, 1958, for Ten Categories 


BYLD ESTIMATES RETAIL SALES — 1958 


Furn.- Gasoline 
General Appare House- Serv,ce 
Appl. Stations 
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Lawton (Okla.)............ 


Lewiston-Auburn (Me.).............5.,......- 
Lexington (Ky.)............. 


SEES 


w 
= 
o 


i Ghincecaesatwhaeaeresev eters 
Little Rock-North Little Rock (Ark.).. 

Longview (Tex.).. 

Lorain-Elyria (Ohio)... 

Los Angeles-Long Beach (Cal.)................. 
De ei cencnangeeet.covsgneedemnas 
ts ae , 

Lynchburg (Va.)............. 
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BS288388 88228 


sesessseBeenee88 
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SEINE, OUD. oc ccorerccheviccenescecens 
Manitowoc-Two Rivers (Wisc.) 

Mansfield (Ohio) 

Marion (ind.)...... seenawerainens cae 

Marion (Ohio) 


—s 
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— 
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Mason City (lowa) 

Memphis (Tenn.)........... 

Meridian (Miss.)......... - 

| Ee 

Michigan City (ind.)........ bdia diencaicemiian 
Middletown (Conn.)...... 2... 0.0... cece ceeees 
Midland (Tex.) sbocourercesedicd 
Milwaukee (Wisc.)................. . 
Minneapolis-St. Paul (Minn.) 

Mobile (Ala.)........... 
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Modesto (Cal.)......... 
Monroe-West Monroe (La.) 
Montgomery (Ala.).... 

Muncie (ind.).. 

Muskago-Muskogon Heights (Mich.) 
Nashville (Tenn.). . seats 
Newark (Ohio). . 

Newburgh (N. Y.)... bes 

New Castle (Pa.)......... 

New Haven-Waterbury (Conn.).. . 


109 
97 
218 148 
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New London-Norwich (Conn.) 
New Orleans (La.). . De Bre pe eee 
_ Newport wport News-Hampton (Va. ) 


290 133 
161 164 
314 151 122 


38s 
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Sales Management's 
1959 COUNTY OUTLINE RETAIL SALES MAP 


Includes Alaska and Hawaii—also Canadian Markets 


Differences in retail sales volume shown by variations in county color shadings 


All metropolitan areas clearly defined . . . 1750 cities with retail sales of $20 million or more 
. . . counties indicated whose family sales exceed U.S. average. 


PRICE: $5.00 single copy; $3.50 each for two or more; $3.00 for five or more 
SALES MANAGEMENT, 630 Third Avenue, New York 17, N.Y. 
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Per Household Sales for 292 Metropolitan County Areas—(Cont'd) 


Estimates, 1958, for Ten Categories 


BYLD ESTIMATES RETAIL SALES — 1958 


Furn.- 
General Apparel House- Auto- 
Madse. motive 


483 
611 
016 
483 
731 


New York-Newark-Jersey City (N. Y.-N. J.).... : B 498 
Norfolk-Portsmouth (Va.)... . ~ han 

Odessa (Tex.)............. 
Ogden (Utah) sestet 
Oklahoma City (Okla.)...... 
Omaha (Nebr.) 

Orlando (Fia.).... 


§ BeeEss|e lz 


Oshkosh (Wisc.) 


Panama City (Fia.) 
Parkersburg (W. Va.) 
Pasco-Kennewick-Richiand (Wash.) 


SBRS8B8Bs 


Philadelphia (Pa.) 


SRSSSSSSRS SREKESS 


Phoenix (Ariz.) 

Pittsburgh (Pa.) 

Pittsfield (Mass.) 

Port Huron (Mich.) 

Portland (Me.) 

Portland (Ore.) 

Portsmouth (Ohio) 
Poughkeepsie (N. Y.) 
Providence-Pawtucket (R. |.) 
Provo (Utah) 


= 
a 
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158 
123 


Pueblo (Celo.) 
Quincy (I1.) 

Racine (Wisc.)..... 
Raleigh (N.C.).... 
Rapid City (8. D.) 
Reading (Pa.) 
Reno (Nev.).. 
Richmond (Va.) 
Richmond (ind.) 
Roanoke (Va.) 


120 
135 
140 
159 
159 

84 
435 
155 
138 
147 


SISRBPSRSI FESSSSIESS 


Rochester (N. Y.) 
Rochester (Minn.) 
Rockford (ili.).... 
Rocky Mount (N. C.) 
Sacramento (Cal.). . 
Saginaw (Mich.).. . 
St. Cloud (Minn.)..... 
St. Joseph (Mo.). .. 
St. Louls (Me.) 

Salem (Ore.) 
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128 
301 
134 

88 
141 
144 
168 
7 
137 
147 
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297 
417 
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COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 


population, Effective Buying Income retail sales, buying power index and value of farm prod- 


ucts sold are fully protected by copyright. 


Permission to reproduce these Survey of Buying Power data in printed form, in whole or in 


part, may be granted only through written request to SALES MANAGEMENT, INc. 
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TRIB READERS BUY MORE 
BECAUSE THEY'VE GOT MORE... 


In fact, the latest Herald Tribune Home Study* shows that more 

than two-thirds of TRIB families are in the $7,000-plus bracket and almost 
twenty percent top $15,000! Four out of five own their own homes 

and they’re mainly high-ticket houses on sizeable lots. 

Get all the details on the Herald Tribune quality families. 

They have the means to buy quantity! 


“<tterald Tribune 


Today's VITAL Newspape, 


230 West 41st Street, New York 36, N. Y. 
e@ A European Edition of the Herald Tribune is published daily in Paris 


153 


FOR ALL 17 RATING PERIODS 


IN JANUARY 1959, THE NBC RADIO NETWORK DELIVERED 


10 OF THE 15 LARGEST CAMPAIGN AUDIENCES: WEEKLY 
UNDUPLICATED 
ADVERTISER AGENCY HOMES 


TIME, INC. YOUNG & RUBICAM, INC, 7,842,000 


BROWN & WILLIAMSON 
TOBACCO CORP. _TeD BATES & COMPANY, INC. da 299, 000 


Lewis HOWE COMPANY MCCANN: ERICKSON, INC, ti 153, 000 


THE READER S DIGEST 
ASSN. J. WALTER THOMPSON COMPANY 7, 153,000 


WARNER LAMBERT 
PHARMACEUTICAL CO. INC. TED BATES & COMPANY, INC. 7,153, 000 


GROVE LABORATORIES, INC. GARDNER ADVERTISING COMPANY 6451, 000 


VICK CHEMICAL COMPANY MORSE INTERNATIONAL, INC. 6,425, 000 


MOGEN DAVID WINE CORP. EDWARD H, WEISS & CO. 6, 306,000 


WILLIAM WRIGLEY, IR, Co. ARTHUR MEYERHOFF & co. 


LEVER BROTHERS COMPANY FOOTE, CONE & BELDING 
J. WALTER THOMPSON COMPANY 
SULLIVAN, STAUFFER, COLWELL 
& BAYLES, INC. 


BATTEN, BARTON, DURSTINE 
& OSBORN, INC. 


*NRI, SEPTEMBER 1957-JANUARY 1959 


i NIELSEN BEGAN 


- AUDIENCES DELIVERED | 'T0 


AVERAGED 11 OF THE 15 


Per Household Sales for 292 Metropolitan County Areas—(Cont'd) 


Estimates, 1958, for Ten Categories 


BYP ESTIMATES RETAIL SALES — 1958 


Eating Lumber- 
and Furn.- Buildi 
Drinking 


House- Auto- Materials 


: 


749 241 
294 
678 189 


eneral Appare'! 

Places Mdse. Appl. motive Hardware 
655 
628 


~ 
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San Antonio (Tex.).... 

San Bernardino (Cal.) 

San Diego (Cal.) 

Sandusky (Ohio)... . 

San Francisco-Oakland (Cal.) 
San Jose (Cal.)....... 
Santa Barbara (Cal.) 

Santa Rosa (Cal.).... 
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Sarasota (Fia.).......... 
Savannah (Ga.) 

Scranton (Pa.)....... ps 
Seattle (Wash.)..... 
Sheboygan (Wisc.)..... 
Shreveport (La.) 

Sious City (lowa) 

Sioux Falls (S. D.).... 
South Bend (ind.).. 
Spartanburg (8. C.) 


= 


£8323 
882 882238 
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Spokane (Wash.) 
Springfield (il!.)..... 
Springfield (Mo.)..... 
Springfield (Ohio). . 
Springfield-Holyoke (Mass ) 
Stockton (Cal.) 

Syracuse (N. Y.)..... 
Tacoma (Wash.)..... 
Tampa-St. Petersburg (Fla.) 
Tallahassee (Fla.) 


222 #8885 
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Temple (Tex.) 

Terre Haute (ind.).... 
Texarkana (Ark.) 
Toledo (Ohio) 

Topeka (Kans.)...... 
Trenton (N. J.) 
Tucson (Ariz.)....... 
Tulsa (Okla.) 
Tuscaloosa (Ala.) 
Tyler (Tex.)..... 


Utica-Rome (N. Y.).... 
Ventura-Oxnard (Cal.) 
Vineland-Bridgeton (N. J.) 
Waco (Tex.)...... 

Washington (D. C.) 

Waterloo (lowa) 

Watertown (N. Y.) 

Wausau (Wisc.) 

West Palm Beach (Fla.) 
Wheeling-Steubenville (W. Va.) 


Wichita (Kans.) 

Wichita Falls (Tex.). 
Wilkes-Barre-Hazleton (Pa.) 
Williamsport (Pa.) 
Wilmington (Del.) 
Wilmington (N. C.) 
Winston-Salem (N. C.) 
Worcester (Mass.) 

Yakima (Wash.) 

York (Pa.) 


Youngstown (Ohio) 
Zanesville (Ohio) 


wath aeran peor a Ts A | A | 


U. S. A. Per Household Sales y | 82 | _ ee Be. See _ 660 266 
™ SM, 1959. Before using these figures read foreward, page 13. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 
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You will find that the 


Salt Lake City, Ogden, 


Provo, Utah market 


now ranks 37th in the 


United States.* 


KDYL KTV TE inasc affiliates i 
this important market area. National Representative Katz Agency, Inc. 


came 1 POPULATION AND (NOONE 


POPULATION 
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Use them for fast, Glduomidlic territory analysis 


By using only those cards conforming to your 
particular sales territories, you can conven- 
iently apply the May 10, 1958 SALES MANAGE- 
MENT Survey of Buying Power to your own 
market areas. 

Market Statistics, Inc. will prepare these IBM 
analyses for you quickly. Or if you have your 
own IBM installation, you can prepare them 
automatically in your own office, as do over 
200 leading companies today. 

In addition to the factors shown above, many 
other specialized indexes are available on county 
cards; Index of Urban Demand (for styled 


merchandise), Index of Office Equipment De- 
mand, Index of Resort Activity, Growth Factors 
(to isolate areas of rapid or slow growth) TV 
homes as of January 1, 1958, plus all major 
Census marketing benchmarks (age, distribu- 
tions, etc.) 


It is only necessary to determine what factors 
(or combinations thereof) would reflect de- 
mand for your product. If you have any ques- 
tions on this, you may without obligation 
consult with our staff for correlation studies 
of your own sales to isolate your key marketing 
factors. 


MARKET STATISTICS, INC. 


RESEARCH CONSULTANTS TO SALES MANAGEMENT MAGAZINE 
630 Third Avenue, New York 17, N. Y.—YU-6-8557 
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INQUIRY CARD 


ORIAL INQUIRY CARD 
Profits 


EDITORIAL INQUIRY CARD 
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Floor Covering Profits readers 


take buying action! 


Two years ago FLoor Coverinc Prorits started to 
key articles about new products, new sales helps and 
manufacturers’ literature; made it easy for readers 
to take the first step in any buying action; to get 
more information about products of interest to them. 


An Editorial Inquiry Card was bound into each issue 
...and the readers took action overwhelmingly ... 
they filled out and sent in knee-deep loads of in- 
quiries. They came from top-rated stores throughout 
the countrv. Over 11,000 inquiries flooded in during 
the past year. Direct from buyers, merchandise 
managers, top executives and owners of the lead- 
ing furniture stores, floor covering stores and de- 
partment stores. With every issue the inquiries 
keep coming in for an average of 60 days - even 
months later! 


that’s reader action! 


The kind that shows what happens when you bring 
together a hand-picked audience of all the top-rated 
retailers in a field and a top-notch business publica- 
tion that’s alert to their profit needs. 


MAY 10, 1959 


Why not bring your ads into the picture—into FLoor 
CoverRING Prorits—and get reader action too! You 
can be sure your ads will be read—all month long— 
and longer. 


It’s in the cards—more reader action . . . more profit- 
able advertising for you when you advertise in FLoor 
CoverING Prorits. It is the must publication for an 
advertising campaign aimed at floor covering retail- 
ers—any others are a choice. 


FLOOR COVERING 


PROFITS 


The business magazine of 
the floor covering retailer 
A BILL BROTHERS PUBLICATION 


630 Third Avenue 

New York 17, New York 
YUkon 6-4800 
Monadnock Bidg. 

San Francisco 5, Calif. 
SUtter 1-1060 

333 N. Michigan Ave. 
Chicago 1, Ill. 

STate 2-1266 


FLOOR COVERING 


PROFITS 


PUBLICATIONS 


oo rt of Metropolitan County Areas 


Estimates, VW 99, for POPULATION, in Descending Order 


Estimates je Estimates | Group 
AREA and STATE No. AREA and STATE (add 000) | Rank % AREA and STATE 

New York- -Nowark- Jerse City Shrev (La.).. 

= -North Little Rock 


(N. Y¥.-N.J 
Los y Re ony #H Beach (Cal.) 
Chicago (ili.) 
Philadelphia (Pa.) 
Detroit (Mich.) 
Boston (Mass.) 
San Francisco-Oakiand (Cal.) 
| Pittsburgh (Pa.) 
St. Louis (Mo.) 
Washington (D. C.) 
Cleveland (Ohio) 
Baltimore (Md.) 
Minneapolis-St. Paul (Minn.) 
Buffalo (N. Y.) 
Houston (Tex.)... 


“st tt NNN ww Sees 


Augusta (Ga.)....... 
Lancaster (Pa.)........ 
South Bend (ind.).... 
Tucson (Ariz.)..... 
Evansville (ind.). . 

Erie (Pa.) 


Stockton (Cal.) 


ge (La.).. 
Greensboro-High Point (N. C. ). 
Fort Wayne (ind.).... 
Brockton (Mass.).. 
Pa. 


Milwaukee (Wise.).. . 
Cincinnati (Ohio) 
Kansas City (Mo.) 
Dallas (Tex.) 
Seattle (Wash.) 
San Diego (Cal.) ° 
Atlanta (Ga.) 7 Binghamton. (N. Y. . 
Miami (Fla.) s Greenville (S. C.). . 
New Orleans (La.).. . 1 28 | Charleston (S. C.) 
Denver (Colo.) ‘ . Lorain-Elyria (Ohio)... 
Portiand (Ore.) . . J Jacksonville (Miss.). . 
San Bernardino-Riverside-. 

Ontario (Cal.) , West Palm Beach (Fla.) Appleton (Wisc.) 
Providence-Pawtucket (R. |.) Rockford (Ill.)..... : . Sheboygan (Wisc.) 
Louisville (Ky.)...... 7 Pensacola (Fia.).. " 205 | Danville (lil.)... 
Dayton (Ohio) Newport News-Hampton (Va.). 1 Kankakee (Ill.). . 
Saginaw (Mich.)..... “ y 
Hamilton- ae sevens ae . 126 Bloomington (lL). ............ 
Winston-Salem (N. C.) ; ‘ Michigan City (ind. 
Savannah (Ga.). . ae ‘ Huntsville _ 
Lakeland (Fia.).... eo 288 | Wausau (Wisc.).. 
Newburgh (N. ey 129 

(Tex.) 


ad 
SENBEEE 
wn a 
+c wooo-aq-ognacog 


NP 
-— 
“2S 


S83 


se = 
BS & 
eau woOmMeeooN Seunsoe 


seseesss 


§ 


Albany-Schenectady-Troy 
(N. Y.) 


se & 


Columbus (Ohio) 

indianapolis (ind.) 

Tampa-St. Petersburg (Fia.) 

Hartford-New Britain (Conn.) Lubbock 

San Antonio (Tex.) Portiand (Me.). . ‘ 

Birmingham (Ala.) . Ventura-Oxnard (Cal.) x 

New Haven-Waterbury (Conn.) q 38 New London-Norwich (Conn. - . Sioux Falls (S. D.).......0000. 

Fort Worth (Tex.) ’ Poughkeepsie (N. Y.) a Abilene (Téx.) 

Bridgeport-St amford-Norwalk 221 | Grand Forks-East Grand Forks 

(Conn x Macon (Ga.).. a (N. D.-Minn.) 

Manchester (N. H.)........ a St. Cloud (Mian.)......ccccece 
: 238 | Lebanon (Pa.) 

Lewisten-Auburn (Me.)........ 

Parkersburg (W. Va.) 
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Youngstown (Ohio) 
Rochester (N. Y.) 
Worcester (Mass.) 
Norfolk-Portsmouth (Va. 
Memphis (Tenn.) 
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San Jose (Cal.) 

Phoenix (Ariz.) 

Akron (Ohio) 

Springfield-Holyoke (Mass. ) 

Toledo (Ohio) 

Oklahoma City (Okla.) 

Allentown-Bethiehem-Easton 
(Pa.) 

Sacramento (Cal.) 

Jacksonville (Fia.) 

Omaha (Nebr.) 

Salt Lake City (Utah) 

Syracuse (N. Y.) 

Canton (Ohio) 

Fall River-New Bedford (Mass.) 

Richmond (Va.) 


Allantic City (N. is. j. 
Yakima (Wash.).. — 
Benton Harbor-St. Joseph Newark (Ohio) 

(Mich.) . : wa " Butte-Anaconda (Mont.) 
Jamestown (N. Y.)......... i Middletown (Conn.)........... 
Modesto (Cal.) ne i Bremerton (Wash.)............ 
Eugene (Ore.)....... : y Zanesville (Ohio) 

Billings (Mont.) 
Waco (Tex.) . Lawton (Okla. 
Muskegon-Muskegon Heights | 201 | Clarksburg (W. Va.) 

(Mic < Richmond (ind.).............. 
Santa Barbara (Cal.) ° 290 | Wilmington (N.C.)............ 
Lincoln (Nebr.).. . . 
Boise (idaho) a 34 | San Angelo (Tex.)............. 
Santa Rosa | a ) . OS SS eee 
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Tulsa (Okla.) 
Nashville (Tenn.) le J 
Brownsville-Harlingen-McAlien ; . Bellingham —_ a 
(Tex.) . La Crosse (Wisc. ‘ 
Knoxville (Tenn.) Lynchburg (Va.)... a Manitowoc-Two Rivers (Wise.)... 
Wilkes-Barre-Hazieton (Pa.) Fayetteville (N. C.) " se 
Flint (Mich.) ille (N. C.).. ‘i 223 
Wheeling-Steubenvilie Altoona (Pa.) . ny (Fia.).. 
(W. Va.-Ohio) Lake Charles (La.)... i 233 | Lafayette (La.).. 
Wilmington (Del.) Great Falls (Mont.) 
Grand ids (Mich. Wichita Falls (Tex. . Fargo “ _ D-. Spee 
Fresno (Cal.) Topeka (Kans.). .. " Laredo 
Charleston (W. Va.) Racine (Wisc.).. . ° Fort Pas 7 2 RE 
Harrisburg (Pa.) Galveston (Tex.).. 
Wichita (Kans.) Jackson (Mich.)... 
Tacoma (Wash.) Gastonia (N. C.).. 
Utica-Rome (N. Y.) Springfield (Ohio) 
Cedar Rapids (lowa) 
Colorado Springs (Colo.) , allahassee (Fla.)............. 
Champaign-Urbana (Ill.)...... a Kokomo (ind.) 
Las Vegas (Nev.).. Sa x Sandusky (Ohio).............. 
Lexington (Ky.)... . . Rapid City (S. D.)........ 
Anderson (ind.).. , ¢ 
Waterloo (iowa)... 
Springfield (Mo.) 


Green Bay (Wisc.) . 
Rocky Mount (N. C.). . 82 Paducah ( 
Pueblo (Cla). ante ee . Cheyenne ONive) 


Ise. Marien (Ohio 
Brietol Johnson. City-Kingsport - ¥ 
(Tens.-Va.) . m (N.C . 48 | Midiand (Tex.)..... 
Orlando (Fia.) . Bllox!-Gulfport iiiea) ° Galesburg (ill. 
Charlotte (N. C.) ° Sioux City (lowa).... ° 202 | Clinton (lowa) 
Davenport-Rock |sland-Moline Decatur (ill.)... ; 
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Lansing (Mich.) 
Beaumont-Port Arthur (Tex.) 
El Paso (Tex.) 

Chattanooga (Tenn.) 
Johnstown (Pa.).. . 

Fort Lauderdale (Fia.) 
Spokane (Wash.) 
Bakersfield (Cal.). . 

Peoria (1il.) 
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(lowa-til.) ‘ Danville (Va.) 271 
Reading (Pa.) . Alexandria (La.).. ; 7 211 A 
Trenton (N. J.) ; Joplin (Mo.).... een . 199 | Casper (Wyo.)............... 
Des Moines (lowa) ° ion (Utah)... sae ; ‘ 
Huntington-Ashland unele (ind.). ¥: x Total Above Metropolitan Areas... 

(W. Va.-Ky.) . Petersburg-Hopewell (Va.) % 


asceses 


The Honolulu Metropolitan Area, with a population of © SM, 1959. 
506,200, would rank 49 if included above. 
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- Pee Y ordg—Chicago—Detroit—Attant 


IN THE GREENSBORO 
METROPOLITAN MARKET! 


THE oy Soe 


. which has over |,000,000 people within a fifty mile radius! 
® owe is one of the top distributing centers in the South! 
. which is the center of the greatest manufacturing area in the South. 


| THE METROPOLITAN MARKET... 


. which is the 79th best market in the nation in Total Retail Sales! 


A 


Ph 


. which is the I5th best market in the South in Total Retail Sales! ro 
.. which is the 3rd best market in the South and the 6th best in the nation in . 


per family retail sales! 


Figures from Federal Reserve Bank of Richmond and 
Sales Management Survey of Buying Power, 1959 
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~San\ Francisco—Los ete i 
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Households Ranking of Metropolitan County Areas 


_ Estimates, 1/1/59, for Number of HOUSEHOLDS, in Descending Order 


3 | | | 

Estimates | Group ode stimate: 
AREA and STATE (thous.) | Rank AREA and STATE AREA and STATE ry 
New York-Newark-Jersey Cit 

(N, Y.-N.J.) pores 31.2 
Los Angoles-Long Beach (Cal.) 
Chi (iM.) 
Phi iphia (Pa.) 
Detroit (Mich.) 
San Francisco-Oakiand (Cal.) 
Boston (Mass. ) 
Pittsburgh (Pa.) 
St. Louis (Mo.) 
Washington (D. C.) 
Cleveland (Ohio) 
Baltimore (Md.} 
Minneapolis-St. Paul (Minn.) 
Buffalo (N. Y.) 
Houston (Tex.) 
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Huntington-Ash 
(W. Va.-Ky.) 
Trenton (N, . ). 
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Milwaukee (Wisc. ) 

Seattle (Wash.) 

Kansas City (Mo. 

Cincinnati (Ohio) 

Dallas (Tex.) 

Portiand (Ore.) 

San Di (Cal.) 

Miami (Fia.) 

Denver (Colo.) 

Atlanta (Ga.) 

New Orleans (La.) 

| San Bernardino- Riverside- 
Ontario (Cal.) 

| Tampa-St. Petersburg (Fia.) 

| Albany-Schenectady- Troy 


Biloxi-Gulfport (Miss.) 
acm 
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la.).. 4 
lorence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.)........ 
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Charleston (s. C).. ; 


Columbia (S. C.)..... 

Lakeland (Fia.).... 

Saginaw yak , 
Newburgh Ny 

Savannah (G: Ang 
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Jackson (Mi 


(Me °),. 
Patra en (Cal.).. 
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Petersburg-Hopewell (Va.).. 
Michigan City (ind.) 


Rocky Mount (N. @).. 
Bremerton (Wash.).. 
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Providence-Pawtucket (R. |. 
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Louisville (Ky 
| Indianapolis (ind. 
| Daytor (Ohio) 
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| Columbus (Ohio) 

Hartford-New Britain (Conn.) 

Fort Worth (Tex.) 

New Haven-Waterbury (Conn.) 

Rochester (N. Y.) 

Birmingham (Ala.) 

Bridgeport-Stamford-Norwalk 
(Conn.) 

San Antonio (Tex.) 

San Jose (Cal.) 
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. é e . . . > 
= SCEBGN=HOER2 SCF SS NNOS®ONNEwKSOS BBOSwwrwNoena=-——aa 


S33 S8REES 


Pensacola (Fia.). . 

New London-Norwich (Conn.). 
Newport News-Hampton Va.) 
Manchester (N.H.)...... 
Winston-Salem (N. C.) 
Lubbock (Tex.)..... 


Amarillo (Tex.) . . 
Kal M 


onroe-West Monroe (La)... 
Hagerstown (Md.) Lend 
Newark (Ohio idkce Gonna 


Anniston (Ala.)..... 
Wausau (Wisc.) ; 
Bellingham (Wash.) 


Lebanon (Pa.). . 
Lewiston-Auburn (Me.) 
Zanesville (Ohio).............. 
RE CUD. 00 ckbentewhsees 
Odessa (Tex.). ; 
Grand Forks-East Grand Forks 
(N. D.-Minn.) ; 
—— o) dain Cod 
ichmond (ind.).......... 
Poughkeepsie (N. Y.) peatestt (Ala.)..... 
larion (ind.).. 
Musk: Muskegon Heights Middletown (Conn, ).. 
(Mich.) ee slelngecxe> . 34 | San Angelo (Tex.).. 
Longview (Tex.).. 
Dubuque (lowa).... 
Clarksburg (W. Va.).. 


Auburn (N. Y,).. 

Great Falls ( wnt 5. 

Burlington (N. C 

Wilmington (N. Pa , 

Fond du Lac (Wisc.) 

La Crosse (Wisc.) 

Manitowoc-Two Rivers (Wisc. ) 
uincy (11). ; 
reenville (Miss.)... 

St. Cloud (Minn.)........ ‘ 


Youngstown (Ohio) 
Worcester (Mass.) 
| Norfolk-Portsmouth (Va.) 
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Memphis (Tenn.) 

Phoenix (Ariz.) 

Akron (Ohio) 

Oklahoma City (Okla. 

Toledo (Ohio) 

Springfield-Holyoke (Mass. ) 

Sacramento (Cal.) 

Allentown-Bethiehem-Easton 
(Pa.) 

Omaha (Nebr.) 

Jacksonville (Fla. 

Salt Lake City (Utah) 

Syracuse (N. Y.) 

Fall River-New Bedford (Mass.) 

| Tulsa (Okla. 

Canton (Ohio) 


Yakima (Wash.). 

Benton Harbor-St. Joseph 
(Mich. 

Modesto (Cal.) 
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Richmond (Va.) 
Wichita (Kans.) 
Flint (Mich.) 
Nashville (Tenn.) 
Grand Rapids (Mich.) 
Fresno (Cal.) 
Wheeling-Steubenville 
(W. Va.-Ohio 
Wilkes-Barre-Hazieton (Pa.) 
Wilmington (Del.) 
Knoxville (Tenn.) 
Harrisburg (Pa.) 
Tacoma (Wash.) 
Spokane (Wash.) 
Utica-Rome (N.Y.) 
Charleston (W. Va.) 
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Cedar Rapids (iowa) 
Springfield ee ) 
Altoona (Pa. 

Las Vegas (Nev. ) 


Springfield (Ohio) 
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Hutchinson (Kans.)........... 
Rapid City (S.D.).......... 
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Lansing (Mich.) 

Fort Lauderdale (Fia.) 

Brownsville-Harlingen-McAlien 
(Tex.) 

Peoria (Iil.) 

Beaumont-Port Arthur (Tex.) 

Orlando (Fia.) 

Chattanooga (Tenn.) 

Des Moines (Iowa). 

Duluth-Superior (Minn. -Wisc.). 

Bakersfield (Cal.) 

Davenport-Rock Island-Moline 
(lowa-til.)..... : 

Reading (Pa.) 

El Paso (Tex.) 

Johnstown (Pa.) 

Little Rock- North Little Rock 
(Ark.) 

Mobile (Ala.) 

Stockton (Cal.) 

Evansville (Ind.) 

Charlotte (N. C.) 

Shreveport (La.) 


Sioux City ( iowa) 
Lexington (Ky. 

Belt Janesvile (Wise.) 
Lynchburg (Va.) 
Colorado na (Colo.) 


Wichita Falls (Tex.)... 


Gainesville (Fia.)..... 
Marion (Ohio) . : 
Midland (Tex.).... 
Clinton (iowa). . 
Cheyenne (Wyo.) ‘ 
Albany (Ga.)........ 


Casper (Wyo.). 
Rochester (Minn. ne 


Total Above Metropolitan Areas 
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Elmira (N.Y.)........... 


nolulu Metropolitan Area, with 116,400 households, 
Lan yom 61 if included above. 
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' FAMILIES IN ACTION 
a #8 @ 


IN THE GREENSBORO 
METROPOLITAN MARKET! |p 


+ a a i 
ranks in the nation... 


LLB in number of families! Py 
114 _ in total income! i 
79 in total retail sales! Say 


Hy 


ranks in the south... Ta 


Am in number of families! 
©2*Pnd jn total income! 
13 _ in total retail sales! 


Figures from Sales Management Survey of Buying Power, 1959 


Syopnuchy | - I Pay, % 
greensboro News and Recork - 
GREENSBORO, NORTH CAROLINA 


Represented by Jann & Kelley, Inc. ‘aia 
New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City 


\ 


Per Hshld. Retail Sales Ranking of Metropolitan County Areas 


@ Estimates, 1958, for PER HOUSEHOLD RETAIL SALES, in Descending Order 


AREA and STATE Estimates 
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AREA and STATE AREA and STATE 


Rochester (Minn.) 6, 137, 

Trenton (N. J.) 5,826 

Fargo (N. D.).... 5,809 

Sarasota (Fla.) 717 

Tallahassee (Fia.) 

Greonsboro-High Point (N.C.) .| 

Enid (Okla.) 

Miami (Fia.) 

Fort Smith (Ark.) 

Casper (Wyo.). . 

Vineland-Bridgeton (N. J.) 

Midiand (Tex.) 

Bridgeport-Stamford-Norwalk 
(Conn.) 

Colorado Springs (Colo. 

| Reno (Nev.).. 
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Grand Forks- East Grand Forks 
(N. D.-Minn.) 
Jacksonville (Fla.) 
| Odessa (Tex.) 
Hagerstown (Md.) 
| West Palm Beach (Fia.) 
Atlanta (Ga.) 
Atlantic City (N. J.) 
New London-Norwich (Conn.) 
Raleigh (N.C.)... 
| Dubuque (lowa) 
| Hartford-New Britain (Conn.) 
| Clinton (lowa) 
Lafayette (La.) 
Bangor (Me. 
La Crosse (Wisc. 
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Tyler ren. ).. 
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Green Bay (Wisc. 
Kalamazoo (Mich.) 
Wilmington (Del.) 
Denver (Colo.) 
Dallas (Tex.) 
Great Falls (Mont 
Portland (Me.) 
Las Vegas (Nev. 
Boston (Mass.) 
Burlington (Vt.) 
Sioux City (lowa) 

| Sioux Falls (S. D.) 

| Pensacola (Fla.) 
Middletown (Conn. 

| Washington (D. C. 
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. C.) 
Little Rock-North Little Rock | | 
(Ark.). . 


Huntington-Ashiand 
(W. Va.-Ky.)... 
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| Appleton (Wisc.) 

| Orlando (Fla.) 
Billings (Mont.) 

| Gainesville (Fla.) 
Panama City (Fla. 

| Columbus (Ohio) 

| Daytona Beach (Fla. 
Indianapolis (Ind. 

| Charlotte (N. C.) 
Albuquerque (N. M 

| Springfield (Ili. 
Huntsville (Ala. 
Amarillo (Tex. 
Fresno (Cal.) 

| Sacramento (Cal.) 
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Providence-Pawtucket R, 1.) 
Bay City (Mich.) 
Pittsb Pa. 


Sanaiie Ohio) 
‘own 0) 
83 | Lima (Ohio) 

- amton (N. Y. 

(Pa.) 
Aahevitle (N. C.) 
Sandusky (Ohio) 
Pueblo (Colo.) 
Clarksburg (W. Va. 
Oshkosh (Wisc.). . 
Oklahoma City (Okla. 
Macon (Ga.) ; 
Baltimore (Md.) 
Canton (Ohio) 


Owensboro (Ky. 
San Francisco-Oakiand Cal. 
Danville (ill.) 
Worcester (Mass. 
Wilmington (N. C.) 
Cincinnati (Ohio 
Shreveport (La. 
Watertown (N. Y.) 
Port Huron (Mich. 
Seattle (Wash.) 
Erie (Pa.)... 
Waco (Tex.) 
Lakeland (Fla. 
Tulsa (Okla.) 
Eugene (Ore. 
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Utah). . 
Pasco-Kennewick-Richiand 
(Wash.). 


New Orleans (La.) 
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Chattanooga (Tenn.) 


Tacoma (Wash.) 
Altoona (Pa.) . 
Evansville (ind.). . 
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Milwaukee (Wisc.) 
| Nashville (Tenn.) 
Fort Lauderdale (Fla 
Tampa-St. Petersburg (Fla 
Madison (Wisc 
Cedar Rapids (lowa 
Galesburg (til 
Richmond (Va 
Lexington (Ky.) 
Longview (Tex. 
Mason City (lowa 
Chicago (I11.) 
Minneapolis-St. Pau! (Minn 
Manchester (N. H 
Boise (Idaho) 


4 
4 
4 
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4, 
4, 
4, 
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3 
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Bristol Johnson City-Kingoport 
(Tenn.-Va.). cece ais | 
Zanesville (Ohio)... ......... 
Texarkana (Ark.-Tex.) 
lohnstown (Pa.). . : 
Scranton (Pa.) 

Fall River-New Bedford (Mass) 


Butte-Anaconda (Mont.) 
Florence-Sheffieid-Tuscumbia- 
Muscle Shoals (Ala.) cari 
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Champaign-Urbana (1!! 

Modesto (Cal.) 

Cleveland (Ohio) 

Rapid City (S. D. 

Phoenix (Ariz.) 

Springfield-Holyoke (Mass. 

San Angelo (Tex.) 

St. Cloud (Minn.) 

Montgomery (Ala.) 

Lewiston-Auburn (Me. 

Newburgh (N. Y.) 

Memphis (Tenn.) 

Davenport-Rock Isiand-Moline 
(towa-iti.) 

Lubbock (Tex.) 

Ann Arbor (Mich.) 
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Louisville (Ky.) 
Cumberland (Md. 
Wichita (Kans.) 


Wilkes-Barre-Hazleton (Pa. 
Gastonia (N. C.) 7 
| mre, (Wash,) 
Kenosha (Wisc.).. . 
Gadsden (Ala.). 
Tuscaloosa (Ala.).. 
Columbus (Ga). . 

Marion (ind.).... 


Danville (Va.).. 
Greenville (Miss.) 
Provo (Utah) 


Portsmouth (Ohio) 
Brennen ring -McAllen 


Beloit- Janesville (Wisc. 
Newport ~~ * anne Va. 
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Monroe-West Monroe ‘La. 

Omaha (Nebr.) 

Des Moines (lowa) 

Bakersfield (Cal.) 

| Winston-Salem (N. C.) 
Baton Rouge (La.) 

Allentown-Bethlehem-Easton 

Pa.) 
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(S.C.)... 
Bellingham (Wash.) 
Average Above Metropolitan Areas............ 


| Wheeling-Steubenvill 
New York- _ Jersey City (Ww. Ve-Obie) j 


(N. Y.-N 4, | Bloomington (iIi.) 


The Honolulu Metropolitan Area, with Per Household Retail 
Sales of $3,667, would rank 222 if included above, + tha 
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BUYERS IN ACTION... | <> 


i" THE GREENSBORO ; 
METROPOLITAN MARKET! * 


In Per Family Sales GREENSBORO Ranks 


‘ ye 


Q) th iv THE NATION, 


. outranking Boston 
Pittsburgh and Houston 


sb rd IN THE SOUTH 


.. outranking Atlanta, 
Miami and Louisville 


I st IN THE CAROLINAS | 


.. outranking Charlotte 
and Raleigh! 


Figures from Sales Management Survey of Buying Power, 1959 
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Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1958, for TOTAL RETAIL SALES, in Descending Order 


_ AREA and STATE 
w7Vork: Newark- Jersey City 
5 Angees-Long Beach (Cal.) 


| Detroit (Mich.) 

| Boston (Mass.) 
San Francisco-Oakiand (Cal.) 
Pittsburgh (Pa.) 
Washington (D. C. 

| St. Louis (Mo.) 
Cleveland (Ohio) 
Niinneapolis-St. Paul (Minn. 
Baltimore (Md.) 
Buffalo (N. Y.) 
Milwaukee (Wisc. 


Houston (Tex.).. 
Miami (Fia.) 
| Dallas (Tex.) 
Kansas City (Mo.) 
Seattle (Wash.) 
Cincinnati (Ohio 
Atlanta (Ga.) 
Denver (Colo.) 
San Diego (Cal.) 
Portiand (Ore.) 
Tampa-St. Petersburg (Fila 
Br idgeport-Stamford-Nor walk 
| (Conn.) 
Indianapolis (ind.) 
Hartford-New Britain (Conn. 
Columbus (Ohio) 


San Bernardino-Riverside- 
Ontario (Cal.) 

New Orleans (La.) 

Providence-Pawtucket (R. |. 

Louisville (Ky.) .. 

— sSeneneetany~ Trey 
N. 


New AL Waterbury (Conn. 
Dayton (Ohio 
Rochester (N. Y.) 
San Jose (Cal.) 
Fort Worth (Tex.) 
Phoenix (Ariz. 
Memphis (Tenn.) 
Youngstown (Ohio) 
Worcester (Mass.) 
| San Antonio (Tex. 


Birmingham (Ala.) 
Jacksonville (Fia.) 
Sacramento (Ohio) 
Akron (Ohio) 
Springfield-Holyoke (Mass. 
Norfolk-Portsmouth (Va. 
Oklahoma City (Okla. 
Omaha (Neb. 
Allentown-Bethiehem-Easton 
Pp. 


a. 
Toledo (Ohio 
Syracuse (N.Y 

Salt Lake City (Utah 
Richmond (Va.) 
Wilmington (Del.) 
Nashville (Tenn.) 


Canton (Ohio 
Fresno (Cal. 
Tulsa (Okla. 
Flint (Mich.) 
Trenton (N. J. 
Grand Rapids (Mich. 
Wichita (Kans.) 

| Fall River-New Bedford (Mass. 
Orlando (Fla. 
Harrisburg (Pa.) 
Fort Lauderdale (Fla. 


Estimates Group 
(add 000) | Rank 
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Fort Wayne (ind.) 


The Honolulu Metropolitan Area, with Total Retail Sales © SM, 1959. 


of $426,884,000, would rank 65 if included above. 
166 SALES MANAGEMENT 


TOTAL RETAIL SALES 


come easier in the 


GREENSBORO 


Metropolitan Market 
LEADS 34 LARGER and 179 other METROPOLITAN MARKETS! 


1958 Total 1958 


Families Total Retail Retail Over 1954* 
1/1/59 Metropolitan Sales Sales Gain 
(000) Market (000) Rank (000) 
61.4 GREENSBORO, N. C. $343,901 $97,177 
93.5 Spokane, Wash. 342,344 28,641 
a Oth 89.2 Lansing, Mich. 342.017 28,893 
92.2 Utica-Rome, N. Y. 339,407 32,481 


95.5 Tacoma, Wash. 331,226 47,982 
MARKET 79.2 El Paso, Tex. 328,672 83,269 
85.6 Duluth-Superior, Minn.-Wis. 318,036 38,149 


IN THE 80.7 Reading, Pa. 301,088 29,404 
85.9 Chattanooga, Tenn. 298,70! 29,581 


NATION 72.2 South Bend, Ind. 287,247 35,480 


. . and 25 other Larger Metropolitan Markets, including Lancaster, Erie, Johnstown, York, Wilkes-Barre, Hazleton a 
Scranton, Pa., Charleston and Huntington-Ashland, W. Va.-K y.; Charlotte, N. C.; West Palm Beach, Fla.; Mobile, Alg 
Binghamton, N. Y.; Brownsville-Harlengen-McAllen and Cor pus Christi, Tex.; Bristol-Johnson City, Va., Tenn.; Augus 
Ga.; Tucson Ariz.; Baton Rouge and Shreveport, La.; Little Rock-N. Little Rock, Ark.; Stockton, Calif.; Ft. Way 
South Bend and Evansville, Ind.; and Brockton, Mass. 


1958 Total 1958 
Families Total Retail Retail Over 1954* 
1/1/59 Sales Sales Gain 
(000) (000) Rank (000) 


61.4 GREENSBORO, N. C. $343,901 $97,177 

73.8 Charlotte, N. C. 334,833 70,575 

55.0 Columbia, S. C. 229,120 36,077 

th 49.5 Winston-Salem, N. C. 211,241 55,847 

56.7. Greenville, S. C. 203,908 30,240 
MARKET 41.0 Raleigh, N. C. 200,456 47,203 
55.4 Charleston, S. C. 188,953 30,330 

iN THE 36.7 Asheville, N. C. 144,661 25,268 
29.9 Durham, N. C. 119,936 17,648 

42.6 Spartanburg, S. C. 114,923 4,522 

SOUTH 30.2 Fayetteville, N. C. 110,578 10,735 


33.2 Gastonia, N. C. 106,197 22,322 
26.6 Rocky Mount, N. C. 87,651 4,127 
21.4 Wilmington, N. C. 83,299 4.469 
21.5 Burlington, N. C. 82,017 16,622 


*U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1959. 


.. . . . 9807,723,000 RETAIL SALES ferau reaping area: 


Greensboro News and Record 
GREENSBORO, NORTH CAROLINA 


Represented by Jann & Kelley, Inc. 
New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City 


OVER 100,000 CIRCULATION DAILY— OVER 400,000 READERS DAILY 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1958, for FOOD STORE SALES, in Descending Order 
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The Honolulu Metropolitan Area, with Food Store Sales 
of $115,017,000, would rank 60 if included above. 


168 SALES MANAGEMENT 


FOOD STORE SALES 


come easier in the 


GREENSBORO 


Metropolitan Market ~ 
LEADS 21 LARGER and 178 other METROPOLITAN MARKETS! 


1958 1958 Percent 
Families Food Store Over 1954* Increase 
1/1/59 Metropolitan Sales Gain 1958 Over 
(000) Market (000) (000) 1954 


61.4 GREENSBORO, N. C. $72,011 $23,630 48.84 
73.5 Shreveport, La. 71,539 13,465 23.19 


72.5 Scranton, Pa. 70,385 9,633 15.86 
M ARKET 78.1 Johnstown, Pa. 14,268 25.65 
73.0 Huntington-Ashland, W. Va.-Ky. 13,610 24.25 


IN THE 66.9 Albuquerque, N. M. 22,346 49.21 


74.4 Stockton, Calif. 8.471 14.47 
NATION 68.5 Corpus Christi, Tex. 15,210 29.51 
| 74.0 Evansville, Ind. 64,449 17,535 37.38 


78.1 Little Rock-N. Little Rock, Ark. 63,422 16.340 34.7! 


.. and 12 other larger Metropolitan Markets, including Lancaster and York, and Erie, Pa.; South Bend, Fort Wayne, 
Ind.; Augusta, Ga.; Charlotte, N. C.; Binghamton, N. Y.; B ristol-Johnson City, Va., Tenn.; and Baton Rouge, La. 


1958 Food 1958 Percent 
Families Food Store Store Over 1954* Increase 
1/1/59 Metropolitan Sales Sales Gain 1958 Over 
(000) Market (000) Rank (000) 1954 


61.4 GREENSBORO, N. C. $72,011 93 $23,630 48.84 
73.8 Charlotte, N. C. 60,507 115 16,906 38.77 
55.0 Columbia, S. C. 51,179 125 10,821 26.81 
55.4 Charleston, S. C. 49,181 131 10,459 27.01 


56.7 Greenville, S. C. 48,893 133 9,606 24.45 
MARKET 49.5 Winston-Salem, N. C. 47,324 138 14,753 45.29 
41.0 Raleigh, N. C. 45,124 145 12,784 39.53 
iN THE 36.7. Asheville, N. C. 33,546 178 7,428 28.44 
33.2 Gastonia, N. C. 30,360 189 7,777 34.34 
SOUTH 42.6 Spartanburg, S. C. 30,129 192 2,898 10.64 
29.9 Durham, N. C. 26,588 216 5.255 24.63 


30.2 Fayetteville, N. C. 24,460 228 3,768 18.21 
21.5 Burlington, N. C. 21,226 25) 5,314 33.40 
26.6 Rocky Mount, N. C. 19,542 265 2,055 11.75 
259 =21.4 Wilmington, N. C. 19,090 268 2,238 13.28 


*U. S. Bureau of Census figures 1954. All other figures Sales Management Survey of Buying Power 1959. 
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Greensboro News and Kecord 
GREENSBORO, NORTH CAROLINA 


Represented by Jann & Kelley, Inc. 
New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City 


OVER 100,000 CIRCULATION DAILY— OVER 400,000 READERS DAILY 


Jollar Volume Ranking of Metropolitan County Areas 
G7) Estimates, 1958, for GEN’L. MDSE. STORE SALES, in Descending Order 
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The Honolulu Metropolitan Area, with General Merchandise Sales 
of $63,523,000, would rank 62 if included above. 


170 SALES MANAGEMENT 


GENERAL MERCHANDISE SALES 


come easier in the 


GREENSBORO 


Metropolitan Market 
LEADS 66 LARGER and 179 other METROPOLITAN MARKETS! 


1958 1958 Percent 

Families Gen, Mdse. Gen. Mdse. Over 1954* = Increase 
Metropolitan Sales Sales Gain 1958 Over 

Market (000) Rank (000) 1954 


4 GREENSBORO, N. C. $84,984 $58,901 225.82 
242.6 San Bernardino, Calif. 84,723 30,802 57.12 
144.7 Toledo, Ohio 83,735 14,749 21.38 


185.5 New Haven-Waterbury, Conn. 75,972 28,093 58.67 

MARKET 163.2 Norfolk-Portsmouth, Va. 75,633 16,386 27.66 
141.6 Sacramento, Calif. 75,319 27,684 58.12 

IN THE 131.7 Omaha, Neb. 73,033 16,062 28.19 
121.9 Syracuse, N. Y. 72,945 19,837 37.35 

“ 174.2 San Jose, Calif. 69,069 29,357 73.92 
NATION 171.9 Worcester, Mass. 64,440 20,786 47.62 


. and 57 other Larger Metropolitan Markets, including S alt Lake City, Utah; Nashville, Knoxville, Chattanooga; Tenr.; 
Phoenix, Ariz.; Grand Rapids, Mich.; Tulsa, Okla.; Jacksonville, Fla.; Wilmington, Del.; Trenton, N. J.; Spokane, Wash,; 
Charlotte, N. C.; Charleston, W. Va.; Corpus Christi, Tex.; L ancaster, Erie, Pa.; Ft. Wayne, South Bend, Evansville, Ind.: 
Des Moines, lowa; Wichita, Kan.; Peoria, Ill; Little Rock-N . Little Rock, Ark.; Duluth-Superior, Minn.-Wis.; Stockton, 
Calif.; Albuquerque, N. M.; Baton Rouge, La.; Mobile, Al a.; Brockton, Mass.; Binghamton, N. Y.; Augusta, Ga. 


1958 Total 1958 Percent 
Families Gen. Mdse. Gen. Mdse. Over 1954* Increase 
1/1/59 Metropolitan Sales Sales Gain 1958 Over 
(000) Market (000) Rank (000) 1954 


61.4 GREENSBORO, N. C. $84,984 47 $58,901 225.82 

73.8 Charlotte, N. C. 57,948 68 19,839 52.06 

he 49.5 Winston-Salem, N. C. 32,753 106 10,872 49.69 

rf 56.7 Greenville, S. C. 32,695 107 6,686 25.71 

41.0 Raleigh, N. C. 31,703 110 9,648 43.75 

MARKET 55.0 Columbia, S. C. 27,251 126 6,896 33.88 

36.7. Asheville, N. C. 24,629 133 4,803 24.23 
IN THE 55.4 Charleston, S. C. 22,651 142 4,734 
29.9 Durham, N. C. 181 3,134 
SOUTH 33.2 Gastonia, N. C. 184 9,439 
30.2 Fayetteville, N. C. 187 2,548 


42.6 Spartanburg, S. C. 202 | ,738 
26.6 Rocky Mount, N. C. 211 78| 
21.5 Burlington, N. C. 263 2,682 
21.4 Wilmington, N. C. 273 699 


*U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1959. 


..  $128,665,000 General Merchandise Sales I.GREENSEORO apc 


Greensboro News and Kecord 
GREENSBORO, NORTH CAROLINA 


Represented by Jann & Kelley, Inc. 
New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City 


OVER (00,000 CIRCULATION DAILY— OVER 400,000 READERS DAILY 


Dollar Volume To of Metropolitan County Areas 


Estimates, 1958, for APPAREL denis SALES, in Descending — 
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Nashville (Tenn.) 
Memphis (Tenn.) 
Springfield-Holyoke (Mass 
Dayton (Ohio) 


| Jacksonville (Fia.) 


San Bernardino-Riverside- 
Ontario (Cal.) 
indianapolis (ind.) 


| Syracuse (N. Y.) 
| Allentown-Bethiehem-Easton 


(Pa.) 


Youngstown (Ohio) 
| Omaha (Nebr.) 


Oklahoma City (Okla.) 
Fort Lauderdale (Fla.) 


Fall River-New Bedford (Mass.) 


Phoenix (Ariz.) 


| Trenton (N. J.) 


Wilmington (Del.) 
Tulsa (Okia.) 

West Palm Beach (Fla. 
Sacramento (Cal.) 


Fort Worth (Tex.) 
Toledo (Ohio) 
Flint (Mich.) 
Canton (Ohio) 
Harrisburg (Pa.) 
Fresno (Cal.) 
Richmond (Va.) 
Wichita (Kans.) 
Akron (Ohio) 
Witkes-Barre-Hazieton (Pa. 
Ortando (Fia.) 
Wheeling-Steubenville 
(W. Va.-Ohio) 
Grand Rapids (Mich.) 
Salt Lake City (Utah) 
Shreveport (La.) 


Beaumont-Port Arthur (Tex.) 


Evansville (ind. ). 

Mobile (Ala.) 
Greensboro-High Point (N. C.). 
Des Moines (lowa) 

Baton e (La.) 

Charlotte (N. C.) 


Duluth-Superior ‘ittinn-Wise. due 


Madison (Wisc.) 
Reading (Pa.) 
Seranton (Pa.) 
Chattanooga (Tenn.) 
South Bend (ind.) 
Atlantic City (N. J.) 
Austin (Tex.) 
Charleston (W. Va.) 
Davenport-Rock Island-Moline 
(lowa-tIt.) 
Lansing (Mich.).. 
Peoria (Hi1.).... 
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(add 000) 
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Stockton (Cal.) 
Knoxville (Tenn.) 


(Cal.) 
Brownsville-Harlingen-Mcé tlen | 


(Tex.)..... 
Saginaw (Mich.) 
Binghamton (N. Y.) 
Charleston (S. C.) 


Roanoke (Va.) 
Santa 


ic 

Bristol- Johnson City-Kingsport 
(Tenn.-Va.).. . 

Portland (Me.) 

Jackson (Miss.) 

Las Vegas (Nev.) 

Lakeland (Fla.) 

New London-Norwich (Conn.). 

Augusta (Ga.) 


Corpus Christi een ) 
| 


s (Colo.) 
(Dhio) 
Se itemgias (Va. j. 
Modesto (Cal.) ... 
Greenville (S$. C.). . 
Johnstown (Pa.) 
Lubbock (Tex.) 


Jamestown (N. Y.) 
Poughkeepsie (N. Y.) 
Daytona Beach (Fla.) 
Vineland-Bridgeton (N. J.) 
Hamilton-Middletown (Ohio) 


Eau Claire (Wise. ) 
Reno (Nev.) 
Ventura-Oxnard (Cal.) 
Wichita Falls (Tex.). . 
Elmira (N. Y.). . 
Green Bay (Wise.). 
Tallahassee (Fla.).. 


Ogden (Utah)... 
Anderson (ind.) 
Springfield (Mo.) 
Battie Creek (Mich.) 
Racine (Wisc.) 


ingor (Me.) 

Grand Forks-East Grand Forks 
(N. D.-Minn.)... . 

Decatur (I1l.) 

Benton Harbor-St. a ae 
(Mich.). . . 

Eugene (Ore.).... 

Waterloo (lowa) 

Monroe-West Monroe (La.) 


St. Joseph (Mo.) 


Pa.) 
Beloit- Janesville (Wisc.) 
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The Honolulu Metropolitan Area, with Apparel Store Sales 


of $26,600,000, would rank 69 if included above. 
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© SM, 1959. 


SALES MANAGEMENT 


APPAREL STORE SALES 


come easier in the 


GREENSBORO 


Metropolitan Market 
. LEADS 32 LARGER and 179 other METROPOLITAN MARKETS! 


1958 1958 Percent 
Families Apparel Apparel Over |954* Increase 
1/1/59 Metropolitan Sales Sales Gain 1958 Over 
(000) Market (000) Rank (000) 1954 
61.4 GREENSBORO, N. C. $22,129 81 $11,674 111.66 
85.8 Des Moines, lowa 21,946 2,528 13.02 
85.6 Duluth-Superior, Minn.-Wis. 21,019 1,683 8.70 
MARK 80.7 Reading, Pa. 20,222 1,533 8.20 
ET 91.1 Charleston, W. Va. 19,423 1.738 9.83 
83.7 Davenport-Rock Island-Moline, Ill. 19,307 3,348 20.98 
IN THE 84.5 Bakersfield, Calif. 15,399 116 2,580 20.13 
95.5 Tacoma, Wash. 14,128 125 1,541 12.24 
NATION 78.1 Little Rock-N. Little Rock, Ark. 14,069 126 2,239 18.93 


78.1 Johnstown, Pa. 11,598 149 1,539 15.30 


. . and 23 other Larger Metropolitan Markets, including Baton Rouge, La.; Charlotte, N. C.; Lancaster, Pa.; Chatta- 
nooga, Tenn.; Ft. Wayne, Ind.; Lansing Mich.; Peoria, Ill.; Albuquerque, N. M.; Spokane, Wash.; Stockton, Calif.; Brock- 
ton, Mass.; Corpus Christi, Tex.; Binghamton, N. Y.; Augusta, Ga. 


1958 1958 Percent 

Apparel Apparel Over 1954* = Increase 

Sales Sales Gain 1958 Over 
(000) Rank (000) 1954 
GREENSBORO, N. C. $22,129 $11,674 111.66 
Charlotte, N. C. 21,434 4,173 24.18 
Winston-Salem, N. C. 17,504 4,041 30.01 
Columbia, S. C. 16,019 1,806 12.71 
4 Charleston, S. C. 14,950 1,843 14.06 
MARKET 0 Raleigh, N. C. 12,750 2,539 24.87 
7 Greenville, S. C. 11,663 1,420 13.86 


2 Durham, N. C. 7,986 825 11.52 

IN THE .2 Fayetteville, N. C. 7,470 408 5.78 
Asheville, N. C. 7,030 914 14.94 

Rocky Mount, N. C. 6,187 118 §=1.94 

Spartanburg, S. C. 6,160 —38 —0.6/ 

Gastonia, N. C. 5,857 235 987 20.27 

Wilmington, N. C. 5,725 238 78 =«:1.38 

Burlington, N. C. 5,063 255 820 19.33 


*U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1959. 


. . » « 990,976,000 APPAREL SALES feriit trapine area: 


Greensboro News and Kecord 
GREENSBORO, NORTH CAROLINA 


Represented by Jann & Kelley, Inc. 
New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City 


OVER 100,000 CIRCULATION DAILY— OVER 400,000 READERS DAILY 
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Metropolitan County Areas 


G7) Estimates, 1958, for FURN. -HOUSE.-AP PLIANCE STORE SALES, in —_ Order 


AREA and STATE 


New York- <Newark- Jersey City 
(N. ¥.-M. J 

Los Mand. AE Beach (Cal.) 

Chicago (il.). 

Philadelphia (Pa.) 

Detroit (Mich.) 

San Francisce-Oakiand (Cal.) 

Boston (Mass. ) ‘ 

Pittsburgh (Pa.) 

St. Louis (Mo.) 

Cleveland (Ohio) 

Washington (D. C.) 

Minneapolis-St. Paul (Minn.) 

Baltimore (Md.) 

Miami (Fia.) 

Houston (Tex.) 


Buffalo (N. Y.) 

Milwaukee (Wisc.) 

San Diego (Cal.) 

Denver (Colo.) 

Cincinnati (Ohio) 

Kansas City (Mo. 

Seattle (Wash.) 

Dalias (Tex.) 

| Bridgeport-Stamford-Norwalk 
| Conn.) 


Atlanta (Ga.) 

| Hartford-New Britain (Conn. 
Sacramento (Cal.) 

New Orleans (La.) 
Indianapolis (ind.) 

New Haven-Waterbury (Conn. 


San Jose (Cal.) 

| San Bernardino-Riverside- 

Ontarie (Cal.) 

Portiand (Ore.) 

| Phoenix (Ariz.) 
Tampa-St. Petersburg (Fla.) 
Youngstown (Ohio) 
Dayton (Ohio) 

| Rochester (N. Y.) 
Columbus (Ohio) 
Albany-Schenectady-Troy 

| (N. Y.) 
Norfotk-Portsmouth (Va.) 
Louisville (Ky. 

| Providence-Pawtucket (R. |. 
Worcester (Mass.) 
Fresno (Cal.) 


Jacksonville (Fia.) 
| Allentown-Bethiehem-Easton 


(Pa.) 
Springfield-Holyoke (Mass.) 


| Flint (Mich. 


Omaha (Nebr.) 
Canton (Ohio 
Birmingham (Ala. 
Toledo (Ohio 
Memphis (Tenn 
Akron (Ohio) 


Oklahoma City (Okla. 


2 | Wilmington (Del.) 


| Salt Lake City (Utah) 
Fort Lauderdale (Fia.) 
| San Antonio (Tex.) 


| Fort Worth (Tex.) 
| West Paim Beach (Fia.) 
| Trenton (N. J.) 
Tulsa (Okla. 
| Wichita (Kans.) 


Fall River-New Bedford (Mass. 


Richmond (Va.) 
Orlando (Fla.) 
Wheeling-Steubenville 
(W. Va.-Ohio) 
Syracuse (N. Y.) 
Nashville (Tenn.) 
Grand Rapids (Mich.) 
El Paso (Tex.) 
Harrisburg (Pa.) 
Wilkes-Barre-Hazieton (Pa.) 


Peoria (1l1.) 
Beaumont-Port Arthur (Tex. 
Bakersfield (Cal.) 
Albuquerque (N. M.) 
Des Moines (iowa) 
Tacoma (Wash.) 
Utica-Rome (N. Y.) 
Rockford (II1.) 

York (Pa.) 

Reading (Pa.) 

Baton Rouge (La.) 
Spokane (Wash.) 
Columbia (8. C.) 
South Bend (ind.) 
Mobile (Ala.) 


Chattanooga (Tenn.) 

Davenport-Rock tsland-WMoiine 
(lowa-tit.) 

Knoxville (Tenn.) 

Charleston (W. Va.) 

Greensboro-High Point (N. C.) 

Bristol- Johnson esitereniant 
(Tenn.-Va.) 


| Estimates ‘Grow 


| (add oe) | 
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Estimates 
(add 000) 


AREA and STATE 


Estimates 
(add 000) 


Duluth-: 
Scranton ( 
Evansville (ind.).. . 
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Winston-Salem (N. C.) 


16,012 
15,930 


a.) 
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( ne 

hristi (Tex.) 


‘Ala. 
Browns Harlingen-McAllen 


(Tex.) 


| Atlantic City (N. J.) 


Manchester (N. H.) 


| Roanoke (Va.) 


89 | Lubbock (Tex.) 


| Vineland-Bri 
| Grand Forks- 


Amarillo (Tex.) 
Portland (Me.) 


Saginaw (Micn.) 


Bay City (Mich.) 
Eugene (Ore.) 


| Ventura-Oxnard (Cal.) 


Brockton (Mass.) 
Lincoin (Nebr.) 


| Modesto (Cal.) 


Raleigh (N. C.) 
Boise (Idaho) 


Jackson (Miss.) 
Daytona Beach (Fia.). . 


| Racine (Wisc.) 


Green Bay (Wisc.) : 
Battle Creek (Mich.) 


Benton Harbor-St. Joseph 


(Mich.) 
Ann Arbor (Mich.) . . 
Waco (Tex.).. 


Durham (N. C.) 


St. Joseph (Mo.) 


| New Castle (Pa.) 


Appleton (Wisc.) . 


| Pueblo (Colo.) 
| Musk 


in-Muskegon Heights 


(Mich.) ; 
Beloit- Janesville (Wisc.) 
Billings (Mont.) 

Sarasota (Fia.).. 
Muncie (ind.) 


Decatur (Hl... .. 
Yakima (Wash.) 


(La.) 
Wilmington (N. C.) 
Odessa (Tex.) 
Galveston (Tex.) . 
Jackson (Mich.) 


Poughkeepsie (N. Y.) 
Monroe-West Monroe (La.). . 
ton (N. J.) 

st Grand Forks 
(N. D.-Minn.). . . ; 
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Mansfield (Ohio) 
Oshkosh (Wisc.) 


Great Falis (Mont.) . 


$.C 
Ashovile (W. €: 
Jamestown (N, Y.) 


Gastonia 


-) 
Sioux Falls (S. D.). . 


Terre Haute (ind.)..... ede 


La 
Galesburg CL). 
Cumberland (Md. 

Eau Claire (Wisc. ., 


incy (Il.)......... 


Fargo (N. D 
Florence: Shfe- Tuscumbia- 
Temes (i =~ hee ). 


Butte-Anaconda (Mont.) . swe ee 


Tuscaloosa (Ala.) 
Longview (Tex.).............. 
Rocky Mount (N. C.) 


Sheboygan (Wisc.). . 


Clarksburg (W. Va.)........... 


Bremerton (Wash.)........... 


‘0 (Utah) . 
Michigan City (ind. ).- ; : 
Newark (Ohio) EEE . 
——- (Fla.).. 

jarion (ind. 


Enid (Okla. . 


Clinton (Iowa)... 
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The 


Honoluly Metropolitan Area, 


with Furniture-Household-Appliance 


$23,906,000, would rank 66 if included above. 
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sales of 


SALES MANAGEMENT 


FURN.—HOUSE.—RADIO SALES 


come easier in the 


GREENSBORO 


Metropolitan Market 
LEADS 20 LARGER and 177 other METROPOLITAN MARKETS! 


1958 
1954* 


Percent 
Increase 


1958 


1958 
Furn.-House Furn.-House Over 
Gain 


Families 
1/1/59 Metropolitan 


MARKET 


(000) Market 


GREENSBORO, N. C. 
Duluth-Superior, Minn- 
Scranton, Pa. 
Shreveport, La. 


Lancaster, Pa. 
Huntington-Ashland, W. Va.-Ky. 


000) 
$16,922 
16,012 
15,930 
15,614 
15,599 
15,424 


we Sales Radio Store 


Sales Rank 


(000) 


$4,987 
2,152 
| ,457 
2,237 
2,052 
2,419 


Over 1954 


41.78 
15.53 
10.07 
16.72 
15.15 
18.60 


IN THE 
NATION 


38.23 
27.12 


14,052 
13,344 


3,886 
2,847 


Tucson, Ariz. 

Little Rock-N. Little Rock, Ark. 
Lansing, Mich. 13,157 1,089 9.02 
Brownsville-Harlingen-McAllen, Tex. 10,862 135 1,854 20.58 


. and I! other Larger Metropolitan Markets, including Evansville, Ft. Wayne, Ind.; Charlotte, N. C.; Stockton, Calif; 
Erie, Johnstown, Pa.; Binghamton, N. Y.; Augusta, Ga.; Corpus Christi, Tex.; Brockton, Mass. 


1958 1958 Percent 
Furn.-House Furn.-House Over 1954* Increase 
Radio Sales Radio Store Gain 1958 

(000) Sales Rank (000) Over 1954 

$17,539 $2,868 19.55 

16,922 4,987 41.78 
15,370 32.43 
13,522 19.36 


ty~y Metropolitan 
(000) Market 
55.0 Columbia, S. C. 
61.4 GREENSBORO, N. C. 
73.8 Charlotte, N. C. 
56.7 Greenville, S. C. 


TDth 


MARKET 
IN THE 
SOUTH 


55.4 
49.5 
41.0 
29.9 
21.4 
42.6 
36.7 
30.2 
33.2 
21.5 
26.6 


.  » 941,957,000 FURNITURE SALES 


(reensboro News and Kecord 
GREENSBORO, NORTH CAROLINA 


13,433 
12,816 
9,767 
8,398 
7,520 
6,935 
6,890 
6,667 
6,104 
5,528 
4,531 


Charleston, S. C. 
Winston-Salem, N. C. 
Raleigh, N. C. 
Durham, N. C. 
Wilmington, N. C. 
Spartanburg, S. C. 
Asheville, N. C. 
Fayetteville, N. C. 
Gastonia, N. C. 
Burlington, N. C. 
Rocky Mount, N. C. 


Representea by Jann & Kelley, Inc. 


IN GREENSBORO ABC 
RETAIL TRADING AREA! 


New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City 


OVER 100,000 CIRCULATION DAILY— OVER 400,000 READERS DAILY 


20.68 
38.66 
33.16 
18.92 

8.11 

5.14 
22.58 
12.83 
28.29 
27.29 

8.09 


Dollar Volume Ranking of Metropolitan County Areas 


IH J Estimates, 1958, for AUTOMOTIVE DEALERS & STORE SALES, in Descending Order 
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New York-' } eed City 
(N, YAN. J 
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(Ti) Seute 
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Boston (Mass.) . - 
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Pittsburgh (Pa. ) 
Washington (0. CG.) 
St. Louls (Mo.).. .. 


a 
— 


= 
oe 
— 
b | 
oe 


——" 


ERSSR8SE & SBBB SeeBRsse 


Senenaewn- 
saassss 


on 
— 
. 


ianwonatie $i. Pau! (Minn.) 
Houston (Tex.). .. 
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Baltimore (Md.) 

Denver (Colo.)... 

Atlanta (Ga)... 

Cincinnati (Ohio). 

San Diego (Cal.) 

Seattle (Wash.) 

Indianapolis (Ind.) 

Tampa-St. * tp (Fia.) 

Portland (Or: 

Bridgeport- ~Stamtord- Norwalk 
(Conn.).. . 

Louisville ny 

Fort Worth (Tex.) 


Hartford-New Britain (Conn.) 
Columbus (Ohio) 
Jacksonville (Fia.) 
Dayton (Ohio) 
Providence-Pawtucket (R. | 
San Bernardino-Riverside- 
Ontario (Cal.) 
Memphis (Tenn.) 
Rochester (N. Y.) 
Birmingham (Ala.) 
New Orleans (La.) 
| Phoenix (Ariz.) | 
New Haven-Waterbury (Conn.) 
Albany-Schenectady-Troy 
(N. Y.) 
San Antonio (Tex.) 
Akron (Ohio) 


pas 
Port Huron (Mich.) 
Grand Forks-East Grand Forks 
(N. D.-Minn.).......+ 


San Angelo (Tex.).. 
Eau Claire (Wisc.) 
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Gadsden (Ala.) 
St. Cloud (Minn.). . . 
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Youngstown (Ohio) 

Worcester (Mass.) 

Oklahoma City (Okla. 

San Jose (Cal.) 

Omaha (Nebr.) 

Tulsa (Okla.) 

Flint (Mich.) 

Nortolk-Portsmouth (Va.) 

Syracuse (N. Y.) 

Springfield-Holyoke (Mass. ) 

Salt Lake City (Utah) 

Toledo (Ohio 

Nashville (Tenn.) 

Canton (Ohio) 

Allentown-Bethiehem-Easton 
(Pa.) 
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Panecville (Ohio) 
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La Crosse (Wisc.) 
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Enid (Okla.) 
Albany (Ga) 


Marion (Ohio). . 
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Reading (Pa.).. 
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The Honolulu Metropolitan Area, with Automotive Store Sales of 
$65,804,000, would rank 72 if included above. 


176 -* SALES MANAGEMENT 


AUTOMOTIVE STORE SALES 


come easier in the 


GREENSBORO 


Metropolitan Market 
- LEADS 19 LARGER and 179 other METROPOLITAN MARKETS! 


1958 1958 Percent 

Families Automotive Automotive Over 1954* Increase 
Family 1/1/59 Metropolitan Sales Sales Gain 1958 Over 

(000) Market (000) Rank (000) 1954 

61.4 GREENSBORO, N. C. $52,443 $13,046 33.71 

92.2 Utica-Rome, N. Y. 52,344 2,631 5.29 

103.1 Wilkes-Barre-Hazleton, Pa. 50,614 609 ~=—‘1.22 

MARKET 95.5 Tacoma, Wash. 49,284 5,00! 11.29 
85.9 Chattanooga, Tenn. 46,609 2,792 6.37 

IN THE 78.1 Johnstown, Pa. 44.896 4.420 10.92 
; 73.0 Huntington-Ashland, W. Va.-Ky. 44,551 4.525 11.31 

NATION 88.5 Brownsville-Harlingen-McAllen, Tex. 41,168 4.431 12.06 
72.8 Tucson, Ariz. 40,578 9621 31.08 


72.5 Scranton, Pa. 34,226 T ore 


. +. and 10 other Larger Metropolitan Markets, Corpus Christi, Tex.; Stockton, Calif.; Augusta, Ga.; Binghamton, N. Y. 
Brockton, Mass.; Bristol-Johnson City, Va., Tenn.; Erie, York, Pa.; Evansville, South Bend, Ind. 


1958 1958 Percent 
Families Automotive Automotive Over 1954* Increase 


Family 1/1/59 Metropolitan Sales Sales Gain 1958 Over 
Rank (000) Market (000) Rank (000) 1954 
94 73.8 Charlotte, N. C. $54,432 87 $10,642 24.30 
113 61.4 GREENSBORO, N. C. 52,443 94 13,046 33.71 
y | the 121 55.0 Columbia, S. C. 45,163 108 5,039 12.56 
119 56.7 Greenville, S. C. 37,275 128 3,931 11.79 


161 41.0 Raleigh, N. C. 37,089 130 7,411 24.97 
MARKET 134 49.5 Winston-Salem, N. C. 35,584 134 8,240 30.13 
120 55.4 Charleston, S. C. 29,717 155 3,494 13.32 

IN THE 204 30.2 Fayetteville, N. C. 23,217 191 1,290 5.88 
206 29.9 Durham, N. C. 21,565 202 2,248 11.64 

SOUTH 158 .6 Spartanburg, S. C. 21,213 206 —276 —1.28 
186 2 Gastonia, N. C. 19,871 217 3,368 20.4! 


174 7 Asheville, N. C. 19,026 225 2,488 15.04 
258 5 Burlington, N. C. 15,177 255 2,474 19.48 
226 . Rocky Mount, N. C. 14,619 26I 178 1.23 
259 y Wilmington, N. C. 11,910 284 172 1.47 


*U. S. Bureau of Census figures 1954. Ali other figures Sales Management Survey of Buying Power 1959. 


_ . .$135,626,000 AUTOMOTIVE SALES enertsane 
(7h censboro News and Keco Ve 


GREENSBORO, NORTH CAROLINA. 


Represented by Jann & Kelley, Inc. 
New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City 


OVER 100,000 CIRCULATION DAILY— OVER 400,000 READERS DAILY 


Dollar Volume Ranking of Metropolitan County Areas 


GYD Estimates, 1958, hall GASOUINE SERVICE STATION SALES, in Descending Order 


AREA and STATE 


nom ,York-Newark-Jersey City 


YN. J.) 
Los Angeies-Long Beach (Cal.) 
Chicago (1.)... 
Detroit (Mich.) 
Philadelphia (Pa.) 
San Francisco-Oakland (Cal.) 
Boston (Mass. ) 
Washington (D. C.) 
St. Louis (Mo.) 
Pittsburgh (Pa.) 
Cleveland (Ohio) 
Minneapolis-St. Paul (Minn.) 
Houston (Tex.) 
San Bernardino-Riverside- 
Ontario (Cal.) 
Baltimore (Md.) 


Buffalo (N. Y.) 

Seattle (Wash.) 

Dallas (Tex.) 

San Diego (Cal.) 

| Milwaukee (Wisc. 

| Miami (Fia.) 

| Atlanta (Ga.) 
Denver (Colo. 

| Kansas City (Mo.) 
Cincinnati (Ohio) 

| Portland (Ore.) 

| Tampa-St. Petersburg (Fla.) 

Indianapolis (Ind. 

Phoenix (Ariz.) 

Columbus (Ohio) 


San Jose (Cal.) 
Hartford-New Britain (Conn.) 
| New Orleans (La. 

Louisville (Ky. 


2 | Bridgeport-Stamford-Norwalk 


(Conn.) 

| Dayton (Ohio) 
Providence-Pawtucket (R. 1.) 
Fort Worth (Tex. 

San Antonio (Tex 

| Youngstown (Ohio) 
Sacramento (Cal 

Worcester (Mass. 


3 | New Haven-Waterbury (Conn. 


Albany-Schenectady-Troy 
| (N. 
| Memphis (Tenn. 


Salt Lake City (Utah 

Akron (Ohio) 

Oklahoma City (Okla.) 
| Toledo (Ohio) 


20 | Birmingham (Ala.) 


Rochester (N. Y. 
Jacksonville (Fla. 
Omaha (Nebr.) 
Nashville (Tenn 
Bakersfield (Cal.) 

| Fresno (Cal.) 
Norfolk-Portsmouth (Va.) 
Allentown-Bethlehem-Easton 

(Pa.) 

Flint (Mich.) 
Tulsa (Okla.) 


| Canton (Ohio) 
Richmond (Va.) 
Grand Rapids (Mich. 
Wilmington (Del. 
Knoxville (Tenn 
Orlando (Fla.) 
| Springfield-Holyoke (Mass. 
| Beaumont-Port Arthur (Tex. 
Wichita (Kans. ) 
Charlotte (N. C.) 
Des Moines (lowa 
Lansing (Mich.) 
Harrisburg (Pa.) 
| Syracuse (N, Y.) 
Wheeling-Steubenville 
(W. Va.-Ohio)... 


Davenport-Rock Island-Moline 
lowa-Ill.) 

Trenton (N. J. 

Albuquerque (N. M 

Tacoma (Wash. 


1 | Chattanooga (Tenn.) 


Peoria (H1.) 
Tucson (Ariz. 
Fort Lauderdale (Fla.) 


2 | Fall River-New Bedford (Mass. 


Charleston (W. Va.) 

West Palm Beach (Fla. 
Greensboro-High Point (N. C 
Utica-Rome (N. Y. 

Spokane (Wash.) 

Baton Rouge (La.) 


Corpus Christi (Tex.) 

Stockton (Cal.)... 

Columbia (S. C.) 
Duluth-Superior (Minn.-Wisc.) 
South Bend (ind.) 

El Paso (Tex.) 

Las Vegas (Nev.) 


Estimates 
(add 000) 


AREA and STATE 


Mobile (Ala.). . 


eveport (La. ). 
Evansville (ind.) 


Johnstown (Pa.) 

Bristol Johnaon City-Kingsport 
(Tenn. 

Little Rock-North Little Rock 


( 
Lancaster (Pa.). . 


agate (Ga.).... 
Wilkes-Barre-Hazieton (Pa.) 
Amarillo (Tex.) ; 
Huntington-Ashiand 


>. 
Greenville (S. G).. 
Madison (Wisc.) . 
Lakeland (Fla.) 
New London-Norwich (Conn.) 
Colorado Springs (Colo.) 
Ventura-Oxnard (Cal. 
Reading (Pa.) 
Savannah (Ga.)... 
Eugene (Ore.). . 
York (Pa.).. .. 


Erie (Pa.)..... 
Santa Barbara (Cal.) 
Kalamazoo (Mich.) 
Boise (idaho)...... 
Rockford (111.) 
Binghamton (N. Y.) 
Brockton ( ~ind : 
Modesto ty Bs 
Salem (Ore. 
Sromnovitle-iartingen McAllen 
(Tex.) 
Springfield (111.) 
Santa Rosa (Cal.) 
Jackson (Miss.) 
Raleigh (N. C.) 
Portland (Me.) 


Austin (Tex.).. 

Ann Arbor (Mich.). .. . 
Manchester (N. H.) 
Lincoln (Nebr.) 

Battle Creek (Mich.).. 
Columbus (Ga.) 
Macon (Ga.) 

Lubbock (Tex.) 
Daytona Beach (Fla.) 
Winston-Salem (N. C.) 
Montgomery (Ala.) 
Charleston (S. C.) 


| Saginaw (Mich.) 


Newport News-Hampton Va.).. 
Loe Elyria (Ohio) 


Benton Harbor-St. Joseph 
(Mich.) : 


Hamilton-Middletown (Ohio) 

Muskegon-Muskegon Heights 
(Mich.) 

Roanoke (Va.) 

Lake Charles (La.). 

Joplin (Mo.) 

Topeka (Kans.).. 

Scranton (Pa.). . 


| Yakima (Wash.) 


| Poughkeepsie (N. Y.) 
| Waco (Tex.) 
| Atlantic City (N. J.) 


Champaign-Urbana (III.) 


| Jamestown (N. Y.) 


Jackson (Mich.) 


| Newburgh (N. Y.) 


Cedar Rapids (lowa) 
Springfield (Ohio) 
Galveston (Tex.)..... 


| Asheville (N. C.) 


| Decatur (I1.) . 


Wichita Falls (Tex.) 

Texarkana (Ark.-Tex.) . . 

Sioux City (lowa) 

pas oy ay ma (Va.).. 

Lexington (Ky. 

Grand Forks Exat Grand Forks 
(N. D.-Minn.) 


Anderson (ind.) 
Bangor (Me.) 


| Spartanburg (S. C.) 
| Pasco-Kennewick-Richland 
) 


Fayetteville (N. C.) 
Lynchburg (Va.) 
Ashtabula (Ohio) 
Biloxi-Gulfoort ( Miss.) 
Pittsfield (Mass 


i 


| Estimates 
(add 000) 


Code 
No. AREA and STATE 


22 ,823 
22,696 
22,514 
22,336 
21,775 
21,674 


21,557 
21,516 


Eau Claire (Wisc.)..... ‘ 
Port Huron (Mich.)...... 
Tallahassee (Fla.) 


Alexandria _- 
Provo ( ei 
Will 

Lima (Ono). 


Gainesville (Fla.)............. 


Sioux Falls (S. D.).... 

aunt Cee). cd baie ee 
h (Ohio)... ...... 

Pueblo (Colo.) . 

Cumberland (Md.) 


Temple (Tex.). .. 


Gadsden (Ala.).. ciate 
Kankakee (Ill.)...... 


pamee (N. C.).. 
Lebanon (Pa.). 
Sheboygan n (Wisc.) . 
Midland (Tex.) ‘ 
Middletown (Conn. ). 
Appleton (Wisc.) . . 


Kenosha (Wisc.)............. 


0 
Lafayette ( Ind. ) 
Great Falls (Mont.) 


Lafayette (La.)........... 
Watertown (N. Y.)....... 
Richmond (ind.)............. 
St. Joseph (Mo.)........... 


Lewiston-Auburn (Me.) 
Tyler (Tex.) E 
Zanesville (Ohio).......... 
Anniston (Ala. > 


Meridian (Miss.)....... 
Fond du Lac (Wisc.).. 


Sromevten (Wash. ) 


Parkersburg (W. Va.).... 
Florence Shemneid- Teocumbla- 
Muscle Shoals (Ala.)... .. 


85 33 


nr 
at 
oa 


St. Cloud (Minn.).. 

Cheyenne (Wyo.).. 

Clinton (lowa)....... 
Burlington (Vt.).. 

Greenville (Miss.) 

Hutchinson (Kans.) 
Manitowoc-Two Rivers (Wisc.) 


SESSREIBS 


Mason City (lowa).. . 
Auburn (N. Y.)....... 
Laredo (Tex.)....... 
Kokomo (Ind.)..... 
Quincy (I1.) 

| Marion (Ohio). ...... 
Bellingham (Wash.) 


Total Above Metropclitan Areas 
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The Honolulu Metropolitan Area, with Gasoline Service Station 
Sales of $34,835,000, would rang 68 if included above, 


GASOLINE SALES 


come easier in the 


GREENSBORO 


Metropolitan Market 
LEADS 26 LARGER and 179 other METROPOLITAN MARKETS! 


1958 1958 Percent 
Families Gasoline Gasoline Over 1954* Increase 
1/1/59 Metropolitan Sales Sales Gain 1958 Over 
{000} Market (000) Rank (000) 1954 
6.14 GREENSBORO, N. C. $26,168 $10,975 72.24 
the 2 Utica-Rome, N. Y. 26,116 6802 35.22 
5 Spokane, Wash. 25,024 6,546 35.43 


.6 Duluth-Superior, Minn.-Wis. 23,739 6,802 40.16 
MARKET ; 2 El Paso, Tex. 23,184 9,231 66.16 
.| Johnstown, Pa. 21,775 6,575 43.26 

IN THE .| Wilkes-Barre-Hazleton, Pa. 20,652 4,904 31.14 
.7 Reading, Pa. 18,905 5,268 38.63 

NATION 9 York, Pa. 18,699 4,743 33.99 
5 Brownsville-Harlingen-McAllen, Tex. 17,829 5.585 45.61 


.. and 17 Larger Metropolitan Markets, including, Corpus Christi, Tex.; Stockton, Calif.; South Bend, Ind.; Mobile, 
Ala.; Brockton, Mass.; Binghamton, N. Y.; Baton Rouge, La.; Ft. Wayne, ind.; Lancaster, and Erie, Pa. 


1958 1958 Percent 

Families Gasoline Gasoline Over 1954* Increase 

1/1/59 Metropolitan Sales Sales Gain 1958 Over 
(000) Market (000) Rank (000) 1954 
73.8 Charlotte, N. C. $32,372 70 $12,190 60.40 
61.4 GREENSBORO, N. C. 26,168 87 10.975 72.24 
55.0 Columbia, S. C. 24,145 93 7,753 47.30 
56.7 Greenville, S. C. 19,582 III 42.96 
41.0 Raleigh, N. C. 17,416 134 61.27 
MARKET 49.5 Winston-Salem, N. C. 16,382 145 67.95 
55.4 Charleston, S. C. 15,946 147 46.62 


IN THE 36.7. Asheville, N. C. 12,987 170 48.47 
Spartanburg, S. C. 11,253 183 27.74 

2 Fayetteville, N. C. 11,022 188 36.65 

SOUTH 2 Durham, N. C. 10,523 198 44.07 


Gastonia, N. C. 9.401 215 55.41 
Burlington, N. C. 8,330 235 54.16 
Rocky Mount, N. C. 7,633 246 31.97 
Wilmington, N. C. 6,141 276 30.97 


*U. S. Bureau of Census figures 1954. All other figures Sales Management Survey of Buying Power 1959. 


oe ‘S75, 498,000 GASOLINE SALES frac trapinc anca: 
(Greensboro News and Kecord 


GREENSBORO, NORTH CAROLINA 


Represented by Jann & Kelley, Inc. 
New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City 


OVER (00,000 CIRCULATION DAILY— OVER 400,000 READERS DAILY 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1958, for DRUG STORE SALES, in Descending Order 


AREA and STATE 


New York. Newark- Jersey City 
(N. Y.-NLJ. 

Los Angeles-Long Beach (Cal.) 

Chicago (1. 

Detroit (Mich.) 

Philadelphia (Pa.) 

Boston (Mass.) 


| Washington (D. C.) 
| San Francisco-Oakland (Cal.) 


Pittsburgh (Pa.) 
Cleveland (Ohio) 


| St. Louls (Mo.) 
| Baltimore (Md.) 


Kansas City (Mo. 


| Minneapolis-St. Paul (Minn 


Denver (Colo.) 


| Miami (Fia.) 


Houston (Tex. 


| Buffalo (N. Y.) 


Dalias (Tex. 
Milwaukee (Wisc 


| Indianapolis (ind. 


Atlanta (Ga.) 
Cincinnati (Ohio 
Seattle (Wash.) 


| New Orleans (La.) 


San Diego (Cal. 

Tampa-St. Petersburg (Fila 
Hartford-New Britain (Conn 
Louisville (Ky 
Providence-Pawtucket (R. | 


| Columbus (Ohio) 
| Bridgeport-Stamford-Norwalk 


Conn. 
Phoenix (Ariz. 
Fort Worth (Tex. 
San Bernardino-Riverside- 
Ontario (Cal.) 
New Haven-Waterbury (Conn 
Portiand (Ore.) 
Dayton (Ohio 
San Jose (Cal. 
Rochester (N. Y.) 
Oklahoma City (Okla. 
Jacksonville (Fla. 
Worcester (Mass. 
Springfield-Holyoke (Mass 
Grand Rapids (Mich. 


Memphis (Tenn.) 
Toledo (Ohio) 
Omaha (Neb.) 


| or" Schonectady- Troy 
N 


Akron ‘Ohio 

Salt Lake City (Utah 
Norfolk-Portsrnouth (Va. 
San Antonio (Tex. 
Sacramento (Cal. 
Youngstown (Obio 


| Birmingham (Ala 
Flint (Mich. 


2 | Tulsa (Okla.) 


Richmond (Va. 


| Wichita (Kans. 


Fresno (Cal.) 
Fort Lauderdale (Fia 
Wilmington (Del. 


| Allentown-Bethiehem-Easton 


Pa 
Syracuse (N. Y.) 
obile (Ala.) 
Charlotte (N. C.) 
Des Moines (lowa 
Nashville (Tenn 


Fall River-New Bedford (Mass. 


Harrisburg (Pa. 


| Orlando (Fia.) 


Canton (Ohio) 
Davenport-Rock Island-Moline 
(towa-tll.) 


| Knoxville (Tenn 


Lansing (Mich. 
Reno (Nev.) 
West Paim Beach (Fila 


| Tacoma (Wash.) 


Beaumont-Port Arthur (Tex. 

Madison (Wisc. 

Baton Rouge (La. 

Spokane (Wash. 

Albuquerque (N. M 

Bakersfield (Cal. 

Peoria (Iil.) 

El Paso (Tex. 

Tueson (Ariz. 

Kalamazoo (Mich. 

Wheeling-Steubenville 
(W. Va.-Ohio) 


Charleston (W. Va. 

Shreveport (La 

Greensboro-High Point (N. C. 

Portiand (Me.) 

Little Rock-North Little Rock 
(Ark.) 


| 


Estimates 
(add 000) 


AREA and STATE 


af 


At 
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Trenton (N. J.) 


hattanooga (Tenn. 
Corpus Christi (Tex.) 


Ann Arbor (Mich.) 
Atlantic City (N. J.) 
Rockford (1il.)... . 


Wises 
Austin (Tex.).... 
Binghamton (N. Y.) 
is Je, = oo... 
ikes-Barre-Hazieton (Pa.) 
Brawl Harlinger McAlten 
(Tex.) 
Benton Harbor-St. one 
(Mich.)... 
Augusta (Ga. ).. 


Winston-Salem (N. C. 
Waco (Tex.) 

Reading (Pa.) 
Modesto (Cal.) 
Lakeland (Fia.) 
Jackson (Miss.) 
Savannah (Ga.) 
Columbia (S. C.) 


Cedar Rapids (lowa) 
New London-Norwich (Corr 
= epee HK <n 


Raleigh (N. C.) 
Greenville (S. C.) 
Bristol-Johnson City-K ir gsr ort 


Santa Rosa (Cal.) 
Lexington (Ky.) 


Newport News-Hampton (Va. 
Boise (Idaho) 
Lubbock (Tex.) 
Topeka (Kans.) 
Galveston (Tex.) 
Ventura-Oxnard (Cal.) 
Montgomery (Ala.) 
Newburgh (N. Y.) 
Jackson (Mich.) 
Columbus (Ga.) 

Sioux City (lowa) 

St. Joseph (Mo.) 
Lorain-Elyria (Ohio) 
Tyler (Tex.) 

Racine (Wisc.) 


Pasco-Kennewick-Richland 
(Wa: 

Yakima (Wash. :, 

Anderson (Ind.) 

Wichita Falls (Tex.) 

Poughkeepsie (N. Y.) 

Johnstown (Pa.) 

anion. Adeatown ( Ohio 

Springfield (O 

Chemeetie Ween cm. 

Pittsfield (Mass.) 

Sarasota (Fla.) 

York (Pa.) 

Lafayette (ind.) 

Manchester (N. H.) 

Waterloo (lowa) 


Terre Haute (ind.) 
Bay City (Mich.) 
Sioux Falls (S. D.) 
Eugene (Ore.) 
Durham (N. C.) 
Danville (111) 
Spartanburg (8. C.) 
Lake Charles (La.) 
Rechester (Minn.) 
Jamestown (N. Y.) 
Lynchburg (Va.) 
Ogden (Utah) 
Bremerton (Wash.) 
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AREA and STATE 


& 


Bloomington (I!1.).... a 
Texarkana (Ark.-Tex.) . ; 
feaneres (Va. ) 
Decatur 

Ohenl Cetipwt (Miss.) 
Mansfield (Ohio) 

Provo (Utah)... 


Zanesville (Ohio) 


St. Cloud (Minn.)...... 
Lima (Ohio) . 

Great Falls (Mont. ) 
Cumberland (Md. 

Rapid City (S. DS) 
Elkhart =. ; 

Enid (Okia.). . 

Fargo (N. D.) 
Huntsville (Ala.).__ 


Elmira (N. Y.). .. 
Lawton (Okla.)..... 


id-Tuscumbia- 
Muscle Shoals (Ala. 
Quincy (111.) 


Panama City (Fla.)__. 
(W. Va.) 


Fayetteville (N. C.).. 
Marion (Ind.) 
Burlington (N. C.).. 
Cheyenne (Wyo.) 
Grand Forks-East Grand Forks 
(N. D.-Minn.)....... 
Ashtabula (Ohio)... .. 
Williamsport (Pa.) 
Owensboro (Ky.) 
Kankakee (Iil.) 
Sheboygan (Wise.). 
Albany (Ga.)..... 


Rocky Mount (N. C.) 

Danville (Va.) 

Hutchinson (Kans.) hana 
Lewiston-Auburn (Me.) 
Meridian (Miss.) 


Lebanon (Pa.)............... 
La Crosse (Wisc.)............ 
Burlington (Vt.)...... 


Anniston (Ala.)................| 
Laredo .). 


Greenville (Miss.) 
Manitowoc-Two Rivers (Wise. ). 


Total Above Metropolitan Areas 
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The Honolulu Metropolitan Area, with Drug Store Sales 
of $14,941,000, would rank 65 if inclyded above. 


180 


, 1959. 


SALES MANAGEMENT 


DRUG STORE SALES 


LEADS 23 LARGER and 176 other METROPOLITAN MARKETS! 


9th 


MARKET 
IN THE 
NATION 


1dth 


MARKET 
IN THE 
SOUTH 


come easier 


in the 


GREENSBORO 


Metropolitan Market 


Families 
1/1/59 
(000) 
61.4 
78.1 
74.0 
85.6 
92.2 
85.9 

103.1 
88.5 

80.7 
78.1 


. and 14 other larger Metropolitan Markets: Trenton, N. J.; 


Metropolitan 
Market 


GREENSBORO, N. C. 


Evansville, Ind. 
Duluth-Superior, Minn.-Wis. 
Utica-Rome, N. Y. 
Chattanooga, Tenn. 
Wilkes-Barre-Hazleton, Pa. 


Reading, Pa. 
Johnstown, Pa. 


Little Rock-N. Little Rock, Ark. 


Brownsville-Harlingen-McAllen, Tex. 


1958 1958 
Drug Drug Over 1954* 
Sales Sales Gain 
(000) Rank (000) 


$9,879 
9,779 
9,489 
9,407 
9,295 
8,865 
7,484 
7,373 
6,803 
5,290 


South Bend, Ind.; Brockton, Mass.; 


Percent 
Increase 
1958 Over 
1954 
64.35 
33.08 
32.66 
17.87 
18.59 
17.51 
13.03 
24.14 
18.03 

23.71 


Fort Wayne, Ind. 


Stockton, Calif.; Corpus Christi, Tex.; Huntington-Ashland, W. Va. Ky.; Binghamton, N. Y.; Augusta, Ga.; Bristol-John 


son City, Va., Tenn.; Erie, Lancaster, Scranton and York, Pa. 


Families 
1/1/59 
(000) 
73.8 
61.4 
55.4 
49.5 
55.0 
41.0 
56.7 
36.7 
29.9 
42.6 
21.4 
33.2 
30.2 
21.5 
26.6 


Metropolitan 
Market 


Charlotte, N. C. 
GREENSBORO, N. C. 
Charleston, S. C. 
Winston-Salem, N. C. 
Columbia, S. C. 
Raleigh, N. C. 
Greenville, S. C. 
Asheville, N. C. 
Durham, N. C. 
Spartanburg, S. C. 
Wilmington, N. C. 
Gastonia, N. C. 
Fayetteville, N. C. 
Burlington, N. C. 
Rocky Mount, N. C. 


1958 1958 
Drug Drug Over 1954* 
Sales Sales Gain 
(000) Rank (000) 
$13,892 $—1,003 
9,879 3,868 
6,986 1,411 
6,881 2,844 
6,708 1,323 
6,535 2,550 
6,476 1,239 
6,210 2,854 
4,355 | 582 
4,291 361 
3,441 349 
3,298 801 
2,559 356 
2,541 601 
2,345 251 


262 
271 


*U. S. Bureau of Census figures 1954. All other figures Sales Management Survey of Buying Power !959. 


. .««. 020,000,000 DRUG SALES 


IN GREENSBORO ABC 
RETAIL TRADING AREA! 


Greensboro News and Kecord 
GREENSBORO, NORTH CAROLINA 


Represented by Jann & Kelley, Inc. 
New York—Chicago—Detroit—Atlanta—San Francisco—Los Angeles—Kansas City 


Percent 
1958 Over 
1954 
—6.73 
64.35 
25.31 
70.45 
24.57 
63.99 
23.66 
85.04 
57.05 
9.19 
11.29 
32.08 
16.16 
30.98 
11.99 


OVER 100,000 CIRCULATION DAILY— OVER 400,000 READERS DAILY 


Dollar Volume Ranking of Metropolitan County Areas 


Cy Estimates, 1938, fer EATING AND DRINKING Fl PLACES SALES, in Descending Order 


AREA and STATE 


New York- OMe - Jersey City 
(N. Y.-NLJ. 

Chicago (Ill.) 

Los Angeles-Long Beach (Cal.). 

Philadelphia (Pa.) 

San Francisco-Oakland (Cal.) 

Detroit (Mich.) 

Boston (Mass.) 

St. Louis (Mo.) 

Washington (D. C.) 

Pittsburgh (Pa.) 

Balt more (Md.) 

Cleveland (Ohio) 

Miami (Fia.) 

Buftalo (N. Y. 

Milwaukee Wisc.) 


Minneapolis-St. Pau! (Minn.) 
Cincinnati (Ohio) 
Seattle (Wash. 
San Diego (Cal. 
| Houston (Tex. 
Kansas City (Mo.) 
New Orleans (La. 
Denver (Colo. 
| Dallas (Tex.) 
| Tampa-St.Petersburg (Fla 
| Indianapolis (Ind.) 
Portiand (Ore. 
| Columbus (Ohio) 
San Bernardino-Riverside- 
Ontario (Cal. 
Hartford-New Britain (Conn.) 


| Louisville (Ky.) 

| Atlanta (Ga.) 

| Albany-Schenectady-Troy 
Y 


N. Y.) 
Bridgeport-Stamford-Norwaik 
onn 
Providence-Pawtucket (R. |.) 
New Haven-Waterbury (Conn.) 
Dayton (Ohio 
Omaha (Nebr 
| Rochester (N. Y 
| Phoenix (Ariz.) 
Akron (Ohio 
Sacramento (Cal 
Toledo (Ohio 
Worcester (Mass. 
San Jose (Cal. 


Syracuse (N. Y. 

San Antonio (Tex. 

Youngstown (Ohio 

Fort Lauderdale (Fia. 

Norfolk-Portsmouth (Va. 

Springfield-Holyoke (Mass. 

Atlantic City (N. J 

Oklahoma City (Okla. 

Jacksonville Ria 

Fort Worth (Tex. 

Allentown-Bethiehem-Easton 
(Pa 

Birmingham (Ala. 

Trenton (N. J.) 

Davenport-Rock Island-Moline 
(lowa-tll,) 

Canton (Ohio 


Memphis (Tenn.) 
Fresno (Cal. 


2 | Wilmington (Del. 


| Harrisburg (Pa.) 
Salt Lake City (Utah 
West Palm Beach (Fia. 


Fall River-New Bedford (Mass.)| 


Peoria (il1.) 

Wheeling-Steubenville 
(W. Va.-Ohio) 

Bakersfield (Cal.) 

Richmond (Va. 

Flint (Mich.) 

Tulsa (Okla.) 

Utica-Rome (N. Y 

Nashville (Tenn.) 


Duluth-Superior (Minn.-Wisc.) 


Estimates 
(add 000) 


AREA and $7 STATE 


AREA and STATE 


Estimates 


(add 000) 


Lansi ng (Mich. 
ae 


Charleston (W. Va.) 
Little Rock-North Little Rock 
(Ark.)... 
Mobile (Ala.) 
Las Vegas (Nev.) 
Scranton (Pa.)... 
Shreveport (La.) 
Pensacola (Fia.) 
Erie (Pa.).. 
Chattanooga ‘(Tenn.) 
Baton Rouge (La.) 
eepsie (N. Y.) 
Lancaster (Pa.) 
Austin (Tex.) 
my oo (Ohio) 
Ashtabula (Ohio) 
New London-Norwich (Conn.). 


Santa aay A _ ) 
Johnstown 
Lorain-Elyria ( tthe) 
Galveston (Tex.). 


Ventura-Oxnard (Cal.) 
Augusta (Ga.) bseabl 
Kalamazoo (Mich). 


Greensboro-High Point (N. C.) 


Jamestown (N. Y.) 

Green Bay (Wisc.). . 

Saginaw (Mich.) 

Butte-Anaconda (Mont.) 

Decatur (Il. 

Benton 4 at St. omen 
ch.) 


Sioux City (lowa) 
Modesto (Cal.) 
Oshkosh (Wisc.) 
Columbia (S. C.) 
Sarasota (Fia.) 


Cedar Rapids (iowa) 

Newport News-Hampton (Va.) 
Montgomery (Ala.) 

Beloit- Janesville (Wisc. ) 
Columbus (Ga.) 
Biloxi-Gulfport (Miss.) 
Jackson (Miss.) 

Pittsfield (Mass.) 

Waco (Tex.) 

Cha 


Battle Creek (Mich.) 


Grand Forks-East Grand Forks 
(N. D.-Minn.) 

Lakeland (Fla.) 

Winston-Salem (N. C.) 

Hagerstown (Md.) 

Macon (Ga.)....... 

Roanoke (Va.) 

ee eage Heights 
(Mich.) 

Eau Claire (Wisc.) 


Anderson (Iind.) 


Dubuque (lowa) > eg 
Bristol- Johnson City-Kingsport 
(Tenn.-Va.) 
Fond du Lac (Wisc.) 
(N. Y. 


E . Y.). 

pe (Mich.) 
Lafayette (ind... . 
Danville (1ll.)..... 


Michigan City (ind.).....- |... 


Wilmington (N. C.) 
Wichita Falls (Tex.) 
Port Huron (Mich.) 
Fargo (N. D.) 
eg (Wisc. ee). 


Rapid City (Ss. 0.) 
ikhart (ind.)...... 


Cheyenne (Wyo.)..... 
Middletown en) 


Midland (Tex.). 
| avon (La.) 


Clinton (lowa) 
Huntsville (Ala.) 


Mason City (lowa) 
Kokomo (ind.)... 
Burlington (Vt.) 
Marion (Ohio) 
Gainesville (Fla.) 
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Orlando (Fia.) ‘ Eugene (Ore.) 
Madison (Wisc.) 23 ,802 28 | Charleston (S.C.)....... 
pan (ae La Crosse (Wisc.) 

es Moines (iowa) ingfield (Ohio). . 
Wichita (Kans.) ° 192 Beles (Idaho) , 
Grand Rapids (Mich.) y Great Falls (Mont.) 
Stockton (Cal.) Jackson (Miss.) 
Rockford (1l1.) 
Wilkes-Barre-Hazieton (Pa.) Pueblo (Colo.)... 
Fort Wayne (ind.) 
Albuquerque (N. M.) 
South Bend (ind.) 
Spokane (Wash.) 
Charlotte (N. C.) 


Bellingham (Wash.)........ 
G.e)..... 
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lorence-Sheffield- Tuscumbia- 
Muscle Shoals (Ala.) 2 
Meridian (Miss.) 


Gastonia (N. C.) 
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Billings (Mont.). . 
Lexington (Ky. 


Reading (Pa.) 

E! Paso (Tex.) 
Binghamton (N. Y.) 
Tucson (Ariz.) 
Evansville (ind.) 
Knoxville (Tenn.) 


85228 


Greenville (Miss. AY : 
Total Above Metropolitan Areas... . 
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a Maute (Ind. ) 


Honolulu Metropolitan Area, with Eating and Drinking Places Sales of © SM, 1959. 
46,960,000, would rank 46 if included above. . =s 
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You look over the new ad the boys bring in for OK. 

It’s a strong ad. 

It has force. 

Boy, that’s telling ’em! 

You start to put your OK on the ad. You even grin as you think 


what old Snods, your biggest competitor, will say when 
he sees this ad... 


...“‘whoa”, you say, and you pull back. 


Are we advertising to Snods, or to our prospects? 

How will this “strong” ad strike the men who have the job of 
selecting the best product in the field for their particular 
purposes? Will they, in their search for facts, 

dismiss this as mere brag? 


What do you want them to say when they’ve read your ad: 
“It just can’t be that good!” 


or “That sounds worth looking into—I’ll bet it’s even 
better than they say.” 


‘The only ad that is really strong is the ad that is believed by the 
people who count — your good potential customers. 


THE SCHUYLER HOPPER COMPANY 
12 East 41st Street, New York 17, N. Y. 


‘““Ditch-Digging Advertising’’* 
that Sells by Helping People Buy 


* REG. U.S. PAT. OFF 
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Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1958, for LUMBER, BLDG. ‘MTG, HARDWARE SALES, in Descending Order 


Estimates | Group Code stimates 
AREA and STATE (add 000) | Rank ‘ AREA and STATE 


New b> Wt metemmeed City | ‘ Elmira (N. Y.).. 


(N. Y.-N. J.) ¢ , ee 
Los Angeles-Long Beach (Cal.) ’ Santa (Cal. 5 eaeide 8,76 97 Cons ie Gn). 


Chicago (I) : ¥* Atlantic City oy di Te ad 
236.298 os 5 ptt ae: 99 BU cic, aud 


ar 


Detroit (Mich.) 
Philadeiphia (Pa.) 

Boston (Mass.) 

San Franciseo-Oakland Cal.) 
Pittsburgh (Pa.) 

St. Louis (Mo.) 
Minneapolis-St. Paul (Minn.) 
Cleveland (Ohio) 
Washington (D. C.) 

Buffalo (N. Y.) 

Miami (Fia.) 

Kansas City (Mo.) 
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Houston (Tex.). . 

Datias (Tex.) 

Milwaukee (Wisc.) 

Denver (Colo.) 

Atlanta (Ga.) 

Baltimore (Md.) 
Bridgeport-Stamford-Norwatk 
(Conn.) 

Tampa-St Petersburg (Fila. 

Cincinnati (Ohio) : 

Seattle (Wash.) 

San Bernardino-Riverside- 
Ontario (Cal.) 

San Diego (Cal.) 

Phoenix on ’ 

Portiand (Ore.) , 

Columbus (Ohio) Fort Wayne (ind.) 
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“ Va.-K 
San Jose (Cal.) . . Siow ) iy: SO a ite ea 
(Idaho 


Indianapolis (ind.) 
Youngstown (Ohio) 
Hartford-New Britain (Conn. 
Louisville (Ky.) 

Omaha (Nebr.) 
Springfield-Holyoke (Mass. 
Akron (Ohio) 

Sacramento (Cal.) 
Providence-Pawtucket (R. |.) 
py ye 7 (Fia.) 
Fort Worth (Tex.) % 

New Orleans (La.) : New London-Norwich (Conn.)... ry oky bes: 
New Haven-Waterbury (Conn. 7 Waterloo (lowa)..... Florence Sheield-Tuscumbia- 
Ore Canny Champaign-Urbana (Ill,).-... Ala.) 
Charleston (S. C.).. “4 
Freene (Cal) Wikkee-Barre-Hazieton (Pa.) 


Rochester (N. Y.) ‘ Salem (Ore.). . 
Okinhome City (Okia.) 48 Sioux Falls (S. D.) . 
Tulsa (Okia.) . 286 ‘on (N 


Vine! . J.) y 
Flint (Mich.) o ay eyed ee 


Albany- ween Troy 


(N. Y.) 
Wichita (Kans.) 
San Antonio (Tex.) 
Alientown-Bethiehem-Easion 
(Pa.) 
Canton (Ohio) 
Memphis (Tenn.). . 
Grand Rapids (Mich.) 
Bakersfield (Cal.) 3 
Salt Lake City (Utah) 
Lansing ( Mich.) 
Madison (Wisc.) 
Oriando (Fia.) 
Jacksonville (Fia.) 
Wheeling-Steubenville 
(W. Va.-Ohio) .. 
Syracuse (N. Y.) 
Toledo (Ohio) 
Nashville ( Tenn.) 
Lubbock (Tex.)... 
Corpus Christi (Tex.) 
ervey) (Del.) 
Stockton (Cal.) 
: Panama City (Fla. 
os Island-Moline Jackson (Mich.)........ ..| 10,827 feema cf 
(UL) Billings (Mont.)........ 
' Ra (N.C. 
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Eugene (Ore.). 
-Muskegon Heights 
+) os 
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Marion (Ohio)... 


Nome ei (Va.).... 
Gainesuilie Fin) 
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Appleton (Wisc.) +devovies 
Port Huron (Mich.) 
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Peoria (I11.) 
Tucson (Ariz.) 
Fort Lauderdale (Fla.) 
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Birmingham (Ala.) 

Rockford (Il.) 

Trenton (N. J.) 

Utica-Rome (N. Y.) 

Harrisburg (Pa.) 

Beaumont-Port Arthur (Tex. 

Des Moines (iowa) 

Modesto (Cal.) 

a ORIN 
(Tex.) ey 

Hamilton-Middletown (Ohio) 

Norfolk-Portsmouth (Va.) 

Colorado Springs (Cote, ) 

Baton Rouge ( | 

Bristol- lehnean City-Kingaport 
(Tenn.-Va.) 

Kalamazoo (Mich.) 

Knoxville (Tenn.) 

Lancaster (Pa.) 

South Bend (ind.) 

Fall River-New Bedford 
(Mass.) 
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Paducah (Ky.)....... 
Total Above Metropolitan Areas 
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SALES MANAGEMENT 


You Can Reach and Sell the *3 Billion Hardware Market 
Through HARDWARE AGE— most read by Hardware Dealers 


HARDWARE AGE has been a leading force in 
the development of more profitable merchan- 
dising methods in the hardware trade since 
1855. Its readers are found primarily among 
the group of dealers whose annual sales are 
$30,000 to more than $1,000,000 — the group 
that accounts for 93.1% of all hardware store 
sales. HARDWARE AGE is published every-other- 
Thursday, 26 times a year, twice as often as 
any other national hardware magazine. It is 
edited for hardware dealers and wholesalers 
by the largest and most experienced staff of 
full time professional editors in the field. 

An accurate reader preference survey con- 
ducted by National Analysts, Inc., revealed 
that among dealers and wholesalers who 
reported reading one or more of the four 
national hardware magazines: 


85.9% read HARDWARE AGE 
42.2% read Hardware Retailer 
38.6% read Hardware & Housewares 
26.3% read Modern Hardware 


In 1958 HARDWARE AGE carried more pages 
of advertising than all of the other national 
hardware magazines combined. 


CIRCULATION A.B.C. 12-31-58 


Average total number of subscriptions 
(6 months) 36,948 
Single copy sales 40 
Average total paid circulation 
(6 months) 
Business Analysis of Total Paid 
Circulation* — (Nov. 6, 1958 Issue) 
1. Hardware retailers, including their 
salesmen 


36,988 


24,920 

2. Hardware wholesalers, including their 
executive and traveling salesmen 7,594 

3. Sales Representatives and 
Manufacturers’ Salesmen 3,409 

4. Manufacturers and their personnel 
other than salesmen 1,133 

5. Miscellaneous 

6. Awaiting Classification by Industry 

Total Paid Subscription Circulation for the 

Nov. 6, 1958 Issue 


*Dec. 31, A.B.C. 


More § 
Eager © 
Readers © 


HARDWARE AGE 
A Chilton & Publication D Member NB P| 


CHESTNUT and 56th ST., PHILADELPHIA 39, PA. 
MAY 10, 1959 
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HARDWARE STORE SALES 
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--- Hardware Stores —— HARDWARE AGE Unit Store Coverage 
1954 US. Census of Business Oec. 31, 1958 
Total 34,658 Stores 
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~-=- Hardware Store Sales — WAROWARE AGE US. Circulation 
1954 US Consus of Busmess Net paid - Dec. 31, 19: 
Total $2.694, 348,00" Total US. Subscriptions 36776 48C 


Size and Distribution of the Market 


The 1954 U. S. Census of Business gives 
the latest official figures available for 
analysis in this category. These figures 
show that there are 34,858 Hardware 
Stores with annual sales totaling 


Table 1. 


$2,694,348,000. The charts above show 
hardware stores and hardware store 
sales. They also indicate the efficient 
coverage of this nationwide market by 
HARDWARE AGE. 


Retail Hardware Stores by Community Size Groups 


Population Hardware Stores 


Hardware Store Sales|(*Add 000) | Hardware 


Aver. Store*| Age Stores 


$ 56,944 
76A68 
96,334 
119,006 
146,405 
108,245 

91,352 


$ 80,232 


500,000 and Over 


$ 104,430 
297,229 


$ 71,527 
66,036 


TOTALS over 250,000 


$ 401,659 


$ 67,381 


TOTALS 


$2,621,930 


$ 77,950 


*Add 000 


82.8% of HARDWARE AGE Stores in Towns under 250,000 


In the smaller towns and cities through- 
out the country, hardware stores are 
the major retail outlets for many kinds 
of merchandise which, in the “big city” 
markets, would also be sold by other 
types of stores. In towns and cities 


Table 2. 


under 50,000 population are located 
72.8% of all retail hardware stores and 
they account for 72.6% of all hardware 
store sales. Note how the store circu- 
lation of HARDWARE AGE covers this 
market. 


Retail Hardware Store Sales by Sales Size Groups 


Annual Sales 


Hardware Stores 


Hardware Sales 


Number 


Percent Total (Add 000) Percent 


Less than $5,000 365 
$ 5000— 9,000 1,559 
$ 10,000 — 19,000 
$ 20,000 — 29,000 


1.7% $ 1,912 07% 
11,172 AW 
59,334 

107,985 


TOTALS under $30,00 


180,403 


289,214 
627,733 


229,427 
212,253 
222,463 


TOTALS $30,000 and over 


$2,441,527 


TOTALS 


$2,621,930 100.0% 


Source of Tables 1 & 2: 1954 Census of Business. 


Figs. based on stores operated full year. 


HARDWARE AGE blankets the “‘Bull’s-Eye’’ Market 


The most effective sales and advertis- 
ing approach to the Hardware Market 
is to concentrate effort on the group of 
dealers whose annual sales are in the 
$30,000 to more than a million dollars 
categories. 

HARDWARE AGr’s retail circulation 


of 24,920 among hardware dealers and 
retail salesmen includes the owners or 
managers in more than 23,000 stores. 
This circulation is concentrated among 
the 22,992 dealers with annual volumes 
of 30,000 or over who account for 
93.1% of all hardware store sales. 
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WOMAN'S DAY 


The modern 
homemaker's 
service guide. 


TRUE 


2,380,000 Un- 
Uxorious men— 
America’s brand 
selectors for all 
men’s products. 


SALES 


MANAGEMENT 


Reaching the ‘‘mass’’ market is no longer the main 

line to sales success. Mass circulation figures — multi- 

-. million readership figures aren’t enough to satisfy to- 
* * day’s forward thinking advertiser. 


More and more mass circulation publications are being asked 
‘‘how much of my market do you reach?”’ 


Each and every Fawcett publication, from its inception, has been 
carefully stylized to appeal to a select, dynamic segment of the 
mass market. In today’s turbulent consumer market each Fawcett 
Publication is ‘‘hair-trigger’’ conscious to moods, ‘fads, trend 
changes within its readership. They change with it to insure ad- 
vertisers that their advertising is reaching their ‘‘selective market’’ 
in an editorial frame of greatest interest. 


And on top of all this, there’s an exclusive Fawcett Plus. Over 
90% of all Fawcett Publications’ sales are at full newsstand or 
subscription price. No half price subscription sales or ‘‘hot-shot’’ 
circulation gimmicks! 


This is our best guarantee that Fawcett Publications are bought 
to be read... your best guarantee that your advertising will be seen 
and read by your “selective market.”’ 


FAWCETT PUBLICATIONS, inc. 


Styled for Selective Advertising and Selling 
67 West 44th Street, New York 36, N.Y. 


BOLD A MODERN VACATION WOME FOR 1775 


FAWCETT MECHANIX MECHANIX 
WOMEN’S . ILLUSTRATED (meee 


GROUP ' 
America’s big buy- 


PF A free spending ~~ ing market of home 
| market of 2,100,- i and car owners. 
000 buy-minded 
young women. 


WOW GOOD IS THE MEW NYLON RIFLE 


Guns by Abercrombie & Fitch 
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Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1958, for TOTAL NET EFFECTIVE BUYING INCOME, in Descending Order 


Code Estimates | Group Estimat 
No. AREA and STATE (add 000) 


419,674 


AREA and STATE AREA ard STATE 


106 New York- «pees City 
N. 


3 | 


115 | 
7 


9 
Chicago “i. , 
| Los Angeles-Long Beach (Cal. 
| Philadelphia (Pa. 
| Detroit (Mich.) 
San Francisco-Oakiand (Cal.) 
Boston (Mass.) 
Pittsburgh (Pa. 
Washington (D. C. 
St. Louis (Mo. 
| Cleveland (Ohio 
Baltimore (Md. 
Minneapolis-St. Paul (Minn 
Buffalo (N. Y. 
| Milwaukee (Wisc 


Houston (Tex 
Kansas City (Mo. 
Seattle (Wash. 
Cincinnati (Ohio) 
| Dallas (Tex.) 
San Diego (Cal 


| Miami (Fia.) 


Denver (Colo.) 

Atlanta (Ga.) 

Bridgeport-Stamford-Norwaik 
Conn.) 

Hartford-New Britain (Conn. 

Portiand (Ore. 

New Orleans (La.) 


| New Haven-Waterbury (Conn. 
Columbus (Ohio 


Dayton (Ohio) 

Indianapolis (ind. 

Albany-Sehenectady- Troy 
(N. Y.) 

San Bernardino-Riverside- 
Ontario (Cal.) 

Providence-Pawtucket (R. |. 

Rochester (N. Y.) 

Louisville (Ky.) 

Youngstown (Ohio) 

San Jose (Cal.) 

Worcester (Mass.) 

Fort Worth (Tex.) 

Tampa-St. Petersburg (Fila 

Toledo (Ohio) 

Birmingham (Ala.) 

Norfolk-Portsmouth (Va. 


Akron (Ohio 
| Springfield-Holyoke (Mass. 
| Sacramento (Cal.) 
San Antonio (Tex.) 
Phoenix (Ariz.) 
Memphis (Tenn.) 
| Allentown-Bethiehem-Easton 
Pa 


Oklahoma City (Okla. 
Wilmington (Del 
Omaha (Nebr 
Syracuse (N. Y.) 
Flint (Mich. 
Canton (Ohio 
Fall River-New Bedford (Mass.) 
Salt Lake City (Utah 693.762 
Richmond (Va. | 693,318 
Jacksonville (Fla. } 
Tulsa (Okla. | 
Grand Rapids (Mich.) | 
Harrisburg (Pa.) 
Wichita (Kans. | 
Nashville (Tenn. | 
Wheeling-Steubenvilie (W. Va.) 
Ohio) esi 
Fresno (Cal | 
Trenton (N. J | 
Peoria (Ill. 
Tacoma (Wash. 
Lansing (Mich. 
Wiltkes-Barre—Hazieton (Pa.) 
Utica-Rome (N. Y.) 
Spokane (Wash.) 
Charleston (W. Va.) 
Davenport-Rock Island- 

Moline (il1.) 
Des Moines (lowa 
Reading (Pa.) 
Bakersfield (Cal.) 
Knoxville (Tenn. 
South Bend (ind. 
Beaumont-Port Arthur (Tex.) 
E! Paso (Tex.) 
Lancaster (Pa.) 
Fort Lauderdale (Fla.) 
Charlotte (N. C.) 
Duluth-Superior (Minn.-Wisc. | 
Fort Wayne (ind.) 


Stockton (Cal.) 
Erie (Pa.) 
Orlando (Fia.)... 
Tucson (Ariz.) 
Shreveport (La.) 
Baton Rouge (La.) 


Albuquerque (N. M.) 420, ‘076 


Evansville (ind.) 

Columbus (Ga.) 

Brownsville-Harlingen- 
McAllen (Tex.)...... 

York (Pa.) 

Scranton (Pa.). . 

Lorain-Elyria (Ohio) 

Little Rock-North Littie Rock 


(Ark.) 
Huntingion-Ashiand 
(W. Va. ma 
) tony igh Point (N. C.). 
Augusta (Ga.). . 
New London-Norwich (Conn.) 
ee City-Kingsport 
(Tenn.-Va. 
Hamiton-Middtetown (Ohio) 
Austin (Tex.) 
West Paim Beach (Fla.) 


Lubbock (Tex.). . fe ade<s 
| ae at wg 4 (Cal.). ) 
Newburgh (N. Y.) 


Amarillo (Tex.)......... 
a (Mich.). . 

Newport News-Hampton (Va.) 
Columbia (S. C.).. : 
Portiand (Me.).. 

eepsie-Newburgh-Beacon 


Kalamanon (ie) 
Lincoin (Nebr.) . 


E ; 
Modesto ( Cal. Wy 


Raleigh (N. C.) 
Battle Creek (Mich.) 


gomery (Ala.) 
| — Harbor-St. Joseph 
) 


( 
Jackson (Miss.) 
Topeka (Kans.) 
Macon (Ga.) 
Cedar Rapids (Iowa) 
id (Ohio). . 
Wichita Falls (Tex.) 
Muskegon-Muskegon os 


Colorado Springs | (Colo.) 


Galveston (Tex.) 
Lake Charles (La.) 
Jackson (Mich.) 
Decatur (I1.) 
Anderson (ind.) 
Waco (Tex.) 
Yakima (Wash.) 
Solel Jenceeee (Wise.) 
Mansfield (Ohio 
Altoona (Pa.) 
Sioux City gg ' 
Salem — ‘ 

ws (S. ¢). 


} saben ( ‘ind. ) ; 
Springfield (Mo.)........... 


Pasco-Kennewick-Richland 
(Wash.) : 


Terre Haute tind, ). 

New Castle (Pa.) 

Elmira (N. Y.)..... 

Kenosha (Wise.). . 

Lima (Ohio) - 
Vineland Bridgeton von }: 
Reno (Nev. : . 


BSeSRSSsss 
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Petersburg-Hopeweli (Va.). : me | 
Middletown (Conn.).......... | 
Bay City (Mich.)............. 


Eau Claire (Wise.)......... 
Port Huron (Mich.).. 
—_ ro SPneesseveves . 


Payette ite (W. C. ).- 


Stent Cottioort (h Miss.) uated 

Sioux Falis +a. 

Watertown (N. Y.) , 

Appieton (Wisc.) : 

pare dw Dany | ee 
iston-Auburn ‘ 


Hagerstown (Md.)... 0.5... 
Portsmouth (Ohio) 
La.) 


lorence-Sheietd- Tuscumbia " 
Muscle Shoals (Ala. 

Bremerton (Wash.)........... 

Great Falls (Mont.) ve 

Monroe-West Monroe (La.). “ 

Provo (Utah)..... 


Midiand (Tex.). . . 

Richmond ad.) 

San lo (Tex.) 

Grand orks-East Grand Forks | 
Minn.) 


Clarksburg (W. Va. Bay 
La Crosse (Wisc.) 
Anniston (Ala.) 

Fond du Lac (Wise. ). 
Tyler (Tex.) 


Marion (ind.) 


Cheyenne (Wyo.)............ 
Burlington (Vt.)... 
Hutchinson (Kans.)........... 


Fort Smith (Ark.)............ 
Sarasota (Fla.) siveasdcie 
Rapid City (S.D.)............ 
Clinton (lowa) k 


Laredo (Tex.) 


| 
n 
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Dollar Volume Ranking of Metropolitan County Areas 
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Per Household Income Ranking of Metropolitan County 


G7) Estimates, 1958, for PER HOUSEHOLD INCOME, in Descending Order 
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Champc'gn-Urbana (11 Beloit- Janesville Wise.) 
Trenton (N. J. Lewiston-Auburn (Me.) 
Washington (D. C Decatur (1l1,) . 

New Haven-Waterbury (Conn.) 
Midiand (Tex Kalamazoo (Mich.) 


“Louisville (Ky.).. 
San Antonio (T 


= 
Ss88 


NNNN@OO@o@ 
NN@G2wn— 
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Columbus (Ohio 
| San Francisco-Oakland (Cal.) 
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Clarksb: 
Jacksonville (Fla. 
Manitowoc-Two Rivers (Wisc. ad; 
Santa Rosa (Cal.) ~ 
Billings (Mont.) 

St. Joseph (Mo.).............. 
Terre Haute (ind.) 

Pueblo (Colo.) 

Williamsport (Pa.) 


38 


Omaha (Nebr.) 
Petersburg-Honewell (Va.) 
Rochester (Minn.) 
Greensboro-High Point (N. C.) 
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The Honolulu Metropolitan Area, with Per Household Income © SM, 1959. 
of $7,210, would rank 15 if included above. 
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IF FOUND 


return to a 


National 
Geographic 
reader... 


These keys are borrowed from a friend of ours who should be a friend of 
yours, too. He’s a National Geographic reader and, statistically, he and his 
family are typical of The National Geographic audience (i.e., considerably 
above average in marketing opportunity). Even his keys are representative 
of those in pockets and purses of these remarkable readers. 


— This key opens the door of his home which—like more than 8 out of 10 


National Geographic member-subscribers—he owns. For it, he purchases (as 


our several reader studies prove) impressive quantities of appliances, furn- 
ishings and improvements. Their volume is surpassed only by further such 
purchases he plans in the year ahead. 


Keys of this kind are almost universal on National Geographic key-rings. 
They fit the ignition switches of almost 2% million automobiles. More than 
9 out of 10 National Geographic families own cars; one out of 3 have two 
or more cars 


Another important one, this key (like hundred-thousands of similar ones ) 
unlocks business premises where nearly one out of three of National Geo- 


graphic family heads in business or professions is a top executive. From such 
responsible positions stems the median annual income of $7,237 which puts 
National Geographic families more than half again above the national level. 


YOUR KEY to this heavily-buying market—starting 1959 at an all-time 
high of 2,320,000 families—is The National Geographic. As a compelling 
common denominator shared by them all, this famous magazine unlocks 
their exceptional buying power for a long list of America’s leading adver- 
tisers. The facts about today’s National Geographic can open your eyes 
AND open the door to the same results for you! 


NATIONAL GEOGRAPHIC MAGAZINE 


Washington 6, D. C. 
PS—Do you have your copy of “Who Lives 
Here?” It’s a full profile of what makes 
these National Geographic families such 
A-1 customers! 
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Income Breakdown of Households 
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District of Columbia 


CENTRAL 
Florida 


lowa 
South Carolina 


New York 
Pennsylvania 
North Carolina 
Virginia 
West Virginia 
Mississippi 
Tennessee 
New Mexico 
Utah 
Wyoming 
California 
Oregon 
Washington 


New Hampshire... 
Rhode Isiand..... 
Vermont 


Connecticut 
Maine 
Massachusetts 
Kansas 
Minnesota 
Nebraska 
North Dakota 
South Dakota 
Delaware 
Georgia 
Maryland 
Kentucky 
Colorado 
Idaho 
Montana 
Nevada 


Missouri 


SECTIONS 
NEW ENGLAND 
MIDDLE ATLANTIC 
EASTENORTH 

Wisconsin 
WESTINORTH 
SOUTH ATLANTIC 
EAST SOUTH 
WEST SOUTH 
MOUNTAIN 

Arizona 
PACIFIC 
TOTAL U.S.A. 
© SM, 1959. 


South Carolina’s boom-in-the making stems from 


explosive changes 


in her industrial scene... as the influx of giant 


plants triple production levels in a decade 


in the “green revolution” that transformed her 


tobacco-and-cotton economy to a modern pros- 


perous agriculture 


in the magnificent development and extension of 
her resources in water, power, transportation, 


harbors 


and from the single-minded working team of 
government, industry and labor welded together 
by one single purpose: to create America’s most 


inviting industrial climate 


For all the facts on today’s South Carolina write or 
phone POplar 5-2912, the South Carolina Develop- 
ment Board, Box 927, Columbia, S. C. 
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ANALYSIS OF “1959 SURVEY OF BUYING 


Total Spokane Market 
Retail Trading Zone 


Metropolitan Spokane 


Total Spokane Market 
Retail Trading Zone 


Metropolitan Spokane 


POPULATION 


1,150,500 


679,600 


286,100 


APPAREL 


$53,865,000 


$33,089,000 


$17,166,000 


HOUSEHOLDS 


357,400 


210,800 


93,500 


HOUSEHOLD- 


FURNISHINGS- 
APPLIANCES 


$59,576,000 


$35,452,000 


$17,638,000 


NET 
EFFECTIVE 
INCOME 


$2,009,334,000 


$1,250,602.000 


$ 541,034,000 


AUTOMOTIVE 


$ 228,532,000 


136,427,000 


53,998,000 


RETAIL 
SALES 


$1,348,779,000 


793,504,000 


342,344,000 


GAS 
STATIONS 


120,988,000 


$ 65,937,000 


$ 25,024,000 


FOOD 
$322,877,000 
$184,978,000 
$ 81,831,000 

LUMBER- 


BUILDING- 
HARDWARE 


$137,954,000 


$ 79,180,000 


$ 18,067,000 


Sales Management “Survey of Buying Power,” May 10, 1959 


GENERAL 


MERCHANDISE 


$155,882,000 


$102,647,000 


$ 58,963,000 


DRUGS 
$ 46,288,000 
$ 26,814,000 


$ 11,198,000 


SALES MANAGEMENT 


POWER" MARKET DATA SHOWS: 


AS BIG AS IT LOOKS! 


Looking for a market most likely to succeed with your product? Then 
take a good look at the Spokane Market. Analysis of data from this issue 
of the Survey of Buying Power shows once again that the Spokane Market is 
4 times as big as its metropolitan area in population, income and retail 
sales. And this is important to you! 


For if you’re charged with the task of sifting through barrels of market 
data, you'll find it helpful — and profitable — to know that the Spokane 
Market is ONE BIG EXCEPTION to the metropolitan area concept of 
markets. Walled-in on all sides by giant mountain ranges — completely 
cut off from outside influences! — it is an isolated and independent mar- 
keting unit, with more population than any but the top 16 metro areas. 
Spokane is the only standard metropolitan area serving this wide region, 
and it’s 300 or more miles from cities of comparable size. 


A completely integrated, homogeneous marketing package, this big 
lucrative sales area cannot be measured by the size of its metro area alone 
. . . but it can be sold effectively and completely with just one big 
“‘Newspaper-Buy.”” — The Spokesman-Review and Spokane Daily Chron- 
icle. Together, these two big daily newspapers sell . . . 


5 out of 10 families throughout the FULL 36-county market 
7 out of 10 families throughout the Retail Trading Zone 
more than 9 out of 10 families in the Metropolitan Area 


9 OUT OF 10 SUBSCRIBERS DELIVERED AT HOME — 86.41% UN-duplicated 
THE SPOKESMAN-REVIEW 
SPOKANE DAILY CHRONICLE 


Advertising Representatives: Cresmer & Woodward, Inc. Sunday Spokesman-Review carries Metro Sunday comics and This Week magazine. 
MAY 10, 1959 


SECTIONS 
and 
STATES 


NEW ENGLAND 
Connecticut 
Maine 
Massachusetts 
New Hampshire 
Rhode Island 
Vermont 


MIDDLE ATLANTIC 
New Jersey 
New York 
Pennsylvania 


EAST NORTH 
CENTRAL 
Illinois 
Indiana 
Michigan 
Ohio 
Wisconsin 


WEST NORTH 
CENTRAL 

lowa 
Kansas 
Minnesota 
Missouri 
Nebraska 
North Dakota 
South Dakota 


SOUTH ATLANTIC 
Delaware 


District of Columbia 


Florida 
Georgia 
Maryland 
North Carolina 
South Carolina 
Virginia 

West Virginiz 


EAST SOUTH 
CENTRAL 
Alabama 
Kentucky 
Mississippi 
Tennessee 


WEST SOUTH 
CENTRAL 
Arkansas 
Louisiana 
Oklahoma 
Texas 


MOUNTAIN 
Arizona 
Colorado 
Idaho 
Montana 
Nevada 
New Mexico 
Utah 
Wyoming 


PACIFIC 
California 
Oregon 
Washington 


TOTAL U.S.A. 
ALASKA 
HAWAII 


Total 

Retail 

Sales 
Dollars 
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Sales 
4,122 
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4,179} 
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4, 162) 
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4,136) 
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3,881 
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4,110 


States and Sections 
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SALES & 
ADVERTISING 
CONTROLS 

| Index 

of Sales 

qty | Produc- 
ndex | tion 


Buying 
Power 
index 
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145,221) 


6,414,625) 1 
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} 


| 


67 ,651| 175, 306! 

,983| 416,649) 
135.013) 296.934 
580,982) 1,347,124 


985,628) 2,236,013 


359,143 
639,813 
595, 556 
,599,,846| 


105,913) 
153,747 


156 ,255 
85. 772| 
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568,098} 2,297,613 
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231.816, 479,972 


6,510,037, 1,946,421, 3.049, 985 
50.318 ,072 14, 839, 191 (25, 891 625) 
saul 30,008 
52.867 81,942! 


53,553 
148 967 


937 ,080) 


2,420,178) 2,089,717| 7,381,875 


158 , 392!) 
119,467) 
171.119) 
| 146: 109) 
368] 155.233) 
| 


830,334) 3,224,691| 


177,210| 648,582| 
84:437| 284,425 


361,887) 4,595,951| 


| 
137.257) 
67.707) 


151,914) 


520,536) 
: 452,856) 
86.410 297 .493 
187,367 
562,609 
] 

301,561) 

. 509 , 394) 
116,589 497.081 
490,190 2,186,263 
826 ,247| 3,494, 299) 


74,782 
184,716 
129.491 
600,791 


989, me 


41 646] 
45.792} 163.368 
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| 
| 
1,165,919] 1,214,830) 3,176,486) 
91,576, 96,396) 379,256) 
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@ 
| 
> 
= 
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1,826 ,439 
198 ,475 
279,317 

2,304,231 


15, 864 , 900 


1,516,149 
13, 604,570 


43,948, 9,515). cs 
30,796' 27,438 86,906 


14,445 
44.173 


8,667 
7,994 
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SALES MANAGEMENT 


lf you want to make a sale... 
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..theres nothing so 


powerful as an idea 


Better Homes and Gardens makes more sales because it gives people more buying ideas 


A good idea never has much trouble getting someone to 
try it. And BH&G is loaded with ideas for things to do or 
to make or to buy. The people who read Better Homes 
and Gardens (a monthly average of 15% million men and 
women) really “‘live by the book.”’ They discuss it, lend 
it, save it, clip it, act on it—and buy by it. 

Whatever guides people to richer, happier family life 
concerns Better Homes and Gardens. From how to make 
a garden grow to what to do to make a 
teen-age party tick. And these families 


) Sq 
During the year 1/3 of America reads } eilel ‘Homes i 
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who dig in their gardens or entertain their friends are in 
the market for an endless variety of products. Hand lo- 
tions and sun glasses and home permanents as well as 
foods and beverages and garden equipment. 

Product advertising is welcome and important in the 
climate Better Homes and Gardens creates. BH&G turns 
readers into spenders because nothing makes sales faster 
than ideas. Meredith of Des Moines... America’s biggest 
publisher of ideas for today’s living 

and tomorrow’s plans 


.. the family idea magazine 


1 NOW OVER 4,700,000 COPIES MONTHLY 


Per Capita and Per Household Sales by States and Sections 


PER CAPITA SALES, @/D ESTIMATES — 1958 PER HOUSEHOLD SALES, JSM ESTIMATES — 1958 


SECTIONS 
AND 
STATES 


NINE STORE GROUPS NINE STORE GROUPS 


Gen- 
Mdse. 


NEW ENGLAND 
Connecticut . 


New Hampshire. . 
Rhode Islend 


2) se2288 
| s828ss 


Ss2 
83 
S 


J 


3/ 883 


EAST NORTH 
CENTRAL 


— 2owows 


8) 2233 
S| $8288 


WEST NORTH 
CENTRAL 

lowa..... 
Kansas.... 
Minnesota. . . 
Missour!t 
Nebraska , 
North Dakota. . 
South Dakota 


= 

— 

Oo 
~ 
38 
“ 


ao 
—— 
wun 


w &22eeve 


= 


SOUTH ATLANTIC 
Delaware 
District of Columbia} 
Florida. .... 


s 


S| S88eeeusz 8| 8eszs2 


—_ <= 


£| 882829232 


West Virginia. 


Z| S8SESS38S 8) I88E2 
8) 388888 


EAST SOUTH 
CENTRAL 


Alabama..... 
Kentucky... .. 
Mississippi... 
Tennessee... 


e 
-— 
Ps) 


3 | Be 
2) 8285 
3) 8225 


= 
$ 


WEST SOUTH 


S88 
www 
#82 

88 


3| §288 
$| 2833 


$25 


Nevada.... 
New Mexico 
Utah 


$222 
a 
oo 


Wyoming 


3 
8) 82238885 8/8 


8 


PACIFIC 
Caltfornia 


Wearington 


a 


| 


8/883 2) 8822 
8 


} 


2 8/s/ Bue 


aw 
co 


AVERAGE U. 5S. A. 


— 
= 
WwW 


ALASKA 


= 
c<) 
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HAWAII 
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Sales Managers are specifying 


/ 5 direct, coast-to-coast service 


‘ 
3 


OLEDO 
CHICAGO —2", DAYTON 
auaien WASHINGTON, D 
ST. LOUIS ——— CINCINNATI! 
DO SPRINGS = KANSAS CITY LOUISVILLE 


EVANSVILLE 


DIRECT LINE 

” INTERLINE 
SALES OFFICE 
TRAILER POOL 
SALES OFFICE AND TRAILER POOL 
TERMINAL 


OWENSBORO 
NASHVILLE 


~ AGENCY 
STATION 


ONE 
STEP 


Here’s why... ACROSS 


D-C is the ONLY DIRECT Coast-To-Coast Carrier. 


D -~C is FASTER—One-carrier direct service from coast-to-coast. 2-man 
sleeper cabs go straight-thru with no transloading—cuts 20% off run- 
ning time. 

D = Cis SAFER—One-carrier responsibility from pickup to delivery assures 
safe arrival, speeds tracing. 


D-C is MORE DEPENDABLE—One carrier control means experienced 
personnel, modern equipment and facilities all the way. 


Get new customers — 


Albany, New York 
Buffalo, New York 
Chicago, Illinois 
Cleveland, Ohio 
Colo. Springs, Colo. 
Denver, Colorado 
Detroit, Michigan 
Evansville, Indiana 
Kansas City, Mo. 
Los Angeles, Cal. 


Boston 
*Cincinnati 
*Dayton 

**DeKalb, Ill. 


**Ft. Wayne . 
** Indianapolis 

* Milwaukee 
*With Trailer Pool 


TERMINAL CITIES 
Louisville, Ky. 
Nashville, Tenn. 
New York, New York 

(N. Bergen, N.J.) 

Owensboro, Kentucky 
Phoenix, Arizona 
Pueblo, Colorado 
St. Louis, Missouri 
Seattle, Washington 

. 8-8211 Syracuse, New York 


OFF-LINE SALES OFFICES: 
Philadelphia 
*Portland, Ore. 

Rochester, N.Y. **Toledo 
**Rock Island, Ill. Washington, D.C. 


**Trailer Pool Only 


ME. 
CH. 
LO. 
UN. 
MU. 
. Ae 
«oan 
CH. 
MA. 
GR. 


6-136] 


1-4103 


San Francisco 
South Bend, ind. 
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keep them 

satisfied —with D«C 
the coast-to-coast 
choice for 
coast-to-coast service! 


/ 


THE ONLY 
COAST-TO-COAST CARRIER 


Denver Chicago Trucking Co., Inc. 
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MAN WHO KNOWS THE WESTERN MARKET 


To “Tony” Mattes, Advertising manager for 
Standard Oil Company of California, good 
decisions are based on thorough research . . . 
a cardinal rule applied to all the advertising 
programs which support his company’s mar- 
keting operations. 

Standard Oil Company’s consistent use 
of Sunset is, therefore, a tribute to fact. And 
for good reason: Sunset delivers an audi- 
ence of 1,900,000 primary adult readers in 
the West and Hawaii. They own more cars, 
and travel (both by car and public carrier ) 
far more than the average for the West. 


They own the finest homes, spend more. 
than the average for food and living. They 
are a tremendous buying power. 


Sunset also serves the marketer whose 
market is only part of the West— through 
three separate zone editions. (Editorial con- 
tent is changed as much as 40% for each 
edition. ) Thus, localized salesmanship, and 
localized dealer tie-ins, are possible. 


If you market in the West, or any part 
of the West, your advertising belongs in 
Sunset, the Magazine of Western Living. 


THE MAGAZINE OF WESTERN LIVING 


LANE PUBLISHING CO. 


MENLO PARK, CALIFORNIA 


SALES MANAGEMENT 


Your Guide to 


The HEART of 
the SURVEY 


of BUYING POWER 


€ 
County-City 
Data 


Questions regarding data definitions, symbols, abbreviations are 
bound to crop up in the minds of Survey of Buying Power 
users, especially in their first encounters with these 
figures. So—to smooth your way for trouble-free use of the Survey— 
we have provided the answers in the next three pages 


of this special insert to the questions most likely to occur 


The insert divides the two major sections of the Survey- 
the “Front of Book” (pages 1-200) and the County-City 
Section (starting on page 205). 


The latter section contains the basic Survey data—by 


states and by counties and cities in each state. 


There are two main tables in each state—the County- 
City Population and Income Table and the County-City 
Retail Sales Table. They are the heart of the Survey of 
Buying Power. All tables in the front-of-book section 
(except farm income data) are special summaries or 


rankings assembled from these two tables. 


Five supplementary features round out each state’s data. 
In addition to the two basic county-city tables referred 
to in the preceding paragraph (and illustrated in the two 


following pages), you will find: (1) the metropolitan area 
income and population table; (2) the metropolitan area 
retail sales table; (3) the list of the state’s cities, with 
population, name of the county in which each is located 
and the number of retail outlets by kinds of stores; (4) 
a distort income map of the state; and (5) a retail sales 
map showing the precise locations of cities within county 


outlines. 


Like thousands of other Survey users, you turn to the 
county-city section for the answers to your basic sales 
and advertising research problems. To be sure of coming 
up with the right answers, why not make sure that your 
research is based on a correct understanding of the data 


and their application. 


Check your “concept” of the Survey against these 


COUNTY-CITY POPULATION AND INCOME TABLE 


POPULATION EFFECTIVE 

STATE ESTIMATES, 1/1/59 BUYING IN 

Con- ; 
COUNTIES sumer 

CITIES House- Spend-| Urban 

(continued Total holds ing Pop. Net 


thou- t (thou-.| Units | (thou- | Dollars 


Tyler ‘ d | 5. 170 323) 


Yorktown | 

Weat Yorktown 63.2 0305} ; 102, 

A Yorktown 3s 22 2 70 

West Yorktowo Ti 8.5 31,562 
Thompson am . 5.7 6.5 


Lincoln 8) 33) 7 1.9 

Hoyt 4) 1030) 56.0) 62.3) 158.2 
A Jonesville 39.6 794) 7| 50.5 

Pinkerton , 5.8 6.0 


aot 
901) 6,759 


, 925) 6,698 
780) 5,668 
,355)11,272) : 
538) 5,193 


653) 5,639 
,770) 5,697 


~ 16 


The “SM” symbols mark original, exclu- 


COME— JM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


5, 887 
4.193 


Income Breakdown of Households 


$0-2,499 | $2,500-3,999  $4,000-6,999 | $7,000-9,999 $10,000&over 


%o To 0 o | 0 0 0 o | 0 0 
sands) | U.S.A. | sands) | (thous.)| sands (000) | U.S.A. | Capita} Hsld. | C.S.U.| Hsld. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


4,413] 5,290] 21.3 6.0| 16.3 9. : .1| 14.5 22.0 


DEFINITIONS OF DATA 


(For more detailed definitions and explanations, see Explanatory Foreword, pages 13-55) 


Column 1. Population. In thousands (add 2 zeros). 
As of January 1, 1959. A 105-month projection from 
April, 1950, Census benchmark, refined by Sates 
MANAGEMENT 10-year record of growth trends, 
current sales data and thorough canvass of chambers 
of commerce 


Column 2. % of U.S.A. Population. Has many 
obvious applications to individual, comparative and 
cumulative market measurements. A basic factor in 
arriving at SALES MANAGEMENT’s “sales-advertising 
controls”—Buying Power Index, Quality Index and 
Index of Sales Activity, which are defined below. 


Column 3. Households. In thousands (add 2 
zeros). Broader term than “family”, it is equivalent 
to Census Bureau's “private household” and includes 
all persons occupying a house, apartment or group 
of rooms, or a room regarded as a dwelling unit— 
in short, any occupied dwelling. 


Meaning of 


4 


Column 4. Consumer Spending Units. In thou- 
sands (add 2 zeros). A much broader term than 
“households”, it includes households as well as mili- 
tary personnel, students, residents of hotels and 
boarding houses, and residents in institutions who 
earn income. 


Column 5. Urbanized Population. In thou- 
sands (add 2 zeros). All persons in what Census 
defines as “urban areas”—communities of 2,500 pop- 
ulation and the densely settled “fringes” of cities 
of 50,000 population. 


Column 6. Net Dollars, Effective Buying In- 
come. For the year 1958. (Add 3 zeros). Total net 
Effective Buying Income, or disposable income, in- 
cludes wages, salaries, and pensions of individuals, 
proprietors’ and rental income, and payments of in- 
terest and dividends—less all federal, state, and 
local income taxes. 


The SM trademark yD indicates exclusive copyrighted SALES MANAGEMENT 
SM TRADE MARK Pyne 


TRIANGLES estimates. 
BOLD FACE LINES 
LIGHT FACE LINES 


Solid triangle (4) denotes central city of standard metropolitan area 


ITALIC. LINES Open triangle (4) denotes central city of potential metropolitan area 


Bold face lines indicate COUNTY data, light face lines CITY data. 


Italic lines indicate a MULTIPLE CITY—two or more adjoining cities con- 
stituting a single market. They can be separated by a river or state line, but 
the area between must be less than ten miles and must comply with the Census 
Bureau standards of urbanization. 


Column 7. % of U.S.A. Income. See Explana- 
tion of Column 2 above. 


Column 8. Per Capita. A mathematical average— 
total net Effective Buying Income divided by total 
population. 


Column 9. Per Household. A mathematical aver- 
age—total net Effective Buying Income divided by 
total households. 


Column 10. Income Per Consumer Spending 
Unit. A mathematical average—total net Effective 
Buying Income divided by total consumer spending 
units. 


Column 11. Cash Income Per Household. 
A mathematical average—total cash actually available 
for spending divided by total households. Cash In- 
come is total net Effective Buying Income less non- 
cash items such as food and fuel produced and con- 
sumed by farmers, imputed rentals of owner-occupied 
homes, income received by trusts, pension and wel- 
fare funds and income of non-profit institutions. 


Columns 12-16. Breakdown of Cash Income 
by Households. A 


than per capita or household averages, it shows the 


more realistic measurement 
per cent of households and per cent of cash income 


dollars in each income group. 


In each state, the County-City Population and Income Table is followed immediately by 
the Metropolitan Area Population and Income Table, which includes all the data shown 
in the County-City Table except columns 10 through 16. 


COUNTY-CITY RETAIL SALES TABLE 


RETAIL SALES GYD ESTIMATES, 1958 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


STATE 


COUNTIES i % 
CITIES of 
(continued U.S.A. 


Furn.- | 
House- 


Per Eating & } 
Hsld. Buying Index Drink. | General | 
Retail Power Quality | of Sales Piaces | Mdse. | Anoparel 
Sales Index Index Activity ($000) ($000) | ($000) 


-0521 | 13,952 ¢ 4, 


Auto- Gas 
Anol. motive | Stations 
($000) ($000) | ($000) 


14,549 


Bidg. | 
Hdwre. | 
($000) 


6,639 


Drugs 
($000) 
Tyler 7,585 4,656 
Y orktown- 
West Yorktown 
AYorktown..... 
West Yorktown 
Thompson 


11,349 4,586 4.533 
10,013} 4,105} 4,000 
1,336) 481 
2.428 166 


0855 | , ,512 13,8 
.0264 ! 5, »2 9,2 
-0091 3,646) , 255 4, 


-0423 
0343 
0080 
0060 


68,953 
16,086 
12,123 


6,707 
205,026 
200,572 


16,841 


-0034 ° | ’ 607 335 
1021 28,907 , 387 
.0999 28,575 
.0084 4,187 


Lincoin 
=e ‘ 
A Jonesville 

Pinkerton 


DEFINITIONS OF DATA 


(For more detailed definitions and explanations, see Explanatory Foreword, pages 13-55) 


Column 1. Total Retail Sales—for the year cumulative market measurements. A basic factor in 


1958. (Add 3 zeros). Based on 1954 Census of Re- 
tail Trade benchmarks, adjusted to definition of re- 
tail trade currently used by the Dept. of Commerce. 
Projections to 1958 were guided by Sates MAn- 
AGEMENT year-by-year record of more than 2,000 
counties (accounting for more than 95% of the retail 
sales total), involving population, sales, bank debits, 


income, etc. 


Column 2. % of U.S.A. Retail Sales. Has many 
obvious applications to individual, comparative and 


arriving at SALES MANAGEMENT'S “Sales-advertising 
controls”—Buying Power Index, Quality Index and 
Index of Sales Activity. 


Column 3. Per Household Retail Sales. A 
mathematical average—total retail sales divided by 
total households. Applies to all except city markets, 
since a city’s total sales volume includes purchases 
made in the city by non-resident families and there- 
fore is not readily reduced to an average for fami- 


lies living inside the city. 


Column 4. Buying Power Index. A market's 
share of the U.S. potential must reflect its population, 
buying power and actual retail buying. The Buying 
Power Index weights a market’s per cent of the 
national population by 2, its per cent of the income 
by 5, and its percent of the retail sales by 3, and 
fuses them into a single yardstick of the market's 
share of the U.S. potential. 


Column 5. Quality Index. A market's per cent 
of the national population can be taken to represent 
par. Divided into the Buying Power Index (which is 
the combined measurement of its three basic mar- 
ket factors—population, income and retail sales), it 
yields the Quality Index showing the extent to 


which the market’s quality is above or below par 


Column 6. Index of Sales Activity. Similar to 
Quality Index except that the per cent of population 
(par) is divided into the market’s per cent of the 
nation’s retail sales. A 100 index would be equal 
to the U.S. retail sales per capita times the market’s 
population. A higher index could indicate above- 
average buying by the market’s families, or a heavy 
inflow of non-resident shoppers, or both. 


7- Columns 7-15. The Nine Store Groups. These 
TS are sales by types of stores, not by kinds of products 
indicated in the column headings. Food, for ex- 
ample, includes everything sold in grocery stores, 
meat markets, and through such outlets as candy 
and nut stores, caterers, egg and poultry dealers, 
etc. See page 32 for specifically detailed definition 


represented by 100). of each store group. 


In each state, the County-City Retail Sales Table is followed immediately by the Metropolitan 


Area Retail Sales Table, which includes exactly the same data as the County-City Table. 


MEANING OF ABBREVIATIONS 
BASIS FOR Appl. Appliance 


INCLUDING CITIES IN SURVEY Auto. Automotive 

C.S.U. Consumer Spending Unit 
Eat. & Drink. Eating & Drinking (Places) 
F-H-A Furniture-Household-Appliance 


All cities of 10,000 or more population in 
the 1950 Census of Population, plus Cer: Gas Sta. Gasoline (Service) Station 
tain cities below 10,000 with unusual pop- Gen’l. Mdse. General Merchandise 
ulation gains since 1950, and all incorpo- Hdwre. Hardware 

rsp ‘ cane Hsid. Household 
rated cities with $12 Million or more re- ian inne 
tail sales in the 1954 Census, are included L-B-H Lumber-Buliding Meteriale- 
: ardware 
in the Survey. Metro. Metropolitan (Area) 
Pop. Population 
thous. thousands 


These definitions and explanations apply also to 


the tables in the Canadian section, which, with a 
few exceptions, provide the same basic data as 
the U.S. tables. See foreword to Canadian sec- 


tion, starting on page 737. 


The Basic Survey’ Data 


The 


County—City Section 
—by States 


The Income Distort Maps. SALEs 
MANAGEMENT editors conducted a 
survey among readers-users of the 
Survey of Buying Power to find out 
what kind of maps would be most 
suitable to use in connection with 
Survey figures on counties and cities. 
They were given the choice of the 
kind of county outline maps which 
we had used in the past, with shad- 
ings of five types to indicate the total 
amount of Effective Buying Income— 
or “distort” maps which would show 
the size of each county in its propor- 
tion of the total income rather than 
its total land area. By a vote of better 
than 7 to 3, subscribers voted for in- 
come “distort” maps. 

Russell L. Simmons was commis- 
sioned to prepare the new maps. He 
retained the normal shape and 
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boundary lines of each state, and in- 
sofar as possible kept each county in 
its proper geographic location. 

Each county is charted to show its 
proportion of the net Effective Buying 
Income of the state, and within each 
county, important cities are similarly 
charted to show their importance in 
producing the county’s income. All 
cities are shown which had an Effec- 
tive Buying Income of $15 million or 
more in the year 1953. 

The Retail Sales Maps. In the 1958 
issue a new map feature was added at 
the suggestion of several readers. This 
new feature is a companion outline 
map which shows the precise geogra- 
phical location of all cities with retail 
sales of $25 million in 1956, and the 
counties of which they are a part. The 


distort maps give a measurement of 
“how much” while the outline maps 
say “where” on all important market 
centers, 

The editors designed the distort 
maps to give at a glance the relative 
importance of counties and cities. The 
important counties stand out; the edi- 
tors believe that no reader will want 
to use this particular kind of map for 
locating the less important counties. 
Code number locators have been 
eliminated because they seemed out 
of place on an “impression” map. 

Varying scales are used for the 
maps, based upon possibilities and 
restrictions involved in the size and 
shape of the state, number of coun- 
ties, etc. On the first map, Alabama, 
each .0053 square inch equals $1 
million in income. 


ALABAMA 


wn 


TALLADEGA 


RETAIL SALES MAP 
PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Counties and cities on this map Cities shown are those having 
are charted in proportion to net net Effective Buying Income of 
Effective Buying Income: Scale, $15 million ond over. 


0053 sq. in. equals $1 million 


The “SM” symbols mark original exclu- 
A L A B a M & — sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 


Pop. (thous. 


City County 


Albertville Marshall 
Alexander 
City Tallapoosa 


Andaluai. Covinat 
¥ 


Anniston Calhoun 
Athens Limestone 
Auburn Lee 

Bessemer Jefferson ° / 
Birmingham. . Jefferson 5/3, | 161) 137| 319) 135) yeinl | 15 
Cullman Cullman ‘ | 20) 28) 16) 31) 21) 7 | 
Decatur Morgan y | 26) 28) 25) 39) “ A | 12} 10) 
Dothan Houston , | 21) 27) 40) 19) We | M 16} 17 1 
Fairfield Jefferson " “4 «8 | aig’ bs le 22; 14 1) 
Florence Lauderdale ; 21) 30) ? ; . | 126 59, 34) 35 13) 


© SM, 1959 Before using these figures read foreword, page 13. 
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To be sure that you're basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


MUSCLE SHOALS setoncs on Your PROMOTION MAP 


Ask Your District Sales Manager in Birmingham, Mampitis or eamtt ons 


Outside the range of big-city 
media influence, the thriving, heavily 
industrialized Muscle Shoals district 
is a bright spot in the sales maps 
of many zone offices in Birmingham, 
Nashville, Memphis and other south- 
ern sales centers. 


Bridging the Tennessee River at 
the site of world-famous Wilson Dam 
—in the heart of the TVA power 
system—this highly industrialized 
four-city urban market, with rich 
surrounding area, is recognized by 
SM as a Potential Metro. Area. 


TRI-CITIES PUBLISHING CO.—FLORENCE, ALA.—REPRESENTED BY THE JOHN BUDD CO. 


The Florence Times — 


North-side edition, covering Florence, 
Lauderdale County and area north of the 
Tennessee River. 


The Tri-Cities Daily 


South-side edition, covering, Sheffield, 
Tuscumbia, Muscle Shoals City, Colbert 
county and area south of the Tennessee 
iver. 


Four 
nucleus 


Shoals a... area 


~ 


uous municipalities constitute the urban 
,300 population) of the two-county Muscle 
with FY es population of 108,200 


and retail sales of $94, 154, 


POPULATION 
ALABAMA 


ESTIMATES, 1/1/59 


EFFECTIVE _ 
BUYING INCOME— 


Ol 


ESTIMATES, 1958 


The “SM” By ali | mark “original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


Per 
. | C.S.U, 


Income Breakdown of Households g 


Per 
Held. 


$0-2, Ae 
Hikes. 12, 


87, 000-4, 999 sto, ,000& over 


Holds. Ine. “Hl, inc. 


$2, penne 
% 
Inc. 


Gy LA 


Hsids. Inc. 


A Anniston 
Chambers............ 
See West Point 


14.8 
24.5) 
ma 


24.0) 
11.9) 
10. " 


28. u 
47.7 
ASheffield 17.3) 
See Florence- | 
Sheffield-T uscumbia- 
Muscle Shoals 
Conecuh 


Coosa 

Covington 
Andalusia 

Crenshaw 


Cullman 
Cullman 


.0243) 
0171, 
Escambia 0172 
.0601 
0401, 
-0092| 
0133 


Etowah 
70.2) 
16.2 
23.2 


22.2! 
13.9 
18.8 


-0127 
-0079, 
-0108) 


15.8! .o001! 


3,623 
3,858 
3,429 


= 


3,627 
| 4.483) 4 
4,842) 


| 
| 


—_ 


=e 
283 8 
oo oO 


3,760) 
| 3,707 
| 3,965 
3,284) 
3,470) 
3,606 
3,087| 
3,769) 
3,811 


| 
| 


| 3,537| 
| 3,908 
| 3,785 


~_— 


= 885 


4,568, 
4,619 
3,497 
3,720) 


— 


2 885 


3,516 
3,184 
3,194 


4.0) 3,602 


| 3,167 


| 4,125) 


3,056 


3, 
3,608) 
2,993 


3, 
3, 
2,837] 


4,301 
4, 895) 


2,755) 


3,198 


| 3,074 


2,849) 


3,182 
4,408 
4,637 


2,809) 


3,268 
3,485) 
3,912 
2,909 


2,998 
3,472 
3,091 
3,641 
3,861 


2,935 
3,604 
3, 560) 


4,497) 
4,689 
3,009 
3,302 


3,087 
2,648) 
2,624 


46.7 
39.2 
51.8 


21.1 
16.1 
25.6 


47.1 
49.0 
57.6 


22.8 


47.9 
27.4 
20.9 
29.7 


3,192 


22.8 
23.2 
26.3 


23.2 
26.3 
18.4 


37.6 1.6 
38.4 2.4 
32.3 ° . 1.5 


21.8 
21.0 
15.9 


37.7 
36.3 
29.4 


36.1 | 
43.6 | 


21.6 
35.6 
40.1 
33.9 


43.2 | 


£8 Ss 
a wa w 


SSS 
ow o 


24.3 33.81 4.0 9.9) 2.0 9.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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BIRMINGHAM 
STILL . 

The Fastest Growing 
Income in the South 


Fast growing income means fast growing market. Bir- 
mingham is sitting on a billion dollar income for the second 
straight year—$1,016,273,000 in 1958. In spite of reces- 
sion total sales rose from $634,563,000 (1957) to $650,- 
769,000 (1958). 


Family Income in Major Southern 
Metropolitan Areas, 1940-1950-1958 


Percent Increase 
1940 1950 1958 1950-58 1940-58 
Birmingham $1,775 $3,828 $5,649 47.6% 218.3% 
Miemi 7 4,284 6,234 45.5 170.5 
Atlanta 4,814 6.229 29.4 173.4 
New Orleans ) 4,500 5476 26.1 172.2 
Memphis 4,704 5,654 20.2 144.6 TI 7): Ne 
Nashville 4,746 5610 18.2 135.7 at) 18 
Bolles 5,537 6,229 12.5 132.9 Bi MINGHAM Che Irmig vam ews 
Louisville 4,856 5462 12.5 119.4 : YOUNGEST 


. ‘ . , > a 
Houston 5676 6310 11.2 198.5 Maron Bir mingham Post-Herald 
Sen Antonio 5,280 5,436 3.0 138.5 \ Gas 


source; Sales Management Survey of Buying Power. 


EFFECTIVE The “SM” symbols mark original, @ 
ALABAMA ESTIMATES. 1/1/80 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


is Income Breakdown of Households 
COUNTIES calpain . 


Total | % ng l % $0-2, 499 | $2,500-3, 998 $4,000-6,999 | $7,000-9,999 
(thou- | of Per | Per gy, % %|% % 
sands) | U.S. 8. Id. | C.S.U. . Helds, h 4 |Hsids. Inc. |Hsids. Inc. |Hsids. Inc. 


61.3) . ; . . . : 41.4 17.0 | 24.9 21.7 | 25.4 37.1 
29.7) . y 6 ¢ 3, . s .2 | 24.7 19.7 | 20.5 39.2 
35.1). : . ’ r 8 25.0 | 25.6 26.8| 19.0 33.4 


635.6) . ° A ° . A ° -7 | 22.8 14.0 | 39.3 40.6 
32.4) . , A . , -9 | 27.3 20.0 | 35.1 43.0 
366.5 ; . ‘ 4 | 22.7 14.3 | 38.3 40.6 
15.0) . ° . o ; -0 | 25.3 15.9 | 41.4 43.6 
19.9) . ° . 5 , A . ° 16.6 7.6 | 35.2 26.8 
13.7) . ° : ° -6 | 24.2 28.7 | 14.8 29.4 
60.5) . ° ° ° . 4 | 23.6 18.5 | 32.0 41.9 


68.3) . 
82.2) . ° . r . ° -5 | 21.8 14.9 3 42.6 


24.9) . ° 6.6 A -1 | 26.0 28.6 -1 33.2 . 7.6 3.5 
47.8) . ° 16.9 5 . -2| 19.6 15.5 -5 40.7 6 17.3 -2 12.3 
15.8} . ° 8.7 . . m 6.3 4.6 -7 45.5 -9 22.0 3 14.3 
15.1). . 4.7 A ° -5 | 24.2 18.2 -0 39.0 8 16.9 14.4 
34.0) . ° 8.9 : ° -7 | 25.6 25.0 3 4.8 9 9.7 8.8 
10.1) . . 3.3 ’ 3,917} 38. -6 | 24.2 19.4 -6 37.1 -1 12.4 -7 16.6 


16.2) . ’ 4.1 2,61 . -8 | 20.4 24.4 0 24.3) 2.8 8.4 7.1 
28.3) . ° 8.2 3,321) 50.6 22.5 | 20.7 19.6 | 20.4 32.2) 5.8 13.9 11.8 
90.1) . ° 27.9 3, 39.1 -7 | 24.6 21.0) 27.8 39.7| 6.1 13.2 -5 10.4 
60.2) . 19.1) 21.9 A . 3,796] 38.2 14.9 | 24.2 20.1 | 28.5 39.4) 6.4 13.5 7 12.1 


26.5) . 6.7 7.2 4.7 2, 84.9 27.4 | 22.8 24.2/| 17.2 30.6/ 3.4 9.1 8.7 
23.3 5.8 5.9 874 2,926] 50.1 -3 | 27.6 29.5 | 18.8 33.8) 2.7 7.3 4.1 
45.4 12.1) 12.2) 15.7 0146) 992 3,221) 46.8 21.6 | 26.0 25.4 | 21.6 36.0) 3.9 9.7 8.4 
7.21 «. 2.0 2.0 -0026/ 1,115! 4,015 83,8531 38.0 14.6 | 26.5 21.6 | 26.4 36.2/ 5.4 11.2 -7 16.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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MOBILE IS ALABAMA’S FASTEST GROWING MARKET 


70% state and 17% national average advantage on retail 
sa 


A 57% better food market than state, 14% national. 
j\ General Mdse. ahead state 69% . . . ahead nation 18%. 
GA 


Furn.-Hsld.-Appl. sales lead in state almost 100% ... 
national 34%. 

In tough auto year, automotive beat state average 67%, 
national 33%. * 


Drug sales ahead state average a terrific 166%. Above 
nation 73%. 
State Flower (Sales Management 11/10/58) 


State Bird 


GOLDENROD 


° 
Cora 


COVERING SOUTH ALA., NORTHWEST FLORIDA, SOUTHWEST MISS. 108,079 DAILY 
3 MO. ENDING 


The Mobile Press Register “™ 


Morning - Evening - Sunday 
110,000 ALABAMA THE JOHN BUDD COMPANY REPRESENTATIVES 


CIRCULATION 
NOW OVER 


POPULATION EFFECTIVE The “SM” mark original, exclu- 
ALABAMA @ ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con- 


COUNTIES sumer Cash Income Breakdown of Households 
CITIES “— 


toe Oe ee kt eo Oe 


% % "0 
Hslds. Inc. | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. 


26.6 8.6 | 22.5 15.3 | 35.9 41.1 | 10.4 17.9 


23.7 7.1 | 20.9 13.4) 38.1 40.7] 11.8 19.2 
80] 28.0 9.9 | 25.2 19.0 | 35.6 44.7) 8.3 15.9 
5] 50.2 23.8 | 24.2 24.4) 20.0 33.9) 3.8 9.7 
° 8} 29.4 9.1 | 20.8 13.8 | 32.3 35.9 11.6 18.5 
212,361) . 850] 28.0 8.5 | 20.7 13.4] 33.1 35.9 | 12.1 19.9 


63,231) . 685} 39.8 24.6 21.0 | 26.4 37.7| 6.6 14.2 
33,456). 5} 32.4 23.7 17.7 | 31.2 38.9] 8.9 16.8 
16,240). 30] 55.4 28.0 | 23.0 24.7 | 16.5 28.4) 3.4 98.3 
18,383). 84.4 27.6 | 23.3 25.0) 17.6 31.6| 3.4 9.3 


27,668| . $28] 48.5 21.6 | 23.6 22.3 | 21.0 33.0| 4.3 10.3 
18,727| . 46.0 22.1 | 27.3 27.9) 22.7 38.8/| 3.3 8.5 
44,569). r 630} 37.9 25.8 22.3 | 26.1 40.6) 6.3 13.9 
30,072). A 868) 33.1 25.9 21.1 | 31.4 42.7] 7.4 15.3 


26,789) . 684) 36.6 26.4 22.6 | 29.0 41.5 8 12.5 
31,968) . 40.6 26.0 23.7 | 27.0 41.2 8 11.1 
19,755) . 804) 57.4 29.3 | 20.6 22.4 | 16.7 30.3 -7 10.1 


78,597, . 30.4 26.1~ 20.3 | 33.5 43.5| 7.3 14.4 
21,430). . , .2| 24.0 16.8| 38.5 45.3] 9.1 16.3 
21,143]. 25.2 18.9 | 34.8 43.6] 8.1 15.5 
40,240) . 30.8 26.7 20.9 | 32.4 42.6| 7.4 14.7 
18,393}. , ’ 4 | 25.8 18.5 | 34.0 41.1] 8.7 15.8 
124,570). 9] 36.1 21.8 17.0 | 30.6 40.0| 8.1 16.2 
92,062 
86,104) . ‘ 32.8 11.1 | 19.0 13.6] 33.9 40.6] 9.8 17.9 


56,506) . , , 39.9 27.9 25.6 | 25.9 39.7 
13,377). ' : 25.9 19.8 38.6 
12,343) . B59} 54.5 -2 | 24.5 27.0 31.3 
16,195) . 568] 60.8 -0 | 23.0 28.1 27.6 


14,587) . 1,028) 4, , BS} 47. -5 | 25.3 24.2 9 31.7 6 11.2 


1,293.5) .7395) 372.2) 437.2 1,957,731) . 1,514 . -4 | 22.6 SF) HS 40.1 6 18.1 


3,184.5) 1.8206! 831.1) 940.711,616.0] 3,877,760 1.2607! 1,218) 4,666) 4,122) 4,031 -9 | 23.8 18.6 | 29.7 38.8 | 7.8 16.4/ 3.6 14.3 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


Get the Complete Picture 


The advertisements in this issue—besides giving information on how best to reach and sell the various 
markets—frequently complement the issue’s basic market data by spotlighting local developments and 
trends behind the SM estimates. The ads and the data go together. 
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ALABAMA 
Mark this market on your list! 


wom \ CENTRAL and SOUTH ALABAMA 


... one of Alabama’s “BIG THREE” 


CENTRAL and SOUTH ALABAMA is a must 
on every modern market list! That’s because this 35- 
county market is big... there are over one-third of a 
million automotive registrations! And WSFA-TV alone 
delivers this market to you! Mark Central and South 
Alabama on your list. Buy it with WSFA-TV! 


WSFA-TV's 35 ALABAMA COUNTIES* 


Population 1,106,700 Retail Sales ...........$799,440,000 WSF A TV 
Food Store Sales $217,482,000 Automotive Sales .. .§173,331,000 i. 
Drug Store Sales $23,964,000 Gasoline Service Station Sales $74,867000 WIONTGOMERY 


Effective Buying Income . .$1,201,510,000 CHANNEL 12 NBC / ABC 


THE WKY TELEVISION SYSTEM, INC. 
WKY-TV AND WKY OKLAHOMA CITY 
WTVT TAMPA—ST, PETERSBURG 


* Market area defined by Television Magazine, plus 6 
counties consistently proving regular reception. Does 
not include 3 Georgia and 3 Florida bonus counties. 


(Data from Sales Management Survey of Buying Power) Represented by the Katz Agency 


POPULATION | ~ POPULATI 10N E. B. |. 
ALABAMA ESTIMATES, 1/1/59 SM ) ESTIMATES, 1988 | @® ESTIMATES, 1/1/59 @D ESTIMATES, 1958 
— —— | 


Con- | | Con- 
METRO. sumer | sumer 


AREAS House- Spend-| Urban | } | | House- i Urban 

Total | % hold ing | Pop. % Per | Per Total | % | hold | Pop. Net 
thou- | of | (thou-| Units | (thou- Cap- | H’se- (thou- | of | (thou- Unis (thou- Dollars of | Cap-|H’se- 
sands U.S.A. sands) (thous. ) sands) luisa ‘ae its “hold sands) | USA sands) | (thous.) sands) (000) | U.S.A.) ita | hold 


ae — -}|——_|—- 


A Anniston 95.0, 0543, 24.8) 28.6, 49.8] 120,454) .0991|1,26814, 887 90.1 "0518 23. aaa 27.9| 74.9] 102,163] .0332|1,134/4,423 
Birmingham 635.6] .3633) 179.9) 207.6) 808.7] 1,016,273) .3308)1 ,599|5,649 -.ccses-) 280.0) .1600| 77.5) 87.5| 243.6) 396,423) .1289|1,41615,115 
AFlorence- | cee} 164.0) p 46.0, 55.3 133.5] 246,624 .0802/1,504|5,361 
Sheffield- | ---.] 104.0) 0595) 24.8) 32.7) 65.1] 124,570) .0405/1,198/6,023 
Tuscumbia- | 

Muscle Shoals 108.2} .0619 ’ : .7] 135,880) .0442|1,256/4,783 Total Above Areas|1 ,581.9| = 433.0) 502. wn 1,206.3] 2,283, 650 -7425|1,444|5,274 
Gadsden 105.0} .0601 . 0 141,163) 0489/1, 3444, 956 


Pare 


SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


l Per " Eating & | . | Caspers 
COUNTIES // Hsid. Buying | | Index Drink. Auto- Gas 8B 


CITIES | Retail | Quality | of Sales Places , | { motive | Stations Hdwre. 
(continued) . 8. AL Sales index | Activity ($000) ($000) | ($000) _ (9000) 000) 


Autauga . d 1,630 i 148 1,366) 
Baldwin ij d | 2,887 d i 2,017 y 5, 205) 
Barbour . J 2,377 d 480 1,633 


Bibb “ 360 |. 2,800 | . ; 307 | 2,652) 
Blount... J ° 2,593 
Bullock ° é 1,858 


Butler y Pt 2,618 

Calhoun . ¢ 3,273 
A Anniston | 

Chambers . . 1,863 
See West Point (Ga.)- 
Lanett (Ala.) 


Cherokee ; , A 1,681 
Chilton ‘ ‘ ’ 0077 2,458 F 
Choctaw R .0037 1,827 -0055 


| 
Clarke. ...... ‘ -0108 3,604 -0087 
Clay seer i ’ | .0035 2,352 -0044 | 
Cleburne > -0031 | 2,324 -0037 j | aad 122 


SM Standard (4) and Potential (A) Metropolitan County Areas. @ , . Before using these figures read foreword, page 13. 
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: 3,000 more 


putin Orbit this year! * 


xt 


x4 


This circulation increase 
means well over 27,500 
well-to-do families (over 
100,000 readers) for 
your sales message in the 
largest market aréa in 
the booming Tennessee 
Valley. 


As home of the Army’s 
permanent Guided Missile 
and Rocket Research 
and Ballistic Missile 
Agency and the Army’s 
“Space Academy,” 


Huntsville is “Rocket 
City, U.S.A.” in more 
ways than one. 


Population figures 
—and sales—also soar 
skyward every day! 


Give your sales story a 
mighty send-off that 
shoots it straight to daily- 
increasing thousands 

of buy-minded citizens 

in this bustling 
community... 

the citizens who read—~ 


Che Guntsuille Cimes 


North Alabama's Foremost Newspaper Established 1910 Kelly-Smith Company, Nationa! Representatives 


RETAIL SALES— SM ESTIMATES, 1958 


ALABAMA sive estimates by SALES MANAGEMENT. 


Per = i 
COUNTIES % . | Buying Index Auto- Gas | ’ 
f Power | Quality | of Sales motive Stations | Hdwre, | 
Index | Index | Activity ($000) | ($000) | ($000) | ( 


, 
0112 68 } 6,369 1 608! 
.0214 78 9,956) 3,556) 
-0102 103 2 ‘ | 5,645) 

| | | 


See Florence-Sheffi eld- 
Tuscumbia- 


NS@2 s32e54 Sexe 


534! 
509) 
1,114) 


3,008) 
| 2,460 
GUE... 25.5... ; ; j 190) 
Franklin 


11,682 
3,447| 3,155 
98, 508) 131, 968) 

18,220) ,699} 6,116) 12,389 
116,711) 81,339} 41, 262| 115,739 
5,443} s : ¢ : 221 
5,247 639 703 
1,915 | 1,667] 
‘ ° 12,569) 11,558 
A Florence-Sheffield- } 
Tuscumbia- | | 
Muscle Shoals. . 20,768) 3,124) 21,204 
AFlorence..... a ‘ 9,917] 976} 2,634) 11,505 
Lawrence..... a 0045 | 1,526 ‘ | 2,733 235! 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 
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#222888 ssse 


| 206 «1,819! 1,052! 487 


Before using these figures read foreword, page 13. 


Checked YOUR Alabama data la 


MONTGOMERY LEADS ALL ALABA} 
IN S-M’s “30 BEST MARKETS” IN 


Consistently leading the rest of Alabama in Sales 
Management's “High Spot Cities’ projections, 
Montgomery also has the highest ‘Retail sales per 
family”’ in the state. This makes the Montgomery 
Advertiser-Alabama Journal now, more than 

ever, Alabama’s MUST newspaper buy. The 
Advertiser-Journal AND NO OTHER NEWSPAPER 
OR COMBINATION OF NEWSPAPERS 

gives intense coverage of Central and South Ala- 
bama, where 25% of Alabama’s retail sales are made. 


rR Circulation: 85,198 Daily 79,017 Sunday 


Chr Montgumeryv Advertiser - 


‘| 


Ta 
HANH 


\LABAMA JOURNAL 


N 


IN 


The “SM” symbols mark inal, exclu- 
ALABAMA RETAIL SALES— @D ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per & Furn.- 

COUNTIES y Index q House- 
of uality | of Sales | Food x Appl. 

ndex | Activity | ($000) ($000) 


74 59 ’ 1,649 
84 51 
92 
67 
110 


on = 


Marshall. 
Albertville 


2eS88 28838 


- os = 
So 
= 
a 


2,435 
4,342 


3,370 


2,375 
2,438 


2,392 -0102 
2,023 0067 
o 1,777 0152 
-0075 -0103 


S88 8228 


~~ = 
3 oo 
ao 
= 


423 


SM Standard (4) and Potential (4) Metropolitan County Areas. Before using these figures read foreword, page 13. 
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JSAM The “SM” symbols mark inal, © 

ALABAMA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MA! AGEMENT. 

Per 

COUNTIES Hsid. | Buyi ink. Gas 
CITIES m Pewee o 


of Retail wer Food Stations 
(continued) Sales Index ( ($000) 


2,417 . 1,530 
2,219 
1,667 


2,280 
3,963 
4,171 
3,137 749) 6,125 
5,239 
3,149 ; 12,574 
18,574 
11,954 


6,210 
5,574 
1,320 
1,033) 


197 1,651 1,978| 957) 


1,769,142 ° -7309 438,026} 83,713! 229,019 ° 376,789) 119,859) 87,748 
| | 


2,654,946 ° 1.3911 76 707,270; 114,963) 350,622| A 520,536; 226,260, 151,164 


it SALES— GYD estimates, 1958 
81,164 |. ; 0428 22,500, 4,821, 9,639) 5, 17, 406| 


AFlorence-Sheffield- 
Tuscumbia- 


73 CO 
650,769 A " .3351 92 | 171,499 34,628) 98 , 508 ° 131 , 968 


94,154 | . r 25,239 3,552) 11,606 | 21,513 6,857; 2,876 
90,403 | . ’ 26,960) 3,008/ 10,955 16,884 . 5,746} 2,748 
AHuntsville 104,091 | . 27,842} 4,565) 15,255 " 18,527 8,491} 3,084 
Mobile...............] 312,661 |. ; 85,955, 17,651| 38,800 56,979 f 15,082} 14,608 
Montgomery... .) 199,710 |. | 4, j 4 988) 11,082 27,739 i 41,584 " 9,225} 5,829 
ATuscaloosa.........) 78,001 | . j 20,866) 3,738) 8,572 ‘ 12,574 3,285, 2,962 


— 


i } } 
Total Above Areas... 1,611,044 | ’ : 422, 549) 82,946) 221,074 . 317,435 ’ 75,179) 62,800 


ALASKA 


POPULATION EFFECTIVE @D 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 


| Con- | 
COUNTIES tone | } Income Breakdown of Households 


1ES House-| Spend-| Urban | | In- 

holds | ing Pop. Net | come $0-2,499 $2,500-3,098 000-6,999 $10,0004 over 
(thou. | Units | (ihes- | Detters | ea + | Per % ' % % | % %|\% % | % % 
sands) | Ghows.)} )} sands) || U.S.A. Capita sid, C. $.U. . | Hsids. Inc. Helis. Inc. > ’ e . |Hsids. inc, 


Ist Judicial Division. . . 8. ! " 0228! 1,975| 6,805| 4,644) 5, 30.5 8.9 15.0 9.5 : ° ° ° 9.8 27.2 
| 2 ‘5 3. 2 4 -0062) 2, 536| 7,607] 5,943 17.9 4.2 | 12.4 6.3 | 33.3 -8 | 20. . 16.3 36.3 
A 2.9) 3.2| 19,391) “0063| 2,394) 6,687} 6,060) 6, 18.6 4.6 | 14.6 7.9 | 33. -7 | 19. . 13.8 32.3 
2nd Judicial Division. . . ° 3.0) x 12,197) 0040 897| 4,066) 3,388 63.2 24.8 | 21.4 21.7 . : ‘ ‘ 2.5 10.7 
3rd Judicial Division. . . . 27.4) 3} . 295, 154) .0960| 2,578/10,772| 4,815 9.3 2.1) 16.0 7.9 F A . -8 | 13.9 32.6 

10.0 3} 100,530) -0327) 3,010)10,053) 7,030 8.6 0.6) 8.7 3.4 . . 2 -1 | 26.3 47.1 
4th Judicial Division... . 8 5.7 7) . 107,234) .0349 2,031|18,813) 4,016 12.6 2.7) 10.3 4.8 ’ . ° -4| 20.0 41.0 
Fairbanks. ........ o ° 4.3 ‘ 35,316) .0115 an 8,213) 6,663 10.3 2.1| 12.0 5.4 ° ‘ : 21.6 42.6 


| 
Total Above Cities. . . . ; o 19.7 .0} 174,255) .0567| 2,866 8,845 6,702) 7,800} 9.1 1.8] 10.8 4.7 7 23.8 24.8 5 | 21.6 43.2 


State Total . . 46.2 5 66.9} 483,319| 1872! 2,aes|v0,e0t 4,502 4,542| 6,33: . 4.2 : . 3 31.6 | 18.2 23.9 13.0 32.1 


RETAIL SALES— GYD ESTIMATES, 1958 


Per 
COUNTIES i Hsld. Index Drink. Auto- Gas 
CITIES Retail b wand of Sales Food Apparel 4 motive | Stations 
Sales ndex | Activity ($000) ($000) ($000) 


Ist Judicial Division. . . 4,175 ’ 108 106 792 3,346 3,121] 214| 
149 191 A ‘ 1,617 1,504) 
139 165 ’ 971 1,118) 
2nd Judicial Division. . ’ 1,331 . 54 26 134 eee 
3rd Judicial Division. . . . 4,391 . 121 91 A 7,323 16,272) 
-08 181 181 . 6,539 10, 162) 
° 7,987 d 100 ’ 3,145 7,342 
37,223 : o 188 7 ’ 3,145 7,314 


138,471 .0689 f 161 , 7 15,793} 12,272 20, 188| 


211,981 - 1056 | 4,589 - 1350 109 ; 29,028; 13,948 26,735} 14,445 8,667 


Alaska retail sales do not include Post Exchange sales estimated at $40 million, as SM Standard (4) and Potential (A) Metropolitan County Areas. 
well as a significant amount of mail order sales Before using these figures read foreword, page 13. 
Alaska percentages of Population, Income and Retail Sales are based on totals for © SM, 1959. 
contiguous states of continental United States. 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


YAVAPAL 


H WARICOPA 


MARICOPA 


Sa Mogent> 
Counties and cities on this mop 
cre charted in proportion to net 


Effective Buying Income: Scole, 
0133 sq. in. equals $1 million. 


GREENLEE 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 


A R { Z oO N A (Other Mountain ‘States: Colorado, "Idaho, - The “SM” symbols mark original exclu- 
“= Montana, Nevada, New Mexico, Utah, Wyoming.) : ; ; sive estimates by SALES MANAGEMENT. 


| NUMBER OF OUTLETS NUMBER OF OUTLETS 


. ii 
City County & s 


Casa Grande Pinal 7.7 
Douglas Cochise 11.8 
Flagstaff Coconino 10.9 
Glendale Maricopa 12.9 | } Winslow 
Mesa Maricopa 31.0) j Yuma. . 
Nogales Santa Cruz 8.0) 1 


r By7p POPULATION : EFFECTIVE @D 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 


Con- | 
COUNTIES sumer | | | Cash ea a . 
CITIES House-| Spend-| Urban | Ine | Ine 
holds | ing Pop. Net | %&% | come | come] $0-2,499 | $2,500-3,999 | $4,000-6,999 $10,000& over 
(thou- | Units | (thou-}| Dollars of Per | Per | Per | Pri % %|% % % % % % /o 
sands) | (thous.)| sands) (000) U.S.A. | Capita Hsid. | C.S.U.| Hsid. | Hsids. inc. | Hsids, Inc. | Hsids. Inc. l . | Hslids. Ine. 


“Income Breakdown of Households 


Apache ie ; . , .0079| 754) 4,036, 3,509| 3,469] 49.3 21.7 | 22.3 20.8 | 20.8 
Cochise 9. l ; 0256) 1,677) 6,145) 4,275) 4,999] 25.4 7.7 | 19.9 12.9 | 38.5 

Douglas 3. 3. 8, 0061) 1,582) 5,334) 4,913) 4,914] 25.7 8.0 | 20.3 13.3 | 38.3 
Coconino 0 . ' . .0146| 1,245) 5,084] 4,482) 4,610 30.0 9.9 | 21.8 15.3 | 33.9 


Flagstaff 9} 0082] 3.11 § .0057| 5,635| 4,853] 5,067] 24.5 7.4 | 20.5 13.1 | 38.0 


Gila , : 4 ,582| 5,712) 5,430) 5,350] 20.0 6.7 | 16.1 9.7 | 44.7 
Graham ' ; . . } .0057| 1,342) 5,328) 4,884) 4,812] 30.8 9. 5 15.1) 31.4 
Greenlee 0} . . : 0078) | 6,844) 5,842) 6,213] 9.3 2.3 / 10.3 5.4 | 56.3 
Maricopa . . : , .3042| 1,671) 5,758) 5,144) 5,270) 24.5 12.5 | 36.8 

Glendale 2. 3.7] 3. 230). 336) 4,659) 4,659) 4,485) 30.5 10.4 | 23.7 17.1 | 32.3 

Mesa 31.0) . 8.8 ’ 130] .0147] 1,486) 5,128) 5,128) 4,945) 26.7 8.2 | 22.2 14.6 | 35.3 
APhoenix...... 3} 1 i 9. ,173| .1525] 1,944] 5,857| 5,236) 5,388] 23.9 6.8 | 19.9 12.0 | 36.9 
Mohave. .. ay , ; 3.4 : 0045) 1,698) 5,802) 5,157| 5,219] 20.6 6.0 | 19.1 11.8 | 41.9 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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It’s pure logic 


You advertise to build SALES 


SALES come from BUYING POWER 
| € 


your advertising dollars 
produce more sales 
when used in the 
ONE MEDIUM 
that 
REACHES 
97.2% of the homes 
in this 
BILLION DOLLAR 
PHOENIX 
MARKET 


plus 60% state coverage 


THE ARIZONA THE PHOENIX 


REPUBLIC Gazette 


Morning-Evening Combination 


For complete information including details about merchandising assistance, 
write, wire or phone CHAS. E. TREAT, National Advertising Manager, 
Box 1950, Phoenix, Arizona. ALpine 8-8811. 

Represented nationally by KELLY-SMITH CO. 
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PULATIO! EFFECTIVE 
ESTIMATES. 1/1/58 BUYING INCOME— 


sims | 
neide' | ing | Pose 


ing Pop. 
(thou- | Units | (thou- 
sands) | U.S.A, | sands) |Croue.) sands) | 


The “SM” symbols mark 
sive estimates by SALES MAN. 


Income Breakdown of Households 


ARIZONA JM BYLD ESTIMATES, 1958 


COUNTIES 


In- 
come 
Per 


In- 
come 


Per 
C.S.U. 


4,488 
6,273 


Me 
% 


$0-2,499 


Dollars of | Per %  % 
(000) Heid, | Hsids. Inc. 


| U.S.A. | Capita 
39,942) .0130) 1,141 
14,428} 0047) 1,924 


i 
| 


1401) 1,787 
-0720; 2,012 
0279) 1,321 
0041) 1,642 
0058 1,466 
.0036) 1,392 


Per 


Net | 
Hsid. 


Hslds. Inc. 


34.5 
34.4 


Hsids, Inc. 


4,644 
6,558 


4, 
6,201 


37.6 13.2 
17.0 4.2 


21.1 15.8 
16.8 8.8 


27.6 
39.4 


| 
430,860) 
221,361) 
86 ,004 
12,645 
17,733} 
11, 134) 
| 


5,918 
6,454 
5,276 


5,117 
4,941 
4,778 
5,748| 5,058 
5,542) 4,926) 
5,860) 4,841) 


5, 23.1 
5, 22.7 
4,824) 27.7 
5,247] 22.6 
5, 29.1 
5,170] 28.3 


6.6 
6.2 
8.8 
6.6 


18.6 
17.4 
21.7 
19.8 
21.1 
20.1 


11.2 
10.1 
14.5 
12.2 
13.4 
12.6 


38.8 
39.0 


39.4 
38.1 
40.4 
41.3 
34.3 
34.9 


5,837) 4,993, 


yor | 


41,440 
16, 903| 
80,558 


33,407 


.0135| 1,734 
.0055) 2,012 
0262| 1,675 
-0109) 1,687 


5,194 
5, 282) 4, 971) 4,952 
5, 967 5,004) 5, 

5, att 5, 477| 5,311 


23.5 
25.6 
22.8 
23.6 


17.7 
20.6 
18.8 
6.8 | 19.6 


11.0 
13.4 
11.4 
12.0 


42.7 
40.9 
39.6 
38.8 


‘ers 
0113) 


469.3) .2683) 


149. y 23.9 11.8 37.8 


| | 
877 ,558) - 2854) 1,870 


1,878,343) 


5,886 5,135) 5,354 6.8 19.5 


JM 


7.4/ 19.8 12.3 


POPULATION 
ESTIMATES, 1/1/59 


Bo Eom pape ree 
6111! 1,617) 5,721| 5,014) 5,189} 25.0 


JM 


6644 328.51 wa. 


779.9 
POPULATION 57 
ESTIMATES, 1/1/89 ZD Estimates, 1988 


LJ | | 
Urban 


(thou- 
sands) 


| 1102.2 


JM 


' 
| 


Total | « \ 
(thou- lus 
sands) U.S 


11.3 


ESTIMATES, 1958 


a Seen. 


pd eT Units 
»] sands) ( thous.) 


560.1) 3202 162.5, 181.9) 
_230.8) 137i) 72.8) 84.2 


Net | 
Dollars 
(000) 


% 
of 
U.S.A. 
-3042 1,671/5, 758 
.1401|1,797/5,918 


Hou 

hold | ing 
(thou- | Units 
sands) | (thous) 


Per bas 
Cap- | tree 
its | hold 


(thou- 


sands) | | U.S.A. Sal sands) 


| 
| U.S. 


925, 676 
430, 860, 


466 . 0) 
177.5 


Total Above Areas] 799.9 “4874 235.3) ae se ina Sti 


RETAIL SALES— BY. ESTIMATES, 1958 
j | Eating & | 
Places 
($000) 


Furn.- 
COUNTIES | House- 


CITIES 


Index General 
Mdse. 


($000) 


Appl. a 
5 motive 
($000) | ($000) 


Buying 
Power 
Index 


Food Apparel 
($000) ($000) | ($000) 


1,979 
11,783 
4,590 


688. 
3,395) 

616) 
7,916) 


4, 047 
8, 717) 
3,657 
11,856) 
6,440 


16) 
1,227) 
736 
1,177 
985 


2,391) 
6,146) 
2,878) 
11,592, 
9,321) 


313 
3,387 
665 
2,212 
1,795 


3,287) 


6,767 
2,027) 
2,149) 


1,695 
1,815 
295 


anad 
10,161 
13,725 
80, 868) 
2,588 
3,923) 
1,857) 


59,163 
1,058 
4,676 

38 ,667 

392 

11,454 

10,325 


Glendale 
Mesa sews 
APhoenix......... 
Mohave 
Navajo 
Winslow 


13,414 | 
36,993 | 
20,000 


40,578) 
38,961 
8,441) 

| 


276 ,802 
234,878 
58, 354 
19,081 
19,348 


| 23,729 
| 
18,492 | . } | 
| 
| 
| 


19,966 
6,054 
2,568 
1,491 
1,402) 


16,131 
1,243) 
344) 
3,733 
3,733 


3,723) 
2,792) 
2,792 


28,080 885, 
801 
2,145) 
1,618) 
| 


6,489 
4,215 
8,336 
7,390 


57,020) 62,042) 175,891 


| 
56,619 ° | 
| 
| 


| 
343,543) 105,913 64,714) 74,531] 224,792 


ic saces— GYD es 


.3218 100 110 
.1388 101 101 


RETA 


4,356 
3,802 


TIMATES, 195 


179,154) 62,021 
74,108} 20,415 


707 ,808 
276,802 


984 , 608 4,184 4606 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


35,006 
16,438 


46 ,406 
14,052 


59,163 
23,729 


28,710 
10,602 


120,573| 
40,578) 


60,458) 161, 151/ 82,892} 39,312 
Before using these figures read foreword, page 13. 


101 107 253 , 263 103, 104! 51,444) 


© SM, 1959. 


72,436 


Total Above Areas... 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 


TWO GREAT NEWSPAPERS ON THE : : 
ARKANSAS-OKLAHOMA BORDER Sonthwest American 
WHERE 330,000 PEOPLE LIVE. a me a iT MES “CORD 
aera 4 PORT SMITH TIMES Ri 


Represented Nationally By Arkansas 


ARKANSAS (Other West South Central States: a) ae” eaten Gee ete ee 
—— Louisiana, Oklahoma, Texas.) : sive estimates by SALES MANAGEMENT, 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Wise 


196) 58| 15| 17) | | 6 
| 26.0) 417} 115 60) 23| 29| 22) 27| 46) 19) 16 
Fayettoville...Washington..| 18.0] 232) 37, 47| 14| 23] 17| 19| 20| 12| 12 


(Continued on page 218) 


ESTIMATES, 1/1/59 BUYING INCOME— JIM ESTIMATES, 1958 


SM POPULATION EFFECTIVE 
| 


COUNTIES | sumer | Cash |__ _ Income Bre 
CITIES | | Ine | Ine — 
Total | % ing | Pi Net | % | | come | com $0-2,499 | $2,500-3,999 | 
oe | Dollars | of | Per | Per | Per | Perl % % | % % | % % | % % | % % 
sands) | U.S.A. | sands) |(thous.)) sands)} (000) | U.S.A. | Capital Hsid. |C.S.U., sid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. inc. | Hsids. Inc. 


| 
| 


0132; 6.8} 7.2} 12.3] 27,677 068) 1,194] 4,055) 3,830) 43.3 18.0 | 26.5 23.4 | 22.2 32.9| 6.0 11.2| 3.0 14.6 
0054) 3.1) 3.5) 13,892} 0045) 1,462} 4,481) 3,969] 4,054) 36.2 13.3 | 25.8 20.1 | 27.2 35.4| 6.7 13. A 18.0 
0111| 5.1) 5.1/5.6 19,622} .0064! 1,006) 3,828) 3,828] 3,308] 47.6 21.4 | 25.1 24.0 | 20.4 32.6) 4.8 11.6| 2.1 10.4 
0042) 2.0/2.1) 8,063, .0026, 1,105| 4,032| 3,840) 44.4 19.5 | 25.3 23.6 | 23.4 96.4) 6.0 11.7| 1.9 8.8 


| | | 

.0182 9) 10. 9.6] 36,723, .0119| 1,151, 3,709| 3,531| 3,028] 60.6 24.8 | 28.2 27. 2 32.0| 3.6 9. A 6.4 
.0075 9 4.0/4.5 .0047| 1,086] 3,648) 3,557/ 50.3 24.9 | 27.1 28. 137] 3.2 8. | 13 6.3 
4.4 0039} 950) 3,655) 3,446) 46.2 22.6 | 90.1 31.1 | 19.7 34.2) 3.1 8. 9 4.0 

| | | 

.0015| 901) 3,675) 3,412) 56.9 30.3 | 24.2 
.0034| 1,099} 3,369| 3,369| 2,689] 58.1 32.2 | 24.8 
0054} 902! 3,131) 2,912| 2,515] 64.9 38.4 | 20.3 


' 
3,879) 3,202 62.4 26.2 | 25.0 28. 9 31. A 9%. 3 6.2 
3,429| 3,429 63.7 27.9 | 26.6 29. : .2| 2.8 7, 1 6.6 
3.328) 3,326| 2,478] 61.9 25.1 32. ’ " f ’ 5 2.6 
3,623| 3,397 57.5 32.0 | 26.1 30. : 1] 2. . 9 4,2 
3,900| 3,736 47.2 20.8 | 23.6 22. f a 7 11.2) 2.3 11.2 
4,084) 3,857 22.6 18.9 | 26. . 1 13.0] 3.3 15.0 
3,464) 3,191 6 | 24.5 28.6 | 14. ; a Vai 2 oe 


© SM, 1959. Before using these figures read foreword, page 13. 
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Fi Mill ttle hee ee eee eee eee ee eee eee eee RRR RRR RRR RRR SERRE RR RRR ERR ERE ESR ES 


bm 


VAN DUREN 


tae ASSISSIPPH 


Little Rock 


ST FRANCS 


© Mempnis 


(TENN) 


Helena 22: 
4 © Helena 


Salt Moconserenl 


Counties and cities on this mop 
are charted in proportion to net 
Effective Buying Income: Scale, 
0145 %q. in. equels $1 million 


Cities shown are these hoving 
net Effective Buying Income of 
$15 million ond over 


ARKANSAS 


TYUETECLLELELEL EE BE BB Bcc MMM MMM tettettte 


ARKANSAS 
(Cont. from p. 217) 


NUMBER OF OUTLETS 


CRAIGHEAD 


City 


County 


Forrest City... St. Francis. SEBASTIAN 


Fort Smith... . Sebastian 
Helena Phillips 
Hope Hempstead 
Hot Springs.. .Garland 
Jonesboro Craighead 
Little Rock. . . Pulaski 
Magnolia Columbia 
Newport Jackson 
North Little 

Rock Pulaski 
Osceola Mississippi 
Paragould Greene 
Pine Bluff Jefferson 
Russeliville. . . Pope 
Searcy White 
Springdale Washington 
Stuttgart Arkansas 
Texarkana Miller 
West 

Memphis... Crittenden 


GARLAND 


Hot Springs @ © Stuttgort 
JEFFERSON 
ARKANSAS 


Pine Blutt® 


eye ewi es! 
ny 
aaSeadan 


_ 


MILLER 


_ 
coe oganes oe & 


UNION 
ef _— 


RETAIL SALES MAP Soe ty 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


eeeawwnrese 
Tree ereeeereseeereeeeeeeerepeupeeLryY 


© SM, 1959. Before using these figures read foreword, page 13. 
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THE Arkansas@@f\ Gazette. IS HONORED AND 
GRATIFIED BY THE DISTINGUISHED SUPPORT IT 

HAS RECEIVED FROM THE NATION'S PRESS AND FROM 
ITS OWN READERS AND ADVERTISERS IN ITS 
DEFENSE OF LAW AND ORDER DURING THE 


SCHOOL CRISIS AT LITTLE ROCK. 


IN THE GRAVEST CONSTITUTIONAL 
DISPUTE THIS NATION HAS 

FACED SINCE 1860 THE Arkansas F@K Gazette. 
WILL CONTINUE ITS DEVOTION TO 

DUE PROCESS OF LAW 


AND ADHERENCE TO TRUTH 


—aid does it at the states 
highest subscription rate 


—and delivers 94% of its 
circulation into homes 


—and leads in 
advertising categories 


Little Rock is the focal point of all Arkansas traf- sas’s principal concentrations of population in pro- 
fic (note the map at right). In effect this makes portion to their sizes. The remainder of the state's 
Little Rock’s per capita and family retail sales population is distributed fairly evenly. 

much higher than the national average. Alert ad- 

vertisers rely on the big Gazette circulation to get TRAFFIC FLOW-—As Arkansas's major city, 
their share of these sales, and they succeed! And, market, and distribution center, Little Rock is the 
with the nearest large city 139 miles away, this hub of statewide traffic. In this state, all sales 
makes Little Rock a perfect test market. trails lead to Little Rock, and the Gazette. 


Arkansas JA Gazelle. 


J. N. HEISKELL HUGH B. PATTERSON. JR HARRY S. ASHMORE 
Editor and President Publisher Executive Editor 


Represented Nationally by The John Budd Company 


MAY 10, 1959 


EFFECT! The “SM” evmbels 
ARKANSAS i ESTIMATES. 1/1/89 BUYING INCOME— ESTIMATES, 1958 ove estimates by SALES MANAGEMENT, 


COUNTIES Income Breakdown of Households 
CITIES House- In- 
(continued) s Pop Net % $0-2,499 


o (thou- Dollars Per Per % % 
U.S.A. | sands) (000) U.S.A. . | C.S.U, Hsids, Inc. 
-0268; 12.5 yu 5 u.310 0170 . 538] 43.2 18.2 
0106, «5.4 i 25 , 564 1 13.4 
0117) 5.8 x ° 18,904 * g 8 26.4 


maior ; 12.9) t 4 43,004) . 1 32.8 
West Memphis... 7) OLN 5.3 : 17,650) . ; , 965} 56.5 28.3 


Cross sake J d | 5.7 . a 20, 776) 
2.9 id J 10,061) 
20,777 


25.5 
24.0 
30.2 


12,894 
23,146 
13,840 


27.9 
27.7 
23.0 
30.7 


| 


§ 8382 883 


35.0 
15.3 
14.2 
28.2 


ial 
&S 


— A 23.5 
Paragould 3 3.5) 6} 3, g & -4 18.7 
Hempstead........... x d | 4) ‘ . ’ 3 0 26.8 

Hope...... | 4 3. ; ,212| ; y , 0 20.7 


30.3 
27.6 
20.6 
40.5 


23.6 


Newport wed a é . 4 
aa r d 5) d . ‘ , . . -3 21.4 
Pine Bluff. ........ 


28.7 


28.4 
28.1 


40.6 
30.4 
29.8 


838 288 


_ 


23.5 
38.3 


S53 288 822 §: 


— 
SR 


owe 18.7 
ATezarkana (Tez. ). 
Texarkana (Ark.) 0294) 
1ATexarkana...... } ,O114 . . p d 3,600 
Gs dccsaccns ° 0396 ° 3) . 134) . 3,669 
Blytheville....... 8} .0107 . ° ° . 3,718 
-0032) d d ¢ . 3,670 
0101 ° .0) ° ° | 3, 3,365) 


3,728) 3,196 
3,687/ 3,556 
3,358) 3,358 


g 88? 


3,889) 3,728 
4,145) 3,662 
3,626) 3,263 
3,608) 3,233 
4,068 
3,869) 3,317 


~~ = 
r be 
sieges 
co~ ee 


_ 
eo 


a 
$22 
ea 


3,821) 3,419 le \. . 18.6 33.1) 3.2 8.7 
3,672) 3,624 . ° . -7 | 16.2 27.4) 3.9 10.0 
3,376) 3,267 A ° . -7| 14.3 2.0) 2.5 7.5 


Pope ed 6.1 5.9 
Russellville. r ° 2.8 3.6 
PERE saconcnboneasy ° F 2.7 2.7 


3,713) 3,210 . ° ° 0 | 17.7 32.2; 3.4 9.3 
4,066) 3,163 ‘ . . -9 | 21.5 35.0) 5.0 12.5 
3,519) 3,519 ° ls ° -2| 16.4 27.9/| 3.4 9.2 


1 Texarkana is in Bowie (Tex.) and Miller (Ark.) counties. Before using these figures read foreword. page 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 1959, 


aa BER 2! 


_ 
= 
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SALES MANAGEMENT 


KTHV REACHES MORE OF ARKANSAS MOST 


FEBRUARY, 1959, ARB 

Share of Audience 

KTHV...... 38.6 

; Sta. “BY .... 34.7 
siaeeone | tea: Me. 2. ON 


% .... 53 COUNTIES 
with tremendous 
sales opportunities! 


220,000 

: 1,189,900 

Effective Buying Income ......$1,340,905,000 
Retail Sales .. ; 1,008, 127,000 
Food Sales ..... ....e. 243,323,000 
Drug Sales .. 31,732,000 


—Sales Management 
Figures, May, 1959 


SEE YOUR 
BRANHAM MAN © 


HENRY CLAY, Executive Vice President 
B. G. ROBERTSON, General Manager 


POPULATION EFFECTIVE “sm” 
JM —— SM The “SM” symbols 


mark original, exclu- 
ARKANSAS ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES | a Income Breakdown of Households 
— 


‘op. Net 1 $0-2,499 | $2,500-3,999 999 $10,000& over 
(thou- | Dollars Per | Per | Per | Per % Q, /o 


4 % 40 % ‘0 % Y 
.)| sands) | (000) .S.A. | Capita) Hsld. | C.S.U. . | Hsids. Inc. | Hsids. inc. | Hsids. Inc, | Hsids. Hsids, Inc. 


ESTIMATES, 1/1/59 BUYING INCO 


200.9} 379,331) 7 1,459) 4,857 | 30.6 10.3 | 24.6 17.6 | 31.0 37.2 F ° 4 17.6 
| | 


$01,598| .0980| 1,568) §,018 | 
223,660} .0727| 1,675| 5,313 3] 27.9 8.8 15.5 y 0 18. 4 20.7 
ANorth Little Rock 8}. y : 77,933| .0253| 1,325] 4,330 32.4 11.9 | 26.4 20.6] 30. ; i 0 12.6 
Randolph............. 10,720| .0035| 932| 3,829 54.5 28.4 28.1 i " @ 1 6.0 
31,677} .0103} 895) 3,520 57.5 29.7 26.1 . . t 8 10.1} 
10,132} 0033] 1,113| 3,494] 3,494) 48.7 21.3 22.7 , 3 12. 9 14.4 
26,833| .0087| 976| 4,066 36.6 15.5 27.6 | 26.5 40. 0 1. 3 6.4 
12,788] .0042| 1,195] 3,875 34.1 13.8 | 30. 0 40. 7 12. 8 7.8 


5,101) .0017| 1,020) 3,644 55.4 31.1 2 33.7 ° 1.6 4. 4 1.5 
7,272| .0023) 846) 3,162 61.8 38.1 0 41 
102,111; + .0332| 1,463) 5,580 34.0 12.6 21.5 | 28.8 
77,404) .0252) 1,246) 4,449 33.4 12.3 20.2 


7,447; .0024 3,724 49.9 25.0 ° 18.6 
5,543) .0018 3,695 62.2 37.7 : 4) 11.7 
4,502) .0015 3,463 61.2 36.3 . 8 | 12.4 


8 882 2933 


. 


64,346) . 4,348 35.9 13.3 . 30.3 
37,914 4,624 $2.7 11.3 ° 32.0 
6,777 3,611 63.9 38. . 0 | 10.0 
63,479 4,260 46.2 20. ° -8 | 21.0 
8.3 28,693) . 5,626 40.0 27.1 
2.5 8,836) . 3,534 42.8 21.0 


= 
SE: 
cS 


10.1 32,815) . 3,454 54.2 28. -3 29.1 | 15.5 28. . . ° 6.3 
2.8 9,565 4,159 45.1 . 21.8 ° 
3.8 11,984 3,329) . . 28.8 | 13.1 ° ° e : 4.9 
2.9 9,443 3,373 ° 32.4 | 14.0 27. ° ° : 3.0 


213.3 826 , 851 4,494 A ° -7 19.8 | 27.2 . ‘ . 6 15.5 


1.0036: -6| 534.3) 739.01 1,938,016) . -7 | 26.1 23.6 | 20.9 32. 4.9 11.8 3 11.1 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
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ARKANSAS 


METRO. 
AREAS 


Fort Smith 
Little Rock- 
North Little Rock 


COUNTIES 
CITIES 


Arkansas 
Stuttgart 

Ashley 

Baxter 


Benton 
Boone 
Bradley 


Calhoun 
Carrol 
Chicot 


Clark 
Clay 
Cleburne 


Cleveland 

Columbia 
Magnolia 

Conway 


Craighead 
Jonesboro 
Crawford 
Crittenden 
West Memphis 


Cross 
Dallas 
Desha 


Drew 
Faulkner 
Conway 


Franklin 


Fulton 
Garland 

Hot Springs 
Grant 


Greene 
Paragould 

Hempstead 
Hope 

Hot Spring 


Howard 
Independence 
Batesville 

lzard 


Jackson 
Newport 

Jefferson 
Pine Bluff 

Johnson 


Lafayette 
Lawrence 
Lee 


Lincoln 
Little River 
Logan 


Lonoke 
Madison 
Marion 


© SM, 1959. 
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POPU 


LATION 
ESTIMATES, 1/1/59 
Con- 


sume 
House- Spend-| Urban 


hold 
(thou- 


18.3 


22,648 
19, 161 
7,891 


28 ,053 
14,765 


0065 
-0013 


0101 
0075 
-0316 


0285 


Units | 
A.| sands) | (thous.)| sands) 


JM 


ESTIMATES, 1968 
| | 


r | 
Net % | Per | Per 


Dollars of | Cap- H’'se 
(000) lusa. its hold- 


ing Pop. 
(thou- 


ATexarkana.... 


| Total | Above Areas| 


30.1 63.2] 102,111) .0322'1, 463 5,580 


0.7 a. 570,301) 12381, 489 4,887 


@Q: ESTIMATES, 1958 


% | Per | Per 
of | Cap- H’se- 
U.S.A. sands) (theus.)| U.S.A.| ita hold 


100.7) .0576| 29.5, 30.4) 


147.2) me... J 


118,485) 0386 1, 177/4,016 


_ 430.5) .2462) Linas Of 599,927) .1951 1,394/4, 765 


RETAIL SALES— @® ESTIMATES, 1968 


Per Eating& | 

Hsld. Buying | Index Drink. 

Rotail Power | Quality of Sales Food Places 

Sales Index index | Activity | ($000) ($000) 

4,708 0118 88 | 120 6,117 692 

| 124 3,623 548 
5,336 

2,067 


3,832 
3,946 


2,834 
3,786 
3,213 


4,824 
3,987) 
2,490 


1,989 
2,178 


3,096 


“The “sm” is mark orig inal, exclu- 


sive estimates by | SALES MANAGEMENT, 


i | 
($000) | ($000) ($000) ($000) 
910 y 2,549 
305 ? 1,746 
2,022 


1,859 
1,126 
0s! 

| 

126 
449) 
2,522 


1,357 
2,799 
185 


131) 
1,937 
1,890 
712 246 


5,026 1,251 

4,013 972 

502 567 

3,088 737 

10,207 2,576 528 
3,013 2,246 559 
3,884 “ 574 219 
2,801 2,560 440 


1,820 
3,395 
3,395 
1,091 190 


60 55 
118 2,255 
2,033 2,254 


| 4,641 
168 722 
64136 140 134 


Before using these figures read ueen, page 13. 


SALES MANAGEMENT 


¢ Get Maximum Sales In Arkansas « 


ARKANSAS DEMOCRAT PROVIDES THE 


Largest Circulation in Arkansas 
AT LOWEST ADVERTISING RATE PER LINE 


DAILY SUNDAY 


Arkansas Democrat 88,395 103,955 
Arkansas Gazette 85,110 96,150 


TOTAL / 
CIRCULATION ( 


DEMOCRAT LEAD 3,285 7,805 


Arkansas Democrat 72,123 83,012 


CITY AND RETAIL | ‘Arkansas Gonctte 58.890 65,011 


TRADE ZONES ( 


DEMOCRAT LEAD 18,001 


Source: Publisher’s Interim Statements to ABC for 3 months ending Dec. 31, 1958 
Published Evening and Sunday Morning in Little Rock. 
REPRESENTED BY THE BRANHAM COMPANY 


ARKANSAS DEMOCRAT 


SM oN The “SM” symbols mark original, exelu- 
ARKANSAS RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


l ~~ | Eating & Rr ore | Lumber- | 
COUNTIES i sid. Buying | Drink. | General | House- | Auto- | Gas | Bidg. 
CITIES Power of Sales | Places Mdse. | Apparel | Appl. | motive | Stations | Hdwre. Drugs 
(continued) | U.S.A, Index Index | Activity } ($000) | ($000) ($000) ($000) ($000) ($000) 
Miller. . Si 
ATezarkana (Tez.)- 
Texarkana (Ark.).. 80,356 , £ 5,824 835 12,809 
1A Texarkana....... 0216 4 , 84! & 6, 297 


46,491 ‘ ; ‘ 89 ’ ’ 4,092 1,944 6,790 5,578 1,496 


6,781 3,999 12,207 10,083 , 268 
3,995 1,945] 6,686 5,446 496 
Mississippi... .. oa s ° J : 3,778 3,017 2,381 12,225 2,645 ,647 
Blytheville. . q | 1,889 2,217 1,564 6,308 1,011 3,245 
Osceola /471) 432 601 521 4,700 418 3,030 
Monroe. . 4 ’ ; ! ’ 1,475 388 358 1,671 


Montgomery 
Nevada 
Newton 


Ouachita , : -0105 
Camden j -0083 
Perry ° -0007 
Phillips 29, .0144 
Helena-West Helena 21, 0108 
Helena ; 0090 


Pike 
Poinsett 
Polk 


Pope 
Russellville 

Prairie 

Pulaski 
ALittle Rock- 
North Little Rock 71,296 
ALittle Rock 207 ,674 
ANorth Little Rock 53 ,622 


Randolph 8,659 
St. Francis 20,833 
Forrest City 15,046 
Saline 19,271 d 
Benton 15,822 F < | : 3,961 


Scott 4,737 d ‘ F 1,279 
Searcy... , : d ‘ : 823 
Sebastian ; : d ¥ p 21,904 

AFort Smith. ,217 ‘ ¢ 38 20,368 


Sevier...... . ° . d | 1,532 
Sharp A ° ° -0019 
Stone ; A ° BR? -0018 


Union Fa . ‘ .0243 - , 3,803 
E] Dorado 5 .0220 .0157 3,329 9,449 3 2, 865 465 
Van Buren. . . | ,0017 2,120 -0021 107 493 237 87 


1 Texarkana is in Bowie (Tex.) and Miller (Ark.) counties. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


MAY 10, 1959 


Before using these figures read foreword, page 13. 
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tail Sales 


P to $985,229,000 


KATV 


310 W. 3rd, Little Rock 


contatives 


on wast as 


Rock Televisi ne’s Data 


and 
on a growing market ene 
- Televis! 
its prime advertising met a 
vey of Buying Power. 


medium. 


tional Repr 
’ Avery-Knodel 


atistics from Sur 


’ 


The “SM” symbols mark original, 
sive estimates by SALES MANAGEMENT. 


Furn.- | | 


ARKANSAS 


COUNTIES 
ITIES 


Index 
of Sales 
Activity 


Food 
($000) 


Eating & 
Drink. 


Places 
($000) 


House- 
Appl. 
($000) 


Auto- 
motive 
($000) 


Gas 
Stations 
($000) 


Lumber- 
B 


dg. 
Hdwre. 
($000) 


‘$000) 


83 
121 
160 


75 


10,406 
4,983 
2,868 


5,520 
3,004 


874 


2,249 
1,200 


1,642 
1,272 
279) 


8,699) 
5,526) 
2,831) 
| 
6,290) 
5,382 
862 
1,414) 


3, 168) 
1,621| 
1,027) 


2,888 
979) 
a 


3,755 


1,901) 
936) 


2,696 
1,521 
842 
250 


1,581 


Total Above Cities... . 


46,591 


105,614 


203 ,007 


ane 


71,623 


State Total....... 


67,651 


175,306 


© SM, 1959. 


2) 64,882) 


a1. 


|_ 127.871 


128,988 


Before using these figures read foreword, page 13. 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index and value of farm prod- 


ucts sold are fully protected by copyright. 


Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 


part, may be granted only through written request to SaLEs MANAGEMENT, INc. 


SALES MANAGEMENT 


fom ACMC-TV TExaRKANA 


TE KXAS - ARKANGASG 
you cover the 


4-STATE CORNER 


of the Southwest 
(TEXAS — ARKANSAS — OKLAHOMA — LOUISIANA) 


. a 29 county market with 110,000 television homes (NCS NO. 3) 


~KEMC-TV 
TEXARKANA, Texas-Arkansas 


The 4-State POWERHOUSE of the Great Southwest 
Maximum Power—Channel 6 Represented by Venard, Rintoul & McConnell, Inc. 


The * ‘SM” ry mark original, “exclu- 
ARKANSAS RETAIL SALES— oA) ESTIMATES, 1958 sive estimates by ‘SALES MANAGEMENT. 


| ~ Per | Eating & 7 } a - | | 

METRO 7 Hsld. Buying Index Drink. | How | Autoe | Gas 

AREAS Retail Power | Quality | of Sales Food Places ~™ motive | Stations | Hdwre. | Drugs 
| Sales Index Index | Activity ($000) | ($000) | $000) ($000) | _ ($000) | ($000) } ($000) ($000) 


se - . — - } — a pene ime = 


Fort Smith 243 | 5,478 | 21,904 6,142} 13,207) 6,436) 4,470 “22,411| 


Little Rock- | 
North Little Rock , Bey 3,593 63,422) 18,121) 47,838) 14,069) 13,344) 657,305) 21,557| 14,987 9,779 
ATexarkana ° ha 3,377 22,092 5,910) 13,873 6,464 4,038) 16,712) 12,037 4,773 3,463 


Total Above Areas hs 3,816 | . 107,418 30,173 74,919) 26,969) | 22,449| 96,428) 41,258, 27,798, 16,312 


ee 
7,664) 8,038) 3,080 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


Sales Management's Up-to-Date 


1959 COUNTY OUTLINE RETAIL SALES MAP OF THE 50 UNITED STATES 
Includes Alaska and Hawaii (also Canadian Markets) 


All Metropolitan County Areas clearly defined. 

2. County names... for all U. S. Counties... most legible of all 
the many outline maps we have seen. 

Shows 3. Differences in retail sales volume indicated by 7 different County 

color shadings . . . 

at a glance —for counties with $500 million or more. 

? —for counties with $250 million to $500 million. 

comparative —for counties with $100 million to $250 million. 

—for counties with $50 million to $100 million. 

—for counties with $25 million to $50 million. 

—for counties with $10 million to $25 million. 

—for counties with under $10 million. 

. 27” x 41” . 1750 cities with retail sales of $20 million or more. 

5. City populations indicated—(as of January 1, 1959). 


Retail Sales Strength 


of every county 


. in 8 colors 


3. Special blown-up se preee> of all congested small-county areas, 


with county lines and names clearly indicated. 
. Special markings indicate counties whose family sales exceed 
U. S. family average. 


PRICE: $5.00 a single copy; $3.50 each for two or more copies; $3.00 for five or more 
SALES MANAGEMENT, 630 Third Avenue, New York 17, N. Y. 


MAY 10, 1959 


- ODNI A __ (Wither Pacific States: The “SM” symbols mark original exclu- 
c ALIF se) we N I A— Oregon, Washington) ieee lve estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, pages 244, 250 


id] 3/3 | ales 


City County 


Alameda Alameda 
Albany Alameda 
Alhambra... Los Angeles 
Alisal Monterey 
Altadena 

Township.. Los Angeles. 
Anaheim Orange.... 
Antioch Contra Costa. | 
Arcadia Los Angeles. 
Arcata Humboldt 
Auburn Placer | 
Azusa Los Angeles..| 
Bakersfield. Kern 
Barstow San Bernar- 

dino. . 

Bell Los Angeles. 
Belvedere 

Township.. Los Angeles. 
Berkeley Alameda | 
Beverly Hills. Los Angeles. | 
Brawley Imperial 
Burbank Los Angeles. 
Burlingame. San Mateo 
Calexico Imperial 
Carmel-by- 

the-Sea Monterey. 
Chico Butte oat 
Chula Vista. . .San Diego. . .| 
Colton San 

Bernardino 

Compton Los Angeles. 
Concord Contra Costa. 
Corona Riverside 
Coronado San Diego 
Costa Mesa... Orange 
Covina Los Angeles 
Culver City. . .Los Angeles 
Daly City San Mateo 
Delano Kern Park 
Dinuba Tulare | Monterey... 
East a | Mountain 

Bakersfield Kern | View..... 
El Cajon San Diego 
El Centro imperial 
EI Cerrito Contra Costa 
E! Monte Los Angeles. 
Escondide 
Eureka 
Fairfield Solano 
Fremont Alameda 


& 8 BB | Pop. (thous.) 


Bw sae 


..... Los Angeles. 
Grass Valley. Nevada 


SxesBe .ee8 
RSNSSo . Reg | bBH 
~weoow 


RBaanaocw~ . 


i 


Indio... ..... Riverside... 
Inglewood... .Los Angeles. 


NotB® oN Bse 


SS -NREc8 NY BSE 


— 


Rios 


-_ 
a 


see t9n88a.82 
2 


- 
a 
N 
a 
ReBan 


Resse sexe 


Merced. . 

Mill Valley. . 

Millbrae 

Modesto... 

Monrovia. ... Los Angeles.. 
Montebello... .Los Angeles... | 
Monterey | 


Baae 


BSSo NS 
| 
RSSeaokSShEs 


SEs BSR SRBetBsssss secds.seese © 


—@ 


SSESoeiuBtcroew 


_ 


2 
8 
8 
6 
3 
7 
7 
1 
6 
3 
3 


A 
— 


8s 
gs 
oa 


8 


Napa. 
National City. 
Newport 
Beach... 
North 
Sacramento.Sacramento 8. 177 7 4 26; 15) 4 
Oakland. ..... Alameda 416.1/4,824 1,124/1044 358) 375 387| 143) 130 


8 $38 Be 
oS 


24 


=_ 
*enoeaoeacs 


-SSSES°S8. 


Not ava lable © SM, 1959. Before using these figures read foreword, page 13. 


Their Authority Is the Survey 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 3l-year-old Survey. They know the Survey is reliable, and rely on it. And 


they know too that the people they are talking to—advertisers and advertising agencies—rely 


on the same authority. 


SALES MANAGEMENT 


...and, night after night, the Herald-Express soars into 
more homes than any other evening newspaper in the West. 


Better make sure your advertising message goes along! 


Largest evening circulation in the 


West’s biggest and best market! 
Represented nationally by = 
Moloney, Regan & Schmitt, Inc. 


creative 
concepts... 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


CALIFORNIA 
continued) 


2 
| 
. ___ County — a 


City i County 


Oceanside os } 
Oildale..... , ’ } . San Luis 

Ontario. .. | ES fake: SON, Obispo... . 

} .. Los Angeles.. 

. San Mateo... 

. Contra Costa. 
...Marin..... 
Orange.... 


Orange 

Oroville. . 

Oxnard 

Pacific Grove Monterey. 

Palm Springs. Riverside 

Palo Alto.... . Santa Clara Santa 

Pasadena. ....Los Angeles. Barbara 

Paso,Robles. San Luis | Santa Clara... Santa Clara. 
Obispo Santa Cruz. . Santa Cruz 

Petaluma Sonoma Santa Monica.Los Angeles... | 

Piedmont Alameda Santa Maria. . Santa 

Pittsburg. .... Contra Costa Barbara... 

Placerville... .E! Dorado Santa Paula... Ventura... 

Pomona Los Angeles..| Santa Rosa. . .Sonoma 

Porterville... . Tulare | Seaside... .. .Monterey. 

Red Bluff Tehama Selma........Fresno .. 

Redding Shasta | South 

Redlands San | i} Bakersfield .Kern.... 
Bernardino ‘ South San 

Redondo | | | Francisco... San Mateo... 


Beach Los Angeles. x | | | South Gate. . .Los Angeles.. 
Redwood City San Mateo. | 
Reedley Fresno. . 
Richmond Contra Costa. 
Riverside.... . Riverside 
Roseville Placer 
Sacramento, . Sacramento. .| 
Salinas Monterey... .| 
San Anselmo... Marin 
San Bernar- 
dino . San Bernar- | 
dine 
San Bruno... .San Mateo 
San Caries... . San Mateo 
San Diego... .San Diego ’ | 312) 191) 399) Vallejo 
San Fernando.Los Angeles. | . = “| sit Ventura 
San Francisco.San Fran- | | Visalia 
cisco ‘ , 225| 00 koe 299 Watsonville. .. 12 
San Gabriel... Los Angeles..| v 21 : 53 
San Jose. .... Santa Ciara . | 97 = 47 « yeas A 1 
San Leandro. . Alameda . 105 36 = v7 jee ghee 5 
| | | | oe re . 14) 


— = 
SaawSecoee 


- 


cea nowneo oe 


B8.-2S8 8888 


Bs 


.J 
sse8 


aaoaoaawaaciia 


—_= 


eqgcaewaqans2oaw 


SeSESR SSSBE 


eRBRBESR BRBSRssossR 


enaSBssssew 
eos BaBRrSan 


en) 19 


@ POPULATION __ ’ EFFECTIVE @) . ~The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- | | 
COUNTIES | sumer bbe. Income | Breskstown of Households 
CITIES House-| Spend-| Urban | 
Total % | ing Pop. | } $0-2,499 | $2, ,500-3,999 $4,000-6,999 | $7,000-0,999 $10,000& over 
(thou- | of | (thou | Units | (thou- Per | Per % | % 
sands) | U.S.A. | sands) “seme sands) | U.S.A. (Capita ‘Held. C.8.U,| ‘Heid. Hide. Ine. Hslds. Inc. | Hslds. Inc. ‘Hsids Inc. | Hsids. ine. 


Alameda... 901.4] 8154) 305.0} 339.4] 868.9] 2,019,471) 6566: 2,240] 6,621| 5,950| 6,152] 16.1 3.9| 15.5 8. 6 36.3 17.5 23.2| 9.3 28.5 
Alameda. .... 70 9) . 0405) 22.8) 25. 3| 162,304, .0495) 2,148) 6,680) 6,020) 6,215] 13.4 3.3 | 15.4 ° 3. = 8 | at 18.5 24.3 8.9 26.7 
Albany....... 19.1] .0100} 6.1] 6.24 39,508/ .0128| 2,068] 6,477) 6,372| 6,217] 13.3 3.2] 14.7. 7. y 19.6 25.7| 8.5 25.6 
Berkeley... 120.9) 0691! 39.7) 84.21 309,588} .1007| 2,561! 7,798! 5,712! 6,741] 14.8 3.31 12.5 5. : reed 18.9 22.9! 12.4 34.9 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
*Not available © SM, 


228 SALES MANAGEMENT 


OAKLAND 


"sO BIG..BE BIG 
in the TRIBUNE... 


... the ONLY paper 
that covers Metropolitan Oakland, 
Northern California’s largest market. 


Largest home delivered circulation in Northern California. ... 


National Representatives 


° a mm 
if shi re 
Oakland.wi Tribune cn 
Jee | Sunday Comics: Metropolitan Sunday Newspapers, Inc 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
CALIFORNIA ESTIMATES, 1/1/59 BUYING INCOME— JM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 


$4,000-6,999 | $7,000-9,999 |$10,000&over 
Per | Per Zo % %1% 421% %& 
Capita) Hsid. | C.S.U. . \ be isids, Hsids. Inc, | Hsids. Inc. 


1,640) 6,071 ‘ . , -1 | 41.3 38.0 | 16.5 23.2 
1,936) 6,348 x ‘ . -4| 44.0 39.6 | 17.4 23.8 
1,789) 5,761 ‘ , . -9 | 36.8 36.2 | 14.4 21.5 
2,293) 6,653 ; ° , -1 | 42.8 37.4 | 17.6 
3,459) 11,674 . ’ , -7 | 26.2 13.0 | 20.9 
2,009) 6,432 ‘ ‘ ‘ -7 | 41.7 36.2 | 18.6 
2,176|10,880) 5, ¢ ° ‘ -6 | 37.6 26.7 | 27.2 
1,731) 5,372 A ° ° -7 | 38.0 41.9 | 12.0 


1,790) 5,210) 5, 8 7.9) 21.5 14.1 | 36.3 39.7 | 11.0 
| 2,140) 6,296) 5, . : . 3 | 41.4 39.5 | 13.5 
2,202] 5,591 4 7.0 | 19.6 11.9 | 36. 13.0 
1,759) 5,334| a % 7 | 39.8 44.1 | 11.9 
2,015) 6,474 ; 


2,005; 6,863 
1,915) 6,282 
1,851) 6,052 
2,097) 6,782 
2,287| 7,538 
2,031) 6,931 
1,736) 5,979 
1,722) 6,013 
1,997) 7,034 
1,775) 5,386 
1,683) 5,001 
2,217) 6,947 


on ek omosn 


Sea nmrnrnroeooewwa co 
NIN OC wO & 


so 


18.6 


104.3) 107.4 r 1,747) 5,724 , s ‘ i p -5 | 13.1 ¥ a 
40.0; 45.5 A 2,105) 6,509) 5,722) 5,981 2 , -2 37. 16.2 22. i) 
1.4 1.7 J 1,541) 5,835) 4,805) 5,200) 22. ‘ : & . . 12.0 . 6.4 
2.4) 2.4 -0039) 1,511) 4,974) 4,974) 4,814 -2 | 21. . . ‘ 10.7 ° 5.0 
4.7! 5.1 3.1 -0097| 1,906) 6,326) 5,830) 5,651 J J . ‘ d -7 | 12.9 ; 8.6 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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entertains the 
biggest radio audience 


in Southern California. 
(8-County Pulse, Sept.-Oct. 1958) 


KMPC-50,000 watts Los Angeles. A Golden West Broadcasters station. Represented by AM Radio Sales Co. 


CALIFORNIA 


COUNTIES 
CITIES 
continued Total 
thou- 
sands 


94.0 


Arcata 5.3 


Humboldt 


Pureka 10.1 
Imperial 
Brawley 
Calexico 
Ei Centro 
Inyo 
Kern 
A Bakersfield 
Delano 
East Bakersfield 
Oildale 
South Bakersfield 
raft 


Kings 
Hanford 

Lake 

Lassen 


Susanville 


Los Angeles 


SM Standard (4) and Potential (A) Metropolitan County Areas. € 


JM 


U. 


5,857.6 3. 


POPULATION 
ESTIMATES, 1/1/59 


Con- 
sumer 
House- Spend- 
holds ing 
thou- 
sands 


of 
S.A. 


.0637 


0404 
0079 
0049 
0106 


.0069 
- 1625 


0309 
0066 
0346 
0143 
0108 
0026 


.0271 


0065 


0068 
0087 


3488 2.026.8/2,177.5'5,534.3 


‘ 


of 
U.S.A 


0638 


.0377 
0070 
.0037 
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12,912,654 4.1983 
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EFFECTIVE 
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Per Per 
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Per 
Hsld. 
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BYLD estimates, 1958 
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Hsids. Inc. | Hsids. 
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$2,500-3,999 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
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43.2 8.3 


45.9 38.8 ’ : 9.5 
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34.7 23.8 | 28.1 


Before using these figures read foreword, page 13. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 


YUkon 6-8557. 
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The New Year’s Day Parade 
on First Street in Los Angeles is 4 Years Long 


In certain parts of Los Angeles, New Year’s Day means 
roses, beauty queens, and pigskin heroics. 

But here on First Street, The Times has an annual 
New Year’s Day parade all its own. 

Media Records keeps leading the band... latest 
instance being the year-end report for 1958 on all U. S. 
newspapers. And the music is as sweet as ever. 

For the fourth year in a row, The Times was first in 
total advertising with 65,378,199 lines . . . 9,340,566 more 
than the second newspaper. 

And the habit goes even deeper. Media Records tallies 


First in the nation’s No. 2 market 


MAY 10, 1959 


The Times first in retail advertising, for the fourth year 
... first in classified advertising, for the sixth year... first 
in financial advertising, for the second year. 

Apparently, our readers enjoy this parade, too. For 
The Times goes to more homes, more upper-income fam- 
ilies, more two-car families, more professional and execu- 
tive households than any other Los Angeles metropolitan 
newspaper. 

First in the nation, first in Los Angeles — it’s getting 
to be a habit with The Times, and one we have no inten- 
tion of breaking here on First Street in Los Angeles. 


Los Angeles Times 
Represented by Cresmer and Woodward, New York, 
Chicago, Detroit, Atlanta, and San Francisco 
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THE COPLEY LOS ANGELES NEWSPAPER GROUP (8 dailies and 
their 15 supplementary weeklies) reaches and sells the great and grow- 
ing “at home” market surrounding the city proper. One order — at 
one discounted rate — buys productive coverage of 31 key com- 
munities. And you save 31%! For the full story of this group 
buy, ask your nearest representative of WEST-HOLLIDAY 
COMPANY, INC. « 

“The Ring Gy of Truth’’ 
COPLEY NEWSPAPERS: Greater Los Angeles Group 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
CALIFORNIA ‘ SM ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
COUNTIES Con- Income Breakdown of Households 
sumer 


CITIES i Urban In- 
Units 


(continued) Total | % Pop. A 500-3,999 | $4,000-6,999 wgee-age 
(thou- of (thou- Per | Per | Per % lo %% 


thou- % % % % 
sands) | U.S.A. (thous,)) sands) Capita) Hsid. Hsids. Inc. Hsids. Inc. | Hsids. Inc. 


Alhambra — 
Altadena Township. . 
Arcadia 

Bi cc ccanceaese 
aoe - 
Belvedere Township . 
Beverly Hills 


z 


mm bo GO oY oo SD me oe 8 


2,302) 6,537 3 3. 1 7.7 | 39.7 34.0 | 19.1 24.8 
2,331) 8,381 5 2. 8 4.9 | 38.8 26.8 | 22.1 23.2 
2,447| 7,305 7 3. 5 6.6 | 36.0 27.3 | 18.2 21.0 
1,695] 5,976 2 3. 5 9.3| 47,1 44.3 | 15.9 22.7 
2,241) 6,354 3 3. 7 8.3 | 44.3 39.5 | 19.1 25.8 
1,278) 5,414 7 5.9 | 22.2 14.1] 40.9 43.7 | 12.6 20.3 
4,159] 11,246 ye 3 3.5 | 20.1 14.9] 16.7 12.9 
2,116) 6,552 6 7.4} 43.9 37.3 | 19.0 24.6 
1,883] 6,204 78. 6 8.5 | 45.9 41.6 | 17.7 24.4 
2,227) 5,804 0 5. 5 10.6 | 38.9 37.3 | 15.0 21.8 
2,119) 6,469 6 3. 5 8.0 | 42.7 37.1 | 18.2 24.0 
1,742) 5,359 6 6.0 | 18.6 11.4 | 41.3 42.6 | 14.3 22.3 
1,817| 5,048 6 4.7/ 17.0 9.5 | 41.8 39.1] 16.3 23.2 | 
2,546 6,920 ' 5 3.6/ 15.9 7.8] 38.9 31.8 | 18.1 22.6 | 
1,905] 6,215 8 3.8] 15.7 8.7 | 45.8 42.4] 16.9 23.8 
2,321) 6,353 9 4.0] 16.3 8.8] 42.9 38.6 | 16.7 22.9 
0237] 2,464) 6,233 9 3.8] 17.1 9.3] 43.3 39.5 | 17.2 23.8 
.0462| 2,264) 6,738 9 3.5| 15.0 7.5 | 40.5 33.9 | 19.4 24.6 
9) ‘ 0351} 1,752) 6,031 4 4.6 | 17.1 9.6 | 41.3 38.9 | 16.1 22.9) 8.1 
140.0) .2790| 2,280) 6,130 

121.9] 132.0) 731,628] .2379| 2,270) 6,002) | 5, 2 5.21 17.4 9.9| 40.9 39.0] 15.3 22.3| 7.2 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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KBIG SELLS Profitable radio coverage of a 


mature, convincible audience 


. . . the KBIG “refreshing 
sound” attracts regular listen- 


ers in all Southern California 


SOUTHERN CALIFORNIA counties. 91% are adults > o uiin due 


(Pulse, Inc.). And you reach 10,000 Watts 
them with KBIG for a cost , 
MARKET AREAS FOR averaging 71% less than sta- CS Le Be 
tions with comparable cover- ah NEY 
x ! 
/ 1 YO age. Ask for proof! THE JOHN POOLE BROADCASTING CO 


Use Radio Catalina for all Southern 6540 Sunset Blvd., Los Angeles 28, Calif 


LESS COST ae 
National Representative: WEED & CO. 


Their Authority Is the Survey 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 
they know too that the people they are talking to—advertisers and advertising agencies—rely 
on the same authority. 


SALES MANAGEMENT 


Metropolitan Long Beach* almost 
doubled in size . . . 767,554 in 
1950 to 1,471,306 in 1958. This 
accounts for a large part of the 
entire Los Angeles-Long Beach 
Metropolitan Area growth from 


4,233,500 to 6, 476,700. 


The dominate newspaper in this area is the Independent, Press-Telegram. 
*Long Beach Retail Trading Zone The only way you can get your full share of sales in this great market is by 
Sources: Sales Management Survey of advertising in this newspaper. The Independent, Press-Telegram covers over 


Buying Power, Los Angeles County Re- 


gional Planning Commission, Orange 7 out of 10 families in the Long Beach City Zone. No “outside” newspaper 
County Planning Commission. Audit 


Bureau of Circulation report 3/31/58. covers even | out of 10. 


MORNING EVENING 


( Independent BEyzEaURtw 


SUNDAY 


LONG BEACH, CALIFORNIA + REPRESENTED NATIONALLY BY RIDDER-JOHNS, INC. 
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OUTDOOR ADVERTISING 


is the 


NATURAL MEDIUM 


for reaching the Buyers in 


LOS ANGELES 


“AMERICA’S NO. 1 PACIFIC OUTDOOR Z 
OPPORTUNITY MARKET” song Qe 


995 N. Mission Rd., Los Angeles, Calif. CApitol 2-7171 


é : The “SM” symbols mark original, exclo- 
ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Income Breakdown of Households ie 


POPULATION ss EFFECTIVE 
CALIFORNIA ESTIMATES, 1/1/59 BUYING INCOME— 
tm {| : ieee us | 
COUNTIES | sumer | | } | Cash " “ a 
CITIES House-| Spend-| Urban } in- | In- | 

continued Total % holds | ing | Pop. Net Yo | come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- of | (thou- | Units | (thou- | Dollars | Per | Per | Per | Per | % % | % % | % % | Y %e % 
sands) | U.S.A. | sands) | (thous.)| sands) (000) | U.S.A. | Capita) Hsid. |C.S.U.| Hsid. |Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc, 
enitenan imate pit ——_—|—_|—_ |_| —_ wmexepinass tet nied ee ee 
8 5,447,924) 1.7713 2,272) 6,550) 5,724) 6,049] 16. 
7 62,098) 0202) 1,959) 6,402) 6,210) 6,095) 11 
Manhattan Beach t .0197 11.3 77,098, .0251) 2,235 6,823) 6,218) 6,391] 13. 
Maywood ‘ f 0087 4 . 32,795} .0107| 2,158) 6,073) 5,754) 5,772] 13. 
Monrovia 5 -0149 oF 9.6) 54,940! o 2,113) 6,315) 5,723) 5,873] 17. 
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19.6 26.3 


Aloe Angeles 2,397.5 1.3707) 831.1 
| : .6 | 18.8 24.0 
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Montebello 0178 61,266) . 1,970) 6,659) 6,518] 6,389 
Monterey Park 3 0194 69,251). 2,043) 6,183| 6,128) 5,959) 
Pasadena 0703 301,654) . 2,452) 6,919) 5,857 6,292 
Pomona $3.1) 0361 124,359 .0404) 1,971) 6,126] 5,503) 5,673 
Redondo Beach 5.7 0261) | 85,244) . 1,865) 5,799) 5,645) 5,539) 
San Fernando 0093 9) y 29,148) . 1,799) 5,949) 5,398) 5,520) 
San Gabriel : 0131 ‘ A 51,334] . 2,232] 7,230) 7,230) 7,052 
San Marino 0082 4 . 65,734, . 4,565) 14,940|13,415|14,278 
Santa Monica 5) .0483) 30. 34.7) 199,759} .0649) 2,364) 6,486) 5,757) 5,986 
South Gate 55.3) .0316 ; 1} .0372) 2,068} 6,317| 6,317| 6,121 
South Pasadena 9.2, .O110 x 3,6 , 2,793) 7,552| 7,149) 7,171 
Torrance 9 0566) 28.2} 30.8) 565). | 6,332] 5,798) 5,909 
Whittier 33 0193 7 2.6) 864). 2,340) 6,741) 6,259) 6,370) 
Madera .0| .0229 ' . ; ,478| 5,140) 5,052) 4,771 
Madera 0081 ; 951| .0068! | 5,238} 4,988] 4,962 
Marin .0762 ‘ . : j 7,445) 6,709) 6,948} 
Mill Valley 0054 3 3.3 25 , 78: 2,743) 8,057) 7,813) 7,696 
San Anselmo 0064 3.6 3.6 26,; 2,356; 7,329) 7,329) 7,085 
San Rafael 0108 ; : i ,569) 7,831! 6,838) 7,247 
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Mariposa " P : A . P F 6,745) 4,618 5,256 
Mendocino © ae 4 ‘ . . F 1,673) 5,421) 5,191) 5,041 
Ukiat 3.6} 3. ,873| .0065) 1,823) 5,520) 5,230) 5,231 
Merced . ' ‘ : ; .0500| 1,790! 6,103 4,945) 5,288 
Merced 2 5 7. 39, 27% 0128) 1,862) 5,776 5,611) 5,483] 22.3 


12.6 

13.7 

12.6 

12.9 . . 

11.6 | 36.3 35.6 3.9 20.6 


oS an 


Modoc ° , é . ‘ ° .0052) 1,903 6,220) 5,776) 5,526 o . -0 11.6) 39. . -8 23.3) 6.6 
Mono ° 0013 . ° ° -0017| 2,152, 7,070) 5,499 5,944 ° ° . 8.2 | 49. , 8 21.7 | 7.3 
Monterey ° - 1094 ° ° /. A -1290| 2,074, 7,014 4,889) 5,903 . . . 9.2 | 41. . 6 21.5) 8.6 

Alisal 7 0101 5.3 5.3 28. .0092| 1,598; 5,440) 5,338) 5,219 ‘ § 9.2 11.8 | 42, ; 3.8 21.5 | 5.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


The West’s Largest Evening Newspaper Reaches 
Only 7.2% of 
Santa Monica’s EVENING OUTLOOK Subscribers! 


And, in this city of 85,000 where effective buying Write for your copy of Santa Monica Market Facts. 
power per capita is over one-third higher than 
the U. S. average (SM estimates, 1959), all four 
Los Angeles Metropolitan newspapers com- 


bined reach less than one-half of the Evening 


Outlook's subscribers. Represented by Doyle & Hawley 
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MAY 10, 


A CITY LARGER 
THAN BOSTON 

IS HIDDEN INSIDE 
LOS ANGELES 


4 


‘More than 300,000 families — hidden from 
your newspaper advertising 
if it's not in The Mirror News 


WHAT KIND OF A CITY IS IT? 


It has 422,000 children —more children per family than any 
other metropolitan daily in Los Angeles. 

83% of its providers are in well- paying occupations — 
earning $4,000 or more. 


More than half of the homemakers are 39 or under. They’re 
smack in the middle of their buyingest years. 


They have more than $1'-billion to spend on clothes, cars, 
appliances— anything advertised in The Mirror News—the 
only weekday metropolitan paper in 4 out of 5 Hidden City 
homes. 


€ 


? 


If your newspaper 
schedule reaches 100% 
of the families in any 
of these major cities: 


Baltimore Boston 
Cleveland Dallas 
San Francisco 


you're still covering 
a market smaller 

than the Hidden City 

of The Mirror News. 


LOS ANGELES EVENING 


MIRROR NEWS 


Represented by O'Mara & Ormsbee, 
New York, Chicago, Detroit, 
San Francisco 


4 OUT OF 5 HIDDEN CITY FAMILIES READ NO OTHER WEEKDAY METROPOLITAN PAPER 


1959 


tXCLUSIVE 
READERSHIP | 


IN CALIFORNIA’S FASTEST GROWING COUNTY . . .ORANGE COUNTY— 


“FACTS CONSOLIDATED” reveals that of: 


53,800 estimated Register reader homes in Orange County 


read the daily Register EXCLUSIVE 
: of the daily Los Angeles Times . . . 


92.2% | read the daily Register EXCLUSIVE 
of the daily Los Angeles Examiner . . . 


read the daily Register EXCLUSIVE 


of the Long Beach Press Telegram .. . 
Bos conducted June 1958 


ORANGE COUNTY: oil _— 
CAN NOT BE 
COVERED WITHOUT 
THE REGISTER SANTA ANA CALIFORNIA 


Represented Nationally by JOHN W. CULLEN CO., Chicago—New York—Cleveland—Cincinnati 
WEST-HOLLIDAY CO., INC., Los Angeles—San Francisco—Seattle—Portland—Denver 


EFFECTIVE 
CALIFORNIA JM ESTIMATES. 1/1/88 BUYING. INCOME— ESTIMATES, 1958 
COUNTIES 
CITIES 
(continued) 


Ine | Ine 
Per 
Heid. 
Carmel By-the-Sea Al. 3) F ; d 8,633) 5; A ‘ . 6 r -9 30.0 | 21.6 24.1 


7,182) 5, . . . ; . -4 37.6 | 18.2 24.0 
6,305 A . ° ° . -4 36.9 | 16.5 22.4 
7,543 . ° ° ; 0 31.5 | 17.2 21.1 
5,004) 5, : : ° . -7 41.6} 11.1 18.6 


5,453 ’ . - . . 0 40.7 | 12.7 20.0 
5,766) 5, . ; ° le 8 39.9] 14.8 21.9 
5,015) 4, : ° ° ° -7 40.0 | 10.9 19.2 


6,148 
5,732) 4, ¢ , ; : - -1 44.6 | 12.6 20.7 
5,674) 5, ’ ’ . . -7 | 38.3 40.0 | 13.1 20.1 
5,694 - ‘ . -6 | 40.9 41.4] 13.3 20.3 
5,191) 5, . ° R . -8 43.2 | 12.3 20.2 
6,508) 5, . ; ; ° A -2 40.5 | 15.7 21.8 
| 5,352) 5,2 , , ‘ . -4 | 38.2 39.9 | 12.5 19.8 

6,627) 5, 5 x ‘ ° -5 | 40.5 38.0 | 15.8 22.5 
| 6,281) 6, . x ‘ . -8 | 36.9 33.0 | 13.7 18.6 
5,635) 5,1: . ° ° . -6 | 41.6 42.5 | 12.8 20.0 
5,804) 5, , ° . . -0 | 41.0 40.5 | 14.0 21.1 


Soe oo me se & 


5,468) 5, ° . -6 | 20.4 12.8 | 39.2 41.1 | 12.7 20.2 
5,982) 5, . -3 | 16.7 -6 | 42.2 40.3 | 13.9 20.3 
5,760) 5, . . -7 | 17.8 -2 | 42.5 41.1 | 16.3 23.8 
6,337 . -1| 17.0 9.2 | 45.9 41.6 | 17.8 24.5 
5,105) 4, ’ ’ -8 | 22.4 15.2 | 34.7 39.5 | 10.3 17.7 
4,655) 4, ‘ -3 | 24.6 -5 | 35.0 41.7] 8.8 15.9 

; 3) =) 5,179) 5, o -0 | 21.0 13.8 | 36.0 39.7 | 11.9 19.9 
Palm Springs. ..... : ‘ ; ° : o 5,045) 4, ; -1 | 23.1 -3 | 32.1 35.5 | 9.3 15.7 
ARiverside..... 2. A ‘ 6) ‘ -0474 3) 5,403) 5, : -2 | 21.1 -3 | 36.4 38.8 | 12.3 19.7 


| 


Sacramento... .. 4| .2586) 141.6) "hal 307.9} ° 3129) 2, sa . -5| 15.0 7.7 | 43.0 37.1 | 18.3 24.0 


North Sacramento -6| .0055 2.9) 3.1 -0066| 2,104) 6,963) 6, . . -1 | 13.3 -5 | 43.5 35.6 | 19.6 24.4 . 
ASacramento.... .2| .0979} 55.7| 69.6) , -1371| 2,462) 7,569) 6, 6,757] 10. -4| 12.9 -1 | 44.6 35.5 | 20.7 24.9 -l 31.1 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 15. 
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IN INLAND CALIFORNIA (‘AND WESTERN NEVADA) 


BEELINE: 


RADIO 
delivers more 
for the money 


The lure of the West contirues. 
Throughout Inland California, popu- 
lation figures climb steadily to make 
it one of the fastest growing areas in 
the nation. For example, Sacramento 
county’s population is up 63% since 
1950 while retail sales in 1958 were 
92.5% higher than in 1950. Impressive 
gains were also scored in other Bee- 
line areas. All over this booming area, 
purchasers of homes, furniture, autos, 
appliances and all the necessities of 
life are listening by the hundreds of 
thousands to Beeline radio. 

As a group The Beeline stations give 
you more radio homes than any com- 
bination of competitors ... at by far 
the lowest cost per thousand. 


Mc Clotcly 
Broadcasting 


f= - ' KOHo RENO 
/& \ KFBK O SACRAMENTO 
| « } N 

to 

<M: KBEE 0 10" 


— 
KMJ 07 
: 


SACRAMENTO, CALIFORNIA KERN 0 barcese 


PAUL H. RAYMER CO. 
NATIONAL REPRESENTATIVE 


New home construction in Sacramento county. The valuation of construction in Sacramento county in ‘58 was 98.7% more than in 1950. 
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EEP Is YOUR P 


HOW D 
IN SOUTHERN CALIFORNIA 


particularly 


In its third largest 
market? 


The metropolitan area comprised of San Bernardino 
and Riverside counties is 4th in California, 6th on the 
Pacific Coast and 27th in the Nation. 


Are you getting your share of sales in this profitable 

market, where the total INCOME is $1,301,975,000, 

and a SALES VOLUME of $889,625,000 of which It is an independent market, 60 miles from Los Angeles. 
$225,192,000 is food, $135,349,000 automotive, Only 14 of 1% of the total circulation of the 4 Los 
$116,794,000 gasoline station sales, $69,629,000 for Angeles metropolitan newspapers enter this profitable 
eating and drinking, and a population of over three market. 

quarters of a million. 

7 So that you may know more about this profitable sales 
San Bernardino county accounts for $838,473,000 of area we prepared a new 24 page study covering all the 
this income, $537,937,000 of these sales, $138,635,000 _improtant sales information on this area. 

in food, $82,693,000 automotive, $70,518,000 gasoline For your copy of this valuable booklet write, wire or 
station sales and $39,464,000 in eating and drinking. _ telephone to the — 


> SAN BERNARDINO SUN AND TELEGRAM AN BERNARDINO, CALIFORNIA 


pre POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
CALIFORNIA ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES Cash Income Breakdown of Households 
CITIES In- In- 


(continued) % 9 Pop Net % come | $0-2,499 $7,000-9,999 
(thou- ( Dollars Per Per | Per 


% % ‘0 0 
sands) | U.S.A. . (000) J Capita Hsld. | Hsids. Inc. \. Hsids. Inc. 


“4.1 «. ° F o 25,117) . 1,781 5,198] 22.7 6.6 . ° ° 0 | 11.2 17.6 
476.6) . F ° , 838,473) . 1,759 6,100] 21.7 6.4 \. . . -9 | 12.9 20.7 
20,755) . 1,904 12.9 3.2 ° . ° -8 | 18.1 24.1 
29,561) . 1,540 18.8 5.6 . . ° 9] 13.5 21.5 
108,888) . 1,743 
, 80,121) . 1,746 22.4 6.7 , . ; -0 | 12.7 20.3 
Redlands . 015: , ; 49,148) . 1,841 25.0 7.6 . ‘ A -2 | 12.1 20.0 
ASao Bernardino : 052% , ° 189,469) . 2,075 : 14.3 3.6 . ’ R -7 | 17.2 23.5 
Upland 3. : . . 23,761) . 1,734 20.9 6.4 ‘ ° . -5 | 11.8 19.4 


San Diego : . A A 4] 1,861,359) . 1,976) 6,696 19.0 5.1 A . ° -7 | 15.9 23.0 
Chula Vista 37. ° ° . 66,925) .0218) 1,780) 5,672 20.5 5.7 ° . . ; 14.6 21.9 
Coronado 20. A . . 45,689} .0149) 2,284) 7,490 12.7 3.0 . ° : -2 | 19.3 24.5 
El Cajon... 29.2) . . ° 47,631) .0155) 1,631) 5,234 24.8 7.5 ‘ . . ° 12.5 20.3 
Escondido. . Md . . 19,243) .0063| 1,688) 5,064 25.9 8.2 . . ° . 11.7 20.0 
La Mesa. ... 25.4) . ° ° 48,513) .0158) 1,910) 5,641 21.6 6.0 \. . ° 0 | 14.4 21.8 
National City 33.5). \ ; 65,207; .0179) 1,648) 5,360 20.7 6.1 le . . -8 | 12.9 20.6 
Oceanside. .... ‘ ‘ ° ‘ 41,195) .0134) 1,823) 5,350 22.7 6.7 , ; A A 12.2 19.4 
ASan Diego. . -2988} 173. . 1,127,281| .3665| 2,157| 6,509 18.5 4.9 ; ’ ; : 16.3 23.2 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


Monthly High-Spot Cities Sales Forecast—Two Months Ahead 
In every first issue of the month SALES MANAGEMENT forecasts what the next month’s retail sales will be in 
leading U. S. and Canadian cities. We give the sales volume, the percentage of change from the same month 
last year and its relation to the national change for the same period. The Survey of Buying Power gives you 
sales for the latest complete year. In between the current Survey and its successor, “High-Spot Cities” alerts 


you to changes in the making . . . each month. 


SALES MANAGEMENT 


GREATEST 
COMPUTING 
MACHINE EVER 
INVENTED FOR 
MEASURING 
A TELEVISION 


CASH :! 


TerCCCELCELERREEREERE eee ee, 
oer SURE 


Dollars Cents 


al OO 


KFMB-TV 
SENDS 
MORE 
PEOPLE IN 
SAN DIEGO 
AWAY 
FROM 
HOME 
THAN 
ANYTHING! 
(TO BUY) 


ag 


ESAN DIEGO 


] ~~ EFFECTIVE @ The “SM” symbols mark original, exclu- 
_@Ds ESTIMATES. 1/1 9 __ BUYING INCOME— ESTIMATES, 1958 


CALIFORNI A | " sive estimates by SALES MANAGEMENT. 


"| Cone | ' Breakdown of Households 
counties | Fo Cash — 
CITIES | | House- ind-| Urban ne 
(continued) Total % holds | ing Pop. Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- of | (thou-| Units | (thou-| Dollars of Per | Per | Per % lo lo fo % % % o o o 
| sands) | U.S.A. | sands) (thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U. . |Hsids. Inc. | Hsids. Inc, | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


San Francisco | 801.5) .4882| 284.7) 363.0] 801.5} 2,106,153) .6848| 2,628) 7,398) 5, , 12.3 2.8/ 14.9 7.3 | 42.1 34.4 | 20.0 24.8 10.7 30.7 
ASan Francisco | 801.5) .4582) 284.7| 363.9| 2,106,153) .6848) 2,628) 7,398) 5, ‘ 12.3 2.8| 14.9 7.3 | 42.1 34.4] 20.0 24.8] 10.7 30.7 
San Joaquin | 238.5) .1363) 74, 4) 83.5, 172.2) 461,847; .1469) 1,895) 6,073) 5, . 20.6 5.6 | 18.0 10.4 | 40.0 38.9) 14.1 20.8 3 24.3 
Lodi 20.3) .0116 7.0) 7.4| 38,061; .0124) 1,875) 5,437 q 25.1 7.4 | 19.7 12.4] 36.4 38.2] 12.7 20.2 -1 21.8 
AStockton 86.3) .0493) 25.3; 33.0} 180,190} .0586; 2,088) 7,122) 5, A 15.4 3.7] 14.6 7.5} 43.4 37.6 | 17.0 22.4 6 28.8 
Tracy 11.4) .0065 3.4) 3.9) 22,132} .0072) 1,941) 6,509) 5, .967] 14.6 3.7] 15.7 8.5 | 45.1 40.5 | 16.7 22.8 9 24.5 

| 


San Luis Obispo 67.0, .0383; 22.3) 25.9) 35.9) 127,888) .0416) 1,909) 5,735 ’ 23.3 6.9 | 19.6 12.2 | 39.3 41.4 | 12.3 7 | -6 19.8 
Paso Robles 10.1) -0058 3.4) 3.9| 18,890} .0061) 1,870) 5,556 ‘ 24.2 7.3 | 20.1 12.8] 38.3 41.2] 12.0 19.5 | 5.4 19.2 


San Luis Obispo 19.0} .0109 6.3] 7.8) 42,338} .0138) 2,228) 6.720) 5,42 967] 13.5 3.4 | 16.1 8.6 | 45.9 41.4 | 16.7 22.8| 7.8 23.8 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


Sales Management's Up-to-Date 


1959 COUNTY OUTLINE RETAIL SALES MAP OF THE 50 UNITED STATES 
Includes Alaska and Hawaii (also Canadian Markets) 


All Metropolitan County Areas clearly defined. 


. County names... for all U. S$. Counties... most legible of all 
the many outline maps we have seen. 


Shows 3. Differences in retail sales volume indicated by 7 different County 


: color shadings . . . 
at a glance —for counties with $500 million or more. 


comparative 
Retail Sales Strength 
of every county 


.. 27” x 41” 


. in 8 colors 


—for counties with $250 million to $500 million. 
—for counties with $100 million to $250 million. 
—for counties with $50 million to $100 million. 
—for counties with $25 million to $50 million. 
—for counties with $10 million to $25 million. 
—for counties with under $10 million. 


1750 cities with retail sales of $20 million or more. 


5. City populations indicated—(as of January 1, 1959). 


Special blown-up projections of all congested small-county areas, 
with county lines and names clearly indicated. 


. Special markings indicate counties whose family sales exceed 


PRICE: $4.50 a single 


family average. 


copy; $4.00 each for two or more copies 


SALES MANAGEMENT, 630 Third Avenue, New York 17, N. Y. 


SALES MANAGEMENT 


al 


Turn on FULL POWER 


in San Francisco 


NOW THE RICHEST* COUNTY IN THE NATION 


The San Francisco Examiner, leading its 
nearest competitor by more than 8! million 
lines of Advertising, gives you more of everything! 
in Daily Circulation 
in Daily City Circulation 
st in Sunday Circulation 
in Sunday City Circulation 


in Advertising Daily 
in Advertising Sunday 


The San Francisco 


EXAMINER 


The Number One Newspaper in the Number One County 
Represented Nationally by Hearst Advertising Service Inc. 


*Effective Buying Income Per Capita, Sales Management Survey of Buying Power, 1959 


MAY 10, 


1959 


The San Francisco Peninsula..... Waa WM 
One Of California's Richest Markets! 3 


EFFECTIVE BUYING INCOME®* 
Represented 


> coreg TOTAL.......... $1,215,896,000 
-sa ng ne) Sn» el 


(40% above United States Average) 


San Francisco Metropolitan Newspapers cannot cover this lucrative market. The only 
effective way to reach it is with: 


PENINSULA NEWSPAPERS INCORPORATED 


@ Palo Alto Times @ Redwood City Tribune e@ Burlingame Advance-Star 


COMBINED CIRCULATION OVER 100,000 — 76% COVERAGE 


59 rve of B ir 
J irvey tT Suying 


SM POPULATION EFFECTIVE SA The “SM” symbols mark original, exciu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con- R " 

COUNTIES sumer income 5 ents fi io : 
CITIES House-  Spend- Urban In- | | 

continued) Total / holds ing Pop. Net come $7,000-9,999 $10,000& over 

(thou- of thou- | Units | (thou- | Dollars of Per | Per | Per Z ‘ Y o | % % % % 

sands) | U.S.A. | sands) (thous.)| sands 000 U.S.A. | Capita) Hsid. | C.S.U., Hsid. . Inc, . . | Hsids. Inc. | Hsids. Inc. 


CALIFORNIA 


an Mateo 


Burlingame 


132.2) 378.4] 987,711) .3211| 2,464) 7,747| 7,471| 7,399) 
8. , 367; .0216; 2,861, 8 8,193) 7 
79,545) .0259| 2,266) 7 ,039| 7 
55 452 .0213 415) 9,63 

2,525) 
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wo 
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Menlo Park... 
Millbrae ; 
Redwood City 
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wee ww 
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Nwaaa wn w 
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San Carlos .012 5.1 be 51,566) . 2,456) 8, 45: 
San Mateo 8 
7 


South San Francisco 
Santa Barbara 


ao 
on ae ws 


ASanta Barbara 57.3 32 ‘ 23. 22 , 728 -0399) 2,142 
Santa Maria f ° 5 ef 30,53 .0099| 2,049) 6,362) 5,873) 6,012 


aagnr - te 


own = 
— Ooo 0o © 
ona eh he wo 


| | 
Santa Clara ; ‘ , “id 1,966) 6, 761) 5,923 
Gilroy 7 2.3 9 .0048| 2,330) 6,779] 6,484) 6,342 
Los Gatos 7 2.5 ‘ 14,509} .0047| 2,044) 5,804) 5,580) 5,428} : 
Mountain View 16.5 .0152 51,486 .0167) 1,943 3 ,658) 5,565 
Palo Alto | .02 5.6 9.3 28,185) .0417| 2,605) 7,722) 6,642) 7,111 
ASan Jose y -O91S 51. 336, . 1094} 2,093 | é 5,924 
Santa Clara .0253 38,2 .0287| 1,996] 7,291] 5,251| 6,178 
Sunnyvale 4 , 7 28 .0242| 1,765] 5,850) D) 5,654) 18. 
Santa Cruz ‘ ¢ : . . ‘ 0474) 1, , 155) 4,865] 27.9 
Santa Crus d 3 50,622} .0165| 2, 5,385] 4,915] 4,962] 26.8 
Watsonville 3.5} .0077 f 365} .0092) 2, 303) 5,455) 5,747] 18.8 
Shasta d . . ‘ 3 0313) 1, 3 . 5,383] 20.1 
Redding 0071 4 29.6 .0096) 2,391! 6,895! 6,177] 6,376) 12.9 


se & 
~ om 
ia 


unworn 
>» 
a 
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~ me So & 
[<) 
o 
I~} nS ww ww we wo 
BRSSSsras 


yawuee 
nonin = & 
o 
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[<) 
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40.7 | 13. 


7| 21.4 
36.6 | 18. 


29.4 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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_ GOES SANTA BARBARA! 


The metropolitan market of Santa Barbara County is really 
reaching toward the sky with population, income and retail 
sales figures hitting new highs. Every facet of this high- 
grade Southern California market is on the increase! 


Be sure to get your share cf this expanding market—16% increase 


in population in 1958 — by advertising in the Santa Barbara 
News-Press, the market’s only 7-day newspaper! 


+25, OVER $15 MILLION INDUSTRIAL PAYROLL - AND GROWING! 
SANTA BARBARA NEWS-PRESS. cron: wooowato, in: 


SALES MANAGEMENT 


Say... What about SAN JOSE?* 


Population Growth... 


EGguale Economic Growth 


. and the 275,653: NEW Metropolitan San Jose residents who have 
arrived since 1950 have added 92,305: new dwelling units to housing lists, 
plus pushing all phases of the area's economy to impressive new highs! 


Look what has happened in JUST ONE YEAR: 


1958 — $200,760,000 
FOOD SALES UP 8% 
1957 — $186,622,000 


1958 — $1,113,058,000 1958 — $720,673,000 
EBI UP 6% RETAIL SALES UP 4% 


1957 — $1,050,487,000 1957 — $696,267,000 


1959 — 566,200 
POPULATION UP 8% 
1958 — 525,500 
1958 — $24,547,000 
DRUG STORE SALES UP 7% 
1957 — $23,034,000 


1958 — $67,547,000 
SERVICE STATIONS UP 8% 
1957 — $62,439,000 


1958 — $69,069,000 1958 — $48,331,000 
GENERAL MERCHANDISE UP 5% APPAREL UP 6% 

1957 — $65,587,000 1957 — $45,495,000 
All Other: Sales Management 


1. Sales Management—Bureau of Census 2. Department of Labor Statistics 


*Have you gotten your copy of “Say ... What About San Jose?” It's Free! Write Box 364. 


And you COVER San Jose ONLY with the 


L Sim Jose 


Member of Metro Comic Sunday Network 


Represented Nationally by Ridder-Johns, Inc, 
Now with Parade, To 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


\ 
SAN LUIS OBISPO 5 ng 


2 Luis Odispo, 


SPLOT, 


prt re rer ern 


Bakersfield 
*e 
East Bokersfield 


SAN BERNARDINO 


san Fernondo 


Burbank 
Cun, 


~ ce 
" Site pee 


~ 
ee @Monrovie 


sgt An, sient desct hats 


ontebeliog 
feetingiee Porke @Bell 


LOS ANGELES SAN BERNARDINO 


7° 
Son Bernardino 

rte Qaterie 

Bei, 

@ Whittier @ 


@ Fullerton 


© Anaheim RIVERSIDE 


® Sento Ana 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 


0026 sq. in. equals $1 million 


Cities shown are those hoving 
net Effective Buying Income of 


$15 million and over 


Major Metropolitan Counties 
enlarged separately in order 
te avoid extreme distortion 
within remainder of state 


TA BARBARA 


ous 


East Bakers! 


phareras 


¢ 
‘ 
‘ 
€ 


eaene Acnthirn seeterncke ronan 


Riverside 


Natvonai City 1 
vaso 
eae SATA A TE eee 


naa Vista 


SALES MANAGEMENT 


Are You Selling Where They Buy 


TWICE AS MUCH? 


SANTA ROSA 5M Index of Sales Activity | 205. 


Effective Buying Income Per Household ..... $5,846.00 


CALIFORNIA Retail Sales Per Household $6,458.83 


Fabulous Santa Rosa—where retail sales are more than twice national average. 
One of the few Potential Metropolitan Markets where retail sales actually exceed 
Effective Buying Income per household. 


There's No Mystery in 'WHY'! 
The Press Democrat saturates the rich Sonoma-Mendocino-Lake Counties area 
of California 


206,700 Population 
A Tri-County area of $369,968,000 Effective Buying Income 
$269,341,000 Retail Sales 


THE PRESS DEMOCRAT santa Rosa, California 


NATIONAL REPRESENTATIVES: GILMAN, NICOLL & RUTHMAN 
Statistical source: May 10, 1959, Sales Management ‘Survey of Buying Power.” 


By7p POPULATION EFFECTIVE @D eats ss ~The “SM” symbols mark original, exclu- 


CALIFORNIA ESTIMATES, 1/1/59 BUYING INCOME-— sive estimates by SALES MANAGEMENT. 


COUNTIES Fur A = i 
CITIES In- | | 

(continued) Net % come $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000d. over 

Dollars of Per | P % & % % % % % % 

(thous.) (000) U.S.A, C.S.U. . | Hsids. . |Hsids, Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Income Breakdown of Households 


7 3,800) .0012 5,429) 5, 10.7 -9 | 18.7 10.9 | 50.9 49.8 | 15.2 22.5 -5 13.9 
9.8 ° 56,125) .0182 5,727) 6, 18.6 -0 | 17.6 10.0 | 41.8 39.8 | 14.9 21.6 3 23.7 
1.7 9,409} .0031 5,535 18.1 . 16.9 9.4) 42.0 39.2 | 16.2 21.5 -8 25.2 

47.3 244,432) .0795 5,168 11.9 0 | 14.8 8.1 | 49.6 45.3 | 17.3 24.0 A 19.6 
4.8 26,842) .0087 5,592 14.1 -7 | 16.5 9.2 | 46.9 44.1 | 16.3 23.3 -2 19.7 
30.5 139,938) . 4,588) 6, 10.4 -5 111.9 6.1 | 49.6 42.6 | 20.3 26.4 8 22.4 


63.8 ° 264 , 206 4,911 26.5 . 20.8 13.4 | 35.6 38.5 11.2 18.4 
5.3 29,750) . 5,613) 5, 17.3 . 15.8 8.7 | 44.0 40.8 | 15.1 21.2 
13.9 71,903) . 5,173 7} 23.5 . 18.6 11.2 | 37.4 37.6 | 13.4 20.4 
47.0 251,503 5,351 24.3 -2 | 21.3 13.5 | 36.8 39.0 / 11.6 18.7 
15.7 83,508) . 5,319 16.3 s 17.1 9.3 | 42.7 38.7 | 15.4 21.2 
2.6 13,889) . 5,342 24.3 , 20.3 12.5 | 37.1 38.4] 11.6 18.1 
10.4 ° 66,911 6,472 21.3 a 21.4 12.8 | 37.5 37.3 | 12.6 19.2 
, : a 3.9 22,602) . 5,795 19.9 ° 18.4 10.5 | 39.0 37.2] 15.0 21.7 
See Marysville- 


22.2 
6.4 
9.3 


41,369 5,746) 6,516 ; ; 36.7 
12,549) . 6,605) 5,456 
15,226 4,478) 4,115 . . 36.9 40.9) 7.8 
229,495 5,204) 5,180 A 34.6 38.0 
9,545) . 5,024) 4,773 , 32.7 10.5 17.6 
15,870) . 5,668) 5,119 ; -7 | 21.1 13.1 | 37.5 38.7 | 12.4 19.5 
24,283) . 5,782) 5,279 . -9 | 19.6 39.3 39.2 | 13.2 19.9 
33,972) . 7,385) 6,066 7115.0 7.2 | 43.1 34.7 | 18.5 22.7 


5.6 
[8.6 
14.5 
15.0 


ox moot Bw wo ~ 
Ser ocwonween 


11.8] .0067 
174.5) .0998 
34.8) .0199 
12.6} .0072 
25.9) .0148 
56.5) .0323 
13.5! .0077 


22,934 6,460) 5,333 ° -1| 20.6 12.7 | 40.1 41.6 | 13.0 20.4 
323,303 6,302) 5,712 -3 | 17.6 9.6 | 42.4 39.0 | 15.3 21.4 
61,060) . 6,231) 5,501 ‘ 17.8 9.9] 41.8 39.1] 15.5 21.9 
21,813) . 5,740) 5,320) 5,410 ; 17.9 10.6 | 38.8 38.5 | 13.2 19.9 
63,272) . 7,357| 6,265) 6,738 , 12.2 5.8 | 45.4 36.2 | 18.9 22.9 
31.6] 108,945 6,371) 5,213 ° -O0 | 17.6 10.1 | 38.3 36.8 | 13.8 20.1 
28,839) . 6,707) 5,886) 6, . 15.8 8.11 40.2 34.6! 15.1 19.7 


Sa 


oo ee @ w& 


_ 
_ 


sir 


SM Standard (4) and Potential (4) Metropolitan County Areas. , 1959. Before using these figures read foreword, page 13. 
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: aa POPULATION EFFECTIVE ~ The “SM” symbols mark original, exclu- 
CALIFORNIA BYLD ESTIMATES, 1/1/80 BUYING INCOME— ©) ESTIMATES, 1958 dive ostimatee by SALES MANAGEMENT. 


COUNTIES Cast Income Breakdown of Households 
1 
(continued) ing % 500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004 over 
of Per Per | Per 0 fo fo % fo % % % 
U.S.A, | Capita $.U. ; Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc, 


0140) 1,703 ° -1| 22.0 13.8 | 36.2 38.2) 11.4 18.2| 6.3 22.7 
Maryasville-Yuba City. 48,773| .0148) 2,004 
Marysville. .. 5 - 0053 ' ‘ 21,171) .0069) 2,301) 7,561 ' 41) 17.1 8.7 | 42.6 36.3] 16.0 20.8 | 10.3 30.8 


Total Above Cities. ...] 9,578.8 sien weds eden 21,168,163) 6.8831) 2,210) 6,667 ’ . 0} 16.3 8.5 | 40.7 35.0} 17.4 23.2) 9.2 28.3 


State Total........ ee ee 2,083) 6,368) 5,688| 6,884] 18,1 17.2 9.4 | 39.7 36.2| 16.5 22.8| 8.5 27.0 


POPULATION POPULATION E. B. |. 
ESTIMATES, 1/1/59 JM ESTIMATES, 1958 BY ESTIMATES, 1/1/59 @D ESTIMATES, 1958 


Con- 
sumer 
House- Urban Spend- 
hold Pop. Per | Per ing % Per | Per 
(thou- (thou- Cap- |H’se- (thou- ; Units f | Cap-|H’se- 
| sande) sands) 8. its | hold le (thou: 000) its | hold 


84.5] 91.4) 189.3) 628,932) .1720|1,860/6, 260 
104.3} 107.4) 192.4] 697,006) .1941/1,747/5,724 71. .8}1,050. .1] 6,430, 266]2.0908|2,345| 7,099 
d 299,374) .0974)2,052/6,329 
Long Beach .7027|2,235.4|2,402.2| §,890.5|14,096,295|4.5831|2,176)6,306 eee] 143.6) . ‘ 4] 284,206) .0859|1,840)5,516 
AModesto... 2. 46.4) 47.0, 89.1] 251,603| .0818/1,674/5,420 aie eT ’ 2] 481,847] .1469|1,895)6,073 
Sacramento... .. 4. 141.6 ‘ 307.9} 962,426) .3129'2,127/6,797 
San Bernardino. .| 782.0) . 242.6} 263.0 436.2] 1,301,975] .4233|1,731/6,367 5) . A] 323,303) .1051|1,853 6,302 
-5386| 278.0 391.0) 778.4] 1,861,369] .6052|1,976 6,696 | 

-8237|_ 174.2) 193.2] _ 444.11 1,113,088 “3619/1 ,966)6, 390 13410.9|7.6670|4,433. 0/11, 240. 9]28, 481 80,9. 2604|2,124 6,424 


RETAIL SALES— GUD ESTIMATES, 1958 


Per . 
COUNTIES Hsid. Index Dri Auto- 
CITIES i Retail Quality | of Sales ood idse. | Appare . | motive 

> e Sales ndex | Activity ($000) | ($000) 


3,802 | . 112 | 77,090) 177,631 
| 8,254 
GR. .néetsovene J d 7 5,414 
Berkeley... 07: 0742 F d . R 23,151 
Fremont. ......... 7 , 99% 01% p ’ J 3,985 
Hayward. , 8: J 040% , 63 % 17,211 
Livermore......... 3, ‘ .007 : e , 2,992 
1A0akland....... 6: 3 d y ° 78} 127,132 y 96,732 
Piedmont nen ied ies a 
San Leandro F , 903 04 j P ‘ 6,328 y 15,214 
311 aan ona 
950 1,133 
8,642 16,388 
4,278 3, 8,023 
MONE cosececcss 7 F é g y ,339) 2,772 A m 5,113 
Calaveras............ é é §92 
Colusa aeawees A ¢ ‘ d 949 
Contra Costa F . . . ° 35,781 
Antioch 25, On F : 5 , 57 2,815 
Concord , 35, J .017 , 63 ‘ 1,574 
E! Cerrito e O01 7 q j 467 
Martinez , 8, d , 1,245 
Pittsburg......... 30, 19% } -0122 y , 935) ’ 4,023 
Richmond se ,026 | .08: ‘ : od 13,605 
San Pablo......... of mt -01 ° , 62 260 
Walnut Creek...... 50 , 375 0% d ‘ y ‘ 7,756 
1,836 
939 
Placerville. . . , 455 .009% J 5 586 
Fresno. ... : . . ’ ° , 43,112 
AFresno 312,86 , . 10% 7 “ 34,329 
Reedley....... r . A 004: . 819 
i cshivebebaed , 952 é g é 2 "3 1,214 
Glenn a ee , ‘ A d 2,210 
Humboldt. ..... : ‘ F . ‘ 15,906 
Arcata....... 2 , 88: d ‘ 2,450 
Eureka. . ied 76, 998 038: 0% ‘ ° 9,949 
Imperial , ue ’ ¢ » ‘ 11,315 
Brawley esnade 21, d . 005 1,742 
Calexico ; ,657 .0075 .0052 ’ 4,112 
El Centro... . 2,429 02 ‘ 32 ‘ 4,720 2,309 
ee 7 y d J d 2,279 300 
Kern : . ° a P 44,376} 15,399 
ABakersfiek i ; 93% 10% .0582 . J 37, 150 10,297 
Delano , 3, 8: d d , 1,050 1,428 
East Bakersfield... ‘ 0143 02 ; 1,275 624 
Oildale 2, ‘ 012 , p 568 277 
South Bakersfield... ; ‘ y 433 211 
_-0057 219 . 493) 1,374 1,328 


1 General merchandise sales include my of “‘non-store 2 vetaiiens: " This category SM Standard (4) and Potential (4) Metropolitan County Areas. 
was included in the 1948 Census and is particularly significant for cities |.sted Before using these figures read a. A i 
in the editorial introduction, starting on Page 13, under heading ‘Mail Order.” ©s , 1959. 
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Not only can you put all your eggs in one basket 

in the KERO-TV market — it’s the wise thing to do! 
KERO-TV is the only single advertising medium that 
reaches all of the more than a million prosperous 
people who live well and buy lavishly in the 

| great Southern San Joaquin Valley — California's 

J SUPER-market. And, KERO-TV does more than 
J just reach these people. It delivers your sales mes- 
sage with full impact. Entertainment and 
advertising production is in keeping with 

the size, sophistication and spending 

4 power of the audience. KERO-TV facili- 

F ties are big-time and are manned with 

a big-time staff. Presentation of both the 

programs and the commercials can 


stand the scrutiny of the most criti- 


\\ cal agency and client. You get the 


WHO SAYS YOU CAN’T...? ’ \full treatment, too, with mer- 


@ chandising and marketing aids. 
\ So when the Petry man calls, 
heap the KERO-TV basket high! 


é _ ~ KERO-TV 


CALIFORNIA'S SUPER-market 


BAKERSFIELD 
CHANNEL 10 NBC 


ee <a 


REPRESENTED BY EDWARD PETRY & CO., INC. 


a ° “SM” symbols mark exclu- 
CALIFORNIA RETAIL SALES— GUD ESTIMATES, 1958 Te estimates by SALES MANAGEMENT. 


COUNTIES % | Buying Dri General Gas 
c Power Food Apparel motive | Stations | Hdwre. | Drugs 
cs on | “ao | 
14,596 1,961 
6,909 1,222 
4,900 461 
7,026 
2,667 462 


2,123,082) 614,577\1,085,128| 510,976 
‘ 22,122 6,954, 10,755 8,654 
Altadena Township 29,769 d 08 10,003 2,393 1,433 931 
Areadia.......... 63 ,358 d 0% 21,953 3,949 4,459 5,074 
Asusa... aeees 25 , 402 d d 10,903 1,484 1,154 940 
Bell hoes 36,758 A ‘ 11,706 2,782 2,628 515 
Belvedere Township 26,113 01 } 14,217 975 1,046 
Beverly Hills....... 157 ,061 é F 19,337 13,411 28,311 
Burbank. ........ 167 ,057 ° , d 53,306) 14,153 6,441 
Compton haa 189 , 296 ‘ d y 43,784 7,455 5,617 
Covina - ee 34,566 o . ‘ 9,589 1,251 1,609 
Culver City........ 129,901 d 03 29,987 7,407 4,804 
El Monte....... 60,759 ¢ 015% 16,330) 3,199 6,015 
EA 67 ,686 -033 -02% ‘ 22,015 5,685 2,803 
Glendale . 218,956 ° 093 y 64,172 12,963 
Hawthorne......... 72,775 ‘ 02 4 30,811 4,825 
Hermosa Beach. . . 34,812) ‘ 01; 5,621 . 1,472 
Huntington Park 110,292) : - 0% 13, 299 13,555 
Inglewood 162 524) ‘ ° y 34,744 14, 155 
Lakewood - 75,264 ‘ - 038 17,365 8,822 
Long Beach-Lakewood| 613,399) 134,853 42,679 
Along Beach.......] 560,603) 27 238 ‘ 128 , 630 , 35,147 
LALos Angeles......] 3,703,397) é 71 3 857, 188 244,118 
Lynwood ; F 63,574 J 023% 2 27,973 2,126 
Manhattan Beach 34,005 J A 6,127 1,341 
Maywood... 15,272 ¢ ‘ 3,813 385 
Monrovia ‘ 59,617 ‘ ¢ 13,767 7 1,992 
Montebello... 41,949 d ‘ 18,376 1,809 
Monterey Park . 27,418 e . % 13,908 684 
Pasadena “op 262,412). 1023 48,441 , 18,997 
Pomona wahaces 104, 987 F y 25,407 7,804 
Redondo Beach ul 86 904 P 03% 37,306 2,940) 
San Fernando ona 62,750) ¢ ‘ ¥ 13,251 4,021 
San Gabriel 61,277) 03 ‘ K 21,675 612 
San Marino 19, 167) ‘ ‘ 6,204 1,569 
Santa Monica ; 176,239 ‘ d 45,634 13,517 
South Gate : 98 , 824) ; 036 21,996 2,192 
South Pasadena. . 28,579 ’ 015% 2 8,199 679 
Torrance ‘ 74,487 d F 28 736 ¢ 3,734 
Whittier 139 , 939 ‘ 03 9 41,132 ‘ 14,912 
Madera i é ° 13,755 1,657 
Madera 30,218) : . 8,425 1,482 
Marin ,332) J ° 46 ,672 
Mill Valley : 9,§ ‘ ‘ 7,035) 
San Anselmo 19, 405] ‘ ; 10,190 
San Rafael ae 46, 499 d J 10, 368) 16,617 


Mariposa ; 5,300 d d 2,070 bee 80) 
Mendocino. ......... 57,153 ° d 15,415 7,667 
Ukiah...... 23,408 ‘ . 5,872 5,018 
Merced. ... ‘ ‘ 98 940 . A ° 24 ,002) 14,015) 
OS ere 52,520 F ; 11,441 8,514 


Modoc 8,592 ‘ d 2,027 951 
Mono ecu 5,511 ° d 1,744 eal ees 
Monterey. . . _ 203 ,841 . ° 50,562 28,645) 
Alisal . , 14,778 ° d 4,524 599 2,470 
Carmel-by-the-Sea 13,952 ¢ A 3,628 2,168) 170 1,599 
Monterey. . . 45 ,325 . d 9,223 2,420 12,716 4,378 
Pasific Grove. ..... 11,670 . d 2,026 375 wee 1,432 
DL vcavenceeun 76,153 J d 15,719 5,647 12,920) 6,763 
Seaside ; 10,391 - 005: ‘ 3,178 270 422 1,735 


Napa... * 54,653). ‘ 14,725 1,727 8,417} 4,872 
Napa... : : 10,814 1,478 7,145] 3, 115) 
Nevada..... . m d 11,872 851 3,995 3,430) 
Grass Valley- 
Nevada City....... 8, : 5,457 851 2,875) 1,744 
Grass Valley i 30: .0071 ; 4,041 729 2,489} 1,222 
Orange ee 638, | «3179 r F 174,328 39,190} 38,043} 99,549) 65,929 
Anaheim : ,938] 0338 | ; 75 15,827 3,157| 6,415] 15,320) 6, 109 
Costa Mesa....... 20, 8! .0104 ; 66 7,163 673 873; 1,663] 3,090 
Fullerton a $1,146} 03085 | , 101 17,198 3,198} 6,801} 15,886} 4,539 


Garden Grove ; ¢ .0294 77 24,279 3,483) 3,431 4,917 6,093 
Laguna Beach. . . 24,604 0123 157 241 5,996 1,686 1,204 5,035 2,187 1,413) 


1 General merchandise sales include sales of ‘‘non-store retailers.” This category SM Standard (4) and Potential (A) Metropolitan County Areas. 
was included in the 1948 Census and is particularly significant for cities listed Before using these figures read foreword, page 13. 
in the editorial introduction, starting on Page 13, under heading “Mail Order.” © SM, . 


248 SALES MANAGEMENT 


In a single year, population within KNXT’s ten-county coverage area has jumped by almost 
half-a-million...an increase larger than the entire population of all but 27 U.S. cities. Retail 
sales are hopping, too—to the tune of $12 billion yearly, second-highest in the nation. As always, 
KNXT remains the prime mover of products in this booming, dollar-rich area. Year-after-year 
the number one television station in seven-station Los Angeles, Channel 2 continues to deliver 
more homes than any other advertising medium throughout the Southern California market! 


CHANNEL 2, LOS ANGELES - CBS OWNED « REPRESENTED BY CBS TELEVISION SPOT SALES KNXT 


KNXT MARKET DATA: population 8,858,200; families 2,962,100; retail sales $11,898,259,000; food stores sales $3,034,364,000; drug store sales $402,325,000; 
general merch. sales $1,442,383,000; effective buying income $18,552,465,000. Sources: Sales Management “Survey of Buying Power,” May 1959; L. A. Nielsen. 
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ARE YOU 
GETTING 
YOUR SHARE? 


It would take you a lifetime 

to count the dollars 

represented by the purchasing power 
of The LOS ANGELES EXAMINER 
family audience. 

708,814 Sunday Examiner families 
annually spend 

$5,005,293,334 

355,481 “daily Examiner families 
annually spend 

$2,509,876,987 


“Source: 1958 ABC 
Audited Reports. 


Los Angele 


Represented nationally by Hearst Advertising Service, 
Herbert W. Beyea, President 


aminer 


MAY 10, 1959 
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RIVERSIDE, CALIFORNIA 
RANKS IN THE TOP 100° 


among the 3070 counties in the nation! 


97th* in Retail 51st’ in Gas Station : ' 
92nd* in Drug 102nd in Food © 103rd in Population 
83rd* in Lumber, Building, Hardware 116th in Auto 111th in E.B.1. Total 


WY AW WK AS 


~ WKN NY MQQQGY. 
W WWW 555 en 
LARGE THAN THE COUNTIES WHEREIN THESE CITIES ARE LO ae vie 
a 
( Harrisburg wegen 
Spokane : | 
a Palm Beach Peo Erie we ) ee 
it i ° Tacoma +e 
Retal } Wilkes Barre ee a 
El Paso ak, 


L\| SS 
“ oA Ae Providence Lumber } stockton 


SS 


“heron \ toledo Building }) San Francisco 
Mobile Gas Station It Lake City Hardware verque 
, |S Albuq 
Foo ) Brockton St. Paul tt 

Tucson ——_—— 


An independent market 60 miles from Los Angeles. Less 

han ‘2 of 1% of th | circulati f the Los Angel 
RIVERSIDE PRESS Titlipsnes ‘seiagngee ents Wa: palate: wad 
an P| ’ NM TE R Pp <a 4 4K t The counties of Riverside and San Bernardino comprise 


the Nation’s 27th largest Metropolitan Area, the Pacific 


. li ia’s 4th 
RIVERSIDE, CALIFORNIA Coast's 6th, and California's 4th. 


< GD ~The “SM” symbols mark original, exclu- 
CALIFORNIA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
y ww ree Eating & | | Furn.- 
COUNTIES | & L Buying Index Drink, House- | Auto- Gas 
CITIES Power uality | of Sales Food Places dse. Appl. motive | Stations — 
(continued) S.A. Index Activity | ($000) ($000) $000) | ($000) ($000) ($000) 
Newport Beach... 46 -0137 -0153 105 8,573 4,018 76| r 4,043 3,206 1,046 
Gc tastecse 25 , 344 01: -0138 8,545 1,058 4,716 3,002 : 1,031 
Santa Ana.... 4 | ,095: -0613 34,777; 10,113 a » 273 . 35,318} 12,645 6,724 


-0282 15,393 4,439 ’ ’ 13,104 6,542 1,803 
4,663 703 ‘ y 377 2,962 1,627 614 
4,433 1,350 ; , 609 7,729 2,525 593 
4,379 1,412 141 1,715 1,579 713 

86,557} 30,165 -744, 62,656) 46,276 12,442 
7,080 1,847 468 5,067 4,294 646 
4,927 2,255 725 5,454 5,303 731 
7,648 6,970 . 92 843 3,637 3,921 3,180 

143 ,490 : ; 33,064 6,860 4 . 9,590; 27,553) 12,033 4,692 


Sacramento. .... 632,808 ° 4,469 : 122 183,741; 48,666 ° 52,926) 84,506) 51,794 19,915 
North Sacramento 33,581 ° : 304 8,070 1,742 : . 5,483 8,315 2,707 757 
454,794 ° ° 231 102,182} 37,972 ’ ’ 40,144) 68,339) 34,095 ’ 15,822 

15,710 ° 3,653 . 98 3,586 1,134 ° 471 2,460 1,853 552 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


YEARS OF 
AUDIENCE LEADERSHIP 


For more than three continuous years...covering 
sixteen consecutive ARB Rating Periods... 
KCRA-TV has enjoyed audience leadership 

in the prosperous, growing SACRAMENTO, 
CALIFORNIA TELEVISION MARKET. 


This KCRA-TV audience leadership means 
more viewers... more sales impressions... 
greater results for your advertising dollar. 


ARB RATING PERIODS KCRA-TV STATION “B" § STATION “C” 
November 7 — November 13, 1955 32.3 30.3 31.1° 
February 8 — February 14, 1956 34.2 29.7 29.7 
June 2— June 8, 1956 35.7 35.6 25.2 
November 15 — November 21, 1956 43.8 36.1 22.1° 
February 8 — February 14, 1957 49.1 32.4 21.7° 
March 18 — April 14, 1957 46.5 31.0 24.7 
May 8 — May 14, 1957 49.7 34.5 19.5 
October 14 — October 20, 1957 58.7 35.3 6.2 
CALL YOUR PETRY MAN October 29 — November 4, 1957 48.8 40.4 11.4 
for availabilities on December 1 — December 7, 1957 49.0 39.8 13.8 
KCRA-TV, the flourishing February 8 — February 14, 1958 49.2 40.9 11.0 
May 12 — May 18, 1958 48.0 42.3 16.1 
September 9—September 15, 1958 53.5 35.8 14.1 
© October 4 — October 31, 1958 50.7 37.6 12.2 
© November 8 — December 5, 1958 50.6 35.6 15.2 
@ January 5— February 1, 1959 44.8 30.2 14.9 


Sacramento Audience 
Leadership Station. 


(*) Denotes total audience share of stations “C & D”’. Station 
“D” went off the air after May 8 thru 14, 1957 rating period 


KCRA-Tv aaecaieiaai 


SACRAMENTO 


THIRD LARGEST MARKET IN THE 11 
WESTERN STATES . .. SOLD BEST BY TWO 
GREAT NEWSPAPERS! 


SAN DIEGO CALIFORNIA 
Che San Diego Union | AVENING TRIBUNE 


“The Ring Cy of Truth” 
COPLEY NEWSPAPERS 


15 “Hometown” Newspapers covering San Diego, Cali- 
fornia — Springfieid, Illinois — Northern Illinois — and 
Greater Los Angeles . . . Served by the COPLEY Wash- 
ington Bureau and the COPLEY News Service. 


Represented nationally by WEST-HOLLIDAY CO., INC. 


ove sy The “SM” symbols mark original, exclu- 

CALIFORNIA RETAIL SALES— GYD ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
F r Eating & 

COUNTIES % 5 Buying Index Drink. Auto- Gas Idg. F. 

CITIES | Po of Sales ood Places . | Apparel L, motive | Stations . | Drugs 

(continued) . 8. A. Activity ($000) ($000) ($000) | ($000) ($000) 


San Bernardino. ..... . L @ a d 39,464 22,356 82,693; 70,518 15,801 
Barstow ae 2, iy ‘ ‘ 4,245 1,072 : 3,594) 7,671 1,004 
Colton. . pana 809 | . 7 3 952 ° 2,968 4,308 A 592 
Ontario-Upland.... 3, 0367 4 " 3,947 16,671 7,897 1,833 
AOntario. .. 3, 0% 026: t ; 3,410 ° 13,974 5,740 y 1,264 
Redlands..... + 32, 916 d 1,764 6,246 3,828 1,047 
ASan Bernardino. . ‘ Ai! 070: . 11,701 33,595) 17,766 7,346 
vcsanesend y ‘ J ' 537 1,597 2,157 569 


San Diego ...| 1,170, ‘ F 71,415 205,651] 104,656 38,632 
Chula Vista... y 02: 022: 3,194 , 4,936] 3,826 1,089 
Coronado.......... 70 | . j : 1,781 2,625} 1,181 1,042 
El Cajon......... 416 | .0231 | ; 2,285 7,826] 4,269 2,490 

1,678 y 7,163] 2,650 1,154 

1,453 13,139 3,285 1,183 

1,886 Y 13,344] 3,604 1,344 

; 3,406 8,923] 4,225 ; 1,339 

50,512 ’ 134,407] 61,175 t 24,340 


Escondido 
La Mesa 
National City 
Oceanside. . . 731 | 
ASan Diego 


SM Standard (4) and Potential (4) Metropolitan County Areas. 5 Before using these figures read foreword, page 13. 


The San Bernardino-Riverside-ONTARIO Metropolitan Area is 
YO UJ 2 ki EST California’s fourth largest market. ONTARIO is its fastest-growing 
segment. A new terminal building in construction at Ontario Inter- 
national Airport . . . a 2-million dollar Fruehauf Trailer plant 
APPROACH nearing completion . . . a boost to 9,000 in employment at Kaiser 
Steel between Ontario and Fontana . . . these are a few instances 


TO A GREAT METROPOLITAN AREA of the growth flourishing in the community served by . . . 


THE DAILY REPORT 
ONTARIO - UPLtAND, CALIF. 


COPYRIGHT 
Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index and value of farm prod- 
ucts sold are fully protected by copyright. 
Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SALES MANAGEMENT, INc. 


SALES MANAGEMENT 


DRAW! 


Take a bead on KFMB Radio in San Diego. Because here in the 19th 
market people are working, playing and buying at breakneck speed 
and KFMB is their reflection. Friendly voices with wonderful music. 
Authoritative voices with factual news from CBS, from our own re- 
porters covering a market that relies on us to get the news first and 
get it right. Intimate voices with variety programming. Overall, 
a sound that has caught the bounce, verve and life of the 
San Diego area and has ¢ captured its ears as no other 
radio ever has. It all adds up to the biggest audiences 
in the better part of Southern California. It’s 
notime tohold yourfire Jax 2 in San Diego. Shoot 


straight atit with KFMB§ A Radio. DRAW NOW! 


KFMB RADIO'®) SAN DIEGO 


REPRESENTED BY EDWARD PETRY & CO., INC. 
MAY 10, 1959 


WHAT'S BEEN HAPPENING IN SAN FRANCISCO? 


In the past five years, while San Francisco city population has 
actually decreased . . . the suburbs continue to expand, 
and now have more than twice the population and 
buying-power of San Francisco. 


“en ie And in the suburbs 

ten Pesta “3 ot . » +» WHERE POPULATION CONGREGATES 
AND BUYING-POWER CONCENTRATES... 

THE CHRONICLE CIRCULATES! 


(San Francisco Chronicle 


SM The “SM” symbols mark original, exclu- 

CALIFORNIA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 

Total Per ¥ 
COUNTIES Retal! % Hsid, Buying e Auto- Gas L 

CITIES Sales of Retail Po uality ood . | Apparel 7 motive | Stations | Hdwre. pa 

( continued) — ($000) U.S.A. | Sales ndex ($000) ($000) ($000) ($000) 


1,157,612 | .5765 | 4,066 | . 132 , : ; 108,693 ’ 154,701} 57,089 " [34,317 
.| 1,157,612 | .5765 , 132 ‘ . Y 108, 693 , 154,701} 57,089) . 34,317 
281,373 | .1401 | 3,782 | . ,026 , , 16,974 i 49,236, 24,183 9,034 
37,083 | .0185 : Y : : 1,705 : 8,946] 3,024 : 1,073 
175,767 | .0875 j i Y ; 13,904 i 27,721| 13,781 : 6,377 

17.607 | .0088 | ; ; y j 593 2,841] 2,002 ‘ 519 


SM Standard (4) and Potential (A) Setegeien Guay Areas. q . Before using these figures read foreword, page 13. 
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S§TOC KTON | See “4 bi gger than you think! ie -. 


. the self contained independent major $574 MILLION 


market in California's wealthy interior valleys, — Setated Market* 
where only the STOCKTON RECORD creates > 
a positive “buying influence" in 93% of the 
_ABC City Zone homes and 64%, of the Trade 
; Area homes. 


set 
| STOCKTON ABC TRADING ZONE 
Population ...... .303,716 

et Effective Buying Income $574, 930,632 
SACRAMENTO On. Total Retail Sales.....$354,035,131 
TON — Food Store Sales...... $88,446,736 


Data Source: Sales Management 1959 Copyrighted Survey : é f 
Oo \ > y 
FRESNO @ 


is CIRCULATION 56,233 DAILY ae Se 
BAKERSFIELO @ V 9/30/58 ABC Pub. Statement Sto ckton ANN 


LOS ANGELES \@ *no out-of-town daily newspaper 


reaches even | out of 10 homes deomien, CALIFORNIA 
Represented nationally by Cresmer & Woodward, Inc. 


SAN 
FRANCISCO 


Their Authority Is the Survey 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 
they know too that the people they are talking to—advertisers and advertising agencies—rely 


on the same authority. 


SALES MANAGEMENT 


SOMETHING MISSING 
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«LIKE CALIFORNIA W/7HOUT 
THE BILLION-DOLLAR 


VALLEY OF THE BEES 


/ Actually, total effective buying income | Sah >  . THE SACRAMENTO BEE 


of more than $2.9 billion Pil aul t/eey .: Leading newspaper, reaching ap- 
[tl SERA Ae proximately 4 of 5 families in 

/ More people than each of 18 entire states he alee Ui) p ABC city zone, 1 of 2 in 19-county 
ee 4, market with more than $1.7 bil- 


/ Not covered by San Francisco and ¢ “A B44 a eye ee 
Los Angeles newspapers , 4 . THE MODESTO BEE 


Only newspaper covering Modesto 

E ; 4 Cte area, reaching approximately 9 of 

The only daily newspapers that get home in A * @ 5° 10 families in ABC city zone, over 

ali ee ot cans io deg : 5 one-half the families in trading 

California S inland valley are the three Bees. TE - area with effective buying income 
Shoreline newspapers simply don’t have any- AS <2 2 ¢ of $272 million. 


thing for valley people. Send your message THE FRESNO BEE 
home to this $2.9-billion market with the Bees. ; 
Only newspaper covering Fresno 
7 74 area, reaching more than 4 of 5 
Data source: Sales Management’s 1958 Copyrighted Survey Y Te Os families in ABC city zone, 1 of 2 


ys 4 4 4,” families in trading area with $936 
Hy) . % million in buying power. 


MCCLATCHY NEWSPAPERS 6 


NATIONAL REPRESENTATIVES ... O’MARA & ORMSBEE 3 


McClatchy gives national advertisers three types of discounts . . . bulk, frequency and a combined bulk-frequency. Check O'Mara & Ormsbee for detalis. 
MAY 10, 1959 


SAN MATEO COUNTY ... One of the TOP 5 
Markets in Northern California 


FOOD SALES: $163,579,000 RETAIL SALES: $523,083,000 POPULATION: 400,800 
AUTOMOTIVE SALES: $76,351,000 EFFECTIVE BUYING INCOME: $987,711,000 


Served by the County’s Most Read Newspaper 


San Maten Times 


— : ° — and No. 8 In the U.S. A. In per capita income—$2,464 “Largest Afternoon Circulation in the County” 
o. California and No. 16 in the U.S.A. in family income—$7,747 3 nl 
All data from Seles Management, May 10, 1999 Represented Nationally by Gilman, Nicoll & Ruthman 


_ SM The “SM” symbols mark original, exclu- 
CALIFORNIA RETAIL SALES— X% ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES % : Index . | General Gas Bidg. 
Po ality | of Sales ood Mase. . Stations | Hdwre. 
ndex | Activity ($000) ($000) | ($000) 


113 130 4,839 14,646 
133 198 1,097 3,148 
San Luis Obispo 36, ‘ J 134 168 2,863 3,638 
San Mateo......... y d ° 124 144 43,440 49,847 
Burlingame. . . 94 d -02 159 191 2,860 2,849 
Daly City.......... 2,103 | .0: 0247 123 129 4,137 
Menlo Park 2, 0% 0 130 137 5,018 
Ps ckchcness 3% 013 012 144 153 4,485 
Redwood City. . 3,2 -04 -03 139 178 3 8,022 
San Bruno... . x 0139 7 114 lll 3,464 
San Carlos. ... 4 p 136 153 i : 3,071 
San Mateo 122,965 | .061: 144 155 AT: ’ 9,678 
South San Francisco 22,102 P P 49 ‘ j K 2,340 
Santa Barbara . 190,445 d ‘ 114 18,676 
ASanta Barbara 115,854 P 043 176 q 8,870 
Santa Maria. . ae 37,316 a 6 é 219 3,494 


Santa Clara. . 720 673 P ° 200,760 
Gilroy ° 19,010 - 006 e 4,827 
Los Gatos 27,574 -O1; 007: 9,943 
Mountain View. .. 62,768 | 313 | d ‘ 19, 254 
Palo Alto 118,483 | . P 26,241 
ASan Jose 337,428 | .1680 | 12% ‘ 82,424 
Santa Clara 37 , 446 d i .03 13,551 
Sunnyvale 31,540 0157 .0% ¢ 13,447 

Santa Cruz 97 ,737 ° A ‘ 27,406 
Santa Crus 48,513 | | -018% 38 12,681 
Watsonville 31,302 | -010¢ 8,545 

Shasta ; 77,736 d / ¢ 21,801 
Redding. .. 54,714 .027: ; 12,774 


Sierra... 1,439 | . 442 
Siskiyou 37,17, |. 10,827 
Yreka City 12,852 | .006 d 2,670 
Solano 126,678 | . 36,992 
Fairfield 17,187 | .0086 | 008: 2 5,637 
Vallejo 71,165 | .03 18,802 10: 10,488 


Sonoma 195,698 | . | 4, i 46 324 24,057 
Petaluma 38,875 01 | .012% 7,516 4,730 
ASanta Rosa 79,440 | .039 .027 14,657 ,617 ; 10,303 

Stanislaus 202,615 | . | 4, : 47,292 | 30,400 
AModesto 122,119 | .06 .03 25,040 3 21,454 
Turlock 26 546 ; .007 2: 5,061 3,873 

Sutter 24,778 | . , ‘ 7,853 2,411 
See Marysville- 
Yuba City | 
Yuba City 16,451 . 008: d ¥ x 498) 2,219 


Tehama 29,006 | . i rs ae 4,474 
Red Bluff 17,785 | 0089 005! 9 815| 445] 3,188 
Trinity 7,428 F d 5 35 ial 73 
Tulare 186,903 | | d 8,188} 11,525] 28,433 
Dinuba. ... 15,722 | .0078 | ‘ | 806 1,249 3,392 
Porterville 33,208 | . ; ‘ 3% 5s 1,652} 2,259] 6,882 
Tulare. .... 31,770 0104 f 1,868} 1,604) 5,861 
Visalia... 47 ,932 .0239 .0144 ! , 42% 2,819 4,567 7,640 3,222 4,134 


SM Standard (4) and Potential (4) Metropolitan County Areas. D 4 Before using these figures read foreword, page 13. 
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Star-Free Press 


The Ventura County 


IS THE ONLY NEWSPAPER COVERING ALL OF CALIFORNIA'S NEW 


VENTURA-OXNARD POTENTIAL 
Metropolitan Market Area 


(1958 RETAIL SALES—$182,065,000) 


Check Ventura 


Index of sales activity ........ 
General quality index ..........s000+0+-159 


A metropolitan market area rich in agriculture, oil, 
industry and military payrolls. A BIG CUSTOMER! 


secccccccaee 


CALIFORNIA 


COUNTIES 
CITIES 
(continued) 


RETAIL SALES— @D ESTIMATES, 1958 


Buying 
Power 
Index 


juality 
ndex 


Index 
of Sales 
Activity 


Eating & 
Drink. 
Places 


General 
dse. 


VENTURA COUNTY 


STAR-FREE PRESS 


A JOHN P. SCRIPPS NEWSPAPER 
REPRESENTED BY WEST-HOLLIDAY CO. 


po eee 


Santa Paula... 
AVentura 


Marysville-Y uba City 
Marysville........ 


68 ,927 
69, 523) 
32,28] 


| 
48.518 
59,915 
43,464 


-0075 
0997 
0224 
-0076 
-0236 
-0346 
0111 


0172 
0185 
-0110 


112 
100 
113 
106 
159 
107 
144 


119 
154 
208 


601) 
9,646 
3,014 

582 
5,077 
2,645 
2,337 


3,490 
3,922 
3,424 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


3,398 
3,890 
3,397 


Auto- 
motive 
($000) 


2,145 
32,672 
11,992 

4,628 
10,930| 
15,455 

6,624 

9,119 
11,291) 

9,072 


Total Above Cities. . 


16,441 43 


6.9939 


128 


1, 257 ,353 


2,144,251 


1,091 ,059 


1,083 , 133)2 


826 ,038) 


Gas | 
Stations | 
($000) | 

1,969) 
18,908) 

5,377 

1,329} 

5,619 

7,940 

3,217 


4,807) 
§,319 
3,747 
mie | 


1,348,247) 


State Total. .... 


METRO. AREAS 


Bakersfield 
Fresno......... F 
Les Angeles- 

Long Beach... . 
AModesto....... . 
Sacramento......... 
San Bernardino. .... 
San Diego. ......... 
San Francisco-Oakland 


Santa Barbara..... 
ASanta Rosa....... 
Sad cnscsccces 
AVentura-Oxnard 


Total Above Areas 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
1959 


MAY 10, 


-- 119, 684,257! 


4,022 


9.7106 


114 


5,141 ,925)1 ,668,09812, 297,613 


RETA 


IL SAL 


ES— ES 


TIMAT 


ES, 


1958 


1, 165,919 


906.008 


3,176,496) 


Lumber- 
Bidg. | 
Hdwre. 


($000) 


1,222 
12,447 
5,886 
625 
2,405 
8,902 
4,834) 
5,780 
6,938} 
5,540 


842, 387) 


Drugs 
( 


556 ,753 


1,826 ,439'1,131,906'6 53,988 


"362,247 
466 ,692 


8,984,687 
202,618 
632, 808 
889, 625 

1,170,045) 
353,688 
720,673 
190.445 
195, 698 
281,373 
182,065 


4,287 
4,475 


4,019 
4,367 
4,469 
3,667 
4,209 
3,904 
4,137 
4,026 
4,086 
3,782 
3,549 


-1726 
- 2059 


4.3742 
0883 
-3027 
4306 
5851 
-8872 
3534 
- 0938 
- 0886 
1427 
0997 


106 
105 


118 
103 
117 
100 
1098 
120 
109 
112 
108 
105 
100 


m1 
119 


121 
118 
122 
103 
108 
112 
m1 
114 
119 
103 

91 


92,466 
127 ,642 


2,207,410 
47,292 
183,741 
225,192 
293,140 
963,303 
200, 780 
48,368 
46,324 
67,026) 
50,808 


27 ,834| 
32,680 


675,468 
11,492 
48 ,666 
69,629 
90,421 

346,617 
47 ,832 
14,989 
13,821 
22,802 
13,934 


44,376) 
43,112 


1,132,102 
18, 689) 
75,319) 
84,723 

139,683 
447 ,864) 
69,069 
10,898 
23,389 
28,212 
17,007 


15,399) 


19, 245| 


28,054] 34,525 


550,166) 673,4601, 


55 ,047 
59,776) 


554,818 


41,113) 30,389 
38, 232 


11,738 
31,921) 
41,254 
71,415 
242,096 
48,331 
14,759 
6,142 
16,974 
9,646 


. 17,815,661) 8.8719 


4,018 


115 


© SM, 1959. 


9,778 
52,928| 
47,863 
75,231 

224,384 
49,191 
13,712 

7,858 
15,040 

9,961 


30,400) 
84 , 506) 
135 , 349 
205,651) 
520,680 
106 , 999 
27,413 
24,057 
49,236 
32,672) 


| | | 
4,643, 472|1 416, 1852, 194,443] 1,087, 806|1,133,174|2, 806,004 1,617,011) 


40,429 


822,503 
17,967 
51,794 

116,794 

104,656 

274,789 
67,546 
18,676 
17,653 
24,183 


437,382 
21,974 
42,363 
63,693 
61,298 

141,836 
47,874| 


18,908 


10,928 


987,864) 600,204 


Before using these figures read foreword, page 13. 
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Lec (Other Mountain ; “su” s 
COLORAD O — [iitina, Nerada, New aries, Utah, Wyomings Tee ctimater te SALES MANAGEMENT. 


Map, page 262 


i 
i 


tat & 
Drink. 
Gen’l. 
Mdse. 


EAE 


pssx8s exe 


GD POPULATION EFFECTIVE 
ESTIMATES, 1/1/58 BUYING INCOME— 


COUNTIES 
CITIES 


Pop. $0-2,499 
(thou- % 
sands) Hike Inc. 
16.8 4.6 

19.56 5.7 
19.6 6.4 

15.9 4.1 
17.9 4.9 

16.0 4.3 


aie 
3 


— ot ee ot 
< 


288 
ss 


co 
— 


Fs 
28 


38.9 14.5 
27.8 7.3 
24.7 8.1 


—~_— = 


31.3 9.8 
31.0 9.2 
25.56 7.7 
23.3 9.5 
27.2 8.3 


8 
= 
= 


—_—s et ee ot 


$ 83s82 B88 


5,555 
11,935) 
4,858 


23.7 7.3 
37.3 13.4 
49.6 23.8 


. 
Cel 
a 
— 
a 


E228 2222 588 385 885 


6,535 
2,112 
4.3 23,719 


12.0 
11.9 
14.0 


. 
a a | 


e8ss 888 3 


827.8) 1,112,642 
1,112,642 
3,664 
5,996 


4.7 
4.7 
2.9 
6.3 


7,602 
5,658 
228 , 100 
138,104 


5.6 . . \° ° ° 5.5 
5.1 
8.4 . . le ° . ’ 6.3 
8.4 A . as : ° 6.2 


~~ 
. 


= 
= 
—_ 
= 


g 222 83: 


3.8 16.0 
6.7 : . ° R ° 7.4 26.0 
8.4 ° . ° ° ° 3.0 10.5 


7.0 le ° . . . 5.5 18.7 
7.7 . A ° ° 7.1 24.9 
6.0 


8 
S88 888 822 888 285 


6.8 12. 3.0 12.6 
9.7 14. 8.4 28.6 
13.4 19. 7.3 24.0 


3 
= 


10.6 13.6 | 13.6 42.4 
9.6 14. 9.9 34.6 
14.8 21. 6.4 20.3 


s 88 


5.6 41.4) 8.0 14. 3.9 15.1 
3.1 42.3] 9.0 16. 4.3 16.2 
17.7 38.6 | 9.7 16. 5.9 21.7 
9.0 A . . ° , -4 38.5) 10.5 17. 6.4 22.9 
3.4 F . . . : 39.5 | 10.2 16. 5.9 21.4 
7.9 . . . . ° 8 39.8) 7.1 ° 3.7 15.0 
4.0 ’ ° . . 39.7} 8.0 15. 3.9 15.1 


5 


ge8 


1.9 . . ° . ’ -2 32.8) 11.0 17. 8.3 29.1 
6.4) 12.0 ° . ° -2 | 37.1 37.4 | 11.2 17. 7.5 26.9 
12.0} . . 4.3 . 8} 19.1 -5 | 42.3 38.9 | 13.3 18. 8.8 27.8 


SM Standard (4) and Potential (A) Metropolitan County Areas. L Before using these figures read foreword, page 13. 
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Building Per 
Denver building constructi 
established a record of $ 
wntown De 
-story Firs 
May-D&F 


Another County Added 


The United States Government has recognized 


the rapid expansion of Denver by adding Boulder 
County to Denver’s standard metropolitan area. 
The addition of Boulder County ‘increases the 
Denver metropolitan area’s population to 847,900 
and its retail sales over the $14 billion mark. 


par d the Brown Palace West 
helt building pace to the 
record. f the 90-story; 1,000- 
room Hilton Hotel, pew well underway - ~~ 


DENVE ‘ 
TOTAL POPULATION 847,900 R 5-COUNTY METROPOLITAN AREA 
sani eeliniie emeee up ~ TOTAL INCOME $1,658,945,000 
up 8.4% —_ TOTAL RETAIL SALES $1,255 wae. be — 
7 ’ ’ - -« Up . 


Source: 1959 Survey of Buying Powe 
r 


os THE DENVER POST. * 

GROWTH a 

_ os Armerica's. Sneat- Newapa a 
the. power to wove RPA | 


CIRCULATION 
Daily . 


mene . 253,410 


. 334,121 
A isher’ : 
- .B.C. Publisher's Statement Sept. 30, 1958 
itor and Publisher: Palmer Hoyt | 


Represente: y oy ‘ ‘ af 
Pp d Nationall b Moloney Regan & Schmitt, Inc 


10, 


| WASHINGTON 


ARAPAHOE 


:| CHEYENNE | KIT CARSON 
= | 


DOUGLAS JeLeeRt 
L 
OTERO 


| MUERFANO _—— 
l 


am (18 


RI Counties and cities on this map 
Lannea wetp are charted in proportion to net 
Fort Colliny, Effective Buying Income: Scale, 


’ oe 0120 sq. in. equals $1 million. 


a 
ae t Cities shown are those having 
———_| adams net Effective Buying Income of 


Aurora 1 ili d 
DENVER ge A RAPAROE $15 million and over 
Englewood - 


MESA ae Cepyright by 
* LS” 
Grand 4enction &L PASO Saks Mecagaenenl, 
| ® Colorado Springs 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


ST) POPULATION ’ EFFECTIVE ' The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COLORADO “ a 
| Con- | | k 
COUNTIES hh | ncome Breakdown of Households 
CITIES | House-| Spend-| Urban | | 
continued) Total | ‘ holds | ing Pop. % $0-2,499 | $2,500-3,999 | $7,000-9,999 |$10,000& over 
thou- | of | (thou-| Units | (thou- of Per / % % % % / % 


| Per % % vi 70 Ve 7 G A 70 70 
sands) | U.S.A. | sands) | (thous.)| sands) U.S.A. | Capita . | C.$.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Mesa 51.6) . ; . . . A 1,550 | 26,3 8.4 | 23.7 16.0) 36.5 40.4) 9.5 16.4) 6.0 18.8 
5.3 1,748 5,161] 22.1 6.4) 21.0 12.9 | 38.9 40.4] 11.6 18.2) 6.4 22.1 


Grand Junction... f 


Mineral eteens ° ‘ ° ‘ ‘ ¢ | 1,882) 5, 5,606} 9.3 2.6 | 27.9 16.2 | 43.6 42.2 | 12.8 18.8) 6.4 20.3 
Moffat 6.5) . 0} ; , ‘ ° 1,797) 5, , 5,457] 21.3 5.9 18.0 10.5 | 40.3 39.4 | 12.9 19.2) 7.5 26.0 
Montezuma ‘ Ta 4) ° ° ° aes 5,265) ag: 4,764) 32.2 10.2 23.6 15.8 | 29.2 32.8) 7.9 13.6 7.2 27.7 


Montrose : ° ° , . . ’ : 1,384| 4,734) 4,652) 4,229] 30.5 10.8 | 26.9 20.3 | 32.0 40.4/ 6.8 13.0| 3.8 15.5 


® SM, 1959. Before using these figures read foreword, page 13. 
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i THE REALLY BIG MARKET | 


1 taal 
OUTSIDE THE DENVER AREA! 


Want proof? Check the current market data in this 
book! In most categories, over 60% is outside the 
4-county Denver area .. . outside the sphere of big-city 
media, too! How do you reach the West’s really big 
market? Through the local daily newspaper . . . the 
one medium people consistently reach for .. . rely on 
. respond to! To get your share of the West’s Really 
Big Market, put your selling message in the markets 
where the most is consumed . . . put it in the local 
: daily newspaper. 


AX ann 
Si MEXICO 
For further market information, brand preference surveys, contact 


MOUNTAIN NEWSPAPER RESEARCH INSTITUTE 


1312 CHEROKEE STREET + DENVER COLORADO 


Durango Herald-News La Junta Tribune-Democrat Montrose Press Nebraska 

Fort Collins Coloradoan Lamar News Pueblo Star-Journal & Chieftain Scottsbluff Star-Herald 
Alamosa Courier Fort Morgan Times Leadville Herald-Democrat Rocky Ford Gazette ‘ 

Boulder Camera Grand Junction Daily Sentinel Longmont Times-Call Sterling Journal-Advocate New Mexico 

Canon City Record Greeley Tribune Loveland Reporter-Herald Trinidad Chronicle-News Raton Range 


Colorado 


2 POPULATION ‘EFFECTIVE The “SM” symbols mark original, exclu- 
COLORADO @ ESTIMATES, 1/1 59 BUYING INCOME— @D es: ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- | 7 ei | | ao — 
COUNTIES annie | | cash Income Breakdown of Households 


CITIES House-| Spend-| Urban | ine | Ine | 


continued Total % holds | ing Pop. y | come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 $7, 000-9, 009 sta00 0004 over 
(thou- (thou- | Units | (thou- of Per | Per | Per | Per ¥/ % q % % 


sands) .S.A. | sands) | (thous.)| sands) 000 USA. Capita Hsid. | C.S.U. 


ee,” ... 
Hsld.|Hsids. Inc, |Hsids. Ine. |Hsids. Inc. |Hsids. Ine. Hels. 


Morgan. Fe 4 6.4| " . y “ onto) 1,511 sae 5,289| 4,952] 26.7 8.1 | 23.6 15.2| 33.0 35.6| 9.9 16.2 
Fort Morgan... . j 2.1) 5) 3, .0043) 1,920) 6, 310| 5,300) 5,674] 19.6 6.2 | 19.9 11.2] 38.8 36.6 | 12.7 18.1 
8.0} 8. r .0130| 1,429| 4,985| 4,985| 4,689] 26.2 8.4 | 24.4 16.6 | 34.5 39.2| 9.9 17.1 

2.6) -8} ,617; .0048 1,720) ame 5,220) 5,206] 22.1 6.4] 18.4 11.3] 39.8 40.8] 13.6 21.1 
,0012| 1,816) 5,449] 4,768) 4,594] 27.3 8.9 | 21.7 15.1| 38.0 44.3| 8.5 15.0 
iy .0012| 1,967} 7,082| 5,059] 6,488] 19.8 5.4 | 19.1 11.1 | 41.0 39.9 | 12.3 18.2 
Phillips... Y 3) 3) .0027| 1,644) 6,577) 6,577] 5,915] 22.9 5.8 | 24.5 13.2| 30.6 27.6| 9.8 13.5 


a . A . . 869; .0013) 1, 842) 5,527) 5,527) 5,269) 21.56 6.1 | 22.2 13.5 -5 39.0 | 10.5 
Prowers..... ‘ ° 4 . . -0075 ; 5,123) 4,846] 28.8 8.9 | 25.3 16.6 -3 33.6 | 8.5 
Lamar. . ‘ 4) : 866) .0045) 1, ° 4,952) 5,196] 25.7 . ° ; -6 33.6) 9.6 
Pueblo... .. , . : . . ; -0584/ 1,555) 5, 5,409) 5,216] 19.9 -7 | 20.7 ; -O0 42.0 | 12.4 
APueblo Q. < -6} , 155, 486) -0506 3) ,437| 5,418) 5,220) 19.9 , : p -1 41.9 | 12.4 


Rio Blanco : ’ 1.6) . 11,273). , , 5,933) 6,360) 11.5 ; ls . -3 37.2 | 14.2 
Rio Grande... ¢ ° 3. 3.2 . 16,181). 5,057) 4,844) 28.2 -7 | 25.3 . -2 33.3) 9.6 
Routt... . ° 7 ; 14,168) . ° 5,060) 4,846) 24.5 6 | 22.6 ‘ -5 41.3 | 10.0 
Saguache : : : . 7,40) < 1,823) ° 4,631) 4,715) 30.9 -8 | 24.2 ; , 3} 8.1 
San Juan A < . . 2, 824) ’ 1,578) 5,048) 5,403] 12.9 -6 | 19.9 

San Miguel ot. ; 0) ae -0016) 1,624) 6,889) 4,711) 5,165) 18.6 4 | 20.2 


Sedgwick ° ° ° ‘ 9,284) .0030) 1,820) 6,189) 5,803) 5,610) 22.0 9 | 24.1 


Summit Ma ; 5 2,076| .0007| 1,897] 5,190] 4,152| 4,257] 26.2 9.2 | 21.8 
Teller 8). P ' 4,244) 0014 i 4,716) 3,858) 4,042] 31.6 11.8 | 26.7 


Washington . ° -3) . — -0042) 1,597) 5,625) 5,625) 4,996] 28.6 : 24.2 

Weld . ° ° ° . 115,509, .0375) 1,524) 5,299 5,134) 4,880] 26.9 ° 23.4 
Greeley . ‘ | . : 42,682) .0139) 1,735) 5,403) 4,796) 4,955] 27.1 -2 | 21.7 14.0 

Yuma . . ° . 20,006) .0065) 1,819 5,884| 5,884) 5,385] 24.0 -7 | 22.6 13. 4 | 


. os | 
Total Above Cities ; ‘aa 307. 8| 347. 1,868,843' .6076) 1,932) 6,072) 5,380) 5,588] 20.8 5.6) 18.6 10.6 | 39.0 


State Total. - 1,699.0) .9713) 509.3) 576.51, 134.6 6] 2,988, 932, .9718 1,759) 5 5,869) 5,185 5,321 22.8 6.4 | 20.2 12.1 | 37.6 37.8 11.9 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 


Before using these figures read foreword, page 13. 
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SM POPULATION E. B. SM POPULATION SM E. B. I. 


1. 
COLORADO ESTIMATES, 1/1/58 JM ESTIMATES, 1958 ESTIMATES, 1/1/59 ESTIMATES, 1958 
Con- Con- 


METRO, sumer sumer 
AREAS House-| Spend-| Urban S$ Spend-| Urban 
hold \ Pop. Net Per ing Pop. Net % | Per | Per 
(thou- | Units | (thou- | Dollars f | Cap- of ( Units | (thou- | Dollars of | Cap-|H’se- 
sands) | U.S.A.| sands) | (thous.)| sands) (000) S.A.) ita (thous.)} sands) (000) | U.S.A.) ita | hold 


Pueblo. ....... ‘ ° . 33.2; 101.7] 179,586 06041, 856,478 


AColorado 
Springs 58. 
Denver eal 8] . . 300.3) 


| 
7) 92.2] 228,100 1,802 
3| 741.7] 1,658,945) .5394|1,967/6,237|| Total Above Areas 2} 392.2/ 938.6] 2,066,631! .6720|1,806 6,184 


S 77 The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| Per Eating & / Lumber- 

COUNTIES Held. Buying index Drink. Auto- Gas Bidg. 
CITIES Retail Power | Quality | of Sales Food Places y L motive | Stations | Hdwre. | Drugs 
| U. 8. Sales Index Index | Activity | ($000) ($000) $000) ($000) ($000) ($000) ($000) 


‘ 3,852 ‘ 94 88 15,948 6,037 10,852} 14,292) 8,642 4,590 
Aurora . . , 98 115 15,336 2,984 5,370, 6,646 3,492 2,803 
Alamosa.............. ‘ B 4,112 d 94 2,792 683 2,218 1,325 1,106 412 
Alamosa.........+.. j , 124 (Ti 661 2,219 1,325 1,106 413 
Arapahoe : 3,889 , 101 e 5,398 21,537 9,654 7,513 4,191 


Englewood......... : . , 1,865 18,625) 3,320 2,600 1,967 


Archuleta 5.579 | 106 251| 2 754} 604,276 323 
1,008 | . 53 161 a47| 918, 88 219 


2,028 | . 259 ee 510) 134 


| 
4,476 4,778| 13,948, 8, 193| 3,298 
Boulder 50,134 | f : A J , 992) 9,094) 4,895) 2,002 
Longmont ‘ 813 ' , 08 , 3,884) 1,646 
Chaffee 4,766 | . | 2,668) 1,545) 298 
Cheyenne a 2,076 ' noe 416) 150 


Clear Creek ‘ | j | 860. 
Conejos. ... i ‘ 296 vied Be 876) 215 
Costilla i 4 j : oS 315 


Crowley 
Custer 
Delta 


Denver 879,558 | 173 ,699| y 39,758 

1a Denver 879,558 | 463 173,699} 48,451 | 164,318) 39,758 
Dolores. ....... 1,816 | . —_ ia 314 
Douglas...... 3,997 , | 133) 32 261 
Eagle 3,571 | 159) 60 253 
Elbert 1,676 91) 26 
El Paso... é, 189,511 : 15,472| 12,515 20,952 

AColorado Springs 171,259 ; > | 14,903 12,367 19,326 


Fremont... es 18,990 1,188 664 1,399 
17,789 1,315 698 2,279 
Giipin....... eaes 1,125 


Grand , ; 6,631 | i 459) 
Cunnison 7,388 ‘ 3 357) 
Hinsdale 96 


6,263 
1,670 
117,315 


3,025 
7,308 
10,208 


32,280 
28 ,645 
60, 905 
35 ,083 


Trinidad 


| 
Lincoln.... A 3,602 ° | | 129 21 947 
Logan.... P 4,125 d 1,623 5,092 
Sterling. .......+. 22,1 F ‘ ; 1,623} 4,740 
Mesa d 5,326 ° , 7,380 6,004) 17,437 
Grand Junction.... 74,404 . 08 ‘ 32 3,69 4,854) 16,916 10,328 


asa | . 2,200 | . 91 wil = ie 64 a 
9,970 | . 4,985 | . 135 ' 560 282| 169} 1,230 1,232 338 
21,217 6.240 | .oo74 | wor | 152 | 4,472 2.516) 364 5191 6,468 1,833 818 


1 General merchandise sales include sales of ‘‘non-store retailers.’ This category SM Standard (4) and Potential (A) Metropolitan County Areas. 
was included in the 1948 Census and is Fag gp significant for cities listed Before using these figures read foreword, page 13. 
in the editorial introduction, starting on Page 13, under heading “Mail Order.” © SM, 1959. 
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PICTURE OF A Cily: 


_" Cro 
oS 


DENVER’S TALLEST TOWER KOA-TV’s tower atop OUR NEW HOME, which will be occupied 
famous 7,300-foot Lookout Mountain is 400 feet taller during the Summer of ‘59, will be one of the 
than that of any other Denver television facility. From finest broadcasting facilities in the country. 
this giant tower, 2,867 feet above Denver, Channel 4’s * 
100,000-watt signal covers a 43-county area. ee . Population up 8.7% 
ree te Estimated Buying Income rises 11.9% 
Per Capita Income now $1,957 


i. Retail Sales climb 12.5% 
DICTUR E. THESE £xCrS me Quality of Market Index is 114 
Sales Production Index is 129 
THEN PICTURE KOA-TV IN THE DENVER MARKET where KOA-TV is the key to stability and growth... 
TV HOMES REACHED + Crit NBC 
363,480 5 r 
Station B 352,960 EKKOVAN al 
Station C 342,280 S ol S [E OEN VE FR N BC 
Station D 306,850 


FNIELSEN COVERAGE SERVICE NO. 3, September 1958 *SALES MANAGEMENT, Survey of Buying Power, May 1959 


DENVER, COLORADO 


JM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Total Per Eating & Y 
COUNTIES Retail N Hsld. Buying Index Drink. Gas 

CITIES Sales of Retail Power | Quality | of Sales \ q motive | Stations . | Drugs 
(continued) ($000) | U.S.A} Sales Index Index | Activity $000 $000 $000) ($000) ($000) 


Montrose............ 20,936 0105 4,187 0090 92 | 2,048 
24,036 0119 3,756 -C116 91 . F | 2,313 
14,700 -0073 -0051 131 
25,498 -0127 3,187 -0135 85 
12,320 -0061 -0052 106 

1,927 -0010 2,753 -0011 92 
2,003 -0010 4,006 -0011 110 
5,867 -0029 4,513 -0028 93 
2,802 0014 4,003 -0013 108 
14,724 -0073 3,346 0078 87 
11,419 -0057 .0050 100 

129,179 3,938 -0617 93 

: 125,140 -0554 97 

Rio Blanco. . ia 5,674 é 3,546 -0033 103 

Rio Grande... Pe 10,891 e -0058 75 

7,345 7 

2,791 1,994 d cies 199 
678 ° . oe oes wie 70 

2,252 | . | a 71 

5,356 d é | 169 

1,242 ° ° 153} | bias oe wns ved 104 

' 2,045 d 716} | 201 

Washington......... 5,013 A é 1,198) | 221 

Se 74,449 P 16,429 2,266 

re F 47,452 e 11,416 ’ * 1,506 

8,925 d e 2,014 8. 1,514 445 


| 
Total Above Cities. ...} 1,644,915 . ‘ 369, 201 245,711 $19,187] 117,630) 114,101) 74,529 
| 


State Total | 2,220,758 4,360 | 1.0119 522,505 | 280,468 413,995 199,127 178, 106} 


METRO. AREAS RETAIL SAL TIMATES, 1958 


AColorado Springs. .. 189,511 5,353 -0799 39,840) 14,268) 15,472 11,467) 29,876 18,971 20,952 
veseeee} 1,285,077 4,718 5541 299,198) 85,872) 194,934 68,403) 235,214) 97,711) 73,149 
129,179 ° 3,938 0617 35,922 9,173) 13,814 8,235) 25,274 9,046) 8,240 


Total Above Areas... . 1,573,767 | 7837 4,709 -6957 374,960) 109,313) 224,220 | 88,105) 200,364) 126,728) 102,341) 75,634 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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POST- TELEC 
SUNDAY POST 


THE ONLY DAILY M. E. & S. NEWSPAPER IN BRIDGEPORT 
COVERING 99% ABC CITY, 81% ASC CITY & RIZ 


FIRST IN NEW ENGLAND 


In Retail Food Advertising Linage In 1958 


2,100, 808° Lines | 


KEVENING & SUNDAY aa. OuULY BALLY POST 1,072,344 SUNDAY POST 1s8.480 


YOU CANNOT AFFORD TO BE OUT OF THIS LEADING FOOD MARKET — 
BACK YOUR JOBBER & RETAILER IN THESE PUBLICATIONS, 


MAKE BRIDGEPORT YOUR TEST CITY IN 1959 


The Bridgeport Post-Telegram Represented _ by MALONEY, REGAN & k SCHMITT, tne. 


CONNECTICUT (Other New England States: Maine, —. ——The “SM” symbols mark original exclu- 
= chusetts, New Hampshire, Rhode Island, Vermont) r f ———_ estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS " NUMBER OF OUTLETS 


Map, page 273 


City County | | | City County 


Ansonia New Haven 
Bridgeport Fairfield 
Bristol Hartford. . 
Danbury Fairfield 
Derby New Haven 
East Hartford Hartford 
Greenwich Fairfield 
Hartford Hartford 
Manchester... Hartford 
Meriden New Haven 
Middletown... Middlesex 
Naugatuck New Haven. .| 33 Hartford. . .Hartford.... 
New Britain... Hartford 180 | West Haven. .New Haven.. 
New Haven... New Haven 0/2, 594 Willimantic. .. Windham... 
New London. New London.| 31.3 112 Winsted id - Litchfield. . 


Norwalk...... Fairfield... .. 
Norwich......New London 
Putnam City..Windham.... 
Rockville... . . Tolland 

Fairfield... .. 
Stamford... ..Fairfield..... 
Stratford Fairfield 
Torrington... . Litchfield 
Wallingford...New Haven.. 
Waterbury... .New Haven. 
West 


_— | Drugs 


=> @ 


4B .2c0~Re |beH 
_ w 
= *=~ aw @ 


weroeues-See4s 
So 


~ 


Re. ae 


SM POPULATION EFFECTIVE JSAM 
ESTIMATES, 1/1/59 BUYING INCOME— _ESTIMATES, 1958 
Con- 
COUNTIES olan : income Breakdown of Households 
CITIES | House- Spend-| Urban | | | l 
Total % holds | ing Pop. | & come | ome $0-2,499 | $2,500-3,999 | $4,000-6,999 < m stg, 608Rover 
(thou- of | (thou- | Units | (thou- of | Per | Per | Per | Pe % GW YY % %N % 
sands) | U.S.A. | sands) | (thous.)) sands) 000 U.S.A. Capita Hsid. | C.S.U.| Hsid. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Holds. 1m. Helds. Inc. 


anmes ae 5 =o eo 
a 


Fairfield .2| .3500) 179.4) 197.3] 531.2 F .5215| 2,620 8,941) 8,130 
A Bridgeport 7| .0976 F 0} ,150| .1275 
Danbury os 23.9) .0137) § -451) .0167 
Greenwich 51.5} 028 5. ,212} .0576 
ANorwalk 52.1 356 .6| : .0534 
Shelton 8} .010: c 4 -409| 0119) 2,051) 7,449) 6,759) 
AStamford 30 0509) , 7 : 0736] 2,544) 8,915 7,624] 
Stratford 9} .0257} 13.2 2 4. | .0323) 2, 212] 7,523) 7,043) 

Hartford 0! .3711! 188.7 -1) 632.0] 1,624,819] .4958! 2, 349) 8,081) 6,865! 


44.1 28.3 | 20.4 19.9 | 14.6 
47.6 36.7 | 20.0 23.3 | 10.9 
39.3 | 18.7 22.8] 9.6 

7 . o = 

28.6 | 21.7 22.1] 15.8 

47.5 37.0 | 18.7 22.1 | 10.8 
41.7 27.3 | 22.3 22.3 16.5 
45.7 34.6 | 22.0 25.4 | 12.1 
45.6 33.4 22.2 24.7 | 12.2 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
*Not available © SM, 1959. 
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297| 7,796| 6,429 


153| 7,457| 6,275} 
441/11, 507) ° 
,616| 8,738) 7,605) 


wow 


RPONe ss eh Ee 


to we © we 


(<) 


—woe wt 


WIIG MEANS 

GREATEST COVERAGE 

TOP PERSONALI} 
JULT ACCEPT? 

DEDICATED SER’ 

IN RICH, RICH 

SOUTHERN 

NEW ENGLAND 


W Tic 50,000 watts 


HARTFORD 15, CONNECTICUT Tel: JAckson 5-0801 


REPRESENTED NATIONALLY BY HENRY |. CHRISTAL company 
MAY 10, 1959 


IN HARTFORD COUNTY ... 


one of the leading counties in the 
U. S. A. from any standpoint .. . the 


"mma NEW BRITAIN HERALD 


reaches over 90% of the families in 
the important southwest section 
consisting of New Britain and its suburbs. 


CITY OR 
TOWN HERALD 


| 
NEW BRITAIN| 22,168 | 
BERLIN (Incl. | | | 
Kensington & | | 
East Berlin) | 2,826 | 274 945 ‘1,511 


PLAINVILLE | 3,270 | 216 | 1481 +|~ 1,971 
. . » With additional Herald “bonus” circulation in Southington and Newington 


; - Nik NEW BRETAIN HERALD 
Sette aa 
Audit Reports REPRESENTED NATIONALLY BY: STORY, BROOKS & FINLEY, INC. 


TIMES (P. M.) COURANT (A. M.) | COURANT (SUN.) 


10,527 


560 7095 


NEW BRITAIN | HARTFORD | HARTFORD HARTFORD 


POPULATION EFFECTIVE 


577) ‘The “SM” symbols mark original, exclu- 
CONN ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| | Income Breakdown of Households 
COUNTIES | = 
CITIES 


(continued) 9 » g $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- | of | (thou- Per | Per % l Y, % % % % 
sands) | U.S.A. | sands) | (thous.) ‘8.A. | Capita) Hsld, |C.S.U.) Hid. . Inc, |pisids. Inc. 


y/ 70 % % 40 70 
| Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Bristol... = 45.6} .0261} 13.1] 14.8) ; ; 2,223] 7,737] 6,848) 7,213] 8.8 1.9 |-11. 35.2 | 22.4 25.6 | 11.0 32.2 
East Hartford...... 39.1} .0224) 10.6) 12.7 y . 2,107| 7,774) 6,488| 7,115] 6.8 1.5| 9.8 4. .1 36.0 | 25.7 29.9 | 10.6 28.1 
AHartford.........] 188.7] .1079| 55.9] 73.3 ’ ; 2,392} 8,076] 6,159| 7,136] 8.8 1.9| 10.8 4. 6 36.4| 22.2 25.7] 10.6 31.1 
Manchester a 40.6) 0232} 11.9 j ; 2,134) 7,281 . . . . = . 
ANew Britain..... 86.8] .0496| 24.9] 29.1) : ; 2,307| 8,041] 6,881] 7,426] 8.3 1.7] 11. 33.6 | 22.4 25.0| 12.0 34.7 
West Hartford. ... 57.9} .0331] 16.5) 20.8] " .0620] 3,296] 11565 9,309|10,728] 6.4 .9| 7. 14.6 | 26.9 20.8 | 30.6 61.5 


“Not available ’ Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 


Fit Your Advertising to the 


NEW SHOPPING PATTERN inser county 


Largest County 


Manchester serves the shopping needs of thousands of families who have bought newly 
built homes in this area. 21,900 households—embracing 75,000 people—have $167,450,000 

MANCHESTER effective buying income, for an average of $7,646 per family, and spend better than 

$5,300 per family in the Manchester market stores—a total of $116,508,000. 

The Manchester Herald is the only newspaper that tailors its circulation to this new, 


$167 450 000 growing shopping pattern. You can’t sell it thoroughly with “fringe” circulation. 
, , 


Market Manchester Evening Herald « mancuesTeR, CONN. 
Represented by The Julius Mathews Special Agency, Inc. 
SALES MANAGEMENT 


Shopping Center of 


| 

POPULATION | NET INCOME | RETAIL SALES 

1/1/59 | PER FAMILY PER FAMILY 

CITY and STATE at CITY and STATE CITY and STATE 

sti- Esti- | i- 

JM mates | JM mates JM rae 
| mates 

(in thousands) | $ $ 


Mow Verk Cty, Wi. V. sees T7713 Hartford, Conn. | ; 
Chicago, fil... ... ove oD - Miami, Fla. 8,820 


| Jacksonville, Fla. 7,950 

es = Washington, D. | orion, Hose - 7 
Detroit, Mich.......... 1,951.8 San Gyetenen, Col. ont mn = 
Baltimore, Md. -. 985.2 Sena 
Cleveland, Ohio i Sewreh, Witeh. 
Houston, Tex... . . — Tolede, Ohie 
St. Louis,Mo................ 872.2 aos 

, i] 
Washington, D.C...... —- New York City, N. Y. 
San Francisco, Cal............ 801.8 San Diogo, Cal. 
Milwaukee, Wisc... ... 765.0 Beaten, Manes. . 
Boston, Mass................ 748.2 oats 
Pittsburgh, Pa... ’ Columbue 
Dallas, Tex... . 
New Orleans, La. 
Buffalo, N. Y....... 
Seattle, Wash... . 


dag artionrd... 
i a <a x America’s Richest Bigtown! 
Cae SATURATION COVERAGE 


Indianapolis, Ind. 


a WITH ONE NEWSPAPER 


Oakland, Cal... .. 
Portiand, Ore... . 


=e E The Hariford Times. 


Rochester, N. Y.. . 
St. Paul, Minn... . 
Akron, Ohio. . . 
Omaha, Nebr. 


Jersey City, N. J. 302, %& 88°, coverage of the Hartford ABC Zone. 


Miami, Fia. 


i ae % 80% coverage of Hartford and 29 surrounding towns. 
Dayton, Ohio 
Tulsa, Okla. ne . = js = ‘ 
Tampa, Fla... vo 2. % Home-delivered circulation in the evening—the time when 
El Paso, Tex. oe : ° es 
Wichita, Kan... noe buying decisions are made. 
Richmond, Va. ‘tos 

Jacksonville, Fla. 


Atlanta, Ga. 6,388 
Richmond, Va. . 6,378 
Syracuse, N. Y, . 6,11 
Flint, Mich. n 
Rochester. 


NNNNNNNNNSN 


%& In 1958 The Hartford Times carried more gdvertising than 
Providence, R. I. 


wnaaveny Suh . 226, any other morning, evening, or Sunday newspaper 
yracuse, N.Y... 


Des Moines, lowa ao, in New England. 
Worcester, Mass. : 

Flint, Mich... . 
Austin, Tex... . 
Albuquerque, N. M. 
Spokane, Wash. 
Grand Rapids, Mich. 
Hartford, Conn... 


Largest daily circulation in Connecticut 


Che Harilord Times. 


HARTFORD Member: The Gannett Group CONN. 
Represented by J. P. McKinney & Son, Inc., a Division of » 


The Gannett Newspapers _ 
Offices: New York, Hartford, Syracuse, Chicago, Detroit, San Francisco 
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There’s ALWAYS MORE in MIDDLETOWN 


But You Need the PRESS to Get lt 


Middletown Metropolitan Area families have $1,246 more [- 
cash income than the average U.S. family . . . spend $718 | 
more for retail goods. 


ALWAYS Get 
Population 

Households 22,700 
Income $164,203,000 
Cash Inc. Per Hshid. $6,677 
Retail Sales $105,296,000 
Sales Per Hshid. $4,639 
Food $25,446,000 
Genl. Mdse. $10,297,000 
Apparel $6,050,000 
Automotive $20,691,000 
Gasoline Serv. Sta. $7,919,000 
Lumb.-Bldg.-Hdwre $8,255,000 $364 
Drug $3,925,000 $173 3 


$164,203,000 income 


You MORE in MIDDLETOWN 
80,300 

Extra spending by local families for food, general merchan- 

dise, apparel, automotive products, gasoline, lumber-building 

materials-hardware, and drugs earns the area a higher quality 

rating than larger Connecticut areas. (See family sales aver- 

ages at right). 


Family Conn. Met. 
Sales Area Rank 


$1,121 4 
$454 
$267 
$911 
$349 


You always get more in Middletown Metropolitan Area 
(Middlesex County) if you're in the Press—reaching 7 out 
of 10 homes in the county. No combination of outside news- 
papers comes anywhere near equaling this coverage. 


The Middletown Press 


MIDDLETOWN, CONN. 


Represented by The Julius Mathews Special Agency, Inc. 


$105,296,000 rerai sates 


COUNTIES 
CITIES 
(continued) 


Litchfield 
Torrington 
Winsted 


Middlesex 
AMiddletown 

New Haven 
Ansonia 
Derby 
Meriden-Wallingford 
Meriden 
Naugatuck 
ANew Haven 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


@G 


19.3 
_ 167.0 


POPULATION 


ESTIMATES, 1/1/59 


0111 
.0063 
0386| 20.9) 

0297 16.1) 17. 
0110) 5.9). 
. 0055 


- | sands) | (thous.) 


49.1} 63.9} 


EFFECTIVE 
BUYING INC Me— @YD estimates, 1958 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Net 
Dollars 
(000) 


241 613 
61,797 
20,959 


164 , 203 
72,163 
1,405 ,335 
,622 
21,896) 

}, 920) 

5, ORS 

7 , 338) 


380 , 061) 


.0235| 


4870) 


.0132| y 


0071 


0510) 


0380) : 
-0154) ; 


- 1236) : 


IN NORTHWEST CONNECTICUT, IT’S 


TORRINGTON for Shopping . . 


Per | Per | Per | Per 
. | Capita) Hsid. | C.S.U. 


| ~~ Income Breakdown of Households 
Cash —— ied a anne one 
In- 


$0-2,499 
oO LA 


/€ /0 
Hslds. Inc. 


| In- 2) a TR 4 


| come | come $4,000-6,999 
Ps 


o7 


$7,000-9,999 |$10,000&over 
% To ‘o % % % % 
Hsld. . | Hsids. Inc. Hslids. Inc. 


| 7,003) 6,548) 6,569) 11.0 2.6 28.3 


25.7 


24.2 


40.1 
41.4 
42.6 


.791) 6,574 : A 25 
= 5,988) 6,37: \ 2.5 


234) 6,389 
,596) 6,168 
576, 6,494 
, 127) 6,155 

6,635 


39.7 
38.3 
37.3 
41.4 
38.9 


6,685 


9201 
7,283) 7, 


5.948] 6,829 


38.2 24. 
32.1 | 24.5 26.9 | 12.3 
39. 19.4 23.5 9. 


Before using these figures read foreword, page 13. 


. The REGISTER for News and Advertising 


Population 
Households 
Income 


Retail Sales 

Food 

Eating & Drinking 
Genl. Mdse. 
Apparel 
Furn.-Hshid-Appl. 
Automotive 
Gasoline 
Lumb.-Bldg.-Hdwre 
Drug 


Cash Inc. per Hshid. 


Litchfield Co. 


114,600 

34,500 
$241,613,000 

$6,569 
$129,546,000 
$37,416,000 
$ 6,663,000 
$ 7,717,000 
$ 8,130,000 
$ 5,116,000 
$24,511,000 
$ 8,531,000 
$11,778,000 
$ 4,554,000 


Torrington 


30,400 

9,100 
$61,797,000 

$6,499 
$44,504,000 
$12,734,000 
$ 1,919,000 
$ 4,265,000 
$ 4,747,000 
$ 2,213,000 
$ 7,951,000 
$ 2,385,000 
$ 2,917,000 
$ 1,122,000 


Litchfield County families fill their shopping needs in Torring- 
ton—out of a $6,569 cash income . . . $1,138 above the U.S. 
average. 


34% of all sales in the county are made in Torrington stores— 
which account for 55% of the county’s general merchandise 
sales, 58% of its apparel sales, 43% of furniture-household- 
appliance, 34% of the food and 34% of the automotive sales. 
In selling the $241,613,000 Northwest Connecticut market, 
your first step is to sell Torrington—your first salesman, the 
Torrington Register. 


TORRINGTON REGISTER 


TORRINGTON, CONN. 
Represented by The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


Greater New Haven 
... The Planned Market 


COVERAGE: The New Haven newspapers are 
the daily reading habit in better than 90% of 
the market's 112,850 homes—constituting more 
than a third of a million people. 


INCOME: During the current decade 1950 
through 1958 the market’s income increased 
from $576,509,000 to $862,664,000. Income 
per family jumped 49%—to $7,644. More than 


78% of the families have incomes of more than 
$4,000. 


RETAIL SALES: $471,480,000, an increase of 
24% from 1950 to 1958. 


WHOLESALE SALES: Greater New Haven is a 
key wholesale and distribution center of New 
England. The Register and Journal-Courier 
together bring the high-income families and 
topflight wholesaler-dealer teams in a con- 


tinuous exchange of selling-buying activity. 


... Facts about Greater New Haven 


Plant Headquarters: Diversified Manufacturing of Guns, 


Ammunition, Hardware Tools, Rubber Goods, Toys, Sewing 
Machine Attachments, Zippers, Lamps, Clocks, Watches, Cor- 
sets, Textiles, Asbestos, Insulated Wire, Airplane Parts, Paper 


Boxboard. 


RETAIL SALES. $471,480,000, average $4,178 per family. 
RAILROAD CENTER. New home office of the 
New York, New Haven and Hartford Railroad. Its Cedar Hill 
Freight Terminal is one of the largest Freight Distribution Centers 
in the United States 


Haven is the 


DEEP SEA PORT. With Imports, Exports and Coastwise Ship- 


ping of 8,291,323 tons 


MUNICIPAL AIRPORT. Serviced by 


Eastern Airlines, Inc. 


American Airlines, Inc., 


MOTOR TRUCK TERMINUS. Serviced by eight major Truck 


Companies covering all major points in the country 


HOME OF YALE UNIVERSITY. With a student enrollment of 7,488 


and Graduate School with 1,257 students 


POPULATION 383,300 


HOUSEHOLDS 112,850 
INCOME $862,664,000 
INCOME PER HSHLD. 7,644 
RETAIL SALES 471,480,000 
FOOD 123,999,000 
EATING, DRINKING 36,304,000 
GENERAL MERCHANDISE 46,205,000 
APPAREL 42,905,000 
FURN.-APPLIANCE 30,175,000 
AUTOMOTIVE 72,136,000 
GAS. SERV. STA. 30,646,000 
LUMB.-BLDG.-HDWRE. 24,517,000 
DRUG 16,502,000 
QUALITY INDEX 116 


SALES ACTIVITY INDEX 107 


New Haven Register and Pournal-Courier 


NEW HAVEN, CONNECTICUT 


CRESMER & WOODWARD, INC. 


National Representatives 


New York Chicago Detroit 


MAY 10, 1959 


Atlanta 


San Francisco Los Angeles 


Salisbury o Canaan 
oO 


“winstea “ Waterbury, Conn. 1° in New England 


IN AVERAGE WORKERS INCOME 


oLitchfield Worcester Waterbury $4894* 
4352 


‘ ' Boston 
Terryv ille 


Thomaston $190,630,353 oe saved in Waterbury banks during 1958—a gain of 
Weatertowno $11,920,589 over 1957 
Waterbury 


middl bur siete buying income in Waterbury for 1958—a gain of 
we Cheshire $251,063,000 $2,866,000 over 1957 


Maugat yck ? Sell your product in this rich, a northwestern Connecticut 
market .. . through advertising in the only medium that covers 
the entire area. 


rsa soe oe The WATERBURY REPUBLICAN-AMERICAN 


U. S$. Dept. of Labor 
Circulation 60,532 (M& E) — 86,452 (S & E) 
Represented by: Gilman, Nicoll & Ruthman 


POPULATION “EFFECTIVE - @D ‘The “SM” symbols mark original, exclu- 
) ESTIMATES, 1/1/58 _BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES “ _ | = | | Income name of Households 


CITIES House-| Spend- Urban 
(continued) Total / holds | ing Pop. V/ $0-2,499 $2,500-3,990 | $4,000-6,908 $7,000-9,999 $10,000 over 
(thou- of (thou- | Units | (thou- Per Per % % % % % % % % 

sands) | U.S.A. 8 (thous. )| sands) | U.S.A. Capital Held. | C.S.U. . | Hsids. Inc. | Hsids. Inc. is, . | Hsids. Inc. Hsids, Inc. 


1Wallingford....... 5.5) .0086 ° 5.7 -0130) 2, =~ 8,320) 7, . . 9.9 . . ° 24.5 26.5 12.8 35.9 
AWaterbury.... - 068 33.3 38.1 063) .0816) 2,208) 7,539) 6,590) 6, . . 11.8 . ° -1 | 20.8 24.6] 10.2 30.7 
West Haven..... d -0216) K ,414| .0287| 2,339) 8,584 . . . 2 ® 

° | 3) «61.1 . ’ 1149) 2,056) 7,030 K . -6 | 13.7 . ° ° 17.4 22.9) 7.1 23.2 

ANew London 31.3} .0179] , 12.6) 8,303} .0222| 2,182) 7,506) 5, ‘ ° . 13.2 ° . . 17.8 23.0] 7.8 24.7 
ANorwich...... % 0233 2.9 13.4 ,522) .0262) 1,974) 6,242) 6, . . : 15.8 ° ° ° 15.8 21.9] 6.4 21.7 


WOE Rirodiitinii 6 . y , ’ ,339|  .0434) 2,200) 8,282 jlo. 3] 11.0 5. ‘ 9 | 20.3 24.3 | 10.1 30.3 
Rockville. ....... 9.0) . 2.§ 3.2 “ | .0074| 2,523) 7,831) 7, i . a 11.4 » . ° 20.7 23.6 6 34.4 
i. ’ | .0462) 2,004) 6,671 : | 15.7 8. ‘ .8| 16.0 21.7| 6.7 22.4 

Putnam City.... 5 . 008 ; 3. , .0055; 1,900) 6,262) 5, \ J 16.1 i . i 16.2 21.7 0 16.5 
Willimantic. .... 5.4) 8| ‘ 5.5 486) .0112} 2,237] 7,178] 6, ; ’ 4/12.3 6. : .2| 20.0 25.0] 8.4 26.3 


_ | 
Total Above Cities. . . 538.2) .8795) 450.1) 404.4 3,624, +362) 1.1784) 2,356) 8,052) 7,33 A R A 11.5 ° ° . 21.0 24.0 6 34.0 


| 
State Total. .... 2,389. 4 _1,3661) 698.5) 807. alt, 1,884.0) | 55 568,987) 1.8107) 2,331| 7,973) 6,901| 7,376] 9. 2.0 | 12.0 ; ; -6 | 20.3 22.7; 11.4 36.5 


1 Data received too late for inclusion above indicate that the corporate limits of SM Standard (4) and Potential (A) Metropolitan County Areas. 
Wallingford have been extended to include a total current population of 27,200. Before using these figures read foreword, page 13. 
*Not available © SM, 1959. 


NEW LONDON .,’ ’ 


All this .- » «+ and isolation, too! = 


Per Household Sales Averages ° 

Look at the figures . . . then look New % e 
' Conn. London Lead 

at your Connecticut map, to see Total Retail. . . . . $4,675 $8,922 91% © 

why big-buying New London Mitta...» « 2 oe ae | 

demands DAY coverage for Eat& Drink. . . . . 326 570 73% . 

Gen.Mdse.. . . . . 489 989 102% e 

Apparel. . ie 4s 335 738 120% e 

market data now! Furn. - H. H. - “App ‘4 271 669 147% ° 

* 


Automotive. . are 757 1,891 150% 


effective selling. Send for complete 


Gas Stations . . : 318 390 23% 
o r Bary Lum.-Bidg.-Hdwre.. . 283 510 80% 


Drugs .. . 162 248 53% 
ONNECTICUT 
NEW —- seesentatives: You can cover this big- -spending 66,547 ABC 
Netie & RUTHMAN City Zone completely — economically — only 


e 
AN, NICOLL 
enn through New London's only local daily. 


SALES MANAGEMENT 


ere 
LITCHFIELD HARTFORD # iS TOLLAND | WINDHAM 


FAIRFIELD™***""" _— ee 


i 


3 ‘yes 


LITCHFIELD LY HARTFORD 


+ 
wi wo" 
est Hertford = gg 
Counties and cities on this map Torrington @ ER niente 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0046 sq. in. equals $1 million Sristet ew Britain 


MIDDLESEX NEW LONDON 


Cities shown are those having 
net Effective Buying Income of 


° 
” Middic! 
$15 million and over Waterbury ase 


* @ Norwich 
Meriden 


FAIRFIELD NEW HAVEN Wallingford 


Ansonia 
. 


New Hoven 
7 


RETAIL SALES MAP 


‘ oY PRINCIPAL CITIES: County and geographic location 
Grogenich Zale of cities with 1956 retail sales of $25 million or more. 


SAVE ... BY USING 


YOU'LL DO ONE ACCEPTED SIGNAL! 
REAL WELL | NORWICH 


ON THE 


| n 3 smart mar kets CONNECTICUT TURNPIKE 


PULSE REPORT GROTON 
OCT. 1958 6 A.M.-6 P.M. with NEW LONDON 


WICH 25 
LOCAL STATION A 19 W i C Hi RADIO 


LOCAL STATION B 18.5 New York: Everett-McKinney, 40 E. 49. PL 3-9332 
Boston: Foster & Creed, Statler Off. Bldg. HU 2-4845 


Keep Pace with 


Fast-Growing STAMFORD 
Richest Large Market in the State 


Ist in Cash Income Per Household 
Among Connecticut's in Sales Activity . Index of 154 
. Population 89,000 
Major Markets Total Income $226,445,000 
(75,000 or more $157,195,000 
Food Sales 
General Mdse. Sales 
Automotive Sales 
STAMFORD is . Gasoline Serv. Sta. Sales $ 7,810,000 
Lumber-Hardware Sales $ 11,688,000 
Drug Sales $ 4,726,000 
Apparel Sales 


Population) 


Only the Advocate—with unmatched 97% coverage of Stamford’s homes 
can keep your Stamford sales in step with Stamford’s buying pace 


64, SHDVOCAT 


STAMFORD, CONN. 
Represented by Free — Request Your Copy 
The Julius Mathews Special Agency, Inc. of Our New Book of Market Facts 


POPULATION 5 E. B. I. | "gM POPULATION —t”*” E. B. I. 

CONN. GD ESTIMATES, 1/1/59 JSM ESTIMATES, 1958 || JM ESTIMATES, 1/1/59 JM ESTIMATES, 1958 
Con- i ; ” - 
METRO sumer | } METRO. | | sumer | 


] l Con- | ‘= 


AREAS House-| Spend- Urban 

Total hold ing Pop. Net % Per Per | 
thou- of thou- | Units thou- Dollars of | Cap- | H'se-| 
sands) U.S.A.) sands) (thous.)) sands 000 U.S.A. ita | hold 


| House-| Spend-| Urban } 

Total | % hold | ing | Pop. Net Q% Per | Per 
(thou- | of | (thou- | Units | (thou- | Dollars | of | Cap-|H’se- 
sands) | U.S.A.) sands) |(thous.)| sands (000) U.S.A. ita | hold 


| 


| AREAS 


Bridgeport-Stam- || New Haven- | } | 

ford-Norwalk 612.2, .3500 179 197.3 531.2) 1,603,982) .5215 2,620 8,941 || Waterbury 629.8) .3600) 185.5| 216.4) 557.0] 1,405,335) .4570 2,231 7,576 

Hartford | .New London- | | 

New Britain 649.0 .3711 188 222.1 532.0} 1,524,819) .4958/2,349 8,081 || Norwich..... 172.0, .0984) 50.3. 61.1 97.6] 353,612 .1149 2,056 7,030 
Middletown 80.3, .0459 22 25.7 42.3 164,203 .0534 2,045 7,234 | | a 


| Total Above Areas|2,143.3|1.2254, 626.6 5,051,951 1.6426 2,357 8,06 2 


The “SM” symbols mark original, exclu- 
RETAIL saces— GYD estimates, 1958 sive estimates by SALES MANAGEMENT. 
COUNTIES Total Per | Eating & | Furn- | l Lumber- 
CITIES Retail Hsld. Buying Index Drink. | General | House- Auto- | Gas Bidg. | 
Sales of Retail Power Quality of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
$000 S.A Sales Index Index Activity $000 ($000 $000) | ($000) | ($000) | ($000) | ($000) | ($000) ($000) 


Fairfield 961 ,036 4785 5,360 4743 , 63,742 86,608 70,231 155,410' 58,646, 71,209' 31,895 
ABridgeport 34,610 1168 1183 00,747 16 ,680 39,544 21,961 f 24,230 11,249 13,022 9,708 
Danbur 63,993 0319 0207 f 33 7, 5f 3, 182 5, 153 5,084 , 46 11,322 3,732 5,124 1,736 
Creenw it 54,821 0273 0429 3 5,51 3,841 , 140 2,997 2,; 8,905 6,397 ,709 1,640 
ANorw 117,615 0586 0515 37,17! 6, 860 5, 840 7,570 9,726 20 , 837 6,547 ,172 2,672 
helt 11,301 0056 0097 95 55 3,3: 989 310 492 23: 1,859 1,099 ,784 348 
AStamford 157,195 0783 0705 3 39 , 655 8,572 22 ,838 16,090 ,6 22,476 7,810 11,688 4,726 
Stratford 54,451 0271 0204 5 , 87% 4,697 625 335 98: 14,413 4,129 6,324 2,977 


SM Standard (4) and Potential (A) Metropolitan County Areas Before using these figures read foreword, page 13. 


OR radio 


COVERS Fairfield County plus 138 other counties in 13 states 


SALES MANAGEMENT 


SOUTHERN 
NEW ENGLAND 


WTIC-TV HARTFORD 15, CONNECTICUT TEL. JACKSON 5-0801 


REPRESENTED NATIONALLY BY HARRINGTON, RIGHTER & PARSONS, INC. 


MAY 10, 1959 


In BRISTOL ... Only the PRESS reaches 
families when theyre in 
“THE BUYING MOOD! 


What a market Bristol is today! 45,600 popu- 
lation—with a high per family income of $7,737. 
Total annual retail sales in the market are 
$39,615,000! Now, here’s the way to reach 
this market . . . 


ABC Circulation 13,480—covering nine out In the evening, Bristol families read, think, make 
of ten titmmes in the Biristel Mleskes. most of their buying decisions. And that’s when the 


Press gets home .. . to all the families in this vital 
P Central Connecticut market! Make sure your messages 
The Bristol Press reach this receptive audience at the right time—in the 


Gallagher-DeLisser, National Representatives Bristol Press. 


Pe we , . ; The “SM" symbols mark original, exclu- 
CONN. RETAIL SALES— BY 1 ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per | | Eatin & Furn.- 
COUNTIES % Hsid. Buying Index } Drink. | House- Auto- Gas 

CITIES f Retail Power | yy | of Sales | | " | Appl. motive | Stations 
continued ( | U.S.A. | Sales Index | Index | Activity ($000) ( ) 


Hartford y 4 | 4,878 d a 124 
Bristol 39, ‘ 027 11,785 é 2,285} 2, 7,226) 2,555 
East Hartford 57, | .03% | . 02% | 5 10,033 , 781) 511 2, , 0832 23 , 882) 9,288) 
AHartford 359,£ 175 1487 | = 13% 5 62,597} 25, 89,286 32, 22,229] 47,223) 14,163] 
Manchester 50, 0249 0262 | = 14,646} ; 4,871 1347| 2,216) 7,221) 5,354) 
A New Britain ,63 .0f 057! mm 26,424 , 158 7,979 ,97 ‘ 14,892 4,541) 
West Hartford / | 0278 | .046 3¢ : 18,771 2,7 1,554 066 3,905) 11,628) 3,886 

Litchfield ‘ f ‘ 37,416 663) 7,717) ‘ t 24,511; 8,531 
Torrington : .0222 | .020% 5 2 12,734 ols 4,265 % 2,21: 7,951 2,385 
Winsted f 3 .006! 36 5,012 598 1,303 { 586) 4,323) 717 

} | } | | | 

Middlesex . ' 4,639 | . 25,446 . 10,287, 6, ,238} 20,691] 7,919) 
A Middletown... 564 257 | 02: 10, 030) ,882] 7,372 ,725| 10,936] 3,077 

New Haven 825 | . 4,177 204, 120| y 75,972, 70,573} 49,851) 119,030) 50,539 
Ansonia 744 | .0103 0119 7 | @ 6, 050| 988} 1,482] 2,092} 1,661] 3,786 825 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


A major Connecticut Market— 
the industrial Lower Naugatuck 


River Valley (Ansonia, Derby, Shelton, Seymour) 
cevered adequately only by 


The Evening Sentinel — m1: 


SALES MANAGEMENT 


Cys F 
E: 9 


The Courant Has Broken The Fence Down For You 


NOW COLOR! 


The Courant Covers 
All 4 Rich Counties 


HARTFORD 
MIDDLESEX 
TOLLAND 

WINDHAM 


1958 
Population 


649,000 
80,300 
60,600 


70,900 
860,800 


In This Key Market! 
One Color & Black 
DAILY SUNDAY 
$799 $1065 


565 750 
410 550 


* Connecticut leads all states in per family income. 

* Connecticut has grown more than 20% since 1950. 

* United Aircraft in East Hartford, New England’s largest 
employer, has $1,500,000,000 backlog of orders. 


* * * 


SUNDAY COURANT Connecticut’s Largest Newspaper. Over 151,000 
DAILY COURANT New England’s Fastest Growing Newspaper. Over 108,000 


THE HARTFORD COURANT 


Represented Nationally By Gilman, Nicoll & Ruthman 


1 Page 
1500 Lines 
1000 Lines 


* 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


Lumber- 
Bldg. 
Hdwre, 
($000) 


1,293 


RETAIL SALES— JSM ESTIMATES, 1958 


Eating & 
Drink, 
Places 
($000) 


1,148| 2,315 
6,916 9,687 
4,645 5,075 
1,621 1,188 
19,649} 32,177 


CONN. 


COUNTIES 
CITIES 
(continued) 


Tetal 
Retail 
Sales 
($000) 


Per 
Hsid. 
Retail 
Sales 


Index 
of Sales 
Activity 


Buying 
Power 
Index 


General 
Mdse, 
($000) 


Auto- Gas 
motive | Stations 
($000) | ($000) 
4,542 
16,105 
4,624 8,568 
982} 4,127 
19 ,028 87,519 


uality 


Apparel 
ndex 


($000) 


1,295 
6,354 
5,101 
1,053 
35,705 


Food Drugs 
($000) it ) 
3,284 
21,286 
14,691 
5,712 
55,765 


© SM, 1959. 


($000) 
1,304 
6,679 


20,660 
83 ,085 
57,410 
19,671 
261,512 


0079 1,334] 
0456 
0335 
.0128 


-1200 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


125 163 
118 107 
113 96 
116 89 
126 136 


Naugatuck 
ANew Haven....... 


MERIDEN-WALLINGFORD 


CONNECTICUT'S 
BULL’S-EYE MARKET 


€ Only the Record and Journal 97% cov- 
4 erage effectively sells Meriden-Walling- 
a ford! No Hartford or New Haven ABC 
4 
g 
| 


daily newspaper has more than 400 circu- 
lation here. 


The ‘Meriden RECORD & JOURNAL 


MERIDEN, CONNECTICUT 
GILMAN, NICOLL & RUTHMAN 


National Representatives: 


MAY 10, 1959 


Almost $3 Billion! 


Aim Your Advertising at 
WDRC’'s Primary Area 


1,312,100 
383,200 Households 


Here’s One Of The Wealthiest 
Markets In The World! 


Population 


Based on figures from Sales Management’s 
May 10, ’59 Survey of Buying Power, the 
Effective Buying Income in WDRC’s Pri- 
mary Area (see map) is $2,921,622,000. 
Per household, the figure is $7,624 and in 
Hartford County, the heart of WDRC’s 
coverage, income per household is $8,081. 
In Connecticut, advertise to the WDRC 
Market. It’s delivered at a price you’re 
happy to pay for Hartford alone. 


' Effective Buying 
? TOUAND fF Income $2,921,622,000 
o | Coun Na $7,624 Per Household 


HARTFOR 
county 7 uy 


«i ’ 
rc s|waatrorD ) 


Total Retail Sales $1,749,425,000 


Food Sales $423, 103,000 
General Merchandise $231,260,000 


Furniture, Household, 


Appliances $98,940,000 


Automotive $277,999,000 
Drugs $64,602,000 
Figures from Sales Management, based 
on May 10, 1959 Survey of Buying Power 


HARTFORD 12, CONNECTICUT 


BASIC CBS ¢ S5SO00 WATTS 


CONNECTICUT'S FIRST STATION « 


For availabilities, write William Malo, 
WDRC Vice-President in charge of sales. 


SINCE 1922 


Represented by Raymer 


Sy The “SM” symbols mark original, exclu- 
RETAIL SALES— @YD estimates, 1958 sive estimates by SALES MANAGEMENT. 


Per Eating & | Furn.- | Lumber- | 

COUNTIES ‘ | Hsld. Buying Index Drink. | General House- Auto- | Gas Bidg. | 
CITIES | Retail Power uality | of Sales Food Places Mdse. Appl. | motive | Stations Hdwre. 

continued) -S.A.| Sales Index | Index | Activity | ($000) ($000) | ($000) $000) | ( ) | ($000) | ($000) | ($000) 


CONN. 


Wallingford 67. 2 .0121 136 144 6,595 iy 552 1,055 6,537 1,051 1,020 
AWaterbury ‘6,3 726 .0757 116 112 39, 802 9,797 ,276 12,672, 19,746 5,950 : 
West Haven ; 0246 0261 121 115 7,537 5, 86 ‘. 1,087 5,308 5,496 
New London y j ‘ .1140 116 125 , : : 12,831; 37,197) 19,125 
ANew London , 187 ‘ 0268 150 226 735 5, J 6,084 17,207 3,553 
Norwich , 0% 0270 116 132 7 2, 10,121 J 3,591 7,759 4,483 


Before using these figures read foreword, page 13. 


THIS Is Eastern Connecticut 
$349,762,000 $207,845,000 


Income Retail Sales 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 


157,100 
Population THIS Is Eastern Connecticut 


157,100 


. « « and Only ONE Local Daily 


Big Eastern Connecticut’s $7,109 family income is $1,104 above the national 


average . . . its $4,224 family sales $303 above average! 


Families spending that kind of money are worth knowing firsthand—through 
their own newspaper. The Norwich Bulletin is the only daily that gives you 
broad solid coverage in Eastern Connecticut. Don’t settle for the fringe with 
so much at stake. Schedule the Bulletin—and you're really in .. . in this 
big quality market. 


NORWICH BULLETIN —norwicn, conn. 


i in- SUNDAY 
and Norwich Bulletin-Record (Sundays) yt al 


Represented by The Julius Mathews Special Agency, Inc. 22,1 


BULLETIN 
26,037 


278 


Population 
Households 
Income 

Inc. Per Hshid. 
Retail Sales 
Retail Sales Per H’‘d 
Food 

Eating, Drinking 
Gen. Mdse. 
Apparel 
Furn.-Appl. 
Automotive 
Gasoline 
Lumb.-Bldg.-Hdwre 
Drug 


$349,762,000 


207,845,000 


49,200 


7,109 


4,224 
59,742,000 
15,942,000 
21,001,000 
12,375,000 
11,721,000 
29,887,000 
19,602,000 
12,941,000 

6,983,000 


SALES MANAGEMENT 


JSAM a The “$m” symbols mark original, ‘exclu- 
CONN. RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Total | P ~~ | Eating & on y Lumber- 

COUNTIES Retail y q Index Drink. | Auto- | Gas Bidg. 
CITIES Sales i of Sales | Places . . | motive | Stations | Hdwre. | Drugs 
(continued ) ($000) S.A. Activity ) | ($000) | ($000) $000 $000) | ($000) ($000) ($000) ($000) 


41,709 | . ; d 2,740| 2,194) | 7,478} 4,989) 3,015) 1,194 
17,900 | . d 349 809 832! 845 3,757; 1,012 837 546 
Windham... ..... 85, 646 6,783, 3,465 16,759, 5,936 1034, 1,987 
Putnam City. . . 15,221 1,744 592 2,949 807 674 715 
Willimantic ‘ 35,501 d -0127 | 9,035 1,818) 2,789 1,841 2,289 7,606 1,948 619 713 


Total Above Cities 2,292,820 | 1.1417 1.1078 | 2 563,841) 154,186) 287,125) 200,176) 149,241) 368,735) 133,406 26,190 
; r 7 ts ae a eae La ey 


State Total. .... 3,265,123 | 1.6200 | 4,675 | 1.6664 | 845,843, 228,035) 341,733) 233,952 


189,771, 528,606 221,776 ,303 


METRO. AREAS iL SALES— BY ESTIMATES, 1958 
Bridgeport-Stamford- | ange Ma, ar. : ages 
Norwalk... ; 4743 


Hartford-New Britain F | 4596 
Middletown . iy 7 0516 


| 

| 136 266,244 63,742) 86,608 . 57,023 155,410| 58,646 , 208 

124 216, 164) 68,471) 130, 200 53,464 147,530| 66,091 ,008 

|} 192 6,558, 10,297 ‘ 5,238 20,691 7,919 , 255 

New Haven-Waterbury ’ « | 4163 | 116 60,393| 75,972 5 49,851 119,030 50,539 410 
A\New London- 


Norwich : 40 | 116 | 15,250 21,962 12,831 37,197, 19,125, 14,694 


Total Above Areas 3,008, J 124 


DELAWARE— i 


178,407, 479,858) 202,320' 179,476 


Map, page 281 ‘NuMBER OF OUTLETS 


| 
| 
= 
City County 6 
Dover ... Kent 

Milford Sussex 


> 
i] | 

at 
11| 
12] 17; 6 5 


ay) “POPULATION __ EFFECTIVE SM 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 


on | Pop. (thous.) 


Newark......New Castle..| 9.3 23) 32} 4) 4) 7| 4| 16) 
Wilmington...New Castle. | 115.1]1,845| 414] 348, 132 193) 102| 54] 114) 


| 
| 
| City County 


Con- | 
COUNTIES | sumer | } | Cash 
CITIES } House-| Spend-| Urban | | In- 
Total % | holds | ing Pop. Net % | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 $7,000-9,999 $10,000&over 
(thou- of | (thou- | Units | (thou- {Dollars of Per | Per | Per % % / / / W/ % W/ / % 
sands) | U.S.A. | sands) (thous.)) sands) (000) U.S.A. | Capita} Hsid. | C.S.U.! Hsid.| Hsids. Inc. Hsids. Inc. |Hsids. Inc. Hsids. inc. | Hslids. Ine 


Income Breakdown of Households 


| 
} 
| 
| 


Kent. .. 9}. . .0} 10.4 | 117,107) .0380) 1,777) 6,036) 5,323| 5,430] 19.4 5.3 | 20.1 11.7 | 43.2 42.1 11.5 
Dover.... : -6)  .004: 2.8 2.7) 15,979; .0052| 2,103) 6,392) 5,918) 5,919 19.3 4.8 | 19.3 10.3 2 36.{ 12.3 
1 Milford | } 

New Castle d , .9 | 707,054) .2299| 2,402) 8,427| 7,304) 7,813] 9.3 1.8 | 11.7 4.7 | 46. 2) 19.1 
Newark 9.i 0053) 2.6) of 23,761; .0077) 2,555) 9,139) 5,657) 7,549) 9. 8 | g 4.4 5.5 32.5 | 20.9 
AWilmington -0658 33.6} 41. 


278,952) .0907| 2,424) 8,302) 6,787) 7,550] 9.: é . 4.9 4 33 19.0 20 


1 Milford is in Kent and Sussex count‘es. figures read foreword, page 13 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959, 


! * V ai a 
Delawares Booming B-C Region 
*Below the Canal 
YOUR MARKET: It’s the richest sec- YOUR SELLING AID: It’s the influential 


tion of Delaware . . . the prosperous Delaware State News . . . outstanding in 
Kent and Sussex Counties where 25% Kent County with 100% more home 
of the population ring up 38% of the coverage than any other morning or eve- 
entire state’s sales! ning daily newspaper! 


Reach this Quality Market via 


The DELAWARE STATE NEWS 


Published Daily in DOVER, DELAWARE—the State Capital 


For complete and helpful data, write or call 


The JULIUS MATHEWS SPECIAL AGENCY, INC. 
New York Chicago Detroit Philadelphia Cleveland Pittsburgh Boston 


Table of Contents and Indexes on pages 3, 6, 8, 10, 11 


MAY 10, 1959 


WATCH WILMINGTON vetaware: 


Continues To Rank With The TOP 30 
RETAIL MARKETS IN THE NATION 


WITH AN INDEX OF 119% FOR SIX MONTHS...19% ABOVE NATIONAL AVERAGE! 


PEOOPOP OOOO OOOOOROOOOOOOOOOOD 
wrrrrrrr 4 


* ONE OF THE TOP 
QUALITY MARKETS 
IN THE U.S.A. 


E.B.1. PER 
HOUSEHOLD—$8427 


* FOURTH FASTEST 
GROWING STATE 
IN THE U.S.A. 


42% INCREASE IN 
POPULATION 
SINCE 1950 


PROPOR OOOROOOOOOOOD DDL». 
POPPPLOPIOODSD 


YOU CAN COVER 80% OF THE HOMES IN THIS FABULOUS 
DELAWARE VALLEY AREA WITH A ONE NEWSPAPER BUY! 


Send for your free copy of TOP TEN BRANDS Consumer Inventory 


THE NEWS-JOURNAL - PAPERS 
WILMINGTON e DELAWARE 


DLj55+5644.44 444444. 
POSS SSC CSCC CCS CCC CC eee 


pevevvververvvrr+lTt(T, TTT 
AAA ABABA AAAAAAAAA AAAS 


National Representatives: Story, Brooks & Finley, Inc. 


577) POPULATION | EFFECTIVE 577) The “SM” symbols mark original, exclu-_ 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


“| Con- | Income Breakdown of Households 


DELAWARE 


COUNTIES sumer 
CITIES House-| Spend-| Urban In- 
(continued) Total % holds | ing Pop. Net % ,~y _ $0-2,499 $2,500-3,999 $4,000-6,999 < xs $10,000&0ver 
} 
' 


(thou- | of | (thou-| Units | (thou-| Dollars | of | Per | Per % % % 
sands) | U.S.A. sands (thous.)| sands) (000) | U.S.A. | Capita) Held. csu. . | Hsids. Ine. Hilde, Inc. | Hsids. Inc. Hslds. ine. Helds, h 


Sussex eecneses 80.8) .0462) 24.8 25.2 14.3) = 131,339) .0427) 1,625] 5,296 5,212) 4, 22.9 6.9 | 22.6 14.4/ 40.6 43.4) 9.4 15.2) 4.5 20.3 
Milford... . - 0035) 7 ° 11,220) .0036) 1, 839) 6,600) 5,100) 5,693] 16.0 . 18.3 10.2 | 46.8 43.4 | 12.7 17.9| 6.2 24.3 


Total Above Cities } 0786 329,91: 1072] 


2 2,380] 8, “8,166! 6,572 Sona 7,368] 10. . 12.56 5.3 | 46.8 33.7 | 18.4 20.0 12.0 38.9 


State Total. .... 441.0| .2621 128.1) ae 28.8 ,500) _ 3106) 2,167) 7,459) 0.0am 6,008 ; -9 | 15.1 6.9 | 44.6 34.3 | 16.1 18.7 | 10.7 37.2 


POPULATION — POPULATION 
JSM ESTIMATES, 1/1/59 ©) ESTIMATES, 1958 SM ESTIMATES, 1/1/59 @D : ESTIMATES, 1958 
| | Con- eq | Con- 
} | sumer b sumer 
| House-| Spend-| Urban House- Spend-| Urban 
Total | % hold | ing Pop. Net % | Per | Per Total | % | hold | ing Pop. % | Per! Per 
(thou- | of | (thou-| Units | (thou- | Dollars of | Cap-|H’se- (thou- | of | (thou-| Units | (thou- of | Cap-|H’se- 
sands) | U.S.A.) sands) | (thous.)| sands) (000) | U.S.A. its | hold sands) | U.S.A. sands) (thous.) sands) ase its | hold 


Wilmington... .. 352.3) .2015| 101.3) 116.1 a. 6, 182) 2 -2653)2, 17/8, 057| Total Above Ares; a2. | 2018) 101 101.3) 116.1) 254.4) _%. 182 -2068)2, a17/8, or 


RETAIL SALES— SM ESTIMATES, 1958 


COUNTIES Per Eating & | 
CITIES i | & Hsld. Buying Index Drink. 
of Retail Power Lm any of Sales Food Places \ 3 motive 

| U. s. A. ae Sales Index ndex | Activity | ($000) | ($000) ($000) | ($000) 


Kent , | 0413 4,281 A | 110 13,203) 3,598 3,924) 17,568 4,952) 5,456 

Dover ais 34,848 .0174 F 202 5,629) 1,384 1,573 8,187 1,590} 1,806 697 
1Milford | 

New Castle 425,177 | .2118 5,068 P 97,878; 27,329 26,254) 64,182) 31,343) 21,264) 14,512 


Newark........ 22,344 | | .008: 5,753] 1,565 | 961] 5,036) 1,756) 1,517) 92 


| | 
A Wilmington 288,181 | .1435 55,855) 15,810 22,522; 40,824 13,239} 9, 105) 9,839 
Sussex 105 , 360 0525 


1Milford 18,595 | .0093 


| | 
429) 1,517 


6, 484) 783) 1 cont 736 


_— mS s eon 
4,790 | . 965) 35,417) __72,487| ‘87| 37,769) 33,706) 89,072) _ 43, 588) 33,525) 18,963 


4.28]. 18,874] 4,490) | 17,322) 7,298 6,805, 2,813 


60, 531 see 13,436] 12,214 


Total Above Cities 363 , 968 - 1813 238 2 , 19, 188) 53 ,253) eed 26 ,573 
| 
| 


State Total 613 689 0 | -3056 


METRO. AREA RETAIL SALES— JM ESTIMATES, 1958 


Wilmington 478,413 | .2383 | 4,723 | .2004 | 121 | 111,433) 30,723) 62,061] 33,601 | 29,052) 63,538) 35,400) 24,842) 15,734 
: | | | 


Total Above Areas.....| 478,413 | 233 | 4 | cag | tor | 118 | 111,433] 30,728) 62,061 33,801 29,052| 63,538} 35,400| 24,842| 18,734 


1 Milford is in Kent and Sussex counties. ’ Before using these figures read foreword, page 13. 
SM: Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 
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+ 
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(i FAIRFAX HARFORO 
-_ 
College Park 
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rd 
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Ed 


Major Metropolitan Counties 
™ 7 ” enlarged separately in order 
Counties and cities on this map x - to avoid extreme distortion 
ore chorted in proportion te net within remainder of stote 
Effective Buying Income: Scale. 
0019 sq. in. equals $1 million 


Cities shown are those having 
net Effective Buying Income of ALLEGAN 
$15 million and over * 


ba aed RETAIL SALES MAP 
Galt Masogieen, PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


MARYLAND-DELAWARE : 


and District of Columbia 


at oer 


nteemees 7s (Other South Atlantic States: Setatere, Florida, Georgia, Mar) ' , 
D I S T R I Cc T oO F Cc oO L U M B l A —— North Carolina, South Carolina, Virginia, West Virginia) 


NUMBER OF OUTLETS 


3 13 : 
a 
City County 3 2 


Washington, 


District of 
Columbia. . .8/6, 730/1 ,484/ 1357 


© SM, 1959. Before using these figures read foreword, page 13. 


To be sure that you're basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 
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“POPULATION EFFECTIVE 77 The “SM” symbols mark original, exclu- 
D. OF C ESTIMATES, 1/1/89 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


R25 S Income Breakdown of Households 


| Con- | | | 
COUNTIES sumer | | Cash 
CITIES House- Spend- Urban Ine | Ine 
b Net | % | come | come $0-2,499 ‘spon s4200-300 $7,000-9,998 
(thou- of (thou- | Units | (thou- Per | Per Per / % 


sands) | U.S.A. | sands) | (thous.)| sands) S.A. Heid. CS.U. Hstd. Hsids. Inc. | |Hslds. Inc. |Hslds. Inc. il, tn Inc. | Hslds. Inc. 


Total % holds ing | 


District of Columbia 824.8 4715 242.0, 343.6) 824.8 rare 5, 263) 6,432] 7.9 1.9 18.8 9.4 | 41.4 34.4 | 19.5 24.8 | 12.4 29.5 
A Washington 824.8 4715; 242.0) 343.6) 1,808, 340 "5880 2.192 7,472) 5,263) 6,432] 7.9 1.9 18.8 9.4 41.4 34.4/ 19.5 24.8 12.4 29.5 


Total Above Cities 824.8 4715} 242.0) 343.6 1,808,340) .5880) 2,192 7,472| 5, 263) 6, 432 : 1, 9 | 18.8 9.4 | 41.4 34.4 19.5 24.8 | 12.4 29.5 


State Total 824.8 .4715 242.0 343.6) 824.8] 1,808,340) .5880) 2,192) 7,472! 6.288 6,432) ° | 18.8 9.4 | 41.4 3 0.4 | ¥.5 24.8 | 12.4 2 


~ POPULATION | 
wD ESTIMATES, 1/1/59 JM ESTIMATES, 1068 


POPULATION 
ESTIMATES, 1/1/58 JM ESTIMATES, 1988 


| Con- g 


| sumer 

| House- Spend-| Urban 
Total % hold ing Pop. Net | % , Pop. % 
thou-| of | (thou-| Units | (thou- | Dollars | of | Cap-|H’se- ( of bac 
sands) U.S.A. sands) (thous.)| sands) (000) | U.S.A. ita | hold sands) | U.S.A. sands) | (thous.) [USA Ril held 


| 
Washington 1,950.5)1.1750) 553.3) 707.0) 1,554.4] 4,315,227)1. om 2, 212)7. 790 Tota Above Areal 950.5 1.1150 553.3) 707.0 1,554.4 


RETAIL SALES— SM ESTIMATES, 1958 


COUNTIES | 
CITIES ai % , Buying | index . | Genera 

Power | Quality | of Sales | . | Appl. 

Index Index | Activity | | ($000) 


District of Columbia oO 143 ‘ : 5873 1256 | #1141 265,464) “16, 147 221,656 108,949 72, 787 203,068) 76,057, 30,459) 


A Washington , 332,143 6634 -5873 125 | 141 265,464; 116,147 221,666) 108,949) 72,787 203 , 068) 76 ,057 30, 459) 


Total Above Cities 1,332,143 | .6634 5873 | 12! 265,464) 116,147, 221,656) 108,949) 72,787| 203,068} 76,057} 30,450) 64,476 


State Total 1,332,143 | .6634 | 5,505 | .5873 | 125 265,464 116,147, 221,656 108,949) or 203,068 76,057 30,459| 64,476 


METRO. AREAS RETAIL saces— GYD estimates, 1958 
Washington 2,565,098 | 1.2725 | 4,618 | 1.3064 


7 
| 
| ’ | 
| 
} 


114 653, ose, 204) 190, 316| 360, meee 160, howe £ 106, 1 79) 4 417, 108| 189, 866) “109, 347 


117 114 653, 284) ~ 190, 0.516) _. 561) _. Las 108, 179) 417, tes} 189,866, 109, 347| 


Total Above Areas 2,555,008 | 1.2725 4,618 1.3064 


F L re) R i D A (Other South Atlantic States: Delaware, District of Columbia, a 
— Maryland, North Carolina, South Carolina, Virginia, West Virginia) 


NUMBER OF OUTLETS > NUMBER OF OUTLETS 


Map, page 286 


| 
esa. |e 


Drugs 


City County City County 


| F-H-A 


Sern! 


Miami Shores. Dade....... 
North Miami..Dade....... 


Bartow Polk 
Bradenton Manatee 
Clearwater... . Pinellas 
Coral Gables. . Dade 
Daytona 

Beach Volusia 
De Land Volusia 
Delray Beach Palm Beach 
Fort Myers. . .Lee 
Fort Pierce... St. Lucie | 
Fort erie asl Broward... 

Lauderdale Broward Gadsden. ... 
Gainesville... Alachua Seminole... . 
Hialeah Dade . Sarasota... 
Hollywood... ._ Broward . St. Johns... .| 
Homestead... Dade 
Jacksonville. . Duval 
Key West Monroe . 
Lake City Columbia Hillsborough. | 264. 
Lake Worth... Palm Beach.. : | | ... Indian River.| 8. 
Lakeland Polk ‘ x | ...Escambia....| 21. 
Leesburg Lake } 
Marianna. . . . Jackson } Palm Beach..| 62. 173 
Melbourne. . . Brevard : 39 ae Haven. Polk 18. | | 36) 15) 
Miami Dade... 3, 719 1140 ‘ 17.3] 178 18) “ 14, 17) +3) 49) 
Miami Beach Dade ; 1,311 173| 268 8 367 | | | | | | 


> & 


Orlando..... 
Palatka..... 
Palm Beach... 
Panama City 
. Escambia... 
. . Hillsborough. | 


_~ 
— = © 
— = 
eowo 


SBUINBSB, | Sta 
~B 


RBSS38s SEB ~ 


eo ow 


Pinellas.....| 173. 


ww b&w © 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
*Not available © SM, 1959. 


Monthly High-Spot Cities Sales Forecast—Two Months Ahead 


In every first issue of the month SALES MANAGEMENT forecasts what the next month’s retail sales will be in 
leading U. S. and Canadian cities. We give the sales volume, the percentage of change from the same month 
last year and its relation to the national change for the same period. The Survey of Buying Power gives you 
sales for the latest complete year. In between the current Survey and its successor, “High-Spot Cities” alerts 
you to changes in the making . . . each month. 


SALES MANAGEMENT 


The Washington Post and Times Herald 


has 50% 


more readers than any other 


Washington newspaper 
and 85% 


of its City and Retail 


Trade Zone circulation 


is home delivered 


For more than 20 years Washington's R.O.P. color newspaper 


For details call: Sawyer, Ferguson, Walker Co.—New York, Chicago, Detroit, Atlanta, Philadelphia, San Francisco, Los Angeles; Joshua 
Ltd.—London, England; Senor G. Enriquez Simoni—Mexico City, Mexico; Allin Associates—Toronto and Montreal, Canada; The Hal Winte 

Hotel and Resort adv. rep.—Miami Beach, Florida; Tom McGill, New England Hotel and Resort adv. rep.—West Roxbury, Massachusetts; Lou Robbins, 
New York and New Jersey Hotel and Resort adv. rep.—1265 Broadway, N.IY., N.Y.; Puck, The Comic Weekly, 
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FLORIDA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Counties and cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0045 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying Income of 
$15 million ond over 


T 08 
2 | MADISON ane 


o| SUWANNE” I citcwrist 


FE T ALACHUA [ 
 LLAFAYETTE 


Copyright by 


Font Lauderdale 


ee ee ere ee 
3 
oy Hollywood 


Miemi Beach (part of Dade County) 


enlarged separately on basis of 
its net Effective Buying Income 


SS SSSSSSESSRRRRRN RRR RR RRR RRR RR hh 


Tr rrrT rrr LCCC LC CULE CUCU C CCE CECT TLLLLLIELLIELLELILLILLULLLULs LLLELLOL iii 


SALES MANAGEMENT 


PALM BEACH 
POST-TIMES 
(Palm Beach County) 
County Population 
City Population 
(West Palm Beach, Palm 
Beach, Lake Worth) 
CRetail Sales, City 


% ‘ f fe : a $224,600,000). 
L * 
» _— : ' PANAMA CITY NEWS-HERALD 
. C a ~~ aha 
"A nw oun opulation — ’ 
City Popu | ; r 
tai 2s, Cit 
ww en a a on$65,154,000). 
+. 
“a ‘3 a JACKSONVILLE JOURNAL 
; | Aad a (Duval County) 


County Population 441,200 
City Population 235,300 


a, CRetail Sales, City 
$541,435,000). 
* 
i OCALA STAR-BANNER 
3 (Marion County) 


County Population 48,900 
City Population... : 16,200 


(Retail Sales, City 
; f $42,899,000). 
ie Pe ft ‘ 
DE LAND SUN-NEWS 


(Volusia County) 
County Population...... 106,800 


City Population 10,000 
sy (Retail Sales, City 
$22,572,000). 
* 
ZB 8 8 


PALATKA NEWS 
(Putnam County) 
County Population 34,100 


BUY ALL OR ANY PART OF PERRY PAPERS ©" 333550" 


PENSACOLA NEWS-JOURNAL 
(Escambia County) 
F P | Ww Pal Be eer oui . soaps 
< < < or’ o ensacoia- arrington 
rom Pensacola to West Palm Beach the PERRY ALL-FLORIDA ons ae ag 


NEWSPAPER GROUP hits Florida’s people where they live . . . re ed 


$162,154,000). 
* 


in their homes. In cities, towns and rural areas—the Perry paper 


MELBOURNE TIMES 
is the home town paper. Editorial and advertising impact stays high County Population ”-..77,700 
eo * eis City Population 14,800 
because each Perry paper is individually keyed to the tempo of the (Retail Sales City 
: 2,780,000). 
area it serves. Perry papers bring the big news . . . top syndicated * 
LEESBURG 
features . . . and the latest in sports events—all sweetened to the COMMERCIAL-LEDGER 
R . . (Lake County) 
buyer’s taste with the homey flavor of local news coverage that’s County Population 48,600 
2 : ; E City Population ... 10,300 
pertinent and timely. When making up schedules it pays to re- Cer tee 
member JOHN H. PERRY’S powerful ALL-FLORIDA GROUP etnteiaie 
—dailies in 10 major cities, strategically located weeklies and JACKSON COUNTY 


ALL-FLORIDA MAGAZINE with its statewide ABC coverage. ae 
City ee ation wo 7,000 
(Retail Sales, City 


This full-color supplement is distributed by twenty-one affiliated 
$19,803,000). 


Florida newspapers and provides mass circulation with a localized Repenented Wattintity Or 


impact. JOHN H. PERRY ASSOCIATES 
William K, Dorman, General Manager 
19 West 44th Street, New York 36, N. Y. 
Telephone, Murray Hill 7-5047 


THESE PERRY PUBLICATIONS CARRIED MORE : alg ~ at 


224 South Michigan Ave. 411 Glenn Building 


Chicago, Illinois Atlanta, Georgia 
THAN 115,000,000 LINES JOHN . COLE 


ROBERT MITCHINGS 
MANAGER _MANAGER 

OF ADVERTISING IN 1958: Concert 2 Michigan = | 'Philadeiphie 7, Pa. 

PALM BEACH DAILY NEWS erent aa 

PALM BEACH POST-TIMES © PALATKA DAILY NEWS any Ane mute 

JACKSONVILLE JOURNAL © PERRY WEEKLIES 5880 Hollywood Boulevard 233 Sansome Street 

DE LAND SUN. NEWS Hollyw 28, California San Francisco 4, California 

MELBOURNE DAILY TIMES ' 

MARIANNA JACKSON COUNTY FLORIDAN J 0 h n H : P err y N ews D | D ers 

PANAMA CITY NEWS-HERALD 

OCALA STAR-BANNER Representatives JOHN H, PERRY ASSOCIATES 

PENSACOLA NEWS-JOURNAL Suite 502 19 W. 44th St New York 36, N. Y 

LEESBURG COMMERCIAL-LEDGER CHICAGO DETROIT ATLANTA PHILADELPHIA SAN FRANCISCO HOLLYWOOD 
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Donnelly Adv. 
Since 1850 


In Key the ultimate in Outdoor Advertising 


East Coast |) FOR INFORMATION ON ALL OUR MARKETS 
Markets | CALL BOSTON, MASS., JAmaica 2-8800 


When in Miami, Fla., call Oxford 1-0471 


Donnelly Adv. 


@ LATION | ma % EFFECTIVE The “SM” symbols mark original, exclu- 
FLORIDA ESTIMATES. 1/1/69 _ BUYING INcoME— & ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
aie | | Con- l - 
COUNTIES sumer | Income Breakdown of Households 

CITIES : House-| — Urban 


holds | ing Pop. Z $0-2,499 ‘somo-3.08 $4,000-6,999 $7,000-9,999 $10,000& over 
| (thou- | Units | on Oo o 


Per %, 9 
sands) | U.S.A. sands) | | (thous. )| — S.A. | | . | C.S.U. . Hsids. oc. |Hslds. Ine. |Helds. Ine. | sekan h-4 Hsids. Inc. 


Alachua .7| .0410! 0} 32. 14.1 | 19.7 16.4 29.6 38.4 | 8.4 16.6 | 3.9 15.5 

Gainesville 32.9) .0188 6) 479| ‘ ’ . ‘ 6 11.0 | 33.0 39.2 | 10.2 18.3] 5.3 19.6 
Baker 0} .0040 q 7 : ’ x ; : ’ .6 26.7 | 23.0 37.0) 4.0 9.9| 1.5 6.4 
Bay A) .0387) 6) 5} 33.9 ‘ : : q 5 1 15.5 | 37.8 42.5) 11.4 19.4) 4.2 15.2 

Panama Cit 33.9} 0194! ; ‘ . ; ’ ; -1| 23.9 16.4] 36.2 41.5 | 10.8 18.9] 4.1 15.1 
24.2 | 25.2 38.9| 4.4 10.4] 1.9 8.1 
19.8 | 30.9 40.6) 7.3 14.6] 3.0 12.4 
19.8 | 30.8 40.9| 7.5 15.2] 2.8 11.3 
14.1 9 38.6 | 13.1 21.9) 5.0 17.5 
12.8 | 35.4 36.0 | 11.2 17.3] 7.6 26.9 
12.8 | 34.7 34.9 | 11.1 16.9] 8.1 28.4 
17.5 | 26.4 32.3| 9.1 16.8] 5.2 21.3 


Bradford. . 
Brevard 
Melbourne 
Broward 
Fort Lauderdale 
Hollywood 


Pompano Beach 


a ee 


Calhoun 3,379 6 25.5 | 26.3 27.6 | 17.2 30.3| 3.2 8.4 
Charlotte 2. 3,685 7 17.8 | 27.6 25.1 | 23.6 36.0| 4.9 11.3 
Citrus 3} 0038) 1.7) 1. i 4,286) 3, 4 16.2 | 26.2 22.3 | 25.1 35.8| 5.0 10.9 


2 


Clay 5). t 6) : . « 5,092 x " 9 16.6 | 31.2 41.7/| 8.5 17.2 
Collier . 5) 6. ‘ 4,688 .2 12.3 | 26.5 20.2 | 28.6 36.7| 6.2 12.0 
Columbia .3} .0116) 2) ‘ . .0074| 4,346 " 4 | 25.6 21.6 | 20.8 42.2| 6.3 13.6 

Lake City wa ‘ ‘i | -2| 12,326, . | 4,402) 3, a 2.5 | -9 | 32.0 42.6 7.4 15.0 


Dade ae . 6 .3] 1,674,358). ,917| 6,234 . 9 | 19. " 5 36.8 | 13.6 19.1| 
Coral Gables : 01 .2| 89,333] .0200| 2,597| 8,121] 5, . 0 | 13. .1 | 33.6 25.0] 16.2 18.2 | 
Hialeah 3} 083% ' } 93,301) .0303) 1,600) 5,521| 5, . 3 5 : .7 41.8 | 13.0 19.8 
Homestead 4) .0054) ' ; 13,990} .0045 | 1,488} 5,596) 4, ‘ .3 | 22. ; 0 39.9 | 10.0 16.4 
AMiami 300.3). : 9.7/ 579, "689| - 1885] 1,930) 6,020 5 : . : . .7 39.1] 13.0 19.5 

Miami Beach 9} .08 . ’ 153, 590| 0499) 2,798| 7,757| 6, e . 5 ; 8 25.2 14.0 16.0 

Miami Shores 9.4| 0054) . ’ 24,240} .0079| 2,579] 7,819) 7, y ' , 7 20.8 | 15.6 16.5 
North Miami 4) .0162) 7 2) 49,989] 0163! 1,760] 5,746| 5, i ’ ' 9 | 41.7 40.0] 14.3 21.0 

De Soto ae y . 5.1} 10,634) .0034) 1, ,108) 4,254) 3, t . ' ; 9 41.8) 6.4 13.7 


Dixie 9) d | 9) 1 3,550) -0012 910) | 3,944 ,227| 3,149] 43.5 ‘i . -3/ 23.58 38.7) 3.3 8.4] 1.1 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


MAY 


the total selling medium in south florida 


The Herald is the buy-word in the Miami/Gold Coast. Has 
more circulation than all other seven South Florida daily 
newspapers combined. 


No. 1 Selling Influence in the 12th RETAIL MARKET IN THE NATION 
Ist in PER CAPITA SALES AMONG AMERICA’S $2-BILLION-AND-OVER BLUE CHIP MARKETS 


The Herald blankets this market of almost 142-million perma- 
nent population ... increasing by some 6500 per month... 
plus a “bonus” of 3¥2-million tourists a year. Its pulling power 
has made The Herald 


2nd NATIONALLY IN TOTAL ADVERTISING 
Ist in FOOD ADVERTISING 

2nd in AUTOMOTIVE ADVERTISING 

3rd in ROP COLOR ADVERTISING 


You can span the entire Florida Gold Coast with one low-cost 
newspaper — THE HERALD. It belongs on your schedule! 
Get your free copy of 


the 1959 “TOP TEN BRANDS” 
study of the Miami Market. 


STORY, BROOKS & FINLEY, INC., NATIONAL REPRESENTATIVES 


10, 


1959 


Market shifts 
focus special attention on 


JACKSONVILLE, ror. 


Marketing executives, sales managers, production men 
are looking longer and harder at Jacksonville as a manu- 
facturing and distribution point. Population and con- 
sumption shifts have established a new distribution 
pattern in the Southeast. 


Jacksonville has become a heart-location because all 
southeastern markets can be reached more quickly from 
this rail, air, truck, deep-water port and highway hub. 
The working, living, educational and cultural climate is 
ideal. 

Investigate Jacksonville for your new southeastern 
plant, branch plant, warehouse or branch office. Write 
today for “The JACKSONVILLE STORY,” a condensed, 
factual industrial survey. Find out, too, about local 
financing and our complete plant site files. Then join the 
modern trend—to Jacksonville! 


Tai Pana ssee 


IDEAL EVERY DAY FOR WORK AND PLAY a ; 
The CITY OF JACKSONVILLE, Florida Jacksonville has the best location 


to serve all markets...no other 
i iliti Southern city can give you rapid 
Electric & Water Utilities pemnangelt ir ip oe 
The Committee of One Hundred market and still command the bol- 
Jacksonville Area Chamber of Commerce eras of the Sestoas, 


604-S Hogan Street Phone: Elgin 3-6161 


SM PULATION EFFECTIVE @D The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


FLORIDA 
COUNTIES 
CITIES 
(continued) ing Pop. $0-2,499 | $2,500-3,999 $7,000-9,999 |$10,000& over 

( Per | Per oy oo o, oO oO oO oO 


/0 0 /0 € D c /0 /0 0 
. |Hsids. Inc. | Hsids. Inc. }o . | Hsids, Inc. | Hsids. Inc. 


° 
$ 
sz 


22.3 6.6 | 21.6 13.6 ; -3| 12.0 19.1 -8 20.4 
22.7 6.8} 22.0 13.9 ‘ . 11.7 18.9 7 2.1 
8.2 | 21.8 14.9 A 4 | 10.8 18.7 1 14.8 
9.7 | 23.4 16.6 . , 9.2 16.6 -2 16.4 
4.1] 17.7 9.9 . . 17.1 24.5 -5 20.8 
21.4 | 24.8 23.7 . - 4.5 11.0 3 10.5 


AJacksonville. . . 
Escambia ° 

APensacola..... 

Warrington 
Flagler 


$e 
S585 


mt ot 
-.% - 
3 


Franklin 

Gadsden. ... 
Quincy 

Gilchrist 


giz 


20.5 | 27.4 26.6 A 0 4.4 10.9 5 6.2 
20.4 | 24.5 22.8 . . 5.5 13.0 4 10.7 
15.9 | 23.8 19.3 7.2 14.9 «1 18.3 
26.4 | 24.6 26.3 ° 3.0 8.3 3 6.7 


Glades 
Gulf 
Hamilton 


20.5 | 18.6 17.1 A . 6.5 15.1 . 8.0 
13.5 | 26.8 22.2 . 6.7 14.2 3 9.1 
24.8 | 27.0 28.9 . . 2.6 7.1 6 2.6 


15.7 | 26.2 22.1 . 6.1 13.0 12 14.2 
6.2 | 24.6 16.3 -9| 10.4 17.7 9 13.9 
14.1 | 27.1 22.6 ° . 6.9 14.6 -5 10.2 


§ 882 882 82: 


F 
—_—— ot 


885 8383 


—~_— 


Highlands 

Hillsborough 
Plant City 
ATampa 

Holmes 


11.8 | 26.6 19.1 ° . 7.3 13.9 
9.4 | 24.3 17.2 ; . 9.1 16.3 
12.5 | 25.7 20.3 . 6.9 13.8 
9.1 | 24.2 16.9 | 34.6 , 9.2 16.4 
29.3 | 24.0 27.1) 17.7 33. 2.7 7.8 


£288 


= 


‘ = 
2 82 
os 
= 


Indian River 11.4 | 26.9 19.9 | 28.9 ‘ 6.5 12.2 
Vero Beach 8.2 7.9 | 24.9 15.5 31.9 8.4 13.4 
Jackson 36.4 23.0 | 26.7 25.6 | 19.8 i 3.7 9.4 
Marianna. . aa 7.0) . 3 . ° , 226} 11.8 | 26.3 19.9 | 29.7 6.8 13.0 


Jefferson. .... 9.3) . . . : | -5 27.8 | 25.6 27.8) 15.5 28. 2.6 7.2 


ge 


Lafayette............. 3.0 7 ° 
Lake..... 48.6) . 14.2; 15.9 
Leesburg... 10.3) . 3.3 3.6 


12.8 | 26.4 19.6 | 28.3 5 7.1 13.9 
15,134) . 4,204) 4,236] 29.7 10.3 | 25.4 18.7 | 32.3 39.5 | 8.8 16.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. . Before using these figures read foreword, page 13. 
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8 | -8 27.7 | 24.6 26.8 | 17.8 32. 2.7 7.4 
17. 


Were selling more than ever 


Everything is UP in Florida! 

Every basic economic index reached a new 
all-time high in Florida during 1958—and is 
still rocketing upward! 

The figures you are reading are now outdated! 
And that is not surprising when you realize that 
Florida gains 18 new residents each hour of the 
24—356 days a year! 


Florida's population now 4,439,900 

Estimates indicate Florida’s permanent 
population is up 16.9% in the three year period 
January 1, 1956 - January 1, 1959—and up 7.1% 
in just one year since January 1958! 

And that's not all! 

True, the everyday needs of these 4.4 million 
permanent residents creates substantial buying 
power—a big market all by itself! But, add to 
it the spending of Florida’s more than 8 million 
annual visitors—PLUS huge, new payrolls from 
Florida’s rapidly expanding industrial activity— 
and you can readily see the exciting profit potential 
for every goods’ and service in this spectacular, 
fast-growing market! 


Get your share of this profit market! 

To cover Florida’s top markets and their rich 
trade areas—at lowest cost—plan your schedules 
in The Miami Herald, Florida-Times-Union and 
The Tampa Tribune and Times. You get saturation 
coverage of Florida’s three major markets—plus 
from 20 to 100 per cent home coverage in* 51 of 
Florida’s 67 counties. 


SC] | CLT? 


FLORIDA TIMES-UNION 


JACKSONVILLE 


THE TAMPA TRIBUNE: THE TAMPA TIMES 


MORNING AND SUNDAY EVENING 


10, 


YA 


Se wf ~=ACKSONVILLE 
. 


MIAMI 


In Florida, during the three year period, 
1956 - 1959 


POPULATION 

TOTAL RETAIL SALES 
FOOD SALES 

DRUG SALES 

EFFECTIVE BUYING INCOME 


UP 16.9 % 
UP 37.0% 
UP 52.8% 
UP 50.1 % 
UP 31.0% 


Figures from Sales Management 
1959 Survey of Buying Power 
y ys 


THE MIAMI HERALD 


REPRESENTED NATIONALLY BY 


The Katz Agency, Inc. 


Sawyer-Ferguson-Walker Co. 
TAMPA 


Story, Brooks & Finley.inc. 
MIAMI 


"fy y 


HER pustication COVERS 


PALM BEACH POST eas TIMES 


SERVING THIS 


Y2 BILLION $$ MARKET 


© COUNTY SCHOOL REGISTRATION 
UP 24% is 


iW 
@ construction UP 29% ,;, 


The Palm Beach | TO $101,600,000 


and SEND FOR FREE COPY OF “THE PALM BEACH COUNTY STORY” 
WRITE - PHONE - WIRE P.0. BOX 1590 W. PALM BEACH, FLA. TE 9-7541 


REPRESENTED NATIONALLY BY JOHN H. PERRY ASSOCIATES 


) PALM BEACH COUNTY 
sy 


POPULATION EFFECTIVE | woh The “SM” symbols mark original, exclu- 
FLORIDA ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| Con- | : saaied . as - c 
COUNTIES | sumer | | Bets ect inns sth nr 
CITIES House-) Spend-| Urban } | | 
continued % holds | ing | Pop. % | | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
\- of (thou- | Units | (thou- | Per | Per | Per | % % | Y% %\ % % . Ba. % 
sands) | U.S.A. | sands) |(thous.)| sands)} (000) | U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | beente. Inc. 
— - - ————— —|- — -_———____—_— _ _ ee | ee 
Lee 0227 J 13.9} 23.5 é -0188) 1,463) 4,839) 4,177) 4,249) 32.7 11.3 | 24.4 17.9 | 30.0 36.7) 8.2 15.2 | 4.7 18.9 
Fort Myers 23.5 0134 7. 8} 36, -O119 1,552} 4,928) 4,144) 4,333] 32.0 10.8 | 23.6 17.0 | 30.7 36.8 | 8.8 16.1 | 4.9 19.3 
Leon ’ .0373 x | -389) .0307| 1,450) 5,936) 3,917) 4, -8 10.6 | 18.0 12.3 | 32.1 36.8 11.8 20.7 5.3 19.6 
ATallahassee 5.4 0262) 2.1 9.! 75,987} .0247) 1,655) 6,079) 3,937) 4,664) 31.6 9.9 | 17.6 11.7 | 32.7 36.5] 12.5 21.2| 5.7 20.7 
Levy ' 0053 P 8 ,273) 0030, 986 3,709) 3,312) 3,13 -2 22.0 | 27.3 27.0 | 20.6 34.1) 3.1 7.9 1.9 9.0 
Liberty y 0014 7) . .313} .0008, 964) 3,304) 3,304) 2,967] 52.4 25.8 26.2 27.5| 16.4 28.8| 3.0 80) 2.0 9.9 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


EST. 1936 RESULTS COUNT 


W J N 0 CBS WJNO RADIO GETS 
RADIO NETWORK RESULTS! 


"The Most Influential Voice of the Palm Beaches" 


If you want AUDIENCE and 
RADIO isn't dead Or even dying! In fact, it's RESULTS, try WJNO RADIO. 
growing — like FLORIDA and THE PALM Don’t shop PRICE when 
BEACHES. So when you BUY RADIO in the you want the BEST! 
Palm Beaches, Buy the BEST . . . buy WJNO 
RADIO, more than 22 years in the business, 
pleasing our audiences and advertisers with con- 
sisten? success. FIRST in the Palm Beaches! 


wo PALM BEACH, FLORIDA yr fas tesla Gonpatgiee 
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JACKSON VILLE 


GATEWAY TO 
THE MOON! 


CAPE 
CANAVERAL 


t 
SSIS BE ES 


U.S. Census Bureau 

Adds Another Big Fat 

Prosperous C ounty to 
Orlando’s Standard 
Metropolitan Area 


U.S. Census Bureau has added Seminole County to Oriando’s 
Standard Metropolitan Area — now 275,400 — 88th in 
U.S.A. You can sell the five-county Central Florida popu- 
lation of 417,000 only with the Orlando Sentinel-Star. We 
dominate Miami, Jacksonville and Tampa papers combined 
in our five counties by 6-1. 


Orlando Sentinel-Star 


ORLANDO SENTINEL-STAR [Raabe 


Base] area Complete 


Largest Circulation In Central Florida Ask Branham ly with its Pink 


Regional Suplement 


The “SM” symbols mark original, exclu- 


“POPULATION __ ~ EFFECTIVE _ 7) 
SH @ ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


ESTIMATES, ‘Mv ‘1/58 BUYING INCOME— 


FLORIDA wo ils eat ieetiaiititiiaians 
COUNTIES | Cash | x, tse Breckiows a 
CITIES Spen In- | 


(continued) | & Pop. % ~ $0-2,499 set ad | $4,000-6,999 | $7, 000-9,999 's10,0008 over 
» 
sands) | U.S.A. | | C.$.U. Held. Holds Inc. Holds. Ine. Has Ine. |Hsids. inc. | Hsids. Ine. 


789| 3,409) 3,312 2,914] 62.1 26.2 | 25.1 26.7| 18.3 92.8| 3.3 8.9| 1.2 84 
.0229| 1,341| 4,283] 4,062) 3,930] 38.2 14.2 | 24.8 19.6 | 26.1 34.6) 6.7 13.5) 
0104} 1,532) 4,553] 4,086) 4,113] 36.9 13.1 | 23.6 17.8 | 27.2 34.6 | 14.3 
.0187| 1,174) 4,129| 3,852] 3,681] 40.1 15.9 | 24.5 20.7 | 25.9 36.7| 6.6 14.2 
0074} 1,396] 4,434] 4,038] 4,057] 35.5 12.8 | 23.7 18.2 | 28.6 36 3 16.1] 
4,128] 3,907] 40.4 15.1 | 26.5 21.1 
3,301} 4,126] 34.4 12.2 | 17.9 13.5 
3,451) 4,158) . ° 17.7 13.2 
3,960) 3,891] 32.4 12.2 | 25.2 20.2 
3,944) 4,303] 27.8 9.4 | 20.1 14.6 
3,508] 3,458) 41.8 17.7 | 25.2 22.7 
4,641 «eel 23.3 15.6 
’ 4,686] 4,947] 25.5 7.5 | 22.2 14.0 
Winter Park... a od 388}. 4,665) 5,264] 26.4 7.4 | 19.0 11.2 
Osceola............. c - t ‘ 0} 19,185} 0082) 1,254 | 3,426] 3,287] 43.7 19.6 | 27.4 26.2 | 
Palm Beach. . |. t ‘ . ,715| .1066) 1 a 4,068) 4,485) 4,492] 31.0 10.1 | 23.0 15.9 
Delray Beach... a. F '772| .0051| 1,626| 4,929| 4,920] 4,794] 30.1 9.2 | 22.9 14.9 | 30.1 
Lake Worth. 7} 0101) 5.9} 7. 0095] 1,659| 4,977] 4,136] 4,322] 33.7 11.4 | 21.7 15.6 | 30.5: 
Palm Beach “0033 1 060} .0065| 3,459|11,800| 6,471| 9,521] 10.4 1.6 | 10.8 3.5 | 32.3 
West Palm Beach 2.2) .0356| 20.5| 23. '793| .0337| 1,660] 5,063] 4,398] 4,543] 28.5 9.2 | 23.6 16.2 | 33.3 


ea er @ 4 @ © & @b& 


- 


| 
0167} 8. 5) 5.5) .711| .0116] 1,219| 4,088) 3,789] 3,624] 37.7 15.2 | 28.1 24.2 | 26.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these name read foreword, page 13 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index and value of farm prod- 
ucts sold are fully protected by copyright. 


Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SALES MANAGEMENT, INc. 


MAY 10, 1959 


3 fine 


fa j @ St. Petersburg-Pinellas 
. gained $15,000,000 in 
florida Retail Sales in 1958 — 


is now a half-billion 


facts i. « dollar market. 


The St. Petersburg Times is 
the ONLY paper that covers 
this half-billion dollar 
market. 


The Times’ circulation now 


: exceeds 100,000 daily. 
St. Petersburg Cimes we) 


FLORIDA'S BEST NEWSPAPER The Branham Company 
National Representatives 


Wire — phone — write or better still visit us for detailed market data. 


4 SH . POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 


FLORIDA ESTIMATES, 1/1/59 BUYING INCOME— 

COUNTIES Income Breakdown of Households 

CITIES 

(continued) 4 ing | Pop. et $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
ot >» %1% % | % % | % % 

. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Ine. | Hsids. Inc. 


ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


#7 


Pinelics 
Clearwater. . 
ASt. Petersburg 
Polk 
UTS 0 is cdecoesa 
AlLakeland.. 
Winter Haven.... 
Putnam 
Palatka 
St. Johns 
St. Augustine 
St. Lucie 
Fort Pierce 
Santa Rosa 
Sarasota 
A\Barasota 
Seminole 
Sanford........ 
Sumter 
Suwannee 
Taylor 
Union 
Volusia bone 
ADaytona Beach. . 


t. 
3 


29.3 9.5 | 23.5 16.2 | 32.7 37.6/ 9.1 15.8) 5.4 20.9 
26.7 8.0 | 22.5 14.4] 34.0 36.6 | 10.1 16.4] 6.7 24.7 
29.8 9.8] 23.6 16.4) 32.5 37.7] 8.9 15.7] 65.2 20.4 
28.9 9.6 | 24.6 17.3 | 33.0 38.7) 8.6 15.3] 4.8 19.1 
23.6 7.0 | 24.2 15.3] 35.1 37.2] 10.6 17.1] 6.6 23.4 
28.4 8.9 | 22.2 14.8] 33.5 37.2) 9.9 16.8] 6.0 22.3 
29.9 10.0 | 24.3 17.3 | 32.7 38.8] 8.4 15.2] 4.7 18.7 
38.1 14.6 | 24.2 19.6 | 27.0 36.4) 7.3 14.9) 3.4 14.6 
33.5 11.8] 23.8 17.8] 29.8 37.1] 8.8 16.7] 4.1 16.6 
34.8 12.4 | 24.6 18.5 | 29.3 37.1) 6.9 13.2] 4.6 18.8 
33:4 11.8 | 24.7 18.5 | 30.3 37.9 -2 13.8] 4.4 18.0 
25.8 8.3 | 23.7 16.2 | 36.2 41.5 -7 16.8) 4.6 17.2 
26.5 8.6) 23.9 16.5 | 35.6 41.5 -5 16.6) 4.5 16.8 
40.6 17.2 | 25.1 22.6 | 27.4 41.5 -3 12.1) 1.7 
29.6 9.2) 23.5 16.6 | 30.9 34.4 -6 16.2) 6.5 
28.4 8.7 | 23.0 14.9 | 31.6 34.3 -1 16.6 
41.3 16.3 | 256.0 21.0 | 24.2 34.3 0 12.8 
40.8 15.9 | 24.8 20.5 | 24.4 33.7 8 13.2 
40.2 16.7 | 25.6 22.4 | 26.1 38.4 -1 13.6 
46.5 21.5 -2 24.8 | 22.6 37.1 3 10.7 
43.4 19.6 -8 25.7 | 24.0 38.6 10.9 
48.1 22.6 -0 25.9 | 20.3 33.9 8 9.6 
34.1 11.9 -6 17.5 | 29.6 36.7 -1 15.2 
33.3 11.3 -7 17.1} 20.5 35.6 3 15.3 
36.5 13.2 17.2 | 28.9 37.2 -1 15.7 
49.7 24.9 -3 29.1) 19.6 34.8 6.8 
22.0 24.7 | 22.0 36.4 10.6 
26.1 -6 26.8 | 19.2 33.7 4 9.1 


Res 


S&8Se22% 


33833 
2323 


ee ee ee ee 


388 


S=aee: 
~ 
= 
oOo 


— 
“MN @n ce Oo G = = = 1 


nN Q@— 2 @ 
—~— 


28s 
ny > 


3 


Washington. ......... 


Total Above Cities. ...] 2,177.3] 1.2447) 691.1 


3,770,621) 1. -8 14.0 | 34.9 37.5 17.4 


State Total 4,439.9 2.6384|1,329.6/1,638.3/2,910.5) 6,007 ,680 22.6 15.1 | 33.9 38.3 | 10.1 17.2 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


Before using these figures read foreword, page 13. 
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from 45th to 23rd 
in Ten Short Years! 


MIAMI 


Write to Bob Fidlar, Director of Sales at WCKT 
or contact your NBC Spot Sales office 


FLORIDA SYD ESTIMATES, 1/1/50 


Con- 
METRO. 


POPULATION @D DR, i 

ESTIMATES, 1958 ESTIMATES, 1/1/59 ESTIMATES, 1952 
Con- i a 22 > 

sumer le sumer 
AREAS House-| Spend-| Urban 


J House-| Spend- 
Net % Per | Per 


Total % ‘op. ing Pop. Net % Por | Per 
(thou- | of (thou- | Dollars of | Cap-|H’'se- 


Units | (thou- | Dollars of Cap- |H’se- 
sands) | U.S.A. sands) | (thous.)} sands) (000) U.S.A.) ita | hold sands) | U.S.A.) sands) mo sands) (000) USA. te | hold 
Some eee —  -—|—— 


|—— 
ADaytona Beach 10.9 -0610) 34.8) 40.5 71.7] 166,659 0542/1, 560/4,789|| AGainesville. ... 71.7] -0410, = 18.0 94,567 0307/1, 319 5,264 
AFortLauderdale| 286.8) .1640| 88.7) 99.8) 152.5) 474,859) .1543\1, 656. 5,354 || Jacksonville.....] 441.2) .2522) 124.5 ow. , a8 


691 , 698 .2249)1, 5685, 556 
SM, Standard (4) and Potential (A) Metropolitan County Areas. 


© SM, 1959. Before using these Sue read foreword, page 13. 


MAVERICK — 7:30PM—Sunday WAGON TRAIN — 7:30 PM—Wednesday 
LORETTA YOUNG —10:00 PM—Sunday ZORRO — 8:00 PM-—Thursday 


WELLS FARGO — 8:30 PM—Monday THE REAL McCOYS — 8:30 PM—Thursday CHANNEL 
o WYATT EARP — 8:30 PM—Tuesday DISNEYLAND — 8:00 PM—Friday 
ae RIFLEMAN — 9:00 PM—Tuesday PERRY COMO — 8:00 PM—Saturday 


a WFGA-TV 
epresented nationally by 


% JACKSONVILLE, FLORIDA 
Peters, Griffin, Woodward, Inc. FLORIDA'S COLORFUL STATION 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, 
be obtained from Market Statistics, Inc. 


YUkon 6-8557. 


may 
, 630 Third Avenue, New York 17, N. Y., Phone 
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LORS TCA FE 


400,000 Florida Families Can’t Be Wrong... 
THEY READ ALL FLORIDA weekly magazine 


When a Sunday iy tyne reaches into all sections of a growing state like Florida — it 
becomes a power to considered. A total of 21 leading hometown newspapers distribute All 
Florida Magazine each week, spanning 39 vigorous, growing counties. 


If you want to reach your 

market right where it lives THE ALL FLORIDA MAGAZINE IS DISTRIBUTED 

—at home—schedule All EACH WEEK BY THE FOLLOWING NEWSPAPERS: 

Florida for the comin tena 
months. All Florida is 90% AVON PARK Sun = MELBOURNE Times Ween 
home delivered. DAYTONA BEACH Sunday News-Journal OCALA Star-Bonner 

DELAND Sun News PALM BEACH Post-Times 

Eustis Leake Region News PANAMA CITY News-Herald 


IN FULL COLOR, TOO! || &. wre PENSACOLA News-Journal 


GAINESVILLE SARASOTA Herald-Tribune 
JACKSONVILLE SEBRING Highlands County News 


KISSIMMEE ST. PETERSBURG Independent 4 
LAKELAND Ledger TALLAHASSEE Democrat ‘ 
LEESBURG Commercial-Ledger NEW SMYRNA BEACH News 
WINTER HAVEN Daily News-Chief » 
. MAIN OFFICE: BOX 1171, OCALA, FLORIDA y 
Represented Nationally by John H. Perry Associates . 
Offices in: New York—Chicage—Detroit—Philade!phia-—Atianta-—San Francisco 


Hollywood—Washington, D. C.—Miami—1ampa—Orlando 


POPULATION : ‘POPULATION E. 
FLORIDA BY LD Estimates, 1 1/89 SYD Estimates, 1988 @ p ESTIMATES, 1/1/58 @ ss ES TiMATES, 1958 


| Con- | | — | 
METRO, } sumer | 


AREAS | House- Spend-| Urban | } 
Net Gon. \tree | &% ‘op. Net | % Per | Per- 


| 

| 

Total | % | hold ing | Pop. | 
(thou- Dollars | of (thou- | of | (thou-/| Units | (thou- Dollars of | Cap- | H’se 


thou- of (thou- | Units 
sands | U.S.A.| sands) |( thous.) sands) _ (000) U.S.A.| 4 “hot sands) | U.S.A. sands) | (thous.)| sands) _ (000) | U.S.A.) its | hold 


Lakeland 178.5) .1021| 84.2} 85.3 95. Al 255, 675 0832/1 ,432/4,717)| A APanama City... 62. 4) -0357) 16.6) 19.5 33.9 86,750 0282|1, 3905, 226 
Miami 873.3) .4992| 268.6 320.6) 783.3] 1,674,358) .5444/1,9176,234)| Pensacola 190.5} .1089 50.3) 67.2) 109.7] 268,004) .0870|1,407/5,328 
Orlando 275.4 .1575) 87.0) 97.0) 143.1] 436,564) .1419'1,585/5,018)| ASarasota. . 60.7; .0347, 19.9 21.8 38.7] 101,926 .0332'1,679|5,122 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


“THE CHOICE OF NATIONAL SPOT TV ADVERTISERS. 
...in the ORLANDO—DAYTONA BEACH MARKET!” 


100,000 watts —Z— CHANNEL 2 JZ 1,000 Foor Tower 


NBC AFFILIATE ean lor Represented by Avery-Knodel, 


SALES MANAGEMENT 


IN 

RICH 
SOUTH 
FLORIDA 


TV) 


BEATS EVERY OTHER STATION BY A 


WIDE MARGIN! 


Only WTVJ with unduplicated network signal delivers 
TOTAL COVERAGE of rich South Florida! 


WTVJ CONSISTENTLY PULLS TOP RATINGS, TOO... 
delivers greatest share of audience in both Miami and Palm Beach! * 
*ARB October 1958 


Population 1,556,700 


= ab uA 
12 NCS *3 COUNTIES stat retall sales $2,509,142,000 
Food Sales $599,120,000 


Automotive sales $435,011,000 
espe: SY Drug sales $97,119,000 


ead agetaat 


LITAN MIAMI IS 
17th LARGEST RETAIL 


MARKET IN THE NATION! WTV) S h FI ‘d 
17th in food sales out orl a 


16th in drug sales 


15th in automotive sales © CHANNEL 4 


23rd in population 


See your PGW colonel / 


| 


i Represented nationally by Peters, Griffin, Woodward, Inc. 
ae 
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TOTAL RETAIL SALES 
1958 


$395,058,000-—up 4.49% 
FOOD SALES 1958 
$93,871 000—up 10.35% 
GENERAL MERCHANDISE 
SALES 1958 
$29.939.000—up 5.65% 


FURN -MOUSEHOLD APPI. 
SALES 1958 


$27,326.000-—up 1.94% 
AUTOMOTIVE SALES 1956 
$69,023,000—down 
9.19% 

ORUG SALES 1958 
$)6,525,000—up 8.68% 
EATING & DRINKING 
PLACES 1958 


$44 369.000—up 6.98% 
APPAREL STORES 1958 
$36,502,000 up 7.33% 
GASOLINE SERVICE 
STATION 1958 
$27,076.000-—up $.92% 
LUMBER, BLDG. MAT. 
& HAROWARE 1958 
$22,350, 000—up 2.98% 


Circulation 3/1/59 
073 


Families 1/1/59 68,700 


* Based on comparison of 
circulation to families 


DAILY AND SUNDAY Represented by. 


, : ‘ t BURKE. KUIPERS & 

Largest Circulation in ees County MAHONEY. INC. 

America's Fastest Growing Newspaper Publishers’ Representa: 
tives of Florid 


POPULATION E. B. |. POPULATION 
FLORIDA oH ESTIMATES, 1/1/59 OYD ESTimATEs, 1958 BYD estimates, 1/1/59 @: ESTIMATES, 1958 
| Con- Con- | 
METRO, sumer le sumer 
AREAS House-| Spend- House-| Spend-| Urban 
hold | ing 1 Per | Per Total | % | hold | ing | Pop. Net % | Per 


Per 
(thou- | Units Cap- | H'se- (thou- | of | (thou-/| Units | (thou- | Dollars Cap- | H’se- 
sands) USA. sands) | (thous.) 000 S.A.) its | hold sands) | U.S.A. sands) | (thous.) sands) (000) U.S.A.) its | hold 


Tampa- West Palm Beach} 193.9) .1109) 66. 7 72.4, 116.9) 324, 715) - 1056) 1 ,675)4 868 
St. Petersburg 657.8) .3761) 216.5) 235.8 . . 1,603)4,871 ee 


Tallahassee 65.1) .0373} 15.9) 24.1 ; ° . 450|5 936 || Total Above Areas|3,464.1)1. 9806 1, 061. 71, 227. 1 2,563. ol 5,724, 6867/1. 8611 1, 653 5,392 


: 577 The “SM” symbols mark original, exciu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Eating & | Furn.- 
COUNTIES 2 Index Drin House- | Auto- Gas : 

CITIES wality | of Sales | Food | Places Appl. Stations . | Drugs 
ndex | Activity | ($000) ($000) ($000) ($000) ($000) 


87 100 21,393 4,190 J 3,729 9,550 
120 172 16,512 2,886 3 3,449 6,382 
73 1,815 180 61 944 
: A A 106 19,490 5,955 4,582 4,640 8,622 
APanama City... é ¢ 167 15,276 3,823 4,538 4,539 6,800 
Bradford. .......... é é 60 2,291 502 464 519 1,656 
Se A 102 27 ,025 7,536 3,751 4,431 13,784 
Melbourne........ P -0098 192 9,218 2,466 1,813 1,939 4,365 
Broward j . 1690 120 93,871; 44,369 36,502) 27,326 27,076 
AFort Lauderdale. . 221,848 . 0716 210 41,226; 18,448 26,563) 18,578 12,726 
Hollywood 74,311 ¢ 0272 172 19,838 6,599 A 7,039 5,188 4,135 
Pompano Beach : 28,153 ° -0087 167 8,476 2,135 , 2,085 1,158 2,546 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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TAMPA- 
ST. PETERSBURG 


«.. Market on the move! 


Under the $22,000,000 Sunshine Skyway pass huge tankers 
that supply fuel oil to TAMPA - ST. PETERSBURG industrial 
locations . . . as industry, in turn, routes truck fleets of 
products across the Skyway — out of the MARKET ON THE 
MOVE to points throughout Florida and the nation 

The fabulous Sunshine Skyway ... over 15 miles of 
bridge and causeway connecting the Tampa Bay area with 
South Florida . signifies another giant step forward in 
the MARKET ON THE MOVE —TAMPA - ST. PETERSBURG. 

And in the heart of this vibrant, active market is the 
station on the move — WTVT — first in total share of audi 
ence®™ with 30 of the top 50 programs.* WTVT, with highest- 
rated CBS and local shows, blankets and penetrates th 
MARKET ON THE MOVE TAMPA - ST. PETERSBURG 


Station on the move... oc ane 


WIT VT samen: sz. pererssurc Channel 13 


The WKY Television System, Inc WKY-TV WKY-RADIO WSFA-TV 
= Oklahoma City Oklahoma City Montgomery 


Represen 


MAY 10, 1959 


FLORIDA’S 4th MARKET e SERVING 
193,200 RADIO HOMES 
exten REACHING 216,000 TV HOMES 


ie Oe 
/ 


PAIS | 
ADULT ain AYDIENCE att Bowne 
WDBO wresces. 


— CBS affiliation — 
a CHERRY BROADCASTING CO. 


WDBO 580 Ks « 5000 WATTS « CBS ORLANDO FLORIDA 
WDBO-FM 92.3 Mc « 25,000 WATTS « CBS ‘ 


WDBO.-TV Ch. 6 — 100,000 WATTS « CBS 
Nat'', Rep.: John Blair & Co. and Blair Television Associates, Inc 


SS 5 a" , % ~The “SM” symbols mark original, exclu- 
FLORIDA RETAIL SALES— GYD ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


_ 3 ieee Dee : y Eating & 
COUNTIES i } Hsld. Buying Index . Hi Auto- Gas 
CITIES ‘ | Retail Power | Quality | of Sales 


b> -| Drugs 
(continued) $000 .S.A.| Sales index Index | Activity ‘$000 $000) ‘$000 $000) ($060) 


Cathoun......... : ¢ . -0030 73 
Charlotte m7. , .0038 115 
Citrus ; d , R 89 
Clay } ‘ ' F 70 
Collier , d ; ° 94 
Columbia , d y é 76 
Lake City 3 . 0086 ‘ i 106 
Dade ‘ , y .7393 
Coral Gables 6 , 21; .0524 
Hialeah 56,7 .0283 
Homestead 3O,! .0152 
AMiami....... a .4230 
Miami Beach... 54,2 .0768 
Miami Shores 34,6 .0172 
North Miami 52,54; .0262 
De Soto 
Dixie ° | | | 
Duval ; ° . ‘ 952) 144,039) 
A Jacksonville Ml, . 266 . 168 : , 63 q 9, g 30, § | 137 , 146) 
Escambia . et ; d | 027; 43,440 
APensacola iM, .0767 P K : | 5 287 9,! 40,850 
Warrington a i | ‘ q sa 9) 542 
Flagler : ¥ ; .002 | ee. 237 
Franklin ‘ Id » ¢ | 534 
Gadsden ¢ -_ | 3, . 5,068 
Quincy 3, d P | | 6 2,130 
Giichrist ; d | 6, f he vas 762 
Glades aves y } eve ose oon 
Gulf . ‘ d | ° | 1,447 
Hamilton ; d | 2, . } 398 
Hardee ‘ d . d | 3,620 
Hendry : ‘ x 5 j | 2,959 
Hernando ‘ P | 4, A 3,094 
Highlands.......... j : 935 6,386 
Hillsborough oe . ° - e | 62,169 95,492 
Plant City os 26, d A } i 1,149 A! 5 4,552 
ATampa.. , 133 4 P ,091; 59,105 . 3, 90,601 
Holmes cs : d , d | 623 2,090 
Indian River ; , d é ° 1,701 4,907 
Vero Beach 28 , 3 ‘ -007 q : ,371) 1,221 ‘ e 4,907 
Jackson és ‘ ‘ ; ‘ ’ | 4,144 ,380| 7,267 
Marianna A 9, 806 ¢ p q | @ 557) 1,584) | 5,722 
Jefferson y ' j | age} | (1,166 
Lafayette... .. : d : ° 229) 654 
td dirk lata . d ’ é | | 3.024 13,071 6,639 
Leesburg........ 27 , 322 é d K , . 1,732 r | 7,770 1,673 
Lee .. Sumceks . a : , 8,744| 12,825} 6,187 
Fort Myers . 5,831 | . é { t 7| 7,059) 9 ’ 12,587 5,150 
Leon . d , ‘ | 6,574) 14,909} 10,847 
A Tallahassee f 86,3: 04: d ; 7 6,250} % j 14,909 9,584 
5,362 é } | 910) 3,523 2,931 
2,953 | . 131| ee si 294 


Before using these figures read foreword, page 13. 
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WE'RE SELLING MORE 
IN THE 
. LAND OF 


 Profitunity | 


Every basic economic index in the WFLA-TV WFLA -T¥ 


26-county sales area—the land of Profitunity— = 8s AKELAN 
has rocketed to new highs! pete a | MV/M 


In the Big Eight years since 1950 .. . 


POPULATION IS UP 60.7% * §$ales Area. 


RETAIL SALES UP os 
FOOD SALES UP 146 
DRUG SALES UP 170 
EFFECTIVE BUYING POWER UP 112 % 


Get your share of this exciting profit oppor- 
tunity. Buy WFLA-TV—dominant in the 
land of Profitunity! 


Figures from Sales Management 1959 Survey of Buying Power. 


wtla-tv 


CHANNEL Poy ST. PETERSBURG 


National <3 BLAIR-TV 


SM The “SM” symbols mark original, exciu- 
FLORIDA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per | Eating & | 
COUNTIES %p Hsid. i Index ‘se Auto- | 
CITIES Retail uality | of Sales | . . | motive | Stations | Hdwre. | Drugs 
(continued) .S.A.| Sales ndex | Activity ) ($000) | ($000) | ($000) | ($000) 


3,916 | . 6 | «(79 311 
4,702 ° 128 | a v 2,628 
239 : ; 152] 4,11 1,819 
4,320 | . 107 
230 
4,802 | . 133 
3,208 


62 
3,087 


AOrlando 
Winter Park 


Palm Beach...... 
Delray Beach..... 
Lake Worth 
Palm Beach 
AWest Palm Beach. 


Clearwater....... : 0% : ee 22,249) 
ASt. Petersburg 309 , 342 : ° 56 ,584| 
56,763) 
eae 7, 267) } . 
AlLakeland........ 97, d d 4 23,476 : ! f 5, ‘ } 51 5,695 
Winter Haven / : -017 J | 8,185 . 3 i$ 2,597) : 2, 3,267 
Putnam........ é ° 3,656 d 8,552 f 1,232) 
Palatka. ... ‘ - 009% 6,154 - : . ,72 ,02% 31 990 
St. Johns........ |. | 2,700} . 6,418) Pom 434) 1,367 
St. Augustine 22, : ; | 5,327 21 ; 4,853, 3,034] 1,114] 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM. 1959. Before using these figures read foreword, page 13. 
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Send for new brochure designed expressly 
for industrialists, manufacturers and 
plant site engineers. 


If you are searching the South—or any other area— 
for an excellent location for a main or branch plant, 
research or engineering laboratory or distribution 
warehouse—you'll find this brochure helpful. 

It gives you all the information about Tampa’s climate, 
labor, sites, transportation, deepwater port, markets, 
education, living and other important data. 

Three pages are devoted to the Tampa Industrial . 


Park—where new plant construction has exceeded nell 
$45,000,000 in two eens Here are SOME facts on Tampa... 


a 
wmwousTe* wu 


For your personal copy, write W. S. MacInnes, Since 1954, capital investment in new plants 


Chairman, Committee of 100, Greater Tampa Chamber and expansions exceeds $165,000,000. New 
annual payrolls total $21,000,000. In just four 


rears, Tampa’s population is up 18.9%; retail 
y I ; 


sales have increased 59.8%; food sales 69.7%; 
drug sales 93.9% and automotive sales 68.2%. 
If you have a product, or service to sell, take 
another look at Tampa—NOW! 


All figures from Sales Management 


HILLSBOROUGH COUNTY, FLORIDA 1959 Survey of Buying Power 


of Commerce. 


The “SM” bols mark original, exclu- 
FLORIDA RETAIL SALES— JM ESTIMATES, 1958 tive eatimates by SALES MANAGEMENT. 


Per 
COUNTIES Hsld. Index 

CITIES Retail Power of Sales Food \ . on 

continued) \ Sales Activity | ($000) ($000) 


St. Lucie os P y d 6,356 151 14,935 1,763 
Fort Pierce 53, J 183 14,587 1,763 
Santa Rosa. ... A ‘ 5,448 117 11,409 728 
Sarasota si , é 5,717 d 163 27,263 4,897 
ASarasota......... 7 . : 218 22,626 3,919 
Seminole... ... F d 3,249 81 11,196 1,543 
+ Sanford 29,523 d 126 9,382 1,166 
3,977 d 97 3,213 449 
528 

321 

70 

7,904 

4,491 

814 

144 

458 


4,496 ° 3,330 
4,193 

995 518 
34,976 14,289 
16,798) 10,814 
6,004 A 1,493 

963 276 
: . A 3,513 1,945) 
Washington........... ° ° ¢ A 2,221 650 418 


Total Above Cities. ...] 4,816,116 1,064,213 521,499) 417,911) 299,515 208,58] 175 ,027 


State Total... 


6,276 ,133 ; | 4, ls 1,528,374 595,139) 459,187, 352,489 


METRO, AREAS RETA TIMATES, 1958 


4,553 d 34,976; 10,659 9,682 
AFort Lauderdale , ‘ 4,454 ‘ 93,871 ‘ 36,502) 27,326 
AGainesville. ....... d 4,576 J 21,393 5,939 3,729 
Jacksonville. ........ F 5,116 ‘ 167 ,454 A 42,588) 33,609 
ALakeland 1044 3,867 d 56, 763 J 13,506) 12,378 
Miami .7393 5,527 d 362,644 142,611; 88,662 
Orlando on , 400 , 202 . 1993 4,600 e 87,986) 25,332; 21,892 
APanama City....... 75,868 .0377 4,570 ¢ 18, 4,682 4,640 
233,868 1164 4,649 65,718 17,457; 14,123 
113,777 -0667 6,717 ‘ 27,253) 8,730 8,027 
ATallahassee 90,451 0460 6,689 ‘ 18,203 9,348 4,007 
Tampa-St. Petersburg .| 963,592 4798 4,451 219,220 57,150) 46,064 
West Palm Beach.....| 334,783 1667 5,019 1250 76,992 32,041; 26,139 


Total Above Areas... .| 6,179,416 | 2.6790 4.878 | 2.1004 1,240,863} 480,028! 621,081; 406,445 300,278| 984,931 395,906. 335.2191 193,825 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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GEO RGIA— (Other South Atlantic States: Delaware, District of Columbia, Florida, The “SM” symbols mark original exclu- 
Maryland, North Carolina, South Carolina, Virginia, West Virginia) sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 308 


Pe 
5 


L-B-H 
Drugs 


_ Gity County § 


Fitzgerald. ... 
Gainesville... 


zs Auto. 


_— 


Roses 
gzeeBeas~e | Feed 
m2 2 BN = | Mdse. 


_ 
uo 


Cartersville... 
Cedartown... . 
College Park.. 
Columbus. .. . 


‘el 
eases See aq | var 
— 
si 
w 
3 


139.8]1, 391) 
160) 
225 
249 
198 
361 
300 
West Point... pee ° 99 


a 
NO@OOCOCNGQOna 


BB=SSAIRSSBSSsRys 


—_ 
= 
= 


aeawoaa eo<e-an enos 


gessasean 


o ss 
sesesseBevesseSisesss |r 


—_— 
eon So 


16! 


co 
— 
J 
Ww 


East Point... . 35.3] 182 


Ay POPULATION EFFECTIVE 
M ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 


COUNTIES Income Breakdown of Households 
CITIES House- Urban 
holds Pop. Net come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000 over 

(thou- (thou- Dollars Per Per Per % % qY, % QY, y, %, % %, % 
sands) .)| sands) (000) S.A. Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Hsids. Inc, | Hsids, Inc. 


4.0 


A | 
Oo 


Appling 
Atkinson... 


3.2) 10,848) . 3,616) 54.1 28.4 | 25.8 28.8/| 16.2 30.3| 3.0 8.5 
5,950). 3,500 ,708] 54.2 29.9 | 26.9 31.6| 16.7 32.5| 2.0 6.0 
2.5) 8,188) . 3,722 51.4 25.9 | 26.2 28.1 | 18.2 32.7] 3.0 8.0 
3,886). 3,533 59.9 34.3 | 25.5 31.0 2| 1.6 4.9 
26.6} 25,386] . 4,533 42.6 17.9 | 24.4 21.8 | 24. 5 | 6.1 13.8 
15,358). 302| 4,799] 3,339] 3,628] 43.0 17.7 | 22.3 19.5 | 25.3 37.0] 6.7 14.9 
4,685| . 3,346 | 2, 0 33.9 | 27.6 34.3 | 12. 8) 1.3 4.1 
4.5] 13,583) . 3,995 | -8 20.0 | 27.5 26.7 | 22. 1] 4.6 11.4 
30,355). 4,275 .0 14.8 | 27.9 23.7 | 26. 8] 6.7 12.2 
14,431]. 1, 443] — 3 8 10.3] 27.0 19.9] 31.1 38.2] 7.9 14.8 
14,205) . 1,021| 3,762 3,574) 8 19.4| 26. A 9| 4.9 11.8 
11,128] 0036) 1,171) 3,709) 3,590) 0 18.0 | 26. 1 36.9} 5.2 

12,062) . 973) 4,021] 3,655) .7 21.0 | 28. r : 9} 4.3 

203,839) . 1,472) 5,109) 4,403) 5 9.0 | 25. : 5| 9.3 
138,646). 1,592) 5,292} 4,346) 4,62 0 9.0 
7,327} .0023/ 905) 3,489] 3,186) 2 27.8 
5,075, . 783) 3,625) 3,625, 7 23.8 
18,808] .0061| 1,213) 5,374) 4,478| 6 26.5 
5,520, .0018) | 3,943) 3,247) 3 22.0 
22,254) . .0 27.6 
10,629} .0035| | 3,665) 3,429| 3,3 6 22.3 
17,375) . ; 4 37.7 
8,650, . | 1 21.9 
7,074) . | 8 34.3 
9,990} . | 3, 7 17.8 | 
6,936| . | 3, 8 27.4 
34,068) 3 19.4 
14,014). 3| 3,788, 3,643] 38.7 15.9 
21,291) . 6 9.2 
4,791| . 9 15.0 
264,912). | 4 9.9 
209,140) . oe 
77,218) 8.6 
26,398 . 3 10.5 
21,671). , .2 17.0 
62,857) . 5,514 3 14.1 
58,353). 6,016 8 13.0 
4,340 3,338 6 29.8 
9.7} 50,531 5,678 8 6.4 
6,520) . 4,347 5 18.6 
46.6) 141,193). 5,191 2 7.0 
70,569). 5,646) 4, 5 5.4 
9.4) 25,252) . | 4,073 8 24.0 
11,078] . | 4,261] 3, 3 19.2 
15.7] 39,474) . 4,199 a ws 
20,069) . 4,363 : 7 14.2 
8,998; . 4,090 .6 16.4 
d 2.7] 10,788 3,720 8 22.7 
.0168 : 12.6) 29,303 3,709 3 18.1 
14,912) . 4,261 3 14.8 
.0029 : 4,736 3,947 0 25.4 
.0097 ; x a 16,894). 3,594 4 23.5 | 24. ; j 4) 41 


— 


Nooo 
—~ Lh &2woon ~~ 


5.3 
5.6 
10.0 


nN = = 


9 
4.8 


~as nw = 


=~ > = bo 


wl sal wet Wat eat walt edt RO ews et aces e 4 ee 
ax~nerenaanwrnsreasweaneeOeaoarwu rns a=W PR © 


-0062 12,324 3,521) § -6 21.7 | 25.0 : . ; 4.5 
-0049 7,613) . 4,419 -1 18.9 | 24.0 ; . . 5.2 


1 Military personnel at Fort Benning are not included in household estimates unless © SM, 1959. SM Standard (4) and Potential (A) Metropolitan County Areas. 
living off the post. Before using these figures read foreword, page 15. 
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S POPULATION. | EFFECTIVE The “SM” symbols mark original, exclu- 
SM ESTIMATES, 1/1/80 BUYING INCOME— Oh ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- on ra Income Breakdown of Househokds 


GEORGIA 


COUNTIES 


sumer 
CITIES House- Spend- Urban | 
(continued) Total Y holds | ing | Pop. Net % | come | $0-2,498 | $2,500-3,999 | $4,000-6,998 $7,000-9,999 |$10,000& over 
(thou- of — (thou- | Units | (thou- | Dollars of Per | Per | Per | % % % % 
sands) U.S.A. | sands) | (thous.)) sands) (000) | U.S.A. ee Heid. | C.S.U. L Hsia c. |Hslds, Ine, Hslds. Inc. Hslds. Inc. | Hsids, Inc. 


Dawson a 2.460) | 879) 3,614) 3,075) 3 43.0 20.1 26.9) 9.4 2.9) 1.3 4.5) 9 47 
Decatur 5} 0187) 7.4 ; } 28,622| .0093| 1,037) 3,854) 3,478) F .3 | 26. 4/| 21.8 34.9|) 4.5 10.9] 1.9 8.5 
Bainbridge 9.5) .0054 2.9 3. 12,754) . | 1,343) 4,398) 3,751/ 3,887] 36.: .0 | 25. .9 | 28.0 38.2] 7.1 14.8] 3.0 12.1 
De Kalb 0.1155) 89. 6] 413,050, .1343| 2,045) 6,989) 6,065 6,395] 14.6 3.4 17.7 8.8 | 39.4 32.7 | 16.9 21.3| 11.4 33.8 
Decatur 9) .0154 58,662} 2,181| 7,154) 6,446) 6,655] 16. | 349 27.8 | 17.7 21.4 | 13.3 38.7 
2AAtlanta | 
Dodge . 0086 
Dooly 4 -0069 
Dougherty \y .0345 

Albany 0269 
Douglas f -0074 
Early : -0092 
Echols } -0013 
Effingham 


7.4 
6.5 
20.2 
20.3 
8.0 
9.9 


14,084 .0045) 931| 3,801) 3,271) 2, 6 26.5 | 26.1 27.9| 16.9 30.6/ 2.8 7.6 
10,277, . 849) 3,426) 3,023) , : 1 (27.6 12.9 25.6) 2.0 6.1 
85,915, . 1,422) 5,145) 4,034) : 1) 24.0 17.3 | 29.1 35.1) 8.9 16.3 
67,328) . 9) 1,429) 4,879) 4,261) | 28.6 34. ‘ 16.2 
12,444) . 972| 4,014) 3,771 : -1 | 26. .6 | 24.4 37.6) 5.0 11.7 
14,666). 911, 3,667) 3,411) . 1 | 23. : | 16.5 0| 3.6 9.7 
2,102) . 876| 4,204) 3,003) q : : 5 | 20.8 38. 2 8.9 
8,331) . 947) 3,787| 3,332! : ; y 7 | 18.1 
1 | | 


Roeownmru on 
n-ag — « 
NNO Or" N@ 


Elbert 
Emanueé 
Evans 


17,845). 075) 4,249) 3,797 8 18.1 | 25.8 23.2 | 23.5 
15,440). 941) 3,766) 3,151) 2, 9 28.5 | 24.7 27.3 | 16.1 
4,743). 832) 3,388) 3,162) 5 29.8 | 26.2 29.9 | 14.8 


== 
—~— © 
“~-a- 


Fannin 5 P , j 14,963, . ° 4,275, 3,837| 3, . J , t 27.2 

Fayette A , R 4 8,277| . d 4,356 3,941 3, ¥ 5 ‘ 22 | 23.9 

Floyd 5 j i J J 94,754, . ’ 4,987 4,327) 4, iy Y . -1 | 32.0 
Rome 3 02 7 & 59,049 92} 1,538) 5,047) 4,440 } K 


81). 3,263) 3,038 
3,745 3,304 

6,259) 4,933 

6,356) 4,996 

7| 6,681) 5,871 

6,458) 5,644 

3,227| 3,227 

3,395 2,910 

4,911) 4,164 

5,173] 4,207 


Forsyth 
Franklin 
Fulton 

2AAtlanta 

College Park 

Kast Point 
Gilmer 
Glascock 
Glynn 


Nero eu eer 


Brunswick 


Gordon . ; : 8 x 4 d | 3,584) 3,509 
Grady , 4 . " * A d | 3,736, 3,437 
Greene J ‘ ‘ ‘ r , d 3,532) 3,532 


Gwinnett ; ‘ 5 ‘ ‘ ‘ d ° 4,281) 3,955) 
Habersham f : , 4 ‘ ‘ 4,138) 3,408 
Hall y y , P ‘ ' : : 4,502) 4,038 

Gainesville 0099 5. 4 24,92: ,432| 4,887) 4,086 


Hancock ° .0051 ° , ‘ ° 3,107) 3,107) 2, , , . 3} 11.1 
Haralson 7 .0083 . is s a é ¢ 4,293) 3,874) 3, ‘ A 9 | 25.7 
Harris ’ .0061 R A ‘ d | 3,877) 3,577) 3, L . . .7 | 18.0 


Hart Yo . , . . F | 3,915| 3,480 y . , 9 | 19.8 
Heard |. : | 3,439) 3,224 6 30. 5 32.1 | 14.0 
Henry we , ’ . P | 3,645 3,645) 3, ‘ i ; 9 | 21.2 
Houston 3}. " s 3 . : ,305| 5,732) 3,531) 4, ; . y 9 | 34.6 
Irwin r : . : 488). 4,125) 3,649) 3, : : Y 6 | 17.8 
Jackson . ; , ; .0055| 4,042) 3,537) 3, : ' ; .3 | 20.8 


Jasper al. 1. ; ,988| 936, 3,743) 3,327| 3, 0 26.1 | 22.9 23.5 | 17.1 
Jett Davis . - 2.4 2.5 : . , 886) 3,469) 3,330) 2, ’ A . 4 | 15.7 
Jefterson 3 j X c . é 858| 3,410) 3,047| 2, t 3 5 0 | 15.0 


Jenkins "EE ; v . ; i 916| 3,586] 3,172) 2, , d , 6 | 14.3 
Johnson 2. 2. .3| : . 859| 3,355| 3,063| 2, 2 36. 1 28.4 | 11.8 
Jones A. d 6) , 0019) - 3,741) 3,741) 3, 7 22. 3 25.3 | 17.5 
| | | | 

Lamar . ; 2.8 . ’ / 1,228| oad 4,078| 8 12.6 | 26.2 20.7 | 29.2 38.8| 7.6 
Lanier |. 434). 905) 3,411| 3,411) 2, 5 28.3 | 26.8 29.6 | 14.6 26.8| 2.5 
Laurens : ; 8.6 5 ‘ d 920) 3,656) 3,231) 2, . 4 | 24. -1 | 16.9 30. 3.6 
Dublin ! "7 14,991! .0049| 1,110) 3,748] 3,259) 3, FM. 8 24.1 | 20.7 33.7] 5.0 


Lee . ‘ 1. , 4,386, . 783| 3,133) 3,133) 2, ° . le -7 | 12.4 > 2.1 
Liberty , d , 2.2 7,181. | 789| 3,264) 3,264) 2, . A ‘ .9 | 15.9 4 2.3 
Lincoln 4 : J 6,132) . 950) 3,948} 3,421) 2, ; : 5 0 | 18.1 ; 3.4 
| | | 
Long ‘ff é AV 249). 878| 3,610) 2,954) 2, ° 7 | 26. -7 | 14.5 28. 2.6 
Lowndes ; F é * . i é 1,138) 4,491) 3,680 . 3 | 28. 6 | 24.1 " 6.2 
Valdosta 33. k ¢ : 3,7 ° 1,298) 4,500) 3,738) 3,88: . 2 | 28 , 25.1 ° 6.8 14.0 
Lumpkin ’ ‘= ,044)  .0023) 1,006) 4,696] 3,063 7 31.2) 19.1 21.2 | 16.3 30.3) 3.1 8.6 


McDuffie as 0} 3. : 874) .0042| 1,065) 4,225] 3,621) 3, 8 19. 6 22.4 | 22.5 34.3| 5.6 12.9 
Mcintosh o A ‘ . x -0018, 860) 3,547) 3,338) 3, ° -1 | 24. -9 | 13.8 4/| 3.8 9.8 
Macon 4) 0071 = = 1 0035, 865| 3,462) 2,981| 2,741] 60.3 32.8 | 21.2 24.6 | 14.2 27.6| 3.0 8.9 


2 Atlanta is in De Kalb and Fulton Counties, Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 
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can Industry hope 
to serve the entire 
United States from 
any one point... . 
however centrally 


located. 


jig 
TU ! 


Senior members of your firm will recognize 
the familiar sound of this statement. Back in 1926 
Sales Management and other national media first 
used it when Atlanta pioneered the regional distri- 
bution concept with a million dollar, four-year 
effort. Before 1930, Atlanta was firmly established 
as the South’s dominant trade capital. 


Atlanta is inextricably tied to the Southern 
market—and its great future. None could predict 
during the 1920s the economic phenomenon that 
is the South today. None could predict that Atlanta 
would serve as headquarters for a mushrooming 
market of 23 million people—with a total effective 
buying income now exceeding 30 billion dollars! 


Send for this booklet. It contains the 
fundamental facts about Atlanta as a 
base for your Southern operations 


MAY 10, 1959 


More than 9 million of these people are con- 
centrated in the 29 growing metropolitan cities that 
dot the South. Traditionally, this upper income, 
urban market is served from Atlanta’s factories, 
warehouses and sales outlets. 


All the factors that set apart Atlanta in the °20s 
as the one location to serve the South are more 
valid than ever today. We want to help you in your 
personal investigation of Atlanta and the vast 
market it serves. Confidential if you wish. 


INDUSTRIAL BUREAU 

Atlanta Chamber of Commerce 
1800 Volunteer Bidg., Atlanta 3, Ga. 
Telephone JAckson 1-0854 


Industrial Headquarters of the South! — 


ATLAN cA 


FOLLOW THE LEADER 


ALL ROADS LEAD TO COLUMBUS, GEORGIA and... 


wrBL-TV Chowul, 4 


Bae 
rah ie] 
Re ags 
DEO 


WRBL-TV 


TV-Inc. Survey 


Average Rating 


Dh. 2 


43 STATIO 


Average Rating 


NOTE: TV 
66.4% Film 


JOIN THE PARADE 


NC 


Sponsors: Falstaff, R. J. Reynolds, 


GEORGIA 


COUNTIES | 
CITIES | 
continued Total | 

(thou- 


Madison 
Marion 
Meriwether 


Miller 
Mitchell 
Monroe 


Montgomery 
Morgan 
Murray. . 


Muscogee 
AColumbus 

Newton 

Oconee 


Oglethorpe 
Paulding 
Peach 


Pickens 
Pierce 
Pike... 


sands) | U.S.A. | sands) 


TROOPER National 
Blue Plate, Campbell's, 


Share of Audience—56.2%, WRBL-TV 
Nehi, National Biscuit 


CALL GEO. P. HOLLINGBERY CO. 


EFFECTIVE. 
BUYING INCOME— 


POPULATION — 
ESTIMATES, 1/1/59 


BYP estimates 1958 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| Cone | 
sumer | } 


Income Breakdown of Households 


House- 
holds 
(thou- 


or 


Spend-| Urban | | 
/ | $0-2,499 
of oO oO 


ing Pop. Net ( } 
Dollars of | Per | Per | Per 


Units | (thou- Per | | 
(thous.)| sands) (000) | U.S.A, | Capita) Hsid. C.S.U.| Hsid. 


9,959) 
4,626 
20,436 


Hsids inc. 


—} 
26.4 
34.3 | 


19.8 | 


0032! 
.0015 
.0067 


| 2,923 
| 2,631 
| 3,418 
| 


51.6 
60.4 
45.4 


2,900 
3,135 
3,549) 


55.4 
51.1 
44.0 


28.5 
24.4 
18.5 


2,701 
3 064 
3,073 


58.8 
54.4 
47.3 


32.5 
26.5 
23.0 


.0935| 
0741) 
0114) 
a 


5,096 
5,009] 22.8 
3,931) 30.9 
2,928] 62.5 


21.5 6.3 
6.8 
11.7 


2,838) 
2,991 
3,434) 


55.2 
49.7 
48.3 


29.0 
24.8 
21.0 


.0047| 3,209 


3,131 


42.0 
49.2 


19.5 
23.5 


l a 
$2,500-3,999 | $4,000-6,999 | 
| @& t c Qo 


- 0056 
“0043) 2,980 


61.9 26.0 


| $7,000-9,999 '$10,0008 over 


€ « G G € 70 vi 
Hsids. Inc. |Hslds. Inc. | Hslds. Inc. | Helds. Inc. 
ceaciacinmeaibincastaicisel 


29.9 | 
29.9 | 
22.9 


30.9 
23.7 
34.4 


16.9 
11.7 
22.2 


2.6 7.0 
1.9 5.7 
5.5 13.1 


1.3 
1.2 
2.2 


5.8 
6.4 
9.8 


27.3 
24.9 
21.4 


15.0 
18.1 
23.8 


27.5 
30.5 
35.8 


2.9 8.2 
4.2 10.9 
5.5 12.4 


8.5 
9.3 
11.9 


29.2 
26.2 
30.1 


24.6 
25.6 
32.8 


12.5 
14.7 
18.9 


2.8 
3.0 
3.4 


8.3 
7.9 
8.8 


14.5 
15.2 
24.2 
29.6 


37.7 
36.3 
30.8 
15.9 


39.4 
38.5 
41.6 
28.7 


1.1 
10.6 
5.6 
2.9 


17.5 
17.1 
11.6 

8.1 


27.3 
28.6 
21.0 


16.3 
19.0 
20.6 


30.7 
33.9 
31.7 


3.1 
3.4 
5.4 


8.7 
9.1 
12.8 


31.1 
27.2 
27.3 


22.2 
17.9 
17.9 


36.9 
30.2 
31.9 


3.2 8.1 
4.4 11.3 
3.2 8.7 


25.6 


SM Standard (4) and Potential 


(A) Metropolitan County Areas. 


Before using these figures read foreword, page 13. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


@ POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
GEORGIA ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con- 


COUNTIES sumer Income Breakdown of Households 
CITIES House-| Spend- 

(continued) holds | ing Pop Net / $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,0004 over 

(thou- | Units Dollars Per | Per %, %, oO 


Per ‘ ‘0 © ) % ‘0 o /o 
sands) | (thous.) (000) S.A. . | C.S.U, , Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


8.3 9.0 34,583). ; -3 | 31.1 26.6 | 28.6 40.9) 5.5 11.9 9 7.3 
3.2 3.3 13,754). . . 0 | 30.8 24.0 | 32.2 42.0) 7.2 14.2 6 9.8 
2.0 2.2 d 7,701 A -4 | 23.1 28.1 | 19.9 33.1 | 5.3 13.3 
1.7 . 6,428 3,781 . -2 | 25.7 23.7 | 23.2 35.9) 4.8 11.3 


7 2,249 3,213 . -7 | 26.3 29.9 | 14.9 28.5 : 5.4 
2.0 6,359) . 3,180 -6 | 23.4 26.2 | 16.4 30.9 
3.4 . 10,752) . 3,162 -4 | 23.5 25.6 | 13.5 24.5 


247,612) . 4,148 ° -7 | 24.6 16.9 -3 38.2 
147,155 4,192 -9 | 26.2 18.7 -7 36.9 
9,321 3,884 . 30.2 26.3 8 34.8 
2,812) . , 3,615 -5 | 26.8 29.3 4 31.9 


12,537) . 3,058 -3 | 23.6 28.6 9 24.5 
7,362 3,506) 3, ° -2 | 26.5 26.0 27.9 
44,596 4,460 -2| 27.0 19.0 1 41.4 
32,304 4,425 f 18.6 2 39.5 


22,347) . 3,921 ; 27.1 22.3 0 41.4 
6,706) . 3,048 -2 | 22.4 26.4 -1 23.9 
24,368) . 3,432 -3 | 23.0 22.0 -2 32.4 
16,097). 3,577 23.9 21.1 3 34.3 


Talbot E ‘ . J - 6,732) . 3,184 . 9 | 26.6 30.1 3 25.3 
Taliaferro . d d 3,154) . 3,154 e d 28.0 5 29.7 
Tattnall d v .7| 11,710) . 3,165 \. -6 | 27.6 31.9 2 29.4 


7,018) . | 3,051 28.4 8 29.4 
10,529) . 3,396 , ° 25.4 
11,223) . ° -1 23.5 


39,353). ° 9 24.4 
25,037) . . 22.9 
28,151). ° ’ ’ 9 24.4 
11,576) . id 21.1 
16,684) . ° A 24.9 


3,366) . | e e ° 29.1 
Treutien . F 7 . 4,789, . d 8 31.4 
eee . -8} v . 72,318) . : d . -5 18.8 
La Grange i -6) - 39,058; . * $ 18.4 
West Point-Lanet | 
te eee eee 4 1} 18,848) 
West Point 7 ‘ é 6,619) 


10,017) 
6,077| 
5,722| 

32,150) 

13,993] 

58,745 

a | 3,924) 


43,725) . 4,805) ; 40. 
32,756| . 4,008 367] 29.6 10.1 | 25.3 
7,045). 3,823) 3,202| 2, 8 29.9 | 25.5 
15,053| .0049) 3,345, 


13,649). se 5 20.4 | 27.5 
2,861) . | 3,576) 3, .6 36.7 | 20.5 
| 3.540 6 27.4 | 26.4 


| 3,281 
| 4,674 4, 0 9.8 | 30.9 

4,924] 4,359) 4,440] 23.9 8.0 | 29.8 
| 3,674) 3,195) 2,791] 65.4 29.7 | 26.1 


| | 
10.7 an . ; . ° 3,730) 3,357) 2,987) : 
8.5) .0049) 4 ; ’ -0029 3,995) 3,515) 3,297) 41. -9 | 29.8 , ‘ 
17.4) -_ . ° R 0061 | , , . 2 | 23.3 . ° | 


| 


5,537] 4,561| 4,872] 26. 0 | 24.1 15. 36.1 | 10.5 17.5| 6.2 


Total Above Cities. ...] 1,578.4 9026] .5 557.4| 2,542,386) -8265) 1,611 


} east 


| | —_——| | 
State Total 3,837.9) 2.1941/1,009.3 1,223.9|2,027.1 5,048, 116) 1.6413) 1,315) 5,002 4,125) 4,224) 24.9 18.7 | 28.3 ‘ 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these 


For Definitions of Data, Explanation of Symbols and Abbreviations, read pages 201-204 
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theres a PLACE and a 


PLAN for YOUR PLANT 


in MACON, GA. the heart of the fabulous Southeast! 


For information on your 
specific needs contact 


R. Douglas 


Feagin, Exec. Director 


P.O. Box 288 — Macon, Georgia 


METRO 
AREAS 


Albany 
Atlanta 
Augusta 
Columbus 


GEORGIA 


COUNTIES 
CITIES 


Appling 
Atkinson 
Bacon 


Baker 
Baldwin 
Mille 
Banks 
Barrow 
Bartow 


igeville 


Cartersville 
Ben Hill 
Fitzgerald 
Berrien 
Bibb 
AMacor 
Bleckley 


Brantley 
Brooks 
Bryan 
Bulloch 
Statesboro 
Burke 
Butts 
Calhoun 
Camden 
Candler 


Carroll 
Carrollton 

Catoosa 

Chariton 


Chatham 
ASavannah 
Chattahoochee 
Chattooga 
Cherokee 
Clarke 
Athens 
Clay 
Clayton 
Clinch 
Cobo 
Marietta 


POPULATION 
ESTIMATES, 1/1/58 


Con- 
sumer 
House- Spend- 
hold ing 
(thou- | Units 
sands) (thous. 


BY) 


Urban 
Pop. 
thou- 

sands 


Total 
thou- 
sands 


of 
U.S.A. 


16.7 
263.2 
65.4 
57.1 


60.4 
926.8 
245.0 
247.8 


0345 
.5300 
1401 
1417 


21.3 
320.2 
83.4 
106.2 


47.1 


Per 
Hsld. 
Retail 
Sales 


3,501 
1,291 
3,600 


0076 
-0002 
0072 


0066 
0058 

0056 
.0067 
0776 

0739 
-0035 


0012 
0045 
0019 
0084 

0066 
0049 
-0930 
0025 
0018 


= 


eoowaqewewxoaw ese wv 


749 
958 
947 


0015 
-0069 
0113 
0276 

0261 
0010 
-0072 
0017 
0413 

0254 


2,331 
2,046 


744.8 
155.6 
172.7 


Net 
Dollars 
(000 


85,915 
1,639 , 525 
364,929 
391,419 


Buying 


Power 
Index 


-0047 
-0021 
-0035 


0013 
-0107 

0062 
0014 
-0058 
0107 

0055 
.0057 
-0046 
-0054 
0723 
0547 
-0031 


0241 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Quality 
Index 


Industrial development is on the march in 
Middle Georgia, which has been the Vanguard 
of the notable growth which has taken place 
in the South during the past 3 decades. 


MACON AREA DEVELOPMENT COMMISSION 


of 


U.S.A.) ita | hold | 


-0279 1,422 5,145) | Macon 
-5330 1,769|6,229| | Savannah 
.1186 1,490 5, 580) 


Total 
(thou- 
sands) 


168.8 
180.1 


.1272 1,580 6,855 || Total Above Areas! 


Eating & 
Index Drink. 
of Sales 


Activity 


64 
53 
70 


70 
28 


45 
53 


42 
81 
67 


71 
85 
76 
91 


67 


53 


46,031 
380 
3,088 
6,006) 
11,679 
11,095 
287 
6,221 
758 
26,079 
14,794 


1,828.9)1 


RETAIL SALES— BY 1) ESTIMATES, 1958 


General 


@ 


U.S.A.) sands) 


POPULATION 
ESTIMATES, 1/1/59 


Con- 
sumer 
| House-| Spend- 
% hold | ing 
of | (thou- | Units 
(thous. ) 


Urban 
Pop. 
(thou- 
sands) 


-0965, 46.8 
-1030' 53.0 


57.5 
62.0 


129.1 
151.5 


-0458 502.2 650.6) 1,400.8 


Apparel 


( ) 


307 
24 
91 


12,154 
12,154) 


2,641 
869) 
2,490} 
2,322! 
1,913) 
1,341) 
916 
538 
1,571 


6,265 
4, 825| 
1,916 
1,030) 


34,197 
33,863 


3,291 
2,565 
11,064 
10,840 
429 
641 
921 
12,487 
10,582 


620 
3,146 
3,146 

67 

217 

161 
5,441 
3,717 


«Seen 
ESTIMATES, 1958 

el 
Net % Per | Per 
Dollars of | Cap-|H’'se- 
(000) (U.S.A) ita | hold 


SM 


243,389 .0792)1 
264,912 .0861\1 


»442/5,201 
,471 4,998 


,635|5 954 


2,990,089 .9720/1 


Bidg. 
Hdwre. 
($000) | 


Stations 
($000) 
819 
168 


1,254 
469 
810 


1, 459| 
1,654) 


3,052 

332 
1,209 

121 
3,182 
2,165 


4,890 
1,541 


© SM, 1959. 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


Georgias 
money belt 
is now a 
package buy 


AUGUSTA® 


 @MACON 


e COLUMBUS 


WITH THE 


orgia S770Up 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


MAY 


10, 


1959 


A new city 


There’sa new “city” in the South- 
east. It’s the Georgia Group mar- 
ket ... Augusta, Columbus and 
Macon. And it’s 60 counties big. 


Population 998,400 
Households 236,500 
Consumer spending units 
325,100 
Urban population 448,600 
Net effective buying income 
$1,209,894,000 
Total retail sales $735,149,000 
Food sales $204,068,000 
Automotive sales $116,110,000 


The preferred papers 

Cracking the combined Augusta- 
Columbus-Macon market isn’t a 
one-paper job. Needed is the 
Georgia Group... the 3 news- 
papers reaching 4 times as many 
homes as any other in the area, 


Saturation coverage 
In Augusta, the Chronicle and 
Herald cover 71° of the families. 
Paper “B” reaches 3.5°%. The 
Columbus Ledger and Enquirer 
are read by 82.9°% of the families 
in that city. Paper “B” covers 
only 5.3°). And in Macon, 
the Telegraph and News 
reach 86° of the families. 
While Paper ““B” has 
a 6.7% coverage. 
Penetration by the 
Georgia Group 
throughout the 
money belt 
averages 
52.4%. 


A package buy 

The Georgia Group is a combi- 
nation buy .. . with a combina- 
tion rate that saves you up to 
10% on each ten thousand lines. 
With one order, one bill, one 
check, worthwhile savings are 
yours, too, in the time and cost 
of bookkeeping, check writing 
and postage. 

Be sure you have the full story 
of Georgia’s new “city” and how 
the Georgia Group can help you 
dig deeper into this billion dollar 
money belt. It’s yours from your 
Branham representative. 


Sources: Sales Management Survey of 
Buying Power—1959; SRDS Estimates— 
1/1/58; ABC Avdit—1/31 58 


AUGUSTA 
Chronicle and Herald 


COLUMBUS 


Ledger and Enquirer 


MACON 
Telegraph and News 


Counties ond cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0081 sq. in. equols $1 million 


Cities shown are those having 
net Effective Buying Income of 
$15 million and over 


GUINNETT 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


coumiagy. ; 


ELBERT 


Aegusia 


GALTON 


JENKINS 


NEWTON BULLOCH 


EFFINGHAM 


ROCKDALE 


CHATHAM 


| seFFERSON 


Midway Hardwick 


Sevannan 


qt} DO0GE 
Pr a 


TURNER BEN HILL WHEELER 


TELFAIR 
2 THT 


Rain 


COFFEE 


> 


= 
a 


JEFF DAVIS 


o 


‘0 


| BACON PIERCE | 
. 8 


WARE 


Waycross 
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SALES MANAGEMENT 


Atlanta up in eight retail sales classifications... up in total! 


Fs Now, more than ever, mass movement 
of goods in Georgia demands major 

ATLANTA ne ‘ 

more than 1/3 of advertising in Atlanta newspapers 


Georgia's $3' billion— 
plus retail sales 
Foose fs. a Os ESS Gas Stations . . . up 10.0% 


Eating & Drinking Automotive . . . —9.7% 


PIR 6c ol ee MAZTS 
°% Household coverage of Atlanta 5 i a Lumber, Building 
” General Merchandise . . up 4.3% 
© where 36% of Georgia's & Hardware . . . up 1.1% 
retail sales are made Apparel se eee 


ae ae 7.7% 
Furniture, Household — a . 


Appliances. . . . up 10% Total RetailSales. . up 3.4% 


Metropolitan Atlanta Largest circulationt 


population now over in the entire South 


456,167 daily 
956,800 513,930 Sunday 


Household coverage of Atlanta 
76% and Retail Trading Zone where Note: Atlanta Standard Metropolitan Area includes all of Clayton, Cobb, 


55% of retail sales cre made DeKalb, Fulton and Gwinnett Counties, Gwinnett County having been added 
” to the Atlanta SMA in 1958. Gwinnett figures for 1957 were included in ‘57 
base from which 1958 sales gains, above, were compiled. 


Sources: Sales Management Survey of Buying Power, 5/10/59; circulation 

*ABC Audit, 12 months ending 9/30/58, +Publisher’s statement 3/31/59 
subject to audit); Atlanta SMA population—Metropolitan Planning Commis 
sion estimate, 4/1/58. 


* 


pee Che Atlanta Zournal 


retail sales more | 
than $3% billion ; Dixie Like the Der 


THE ATLANTA CONSTITUTION 


The South’s Standard Newspaper 


° Household coverage of all REPRESENTED BY THE KELLY-SMITH COMPANY 
7 of Georgia and her $312 


billion-plus retgil sales. 


COMBINED 
DAILY % Household SUNDAY  % Household % of NET EFFECTIVE % of 
POPULATION siAtt HOUSEHOLDS ciate CIRCULATION COVERAGE CIRCULATION COVERAGE RETAIL SALES STATE BUYING INCOME STATE 


ATLANTA 956,800 24.7 285,085 27.6 281,305* 98.7 235,391* 82.6 $1,306,883,000 36.0 $1,639,525,000 32.5 
5-County Metro 
politan Area 


RETAIL TRADING ZONE 1,812,700 47.2 491,100 48. 372,933 75.9 351,400 71.6 —-$1,995,919,000 55.0 $2,612,908,000 51.8 
and METRO. ATLANTA 
(60 County Area) 


GEORGIA 3,837,900 100.0 1,009,300 100.0 438,629 43.4 465,450 46.1 — $3,628,353,000 100.0 $5,048,116,000 100.9 
(159 Counties) 
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GEORGIA 


COUNTIES 
CITIES 
‘continued 


Coftee 
Douglas 

Colquitt 
Moultrie 

Columbia 


Cook 
Coweta 
Newnan 


Crawford 


Crisp 
Cordele 
Dade 


Dawson 


Decatur 
Bainbridge 

De Kalb 
1AAtlanta 
Decatur 


Dodge 


Dooly 

Dougherty 
Alba 

Douglas 


Early 
Echols 
Effingham 


Elbert 
Emanuel 
Evans 


Fannin 

Fayette 

Floyd 
Rome 


Forsyth 

Franklin 

Fulton 
1AAtlanta 
College Park 


Kast Point 


Gilmer 
Glascock 
Glynn 

Br 
Gordon . 
Grady 
Greene 


Gwinnett 
Habersham 
Hall 


Gainesville 


Hancock 
Haralson 
Harris 
Hart 
Heard 
Henry 


Houston 
Irwin 
Jackson 


Jasper 
Jeff Davis 
Jefferson 


Jenkins 
Johnson 
Jones 
Lamar 
Lanier 


2,961 
7,562 
2,882 


0038 
0014 


RETAIL SAL 


,970 
,851 
151 
,217 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| 
| 


Buying | | Index 
Power Lang of Sales 
Index ndex Activity 


49 
117 
67 
128 


20 


-0054 
1128 


0226 


‘ 75 
-0018 64 


1 General merchandise sales include sales of “‘non-store retailers.’ This category 
was included in the 1948 Census and is particularly significant for cities listed 
in the editorial introduction, starting on Page 13 under heading ‘Mail Order.” 
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| Eati 


es— GYD estimates, 1958 
| ing & | 


Drink. | General | 


Food Places 
($000) | ($000) 


3,893 
3,149 
1,324 


2,131 
1,018 
12,609 
10,303 


2,671 
1,855 
200,098 
180,929 
9,016 


9,729 


10,199 


1,350 
2,534 
1,389 
2,461 

592 
1,978 


7,760 
1,367 
3,260 


463 1,378) 
428 
837 
703 


| ($000) | 


Mdse. | Apparel 


652 3,603 
522 3,603 
5,626| 25,404 


1,991 20,014 
272 2,462 


136 931 
11,647 
11,448 
3,631 


1,286 
640 


3,261 
3,923 
2,618 


1,847 

605 
7,653 
7,557 


1,086 
1,816 
169, 965 
137 ,631 
176 
25 , 323 


1,612 


9,708 
9,564 
3,664 
2,866 


318 
138 
417 1,770 
66 


33,916 
32,026 
1,049 
1,343 


115 143 
724 71 
187 253 


= = 


SALES MANAGEMENT 


AUGUSTA, GEORGIA 


Where CONSUMER Sales Are Registered! 


Augusta, Georgia, shopping center for the rich Central Savannah 
River Area, is a healthy market that’s growing bigger every day. 
But, if you're allocating advertising funds on the basis of whole- 
sale sales figures, you may be missing this sales-packed target 
. . . 52% of Augusta’s wholesale sales are credited to other 
° markets. Get the facts . . . ask your Branham man, or write, 
\ Ts , for “Misplaced Sales Credits,” compiled by an independent re- 
4 search organization. 


Metro. Area Pop.: 
45,000 - 
= Metro. Area Retail 


Sales 
$229,352,000 


@ MACON 
COLUMBUS Sell Hardest Where You Sell Best . . . . reach Augusta with: 


SAVANNAH 


sronetny Che Augusta Chronicle = WwRDW Radio 
AUGUSTA HERALD WRDW-TV 


Divisions of Southeastern Newspapers, Inc. 
Represented Nationally by The Branham Co. 
i SM Bs ee aay The “SM” symbols mark ‘original, exclu- 
GEORGIA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| | Eating & | Furn.- 
COUNTIES i | q Buying | Index | Drink, | General | House- Auto- Gas ig. 

CITIES i Power | Quality | of Sales | Places Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs 
(continued) . S.A. Index Index | Activity | ($000) ($000) | ($000) | ($000) ($000 ($000) ($000) | ($000) 


| 
} 


Laurens... ’ . ‘ -0115 | 69 1,224) 1,769 5,764 2,882| 953 791 
Dublin " : -0072 139 ,093) 518 2 | 1,224 1,769 5,631 2,098 746) 718 


bak es ; . 0015 19 ; 51, 315 75 

Liberty . | 3, 0034 71 ’ 187 81 1,004 

Lincoln. ...... 2 F 0018 | 45 | 105 118 58 
} 


Long J ¢ sk 0013 | 43 | wail 125 
Lowndes... ‘ ° ‘ 0211 | 72 ’ | 3,754 3,091 

Valdosta 35,12 A | 0162 | 91 7 , 32% of 3, 3,712 2,882 
Lumpkin... J é | -0025 45 


McDuffie 
Mcintosh 
Macon 


Madison... . 
Marion. . 
Meriwether 


Miller 
Mitchell , 
Monroe ‘ ee J d 1,915 


Montgomery ‘ d ° . 671 
Morgan , P” : A 1,428 
Murray ° ° é 0036 1,524 


Muscogee Pa : j 37 ,469 13,059, 10,551 
AColumbus , ; : i. 34,997 | 12,896) 10,514 

Newton ° Ee ° . 4,743 ‘ 740 1,037 

Oconee ; R d d 673 ae Py 


Oglethorpe 
Paulding 
Peach 


Pickens 
Pierce 
Pike 


Polk 

Cedartown a d ¢ 3,86 2¢ 2! f , 02! 4, 356 : 1,023 
Pulaski. . ° d é | J 437 
Putnam. . ¢ ° | 4, ¢ | ’ 218 


Quitman.... p P . 71 
Rabun . ° ° 542 
Randolph . d 4 P 743 


Richmond , ‘ 11,248 9,214 12, 6,182 4,682 
AAugusta ,588 .0780 . 0589 3 , 468 , 57 11,183 8,740 : 9) 9,672 5,701 4,400 
Rockdale aa . .0030 .0034 ; a 547 178 298 184 


Before using these figures read foreword page 13. 
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GEORGIA 


COUNTIES 
CITIES 
continued 


Schley 


Screven 
Seminole 
Spaulding 


Griffin 


Stephens 

Stewart 

Sumter 
Americus 


Talbot 
Taliaferro 
Tattnall 


Taylor 
Telfair 
Terrell 


Thomas 
Thomasville 
Tift 
Tifton 
Toombs 


Towns 

Treutien 

Troup 
La Grange 
West Point (Ga.)- 
Lanett (Ala.) 
West Po 


Turner 
Twiggs 
Union 


Upson 
Thomaston 

Walker 

Walton 


Ware 
Waycros 

Warren 

Washington 


Wayne 
Webster 
Wheeler 


White 
Whitfield 
Dalton 


Wilcox 


Wilkes 
Wilkinson 
Worth 


Total Above Cities 


State Total 


METRO. AREAS 


AAlbany 
Atlanta 
Augusta 
Columbus 
Macon 
Savannah 


Total Above Areas 


© SM, 1959 


2327 


RETAIL SALES— BY) ESTIMATES, 1958 


~The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Index 
of Sales 
Activity 


Buying | 
Power | Quality 
index | Index 


. 9639 


8015 | 


Eating & 
Drink. | General 
Food | Places Mdse. | 
($000) ($000) | 


1,312) 
1,133) 
31 


145 
45| 
157| 


909 
133} 
516 
558,830, 118,993} 431,646) 


| Furn.- 

House- 
Apparel Appl. 
($000) | ($000) | 


2,567) 
2,567] 


167 ,082) 


Lumber- 
Bidg. 
Hdwre. 
($000) 


Aute- 
motive 


Drugs 
($000) 


Gas 
Stations 
($000) ($000) 


4,564 
may 


1,340! 
935) 


1,199 
112 


155 
230 


128,577, 84,833 


185, 084| 


886,163) 164,213) 542,573) 


201,546 176.917) 


337,788, 218,482) 


125,327 


, 306 ,883 
229, 352 
178,541 
183, 760 
201,691 | .1004 


2,169,795 | 1.0804 | 4,321 


saces— GYD cs 
a en) 
107 123 

87 


TIMATES, 1958 


17,637, 2,843] 5,499 
65,979} 293,269) 
13,909} 29,006 
10,985 25,691 
9,916) 24,286) 
13,471} 25,481) 


515,305 117,103) 403,232/ 


3,991) 
70,985 
13,230 
14,015 
13,112 
17,415 


4,497| 
54,689) 
12,043) 
11,141 
8,854] 
12,349) 


_132,748) 103,573 


2,350 
46 ,608 
7,287 
5,793 
6,881 
6,724 


7,217) 
97,938) 
21,387) 
16,637| 
16,563) 
18,736| 

| 


6, 268| 
72,646 
9, 063; 
5,043 
11,941 
7,849) 


369,649) 178, 478| 112,810; 75,643 


Before using these figures read foreword, page 13. 


For Definition of the Various Types of Data, Explanation of Symbols, Abbreviations, etc., see pages 201-204 


SALES MANAGEMENT 


HONOLULU COUNTY 


(City of Honolulu and Island of Oahu) 


83% of Earned Incomes 
85% of Retail Sales 


Thoroughly Blanket This Rich, Growing Market of Over 


107,000 Households with More Than 107,000 Guaranteed 
Home Delivered Circulation at One Low Cost 


LARGEST HOUSEHOLD COVERAGE BY FAR-- MAXIMIL RATE $3.45 


The Honolulu Advertiser The Advertiser Shopper 


Hawaii's Oldest Newspaper—Morning & Sunday Honolulu County’s Weekly Market Place 


COMING SOON 50th State Market Analysis--Order Your Free Copy Now 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 
POPULATION EFFECTIVE S777] 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 


| Con- , 8 
COUNTIES | umer | | Cash Income Breakdown of Household : 
CITIES House-| Spend-| Urban In- In- 
Total | % | holds ing Pop. Net come | come $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004 over 
thou- of thou- | Units | (thou-| Dollars | of Per | Per | Per ¢ q g % q, . : ‘ : % 


HAWAIL _ : +. FO a See ols, mark original exclu 


| Per 1 
sands) | U.S.A. | sands) | (thous.)| sands) U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. 


¢ 46 “ c ‘ ‘ ( 
Hsids. Inc. | Hsids. Inc. | Hsids. Inv. | Hsids. Inc 


Honolulu. . .2} .2894| 116.4) 172.8) 369.8 301) 2729 
Honolulu , 326.3} .1865) 83.0) 98.4 . 1872 
Hawaii... . 0} .0366) 17.4) 18.9] 


1,658) 7,210) 4,857) 6,056] 20.8 5. & 8. 2 33.9 
1, 

1, 

Hilo. . i 28.4/ .0162} 6.5} 8.0 39,337| .0128) 1, 
| 1, 

t 


765; 6,938) 5,852) 6,465) 6 , 7.8 32.3 | 
371| 5,043, 4,642) 4,668 
385) 6,052) 4,917) 5,502] : 
348) 4,810) 4,810) 4,721 
367| 4,679, 4,623) 4,614 


28.9 
31.8 


Maui : -0251 12.3} 12.3 


Kauai....... 4) .0162 8.3 8.4 
Kalawoa..... -3| .0002 1 


Total Above Cities 354. 2027 89.5, 106.4 


37.5 32.3 iad ] 7 31.5 


.3332| 1,595; 6,635 4,826) 5,716 ; 0! 18.7 11.0 | 34.6 | 15.0 21.9 


State Total..... nesses 642.8) .3675| 154.5 212.4| 427.7| 1,025,046 


8.3 26.5 
© SM, 1959. 


Monthly High-Spot Cities Sales Forecast—Two Months Ahead 


In every first issue of the month SALES MANAGEMENT forecasts what the next month’s retail sales will be in 
leading U. S. and Canadian cities. We give the sales volume, the percentage of change from the same month 
last year and its relation to the national change for the same period. The Survey of Buying Power gives you 


sales for the latest complete year. In between the current Survey and its successor, “High-Spot Cities” alerts 


you to changes in the making . . . each month. 
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HAWAII 


COUNTIES 
CITIES 
continued 


gare 
Honolulu 
Hawaii 
Hilo 
Maui 
Kauai 


Total Above Cities 


State Total 


IDAHO— 


(Other ™M 


Map, page 316 


City County 
Blackfoot 
Boise 
Burley Cassia 
Caldwell Canyon 
Coeur d'Alene. Kootenai 
Idaho Falls .. Bonneville 


Bingham 
Ada 


BY 


COUNTIES 
CITIES 


U. 


Ada 
ABoise 

Adams 

Bannock 
Pocatello 


Bear Lake 
Benewah 
Bingham 
Blackfoot 
Blaine 
Boise 
Bonner 


Bonneville 
Idaho f 

Boundary 

Butte 


alls 


Camas 
Canyon 
aldwe 


Namy 


( 
‘ 


Caribou 


Cassia 
Burl 

Clark 

Clearwater 


Custer 
Elmore 
Franklin 


Fremont 
Gem 
Gooding 


Idaho 
Jefferson 
Jerome 


Kootenai 
Coeur d'Alene 
Latah... 
Moscow 
Lemhi 


SM Standard (4) and Potential ( 


314 


Montana, Nevada, 


0471 
.0196 
-0017 
.0261 
0153 


.0037 
0029 
.0167 


-0142 
.0069 
.0034 


RETAIL SALES— 


SKY 


ESTIMATES, 1958 


Per 
Hsid. 
Retail 
Sales 


Buying | 
Power | 
Index 


. 2581 
. 1848 
0289 
0147 
.0198 
0127 
1995 


3195 


ndex 


3,667 


2,802 


2,792 
2,564 


4,410 


3,439 


States: Arizona, ‘Colorado, 
New Mexico, _Utah, _ Wyoming) 


NUMBER OF OUTLETS 


ountain 


uality 


| Index 
| of Sales 
| Activity 


3,045) 
5,951 


43,393 


54,911) 


~The “SM’’ symbols mark original exciu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 


| 


Apparel | 
($000) | 


Auto- | Gas 
motive | Stations 


Appl. 
($000) | ($000) | ($000) 
34,835 


23,906, 65,804) 
22,632} 53,848) 26,986 
1,598) 10,238) 
1,352) 9,901 
1,514, 5,762) 
420, «5,102 


6,967 
6,716 
552 
445 
417 


24,831) 
2,331| 
2,045) 
1,299) 


26,876 23,984) 63,749] 29,576} 
- — | | 
30,796, 27,438) 86,906) 44,173) 


__ 81,942 


City County 
Lewiston. . 
Moscow...... 
Nampa 
Pocatello 
Twin Falls 
_Webew ‘ 


Canyon 

Bannock . 

12 
9 


Nez Perce... 


.. Twin Falls. . 
Washington... 


NUMBER OF OUTLETS 


ssuze|ten 
| Drugs 


_ 
“oan @ 


— 
= 


POPULATION 
ESTIMATES, 1/1/59 


Con- 

sumer 
House- Spend-| Urban 
holds | ing | Pop. 
(thou- | Units | (thou- 
sands) | (thous.)) sands) 


48.8 


Net 
Dollars 
(000) 


of 
S.A. 


25.8 
11.4 
9 
7 


27.3 

13 
1. 

13. 
8.¢ 


143,075 
70, 
4, 


377 


0040 


.199 
343 
3.9) ,781 
2.5 
2.9 
3.2 


12,121 
‘ 10,796 
3. 15,855 


3. 2.5) 15,842 
° 12,412 
3. 5.1 17,807 


15.0 45 ,087 
26 ,006 
43,323 
23,604 


0086 
12.1 


9 
5 
7. 
3 
1. 


7 
6 
1.9 _ 2.6 


A) Metropolitan panes Areas. 


,678 


"EFFECTIVE 
BUYING INCOME— 


In- 
come 
Per 
C.S.U. 


c 


of Per | Per 


U.S.A. | Capita) Hsid. 5 Hslds. 


-0465 
-0229 
0016 
-0254 
.0163 


1,736) 5,546 
2,058) 6,173 
1,622) 5,407 
1,713) 6,151 
1,867) 6,499 


5,241 
5,372) 
4,866 
5,661 
5,623 


21.2 
18.4 
24.9 
16.3 
5,919] 13.8 
1,313) 5,022 
1,593, 5,688 
1,422) 5,786 
1,629, 5,701 


5,022 
4,684 
5,411 
5,183 


4,324 
4,742 
5,150} 
5,281 


25.0 
26.1 
18.6 
15.9 


1,612) 5,759 
1,411) 4,233 
1,290) 4,229 


4,742 
3,628 
4,229 


4, 865) 
3,643 
3,833} 


20.6 
37.5 
34.9 


5,593 
5,491 
4,731 
5,153 


36; 5,695 

5,614 
352) 4,731 
364) 5,798 


5,336) 
5,378 
4,199) 
4,872 


19.1 
18.9 
30.0 
24.4 


1,6 
1,747 
14, 

11, 

1,821 10,317 
1,427) 4,850 
1,686| 5,293 


1,538) 4,875 
1,655) 6,245 


5,158 
4,771 
4,842 
4,565 
5,973 


6,897) 
4,428) 
4,877] 25.4 
4,526] 27 

5,737] 


1,360} 5,091 
1,551) 4,934 
| 1,452) 6,535) 
1,737| 6,037 


4,964 
4,934 
4,357) 
5,071 


4,553) 
4,797 


4.92 
5,2 
4,138) 
4,692! 


1,355) 4,666 
1,709) 7,015 
1,227) 4,909 


4,666 
3,507 
4,909 


1,460) 5,510) 
1,384) 4,498 
1,391, 4,955 


5,510, 
4,498 
4,805 


1,440) 6,110 
1,098) 4,965 
1,329) 4,946 


4,951 
4,774 
4,813 


1,560) 5,010 
1,734) 5,201 
1,740) 6,189 
1,951) 7,376 
1,318) 4,319 


4,848 

5,001 

4,466 

4,215) 5,393 
4,092) 3,8 


$0-2, 499 


67 y ESTIMATES, 1988 


~ Income Breakdown of Households 


$2,500-3,990| $4,000-6,999 | $7,000-9,999 $10,000&over 
Hslds. a Hsids. h4 “Hsids, inc. 


Inc. | Hslds. ne. 


6.0 | 20.3 12.2 | 
4.8/ 17.9 9.9} 
7.6 | 20.9 13.6 | 
8.5 | 
7.3 


| 
38.8 | 13.4 20.5 | 6.6 
rs : 22.0 | 8.3 
| 9 


= 
42.6 
39.6 | 
39.6 


15.8 | 5.5 
23.9/| 7.6 
24.7 | 8.3 


17. : 
18.6 


18.5 
12.3 
13.7 | 
12.9 


42.9 | 
42.0 
39.9 
41.7 


10.1 
11.5 
12.4 
13.0 


18.4 | 
19.1 
19.0 
19.4 | 


3.2 
5.2 
6.4 
6.5 


12.8 
19.7 
20.1 


44.8 | 12.5 20.2 
16.9 


13.1 


18.1 
18.3 
18.7 
15.8 | 


27.8 
16.7 
19.3 
17.0 
37.9 17.6 
33.6 
35.9 
45.5 
46.1 


16.8 | 
18.5 
21.5 
22.2 


28.2 
| 40.1 
36.9 


17.9 | 
21.6 
15.9 


35.1 
34.0 
35.4 


17.7 | 
16.7 | 
16.6 


35.3 
30.8 
| 35.8 


19.1 | 
16.1 | 
17.1 | 


37.3 
39.0 
40.1 
44.5 
| 27.9 


4.8 
5.8 
5.6 
6.8 
3.1 


17.7 | | 
18.7 
20.7 
22.8 
13.8 | 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


“In the foreground is 

Henry J. Kaiser's multi-million dollar hotel 
development." Despite its $82,300,000 in- 
come in 1958, the tourist industry today is 

in fourth place as a major source of 
revenue. Armed forces, sugar 


and pineapple income currently 
top the list. 


Hawaii, a modern, bustling American community, is now the 50th state. Now 


a market of more than 600,000 consumers, this young, vigorous population 
has an effective buying income of a billion dollars annually. 


ONLY one advertising medium in Hawaii gives you mass coverage of this rich 
market. 

The Honolulu Star-Bulletin is the acknowledged leader. Jt leads in net paid 
circulation—a circulation greater than all other Honolulu dailies combined. /t 
& leads in home delivered circulation, more than twice the paid home delivered 

circulation of the second paper. /t leads in advertising—more than three times 
ae the linage of the second paper. 
In Hawaii, look to the leader, the newspaper that gives you blanket coverage 
® ... the newspaper that goes into more than 9 out of 10 Honolulu homes. 


N your 


. ea: Gonolulu Star-Bulletin 


For more reasons why you too should concentrate your advertising in the Star-Bulletin see: 


O’MARA & ORMSBEE, INC. New York © Detroit © Chicago @ San Francisco @ Los Angeles 
MAY 10, 1959 


BOUNOARY 


BONER 


Cow a Alene 


ere charted in proportion to net 
Effective Buying Income: Scole, 
BENEBAN 0124 aq. in. equols $1 million. 


LATAR 


Cities shown ere those hoving 
net Effective Buying Income of 
$15 million and over 


SHOSHONE 


wEZ PERCE 


CLEARWATER 


AdAMS 


SASHINGTON 


CANYON 


FREMONT 


verrenson Pe RETAIL SALES MAP 


Hy 
BINGHAM PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


BOWNE VILLE 


#} -BANNOCK 
H 


poss, 


GOODING 


WINIDOKA 
Pocatello 


CARIBOU 


FRANKLIN 


BEAR LAKE 


rH) POPULATION EFFECTIVE Sy The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME— @Y2B ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


IDAHO 
Con- 


COUNTIES sumer | tneomne 0 Ss 
CITIES House-| Spend- Urban | In- | | 
continued) Total % holds | ing Pop. Net > | | come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 

thou- of thou- | Units | (thou-} Dollars | of | Per Per | Per | Per / % y/ %l &% % | % % ¢ / 

sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Hsid, | C.S.U.| Hsid. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. 


ba. 


Hsids. Inc. | Hslds. 


Lewis ‘ -0022 ‘ . A -0030, 2,273) 7,576) 6,993) 6,836 . . 17.9 8.1 | 356.8 27.1 | 14.1 16.2 | 15.9 
Lincoln d ° “ J -0018; 1,519) 5,110) 4,684) 4,539 R . 25.8 17.6 4 43.8) 9.3 16.2) 4.1 
Madison P ‘ : A . -0040| 1,275) 5,268) 5,268) 4,684 . lv 22.5 14.8 -3 36.8; 9.1 15.3} 6.3 
Minidoka ‘ A y R J ’ -0041) 1,411) 5,460) 5,024) 4,729 ° ’ 9 16.9 -7 40.4) 10.9 18.1 | 6.0 
Nez Perce 2 ‘ ‘ bi J . -0143) 1,861) 5,881) 5,379 5,348 ; . -8 10.3 | 39.9 38.7 | 13.7 20.1 7.5 

Lewiston j § ‘ 34,236; .O111) 2,088) 6,006) 5,349) 5,485) 20. : : 9.7 -5 38.2 | 14.4 20.6) 8.0 
Oneida . d e ‘ . . — 1,424) 5,537) 5,537; 4,932) a ‘ .2 13.9 -6 37.2 12.0 19.2| 6.3 


Owyhee i ‘ 1. A ° .0026) 1,272) 4,715) 4,219) 3,872) 33. ° ° ° -? 30.7) 6.8 13.7] 3.1 
Payette 2. A 3.7/ , . ° -0053) 1,281) 4,395 4,395) 3,913} 32. ° ° . -2 40.0) 7.1 14.3) 3.0 
Power. ... 3. ‘ ° ° ° ¢ -0018) 1,762) 6,828) 6,069) 6,018) 20. ° . 0 -0 31.8 12.9 16.9 


} 
| } | | 
Shoshone + oe ; ‘ , . -0132| 1,827) 6,052) 5,335) 5,560) 10. 3 i 8.6 | 52.0 48.5 | 16.4 23.2 


Teton 2. : . ° , .0011| 1,246] 4,983) 4,983| 4,163 . -6 | 29.7 22.1 0 44.8) 6.7 12.7 
Twin Falls... e . ‘ ° ; o 0249) 1,666) 5,436, 5,360) 5,073 . . 6 13.8 -8 37.5 | 11.4 17.7 
Twin Falls 12.3 ‘ . | .0132| 1,816) 5,547| 5,399) 5,288 , . -2 11.8 -l 38.3 | 12.8 19.1 | 
Valley ° . . ,376| .0021) 1,635) 5,796) 5,313) 5,239) 17. . ° 9.8 -7 47.0) 13.1 19.7 
Washington : : : ° : ,553| .0041) 1,379) 4,649 4,483) 4,144] 31. . 0 17.9 41.2) 8.2 15.6 
Weiser 3 4) ,22 -0020) 1,448) 4,447! 4,447) 4,287 , -9 | 21. 15.8 | 43.7) 9.5 17.4 


Total Above Cities 205 7 5.0 : 374,724) .1219) 1,820) 5,765) 5,161) 5,292] 20. -6 | 18.8 11.0 | -O 39.1 | 13.7 20.4] 7.1 


' - | | . 
State Total 641.2 6 184.0' 198.6) 284.21 1,001,492! .3256' 1,562) 5.443) 5,043! 4,888 -0' 21.4 13.6 37.8 39.9 11.7 18.9! 5.8 20.6 


SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1959. Before using these figures read foreword, page 13. 
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RIDE WITH THE TIDE! 


"Wost-Repister Readers buy MORE than average families 


. complet 
wspaP er 
ly daily new g ake es 
Wy coveri® ng the UpPeS RETAIL SALES PER FAMILY 


Valley sia a REG! STER 1958 1957 1956 


United States average ay $3,921 $3,974 $3,891 
\daho 
(Bonneville - « <a Griffith Idaho average .... 4,432 4,253 4,081 
iy oY 


Represented National’ POST-REGISTER readers .... 5,751 5,507 5,351 
U. S. shows a slight decrease over 1957, slight increase over 1956. Idaho has 
gone steadily UP, while Post-Register readers substantially beat the Idaho 
average. Ride with the tide! 


Falls, Idaho 


“POPULATION it POPULATION : 
@ ) ESTIMATES, 1/1/58 SYD Estimates, 1958 ] BY LD ESTIMATES, 1/1/59 SM ESTIMATES, 1958 


| Con- | 
sumer | | = METRO. 
| House-| | Sone Urban | AREAS House-) Spend-| Urban 
Total | ing | Pop. Net % | Per | Per Total | % | hold ing Pop. Net | % Per | Per 
| 


| Con- 
| sumer | | 


e@ 

¢ | 0 
(thou- | of Units | (thou- Dollars of | Cap-|H’se- (thou- | of | (thou-| Units | (thou- Dollars | of | Cap- |H’se- 
sands) | U.S.A. sands) | (thous.) | | sands) (000) 


|U.S.A.| its | hold sands) | U.S.A. sands) | (thous. )| sands) (000) | U. S.A.| its | hold 


143.9| .08 -0823; 43.9) 45.7| ___ 81.0] 230,855 07501, 604|5, 259 Total Ahove Ant Area| 143. 9 . 0823) 43. 43.9) 45.7) 81.0} 230,855) .0750|1,604/5, 259 


SH) The “SM” symbols ‘mark ‘original, exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
] | l Eating & | Furn.- | Lumber- rss . 
Buying | Drink. | House- | Auto- Gas Bidg. 
Power | Quality | of Sales | Food . | Apparel | Appl. motive | Stations | Hdwre. | Drugs 
index | Index Activity | ($000) ($000) | ($000) | ($000) | ($000) | (Soo) | (S000) | ($000) 
si || abadiedeards may 
-0516 | 26,401 6,817) 20,459) 5,022) 6,833) 25,563) 12,865 
0319 | 2 21,973} 5,472] 18,832| 4,904] 6,415] 24,857) 9,515 
-0015 | 129) ] eas 97) ; 589) 
Bannock............. z ; 0267 | . 3,541) 10,639) 6,145 4,545) 
Pocatello. .... 52,390 o -0190 | 2,731) ,017) 5 d 3,475) 10, 255| 4,468 3,773 


Bear Lake 9,532 | . ' 0035 | | 2,407, 882| 1,186 
Benewah 4,796 | . | 3, ; | | 817 492) 748) 
Bingham 26,469 | | 3, i | | 6,765} 3,421) 3,374 
Blackfoot 18,880 | 4,748] 2,516) 1,995 

| | 
Blaine t 6,010 | . | 4, é 1,086 488 
Boise........ 1,666 | . ’ | a oe 
Bonner 20,498 | . J t 4,203) 


Bonneville : 63,258 | . | d | | 12,046 

Idaho Falls........ 60,037 12,046 
Boundary Sica 7,243 - | ’ | 1,968 
Butte... 3,481 | 


Camas.... ‘ 436 A . | ee ; , “eal 41 
Canyon.... oe 65,698 ; . é ‘ ,056) , 5,672 
Caldwell. 29,609 
Nampa 30,020 
Caribou. .. 5,591 


2,669 
2,147 


Pb adaaxs4 as 20,339 
Burley . eons 17,589 | 

Clark. .... mae 910 

Clearwater. . 9,578 


Custer... 2,839 
Elmore waar 13,809 
Franklin. ... 9,859 


Fremont.......... 8,138 
Gem.... eae 8,517 
Gooding 8,764 


RE 14,606 
Jefferson...... 7,877 
Jerome net 13,728 


Kootenai... 36,485 | . .0161 i i 1,433} 7,673 
Coeur d’Alene...... 29,742 ‘ .0104 y 4 , rf ,742) 033 1,433 7,135 
Latah. . 26,459 | . | 3 .0139 98 : 164] | 4,231] «5,143 
20,266 | .0083 ! 056) 655} 1,138} 4,617 

7,167 | 3,982 | .o030 88 359 234! 1,009 753 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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The “sm” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
Lumber- 
Bidg. 
Hdwre. Drugs 
($000) | ($000) 


4,441 .0027 y 75 226 im 1,625 258 
2,215 | .0017 168 97 286, 172 
5,758 | .0051 854 566 “ 362 


RETAIL 


Per ——T Eating & | 
Hsld. Buying Drink. | General | 
Retail | Power | Mdse. | 
Sales nde ($000) | 


IDAHO 
COUNTIES 
CITIES 


aces— GYD estimates, 1958 


Apperel Appl. 


continued) ($000) | ($000) ($000) 


Index 


Lewis 
Lincotn 
Madison 
Minidoka 5s -0071 6,221 -0052 ’ 790 516 659 3,639 2,645) 
Nez Perce ’ 0268 7,161 0178 3,237 3,407) 12,167 5,743 
Lewiston 50,647 0252 0150 3,237 3,259} 12,167 " 5,341 
Oneida -0016 3, 563 -0017 90 31 710 376 


1,491) 
1,311 
1,129 


3,032 0028 92 185 176 
3,217 -0059 ’ 194 2,802 
5,978 -0020 


Owyhee 
Payette. . 
Power. . 


Shoshone 0134 1,009 793 
Teton ’ .0012 379 157 
Twin Falls ; 0270 9,153 2,182 

Twin Fal 2 .0163 6,377 1,765 
Valley ; d B 444 73 
Washington 1,769 165 

Weiser 1,541 123 


Total Above Cities 26,907; 105,966 46 , 567 15,201 


182,389 55,772, 94,047) 31,681) 37,528) 157,712 


100,784 60 , 673 23 ,826 


77,944 92,730| 25,548 


State Total 4,432 


METRO. AREAS 
Boise ’ 0959 


RETA 
4,386 | .0827 100 117 


TIMATES, 1958 
40,952 | 9,473 | 28,672 | 7,078 | 9,785 | 41,282 how 15,224 | 6,013 


Total Above Areas 539 0959 4, 386 -0827 100 117 ’ 7,078 9,755 


9,473 | 28,672 41,282 | 18,537 | 15,224 | 6,013 
(Other East North Central States: ' 
Indiana, Michigan, Ohio, Wisconsin) = a 
NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, pages 330, 332 


Outlets | 


City 


Alton 
Arlington 
Heights 
Aurora 
Barrington 
Belleville 
Belvidere 
Berwyn 
Bloomington 
Blue Island 
Brookfield 
Cairo 
Calumet City 
Canton 
Carbondale 
Carmi 
Centralia 
Champaign 
Charleston 
Chicago 
Chicago 
Heights 
Cicero 
Clinton 
Collinsville 
Crystal Lake 
Danville 
De Kalb 
Decatur 
Des Plaines 
Dixon 
Downers 
Grove 
East Moline 
East Peoria 
East St. Louis 
Edwardsville 
Effingham 
Elgin 
Elmhurst 
Elmwood 
Park 


County 


Madison 


Cook 

Kane 
Cook & Lake 
St. Clair 
Boone 
Cook 
McLean 
Cook 

Cook 
Alexander 
Cook 
Fulton 
Jackson 
White 
Marion 
Champaign 
Coles 

Cook 


Cook 
Cook 

De Witt 
Madison 
McHenry 
Vermilion 
De Kalb 
Macon 
Cook 

Lee 


Du Page 
Rock Island 
Tazewell 
St. Clair 
Madison 
Effingham 
Kane 

Du Page 


Cook 


=- & 
oc © 
owt oe eof & 


18 
34 
13 


66 76 29 
233 34 


20 
66 
22 


2s 2. ee 


2 


6 
8 
2 
6 
6 
2 
8 
7 
3 


1% 68 
928 1806 1358 1465 


17 «31 8 
24 
3 
6 
3 


City 


Evergreen 
Park 
Fairfield 
Forest Park.. 
Freeport 
Galesburg. . . 
Glen Ellyn 
Glenview... 
Granite City 
Harrisburg. . 
Harvey 
Herrin 


County 


. Stephenson 


Knox 
Du Page 


. Cook 


Madison... 
Saline 


. .Cook _ 
Williamson 


Total 


| 


Highland Park Lake......, 
Hinsdale Cook and 

Du Page 
Jacksonville. . Morgan. .. 
Jerseyville... . Jersey. ... 
Joliet A 
Kankakee... . Kankakee 
Kewanee Henry. . 
La Grange....Cook....... 
La Salle La Salle... 
Lake Forest...Lake 
Lansing. .....Cook 
Libertyville... .Lake 
Lincoln Logan...... 
Lombard. ....Du Page. . 
Macomb. .... McDonough. 
Marion. . Williamson. . 
Mattoon 
Maywood... : 
Melrose Park .Cook . 
Metropolis... .Massac. ....| 
Moline. . Rock Island 
Monmouth. ..Warren. . . 
Morris.......Grundy.... 
Mount 


18.3 


10.0 


— 
ohana nannwwon wo 


Bwaw 


_ 


eoawawoaonasraeacawwneoas 


— 


ad 
34 12) 10 


— 


~ 
uo 
= 


Evanston Cook 


..| 8.5] 93} 20) 16 7} 3} 10) 11 3 
NorthChicago............. 17.6) * #4 | | | of ho le 


© SM, 1959. 
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*Not available Before using these figures read foreword, page 13. 


QUINCY, ILL. 


The QUINCY HERALD-WHIG blankets this 

0,000 market as well as giving dominant 
coverage in the 333,000 population trade 
territory of which Quincy is the capital city. 


THE QUINCY HERALD 


ILLINOIS 


4 
ABC CITY ZONE QQ 


A proved test market offering these important requisites: 

(1) An isolated market. (2) Average per family spendable income. (3) Negligible 
infiltration of any large city media. (4) Headquarters for expandi sholesale cover- 
age of arec. (5) HERALD-WHIG offers outstanding merchandising program for 
advertisers. (6) Steady, uninterrupted incomes, amicable labor relations. 


. . ° Hal Culp, Advertising Manager 
-WHIG> Quincy, IILimois ase circulation 32,633 


Represented by The John Budd Company 


continued 


City County 


| Total 
| Outlets 


Oak Lawn Cook 

Oak Park... .Cook 
Olney Richland 
Ottawa... La Salle.. 
Paris. ... Edgar 

Park Forest.. Cook 

Park Ridge. . .Cook 

Pekin Tazewell 
Peoria... Peoria 
Pontiac Livingston 
Princeton Bureau 
Quincy Adams 
River Forest. .Cook 

Rock Island... Rock Island 
Rockford Winnebago 
Salem Marion 6.9 


ese 
sss 


| 
! 


Drugs 


City County 


Skokie Cook 
Springfield Sangamon 
St. Charles... Kane 
Sterling. ..... Whiteside 
Streator ..La Salle 
Taylorville Christian 
Urbana . .Champaign 
Watseka Iroquois 
Waukegan Lake 
West 
Frankfurt... Franklia 
Wheaton. ....Du Page 
Wilmette Cook 25.5 
Winnetka... Cook 13.7 
} Wood River... Madison 12.3 15 
3 Hy __ Westeton’- . McHenry - 8.7 10 


S~ 


eo = 


Baoena 


_ 
wetoa 
_ 
oon sts & & 


=n 
o—_ 


SM POPULATION 
ESTIMATES, 1/1/59 
Con- 
COUNTIES sumer 
CITIES House- Spend-| Urban 
holds ing Pop. 
of (thou- | Units | (thou- 
sands) | U.S.A. | sands) | (thous.) sands) 


Adams ° .0378 i , 48.2) 
Quiney.... 5.¢ .0259 
Alexander ’ -0118 m ‘ 11.0 
Cairo. é .0063 ° 
Bond. oe 4 d i . 3.4 


Boone t ‘ ’ ° 10.9 
Belvidere 

Brown 

Bureau 
Princeton 


Calhoun 
Carroll 
Cass 


Champaign 
AChampaign- 
Urbana 
AChampaign 
AUrbana 

Christian 
Taylorville 

Clark 


Clay ° -0102 
Clinton , 0130 
1Centralia 
Coles. . ann ° 0243 
Charleston. ... -2| .0058 
Mattoon . -0108 


EFFECTIVE pe “SM” symbols mark original, exclu- 
BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


income Breakdown of Households 


Net / come | come $0-2,499 $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000 over 
Dollars of Per Per | Per | Per J % % ’ y/' % > ' 
(000) U.S.A. | Capita) Hsid. | C.S.U. ‘Heid. Helds. Inc. |Hsids. Inc. |Hsids. Inc. |Hsids. Inc. | Hsids. Inc. 


110,392, . 1,670) 5,207) 4,928) 4, 789| 27.2 8.7 | 23.1 15.7 | 34.9 . 9.8 
7| 5,469) 4,818) 4,977] 24.7 7.6 | 22.3 14.6 | 37.0 -6 | 10.6 

4,084) 3,748) 3,678] 40.3 16.8 | 25.3 22.4 | 26.6 le 5.7 

4,524) 3,788) 3,913] 37.: -6 | 24.2 20.1 | 29.2 

4,710, 4,710, 4,193 ° A 23.9 18.5 | 30.7 


6,036) 5,824 5,605) 16. . 18.2 

,366; .0069) 1,960) 5,935) 5,935) 5,738) f , 16.8 
10,782). ° ’ 4,692) 4,350] 31. ° 24.7 
74,347) . ’ 5,273, 5,054 . : 23.9 
14,285) . 2,164) 6,: 5,714) 5,751] 21.0 5.6 | 21.5 


8,817, . , , 4,199 3,731 
34,186) . : 5,426, 5,089 
22,535) . , ’ 5,496 5,177, 


268,116 . : ’ 4,506 6,613 


177,617 ' 

111,943) .0% 2,2 4,588 6,467 
65,674) .02 2,3 6 4,625, 6,428 
70,105) . ’ ’ 5,564 5,240 
21,138) . g . 6,819 5,563) 6,052 
27,347) . ’ 4,972, 4,972) 4,470) 


26,849, . ° 4,794) 4,710) 4,314 ° ° , , . . 8.3 
"32,484, ° 5,156, 5,156 4,714 . . . . ° 9.4 


74,029) . ’ 5,443) 5,070 4,961 . : . 2 2 ° 10.9 
18,341, . 5,732) 4,473) 4,834 . 13.2 | 37.2 10.2 
34,321; .0112) 1, 5,817) 5,280 5,351 7 5.6 | 20.2 12.3 | 41.6 42.3 | 12 8 


1 Centralia is in both Clinton and Marian Counties. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


MAY 10, 1959 


Before using these figures read torenerd, page 13. 
> SM 9. 
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POPULATION EFFECTIVE The “SM” symbols mark exclu- 
BY{D ESTIMATES, 1/1/59 BUYING INCOME— @YZD estimaTes, 1958 sive estimates by SALES MANAGEMENT. 


ILLINOIS ; 
| Con- 


COUNTIES | sumer | ‘ | 
CITIES House-| Spend-| Urban 

(continued) Total % holds | ing | Pop. Net | % | come | come $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004 over 

(thou- of (thou- | Units | (thou-]| Dollars | of Per | Per | Per Y, %, Y% %, Y, A ly lo 

sands) U.S.A. | sands) | (thous.)| sands) (000) | U.S.A. | Capita) Hsid. | C.S.U.) Hsid. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


| Cash 
In- In- 


| | Income Breakdown of Households 


Cook 6,049.1 2.8866/1,575.6 1,754.4/4,888.9]11, 757,304) 3.8227) 2,329) 7,462 6, 702! ) 14.2 6.6 | 42.8 33.0 19.9 23.5 | 12.3 34.5 
Arlington Heights 6 .0141 7.4 7. 57,935 a 2,355) 8,047| 7,829] 7,750) .2 5.6 | 37.8 26.5 | 20.5 21.9] 16.4 43.6 
2Barrington 5.3| .0030 1.6 13,168} .0043| 2,485] 8,230) 7,746) 7,744 5.0 : 6 | 20.2 21.5 | 16.2 42.7 
Berwyn 3 0303 5 ; 32,665} .0431| 2,503! 7,944) 7,944) 7,737] 4.6 : 5 | 24.7 26.4] 14.8 38.7 
Blue Island { 0109 5. 9) ,304|  .0131) 2,110} 7,197] 6,831] 6,918 6.2 ‘ .5 | 21.3 25.5 | 11.2 31.5 
Brookfield ? 0120) «=f . 6,700} 0152) 2,224) 8,052) 7,207) 7,620 4.2 z ; .2 28.5 | 13.8 35.9 
Calumet City 22.7; .0130| 6. : 522) .0161) 2,182] 7,619] 6,975) 7,194 25.8 | 12.3 33.6 
AChicago 3, 8 2017|1,196 , 847,372) 2.8766) 2,297) 7,394 6,498) 6,912 24.0 | 11.6 32.7 
Chicago Heights 30.5} .0174 ¢ ¢ 60,536} .0197| 1,985] 6,802} 6,306) 6,445 23.1 | 9.5 28.3 
Cicero ; 0390/ 153,743} .0500| 2,251] 7,118] 7,085) 6,902} 27.0 | 10.7 30.1 
Des Plaines ‘ 0183 : ( 71,180] .0231| 2,224) 7,572] 7,493] 7,330 24.4 37.6 
3Elgin | | 
Elmwood Park 24.5; .0140 56,676} .0184| 2,313] 8,097| 8,097) 7,897 
Evanston 7 0433) 31.4 242,370} .0788| 3,197|11,118] 7,768) 9,850 
Bvecmseen Pork 3.4) .01341 6 7 47,881} .0156| 2,046| 7,980| 7,366] 7,612 

Forest Park 2) .0093 F 3 36,829) .0120) 2,273) 7,083) 6,949) 6,826) 

Glenview 0092 ; ; 41,789] 0136) 2,596 9,085) 9, 154! 

Harvey 5.5 0146) . § 49,439 -0161) 1,939 6,592) 6,437) 


wewnww ww we 0 
-~Oom wre 3 w& @ we 


26.3 
18.8 
26.9 
26.8 
19.1 
24.5 


nore wwe 
aoocuncre a 


| 
4Hinsdale | | | } 


Le Grang. 5 0088 5} 44,242] .0144| 2,873! 9,832| 8,848] 9,275 
Lansing : 0105 5. 36,009, .O117) 1,968) 7,202) 7,202) 6,977 
Maywood : .0168 8.4 9.: 68,846} .0224| 2,342) 8,196] 7,403] 7,707 
Melrose Park 20.2} .0115| s 39,060} .0127| 1,934) 6,975] 6,620 6,618 
North Chicago 7.6; .0101 ‘ 5.6 34,479| .0112| 1,959) 8,209) 6,157| 7,364) 
Oak Lawn ; 0131 : 5. 47,181} .0153| 2,051] 7,259] 7,259) 7,064 
Oak Park 3} .0345 6 ; 189,432) .0616| 3,141] 9,665) 8,770] 9,189 
Park Forest 20.9} 0171 61,261} .0199] 2,049] 7,293] 7,293] 7,101 
Park Ridge 0174 g 89,307) .0290) 2,938 | 9,814) 9,626 
River Forest ) 0070 3 5 43,852) .0143) 3,594/13,704| 9,745) 12,595) 
Skokie 54.8} 0313} 15.1 123,246 .0401| 2,249] 7,751] 7,751] 7,550 
Wilmette 25.5) 0146} 81,179] .0264) 3, 183/12, 116 10,022| 11,395 

Winnetka 3.7 0078 3. 57,680} .0188) 4, 15 ,589/ 11,310) 14, 458 
Crawford 21.0} .0120 ' ‘ : 34,896) .0114) 1,662) 5,132) 5,132) 4,739 
Cumbertand .6| .0055 ! i 13,668) .0044) 1,424) 4,713) 4,713) 4,095) 


a 
~ 


eSRBRS 
3s 


S&H im & S & 
NS R Om & mw 


b> dS 8 & & & & CO 
eee SC 


i 


a 
Need wo now & 


ee ee ee ee 


oo 
om ee em @ 


~ 
ny 


| } 
De Kalb .2| 0304 ' .2| 101,109) .0329) 1,901) 6,399) 5,436) 5,667 
De Kalb., 7 0098 { 5 34,143) . 1,997) 6,968] 4,948) 5,799 
De Witt : .0098 J ‘ ; 34,410) . 2,012) 6,145) 6,037| 5,759) 
Clinton 5.7 0038 2.! 2.6 14,864) . 2,219) 5,946) 5,717) 5,694 
Douglas .0106 j 29,960). 1,611| 5,256) 5,256) 4,878 
Du Page ‘ 1511 A 4 : : ° 2,354 acral — 7,681 
Downers Grove 2 0119 i i 7,813) . 2,299) 7,969) 7,838) 7,686 
Elmhurst 37 0216 9| { ‘ 23 9, 109) 8,344) 8,627 
Glen Ellyn 0090 j j 50,74: : 3,212) 11,031) 11,031)10, 662) 
4Hinsdale 1 0073 { 4 : .0133] 3,198)10,496| 9,984) 10, 124 
Lombard 0.7; .0118 ¢ i 9, .0162) 2, 8,437| 8,297| 8,105 
Naperville 5 0049 2.1 : i d 2,071) 7,040) 5,677| 6,316 
Wheaton 23.3 0133 5.§ bl, -0199) 2,631/10,389) 6,810) 8,885 
Edgar ‘ a ; ‘ d ,656) 5,033) 4, 4,626) 28. 
Par 9.1 67, 3.3} 3.7 7, .0057| 1,781) 5,343] 4,765| 4,853] 26 
Edwards : ‘ ; 3 : d ' 655) 4, 4,208] 29 


eo 


onown se 
see 
aowe a 


& 


nN 


to 
oan 


sf +. SS oO 
ae ee a eee | 


nt oe & we 
w aon 


“oe Oo 
~ 
oe oe oe ee ee 
wo 
eo @ 


Effingham 
Effingham 
Fayette 
Ford 
Franklin 
West Frankfort 
Fulton 


4,676) 
4,958} : 
4,373) 


7 2 ee 
“~Nowwno 


2,029 
1,298 
_ 

Greene ‘ ‘ 6 6 : P d 1,478 
Grundy B j 7 é 4 . P 1,736 
Morris 7 5 2.5 ,776 8) 1,894 
Hamilton Sd , . ‘ 1,269 
Hancock 26. ‘ ‘ 4 y ; d 1,575) 
Hardin . ‘ ‘ d 1,207 
Henderson : , , : ‘ 1,699) 


Canton 


Gallatin 


owH-auae 


non 
am vo 


SEEGSR 


@ & & & ww Oo & 
anraraoian 
os-wwoaaeo 


Henry , .0284 ‘ ‘ / ‘ d 1,770 
Kewanee 18.5 0106 5.§ 5. 32, 0106; 1,766) 5,539 

Iroquois 2 0196 ‘ y . : -0187, 1,683) 5,431 
Watseka 5.f 0031 7 y . -0034; 1,886) 6,101 

Jackson : .0227 . ‘ . ‘ -0207, 1,600, 5,094 
Carbondale-Herrin 
Murphysboro $3.1 0189 ! 56, 0185| 1,721| 5,485 
Carbondale i3.3 0076 3. -0084) 1,943) 6,801) 4,456) 5,382] 24.8 7.1) 17.2 , 37. 37.4 | . 6.9 
Murphysboro 10.0| .0057 3.i 3.3 -0050' 1,541) 4,671! 4,671) 4,450] 30.2 10.4 | 23.8 , 33.9 41.5 3 15.4| 3.8 


o-s2e@ 


2 Barrington is in Cook and Lake Counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
3 Elgin is in Cook and Kane Counties. Before using these figures read foreword, page 13. 
4 Hinsdale is in Cook and Du Page Counties. © $w. 959 
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Chicago 


Big, bustling, busy 
heartland of the nation. 
New threshold to the world 
as the St. Lawrence Seaway 
dream becomes a reality. 


Chicago. 

Exciting, enterprising, ebullient 
marketplace of millions... new 
frontier of opportunity for 
men of courage and wisdom 
to shape and share its 

grand destiny. 


The complete detailed report, “This is the 
Midwest,” as only a newspaper Chicago 
Owned—Chicago Edited—Chicago Dedi- 
cated could develop it is yours upon re- 
quest on your company letterhead. Write 
The Chicago American, attn.: H. D Koch 


THE CHICAGO A 


CHICAGO OWNED ® CHICAGO EDITED ® CHICAGO DEDICATED 


MAY 10, 1959 


CNdo AAYA: 


\} Chicago Substitutes Won’t Cover 


the Waukegan /harket 


Blunderbuss coverage of Chicago vertising medium. We kid you not, penetration of the 
newspapers is missing your prime rich and ever expanding Waukegan market without 


prospects in Greater Waukegan. Suppose you bought the Waukegan News-Sun is impossible. 


; ’ a ‘ — 
two Chicago newspapers leading in circulation to cael om Wien Confirming Paste. 


1. Population in the Waukegan city zone, 70,000 up 
TP : keagan unreached by any news- 47% since 1950. Population in Waukegan trading rone is 
families in Greater Waukeg y any 268,000 up 50% since 1950. 


paper except the Waukegan News-Sun. 2. Retail sales in the trading tone are $324,717,000 an 
increase of $8 million despite “recession”. 
Chain stores with Waukegan outlets have long rec- 3. Food sales soared to $86,536,000. 


cover the Waukegan area, you would still leave 43,800 


. . : 4. Lake County, Waukegan’s trading rone is rich, 7th in 
ognized the Waukegan News-Sun as their basic ad- pedinn denens-taee Reka She ie onli, 


The Claukeqau News-Sun 


Burke, Kuipers & Mahoney, Inc C. R. Cunningham 
National Representatives National Advg. Manager 


JM POPULATION EFFECTIVE SM The “SM” symbols mark original, exciu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con- o a Ld. wu haid 
COUNTIES sumer macnn = : Le 3 
CITIES House-| Spend- 
continued Tota! ¢ holds | i " Y > $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000&over 
thou- of thou- i ‘ Per | Per 1 ¥/ o/ % q % : % % % 
sands) | U.S.A. sands .)| sands (000) U.S.A. Capita) Hsld. C.S.U. . |Hsids. ». |Hsids. Inc. |Hslds. Inc. Hsids. Inc. | Hsids. Ine. 


ILLINOIS 


Jasper 13. . 4. 4. 3.2 ° -0059 1,347) 4, ’ ° ° : 26.4 ° 28.7 . ° . 2.2 
Jefterson 35. ‘ . . 18.3 . -0183 1, 8 ° 33.9 . . 4.0 
Mount Verno' 18.3 h 3 5.4 32, 0107) 1, 5, 5,127) 4,972] 25.2 . 22. 4.9 | 36.4 39.7 ‘ 5. 5.5 
Jersey 16. ° ‘ ° 7.5 A -0069 1, 30.8 . . . 2.7 
Jerseyville 7.5 ; 0033) 1, 32.9 a ‘ 5.4 3.4 


Jo Daviess ° ° . ° ’ 0111 ° . ° ° . ° ° . 35.9 
Johnson ¥ d , ) R -0030) 1, , , , . ° ‘ ° 20.9 
Kane a é , : , -1194 2, . A . . ° . - 44.0 
58.2 0416) 2, : 5,428) 6,6: 6 : . 5.9 | 45.0 
0311) 1, ’ } , 33% ,58 > 2.6 6 2 | 45.1 
.0066, 2, ¥ 5, 8 a 9. 2. 3.3 5.4 | 41.1 
Kankakee 
Kankakee 
Kendall 


Knox 


Galesburg 5.7 2 i bE 70, 0229 


Lake , ‘ } p . 1989 
Highlar 23 .{ 7 i. y 2,767 .0237) 3,045 
Lake Fore 9.8 0054 3 4 25 , 27 .0082) 2,660 
Libertyville 7 0045 9, -0062) 2,428 
Waukegan 52.4 0300 § 8, 80! -0386) 2,267 
2Barrington 

La Salle .0645 ’ : , -0703 
La Salle-Peru 
Oglesby 9} 016 53,2 0173 


La Salle ee 12.§ 0074 4 § - 0081 5, 2 6,085) 5,936) 15. 3.{ 18.5 10.1 3. 39. 15.7 21.§ 24.6 
Ottawa 18.3 0105 f 38,926; .0127| 2,127) 7, ,381) 6,631] 12.6 3 13.8 6.8 | 43. 35.: 19.8 24. 30.2 
5Streator 18.1) .0103 5. 34,743 0113) 1,914 ,790) 5,881} 13.9 3.6 17.8 9.8 7 42. 15.5 21.7 -1 22.4 
Lawrence 19.6) .0112 ° : ° . -0100) 1, ° 4,688] 27.0 . 20.8 14.4 , ° 10.9 19.2 3.7 13.9 
2 Barrington is in Cook and Lake Counties. 


Elgin is in Cook and Kane Counties. Before using these figures read foreword, page 13. 
5 Streator is in La Salle and Livingston Counties. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
SM, 1959. 
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N OW! Reach the 2nd Largest Evening Circulation In Wlinois (outside Chicago) in 


FULL «>» COLOR 


178,000 


Exceptionally Prosperous 
People Live in this Area 


(incomes 20% above national average) 


People reached by this in- 
fluential newspaper have 
the buying power necessary 
to make your advertising 
pay. Last year they proved 
this by boosting the total 
retail sales in this rich area 
to over $233,000,000! 


5th largest newspaper 
market in Illinois 
5th largest in automotive 
sales 
e 7th largest in food sales 
e 7th largest in drug sales 
This fertile 7-county market is 
blanketed by the Pantagraph. This 
explosive area newspaper has al- 
ways been an outstanding adver- 
tising buy. And now with the addi- 
tion of full color you will get 50% 
to 150% greater readership at only 
a fraction more in cost. 
R.O.P. spot color — plus full color 
(black 1, 2 or 3 colors available Daily 
and Sunday). 


AN 
AREA 
NEWSPAPER 


CHICAGO «+ 


BLOOMINGTON 


EDITED: 
FOR AREA 
INTERESTS 


ST. LOUIS Je 


The Pantagraph 


BLOOMINGTON-NORMAL, ILLINOIS 


Represented by Gilman, Nicoll & Ruthman 


ILLINOIS SH 


“POPULATION 
ESTIMATES, 1/1/59 


Con- 


EFFECTIVE 
BUYING INCOME— 


JM ESTIMATES, 1958 


The “SM” 


symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES 
CITIES 
continued 


sumer 
House- Spend- 
Total holds ing . ( 
thou- of thou- Units of Per 
sands) | U.S.A. | sands) (thous.) sands) ( U.S.A. Capita 


$0-2,499 


$2,500-3,999 
Hslds. 


$4,000-6 999 | $7,000-9,999 $10,000&over 
Per Gy ¢ ( ( 


Hsld. Hslds. Hsids. Inc. |Hsids. Inc. | Hsids 


Lee : 
Dixon 
Livingston 
Pontiac 


19.1 -0210 1,725 
-0135) 2 
-0219 1, 


0053) 1 


6,325 16.1 42.3 ; 6 7.3 
174) 6,806) 5,766) 6,170} 11.5 2 f 2 5.2 7 5.7 22 8.1 
784) 5,967 20. 7.1 


843) 5,794) 5,7 5 2] 19 


0214, 10.2 
.0109 6.1 
0216 «11. 
0050 2 


11.7 


5Streator 
Logan 


Lincoln 


-0181 
0097 


0162 


. 0082 


-0169 
-0074 
0374 
.0045 
.0050 
-0521 

0272 


.0207 


McDonough 
Macomb 

McHenry 
Crystal Lake 
Woodstock 

McLean 


Bloomington-N ormal 


49,892 


3,999 


-0162 
0078 
0412 
0052 
0066 
-0573 
0327 
A. Bloomington 0250 
Macon 

ADecatur 
Macoupin 
Madison 

Alton-Wood River- 

East Alton. 

Alton 


6Collinsville 


-0651 
0441 
-0248 
1272 


.0720 
.0513 
0236 
.1350 


0826 
0205 
.0078 
- 0060 
-0218 
.0070 


0380 
0237 
0084 

. 0066 

-0239 

.0084 


Edwardsville 
Granite City 
Wood River 


Marion 
1Centralia 


0231 
0084 
-0040 
.0079 
0092 


25,899 
12,351 
24,120 
28 327 


8 
5,886) 5, 5,3 { } 19.3 1 

5,614) 5,6 5,37 2 6 20.4 3t 7.8 7 
5,743 5,609 6.9 | 21.4 : . ‘ . 8 1 
5,448 5,448 7.3 | 22.6 0 8 


Salem 
Marshall 
Mason 


1 Centralia is in Clinton and Marion counties. SM Standard (4) and Potential (A) Metropolitan County Areas, 
5 Streator is in La Salle and Livingston counties. Before using these figures read foreword, page 13. 
6 Collinsville is in Madison and St. Clair counties. © SM 9. 
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bi 
ycORIA-- eae 


AMONG THESE 


lee NORTH CENTRAL MARKETS 


Oshkosh 


Duluth-Superior 


One newspaper — Peoria Journal Star — delivers a daily circulation- 
to-homes ratio of 94.2% in Metropolitan Peoria . . . also reaches out 
uskegon with 100,000-plus circulation to cover a 13-county billion-dollar market. 
R.O.P. color 7 days a week . . . ideal test market. 
Racine 


Wate Metropolitan areas over 1,000,000: Chicago, St. Louis, Minneapolis- 

aterloo . A me 

Rockford St. Paul, Milwaukee and Kansas City (not shown on map). 
Metropolitan areas under 1,000,000, with S.R.D.S. estimated figures of 


eet July 1, 1958: 
Des Moines Rock Islard- 3 


Moline South Bend Consumer Spendable Total Retail 
Metropolitan Area Population Income (000) Sales (000) 


PEORIA 296,000 598,210 425,665 


Cedar Rapids 


henpaten Lidiene . Davenport-Rock 286,500 551,468 351,189 
springfield Island-Moline 


aaa . Duluth-Superior 283,200 490,114 320,446 
. Des Moines, lowa 280,400 531,663 382,745 
IND . South Bend, Ind. 252,800 508 624 293,861 
— . Evansville, Ind. 213,800 373,510 254,978 
. Madison, Wis. 195,700 405,073 268,097 
. Rockford, Ill. 186,400 425,644 277,412 
Springfield 
Note: Current Sales Management figures in this issue of SURVEY 
OF BUYING POWER still keep Peoria at the top of this list of 
North Central markets. 


METROPOLITAN AREAS 
100,000 to 1,000,000 population 


eoria Journal Star 


Ward-Griffith Co., National Reps. 


a The “SM” symbols mark original, exclu- : 


EFFECTIVE _ 
BY LD estimates, 1958 sive estimates by SALES MANAGEMENT. 


JM POPULATIO 

ILLINOIS ESTIMATES, 1/1/58 BUYING INCOME— 
| Con- | 
COUNTIES | eons | cash Income Breakdown of Households 

CITIES House-| Spend-| Urban In- | In- | 

continued Total % holds | ing | Pop. / come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
thou- of | (thou- | Units | (thou- | of | Per | Per | Per | Per | % % | GY % % % % %e v/ of 
sands) | U.S.A. | sands) | (thous.)) sands) 000) U.S.A. | Capita Hsid. | C.S.U.) Hsid. | Hsids. Inc. | Hsids. Inc. 


0 /0 “ 0 /0 0 
Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 
‘“ netic eee: . sian Ns » swnounaaliesccne inate oll he fection 


Massac 1} .0103) , 7.1 .0075| 1,270) 3,897) 3,832| 3,556] 41.0 17.6 | 26.2 24. : . 1 11.8 

Metropolis 0041) 2, ; 9, .0031) 1,330] 3,935] 3,778] 3,681] 38.8 16.1 | 25.2 22. 4 42. 0 13.5 | 
Menard 1} .0052| .7| 8) { .0050! 1,723) 5.806] 5,599 5,234] 24.4 7.2 | 23.2 14. . . 2 16.1 
Mercer .3| 0105 . ‘ 0102) 1,711| 5,492 5,218 4,905] 26.6 8.3 | 22.2 14. q ‘ 8 16.5 


Monroe .5|  .0083) 4) F " ,708| 00st! 1,704) 5,615 5,371) 5,108] 20.5 6.2 | 22.7 14. q : 8 17.4 
Montgomery 0) : y , 0160! 1,591] 4,836) 4,789| 4,438] 31.2 10.8 | 23.9 17. ‘ y 5 15.8 
Morgan .4| ’ ; r ,794| .0198| 1,626) 5,790! 5,109| 6,161] 26.1 7.7 | 21.9 13. ' ; 7 17.2 
Jacksonville 23 f ‘ 37,553) .0122 1,008) 6,475} 4,814) 5,487] 21.3 5.9 | 19.6 ° 39. 39. iy 18.6 
Moultrie .6| 0078! ; 3] . 23,743 an 1,746| 5,653) 5,522| 5,174] 21.2 6.3 | 23.6 14. ; ; 5 18.4 
Ogle im x ; 4 ’ 65,730) .0214| 1,852) 8.617| 5,766| 5,421] 20.8 6.9 | 20.1 12. ; ; 6 20.7 
Peoria j . " 9} 402,775} .1309 2,056| 6,646] 5,863, 6,092] 14.0 3.5| 17.0 9. i . 1 21.9 
APeoria . 068 37.3 2] =" a 2,213} 7,107 a 6,330] 11.4 2.8) 16.1 8.3 5. 39. J 22.2 

| 

| | 
Perry . j t . 28,907) .0094) 1,390) sad 4,588| 4,220) 30.4 11.0 | 25.6 19. ‘ y 9 15.5 
Piatt mY . 8} 7 27,138! .0088| 1,846) 5,774| 5,654! 5,349) 24.3 7.0 | 22.8 13. ' : 3 17.5 
Pike .3} 0122! ’ . , 32,088| .0105| 1,506) 4,650) 4,650| 4,186) 34.6 12.7 | 25.0 19. ‘ q 4 14.6 


| 


Pope .2} 0030) 1, 5,879| .0019| 1,131] 3,674) 3,674) 3,083] 48.7 24.2 | 26.4 3.2 8.6 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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THE QUAD-CITIES 272,000 


56% is on Illinois side— 
Rock Island County 
7 


The Quad-Cities rank 86th in POPULATION 


44% is on lowa side — 
Scott County. 


balanced economy 


The QUAD-CITIES rank high as TEST MARKET § 77s cet 


one of the no other major markets 


Fy RST within 125 miles. 
1 00 Highly regarded, these 
media lend prestige and 


These QUAD-CITIES media have MARKET RAPPORT 


M effectiveness to adver- 
tisers messages. 


The Dispatch and The Argus 


newspapers cover ? out of THE MOLINE DISPATCH 


10 homes on the Illinois side 
of the Quad-Cities. Station 


WHBF (CBS radio and tele: THE ROCK ISLAND ARGUS 
eg §=6STATION WHBF ... WHBF-TV 


JM POPULATION EFFECTIVE JM The “SM” symbols mark original, exclu- 
ILLINOIS ESTIMATES, 1/1 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
| Con- Breakd H hold 
COUNTIES sumer | | , a 
CITIES House-| Spend- } | | | 

continued) % | holds | ing Net | &% } $2,500-3,999 | $4,000-6,999 | $7,000-9 989 |$10,0004 over 
( of | (thou- | Units Dollars | of | Per | Per | Per | Per %, % | Y % Y, %\ Y % 
-S.A. | sands) | (thous.) (000) | U.S.A. Hsid. | C.S.U. Hsld. 


Pulaski. . . .5|  .0071) .7| 8) 14,099] .0046| 1,128) 3,811| 3,710 

Putnam y é J : 6,559) .0021 | 

Randolph 8}. 6} ; ; 46,023) .0150 | 5,352 

Richland. ......... . . . 8) ‘ 27,684; .0090)| 1, 4,773) 
Olney 9.6, .0055} 3.2) 3. 16,917) .0055| 1,762| 5,287] 

Rock Island. ..... 3) 0871 8) : 305,979) .0994| 2, 6,538) 5, 
East Moline 5.2} .0093 3. 6 26,433) .0086 $32) 7,144) 5,7 
AMoline... 3.3] .0248) 13. 7 96,758) .0315) 2,235) 7,063| 
Rock Island-Moline- 
East Moline... 0627) | 228,090' .0742| 2,081| 6,829 


ARock Island 50.1) .0286) 5.0) 2 104,899} .0341! 2,094) 6,556 
| | 


’uoen enone 
nawownwano|! 


2 
5 
4. 
3. 
3 
7 
7 
9 


o 


St. Clair ded 3) 1414 .7| f 425,990) .1385| 1, 5,703 
Belleville 39.5} .0226 2.8} 13. 73,180} .0238) 1,853) 5,717 
East St. Louis 39.5} .0512 9) . 7, .0480} 1,648) 5,483 
6Collinsville | 

Saline 4). 0} 0) ; : 0136) 1,523) 4,636 
Harrisburg ; Mm 3.7] . 9,169) .0062) 1,743) 5,181 

Sangamon af 6). 5 1 -0892) 1, 6,018 
ASpringfield 9.2) . | 33. 86 , 92 -0608) 2,096) 6,337 


Schuyler. . . ‘ d A ; J A d 4,335 


Ee ' d 1 . ¢ d ° 5,535 
Shelby ; > d A . m d F 4,854 
| | 


Stark. . A d a J d é 6,087 

Stephenson -3}  .0276) . . : , ° 1, 5,717 
Freeport 25.7} .0147 E 9. y .0161| 1,931) 5,978 

Tazewell -3) .050 d d ° -0547, 1,907) 6,146 
East Peoria 3. -0074) 3. ° 356 .0079 6,245 9. 
Pekin . 26.6; .0152 .f J 0182) 2,103) 6,581) 6,147) 6,196 of 2. 7 42.5 

Union. . -1) .0109 ° 3} . .0070 4,065) 4,065) 3, . . é 5 4 40.5 . 

Vermilion. . J 0531 7] 9) . ’ +0556, 5,756 5,532 - . ‘ -5 | 42.1 42.6 , , | 
A. Danville . 0237 13.6 14.9 , 823 0263). 1.§ 5,943) 5,424) 5,511 y 4.8 | 20.3 13 3. 42.4 | 13.3 


6 Collinsville is in Madison and St. Clair Counties. Before using these figures read 
SM Standard (4) and Potential (A) Metropolitan County Areas. 5 
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WREX-TV’s NEW WIDE RANGE 


with HIGH POWER 


229 KW VIDEO 115 KW AUDIO TOPS IN 
see ee SALES POWER 

WREX-TV “The Viewers” 

ALL 8 of TOP 8 SHOWS choice, DELIVERS your 


18 of TOP 20 SHOWS message to the buyers in 


this rich industrial and 
29 of TOP 32 SHOWS agricultural market. 


33 of TOP 37 SHOWS The consistent high quality 

0 in production, promotion 

88% of TOP 37 SHOWS and merchandising of both 

* Based on Amer. Research Bureay survey conducted spots and programs has 

Oct. end Nev. 1958 earned many major awards 
nn for WREX-TV this year! 


Grade Total /Consumer Spend- Total Retail Television 
Households able income Sales Sets 


A 176,731 | $1,048, 013,000 | $ 744,271,000 | 154,699 
B | 187, 607 | $ 987, 797,000 | $ 699,092,000 | 141,334 
C | 78,761 | $ 466,963,000 | $ 324,932,000 | 69,900 


— ETWORK APPILIATION “4 
N v4. 
, Total | 413,099 | $2,502,773,000 | $1,768,205,000 365,933 commsannel te ; 
H-R TELEVISION, INC. 
a, +6. cae, an. mee = 


WV IRE ose "TD s 


CHANNEL 9 3 RocKrorp 


SM POPULATION EFFECTIVE @D The “SM” symbols mark original, exclu- 
ILLINOIS ESTIMATES, 1/1/59 BUYING INCOME— _ESTIMATES, 1988 sive estimates by SALES MANAGEMENT: 
Con- nna Vee aa nga atari 
COUNTIES amen Income Breakdown of Households 


CITIES House-| Spend- In- 

continued Total % holds | ing " Net % come $0-2, 499 $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000& over 
(thou- of thou- | Units | ( -| Dollars of Per Per | Per y/; % % b/ % % % % 
sands) | U.S.A. | sands) | (thous.) ) (000) U.S.A. Capita Hsid. C.8.U. Hsld. Hslds. Inc. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Wabash 14.0 .0080 ° 4.8 ; 25,383). ,813) 5,903) 5,288) 5,251) 23. 6.9 . , -0 39.4 11.3 17.8 5 23.2 
Mount Carmel 10.0} .0057 3.3 3.6 19,074, 0062) 1,907) 5,780) 5,298) 5,374] 22. 5.3 | 20. 2.2 | 39.1 39.5 | 11.9 18.3 


Warren 26.1 .0150 ; é ; 45,731). ,752\ 5,577) 4,917 4,903] 26. t 0 37.8| 9.7 16.4 
Monmouth 11.6 0066 3 21,201 ¢ ,828 5,579, 4,609) 4,860] 28. . y 14.6 | 34.2 38.5 9.9 16.8 
Washington 14.1) 0080 20,321). 441) 4,516) 4,418) 3,985} 32. ; 5 21.7 | 32.7 44.6 | 6.7 13.9 
Wayne ; 19.2) .0110 ; 28,630. ,491) 4,772) 4,693) 4,190} 34. ‘ 6 19.1 | 29.3 38.3 7.6 15.0 
Fairfield 6.4 0037 2.2 7 10,646 .00; ,663; 4,839) 4,839) 4,657 = 0 | 24.2 16.9 | 30.9 36.1 | 9.5 16.9 | 
White 20.7) .0118 32,691. 579) 5,029 aa 4,651) 30. s 8 15.2 | 33.1 38.8 | 10.2 18.2| 4.6 
Carmi 6.7} .0038} 2.3) 2 12,892) .0042| 1,924) 5,605| 5,372| 5,275] 25. .3| 20.3 12.5 | 35.4 36.5 | 12.4 19.4| 6.8 
Whiteside 53.7/ .0307 : : 93,404). .739) 5,527) 5,494) 5,197] 20. ! 9 13.1 | 40.9 42.9/ 12.5 19.9) 5.2 


Sterling-Rock Falls 27.4 0157 5 48,502 5 77 5,706 


| 
| 


SM, 1959 ieee using these figures read foreword, page 13. 


¢ WICS LEADS + WICS LEADS ~~ WICS LEADS 


M-F Nighttime Audience Sales message Value-200,000 TV Homes, 
Dominates as many % hrs Mileage-Highest Tower State Capital Market Low- 


As Combined Competition | Most Power est Cost Per 1,000 
Dec 58 ARB 


e WICS LEADS e WICS LEADS JACK PAAR—TICIPATIONS 


Total Nighttime M-F Largest Area 
Audience—Dec 58 ARB Unduplicated Coverage 53.2 SHARE DEC ARB 


PUT WICS LEADERSHIP TO WORK FOR YOU! SPOTS NOW AVAILABLE 


WICS NBC TELEVISION FOR SPRINGFIELD-DECATUR-CENTRAL ILLINOIS 
AVAILABILITIES: YOUNG TELEVISION 


LEADERSHIP 


SALES MANAGEMENT 


SAVE 14% on 
ILLINOIS’ No.1 BUY <1: 


..- Reach one BIG market... 
two standard metropolitan areas... 
combination purchase rate saves 6¢ per line 


in DECATUR HERALD and REVIEW [2S 
and CHAMPAIGN-URBANA COURIER 


COMPARE! IT’S ILLINOIS’ No.1 BUY © 560,400 Population 


City Zone] Total Daily | Line ®@ 96,767 Circulation 
Pop. Circulation | Rate | Maximil 

1. Central Illinois @ 56% Coverage of 16 Counties 
Group (Decatur and | 150,004 96,767 $3.66 

| Champaign-Urbana)| ve ® $638,330,000 Retail Sales 

2. Peoria =—S———s«édS;:«CN‘S'4,539 | 97,785 3.82 

3. Rockford 127,379 83,973 | 3.98 ® $120,047,000 Automobile Sales 

4. Rock Island—Moline| 106,194*| 54,035 | 30¢ | 5.46 ' © East St. Louis 

5. Springfleld 103715 | 72,930 | 32¢ | 4.31 © $1,018,647,000 Efective 

Buying Income 


Tag Moline 
Rock Island 


Peoria @ 


*in Ilinois 


COVERAGE LEGEND 


CENTRAL ILLINOIS GROUP Over 50% 1] 300 49% 


The Largest Illinois Market Outside Chicago [1] 20 t0 29% [#1010 19% 


DECATUR HERALD AND REVIEW CHAMPAIGN-URBANA COURIER = Worth a Spot on Any “A" Schedule 
Member Illinois Color Comic Group 


LINDSAY-SCHAUB NEWSPAPERS, INC. / NAT'L REPS.: JANN & KELLEY 


JM POPULATION EFFECTIVE JM The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME—- ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


ILLINOIS 
Con- 


COUNTIES sumer Income Br 
CITIES House- Spend- Urban | | 
(continued X holds ing | Pop. Net % > y $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10 COO over 
f (thou- | Units | (thou- | Dollars of Per Per // % / Y% Q % | Y Y, f Y 
U.S.A. sands) (thous.) sands (000 U.S.A. Capita) Hsid. | C.S.U.| Hsid. | Hsids. . |Hslds. Inc. |Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 


Sterling .0087 4.9 5 31,470; .0102) 2,070) 6,422) 5,722) 5,928 . & 5.9 9.3 45.5 | wa 1 
Will..... .0975 y , 105.5} 318,871, .1037) 1,870) 6, . ‘ . . ¥ 8. 3 : : ' ; 4 
Joliet .0350 2 2 130,241) .0423) 2,125 2.8 3 


Williamson -0261 i ; 28.6 65,278 .0212 1,428 
Herrin. . 0056 3. 3.2 15,708; .0051 
Marion .0068 3.§ J 18,426, .0060 
See Carbondale- 
Herrin-Murphysboro 

Winnebago 192.4, .1100 J 4 399,870, .1301 
ARockford. 120.1| .0687 38.5 44.3 272,040| .0884 2,26: 

Woodford 24.3, .0139 7.3 UP 43,180, .0140 


Total Above Cities 6,637.0) 3.7944)2,040.8)2,328.§ 14,947,496) 4.8600 2,253 ,324) 6,419 


State Total... 9.841.8) 5.6266 3,038.6)3,.342.3|7,628.3|29.643,390| 6.7118 2. . 6,176) 6, 15.3 -7 | 16.6 


POPULATION au €. 8.1. ‘POPULATION. 
BY ESTIMATES, 1/1/59 BY) ESTIMATES, 1958 | ESTIMATES, 1/1/59 

Con- Con- 

sumer ' sumer 
House-| Spend-| Urban House- Spend-| Urban 
Total | % hold ing Pop. Net ( | Total =" hold ing Pop. ‘ Per | Per 
thou- of (thou- | Units | (thou- Dollars of | (thou- of (thou- | Units | (thou- of | Cap- | H’se- 
sands) | U.S.A. sands) | (thous.)| sands) (000) U.S.A. its | hold | sands) U.S.A. sands) (thous.)) sands) U.S.A. ita | hold 
/\Bloomington 91.1) .0521 28.3) 32.8 46.4, 176,418 .0573'1,937 6, 234| Galesburg 3) .0328 : 20.1 38.5) . .0364 1,900 5,822 
Champaign- || AKankakee .3) .0528 ’ 25.4 41.7 .0478 1,595 6,236 
Urbana 125.9, .0720| 3.33) 59.5 87.5] 268,116 .0872 2,130 8,062! Peoria 2) .1625 id 96.3 214.2 ; .1856 2,010\6,491 
Chicago 6 ,430.7|3.6766 1,973.1.2,210.2 5,973.6)/14 654 ,350\4.7648 2,279 '7,427'| AQuincy .1) .0378 ‘ 22.4 48.2) ‘ 0359 1 ,670/5 , 207 
ADanville 93.0 .0531 29.7' 30.9 55.2} 170,945 .0556)1,838 5,756 | | Rockford .4 .1100 ; 65.1 149.4 ’ 1301 2,078|6 ,577 
Davenport-Rock || Springfield -6 .0804 A 49.1 107.7 274,439 .0892 1,952'6,018 
Island-Moline. . . 272.6 .1558, 83.7 93.1 223.2] 535,884 .1741/1,966\6,402) 


Decatur 113.9) .0651| 36.4 38.6 90.0] 221,302 .0720 1,943/6,080 || Total Above Areas 7 ,960.1/4.5511 2,442.4|2,743.5) 7,075.6)17,638 936 5.7350 2,216'7,222 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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BETWEEN CHICAGO, ST. LOUIS, & INDIANAPOLIS... 


Are 54° counties, including 5 metropolitan markets, combined in 
central Illinois and Western Indiana to make. . . 


WCIA CHANNEL 3 lee oo ae aHe8 | 
THE 46™" TELEVISION nore ‘Peoru tnd MORE © 


MARKET states as Arizona, Arkansas, 


Colorado or Oregon. Bloomington, Ch ign-Urbana, 
IN THE U. S. A. Denville, Sect Seine 


GEORGE P. HOLLINGBERY, NATIONAL REP. CHANNEL 
*NCS #3 4 


** Television Magazine CHAMPAIGN, ILL. CHAMPAIGN 


he. bols mark original, exclu- 
ATES, 1958 sive estimates by SALES MANAGEMENT. 


ILLINOIS RETAIL SALES— GYD estim 


Per | Eating & | ¥ | 
COUNTIES | Held. Buying | Index Drink. | General | Auto- Gas | Bldg. 
CITIES Retail Power Quality | of Sales Places Madse. Apparel | 4 motive | Stations | Hdwre. 
Sales Index Index | Activity ($000) | $000) | ($000) | ($000) ($000) ($000) 


—T 
Adams | 3,573 | 100 7,024) 11,052) 4,067] 
.Quiney i6 127 5, 54: 6,042! 10,907) 4,045 
Alexander , | 2,857 | 2,381) 1,007} 1,234 
Cairo 4 | 28 2,46 1,592 827} 1,234 
Bond , y 3 833 


Boone ; , | 3, ‘ | » 1,338 
Belvidere 7 d | - | ! » 1,261) 
Brown 4 ‘ ' F ‘ | 205| 
Bureau , d : ‘ | a 2,157 
Princeton P 37 | 3,964 y 864 


Calhoun , | 2, 475 1,428 
Carroll 4, ,« ‘ ‘ } 4,860 754| 
Cass ae 5,105, 1,382} 1,055 


| | 
Champaign a7 |. | 4, 30,459 22,180| 
Champaign- Urbana 1 | 0658 ( 2! é 23,940) 20,186) 
AChampaign 7 0436 2 f 15, 152 17,161 
AUrbana 13 , 26 0116 7 7 8,788) 3,025 
Christian - 0192 ; , 9,464) 2,435 
Taylorville 5,473 0077 | 4,389) 1,430 
Clark : 0085 : , 3,388 739 


Clay 5 632 .0077 ; c 3,067 | 2,129 

Clinton 543 .0103 , 4 5,030 1,968} 1,269 
1Centralia | 

Coles .0274 j : 12,667 3,175} 5,487) 
Charleston 5, 85 0084 f 3,984 801) 1,085) 
Mattoon 33, Of 0169 | ( ; ,886 2,106} 3,823 

| | | 

Cook 047, 5097 | . 675,998) 1,460,999 
Arlington Height 30,516 .0152 0168 9 | 145 1,872 2,049 : , 283) Ol 2,323 616) 
3Barrington , 583 0093 0055 | ‘ : , 156 645 5, 460) 7 5 6 , 8 2,103) 
Berwyn 96 0543 0439 | 4 79 33,087 5,808 8,059) , 86 5,901) 9, ’ ,553) 
Blue Island 50,! 0251 | 0163 | 1 2: ,336| 3,925, 5,926) 2,772! 28 954 3,2 , 229 
Brookfield 82% 0089 .0127 ,103} 1,665) = 1,507} 243} 2,599} 153 308 
Calumet City 5,266 | .0076 0129 ¢ _ 3,325 5,149 246 : 2 61 655 
2 AChicago 5,478,723 | 2.7284 2.6972 3 : ,178,566| 530,736)1, 317 71,7 277, 24,779, 246,25% 254 
Chicago Height 50, 50% 0252 .0209 2 , 865 2,507 5, 664 3,5: 3,638 2,563) S42 2,419 
Cicero 7,697 | 0437 .0459 ,088 10,007 2,711 » 12% ’ P Ol ,593 
Des Plaines 152 | .0220 .0218 2,969} 2,872 3,684) 2, 141] 112} 2, 62 333 
4Elgin | | | 
Elmwood Park 33,15 0165 .0170 ,579| 3,542 2,907 i 139 3, 49% 1,146 
Evanston 38 , 696 0691 .0688 59 50: ,977 6,606} 29,259 9,768| ,438 , 547) 79 3, 964| 
Evergreen Park 5, 528 0326 .0203 f 243 ,897| 4,596) ,107 537 | 4,708 
Forest Park 7, .0136 .0119 ,808 3,191 3,461 : ,063) ,214| 7 3,091| 
Glenview 5,8 0079 0110 | B 6, 492 1,449 583 118) ‘ 7 1,168 
Harvey 5,7 0233 0180 123 14,059 3,097 3,146 ,017 492} 13,828] x 1,099 1,573 


Centralia is in Clinton and Marion Counties. © SM, 1959. 3 Barrington is in Cook and Lake Counties. 
2 General merchandise sales includes sales of ‘‘non-store retailers.’’ This category 4 Elgin is in Cook and Kane Counties. 
was included in the 1948 Census and is particularly significant for cities listed SM Standard (4) and Potential (A) Metropolitan County Areas. 
in the editorial introduction, starting on Page 13, under heading ‘‘Mail Order.’ Before using these figures read foreword, page 13. 
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MAY 


10, 


1959 


. 


Quune ime 


~« 


Young families 
are the big buyers 


of food 
in Chicago 


The prime food shoppers anywhere 
are the young mothers 
with growing families to feed. 


In Chicago and Suburbs 
the Sun-Times reaches more 
young housewives up to 35" 


than any other Chicago newspaper. 


You can reach them with 

your advertising in black and white 

or full color in “Good Food,” 
Thursday’s pull-out food section... 
timed just right for weekend shopping. 


Young families 


read the 


CHICAGO 
SUN-TIMES 


...more than any other paper 


Out Every Thursday 

Your ads...in color or black 

and white...really stand out, 
in ‘“‘Good Food,” the pull-out 
food section edited by 
prize-winning food editor 
Alma Lach. 


*Source: Publication Research Service Study #5 
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Ami Tow 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


SALES MANAGEMENT 


WGN WGN-TV 441 north michigan avenue 


“\ chicago 11, liners 


CHICAGO Metropolitan County 
Area Compared to Remainder 


WISCONSIN 


Waukegan 


SHSM tata CHEK SRS OM 
Highland Pam: 


bene] MEROALL 
Cauaor 


Ciwacstoe 
Evanston 


chvewen se daw ar nwnene mene ene ® 
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raverre 


ERS BEE 


Counties and cities on this mop 
are charted in proportion to net 
Effective Buying Income: Scale, 
0022 sq. in. equals $1 million. 


East Chicago 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 


Simrevawpmeone cas 


tee 


Mojor Metropolitan Counties 
enlarged separately in order 


te avoid extreme distortion 
within remainder of state. 
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SALES MANAGEMENT 


WLS reaches more adults per radio home than any 
other Chicago Station* because it offers more com- 


plete and authoritative news coverage by leading 
newscasters . . . more markets and other financial, 
business and farm informational services . . . more 
intelligently planned music, entertainment and dis- 
cussion programs... more personalities appealing 
to the adult listener. 


These adult listeners are your most important 
audience in dollars and cents purchasing power. 


WLS consistently reaches and appeals to this vast 
reaches the adult audience... the most powerful buying force in 
America’s second largest market. 


b u y I n g p owe r Authority: Nielsen, January, 1959 


For the complete story on how you can reach this influential market at the 
... the adult 


lowest cost, call WLS Sales at MOnroe 6-9700 or your John Blair man 
audience Pe ee 
The Prairie Farmer Station 
Represented by John Blair 


ABC AFFILIATE—50,000 WATTS—CLEAR CHANNEL 


The “SM” symbols mark original, exclu- 


ILLINOIS RETAIL SALES— JSM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| Per | | Eating & 

COUNTIES i Hsid. | Buying | Index Drink. | General | 
CITIES } Retail Power | Quality | of Sales } 
continued ) ) . S.A. Sales Index Index | 


Lumber- | 
} Auto- Gas Bidg. 
Places Mdse. Apparel | motive | Stations | Hdwre. Drugs 
($000) ($000) ($000) | ($000) ($000) | ($000) | ($000 
—_ — = a | = 


|- 


| Activity 


5Hinsdale 
La Grange 7 0151 7 9% 5} §=«1,309] 4,983} 2, 838] r 8,684) 780 
Lansing 5, 196 .0104 of 7 ; 2| 668 : ’ 3,342) 3,541 
Maywood 30,065 0191 " 92 418| 214! ,995| 2,921 
Melrose Park 30, 4358 0132 s 32 , 655) 645) , 144) 2, : 2,500 2,619 
Oak Lawn 30, d 0148 ‘ 805} 2, 794| j ,340| 3,735 
Oak Park 24,086 | . 0562 5S q ‘ 96 18,863} 19, 3, 431 ,617 
Park Forest 34,246 | . 0185 68 y ,698] 3,482) 93 : 762 
Park Ridge 36,88 : 0235 3! 425 , 465) 1,311) 2,613) : ; 968 
River Forest ,127 0159 2 3! , 352) s 35, 648) 
Skokie 4 : 0359 x 37 ,022) ,548 
Wilmette 36,058 | . 0215 r 3 3, 513] ,190) : 
Winnetka 7,208 .0138 0150 92 : ‘ 30) 899) 954! : k ,969| 135 
Crawford . : 0111 ,066| , 360) Y : 801 
Cumberland ; 0045 : 413| 5 ,286 


De Kalb ‘ : .0342 .0328 ; : A 743) ‘ ; 201 
De Kalb 32, 028 .0160 0123 i 5, 2,178 3 , 188} : 7 2,280 
De Witt j | .0107 .0108 ‘ ; : , ; 2,497 
Clinton. . 3, | .0067 0052 
Douglas ‘ | 0195 ; 0104 | y " 58% , ; 715 


Du Page... : . 1365 .1723 i R . ‘ . 511 
Downers Grove 32,073 0160 0149 3 ,009) : 3, 621) 2,256 5,009 
Elmhurst 50,882 | .0253 0281 : 179 2, 35: 3,; 2, 48% ,220| 3,006 809 
Glen Ellyn 9,233 0096 0129 3 ll , 38 | 2,773 290 
5Hinsdale 97 -0094 0109 2¢ 5, 28: ‘ , 116 3 , 08 289 
Lombard 255 0096 0133 3 ml , 547 . 04 , 373 ,87 3,110 
Naperville 22,286 | .O111 0072 7 y 4,6: , 07% ; 937 3,653 256 363 
Wheaton 31, 0158 0174 : 7, 839 84: 3 74| 703 3, 050 

Edgar ‘ -0118 3.090 0125 | | . J ,133 
Paris 7 , 539 0087 0066 | 5: 417 2, a6 258) g 360 

Edwards . -0053 3,783 .0047 . 5 om 


5 Hinsdale is in Cook and Du Page counties. Before using these figures read foreword, page 13 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. 
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@ Illinois’ Newest Recognized Multiple City! 


ALTON-EAST ALTON-WOOD RIVER 4 


New Multiple Listing is heart of (10) city area comprising 
the ALTON CITY ZONE", recognized as one of fastest 


3rd Largest 
Industrial 
District 


growing markets in U.S.A. P : in Illinois 


COUNTIES in U.S. See Data this section. write 


ALTON EVENING TELEGRAPH ) 4. Payne, Wat" Adv 


"Established in 1836 Mgr. 


*Located in Madison County, Ill., one of TOP f For detailed information 


The “SM” symbols mark original, exclu- 
ILLINOIS RETAIL saces— GYD estimates, 1958 sive estimates by SALES MANAGEMENT. 
Per Eating&| = =2SCC«<)=C(‘(C~S=é<YSdwPn- | | Lumber- 
COUNTIES y Hsid, Buying Index Drink. | | House- | Auto- | Gas Bidg. 
CITIES s Retail | Power | Quality | of Sales . | Apparel | Appi. | motive | Stations | Hdwre. 
continued $000 .S.A. | Sales Index Index | Activity | ( ($000) | ($000) | ($000) | ($000) | ($000) ($000) 


| | 

Effingham ! ‘ 4 0125 100 120 786 1,089 6,805, ' 4,763) 
E@incham 21.2 0063 137 230 f J ,689) 769) 791 » ’ 2,755 

Fayette " 0118 86 ’ | | 2,638) 


Ford ! 103 | 3,816) 


Franklin , ‘ ° , ° } 1,932 
West Frankfort 5,02! : ( , 352 313 | > . 586 
Fulton : ; . , , 893) ’ , } 5,186) 
ton 2 . 7 | 2,524] 

. ’ ’ | ’ ’ ’ 
Gallatin . d ] d ’ 2,123) 


Greene 
Grundy 
we 


Hamilton 


Hancock 
Hardin 
Henderson 


Henry 
Kewanee 
Iroquois 
Watson 
Jackson 


Carbondale-H errin 


2,389 
1,359 


Jasper 
Jefferson 
M t Vernor 
Jersey 
Jerse 


Jo Daviess 

Johnson 

Kane 
Aurora 
‘Elgin 


Kankakee 
Kankakee 

Kendall ° 

Knox E .0413 


Galesburg 3,2 0315 


Lake » 1617 
3Barrington 
Highland Park 5,2 0230 0215 
Lake Forest 18,06 0004 0080 
Libertyville i 0082 0065 
North Chicago 0069 0007 
Waukegan 059 0508 0405 


} Barrington is in Cook and Lake counties © SM, 1959. P 
{ Elgin is in Cook and Kane counties Before using these figures read foreword, page 13 
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COPLEY NEWSPAPERS: 15 “Hometown” Newspapers covering Northern Illinois 


—Springfield, Illinois—San Diego, California—and Greater 
Los Angeles . . . Served by the COPLEY Washington 
Bureau and the COPLEY News Service. 
‘Ee 
“The Ring Opof Truth” 
COPLEY NEWSPAPERS d 


The BIG 3 MARKET in Northern lilinois is covered 
and sold by the COPLEY BiG 3 NEWSPAPERS: 
AURORA BEACON-NEWS . . . ELGIN COURIER-NEWS 
. . . JOLIET HERALD-NEWS. And when you buy all 3 of the BIG 3, you save 
9c a line! For the full story of the Greater Northern Illinois Market, ask 
your nearest representative of WEST-HOLLIDAY COMPANY, INCORPORATED. 4 


SH. The “SM” symbols mark original, exclu- 
ILLINOIS RETAIL SALES— yp ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per } Eating & | | Furn.- | | 
COUNTIES ‘ Hslid. Buying index . | General | House- Auto- Gas 
Sa a Retail Power | Te’ | of Sales | Mdse. | Apparel Appl. motive | Stations 
Sales | Index | Index | Activity | ¢ ($000) | ($000) | ($000) | ($000) 


is d 3,942 d } . A y 7,672 24,675) 
La Salle-Peru-Oglesby y 20: 1? 9,48 , 6965 3,226 ,978| $,06%) 
La Salle.... : ‘ 01 ; { 20: od ae ‘ 2, , 119) 7,108) 
Ottawa 36,540 | .0182 0139 32 3 a 3,037) , 955) 2, 2,212) 6,772 
6Streator. 28 , 6 014% .012 3¢ 79 2,176 2, 2, 27% 536 5,311 

Lawrence..... i J R d 489) | 315) 2,897 


Lee 
Dixon.... 

Livingston 
Pontiac. .. if | 009% 4 | y 3,876 , 05% 1,615) 
6Streator | | 

ROGER. 0000/0 t d | 3, A 2,384) 
Lincoln. .. 22, d . 008 ¢ | ‘ | - 2,061 


McDonough ’ d ’ d ,142) ,184) 3, 756 
Macomb 30, 406 : 00% 4 : , 05 2 2,908 
McHenry P ; d , é | 414) 6,197 
Crystal Lake 22, ‘ 006 : § 24: , 538 621 
Woodstock . 20 , 52 -0102 007 ; 3 B 91) 2,626) 
MeLean.. : p , ° 496) -758) 12,206 
Bloomington-N ormal 79, 393 ; , , 36: 5, 10,243) 
LsBloomington 73, .0366 0276 | 33 7 15,510) . 10,133 


Macon bei 269 | . : 35, 366| 23,066 
ADecatur.. 139,389 0694 ° . < 32,765 . 22,487) 
Macoupin. . 42,9565 | .0214 J é 12,357) , 553) 2,036 
Madison 226,198 | .1126 d é 68, 465 ,881) 17,609) 
Alton-Wood River- | } | 
East Alton 92,571 0461 94 25, 800 5, 983 9,113 
Alton 61,419 | .0306 -02 23 17,345 3,7% 7,711| 
7Collinsville 21,172 -0105 é 3! : 6,218 2,03 870 
Edwardsville 17,386 0087 .007 5,105 X 1,006 
Granite City 44,580 .0222 . 02% ? 15,097 3, 42: 3,151 
Wood River , 17 ,647 -0088 -0082 4,390 lg 1,028 


Marion ; 48 456 -0241 : é | 11,820 s 4,424 
1Centralia 27,014 .0135 0098 | 27 6,140 ' 2,811 
Salem : 10,724 .0053 d é K 2,604 96 814 
Marshall = 14,053 .0070 3,346 d 2,632 P 939) > 
Mason 19,927 | .0100 3,832 d 4,199 A 1,262 z 2,172) 


1 


1 Centralia is in Clinton and Marion Counties. Before using these figures read foreword, page 13 
6 Streator is in La Salle and Livingston counties. © SM, 1959. 


7. Coll nsville is in Madison and St. Clair counties 


COPYRIGHT 
Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 


population, Effective Buying Income, retail sales, buying power index and value of farm prod- 


ucts sold are fully protected by copyright. 


Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 


part, may be granted only through written request to SaLes MANAGEMENT, INC. 


MAY 10, 1959 


Selling Springfield, capital market of Illinois, with 100% 
coverage plus the 100% impact of R.O.P. color. 


JOURNAL 


COPLEY NEWSPAPERS 15 “Hometown” Newspapers 


a covering Springfield, Illinois — 
“The Ring Gy of Truth” Northern Illinois — San Diego, 
California — and Greater Los 


Angeles... Served by the 
COPLEY Washington Bureau 
and the COPLEY News Service. 


For the complete Springfield story, ask any office of 
WEST-HOLLIDAY CO., INC. 


SM The “$M symbols “mark ‘original, exclu- 
ILLINOIS RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| | Eating & | Furn.- Lumber- | 
COUNTIES Y ' Buying Index | Drink. > House- Auto- 

CITIES ‘ ) Power Quality | of Sales | 5 Appl. motive 5 Drugs 
continued) ( 8 Index Index | Activity ( ) | ($000) $000) | ($000 ($000) ($000) ( ($000) ($000) 


Massac y , .0079 70 ‘ 668 3,594 1,622 

Metropolis , 0042 151 ,677| 7 668, 3,425 004] 1,281] 
Menard 4 88 | 132 1,956 | 2,097 
Mercer 76 =! | 676, 2,972 2,569 


Monroe ‘ ° ‘ 98 , ° . 362 3,724) 
Montgomery 4 ; ‘ , . J . 1,513) 7,327 
Morgan im 3 , ‘ ' .329) 2,030; 11,370 

Jacksonville a7 . : 2, 3, 1,776 10,092 


Moultrie j d ’ | 853 1,733 
Ogle 3 : ‘ é | ‘ 411) 1,335 8,243 
Peoria a ij , | 16,997; 47,312 

APeoria 215.729 . ORE 3, , 889) 208) 15,402) 39,289 


Perry q ‘ 2,642! 
Piatt : , , 998) 1,980 
Pike : , ,697) : 2,989 


Pope 0014 F | 1,030 
Pulaski .0026 / ‘ } } 1,172 
Putnam ; 0015 : | 96 


Randolph 0129 084) 2, 033) 1,432] «5,395 

Richland .0099 : | | 906 3,851 
Olney ! 0087 i f 3,566) 907) 90% 842 3,284 

Rock Island 0931 ° | ’ | ° ’ 7,610 32,980 
East Moline D 4 0100 2 ¢ 3 2,943) 838 1,876 
AMoline 75. 8 0378 32 26 f - | . . 3,446 15,889 
Rock Island-Moline | | | 
East Moline , 0832 5 $ ‘4, f 7,311 $1,327 
ARock Island y 0354 334 2 18,207) 5a 3,027) 13,562 


St. Clair ; 1235 ’ ; . 127) 12,947; 43,782 
Belleville 71.062 0354 7 948) 6,004 13,119 
7Collinsville | 
Rast St. Louis 11 52 0655 0539 28 37, | ; ; 6,049 24,010 

Saline ; 0147 .0144 589) | 1,658) 7,007 
Harrisburg , OOR6 0069 , , 155 ‘ 1,090 4,433 

Sangamon 1024 .0914 : y 12,797; 31,049 
ASpringfield ] 0892 0674 3% , 37, , 728) 12,575) 28,617 


Schuyler ' 0038 2,548 .0043 ,070) } 161 939 
Scott 0034 | 3,256 | .0036 | | 42}. 2,348 
Shelby : 0079 2,014 0114 | ’ 3,491 


Stark 0039 | 3,262 .0045 007) 1,803 
Stephenson : .0303 3,918 .0290 , 885) ’ iy ‘ 7,179 
Freeport : 51,32: 0256 0187 , 198 3,27 5, 163 , 443) ‘ 3; | 4,137 
Tazewell 98. 0492 3,612 -0522 , 754) -920) | } | 9,995 
East Peoria 19, 406 0097 0083 ‘ : 9,181) ‘ : } 244 ‘ 1,188 
Pekin 39,139 0195 0180 »23 2 3, , 733 1,909 , 67: 3 2,661 


7 Collinsville is im Madison and St. Clair counties Before using these figures read forewerd, nage 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


Give your product a chance 


in Danville, [ii.! 


Sales Management’s Sales figures 
on a per Capita basis show 
Danville exceeds: Chicago or All Illinois 


In Total Retail 
Sales by 
In Food Store Sales by: 
In General Merchandise 
(Department) Stores: 


34.2% 46% 


44.1% 


(1.8% less) 


In Apparel Stores by: 
In Furniture and 


Appliance Stores by: 


in Automotive Dealer 
Sales by: 


14% 
81% 


93% 


Any product needs Danville’s extra push (34.2% more 
Retail Sales per capita than Chicago’s; 46% more than 
Illinois’ average). Especially if a product is new, has no 
sales momentum, and is being tested. 


Note in the tabulation at the left how Danville exceeds 
both Chicago and the State in per capita sales for nearly 
any type of store that might sell your product, according 
to Sales Management’s estimates. No wonder S.M., awards 
Danville an Index of Sales Production 41 points higher 
than to great Chicago, with all the latter’s influx of trade 
from the entire Mid-west. 


The true Danville is not only the 53,427 population ABC 
City Zone where this newspaper gives you more net paid 
circulation than there are homes, but the whole ABC Dan- 


In Filling Station 
Sales by: 
In Drug Store Sales by: 


ville area of nearly 175,000 population where the Com- 
mercial News covers 7 out of every 10 homes every evening 
and somewhat better than that on Sunday. How could you 
reach more? 


Give your product a good chance in Danville. 


DANVILLE COMMERCIAL-NEWS 


Represented by J. P. McKinney & Son, Inc., a Division of 


The Gannett Newspapers 
Hartford, 


Offices: New York, Syracuse, Chicago, Detroit, San Francisco 


The “SM" symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
~ | Furn= | |_| kumber= | 

| House- Auto- Gas Bidg. 

Apparel Appl. | motive | Stations | Hdwre. 

($000) | ($000) | ($000) ($000) ($000) 
3,474] 1,484) 1,323) 
20,048} 9,427) 10,082) 
14,803} 4,575) 3,403 
3,680) 1,576, 1,740) 
1,266 1,489 


4,982) 


RETAIL saces— GYD estimates, 1958 
Eating & | 
Drink. | General 
Places | Mase. 
($000) | ($000) | 


ILLINOIS 
COUNTIES 
CITIES 


continued) Activity 


} 
Union 
Vermilion 
ADanville 
Wabash 
Mount Carme! 


600 
8,082 
4,641 
1,040 

895 


536) 
14,693) 
13,159) 

882 

881) 


731) 
6,325) 
5,729 


547| 

6,448) 

5,324 
902 
830 


Warren 
Monmouth 

Washington 

Wayne 
Fairfield 


1,294 1,695) 
1,033 
1,433) 

652 


454 


,679) 
,831 


1,216 

550 
4,932 .314) 
2,693| 4,667! 
1,553, 4,400 
15,446, 22,737) 


, 
9,070} 21,973] 19,379] 


| 


9, 285) 
| 


White 
Carmi 

Whiteside 
Sterling-Rock Falls 
Sterling. . 

will 
Joliet 


425) 

837| 

6,499 
3,622 
2,008 
18,078 
10, 165) 


Williamson 
See Carbondale- 
Herrin-M urphysboro 
Herrin 
Marion 


12,361 


3,717| 4,407| 3,383] 


| 

| | 
4,820) 1,316 682) 
3,724 1,643 1,056 


2,513! 
| 


1, 463) 


1,551 


485 
0069 906 957 


0087 | 0063 
-0086 | 


17,333 | 


SM Standard (4) and Potential (A) Metropolitan County Areas Before using these figures read foreword, page 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


MAY 10, 1959 


REMARKABLE ROCKFORO 


MORE THAN EVER... 
AT THE TOP IN ILLINOIS 


Again, Remarkable Rockford is the 1st City in 
Illinois (outside Chicago). Look at the figures 

— Total Retail Sales .. . Food Automotive . .. Drug 
... Furniture-Housewares-Appliance . . . 

most other categories too! No wonder then it is 

a Top Market for your product or service, 

one you can reach most effectively through the pages 
of the Rockford Register-Republic and 

Morning Star. Finest Full Color facilities, 

when you want to add sales impact. 


ROCKFORD MORNING STAR 
Rockford Register-Republic 


JS The “sm” symbols mark original, exclu- 
M ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


ILLINOIS RETAIL SALES— 
Total Per Eating & Furn.- | 
COUNTIES Retail / Hsid. Buying index Drink. | General House- Auto- Gas 
CITIES Sales Retail Power Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations 
continued) ($000 S.A. Sales Index Index Activity | ($000) ($000) ($000) $000) $000) $000) ($000) 


Winnebago 250 435 4,119 1244 : 55,274 22,588 30,746 15,565 17,885 42,550 18,434 
ARockford 216,458 0903 3 57 46 ,932 17 ,221 28,934 15,397 16,783 40 , 430 14,046 
Weedtord 30,824 4,222 0145 4,767 1,766 692 2,278 874 7,326 2,487 


Total Above Cities 10, 209,074 4.7144 5 3 2,333,476) 854,205 1,886,618! 787,42 525 ,201/1,647,537| 584,655 468,585 


State Total 12,567 .455 4,136 | 6.3587 113 mW 2.957 571 1,113,918 2,004 463 597,829 1,973,615 851,817 811,089 


METRO. AREAS RETAIL SALES— BY ESTIMATES, 1958 


A.Bleomington _ 106,706 | .0531 | 3,771 | .0550 106 102 23,496, 6,758, 12,206, 6,991, 5,505) 16,279, 10.677, 9,885 
Champaign-Urbana 145,847 | .0728 | 4,380 | .0798 | 111 101 30,459, 10,726, 22,180, 7.015 6,072 25,125, 13,386, 14,363) 127 
Chicago 8,676,495 4.3209 | 4,397 | 4.4140 | 120 118 |2,055,002) 803,519 1,648,853, 666,398, 407,68711,238,333, 604,219| 386,729, 295,315 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13 


ematrkable Kocktord> No.1 STATION 


% ONLY FULL-TIME ROCKFORD STATION RADIO ROCKFORD 


% ONLY FULL-TIME MERCHANDISING PROGRAM 
a WROK’S Balanced Programming means a 
: consistently large and responsive listening audience. 


To help you take full advantage of this programming 

WROK offers a ‘“‘custom made’”’ merchandising JOHN J. DIXON. GEN. MGR. 

program. Sampling, contests, studio interviews, H-R NATL. REPS 

POP displays, direct il, and oth i > : : 
isplays, direct mail, and other selling ABC IN ROCKFORD, ILLINOIS 


aids are made available to you. Let us 
hie aien Bases odie. OWNED BY ROCKFORD NEWSPAPERS 


SALES MANAGEMENT 


INDIANA'S 
ELKHART METRO ARFA 2ND HIGHEST — Retail Sales 
3RD HIGHEST Quality of Market Index 
8TH IN SIZE... bur Qiao 
ND IN SALES 6TH HIGHEST 


POWER! Viggo 


Source: S/M Survey of Buying Power, 5/10/59 


@D ‘The “SM” symbols mark original, exciu- 
ILLINOIS RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Total dé ~~ Per oo ee ee ee = Eating & cece Furn.- | Lumber- 
METRO Retail Z Hsid. Buying Index | Drink. | General House- Auto- Gas Bidg. 
AREAS Sales Retail Power Sa mo of Sales Food Places Mdse. —— 


continued $000) % 4 4 Sales Index ndex Activity | ($000) ($000) 


Appl. motive | Stations | Hdwre. Drugs 
($000) $000) | ($000) | ($000 


ADanville 115,866. F 28,648) 8,082) 14,693) 6,325) 6,448) 20,048} 9,427! 
Davenport-Rock Istand- | | | 
Moline 362,368 | . y 85,609 33,778} 50,079, 19,307) 17,027) 61,020) 29,036! 
Decatur 153,269. j F 35,366, 12,634 23,066  8,511| 7,854) 30,035) 12,544 
Galesburg 82,847 | . y F 18,496) 6,058} 8,955 4,723) 5,203 349 6, 796 
AKankakee 99,373 |. ‘ 24,708; 7,997; 11,020) 4,372) 5,755) 461; 8,449 
Peoria. . 356,846 ‘ 85,452) 28,670 63,434) 18,266) 20,413 ; 27 363 
AQuincy 75,755 rm : 18,420) 7,024 11,052) 4,067/ 5,127 ‘ 4,203) 
Rockford 250,435. ; ; 55,274, 22,588 30.746 15,565 17,885) .550| 18,434 
Springfield 205 , 508 ‘ . 43,201 19,432 29,676 12,878 12,797 , 17 , 768 


Total Above Areas .}10,631 315 . , 5.3660 ,504,132| 967.266'1.915.960 774,418 6517.773,1,.571,015 662,292 ° 359,112 


(Other East North Central States: 
I N D I A N A — Winois, Michigan, Ohio, Wisconsin) . 


NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


Map, page 342 


Pop. (thous. 
| Total 
Outlets | 
Pop. (thous. 


City County City County 


z 
L 
nN 


Anderson Madison La Porte La Porte 
Auburn De Kalb Lafayette Tippecanoe 
Bedford Lawrence . Lebanon Boone 
Bloomington Monroe . Logansport. . Cass 
Bluffton Wells ‘ | | Madison Jefferson 
Brazil Clay . Marion .. Grant 
Columbia City.Whitley ° | Martinsville . Morgan 
Columbus Bartholomew ‘ Michigan City.LaPorte 
Connersville. Fayette A | Mishawaka .. St. Joseph 
Crawfords- | Muncie Delaware 

ville Montgomery J New Albany. . Floyd 
Crown Point. Lake : New Castle.. Henry 
Decatur Adams . Noblesville _ Hamilton 
East Chicago Lake ° Peru Miami 
Elkhart Elkhart . | Plymouth Marshall 
Elwood Madison J Portland Jay 
Evansville Vanderburgh : J Princeton Gibson 
Fort Wayne... Allen 51, ||  Riehmond Wayne 
Frankfort Clinton . | Rochester Fulton 
Franklin Johnson ; 4 || Rushville Rush 
Gary Lake Seymour Jackson 
Goshen Elkhart Shelbyville. . . Shelby 
Greencastle... Putnam South Bend. St. Joseph 
Greenfield Hancock Terre Haute. Vigo 
Greensburg... Decatur Valparaiso Porter 
Hammond Lake Vincennes Knox 
Hartford City Blackford Wabash Wabash 
Hobart Lake Warsaw Kosciusko 
i Washington... Daviess 
West 

Lafayette... Tippecanoe ; 12 
Whiting Lake ‘ 189 = «453 17 
Winchester Randolph . 121 4wh sn 


— 
= 
o 
— 


= 


— nN 
Nn oocowe oH 


RSees 


~ 


ee 


“© NNaawcanan 
S-ON NOGA SNOG SW SCOHKH We + I OS | Ww 
N 


— 
NNSWwWASwW ww 


—~=— NN w= 
ce woe w 


indianapolis.__Marion 
Jeffersonville Clark 
Kendaliville Noble 
Kokomo Howard 


— 
tn cttannatl 


-_ 
=e~ 


© SM, 1959. Before using these figures read foreword, page 13 
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This th Port a em 


one of the nation's 
9 most frequently 
used test markets 


Population 


Households 


595,500 
184,300 


. $1,048,364,000 


Retail Sales 
Food Sales . 
Auto Sales ___.. 


Drug Sales 


Gen'l Merch, 


Gas Stations 
Lumb, & Hdw. 


Eat & Drink 


$654,615,000 
$136,053,000 

. $130,987,000 
$19,781,000 

. $81,250,000 
$62,843,000 


... $44,813,000 


Sales Management 5-10-59 


ROP COLOR 


!, 2 and 3 colors 
Monday Thru Saturday 


INDIANA 


COUNTIES 
CITIES 


Adams 


Allen 
AFort Wa 
Bartholomew 


Benton 
Blackford 

lartford Cit 
Boone 


Lebanc 


Brown 
Carroll 
Cass 


ogansport 


Clark 
Jeffersonv 


Clay 


Clinton 


Crawford 

Daviess 
Washingtor 

Dearborn 


Decatur 
eensburg 
Kalb 
Auburn 


De 


SM 


340 


Standard (4) 3 


7D 


Total 
thou- 


sands 


.0135) 


POPULATION 
ESTIMATES, 1 1 59 


Con- 

| sumer | 
Spend-| Urban 
ing | Pop. 
Units | (thou- 
sands) | (thous.) 
| 
6.8 7.2) 
0049 ‘ 3.0 


-8| 167.4 


25.8 


0166 


Potential ( 


5 
0043 2.3 s 
8 
' 


0038 


\) Metropolitan County Areas 


In the fields of grocery and drug 
tests over a 12-year period, Fort 
Wayne leads all markets in “the 
most significant upward progress,” 
Sales Management says (11/10/58). 


The same study rates Fort Wayne 
as the top test market in the 200,- 
000 299,999 population market 
and 9th among the most frequent- 
ly used cities regardless of size. 


. and the only one with a 


FREE Monthly Grocery Inventory 


MONTHLY GROCERY INVENTORY 


Complete sales study of more than 
900 brands and sizes issued every 26 
days. Includes sales, distribution and 
sales inducement facts. 


sands) 


8.5 


28-PAGE MARKET BOOK 


A brand new market study of one of 
the midwest’s richest agricultural and 
industrial areas. All the latest facts and 
figures. Write for free copy. 


FORT WAYNE NEWSPAPERS, INC., Agent 


Sentinel 


Che News- 


THE JOURNAL- GAZETTE 


Represented by Allen-Klapp Co.—New York—Chicago—Detroit—San Francisco 


EFFECTIVE 
BUYING INCOMe— @¥ 
Cash 
in- 
| come 
| Per r 
U.S.A. | Hsid. csu,| 
.0119| 1,555) 5,396 
.752| 5,728) 


Hsld. 


5,097) 
4,965) 
1474) 5,609! 
-1038| 2,093} 6,636) 5,581| 
.0232| 4,706| 


4,728 


4,812) 
5,157 
5,825 
5,975) 
4,632) 
4,910} 2 


5,216 
| 4,592) 


4,887 
5,084 


| 3,609 


672) 5,453 
616 
799) 5,652 


SM, 1959. 


ESTIMATES 1958 


4,479) 22.: 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


| $2,500-3,999 $4,000-6,999 $7,000-9,999 |$10,0004 over 
| ¢€ oO; ; ¢ or , « Gg 


c € ‘ « oO % 
. |Hsids. Inc. | Hslds. Inc. | Hsids. Inc. Hs, _ Ine. 


3.8 
4.6 
7.0 


6 


| 1 
36 41. 10.3 -t 4. 
40.4 45. 11.3 ° 3. 
20.4 12.6 | 44.2 45 12.8 4 


Before using these figures read 


SALES 


foreword, 


MANAGEMENT 


Westinghouse comes to Muncie ! 


A new multi-million dollar transformer 
plant, employing more than 2,000 people 
will be Muncie’s newest industry 
Yes, Westinghouse has faith in Muncie, and in 
the Muncie area... the Muncie community 


that is growing in population, schools, homes, 
industries, and facilities. 


THE MUNCIE STAR-THE MUNCIE EVENING PRESS 
THE MUNCIE SUNDAY STAR 
COMBINED CIRCULATION 50,128* SUNDAY 31,147* 


Get your share of the money- 
making Muncie market. Use Eastern 
Indiana's two great newspapers. 


SM POPULATION EFFECTIVE SM } The “SM” symbols mark original, exclu- 
INDIANA ESTIMATES, 1/1/58 BUYING INCOME— X ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
| Con- | 
COUNTIES | sumer | 
CITIES | House-| Spend-| Urban | 
(continued) | % | holds | ing | Pop. | % $0-2,499 | $2,500-3,999 
( | of | (thou- | Units | (thou- | 08, | Por | Per | Per | Per | %  % | % % 
sands) | U.S.A. | sands) | (thous.)| sands) | U.S.A. | Capita) Held. | C.S.U. . | Hsids. Inc. | Hsids. Inc. 


Income Breakd of H hold 


| 
| 
| | 
| 


—— a Se f “Des Smet | 


Delaware 109.9! .0628 3} 39.5) 71.1 922) .0647| 1,810, 5,799 17.5 5.0/ 18.8 11.4 | 44.3 44.7 4. 
AMuncie 5.3| .0373| 20. . 26,269} .0411| 1,934) 6,100 361] 15.5 4.3 | 18.0 10.6 | 45.9 45.0 5 
Dubois ; .5| .0146 : 0} 10.1 | .0120| 1,454) 5,297 22.1 7.2| 25.4 17.6 | 39.1 45.2 | 10. 8] 3. 

. 


oe 


Elkhart 6) .0569 .2| 34.8) 59.2 ? .0621| 1,918) 6,123 15.6 4.1] 18.0 10.1 | 43.9 
AEIkhart 39.3} 0225) 12.7| 14.9) ,151| 0274] 2,141] 6,626 ,990] 12.0 3.0] 15.4 8.1 | 46.3 
Goshen 1] .0081 | 5. ,431|  .0002| 2,016] 6,318) 4,988 14.2 3.8 | 18.6 10.6 | 46.1 6] 6 

Fayette. . 5} 0152} 7, y y or) 1,721) 5,846 18.5 5.2 | 20.0 12.0 | 42.6 42. 2 20.2) 5. 
Connersville 8; 0102, 5.5] 6.8) .0108| 1,859] 6,015 ,357] 16.4 4.5 | 19.6 11.5 | 44.2 43.4 | 13.8 20.6| 6. 


oon ow 


= 


Floyd -3| 0299) 3) ; : i 1,615] 6,181 21.5 6.6 | 22.3 14.5 | 39.9 4 
New Albany 38.1) .0218 i 2. 3,509). 1,667} 5,163] 4, 21.3 6.5 | 22.2 14.4 | 39.9 2 4 
Fountain 4) 0108) k 3} . 881). 1,570) 4,735 29.1 10.0 | 25.0 18.3 | 33.6 40. : 5| 3. 
Franklin -6}  .0100 6} .2| : ee 1,218] 4,680) 4, 35.1 13.5 | 25.1 20.5 30.6 2 
| | | | 
Fulton oO}. 1 ; : ‘ F 1,618) 6,07 4,707| 4,407] 27.0 9.1 | 24.1 17.2 | 35.8 
Rochester 5.7| . 2.3 9,992} .0032| 1,753) 5,878] 4,344] 4,803] 20.1 6.1 | 21.8 14.0] 42 
Gibson im ; . d ,033) . 4,760) 4,540) 4,312] 28.9 9.9 | 23.2 16.9 
Princeton 9.5) . 3.1 3.5) 5,053} .0049) 1,585| 4,704) 4,301) 4,286] 28.1 9.7 | 23.2 17.0 
Grant a | 9) ‘ ; .0388| 5,166 4 ,607| 4,622] 23.2 7.4 | 23.2 15.7 | 
\ Marion 35.7). 8] 3} ,449} 0200} 1,721] 5,208) 4,620) 4,731] 22.0 6.9 


aoe w 


Greene (fe 7) 9. ; .0120| 1,414) 4,242) 4,086) 3,746} 
Hamilton mn . ; . : .0196| 5,425| 5,103) 4,932 
Noblesville .§ j 2. , 3, 52% .0044| 1,713) 5,637) 4,832) 5,009 
Hancock a. . 4| : : .0139| 1,635| 5,099) 5,099| 4,752 
Greenfield \, ee 2.§ 3.2| 5,615| .0051| 1,795] 5,384) 4,880) 4,976] 3 


Harrison F j iy y ’ .0085 
Hendricks + ; . / ° 0205, 
Henry we <3 R d .0292| 

New Castle . ‘ i f 39,918) .0130 


Howard . f i B ‘ . 0378 
A Kokomo 3.6 . 0266 ia 5 , 703 .0275 

Huntington J F s “ ‘ 5 .0184 
Huntington 3.3 q 5.2 j 28 , 03% .0091 

Jackson ‘ ‘ : ‘ . : .0135 ’ 
Seymour 12.! 7 3 5 9,56 0064 1,565) 5,016 


Jasper . ‘ . ; 5 ; -0095| 1, 5,485 . ; 
Jay . d ; J : -0120| 1, 5,009 4, 7 ‘ . 23.9 
Portland - 3.: 4,98 .0049) 1,7 5,539) 4,53 ’ 9.§ j 22.0 
Jefferson : d 6. . " : -0108 1, ’ ’ . ° : 24.5 
Madison 9 006: 3.6 3,012) .0052 39) 4, ‘ 3,995) 34. 2.6 | 25.7 


Jennings s é 4 : 4.1 ; .0063 1, . e . 38.8 15.9 | 25.6 s 3 J 5.8 

Johnson : F f . R ‘ -0215 1, . ° ° 20.9 6.3) 21.0 , 2. 
Franklin ‘ 5 3.3 .0048) 1,806) 5,92 ‘ ‘ 20.0 5.9) 19.0 0 | 42 4 14.{ 

Knox * é ‘ 14.7 24.5 ’ -0217, 1, : ¢ . 26.4 8.8 | 24.4 4) BB. : 9.6 
Vincennes : .0109 5.2 7.3 } 0105) 1,683) 5,185) ¢ 4,68 Be Ta 7 ) 


é 4 20.8 


9 
6 
1 
5 
9 


19.2 1 


SM Standard (4) and Potential (A) Metropolitan County Areas. é Before using these figures read foreword, page 13. 
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INDIANA 


LAGRANGE] STEUBEN 


Counties and cities on this map Be : ST JOSEPH 
are charted in propertion te net : 
Effective Buying Income: Scale, , : : : % DE KALB 
0047 sq. in. equals $1 million j 5 


Cities shown are these having 
net Effective Buying Income of 
$15 million ond over 


Valpararse 


BHITLEY 


toe ee ee 


Misnawana > 


Hammond KOSCIUSKO 


pete + Sa eee ae 


WABASH 


x 


t 

f 

i Se 
ee 


JASPER 


STARKE MARSHALL 


f 
: 
3] PULASK ‘we 

wiaw 


Logansport 


BLACKFORD 


WARREN 


FOUNTAIN 


CLINTON TIPTON 


HAMILTON 


“5 Frankton 


VERMA LION 


fpcssesecescecses 


MARION 


RANDOLPH 


New Castle 


be 
Towe Haute 


WONT GOMERY Sn 


UmiON 


VANDERBURGH FAYETTE FRANKLIN 


| Hancock 


; 


Bt onsvibe 


¥ 


Connersville 


OECATUK 


: 


WENDRICKS 


RrPLEY 


RETAIL SALES MAP 
PRINCIPAL CITIES: County and geographic location = j] swe vey taetbywile JEFFERSON 
of cities with 1956 retell sales of $25 million or more JOHNSON oe 


BARTHOLOWEW 


SWITZERLAND 


: 


OWEN | MONROE 
GREENE 
dROWN | 
Bloomington JACKSON scorT 
DAVIESS WARTIN 


FLOYD" 


Columbus 


JEMAINGS 


LAWRENCE 


Beutors New Albany 
VANDERBURGH s 


CRAWFORD 
©  ceviovitte 


Sales 


SALES MANAGEMENT 


MAY 


See How WFBM-TV Dominates Mid-Indiana! 


First by a good margin, WFBM-TV dominates all 
other stations in Mid-Indiana both in total coverage 
and market penetration — map shows county percentages 
measured by Nielsen Coverage Study No. 3, Spring 1958. 


where else... 
will you find satellite markets that are 33°, richer 
and 50°, bigger than the metropolitan trading zone 
itself ? 
does a central market exert such an economic pull on 
sO many specific areas that are retail trading centers 
in their own right ? 
do you find such a widespread marketing area covered 
from one central point . . . and by WFBM-TV! 
can you buy just one station with no overlapping 
penetration by basic affiliates of the same network ? 


only here —where WFBM-TV is first in Mid- 
Indiana— can you buy more honest market penetration, 
more consumer influence, for fewer dollars expended 
than anywhere else. Now it will pay you to take another 
longer, better look! We are proud of our current ARB... 
and of course we have 100% in Marion County, too! 


The Nation’s 13th Television Market 
... with the only basic NBC coverage 
of 760,000 TV set owning families. 


6, 3999 


& °o . . . 

°° Indianapolis itself — Major retail 
area for 18 richer-than-average counties. 1,000,000 pop- 
ulation — 350,600 families with 90% television ownership! 


v \"s 

7 . 

te ae Satellites Each a recognized 
marketing area—and well within WFBM-TV’s basic 
area of influence. Includes Marion + Anderson + 
Muncie + Bloomington + Vincennes + Terre Haute 
* Danville, Illinois - Lafayette - Peru + Logansport 
« Kokomo. 


Represented Nationally by the KATZ Agency 


ae 


CHANNEL 6 


WFBM tv 


irre 7 
— 
i BASIC NBC 

TV AFFILIATE 


NOW Printing the Fines 


‘448 65 3,000.00 : 3 : in Ful’ ROP COLOR 


EFFECTIVE BUYING POWER 


in the Fabulous 


HAMMOND TIMES CITY ZONE* 


where “Calumet Region's Home Newspaper” is read in 5 of every 6 homes! 


. Get Jer share of this BIG, QUALITY 
POPULATION (ABI ity Zone 220,100 MARKET .. . 63,100 wr Y m4. 
Hammond, East Ch , Whiting, above the national average in t ‘ec - 
- Colomet City, Loncing) i tive — Income and Retail — vas 
can reach this receptive audience (five o 
cer Ale Sanes bay hip ++ every six homes) only through this local 
AUTOMOTIVE SALES 52/500,000 | | '°t#! Sell” medium. 
*SM 1958 est. for Hammond Times ABC 
City Zone cities: Hammond, East Chicago, 
Wh.ting, Calumet City, Lansing. 


Your Sales Wedge in the Robustling 
Hammond-East Chicago Market 


a! 


THE HAMMOND TIMES 


HAMMOND, INDIANA 


National Representatives: BURKE, KUIPERS & MAHONEY, INC. 


The “SM” symbols mark original, exclu- 


ao 1. an POPULATION EFFECTIVE @D cae 
INDIANA ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
COUNTIES | Cash Income Breakdown of Households 


CITIES | House- In 


continued) | &% holds | ing Pop. Net A $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
of | (thou- Dollars | Per | Per | Per | Per | % Yo % %N% % GG % % 
sands) | U.S.A. | sands) .) (000) U.S.A. Capita| Heid. | C.S.U. . | Hsids. inc. | Hsids. inc. |Hsids. Inc. | Hsids. Inc. 


Kosctusko 1) 0218 mI : , ’ é 588) 5,002| 26.7 8.8 | 24.1 16.8 | 35.4 41.2| 9.7 17.2 
Wareaw ” 0040, 2.2) 2. ,727| ,675| 5,330) 4, 22.2 6.9] 22.2 14.7] 40.4 45.0} 11.3 19.1 

Lagrange .3) .0093 5| 0} t : ,373| 4,973 27.1 9.5 | 24. .2| 37.0 46.2| 9.2 17.4 

Lake 1) .2865) , y ) : ,951| 6,770 10.9 2.6 t 5 | 46.0 39.4 | 20.3 26.4 
Crown Point 3} 0047} 2. 2.6} 868). ,791| 5,947 16.6 4.3 ‘ .7| 43.2 40.2 | 15.5 21.9 
East Chicago 56 0325} 15.5) 20.8] i 971] 7, 3 9.8 2.3 8 7.5] 45.5 38.5 | 21.8 28.0 
Gary 76.6 1010) 3. 38 : 990) 6, | 5, 10.9 6 ; .6 | 45.7 39.2 | 20.3 26.4 
Hammond-East | | | | 


Chicago ] 0969 , 
Hammond | 0644] 33.2] 38. 231, ’ 2, ,960| 6,064) 6,398 
Hobart § 0100 3 5 30, ; 720) 6,271) 5,902) 5,921 
Whiting { 0055 2.4 : 20,124) . 2 },939| 6,492) 6,567 


La Porte : .0519 A : , : : 665) 5,592) 5, 5,218} 17. ° le 0 | 43.9 44.2 
La Porte 22.3) 0127 979) 5,806) 5,448) 5,432) 15.1 4. ; : 0 43.7 | 15.0 

Michigan City 2 0185 50,416). ; 5,602) 5,198) 5,212} 15. .5 | 19. 9 | 45.4 45.9 
Lawrence ° 0211 ; : ‘ ’ ° 442) 4,723) 4,226) 27. ° . -9 | 36.0 44.8| 8.7 
Bedford 0080 f t 23,302) . ; 5,178) 4,660] 4,726} 22. 1 | 22.6 15.0 | 39.2 43.6 | 11.3 
Madison .0701 : , ‘ . .797| 5,707) | 5,263) 16. ‘ ' 0 | 45.3 45.3 | 15.4 
AAnderson 5 0292 8 d , . ‘ 6,002) 5,252) 5,459) 13.7 3.7 | 17.4 9 | 47.1 45.5 | 16.9 
Elwood 0069} 3 4. Co ,689| 5,479) 4,944) 5,003] 16.8 5.0 | 19.8 12.5 | 46.4 48.7 | 13.3 


wu aooa 


Marion ‘ d s . s x d ; | 6,660) 5,645 6,027] ’ 9 | - ; -7 39.0 18.3 
Alndianapo! i , 7.! ‘ 3, ‘ 2,145) 6,736! 5,541) 6,029 2.§ 9 | 44.7 38.9 | 18.4 
Marshall . d s . " 824) . ,844) 6,002) 5,299) 5,273 t ‘ x 9 | 41.1 41.0 | 14.5 
Plymouth 3 3}: 4,705| 0048] 2,014] 6,393] 5,446] 5,813] 12.5 3.2| 17.7 9.6] 45.5 41.1] 17.1 
Martin oO}. , ' 0044) 1, | 4,230) 3,981) 3,729] 32. 9 | 28. .8 | 32.1 45.3] 5.4 
| 
Miami \ ‘ 11.0 15.1 . ‘ ® 5,309| 4,827| 4,7! 
Peru , 5.1 27, 0090) 1, 5,435) 4,863) 4,986 45.3 | 13.0 
Monroe 8 . 15.2 40.7 k -0326| 1, 6,593) 3,915) 4,732) 41.8 | 11.7 


a 43.8 | 11.5 
4 
¥ 0 
Bloomington .0233 10.0} 2 85,375, .0278) 2,098) 8,538) 3,761) 5,398) 4 } 11.9 6. 8 43.8 | 15.2 
6 
3 


Montgomery 9} 0182 10.3 1.6 14.0 , -0182) 1, 5,428) 4,820) 4,767 4 42.3 | 11.9 
Crawfordsville 0080 1.5 5.7 -0086; 1,889) 5,875 4,638 5,054] : 12.0 2.0 43.7 | 13.6 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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German Steyr-Solothurn 
9 mm. Submachine Gun 


it's Loade 


with buying power... 


THE INDIANAPOLIS ARE A* 


Go ahead! Shoot the works in the market that ranks 12th (in retail *THE 45-COUNTY TRADING AREA 
sales) among cities over 600,000. And, when you think of the Indi- THAT'S BIGGER THAN YOU THINK! 
anapolis market, remember it’s a 45-county trading area with over 

two million population. People with more money, more spending | Population: 2,117,100 
power (per family, 15.6% above the national average). With 56.4% 
coverage by The Star and The News, it’s like getting a twenty-one 
gun introduction to more sales for your product or service in a 
flourishing industrial, agricultural market. Write today for complete 
market data. 


Income: $3,740,248,000 
Retail Sales: $2,472,792,000 
Coverage: 56.4% By 

The Star and The News 


i Sales Management, Survey of Buying Power, 1958 


os ga yo 7 a 
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KELLY-SMITH COMPANY + NATIONAL REPRESENTATIVES 
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INDIANA 


COUNTIES 
CITIES 
(continued 


Morgan 
Martinsville 

Newton 

Noble 
Kendallville 


Greencastle 
Randolph 
Winchester 


Ripley 


Rush 
Rushville 

St. Joseph 
Mishawaka 
South Bend- 
Mishawaka 
ASouth Bend 

Scott 


BIG...and Still Growing! 


SOUTH BEND...Indiana’s 2nd Market 


The South Bend Metropolitan Area’s Effective Daring Income is 
$518,929,000 ... 2nd in Indiana only to Indianapolis. South Bend 
also ranks 2nd State-wide in Total Retail Sales, Food Sales, Furni- 
ture and Appliances, Lumber-Building-Hardware, Gasoline, and 
Drug sales. South Bend’s 7 county trading area has an E.B.I. of 
$1.247,348,000. Retail sales in 58 were $776,253,000! 

Here’s a market that’s too big, too rich to overlook. And only the 
South Bend Tribune covers it effectively and economically —100% 
coverage of the City Corporate area, 93.7% coverage of the Metro- 
politan Area and 62.9% coverage of the $1" billion Trading arca. 
Get all the facts about this great market. Write for free market 
data book. 


Source: Sales Management, Survey of Buying Power, 1959. 


i M 


South Mend ’ 
Cribune ie 


7 Counties, 1/2 Million People 


Franklin D. Schurz — tditor and Publisher 
STORY, BROOKS & FINLEY, INC. « NATIONAL REPRESENTATIVES 


Ky7p POPULATION EFFECTIVE ~The “SM” symbols mark original, exclu- 


ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT: 


Con- | Income Breakd of Hi hold 
sumer | eal aa nae 
House-| Spend-| Urban } | | | | | 
Total / holds | ing Pop. 7o | | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
thou- of thou- | Units | (thou- +, % | J V/ / %\ &% % | % / 
sands) U.S.A. | Capita Hslds. Inc. | Hsids. Inc. | Hslds, Inc. | Hsids. Inc. | Hsids. Inc. 


—|—__— 


sands) | U.S.A. | sands) | (thous.) 


5 7.1 ; .0152) 1,366) | | 5 11.1 | 25.2 19. 3 43.1| 8.5 16.7| 2.5 9.7 
4 0035; 1,495 4,424) 4,424 +4 7. ; 25.3 " 35. 43.5 y wt ae 9.7 
4 3. é .0063| 1,730, 5,700 4,969) 4, 3 6.7 | 22.6 40.9| 11.8 19.2| 5.2 18.8 
6 .0153| 1,654 5,463 4,271) 4, 0 8. 0 16. 3 43.5 | 10.1 17.8| 3.6 13.8 
2 5 P 0038) 1,793) 5,380) 4,734 5 4.6 16.7 


-0019 


= 


5,425 4,263) 4, , ° ¢ 7 . . . ° . 7.8 
4,271| 3,821) 3, , p J ; ‘ . ° < 6 11.8 
4,165 4,046) 3, " . m . 0 : . ; . 7.0 


& 83 


4,570) 4,130! 3, 1 | 25.7 20. 1] 6.9 14.1] 2.1 8.0 
4,323) 4,087) 3, ; 8 21. A 44.8| 7.0 14.8] 1.7 6.3 
4,351| 3,996 0 13. 2 2. 2| 6.9 14.7| 1.9 7.4 


nw 
88 


5,017) 5, : i , , ‘ y 6 18.7 
4,514) 5,6: 2.4 ‘ 2 45. 3 19.5 
4,651) 4, . . : ‘ y | 9. 9| 3.7 15.2 
5,163) 4, : . i : ‘ 5 | 6.1 22.6 


SEE: 


685 


39,799, . ’ 3,755) 3, : . . ff} 7. : . 8.5 
16,700) . | 1,898) 8,350) 3,340) 4, 7 | 9. i. 8.9 | 13.2 22.6 3.9 12.3 
47,466). ’ 4,608) 4, ° ° ¢ 5} 9. . ‘ 9.5 
10,574; 00: ,792| 5,287) 4,806 : 
28,372) . ’ ° 4,235 


34,003) .0110/ ,313| 5,000 
13,167| .004: 9) 5,985) 4,877 
; 518,929, .1687| 2,137) | 5,870) 
34.! 9} 12. — 0229] 2,041) 5,868] 5,979) 


167.7; 0969} 51.1 567,489} .1196| #,191| 7,136 | 
133.2) 0762 i) 48.8 297,075| .0066| 2,230] 7,317| 6,088| 6,607] 10.6 2.4 | 11.5 5.5 | 45.0 35.8 | 
15.4, .0088 4.7, 4.9) 8.1] 19,795] .0065| 1,285) 4,212) 4,040| 3,779) 34.2 13.4 | 28.0 23.2 | 29.3 41.0 | 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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WSBT-TVYV South Bend, Indiana 


minates a $1,613 896,000 Market 


Fifteen rich counties in Northern Indiana and Southern Michigan com- 
WSBT-TV prise WSBT-TV's coverage area. South Bend .. . Indiana's 2nd Market 
46 .6 is the focal point of this $1 % billion market. All of which adds up to 
real, concentrated buying power for advertisers. Take a close look at 

these 15-county coverage area figures. 


STATION A 
26.3 STATION B Total Retail Sales... $1,020,112,000 


20.8 Food Sales... $245,876,000 Auto Sales. ..$189,776,000 
Drug Sales . . $34,163,000 Gen’! Merchandise . . $98,496,000 


THIS IS DOMINANCE Effective Buying Income. . . $1,613,896,000 


This typical ARB report (Nov. 12-18, 1958) Source: Sales Management, Survey of Buying Power, 1959. 
shows WSBT-TV's 2-1 dominance in the South 


Bend market. No other area station carries the 

number of top-rated local and net work shows 

—9 of the top 10 are on WSBT-TV; 18 of the 

top 25; 33 of the top 50. Reach this $112 billion Re 
market with WSBT-TV; it's the logical way 2 eigess’ 
to 1. See your Raymer man or write this sta- 


ii tre oe SOUTH BEND, INDIANA - CHANNEL 22 


ape “POPULATION. EFFECTIVE _ _@ Se: “The “SM” symbols mark original, exclu- 
INDIANA ESTIMATES, 1/1/58 _ BUYING INCOME— M ESTIMATES, 1958 sive estimates by SALES MANAGEMENT 


| Con- | | 

COUNTIES oat _ income Breakdown of Households 
CITIES | House- Spend Urban 
(continued Total % holds Pop. % 30-2, 499 $82, 500-3,999 he #4, 000-6999 | 97; 000-9, 998 sto, 000& over 
(thou- of | (thou- Units | (thou- of Per | Per A / 
sands) | U.S.A. | sands) | (thous.)| sands) ) «S.A. Capita) Hsid. | C.S.U.) Hsid. Hid, h4 | Hila, Inc. | Hslds. Inc. | Hsids. h.§ Hilde Inc 


Shelby 33.5, .0192 ° 6) J , . 1,656) 5,184) 4,782) 4,648] 23.4 7.4 23.2 15.7 | 38.3 43.4 | 11.3 19.4 ° 1 
Shelbyville 3. -0078 f 5. 23,856 .0078) 1,754) 5,301 4,678) 4,776) 21.2 6.6 | 22.9 16.0 | 39.9 44.0 | 12.0 20.1 

Spencer . -0088 : . ° ; 1,337) 4,710) 3,910) 3,746] 37.8 14.9 -8 20.8 | 28.3 39.7) 6.6 14.1 

Starke ° -0113 ° . ° , ° 1,469 4,931; 4,618 4,376 . : -2 16.0 34.0 40.9 , 5 


Steuben 3}. ; 1,634) 5,333] 4,219| 4,330] 29.8 10. 4 17.0 | 34.3 41.5] 8.7 16.1 
Sullivan “? ; .0087 1,478) 4,480) 4,111| 3,830 . 7 2.1) 29.2 40. 
Switzerland 3. 0032) 1,348) 4,473| 3,785) 3,420] 40.7 17. 9 22.9) 28.2 43. 


Tippecanoe .6} .0512) 25.2) 38. 1,901] 6,759| 4,413| 5,290 
Lafayette-W est | i 

Lafayette 53 0305} 1 ,409| .0883| 1,985| 6,693] 
Alafayette. ... 39.8} .0228) 12.5 ,847| 0230} 5,668) 4,787) 5,058) 4 
West Lafayette 3.4) .0077) ; 8.8) 31, 56% .0103) 2,35! 3,587) 6,143] 32 

Tipton .9}  .0103) 3) .7| é .0090) 1,538] 5, 193} 4,828| 4,637 

Union... puedes 8.0033 j . ,587| 0031) 1, | 5, 639, 5,046) 4,858 

] | | 

Vanderburgh. .... 4) .1030 y A y 020| .1037| 1,770] 5, 697| 5,121] 5,223 
AEvansville oe 39.6; .0798 3.7) ’ 257 ,2 -0836) 1,843) 5, 887) 5, 064| 5,319 

Vermillion. 8) .0102) «45. y t ; .0078) 1,343} 4,193] 4,121) 3,847 

Vigo... a .0}  .0606 ; 1 88. , 0618) 1,794) 5,495, 4,741) 4,881 
ATerre Haute 3.2} 0418} 24.8} 30.1) 141,139] .0459| 1,928] 5,691) 4,689) 5,000} : 

| 


Wabash... . 8} .0182! 9 ‘ . 49,701, 0162) 1,563| 5,020) 4,689| 4,501 

Wabash. ... , .0067 3. . 19,472; .0063) 1,650) 5,124) 4,749) 4,719] 2 
Warren... 4, .0048 : j 14,310} 0046) 1,704) 6,604) 4,034 4,729) 
Warrick 8} .0141 ! 0) é 34,455} .0112) 1,389 4,594) 4, 307) 4,120 


Washington. ... 2 0} .0103) 3) 6) y 291.0076) 1,204) 4,398! 4.160] 3.726 7 
Wayne........ .2| 0442 K . y , d 1,723) 5,708) 5,020) 5,132 ; ’ . 0 
ARichmond...... 0} 0257} 14.2 .5| 3,227] 0271] 1,849) 5,861) 5,044) 5,298] 15.8 4. 44.3 2] 5.4 
Wells.......... .2| .0115 ‘ .7| , 221) .0108) 1,645) 5,273) 4,958) 4,634) 23. 6 | 23. 8 | 38.2 43. . 0} 3.8 
ee 4) .0037 3 2. ,270| .0037) 1,761) 5,367) 4,696) 4,811] 22 . f 7 | 39 43.6 5 
.0108, 6.1 : 3.7 : : 1.638| 5,074) 4,913) 4,583] 26. ' 0 15. 8 | 35.9 41.2 | 10.7 2 


SM Standard (4) and Potential (4) Metropolitan County Areas. > SM, 1959. Before using these figures read foreword, page 13. 
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Make room for Evansville, Indiana, 
in the select 100-top-markets group! 


Now, Evansville ranks 93 in U. S. 


(households), AND it’s Indiana’s 
SECOND LARGEST METRO AREA! 


Evansville welcomes Warrick county 
(Indiana) to its metropolitan area, which, 
along with Vanderburgh (Indiana) and 
Henderson (Kentucky) counties, puts 
the Evansville market in the elite top 
100 markets nationally! And when 

you buy Evansville, you're selling 
indiana’s SECOND LARGEST METRO- 
POLITAN AREA! * 


Speaking of selling, you can count on 
the Evansville newspapers to give you 
the sales push you need in this bustling, 
lively area. They cover it completely 
and exclusively; no other metropolitan 
area influences the Evansville market. 


the EVANSVILLE NEWSPAPERS 


the EVENING 
PRESS 


the MORMING 
COURIER 


the SUNDAY 
COURIER and PRESS 


ool 


PLENTY OF BUSINESS 
FOR YOU IN EVANSVILLE’S 
ABC, 16-COUNTY, 
TRI-STATE MARKET 


POPULATION 
460,000 

INCOME 
$699,866,000 

RETAIL SALES 
$452,097,000 


* According to Sales Manage- 
ment, est. 1/1/59. Addition of 
Warrick county and Evansville’s 
rankings subject to confirmation 


Daily, 1 08,6 1 9; Sunday, 89,756 by the U. S. Bureau of the Census. 
GET ALL THE FACTS ON EVANSVILLE... 
Check now with any Scripps-Howard 
General Advertising office 


POPULATION ~ EFFECTIVE 
ESTIMATES, 1/1/89 _BUYING INCOME— 


“The “ “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


BY) 


l Con- | ‘ | me 
sumer 
Spend- 


DD 


_ESTIMATES, 1968 


INDIANA 


COUNTIES 
CITIES 
continued 


Cash Income Breakdown of Households 


“House. 

| holds 
of (thou- 

U.S.A. | sands) 


Urban | hae 

ing Pop. Net % come | come $0-2, 499 

Units | (thou- | Dollars of Per | Per | Per | Per 

(thous.) sands)} (000) | U.S.A. | Capita) Hsid. /C.8.U.| Hsid. Hslds. Ine. 
6.7 5.1 32,610| .0106| 1,575) 4,867) 4,867) 4,457) 26.8 8.5 | 23.1 16.3 | 37.7 44.5 | 10.2 18.3 
1.9 9,203) -0030} 1,822) 5,163) 4,891) 4,793] 22.3 6.9 | 22.1 14.5 | 39.4 43.2 


4,528, 430 1. 47281, 1,964) 6, 322] 5, 228) 15.0 4.0 | 17.8 9.9 | | 


| 
| 19.3 


Total 
(thou- | 


sands) 


$2, ,500-3,999 $4,000-6,999 
Hsids. Ine. Had. Ine. 


$7, 000-9, 999 
Hsids. on 


$10, ue 
Held. inc. 


coos 
6.7) 
1.8] 


20.7 
5.1 


0118) 
0029 


3.2 12.4 
M9 19.9] 4.3 15.5 


16.6 23.5) 6.7 21.5 


14.3 21.9 5.6 19.3 


Whitley 
( ' 


ied 
otal Above ( 2,306.0] 1.3185! 716.3] 866.2 5,628 43.9 41.1 1| 


8,169,936, 2.6863) 1,71 1,779) 5,840) 5,108 5,212} 
© SM, 1959. 


State Total 5.5 


4,592.4 2.62561 399.0 1,500.5 2,802.5} | 19.6 11.8 | 41.2 41.5 


SM Standard (4) and Poten‘ial (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 


Their Authority Is the Survey 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 
they know too that the people they are talking to—advertisers and advertising agencies—rely 
on the same authority. 


SALES MANAGEMENT 


LAKE MICHIGAN 


INDIANA 


METRO. 
AREAS 


Anderson... 
Elkhart... 
Evansville. . 
Fort Wayne 
Indianapolis 
Kokomo 
ALafayette 


AMarion 


COUNTIES 
CITIES 


Adams 

Decatur 
Allen. . . 

AFort Wayne 
Bartholomew 


Colu.abus 


Benton 

Blackford. 
Hartford City 

Boone... 
Lebanon 


Brown 

Carroll 

Cass 
Logansport 


Clark 
Jeffersonville 
Clay 
Brazil 
Clinton 
Frankfort 


Crawford 

Daviess 
Washington 

Dearborn 


Decatur 
Greensburg 

De Kalb 
Auburn 

Delaware 
AMuncie 


Dubois. . 


H 


fi 
j 


Wy) is. J 


Total 
(thou- 


sands) | U.S.A. 


~ @y7h POPULATION 
BY 


ESTIMATES, 1/1/59 


House- 
hold 


| 
% 9 » 
of Units | (thou- 


(thou- 
sands) (thous.) | sands) 


38.6 
31.2 
74.0 


41.8 
34.8 
80.9 


46.1 


70.6 
59.2 
185.3 
167.4 
584.2) 
46.6) 
53.2 


When it comes to selecting a market's leading 
station, the “proof is where they’re buying.” 


In this three station South Bend-Elkhart market local advertisers con- 
sistently use WNDU-TV more than the other two stations combined. And 
what’s even more significant is that they pay top dollars while doing it. 
It’s proof positive that if you want this important market for your prod- 


uct, buy where the local advert 


best) buy ... . on WNDU-TV! 


Represented by Edward Petry and Company, Inc. 


WNDU-TV 


isers (the people who know the market 
! 


ee 


THE NOTRE DAME STATION SERVING SOUTH BEND-ELKHART 


Net 
Dollars 


220,271) 
191,026) 
395,953 
453, 192| 
1,388,625) 
116,390) 
170,323 
119,328 


E. B. 1. ] 
BYLD ESTIMATES, 19589 || 


Per 


% | Per 
of | Cap- 


} | 
.0716|1,797|5, 707 
.0621|1,918 6,123 
.1287)1,654 5,351 
.1474|1,990 6,419 


.4815|2, 105 6,660 


-0378/1 ,804)5,820 || 


.0554)1,901 6,759 
0388/1 57815. 166 | 


H’se- || 
(000) | U.S.A.) ita | hold 


| A Michigan City 

| Muncie 
Richmond 

| South Bend 


Terre Haute 


| Total Above Areas 


POPULATION 


BY 


sands) | U.S.A. 


| 0519 


2,205.2) 1.2608 


ESTIMATES, 1/1/59 


ms m7 1,670.6 


} 
| 
| 
| 


133,027) 
518,929) 
190,112) 


4,247,071|1.3808|1 ,926/6, 222 


[US.A. 


Cap-| H’se- 
ita hold 


| .0491 1 ,665/5,592 
| ,0647 1,810 5,798 


.0432|1,723/5, 709 
.1687/2,137\7,187 
0618/1, 794 6,495 


RETAIL SALES— SM ESTIMATES, 1958 


Per 
Hsid. 
Retail 
Sales 


Buying 
Power 
Index 


Index 


Furn.- 
— 


Auto- 
motive 
($000) 


Gas 
Stations 
($000) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


3,117 


4,009 


3,701 


4,422 
3,299 


2,810 


1,539 


3,803 


3,545 


3,245 


2,778 


3,154 


2,448 


2,620 


2,711 


4,202 


3,067 


3,493 


103,672 | 


31,941 -0159 


‘- 


-0118 
-0053 
1420 
- 1064 


0435 


-0137 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


© SM, 


12,510) 
6,595 
4,961 
7,709) 
5, 822! 


1,857) 
5,172 
3, 857) 
7,031) 


4,496 
3,352 
6,677; 
3,224) 
30,010 
27,496) 


5,731) 
1959. 


446 
7,053 
6, 866) 


7,028) 


1,200 


1,469 


18,535 


6,473) 


2, 568 


2,002) - 


Before using these figures read foreword, page 13 


Table of Contents 


and Indexes, pages 3, 6, 8, 10, 11 


MAY 10, 


195 


9 


MP eY™ ercuzs, 


WHEN YOU USE THE STATION WITH THE 


gr INES + sounn ... plus 


merchandising 


tailored 
1430 KC . PRIMARILY NBC 


to fit your 
W [IR < product! 


INDIANAPOLIS 


5y7) ~ The “SM” symbols mark original, exclu- 
INDIANA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Total Per | Eating & |. | | Lumber-| 
COUNTIES Retail / Hsid. | Buying Index | Drink. | General Auto- Gas | 


CITIES Sales Retail Power | Quality | of Sales 


Places | Mdse. | , motive | Stations | Hdwre. 
continued ($000) S.A. | Sales Index Index Activity 


($000) ($000) | ( ($000) ($000) | ($000) ($000) 
Elkhart 129 ,664 ‘ 4,156 0618 ’ 11,883 o 26,481 10,345 720 
Elkhart 70, 857 -0288 | | h 7,626 , 465 8,236 li 83 14,979 5,421 5 
Goshen 10 , 426 .0108 2 1,796 ,576 i}! 5,898 2,411 
Fayette 25 462 . .0143 a . 2,022 : 4,597 


Connersville 23.573 0110 { > 1,553 . 2,15: 4,431 


Floyd ‘ ° A | | F ° 4,068 ° 369; 10,873 
Yew Albany 52,42 ‘ 3, 3, 313 2, 10,737 


Fountain : ‘ | 3, é . , 251) 6,153 
Franklin . i | &, d , 1,593 


Fulton . 3,004 
Rochester 1 f 0055 ‘ 2,713 \ 2,059 
Gibson 0145 ; d 244 A 5,499 
Princeton 3 0081 3,764 3 ; 339 4,040 
Grant F 0356 ‘ ‘ 824 A ¢ 12,768 
Marion 0279 3,990 3, , 338) 2, 836 10, 486 


Greene .0127 ; j ,237 4 C : 5,208 
Hamilton ,879) 0143 . F 858 ° ° 6,711 
Noblesville 5, 137 0080 3,380 , 183 5,159 
Hancock 27,156 0136 , , . ; ’ : 5,370 
Greenfield 097 0080 4,013 


Harrison , ° , d a - 2,664 
Hendricks J 7 7,854 
Henry : ; 2 d ’ : ’ s 11,554 

New Castle 56 7,535 
Howard 13,306 
12,241 
7,475 
; 5,492 
Jackson ; ‘ ’ d -944) o ’ 4,71 


3,616 


noKnomo 
Huntington 


Huntington 
Seymour 


Jasper 3,517 


4,602 
3,479 
6,224 
5,968 


Jay 
Portland 

Jefterson 
Madison 


Jennings p 
Johnson ’ .0178 
Franklin i, . 0083 .0058 
Knox ’ .0211 .0221 
Vincennes 33, -0167 | .0124 


| 
3,847) 
8,082 
3,957 
7,552 
6,283 

| 


Kosciusko cece ° . 0255 4,241 0219 , 709) , 675) 1,533) 7,891) 
Warsaw : 23, -O119 -0063 | 2g 5, 063 , 333 j 1,208 Q 3,500 


1,730 
Lagrange 12, .0061 2,723 .0073 | i | 046) 292! 


3,347 ° 272 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


ANDERSON—NOW a STANDARD Metropolitan Area 


Indiana’s 5th Metropolitan Market 


STATE'S NO. 1 STANDARD METROPOLITAN CITY IN SALES 
ACTIVITY . . . in Food . . . Automotive . . . Apparel... 
Furniture . . . Lumber-Hardware 

Anderson’s sales activity indexes in the above store groups 
dominate every Standard metropolitan city in the state. 
In the drug store group Anderson has the second highest 
index; in gasoline, the third highest. 

The Anderson Newspapers alone cover Metropolitan 
Anderson—thoroughly, economically . . . and they tie your 


own selling efforts in with the strongest buying activity to be 
found amoung the state’s top markets. 


The BULLETIN » The HERALD 


18,451 Morning 18,716 Evening 20,021 Sunday 


Represented by THE ALLEN-KLAPP CO. 
New York ¢ Detroit ° 


Chicago ° San Francisco 


THE CONCENTRATED 
ANDERSON METROPOLITAN MARKET* 
Met jitan by oO, 
A of Area 
Population 
Households 
Income 
Retail Sales 
Food 
Eating, Drinking 
Genl. Mdse. 
Apparel 
Furn-Hshid-Appl. 
Automotive 
Gasoline 
Lumb-Bldg-Hard. 
Drug 


122,600 
38,600 
$220,271,000 
136,985,000 
34,435,000 
8,434,000 
13,059,000 
9,145,000 
7,657,000 
26,305 000 
11,419,000 
10,507,000 
5,393,000 

“All figures from Sales Management, 5-10-59 


City Sales 
Activity 
index 


INDIANA 
COUNTIES 
CITIES 


Index 
of Sales 
Activity 


Buying | 
Power | Quality | 
| Index 


Crown Point. 
East Chicago. . . 


237,647 
167,912 
15,017 
24,259 | 


109,480 | 
47,221 
49,278 
38,368 
28,610 


RETAIL SALES— JM ESTIMATES, 1958 


136 985 
94,354 
16 ,933 


947 ,671 

880 , 609 
33,370 | 
16,626 | 
9,778 


33,028 | 
25,077 | 
56 ,325 
51,158 
41,739 
30,970 


Bloomington 
Crawfordsville. . 


26 ,894 
14,963 
12,421 
31,235 
13,733 


2,401 
14,626 
8,453 


11,301 | 
16,977 
10,293 


| 
| 


B 888 28! 


S&SB8S2S8 SS2SB ASS 


47 ,833 
26,931 
14,331 
15,659 
24,519 
15,712 


2 


22x e288 Bxe 


0072 
0078 

122 | 
0078 | 


7 


| 
| 
| 
4 | 
0132 | 
0060 | 


a2 


~ 


156 2,776! 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Eating & | | Lumber- 
Gas Bidg. 
Stations | Hdwre. 


! 
($000) | ($000) | ($000) 


($000) | ($000) | ( 


= sunt BR ... 4 
37,681) 49,116, 37,952; 

612) 1,149 

5,304] 3,500] 12,828) 5, 406| 

17,919) 16,610) 7,044) 
| 
18, 888} 18, 008) 
10,950 12,704 
| 318} 


789 
1,238 
| 


7,124 


2,531 


7,623) 
2,302} 
3,523 
2,069) 
1,497] 
8,434) 
5, 553| 
1,069) 


1,676 


3,429 
2 
5, 


679 
807 


6,183 
2,403 
724 
4,121 
3,334 
2,022) 


,316 
733) , , 1 
437 
958 
797 


5,709) 
4,760) 


1,365) 


615) 704 567 


SM Standard (4) and Potential (A) “Metropolitan County Areas. 
MAY 10, 959 


© SM, 1959. 


Before using these figures read foreword, page 13. 
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A Rich 9-County aaaamaes (— 


YW 7= WU fll ag 
Yj 
| ST Y : ! ISOLATED from the effective influ- 


YY ence of Metropolitan Newspapers and 
Sunday supplements. . . . Isolated geo- 
graphically and media-wise . . . 270,000 
population with above average family in- 
come .. . a self-contained economy with 
diversified industries . . . An Ideal Test 
Market! 


THE TERRE HAUTE TRIBUNE-STAR 


DAILY CIRCULATION OVER 58,000 
SUNDAY CIRCULATION OVER 45,000 WITH LOCAL PICTURE ROTOGRAVURE SECTION 
Represented by E. A. Faulkner & Associates, New York, Chicago, San Francisco 


SH. The “SM” symbols mark original, exclu- 
INDIANA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per | Eating & ’ Lumber- 
COUNTIES L Buying | Index Drink. | Auto- 
Power | 


Gas Bidg. 
CITIES Quality | of Sales | Food Places x motive | Stations | Hdwre. 
continued | U.S.A, index index Activity | ($000) ($000) ( ($000) ($000) ($000) 


Randolph 963 | 0136 | 2, 0152 | 5,808, 1,276) 4,879 3,039 
Winchester K ° y | 2,368) 628 | K 2,362 744) 
Ripley j J d 5,036 1,355 
Rush : ; | 3, : | 3,938 
Rushville 5,63! 7 005: 2 3,064) 
St. Joseph : ‘ , i 66,494 
Mishawaka 9,42! 246 23 | f 13,194 
South Bend- j 
Mishawaka 19.8: 3 78 | 128 60,304 
ASouth Bend , 19! 7 f 125 d 47,110 
Scott ; ‘ x J 3,348 


Shelby 
Shelbyville 

Spencer 

Starke 


Steuben 
Sullivan 
Switzerland J 
Tippecanoe t .0472 
Lafayette- 
West Lafayette. 5, OS 1423 
Lafayette f 0343 
West Lafayette i) 5 0080 
Tipton y .0060 
Union A -0034 
Vanderburgh 3 1021 
AF vansville 2 57 0999 
Vermillion ‘ .0084 
Vigo 24, 0621 
ATerre Haute of wd t } : 4 " y | i! 27,612 


Wabash , ° , | | 2,372 

Wabash 21, 5 | 5 70! 4 1,628) 
Warren } 
Warrick 


Washington 
Wayne ‘ . ; 5 ’ | 7,402 
Richmond 70, 5% - 038 : y a , 95: | a8 7,923 . | ‘ — 
Wells ; d | 4, : .754) 2,193 
Bluffton 882 | . ; 38 |i 4,464) | 3, s : 1,508 1,404) 
White ; d | 4, ‘ -685) | ‘ 3,404 4,203) 
Whitley ‘ ‘ i ‘ 467) 180) 083 2,357; 2,241! 
Columbia City ,323 | .0056 | 00: 31 | 19% 565) 2| 475| ; 962) 1 003 


| 2 | . 
l'otal Above Cities 3,835,141 } 5730 | § 8380, 836) 264,162) 570, aes 236,201) 211,839) 727,941 <7 2a 142,967 


State Total 5,142,869 | | 2.ser2 | 3, : | 1,201 at on 355,894) 638,526| 262,456) 260,553] 954,372| 454,201] 434.7171 178,248 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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Terre Haute,] | o"a"""* 
WTHl TY Indiana ) lO Sse 


offers lowest cost per thousand homes | Represented 


4 nationally by 
of all Indiana TV stations © Bolling Co. 
—_ —_ — . - a . eS New York, Chicago, 
Boston, Dallas, 


Los Angeles, San Francisco, 


/ 57 The “sm” re enh ane, exclu- 
INDIANA RETAIL SALES— ESTIMATES, 1958 a a as we te 


| Per | Eating & . | 

METRO i > | Held, oe Index Drink. | General Auto- | Gas 
AREAS Sales | Retail uality | of Sales Places Mdse. 1 Appl. motive | Stations | 
(continued) | U.S.A. | Sales index ndex Activity | ($000) ($000) ($000) ($000) 


Anderson... 985 |. 3,549 | .0703 | 100 | 8.434) 13, : 26, 305 419) 5,393 
AE tkhart 664 | 4,156 | .0618 | 109 | 6,950 : ‘ 26,481 ; | 3,927 
Evansville 3.448 | 1208 | 95 | 449] 20,282) 30,223 38,082) 22,336) 9,489 
Fort Wayne : 4,009 | .1420 | 109 21,876] 54,694 54,182 F 15,617, 9,100 
Indianapolis j ; 4,545 | . 117 y 73,697| 185,219 y 180,285, 70, 47,414) 46,635 
Kokomo . oe 3,612 | . 100 A 4,407| 9,358 ‘ ; 13,306 ; ,785| 2,159 
ALafayette i | 3,764 | . | 102 7 8,154] 13,952 y 14,549 585, 6, 4,659 
AMarion, ... e : | 3,402 | . 89 824) 4,952) 7,792 12,768 6,721) 7, 2,554 
AMichigan City . : 4,055 | . 99 ' 7,623} 10,686 i ‘ 17,980) 10,142) 7, 3,555 
Muncie. . d 3,493 | . 100 : . 21,731; 9,128) 9, 4,025 
ARichmond : 3,73 | . 470), ’ 16,699} 7,402) 7, 3,222 
South Bend é - | 3,978 | .1850 494 : , : 51,672) 221 .373| 9,594 
Terre Haute ‘ | 3,604 0616 | : ’ , 450) . 22,833) ; +320) 4,563 


3,985 | 1 1. 3487 | (107 : 601, 308. 466 e 608.3 272} _ 1. pani 148,933) 496 873 | 174,233) 108,075 


(Other “West North Central States: Kansas, Minnesota, 
Missouri, Nebraska, North Dakota, South Dakota) 


| 


NUMBER OF OUTLETS | > NUMBER OF OUTLETS 


| 


page 356 


County City County 


Fort Dodge... Webster... 
Fort Madison Lee 

lowa City..... Johnson... 
Keokuk Lee 

Le Mars Plymouth . 
Marshalltown Marshall 
Mason City... Cerro Gordo 
Muscatine... .Muscatine 
Newton .. Jasper. . 
Oelwein Fayette 
Oskaloosa... .Mahaska 


} 
u 


. . Kossuth. . 


a 8 | Pop. (thous. 


SBS8 5 | ois 


owwo w 


Burlington... .Des Moines. . 
Carroll....... Carroll... . 
Cedar Falls. .Black Hawk 
Cedar Rapids.Linn. . 
Centerville... . Appanoose 
Charles City. Floyd. 
Cherokee... .. Cherokee 
Clarinda... . . Page Ottumwa... ..Wapello 
Clinton. . Clinton | Perry Dallas 
Council Bluffs. Potta- Red Oak Montgomery | 
wattamie 5 | | Shenandoah . Page... . 4] 141) 
Creston. .... Union... : || Sioux City....Woodbury...| 95.9}1,013) 
Davenport... . Scott. . J 155 | 82 Spencer Clay -6] 168) 
Decorah... .. . Winneshiek d 28) | 16 Storm Lake. ..Buena Vista 4] 156 19 
Des Moines... Polk ied ° | 422) 254 Washington. ..Washington -3] (158 23 
Dubuque Dubuque " 145) | ££. Waterloo Black Hawk 8] 780 164 


Estherville... .Emmet ‘ | 6 8 16 Webster City.. Hamilton , 141 21 «21 
Fairfield Jefferson 7.9} 138' 15 21 #11 | 17 


_ 


= 
Noeoocoewvwon @& 


San 


SSRSRSRSR SSE S | Orink. 


=_ 


wewea 


— 


WwW 
owwaws &a=—@w 


Lad 
> @ 


POPULATION is EFFECTIVE a 6 The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1 BUYING INCOME | mM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


— Income Breake f Household 
COUNTIES sumer ncome Breakdown of Households 


CITIES House- Spend- 


| 
Total holds | ing " Not ‘ $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004 over 
(thou- (thou- | Units Dollars of Per | Per ) % Y, % | & % ? % | % Y, 

sands) S.A. sands) (thous.) (000) USA. Capita Held. C.8.U.| Heid. Hsids. Inc. | Hsids. Inc. | Hslds. Inc. |Hsids. Inc. | Hsids. Inc. 


Adair. -3| .0064) 3.6 3.7 17,085 0058) 1,512) 4,746) 4, 618| 4,072] 30.6 11.3 31.3 24.5 28.5 37.4, 6.2 12.4| 3.4 14.4 
Adams . -0044| 2.3 2.4 10,736; .0034) 1,394, 4,668) 4,473) 3,852] 34.9 13.6 29.1 24.1 | 27.4 38.0) 5.8 12.2) 2.8 12.1 
Allamakee -3) .0088 4.4 4.8 s 19,387) .0064) 1,267) 4,406) 4,039) 3,651) 36.0 14.8 | 33.2 29.0 | 23.3 34.0) 5.0 11.2) 2.5 11.0 
Appanoose i -0101 5.9 6.0 . 22,102; .0071, 1,249) 3,746 3,684) 3,291 " 5 7 27.8) 21.0 34.0) 3.3 8.2) 2.0 9.4 

Centerville 7. 0044) 2.6 2.7 10,119' .0033) 1,314) 3,892 3,748 3,640} 42.: 7 25.5 22.4 | 24.9 36 5 4.3 9.6) 3.0 14.1 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13 
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15 Satellite Stations ARB- Oct., 1958 


20,070 More Homes 219,400 Homes In 


In 6 Additional Nebraska, ln Neh Minn. 


Iowa, Minnesota Counties South Dakota 


Your GEORGE P. HOLLINGBERY representative will be 
happy to tell you the complete story of this Siouxland 
Satellite Coverage which proves conclusively that the com- 
bination of CHANNEL FOUR’S superior signal and top- 
flight NBC-ABC-LOCAL programming produces the first 
place leadership of KTIV .. . . Channel 4 in Sioux City. 


More SIOUXLAND HOMES are Reached by 


KTIV Channel 4 SIOUX CITY, IOWA 
Than Any Other SIQUXLAND TV Station 


JS POPULATION EFFECTIVE SM The “SM” symbols mark original, exclu- 
mM ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
| Con- 
COUNTIES sumer — 
CITIES House- Spend- | | | | | | 
continued Total ‘ holds ing . % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
thou- of | (thou- Units | of | Per Per | % % ¥/ % % %% % % 70 fo 
sands) | U.S.A. | sands) | (thous.)| s (000) | U.S.A. | Capita) Hsid, | C.S.U. . | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


IOWA 


Income Breakdown of Households 


Audubon 0066 ' 3.6 (580, 0084) 1,442| 4,876) 4,606 7 9.6 | 32.6 38.9 | 30.6 24.9| 6.8 13.1/ 3.3 
Benton 9} .0125 F 7. ; 568). 5,081, 4,940 A .3 | 28.1 19.7 | 30. 36.8) 8.2 2 
43.6 | 13.8 8 
42.4| 14.0 20.7| 7.4 
7 
8 
6 


13.5 
| 20.6 
Black Hawk .0698 , 43. , y ‘ P 6,279) 5,331 5, . .1 | 18.4 10.5 | 

edar Falls 0112 : 8.6 37,928, .0123| 1,935! 7,156) 4,410) 5, 3. 3111.5 6.7 

A Waterloo 0462; 25. 29.3 162,703; .0529) 2,014) 6,508) 5,553) 5, , 3.0 | 18.5 10.1 | 44.2 | 14.6 
Boone 0} .0149 J y r 43,395. d 5,563) 5,105) 4, is i .8 16.7 | 36.6 39.8/ 9.6 

Boone ? .0070 : ! 22,288) .0072| 1,827) 5,436) 4,953) 5,071} 21. 3 | 22. 14.0 | 42.6 | 10.3 
Bremer 3} .0110 3 : j 28,925, . 5,075, 4,450) 4, , 5 | 27.2 20.4 | 39.7 | 7.8 

| | 


Buchanan : .0127 , , . ’ ° ’ 4,885, 4,580 4,216) ° -3 | 27. 21.0 2 37.1 

Buena Vista ‘ .0130 . . y J a ° 5,840) 5,191, 5,121 . . 7 14.8 | 4 38.0 | 
Storm Lake 0048) 2. 3. ,298| .0056) 2,050| 6,653) 4,942) 5,615) 16. -5 | 18.3 10.4 | 44.6 42.4 | 

Butler . ‘ x , ‘ é ° 4,939 4,846) 4,345) 27. -5 | 31. | 29.1 36.6 


Caihoun ‘ " ‘ ’ ° ; 1, 5,264 6,264) 4,780) q -0 | 27. 9 35.6 
Carroll } d 4 ‘ . -0127 1, 6,011) 5,581) 5,369) 20. b ° 3 34.1) 
arr 7.0) . ; 2.! 3,219) .0043) 1, 6,957; 5,238) 5,997] 13. 3 | 25. -7 34.4 | 

Cass , d i . ; 5 0098) 1, 4,946 4,789 4,400] 28. y J ? 3 4.3 

Atlant 7 2. 2.9 3, 0043) 1,708, 5,465) 4,523) 4,704 ’ -5 | 29. 6 36.3 


Cedar 4 , .0106| 1,750) 5,887} 5,222) 5,110} 22. " | 34.2 35.6 
Cerro Gordo t d a A q A .0312| 1, 5,781) 5,361) 5,297) . . ° . 9 40.1 
Mason City ‘ 35 ‘ . 2.6 4 0216) 1,893) 6,211| 5,274) 5,602) 14.0 3.5 2. 9 | 43.3 41.3 | 
Cherokee 8} . . q . ’ .0105| 1,725 6,235! 5,495) 5,476) 
Cherokee 2.! 2.1 2,464) .0041| 1,502) 5,665) 4,986) 5,202 


Chickasaw " é ° e ° ’ 0071 ’ 5,098 4,664 4,282 
Clarke , t ‘ ' j .0046| 1, 4,722) 4,427| 4,024) 
Clay 8}. , : . , .0116| 1, 5,793) 5,436) 5,209} 

encer 3.3 17,619} .0057 6,076) 5,339) 5,578} 


| | 
Clayton a. 30,829, .0101| 1,511 5,054) 4,601) 4,256 
Clinton : ( A . “ 98,549, .0320) 1,7 5,631, 5,356) 5,183} 
Clinton 35 61,797; .0201) 1,761) 5,722) 5,193) 5,272) 
Crawford . ’ : e 30,771; .0100 1, 5,698) 5,305, 4,971 


| 
Dallas o . : 39,110} .0127 5,285) 5,215) 4,791 
Perr ‘ 11,555} .0038| 1,864) 5,252) 5,252| 5,005) 
Davis oe . . : 12,338) .0040) 1, 4,406) 4,254) 3,674 
Decatur : ’ , a .0049| 1, 4,204) 3,692| 3,334 
| | 
Delaware |. ’ 26,968} .0088 | 6,604} 4,994) 4,696) 
Des Moines : .0277 " y 87,414, .0284| 1, 5,603) 5,142) 5,128 
Burlington 16 0206 : 3 66,186) .0215) 1,830) 5,562) 5,091) 5,153) 
Dickinson .0| .0074 p : 22,856 0075) 1, 5,714) 6,315) 5,113 
Dubuque 3) 0471 : t . 139,096) .0452) 1, 6,323) 6,003| 5,433; 
ADubuque 59.6) .0341 ' 21.7 107,770 .0350 6,571| 4,966, 5,618 
Emmet 4) .0082 ‘ . : 26,511| .0086/ 1,841) 6,165) 5,302) 5,399] . ; 
Estherville 7 0044 2.3 2.9 15,172 .0049| 1,970) 6,597) 5,232) 5,819] 18 - 9. 3. 39.8 | 12.7 


SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1959. Before using these figures read foreword, page 13. 
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faverte CLAYTON 


wa ONLY 


RLACKMAWK] BUCHANAN | DELAWARE [ovevaue THE 


waltuoo an coumes ees IOWA 


IQUE 
TELEGRAPH HERALD 


o] Sql a ll THREE 


CEDAR RAPIDS 
THE CEDAR RAPIDS GAZETT 
* 


feroan CAN 

SELL 

THIS 
QUALITY 
QUARTER 


These 22 counties in the Quality Quarter ac- Here’s the newly-formed /owa Three newspaper group, represent- 

count for over 25% of lowa’s buying power! ing a completely new and common-sense advertising approach 
to northeastern Iowa. These three influential newspapers have 
joined together to “clear the air” about newspaper circulation 
and coverage in lIowa’s fastest growing 22-county area: the 
Quality Quarter. 


If you've been under the impression that a “state-wide” Iowa 
newspaper is delivering enough circulation in the Quality Quarter 
aubiaaie 4 to sell your products, take another look! You've been missing 
a Only 19% daily cover- 2 
. y ivr y four out of five families. In an area accounting for 26% of 
DUBUQUE age from the combined I a? | 51 sales ‘ve be ee ra h: wehand 
= : morning and evening owa § total retail sales, you ve been getting /ess than merchandis- 
circulation of the able coverage! 
state-wide” paper. In the Quality Quarter you should: 

Compare the total daily circulations. Don't be confused by 
“state-wide” coverage on Sunday. Most national 
advertising runs daily. 

Compare coverage with up-to-date household estimates 
Old 1950 census figures are about 139% under 
actual population. 

22-County [Percentage Compare the local acceptance of The lowa Three. They 

State Total | Quality Quarter) of State ARE the hometown newspapers in the Quality 

Population 2,747,300 722,000 26% Quarter. No other newspaper can come even close 


Wousenolds 842,900 214,700] 25% , ie Pog pooh wegese a ie a a 

- urprised at the statistics s n at the le oncerned abou 

Vetet Retell Sates] 98,606,008,000/9 690,008,000) _ 20% wha you've been missing? Then call any one of the three na- 

Effective Buying | $4,696,007,000 /$1,228,300,000) 26% tional representatives of The lowa Three group. They'll open 

ae your eyes even wider. They'll prove to you why it takes the 

combined coverage and influence of The lowa Three to get your 
share of the sales in the Quality Quarter. 


63% daily coverage 
by The lowa Three 


CEDAR RAPIDS 
et 


4 


Here’s why it’s called the Quality Quarter: 


Compoare circulation coverage 
in the Quality Quarter: 


| Percentage of 
| Total Daily | Households Covered 


The lowa Three 136,298 63% ENS ae The c 0 lh Rapi ie Gacatte 
“State-wide” paper| 41,253 19% . Dubuque Telégraph- Herald 
Wineries cay Courier 


Sources: Sales Management Survey of Buying Power, May, 1959 ; 
ABC Annual Audits for 12 months ending March 31, 1958 re 
Represented by: 
Allen-Klapp Co 
Jann & Kelley, inc 
Story, Brooks & Finley 
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OSCEOLA DICKINSON KOSSUTH WINNEBAGO | WORTH WITCHELD HOWARD WINNESHIEK Counties ond cities on this mop 


CERRO GORDO % are charted in proportion to net 
: FLOYD ; . 
Mason City CHICKASAW Effective Buying Income: Scale, 


Charles Cit FAYETTE CLAYTON 0049 sq. in. equals $1 million. 


HUMBOLDT G WKL BUTLER | BREWER Cities shown ore those having 
WEBSTER WARD net Effective Buying Income of 
: $15 million and over 


LACK HAWK 
Fort Dodge 


Ovdugue 


BUCHANAN 
DELAWARE 


JACKSON 


| MARSHALL 


CLINTON 


Marshalltown 


Cedar Rapies * 
* 


JASPER 


Des Moines 


MUSCATINE = 
=: Muscatioe © 


JOHNSON 


LOUISA 


lowa City 9 DES MOINES 


WADISON] WARREN MARION MAHASKA KEOBUK WASHINGTON 


= Burlington 2oos0 
Osbaioosa a me 


MONROE WAPELLO JEFFERSON 


TAYLOR APPANOOSE Ottumwa | 
DEC AYNE 
RINGGOLD — VAN BUREN 


f 
Masee Cie 
! 
CERRO GORDO 
Orel o MACK a 


‘weasTer 


RETAIL SALES MAP 


PRINCIPAL CITIES: County end geogrophic lecetion 
of cities with 1956 retail sales of $25 million or more. 


—? ~ POPULATION EFFECTIVE. @ The “SM” oni mark original, exclu- 


IOWA ESTIMATES, 1/1/59 BUYING INCOME— _ESTIMATES, 1988 sive estimates by SALES MANAGEMENT. 


| | Con- | 
COUNTIES | sumer | 
CITIES | House-| Spend-, — | | | 
continued Total % | holds | ing | P Net % ne | $0-2,499 | $2, 500-3,999 | vag namage | $10,004 over 
thou- of | (thou- | Units (thou- Dollars of Per | Per ee ‘ < 
sands) | U.S.A. | sands) (thous.) sands) (000) | U.S.A. Capita! Hsid. | C.S.U.) Hsid. Hsids. Ine. |Helds. in. Hsids, ne. |Hslds. Inc. Held. Inc. 


_ Income Breakdown of Households 


_ 


5,306) 4,606) 4,469) 28.1 0.5 27.2 19.4 | 31.6 37. 7| 8.5 
7| 5,344) 4,654) 4,777] 23.6 7.4 | 23.8 15.9 -1 42.6] 9.8 
5,387| 4,973] 4,799] 21.7 6.8 | 27.6 18.4| 36.2 40.2| 9.5 
5,991) 5,038) 5,316] 16.7 4.7 | 23.3 14.0) 42.2 42.4 | 11.5 
5,860) 5,745) 5, = 21.3 6.1 | 27.6 16.7 | 32.8 33.4 | 10.5 
4,723) 4,318) 4 32.1 12.0 | 31.5 24.9 | 26.4 35.0| 6.4 
23,588 | 5,242) 5,128) 4,638) 26.7 8.6 | 29.4 20.2 | 29.9 34.5 | 8.4 
22,505 5,358) 5,358) 4,851) 21.0 6.5 | 29.3 19.3 | 34.7 38.2) 9.6 


Fayette ° .0154 1 

1 

1 

1 

1 

1 

1 

1 | ! 
18,712) . 1,376) 4,564| 4,158) 3,772) 33.6 13.3 | 33.5 28.3 35.3) 5.5 

1 

1 

1 

1 

1 

1 

1 


Oelwein § 0049 
Floyd 23. .0132 
Charles City b 0067 
Franklin 


8.5) 41,917 
14,428 
11.8] 38,788 
22, 166 
29,299) 
15,113 


~ 
~es 


ad 


Fremont 
Greene 


Grundy 

Guthrie 

Hamilton 
Webster City 


oe 2 2eaqns nw th 


35,093 | 5,483) 6,317) 4,935] 21.8 6.6 | 30.7 19.9| 31.7 34.4| 9.4 
15, 158 5) 6,316) 5,053) 5,512] 14.6 4.0 | 28.1 16.3 | 37.7 36.4 | 11.8 
25,943 6,328) 6,328, 5,717] 19.5 6.1 | 26.5 14.8 | 32.0 29.8 | 12.2 
30,806 5,453} 5,103, 4,860) 23.3 7.2 | 27.7 18.2| 33.6 37.0| 9.5 
25,226! 4,946| 4,760) 4,297] 31.6 11.0 | 29.7 22.0| 26.4 32.9| 7.5 
28,941 5,168, 4,452, 4,356) 28.0 9.6 | 28.3 20.7 | 31.3 38.5| 8.5 
18,211 7.7 


D' 4,922) 4,553 4,121! 35.2 12.8 | 27.6 21.4 -3 32.7 


Hancock 
Hardin 
Harrison 
Henry 
Howard 


one oomoereeawaqaen a & 


pala 
coe emer oO @@ganedgw-+ @- 


iINoe-mwseasnwan od 


ewan & to 


| 


® SM. 1959 Before using these figures read foreword, page 13. 
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A good 
SALESMAN 


commands 
respect... 


and 
so does a 


sood 
STATION! 


A really good salesman commands respect for 


himself, his product, his company. Respect 
means confidence — belief — SALES! 


The same is true of radio stations. Some do command 
respect, and this does make a difference! People in lowa 
have respected WHO for generations. They respect the 


advertising they hear on WHO because they know that WHO 

sees to it that everything we broadcast is dependable, WH® 
respectable and sound—news, sports, entertainment , 
AND COMMERCIALS. for lowa PLUS! 


Des Moines . . . 50,000 Watts 


, ‘ . Col. B. J. Palmer, President 
than listen to the next four commercial stations P. A. Loyet, Resident Manager 


combined. And they BELIEVE what they hear! Robert H. Harter, Sales Manager 

You undoubtedly evaluate the stations you select gNBic WHO Radio is part of Central Broadcasting Company 
- / which also owns and operates 

as closely as you do your salesmen. When you —e WHO-TV, Des Moines, WOC-TV, Davenport 


° ° ° . Q Affiliat 
want a top-notch radio station in lowa, ask PGW ‘ ry 
about WHO Radio—lowa’s greatest! J Peters, Griffin, Woodward, Inc., National Representatives 
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Asa result, more lowa people listen to WHO 


a word of... 


CAUTION! 


You are entering country where Non-Urban 
Dwellers make up better than two-thirds 
of the population! They live on soil-rich 
farms and in communities of 2,500 or less. 
In many ways they are no different than 
city cousins, but they insist on a particular 
kind of service KMA has learned to give 
them. KMA is termed “The Heartbeat of 
the Cern Country” because 33 years of 
emphasis has been on serving this great 
majority. They respond with an earnestness 
and quality you can bank on. 
Ve 


Effective Buying Income 
Population 

Number of Families 
Non-Urban Population 
Gross Farm Income 


Average Family Income 


$1,455,697,000 
950,600 
296,800 
681,800 

$1,114,161,000 

$ 4,734 


$1,048,492,000 
221,941,000 
190,999,000 
73,670,000 
31,461,000 


Retail Sales 

Food Sales 
Automobile Sales 
General Merchandise 


Drugs 


67 Counties (N.C:S.} 


lowa, Nebraska, Kansas, Missouri 
Estimates from 1959 Sales Management Survey of 
Buying Power and SRDS. 


For all the facts see your Petry Man 


SHENANDOAH, IOWA 


5,000 watts—960KC—ABC 


POPULATION 
ESTIMATES, 1/1/59 


| | Con- 

sumer 
House-| Spend- Urban 
Total % | holds ing » 
(thou- of | (thou- | Units | (thou- 
sands) | U.S.A. | sands) | thous.)| sands) 


3.2) 


IOWA JM 


COUNTIES 
CITIES 
continued) 


Humboldt 
Ida 


3.9| 
3.5| 


lowa 


Jackson 

Jasper 
Newton 

Jefferson 


Fairfield 


Johnson 
lowa City 

Jones 

Keokuk 


0196 
0106) 


Kossuth 
Igona 
Lee 
Fort Madison 
Keokuk 
Linn 
AVedar Rapid 


Louisa 
Lucas 
Lyon 


Madison 
Mahaska 
Oskaloosa 


Marion 


Marshall 
Mar 

Mills 

Mitchell 


halltown 


Monona 
Monroe 
Montgomery 


Red Oak 


Muscatine 
Muscatine 

O'Brien 

Osceola 


Page 
Clarinda 
Shenandoah 

Palo Alto 

Plymouth 
Le Mars 


wen 2 wt bw 


Pocahontas ° ° . 4. 
Polk -1514 «85.8 3996. 
ADes Moines 1213 68.9 81.: 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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EFFECTIVE 


BUYING INCOME— 


Por 
Heid, 


ESTIMATES, 1958 

Cash | __ 
In- 

come 


5,870 
6,088 
5,468 


4,875 
5,448 
6,259 
4,367 
12,081) 4,474 


96,262 6,732 
7, 866 
5.027 


4,381 


| 6,241 
56| 6,880) 
5,208) 
5,767] 

| 5,136 
1,905) 5,945) 
2,022] 6,316 


} 
1,510 4,984 


1,398) 4,405) 
1,712) 6,120 


0089 
0788 
0567 


-0052 
0048 


1,524 
1,548 
1,609 
1,394 


4,811 
4,784 
4,632 
4,725 


991 


34,021 


5,723 
6,142 
4,747 
4,907) 


1,776 
1,953 
1,224) 
1,465) 


1,552 
1,293 
1,645 
1,680 


4,986) 
4,573 
4,902 
5,179 

| 
5,015) 
4,863 
5,537 
6,365 


-0041 
.0082 
0040 


0171 
0106 
0106 


1,567 
1,523 
1,775 
1,800 


1,510 
1,652 
1,709 
1,533 
1,633 
1,801) 


4,896 
4,863 
5,500 
5,271 
5,631 
5,854 


8,754 
12,649 
21,612 
38 857 
11,708 


26,278 
530,391 


142,783 


1,743 
2,004 
2,087 


6,019 
6,182 
6,426 


| 5,434 


| 4,259 
4,133 


| 5,097 


| 4,568) 


23.5 
23.3 


6.7 
6.5 


6,045) 
4,759 
5,338 
4,660} : 
5,380 
5, 685) 


4,398) 
3,692 
5,294 


4,159 


4,268] : 


5,423 
4,096 
4,298 


4,413 
3,622 
4,368 
4,720} 22.7 


4,562) 
4,493] : 
5,016 


4,319) 
4,374) 27 
4 


4,985) 
5,023] 27 


5,415 
5,650 


5, 7870 15.3 


a _ 
$0-2,499 ace 
. |Hsids. Inc. | Hsids. Ine. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


~ Income Breakdown of Households 


ee 
$4,000-6,999 | $7,000-9,999 $10,0004 over 
| Hsids. : 


Hsids. Inc. inc. Hsids. Inc. 


16.6 
18.6 
17.3 | 


28.9 
28.9 
23.7 


24.7 
26.0 
28.3 


| 10.8 
12.3 
| 10.3 


8.2 
8.3 
6.2 


14.8 | : 
14.9 | 31. 
18.8 | 28. 


14.5 
14.4 | 
15.7 | 
12.9 
14.0 


20.7 | 
17.5 | 
12.4 
26.9 | 
24.6 | 


17.7 
22.0 
26.1 
10.0 
11.1 


14.0 
9.9 
21.3 
26.0 | 


17.6 9 25.1 
19.4 9 27.2 
19.3 
13.1 


noe 


NIN +S OS OC 
rnOnaonas’ 


6.4 
8.9 
8.0 
10.3 
| 10.6 


| 10.1 
. 13.1 
41.0 13.6 


37.7 


SM, 1959. 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


Of the top ten markets 


in the United States. 
nine are cities... but 


ONE IS A STATE 


POPULATION is number seven for one 


1. New Yo rk ] 4 521,000 reason—the unique circulation of the Des Moines 


Register and Tribune. These are not just city papers 


2. Los Angeles 6,476,700 —but are statewide, read by 70% of the whole state of 


lowa (population 2,715,000). Not only are they the 


3 Chicago 6,430 700 “hometown papers for the whole state of Iowa,” the 


Register and Tribune reach a higher percentage of the 


. . population than any other paper in any other of the 
4. Philadelphia 4 390,700 


nine leading markets. Markets, as you know, are not 

F 3 909 800 a matter of geography, but rather of people—so in 

5. Detroit 7 ) preparing your next schedule, remember the Des 
Moines Register and Tribune cover America’s 


6. Boston 3,041,500 SEVENTH market. ... For more information call 


7 IOWA 2,747 300 Scolaro, Meeker & Scott or Doyle & Hawley. 
8. San Francisco 2,742,700 Des MoInes 
9. Pittsburgh 2.410000 | REGISTER anv TRIBUNE 


10. St. Louis 2,065,200 


SALES MANAGEMENT'S SURVEY OF BUYING POWER 


350,000 COMBINED DAILY + 500,000 SUNDAY 


Gardner Cowles, President 


MAY 10, 1959 


47TH 
IN 


Population 


TV 
THE 


Homes 
TV Homes 


Effective Buying 
Income 


Retail Sales 
Farm Population 


Gross Farm Income 


MARKET 


U.S. 


1,632,100 
501,200 
438,400 


$2,879,387 ,000 
$2,042,370,000 

322,300 
$1,213,506,000 


Peters, Griffin, Woodward, 
Inc., Exclusive National 


tatives 
THE QUINT CITIES 


DAVENPORT | iow, 
BETTENDORE / 


ROCK ISLAND 
MOLINE 


EAST MOLINE 


WOC-TV Davenport, lowa is port of Central 
Broadcasting Co., which also owns and operates 
WHO.TV ond WHO Radio, Des Moines, lowa 


Sales Management — “Survey of 
Buying Power — 1959” 


TD 


JM POPULATION 
ESTIMATES, 1/1/59 


|. | 


~The: “sm” por mark aan exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE 


IOWA BUYING INCOME— 


COUNTIES 
CITIES 
continued 


ESTI MATES, 1958 


| Con- Income Breakdown ot Households 
| sumer | | 


House-| Spend-| Urban 

Total | % holds ing Pop. Net | % | bt 499 | $2, ,500-3,999 Y 000-6, 999 
thou- | of (thou- | Units | (thou-| Dollars | of | 

sands) | U.S.A. | sands | (thous.)| sands) (000) | U. 8. A. Hsia. Ine. ‘Hsia = Hsia Ine. 


124,673] 
89,601 

| 

30,941) 

12,249 

29,173) 


$7,( 000-9, ,999 
‘Hits, Ine. 


($10,000 over 
Hels. Inc. 


Per | Per 
Capita) Hsid. | 


5, 397 5,089) 4,936 
5,531) 5,062) 5,120) 
} 

5, 428 | 4,358, 4,391 
4 537) 4,375) 3,770 
5, 610, 5,504 5.046) 

| 
| | 
| 6, 230| 5,500) 
| 6,371] 5,415] 
| 4,956) 4,956) 
| 5,425) 5,346 


|.S.U.| Hild 


-0428 
0300 


Pottawattamie 75.0 
ouncil Bluffs 52.5 


23.1) 24.5) 64.2 24.2 4.5 


42.9 


10.2 
11.0 


5.4 19.5 
5.6 19.8 


oor) 1,687) 
0040) 
7” 


Poweshiek 
Ringgold 
Sac 


0112 33.7 
30.7 | 


36.3 | 


20.6 
15.1 
24.1 


1,441) 


229,908! 
180,311 
21,808} 
36,887) 


Scott 
AbDave 
Shelby 


Sioux 


5,673 
5,750) 
4,406 
4,823} 
| | | 
6,212) 4,233) a 
7,786) 3,943| 5,353 
19} 5,179| 5,179) 4,662} 
4,617| 4,380) 3,860) 
valk 
1,523 
1,391 
| 1,638 
| 1,707| 


40.4 
40.6 
34.0 
35.1 


25.1 
25.4 
21.0 
23.3 


0747) 
0586 


; ° 86,352) 
Ar 29.6 5 5.6 61,506 
Tama 33,666) 
Taylor 17,082 
| 


Story 


36.7 
36.1 
35.0 | 
32.8 | 


22.5 
26.9 
22.4 
14.7 
Union 24,948) 4,455 

4,733} 
4,049) 
5, 101| 


5,289) 
| 


4,455) 
4,1 41) 
3,933) 
4,810 
4,783 

| 


4,077 : q 2 36.8 
4,190] 31. A 3 -5 | 32.3 41.2 
3,447] 34.0 
4,678 43.1 
4,848) 43.8 


14.3 
12.9 

9.1 
15.6 
16.4 


reston 
Van Buren 
Wapello 


ttumwa 


| 1,495) 
1,656) 
1,833] 

1,304) 


Warren 


4,789) 
5,150) 
5,248) 
3,877 


4,459 
5,150) 
4,810} 
3,673) 


4,122) 
4,672) 
4,823] 2 
3,176 


36.8 15.5 
33.9 22.9 
35.9) 9. 1] 6.2 23.3 
31.9 6.0 


Washington 

Vashington 
Wayne 

Wobster 2. a 5,501) 5,137 
5,697| 5,103 
11, 622| 5,611) 5,063 
‘0103 1,449) 5,038) 4,289 
-0032' 1,523' 6,090 3,609 
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1,679) 


40.2 | 
1,769} 


41.2 
35.0 
32.2 | 
33.3 | 


21.6 
22.9 
23.1 
21.1 
23.4 


Fort Dodge 
Winnebago 
Winneshiek 


Decoral 


1 
0158 8.6 6 
-0073 3.7, 1 
-0126 6.3 4 
0037 1.6 7 


5.7 


SM Standard (4) \) Metropolitan County Areas 


and Potential ( read foreword, page 13. 


Col. B. J. Palmer 
President 


Ernest C. Sanders 
Resident Manager 
Pax Shaffer 
Sales Manager 


Peters, Griffin, Woodward, 
lac. Exclusive National 
Representatives 


14 Counties 


ag oe mond ba cg 
= ors ee 114,114,000 


Retail Sales $ 811,106,000 
Farm Population _. 102,700 
Farm, Population —. 102,700 
— 


sna 426,955,000 


Sales Management — “Survey of 
Buying Power — 1959” se 


THE QUINT-CITIES 


2 States 
THE QUINT CITIES 
Tops in Radio Programming 
from 1-4-2-0 Radio Row 
Where Good Listening 
Comes First 
NB 


SAVE? 
I ENPORT |; IOWA 
BETTENDORF | 


ROCK ISLAND 
MOLINE 
EAST MOLINE 


360 SALES MANAGEMENT 


HOW THEY SPEND 
*535,884,000* 


in DAVENPORT 
METROPOLITAN AREA 


With Effective Buying Income* boosted MORE THAN 25%, 
families in the rich, progressive Quad-City market are 
ready and waiting for your sales story. And they'll look for 
it first in DAVENPORT NEWSPAPERS — the Sales Power 
that matches their Buying Power! 


$85,609,000 FOOD 

v $61,010,000 AUTOMoTivE sell if best 

$50,079,000 GENERAL — Dir 
$17,027,000 FURN. - APPL. with DAVENPQG PHONON iy MORNING 
~ $33,699,000 EAT - DRINK = 


EVENING 


“ $23,836,000 BUILDING NEWS PA 4 E RS SUNDAY 


*Copr. 1959 Sales Management Survey of Buying Power 


4 
SS 
em 
— 
~~ 


Their buying power is UP ___ way 
up, and sales show it every day in 
DAVENPORT and BETTENDOFF, 
IOWA, ROCK ISLAND, MOLINE, 
EAST MOLINE, ILLINOIS. 


Represented by Jann & Kelley, inc. 


ay POPULATION 1 EFFECTIVE | — @D esx tas “Gi aashehl Ge oft eb 
IOWA ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- wie ; ; 

Psa | Seni _Income » Breakdown of Households z 

CITIES House-| Spend- Urban In- | In- 

(continued) Total % holds | ing Pop. Net ‘ | | | come | come $0-2,499 | $2, - *% $4,000-6,999 | | $3 ,000-9,999 \$10, 0004 over 
(thou- of (thou- Units | (thou-] Dollars of Per | Per | Per | Per 

sands) | U.S.A. sands (thous.)| sands) () | U.S.A. | | Capita) Held. C.8.U,| Hsid. Hsids. Ine. ‘Hslds, » Hslds. Inc. | Hslds. Inc. | Hsids. Inc. 

Woodbury 114.0) .0651, 35.9 0 95.9} 209, 075, .0680| 1, 834] 5, 824| 5, 253| 5,308 A 5.7 . 38.1 38.2 | 10.9 . ¥. 

ASioux City 95.9) .0548 30.0 178,786! 0581) sy 864) 5, 960) 5, 197| 5,425 é 5.1 | 39.3 38.8 | 11.5 7 


2 

‘ ‘ ; 5 
Worth... .. 10.8 .0062 ; : 17,191 0085, 1,592} 5,545| 5,372| 4,858] 25.0 7.7 y .7 | 31.7 34.9 | 10.3 17. 0 22.5 
Wright..... 19.6) .0112 : ’ , 33,764, .0110| 1,723| 5,636) 5,276| 4,964) 22. 6.8 | ‘ .7 | 33.9 36.4 | 10.0 2 22.8 


COUNTIES 


25.1 


25.3 


Total Above Cities 1,201.3 -6865| s 51. 2,279,000| .7409) 1,897) 6, 18) 5, 050| 5,417] 18. 5.1 | 21. p 40.7 40.1 | 12.1 ti 7 9 


| 2,747. 3 1. 5708! 842.9 $33. A ld a1. 5 4, 5} 4,696. 007" 1. -5268 1, 709' 5. on 5. 033 4, 934 ° : 25.4 16.4 | 34.9 37.8 10.0 . 6.0 22.2 
oo ? 7 | 7 POPULATION - E. B. I. 
ESTIMATES, 1/1/59 @ ESTIMATES, 1/1/59 ESTIMATES, 1958 
| Con- l Con- | . 
| sumer | " sumer | 
| House-| Spend-| Urban | | House- Spend-| Urban 
Total | hold | ing Pop. Net Y Per Total | % | hold ing Pop. Net ; Per 
(thou- | of | (thou-{ Units | (thou- Dollars of | (thou- | of | (thou- Units | (thou- Dollars H’se- 
sands) | U.S.A.| sands) | (thous.)| sands) (000) U. s. A.| its sands) | U.S.A. sands) | (thous.)) sands 000) i hold 
— = = | = = = = _ _— — - 
Cedar Rapids. . 127.3) .0728; 40.8) 


“POPULATION | 


242,555; .0788 1, 905 5, 945 Beneeet Rock | | 


ms : | 7 'sland-Moline. . 272.6 .1559| 83. 7) 93.1 223.21 2 535, 884) 1741 1,966 6,402 
SM Standard (4) and Potential (A) Metropolitan Geile Areas. ) SM, 1959. 


Before using these figures read foreword, page 13 
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KVTV cuane. 9 DOMINANT IN THE RICH 
Tier SIOUX CITY MARKET 


$. Dokote 


Yankton 
4 


ARB. Oct. 19-25, 1958 @ KVTV—where 71% of local TV adver- 
tising dollars were spent 


@ KVTV—19 of the top 25 shows 


@ KVTV—where 70% of national TV ad- 
@ KVTV—312 quarter hr. Wins vertising dollars for Sioux City were 


Station “B’—128 quarter hr. Wins ans 
oa ® KVTV—used exclusively by 70 adver- 


® KVTV—36% more share of audience  tisers Station “B’—22 exclusive adver- 
than Station “B’’. tisers 


+r 
Siova City 


SIOUX CITY TV MARKET AREA—1,023,400 PEOPLE— 
303,000 FAMILIES—$1,150,571,000 RETAIL SALES 


PEOPLES 
BROADCASTING CORPORATION 
WGAR, Cleveland, Ohio 
7 WRED, Worthington, Ohio 
WTTM, Trenton, New Jersey 
WMMN, Fairmont, West Virginia 


WNAX, Yankton, South Dakota 
CHANNEL 9 » SIOUX CITY, IOWA EVTV. pair st . 
CBS-.-ABC 


POPULATION 7 @D E.B. 1. “POPULATION | @D 
IOWA ESTIMATES, 1/1/59 ESTIMATES, 1958 ESTIMATES, 1/1/59 ESTIMATES, 1958 


Con- + a l 7 ~ | Cn) 
| 


METRO sumer | ‘ sumer 

AREAS House- Spend- House- Spend-| Urban } 
continued Total % hold ing 4 Net | & Per | Per Total | % | hold | ing | Pop. Net y Per 
(thou- | of thou- its Dollars | of /|Cap-|H’se- (thou-| of | (thou- | Units | (thou- | Dollars ap- | H’se- 
sands) U.S.A.) sands) $.)| 8 (000) U.S.A. its | hold sands) U.S.A. sands) (theus.)| sands) | (0C0) -S.A.| hold 

—— | — - _ — 

Clinton 56.7| .0325 ; ; ' 98, 549) .0320| 1 ,738/5,631 || Sioux City. . . 114.0 .0651| 35.9) 39.8| 95.9) 209, 075) -0680)1, 8345, 824 
Des Moines 264.7) .1514 : , R 530,391) .1724)/2,004)6,182 || Waterloo 122.2 -0698 | 37.1, 43.7; 102.4] 232, 958 | 0757/1, 906. \6,279 
Dubuque 82.3) .0471 : ; 2 139,096 .0452/1,690/6,323 || ——— me)! 


Mason City 53.0 .0303 ‘ ‘ . 06,008 .0312 1,811 5,781 || Total Above Areas}! ,092.8 6249) 339. 4) _ 383. 4 _ 895.1) 1 | 2.1 084,473 -6774 1,907'6,1 142 


SM The “SM” symbols mark original exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Total Per Eating & | Furn.- 
COUNTIES Retail % Hsld. Buying Index Drink. | General | House- | Auto- | Gas 
CITIES f Retail Power | Quality | of Sales . Appl. motive | Stations | 
Sales Index Index | Activity ( | ($000) $000) | ($000) | ($000 ($000) | ($000) 


Adair j : 3,153 | . 89 88 | 2,586 
Adams ; , 3,341 ‘ 84 | | 1,212 
Allamakee y ‘ 4,218 ‘ 88 m ° 3,348 


| 

Appanoose * y 2 2,745 d 80 J | 1,479 
Centerville 2,607 0063 é . 3,289) j ; 8) 2,857 796 
Audubon i : 3,403 R : | | ] 2,383) 
Benton 6 ; 4,087 | . : | 072) | 7,430] 


Black Hawk , ‘ 4,069 | . ; ’ ’ ’ 27,313) | 14,369) 
Cedar Falls 24,6 2% 251] 236 809| ,419| 6,009) ,898} 2,985 
AWaterloo 2,357 .056 525 ; 24, 45: ,478 27 7,491) 482} 19,725 : 7,911) 

Boone ; ; 3,971 | . ; 318) | 4,613| 4,736 
Boone 21,: : J | 008: 7 4 . , 62 , 201) 7 3,574) 2,558 

Bromer ‘ ; 4,351 | . ; | | 8,782| | 6,634 

| | 

Buchanan ’ ‘ 3,183 ‘ \ } 2,887| 3,744 

Buena Vista 4,188 | . 5, 106 5,725| 
Storm Lake 9, 0067 3,36 ; ,243| | 4,402| 2,346) 

Butler awa]. | 2250) 198) 4,113 7 


SM Standard (4) and Potential (A) Metropolitan County Areas. ‘ ' Before using these figures read foreword, page 13. 
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i | 
Calhoun , J 3,067 d a | 1,818 F 4,364 


ches AME Seat music. ir 


IOWA 


COUNTIES 


CITIES 


continued) 


Carroll 
Carroll 

Cass 
Atlantic..... 


Cedar 

Cerro Gordo 
Mason City 

Cherokee 
Cherokee 


Chickasaw 
Clarke 


18,519 


23,626 
73,031 
55, 965 
19,937 
13,949 


20,078 
11,160 


RETAIL SALES— JM ESTIMATES, 1958 


.0140 
.0059 
0113 
0058 


.0109 
.0326 

0232 
-0104 
-0051 


Buying 
Power 
Index | 


| Inde 


| x 
Quality | of Sales 


| Activity 


Eating & 
Drink. 
Places 
($000) 


Apparel 
$000) | 


) 


1,450 
1,236 
1,573 
1,489 


332 


4,723 
4,364 


487 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- | ‘ ~ | Lumber- 

House- | Auto- | Gas | it 

Appl. | motive | Stations | Hdwre. | Drugs 
($000) 


($000) | ($000) | ($000) | ($000) 


1,298 

773 
1,234) 
809 


317 
5,291) 


Clay 
Spencer. .. 


Clayton 

Clinton..... 
AClinton 

Crawford... 


Dallas 
Perry 

Davis 

Decatur 


Delaware 

Des Moines 
Burlington 

Dickinson 


Dubuque 
A Dubuque 
Emmet 
Estherville 
Fayette 
Oelwein 


Floyd 

Charles City 
Franklin 
Fremont 


Greene 
Grundy . 
Guthrie. ... 


Hamilton ‘ ° , | : 648) 1,617 ‘ 2, 

Webster City *»* oo - 3,38 2 , 209) 1,397 3, 19% 1,306 1, 800 
Hancock ; d J 5 | 662 . 2,190 3,116 
Hardin J ¢ 585 J J y c 1,032 , 2,530 6,842 


Harrison... R é 3,920 a , ’ 2,422 3,190 
Henry ¢ e 4,007 - a . 3,012 3,879 
Howard. ... : . | 3,895 | . : ; 2,236) 3,472 


Humboldt. . 4 é | 4,443 7 4 7 2,342 4,392 
Ida , ' i « 3,416 d | . 1,049 3,261 
lowa : -0099 4,332 j . 811 J 1,616 3,901 


SM Standard (4) and Potential (4) Metropolitan County Areas. Before using these figures read foreword, page 13. 
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The “SM” symbols mark exclu- 
IOWA sive estimates by SALES MANAGEMENT. 


&| | | Lumber- 

COUNTIES sid. | Buying index Auto- Gas Bldg. 
CITIES | Quality | of Sales | | y motive | Stations | Hdwre. 
(continued) . S.A. Index | Activity | ($000) | ($000) | ($000) 


Jackson r ’ j ; | 120 1 4,389 3,034 
Jasper . / ’ r | 108 .  ? 5,745) 
Newton r 013 0102 | = 12 160 | 1,093 : 5, 144| 
Jefferson i ; 5 | 101 | 3,506| 
Fairfield 63 007% ; 022! ‘ 23 082 2,692) 


Johnson 
lowa City 

Jones 

Keokuk 


Kossuth 
Algona 

Lee 
Fort Madison 
Keokuk 

Linn 4 
ACedar Rapids 149,430 | 


Louisa 11,481 
Lucas 12,588 | 
Lyon 13,819 


Madison 16,403 | 

Mahaska.... 31,490 
Oskaloosa 26,425 

Marion 24,381 


Marshall 65,843 | 
Marshalltown 45,173 

Mills 11,277 

Mitchell 17,245 


Monona 16,317 
Monroe 11,916 | 
Montgomery. . 
Red Oak 
Muscatine 
Muscatine 
O’Brien 
Osceola 


Page 
Clarinda 
Shenandoah 

Palo Alto 

Plymouth 
Le Mars 


Pocahontas 
Polk 
ADes Moines 337, . 1681 
Pottawattamie ; .0370 
Council Bluffs 56, 108 .0279 


| 
Poweshiek ‘ -0105 
Ringgold ’ .0034 
Sac ¢ } -0105 


Scott ° | 0874 

A Davenport ,329 .0729 
Shelby ‘ -0074 
Sioux . -0141 


Story 
Ames 

Tama 

Taylor 


Union 
Creston 

Van Buren 

Wapello é i 
Ottumwa , 08 | 2, 2,969) 3,240) 


Warren ; A ad ’ ‘ | | ° 178 
Washington. ... . Pa . 11 i, . 623 

Washington ¢ | : | 2,77: yal 623 
Wayne ‘ & ‘ 250) 156 


Webster . F ’ .0277 2 ‘ ‘ ,339) 4,276 
Fort Dodge 53, .0268 0192 2 2,127' 2,876 ,923' 4,240! ‘ ‘ 3,9 3,6 2,051 


SM Standard (4) and Potential (A) Metropolitan County Areas. , q Before using these figures read foreword, page 13. 
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STATION 


FIRST IN lIOW 


AVERAGE 
SHARE OF 
AUDIENCE 


O 


FIRST PLACE 
BLUE RIBBONS! 


THAT'S WHY THE NEW 
KIOA IS YOUR PRIME 
BUY IN IOWA! 


PROVED BY 70 COUNTY AREA PULSE — 
COMPLETED NOVEMBER 1958 


AVER- 
AGE 
RATING 


NO. OF IOWA 
HOUSEHOLDS DEL. 
FOR $500.00 


COST PER 1,000 
1OWA HOUSEHOLD 
IMPRESSIONS* 


687,382 
445,718 
499,961 
331,591 


$0.87 
1.26 
1.19 
1.72 


KIOA 
STA “R” 


20 57 
1] 3.1 
STA “S” 5 1.4 
STA “H” 20 3.5 
YES, CONCLUSIVE PROOF — the New KIOA has the lowest cost per 1,000 of any media— AIR OR PRINT — 
covering the state of lowa. KIOA delivers 187,421 more lowa Household Impressions (over 31%) as the 


nearest air competitor. What’s more, KIOA delivers 55% as many lowa Household Impressions as do the next 
three Des Moines radio stations combined. Here is your proof — if you want to sell lowa, buy KIOA! 


FIRST IN DES MOINE 


AVER- 
AGE 
RATING 


PROVED BY SEPTEMBER-DECEMBER 
MONTHLY HOOPER RATING 


NO. OF IOWA | COST PER 1,000 
HOUSEHOLDS DEL. | IOWA HOUSEHOLD 
FOR $500.00 IMPRESSIONS* 
97,928 $ 6.00 
86,889 8.12 
60,161 10.86 
13,663 72.09 


AVERAGE 

SHARE OF 

AUDIENCE 

39.5 4.3 

29.0 3.2 

5 ae 8.6 9 

STA “HY” 11.0 2 

HOOPER PROVES IT — if you want to SELL Metropolitan Des Moines, BUY KIOA — the station proven 

number one for 23 months solid. Lowest cost per 1,000; largest audience — that’s what KIOA gives adver- 
tisers in Des Moines. 


STATION 


KIOA 
STA “R” 


*Based on 260 time frequency common to all Des Moines radio stations and on expenditure of $500. 


SEE YOUR WEED REPRESENTATIVE FOR FULL INFORMATI 
YOUR BLUE RIBBON BUY IN 


Thee New KIOA 


THE STATION THAT IOWA LOVES — BECAUSE WE LOVE IOWA 
940 KC © DES MOINES, IOWA « JIM DOWELL, V.P. And Gen. Mgr. 


Piullic Radio Corz. 


THE NEW KIOA THE NEW KAKC 


10,000 WATTS © FIRST IN DES MOINES 1,000 WATTS © FIRST IN TULSA 
LESTER KAMIN, PRESIDENT 


IOWA! 


MAY 10, 1959 


ARINGS 


Federal Reserve District in am) «+ 

bank clearing — Pee - ‘ae City’s 
indica 

nor ten hip in all lines of business- 


Y THROUGHOUT 1958 


Ves 


y ys 


sales leaders 


A TOP HIGH SPOT CIT 


Ghe Sioux City Sournal 
JOURNAL-TRIBUNE 


MORNING EVENING SUNDAY Pic a 
NATIONAL REPRESENTATIVES—JANN & KELLEY, INC. em Sa BRR ten csancnacen a8 8 


+ 


enemeoeatacececscesssccsesecsses( s 


SIOUX CITY'S DaILy NEWSPAPER 


MOTI 


The “SM” symbols mark original, exclu- 
IOWA sive estimates by SALES MANAGEMENT. 
Total Per | | l : rn.- | “ur > 
COUNTIES Retail o// Hsld. Buying | Index ~ | Gas 
CITIES Sales of Retail Power | Quality | of Sales , | , motive | Stations 
(continued ($000) U.S. A. Sales index | Index | Activity | ( ($000) ($000) ($000) ($000) 
2 testi Taos hers we Bes |__|. 
Winnebago 16,541 | .0082 | 4,471 | .0074 | 101 ,738| 1,138 911) | 1,651) 2,165 
Winneshiek 20,930 | .0105 | 3,322 | .0108 86 , 1,410 = 1,400 | 3,855) 2,251 
Decorah 14,220 | .0071 122 9: 2,645 898) 891) 7 | 2,821) 1,228) 
Woodbury 167,523 | .0834 , d 11 33,416, 11,672) 29,401 32,818} 11,915 
ASioux City 153,614 | .0765 06: 115 30,870 10,323) 28,744 8,523 ,482)  30,775| 10,637 
Worth 9,765 | .0048 : ' 2,208 743 484 73 1,138} 1,066 
Wright 239 | 0122 | 3, 5,165, 1,270 | 3,44] 2,082 


Total Above Cities ,836 | .9608 .7962 424,169} 115,136) 270,713| 122,758, 108, 132| 365,058) 149, 209 | 67,115 
! 


} 


State Total 1 3,464,099 | 1.7251 110° 717,261, 205,595 348,299) 157,782, 158,392) 596,958 313,331 99,774 


METRO. AREAS TIMATES, 1958 


Ceaar Rapids ; ‘ ; 0810 % 21,122) 13,112; 14,508 29,980) 13,061; 16,963) 6,678 
Davenport-Rock Island- 
Moline ; : .1724 ‘ ; 50,079 19,307 17,027, 61,020} 29,036| 23,836) 12,581 

Clinton ; ‘ ’ -0351 A ‘ 10,590 3,099 3,482; 17,088 5,351) 9,888) 2,007 
Des Moines 330 : , 1715 ; J 54,618 21,946 18,643) 76,339 31 888 | 21,997| 13,647 
Dubuque 107 ,550 : 0481 . 17,078 4,533 5,112; 15,158 8,382) 9,578| 3,932 
A\Mason City 73,031 d ‘ .0326 A J 8,915 4,723 5,291; 12,370 4,826) 7,245) 2,109 
Sioux City 167 ,623 .0834 J .0720 ’ r 29,401 8,620 6,648, 32,818 11,915| 15,446 5,787 
Waterloo 150.945 0752 . 0744 ‘ ‘ 19,490 8,447 9,401; 27,313) 11,103) 14,369 4,693 


106,682) 211,203, 89,787, 80,1121 272,006) 115.662) 119,322) 61,334 


Total Above Areas 1,495 051 .7447 4,405 -6871 


KA N s A s (Other North Central Staes: lowa, Kansas, 
Missouri, Nebraska, North Dakota, South Dakota) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 370 =I 


City County City County 


Kansas City... Wyandotte. . 
Douglas 
..Leavenworth® 


8 3 Pop. (thous.) 
L-B-H 


Abilene Dickinson 
Arkansas City Cowley. 
Atchison Atchison 
Chanute Neosho 
Clay Center... Clay 
Coffeyville Montgomery 
Concordia Cloud 
Dodge City. . . Ford 

E! Dorado Butler 
Emporia Lyon 

Fort Scott Bourbon 
Garden City. . Finney 
Great Bend... Barton 
Hays Ellis 
Hutchinson... Reno 
independ Montg , | 15 
lola... Allen . | 13 | 10 
Junction City. Geary a 1 13) 1 


SSeRasSBPescnre 
SBrau~nonrnrn seca t=Sss es 


-2) 600) 
112.8]1 , 150) 
9.3] 151 
253.1}2, 506 
11.0} 177) 29) 24) 14 


= = =< Drugs 
Sentevnsscseees! 


stse 
o8s8 


— 
-2.o@ 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959, Before using these figures read foreword, page 13 
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« 


KANSAS 


COUNTIES 
CITIES 


Atchison . 


Barber 
RPE 
Great Bend 


Bourbon. ......... 


Fort Scott 


Brown 
Butler 

El] Dorado 
Chase 


Chautauqua. . 


Cherokee... . 
Cheyenne. ... 


Clay Center 


GE Sedovscevts 


Concordia . 


Coffey. . 

Comanche...... 

Cowley.......... 
Arkansas City 


Winfield. ..... : 


Crawford... 
Pittsburg 

Decatur 

Dickinson. ... . 
Abilene... 


Doniphan 
Douglas. . 


Lawrence.......... 


Edwards 


Ellsworth 


Finney 
Garden City 

Ford.... 
Dodge City 

Franklin 


Haskell 
Hodgeman....... 


, 


Jefferson... . 


SEE, . vacteveses 


Johnson 


Ee 


Kingman. . 


SHY POPULATION = 
ESTIMATES, 1/1/89 


| 
forncay 

House-| Spend-| Urban 
Total | % | holds | ing | Pop. 
(thou- | of | (thou- | Units | (thou- 
sands) | U.S.A. | sands) |(thous.)| sands) 
5.4 
2.4| 
3.1) 
6.4 
4.1 


lc l 
| sumer | 


16.9 

6.9 
10.0 
21.0 
13.0 


2.8 


2.8| 
10.8) 
5.4| 
6.0 
3.9 


ea 
14.4| 
2.7| 
3.2| 

| 
10.3 
11.3 
8.0 


03.7 


3.4 


132.2 
2.9 
10.7 


-0756 
-0017 


-0061 3.4 


EFFECTIVE 
BUYING INCOME— 


| 


of Per | Per | 
| U.S.A. | Capita) Hsld. 
-0073; 1,316) 4,119 
.0032| 1,447| 4,161 
0043) 1,344) 4,335 
.0105) 1,540) 5,054 
-0067) 1,585; 5,026 


.0049| 1,725) 5,360 
.0218| 1,928] 6,211 
0114| 2,021) 6,512| 
-0078| 1,395) 3,999) 
.0051| 1,493] 4,058 
1,802 4,444) 
-0200) 1,592) 4,851 
0068] 1,697| 5,351 
1,607) 5,068 


-0071 


| | 

1,315) 3,881 

1,345| 4,125) 

1,576) 5,178 

2,097! 6,674) 

| 1,515) 4,586 

24) 1,573| 4,256 

| 1,420) 4,408 

1,520) 5,138 

| 

12,716) 
5,638) 
57,449) 
22,747] 
19/356] 


1,445) 4,891 
1,819) 5,638) 
1,496) 4,596 
| 1,558) 4,549) 
| 1,760) 5,004 


| 
1,425| 4,105 
1,547| 4,571 
1,830| 5,489) 
1,524) 4,676) 
1,586| 4,689 
| 
4,445) 
| 6,741) 
6,590} 
| 5,080) 


4,233 
5,810 
6,073 
5,056 


6,241 
7| 6,024 

5,800 
2, 6,037 
y 4,371 
16,051 4,586 
5, 306| 
4,789 
| 6,239) 
5,342! 


38, 206 
29,691 
6, 239| 
6.944 


6,340 
7,638) 
5,703 


4,832 
7,166) 
4,671) 

| 


5,506) 
5,049) 
8, 197) 
6,224 


4,115 
4,223 
4,522 
2,284) 7,347) 
| 2,128) 6,858) 
| 1,267) 4,109 


BY) estimates, 1958 


come | come 
Per | Per 
C.S.U.) Hsid. 


4,119) 3,707 
4,161| 3,960 
4,336| 3,843 
4,256| 4,246) 


4,480] 4,511 


5,176| 4,873 
5,989) 5,809 
5,861| 6,009 
3,999) 3,599 
3,957) 3,804 


4,444) 3,960 
4,851) 4,540 
4,853) 4,915 
4,393) 4,131 


3,705) 3,351 
4,018 3,702 
5,178) 4,551 


6,118) 5,793 
4,586) 4,085 
4,256) 4,050 
4,231, 3,923 
4,316) 4,565 


4,385| 3,979 
5,125| 5,030 
4,287) 4,128) 
4,374) 4,246 


7 4,303F 3 


4,048| 3,779 
4,076) 4,090 
5,227| 4,826 
4,612| 4,242 


4,314) 4,340} .¢ 


4,074) 3,752 
3,562) 4,040 
3,457) 4,332 
5,080| 4,643 


3,810) 3,352 
4,888) 4,993 


Income Br 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Lect: 


hald 


$0-2,499 | $2,500-3,989 | $4,000-6,999 | $7,000-9,999 |$10, 0004 over 
c oOo; Cc or oF oOo or / Cc % 


36.3 
33.8 
33.2 
31.1 
26.5 


24.3 
16.2 
13.1 
39.1 
36.5 


32.9 
26.6 
21.3 
32.3 


45.8 
37.5 
34.1 


16.6 
33.4 
33.2 
35.0 
26.2 


35.7 


4,760) 5,186] 2 


4,862) 4,475 


5,964) 5,788 
5,852) 5,762 
5,622) 5,333 
5,366 
4,063, 3,796 


5,557] 22 


3,915) 3,990] 33. 


4,293) 4,538 


4,499) 4,487] 2 


5,199) 5,083 
4,960) 4,421 


6,340) 5,960 
7,051| 6,876) 
4,689) 5,026 


4,832, 4,415 
6,370) 6,338) 
4,671, 4,176 


4,780) 4,822 
4,946) 4,827 
8,197) 7,550) 
rater 5,270 


4,115) 3,503 
4,001 3,553 
4,348) 3,756 


7,347) 7,055 
6,858 6,266 


3,989) 3,528 


14.6 | 
12.8 
12.9 | 
10.9 | 
8.8 


7.5 
4.2 
3.2 | 
16.2 | 


SM Standard (4) and Potential 
1959 


MAY 10, 


(A) Metropolitan County Areas. 


© SM, 1959. 


31 


3 
31. 
31. 
26. 


1 
1 
9 
3 


24.9 | 25.0 
25.7 | 27.8 
20.1 | 30.8 
19.2 | 33.8 


20.0 | 29.6 
12.1 | 40.0 
11.6 | 42.0 
26.8 | 22.6 
24.4 | 25.0 
25.9 25.7 
17.9 | 35.3 
15.6 | 40.0 
24.8 | 26.1 

i 
28.5 | 
23.7 | 


17.6 
26.8 
25.0 


30.1 
24.2 
| 25.5 
| 26.4 
32.3 


| 24.2 
| 26.6 
| 30.3 


26.8 


32.1 
31.0 
| 32.8 
26.8 


49.2 
| 28.7 
| 24.5 


| 28.9 
| 26.7 
28.1 


36.0 
35.8 
4.8 
33.1 


| 22.2 
23.6 
21.0 


34.6 
33.7 
7s 


Before using these 


12.6 | 2.8 
13.3 | 3.6 
10.5 | 2.9 
13.0 | 
13.5 | 


5.8 
6.5 
5.0 
6.9 


33.2 


33.6 
35.2 
29.6 | 


| 16.1 
| 12.3 


26.1 
28.4 | 
31.0 | 


figures read foreword, pa 


36.9 
31.4 
32.0 
13.2 
16.1 


18.7 
19.0 
28.6 
24.7 


28.1 
49.4 
4.3 


20.5 
46.8 
17.4 


20.8 
20.5 
47.9 
28.6 


9.8 
10.8 
16.5 


45.4 
38.0 


2.7 12.2 


ge 13. 
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TO SELL KANSAS FARMERS — BUY THE KANSAS FARMER 


INTENSIVE 
COVERAGE OF 
COMMERCIAL 

FARMS 


FOR KANSAS 
AGRICULTURE 


“TOP THIRD” 
FARM INCOME 


ISSUED 
SEMI-MONTHLY 
IN STATE FARM 
PAPER FORMAT 


Published by America’s Leading Agricultural Press who also edits and publishes Capper’s Farmer, 
Missouri Ruralist, Michigan Farmer, Ohio Farmer and Pennsylvania Farmer. 
SALES OFFICES: New York, Chicago, Cleveland, Topeka and Los Angeles 


KANSAS 


COUNTIES 
CITIES 
continued) 


Kiowa 
Labette 
Parsons 


Lane 


Leavenworth 
Leavenworth 

Lincoln 

Linn 


Legan 

Lyon 
Emporia 

McPherson 
McPhersor 


Marion 
Marshall 
Meade 


Miami 

Mitchell 

Montgomery 
{ Te vvi le 


Independence 


Morris 
Morton 
Nemaha 


Neosho 
Chanute 

Ness 

Norton 


Osage 
Osborne 
Ottawa 


Pawnee 
Phillips 
Pottawatomie 


Pratt 
Pratt 
Rawlins 
Reno 
Hutchinson 


Republic 

Rice 

Riley 
Manhattan 


Rooks 
Rush 
Russell 


Total 


thou- 


sands 


4. 


POPULATION 
ESTIMATES, 1/1/59 
Con- 
sumer 
House- Spend- Urban 
holds ing Pop. 
of (thou- Units | (thou- 
U.S.A. sands) (thous.)| sands) 


BY 


.0027 
.0163 

0079 
-0017 


1.4 
16.3 


0117 
0051 
0276 
0105 
0067 


0116 
0060 


-0072 


0038 


9 


6.7 


Russell 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
368 


Net 
Dollars 

(000) 

9,473 
38 , 866 
19,577 


6,625 


64 , 256 
36,044 

9,796 
11,284 


66 , 606 


15,540 
25,354 
52,592 
31,742 


EFFECTIVE 
BUYING INCOME— 


of Per 
U.S.A. | Capita 


Per 
Hsid. 


-0031| 2,016 


.0064 


5,414 
5,079 
5,645 
5,127 


5,389) ! 


4,227 
4,829 
7,428 


4,324 
4,546 
4,469 
4,713 
4,714 


4,989 
8,091 
4,724 


4,269 
4,267 
5,604 
4,146 


4,291) 


4,832 
3,825 


6,146 
4,682 
4,678 


5,628) 5,42 


5,395 
5,221 
5,415 


4,440 
5,512 


0171 
-0103 


-0050 
.0037 
0075 


751 
,840 


8,218 
6,104 


5,040 
5,991 
6,101 


-0044) 2,026) 6,170 


© SM,:1959. 


BYLD estimates, 1958 


$0-2,499 
Hsids. Inc. 


5,692) 5,143 
5,796, 5,594 
5,902; 5,872 14.4 


The “SM” symbols mark oricinal, exelu- 
sive estimates by SALES MANAGEMENT 


Income Breakdown of Households 


$4,000-6,999 $7,000-9,999 $10,000&over 
‘ 7 %\| % % % 
Hsids. Inc. |Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


| $2,500-3,990 


33.4 | 12.5 
38.1 | 5.6 
40.5 | 7.0 
25.6 | 11.0 


25.5 
28.6 
26.8 
27.3 


14.0 
23.7 
20.3 
13.7 


36.2 
27.5 


23.7 15.9 


19.4 


10.7 


7 
1 
27.6 
28.4 


16.7 


24.6 
15.2 


15.2 | 


15.9 


18.7 
14.9 
12.5 
11.5 


33.6 


37.6 


33.2 | 


39.1 


39.3 | 


11.2 
11.5 


21.3 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


TAKE A GOOD LOOK AT THE CHOICE OF KANSANS 


WIBW- 


TV 
cBS ....NBC... ABC 
The ONLY station in Topeka — 
2nd largest market in Kansas .. . 
serves 38 rich counties with 
218,102 TV homes... 
First in daytime; first at night; 
first all weekend . . . In 
273 rated quarter-hours, 
WIBW-TV ranked First of 
4 rated stations in 
Metro Topeka. 
(Nov. ‘58 ARB) 


WIBW- 
RADIO 
580 Ke., CBS, 5,000 W. 

24 hour daily service with 
40% penetration in 1% million farm 
homes in 94 counties in Kansas, 
Nebr. and Mo. . . . First of 
42 stations in 200 out of 252 
rated quarter-hours in 
27-county Topeka market. 
(Pulse — Oct. ‘58) 


Represented 
by 
Avery-Knodel, Inc. 


COVERAGE « PROMOTION MERCHANDISING e RESULTS 


POPULATION 


KANSAS 


COUNTIES 
CITIES 
continued) 


Saline 
Salina 

Scott 

Sedgwick 
AWichita 


Seward 
Liberal 
Shawnee 


ESTIMATES, 1/1/59 


Con- 

sumer 
House- Spend- 

Total 0 holds ing 
(thou- | of (thou- | Units | 
sands) | U.S.A. | sands) | (thous.) 


0270 
-0207 
-0029 
1902 
1447 


sands) 


36.2 


Net 
Dollars 
(000) 


83,148 
63,021 
8,763 


609 , 198 
482,070 


27,425 


23,982 


EFFECTIVE 


BUYING INCOME— 


c 
( 


of 
8. 


-0270 
.0205 
-0029 
. 1981 
. 1567 


Per 
Capita 


1 
1 
1 
1 
1 


2, 


,762 
,741 
,753 
,831 
,905 


017 


2,015 


JM 


In- 
come 

Per | Per 
Hsid. | C.S.U. 


6,205 
5,341 
741 


4, 
4, 
5, 
5, 
5 


6, 
5, 
5, 


ESTIMATES, 1958 


Hsld. 


4,879) 
4,933 
5,828 
5,228 


22.9 
22.4 
20.3 
19.4 
18.3 


$0-2,499 
or c 
Hsids. Inc. 


Income Br 


$2,500-3,999 $4,000-6,999 $7,000-9,999 
Hsids. Inc. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


La, 


$10,000 ove 


Hslds. Inc. | Hsids. Inc. | Hsids. inc. 


36.2 0 9 
36.7 ( 1 22.2 
36.9 : d . ) 

9 


38.9 


ATopeka 


, 894) 5, 
Sheridan 


2 
1,847 
1 
1,653 
Sherman 
Smith 
Stafford 


Stanton 

Stevens 

Sumner 
Wellington 


Thomas 
Trego 
Wabaunsee 


Wallace 
Washington 
Wichita 


Wilson 
Woodson 
Wyandotte 

A Kansas City 


Total Above Cities 


State Total 


131 


954.3 


.1124 
.0750 


5451 


045 
,197 
,219 
220,664 


1,690, 258 


. 1063 
.0717 


5496 


2,153.6) 1.2312 
POPULATION 


-3'1, 266.5 


Hutchinson 
Topeka 


Total 
thou- 
sands 


132.4 


MAY 10, 


BY LD estimates, 11 
Con- 
sumer 

House-| Spend- 

hold ing 
(thou- | Units 
sands) (thous. 


Urban 
Pop. 
(thou- 
sands 
37.5 
127.4 


of 
U.S.A. 


60.7 .0347 


0757 


19.8 
43.2 


21.8 
50.5 


SM Standard (4) and Potentia! (A) Metropolitan County Areas. A 


1959 


Net 
Dollars 
(000) 


103 ,378 
244,540 .0795 1,847 5,661 


3,619,539’ 1.1768 


@yD E. B. |. 
ESTIMATES, 1958 


Per Per 
Cap- H'se- 
ita hold 


of 
U.S.A. 


-0337 1,703 5,221| | Wichita 


SM, 1959 


Total Above Areas’ 


26.2 


BY) 


Total 
thou- 
sands 
332.8 . 


525.9 


of 


U.S.A. 


1902 


3006 


25.9 17.1 
POPULATION 


ESTIMATES, 1,1 


House- 
hold 
thou- 

sands 


109.4 


172.4 


Con- 
sumer 
Spend- 

ing 

Units 
thous 


116.4 


188.7 


Before using 


Urban 
Pop. 
thou- 

sands 


299.0 


463.9 


these figures read fcreword 


E. B. |. 
ESTIMATES 


Net 
Dollars 
000 


Per | Per 
Cap- H'se- 
ita held 


of 
U.S.A 


609,198 .1981 1,831 5,569 


957.116 .3113 1,820 5,552 
page 13. 
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r 
me 


SHERMAN 


| WASHINGTON MARSHALL 


| NEMAHA 


} DONIPHAN “ie 


CLAY 


JACKSON 


Atchison 


RILEY 


SHAWNEE 


LEAVENWORTH 


Leavenworth 


= 


McPHERSON 


BARTON 


WYANDOTTE 


Manhattan 


HARVEY 


POTTAWATOMIE 


SEOGWICK 


WABAUNSEE 


Kansas City = 


JOHNSON 


FRANKLIN 


OSAGE ANDERSON 


Tuiwn 


ALLEN 
COFFEY 


R 
| st Fort Scott ::: 


WOODSON NEOSHO 


SP ittsburg 


“~ 


LABETTE 
* Parsons 


CHEROKEE 


TYTTITIITIIIGICITILITLLIILILCLiILiliLillilll rrr 


Junction City 
Selince 
-_ SALINE 
BARTON ] 


Te js 


Hutchinson @ 


J 
<r 


@& ottevville 


KANSAS 


Copyright by 


nme) RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more 


Counties and cities on this map 
are chorted in proportion to net 
Effective Buying Income: Scale, 
0069 sq. in. equals $1 million 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over 


SER BRB RRR ERR RRB RRR RRR RRR RE RBBB RRR SERRE RRS SERRE RRR SERESERE ERSTE RESET EEE SES 


KANSAS 


COUNTIES 
CITIES 


continued 


Allen 
lola 
Anderson 
Atchison 
Atchison 


Barber 
Barton 

Great Bend 
Bourbon 

Fort Scott 
Brown 
Butler 

El Dorado 
Chase 


Chautauqua 
Cherokee 
Cheyenne 


Clark. . 
Clay 
Clay Center 
Cloud 
Concordia 


© SM, 1959 
370 


Total 

Retail 
Sales 
$000 


649 


2, 804 


RETAIL SALES— GYD esTIMATEs, 1958 


Per 
Hsld. 
Retail 
Sales 


3,454 


.0061 
0188 
0130 
0083 
0076 


0072 


Buying 
Power 
Index 


Quality 
Index 


Eating & . 
Drink. 
Places 


Index 
of Sales 
Activity 


General 


Food Mdse. 
$000 


Apparel 
$000 ($000) 


($000 


4,484 
2,985 
2,023 
4,804 
4,687 


3,315 
8,435 
§, 822 
3,971 
3,498 


3,665 
10,317 
5,972 


714 


1,466 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 


Auto- Gas 0. | 


motive | Stations Hdwre. | Drugs 

) | ($000) ($000) | ($000) 
3,871 
3,055 
2,011 
3,705 
3,510 


501 
344 
227 
813 
728 


2,749 
7,862) 
6,297| 
3,323) 
3,323] 


596 
1,409 
973 


281 
183 
705 
528 


765 
1,704 
1,010 


1,929) 
2,521) 
1,414 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


The “SM” symbols mark original, exelu- 
KANSAS RETAIL SALES— GD ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| Per | | Eating & | Furn.- 

ga Z Hsld. Buying | _ | Index | Drink. | General | House- | Auto- 9. | 
CITIES | Retail Power | Quality | of Sales | 8 | Appl. motive | Stations Hdwre. | Drugs 

_ (continued) ( | U.S.A. | Sales Index | Index | Activity ( | ($000)"{ ($000) | ($000) | ($000) 


a A R r 84 | 80 1,359) ' 385) 377 
Comanche 118 d 787 219 


Cowley ; ; . é F 104 10,666 . ’ 1,409 
Arkansas City . 22,912 d } .0082 137 4,744) 


Winfield. ..... ,738 . , 148 5,094 


Crawford... 
Pittsburg 

Decatur. . 

Dickinson. 
Abilene. 


6,180) 
4,419) 
1, 302| 
5,791) 3,445 
4,150! ‘ 2,026 


Doniphan 

Douglas 
Lawrence 

Edwards... 


1,241 
3,932 
3,374 
1,324 


420 
3,326 
2,508 


Ellsworth. 1,319 


Finney 
Garden City 


3,346 
3,216 
5,667 
4,495 
2,934 
2,063 


Dodge City 
Franklin 
Ottawa 


Geary 

Junction City 
Gove 
Graham 


Grant 
Gray 
Greeley 


Greenwood 
Hamilton 
Harper 


Harvey 
Newton 

Haskell 

Hodgeman 


Jackson 
Jefferson 
Jewell 


Johnson 
Kearny 
Kingman 


Kiowa 

Labette 
Parsons 

Lane 


Leavenworth : i . 4 ' J " ; . 1,537 
Leavenworth. . 

Lincoin 

Linn 


1,464 


Logan. . 

Lyon. . 
Emporia 

McPherson 
McPherson 


s$3S2 


_ 
nN 
te 


Marion 
Marshall 
Meade. 


Miami.. 
Mitchell : d A 1,237 214 
Montgomery , ‘ , . 5 3,210 ; Y ,546 

Coffeyville 


1, 866 « 5 465 
Independence. . 


1,065 3,! , 156 


Morris. . . . veteeee _ 7,030 | .003! 929 | .0039 : __ 1,518) — eo 23) 36 135 1,302 


© SM, 1959. Before using these figures read foreword, page 13 
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THE WICHITA, KANSAS, 


$1 BILLION MARKET 


Source: SM-59 Survey 
(Add 000) 


Spendable Income 


Retail Sales 


Food 


Drugs 


MH. hold 


A 


WICHITA 


$ 609,198 


$419,691 


$ 89,461 


$16,703 


$24,516 


$ 84,409 


Balance of R. T. Z. 


521,230 


385,519 


87,605 


13,275 


17,363 


84,752 


Total Retail Zone 


1,130,428 


805,210 


177,066 


29,978 


41,879 


169,161 


% of Kansas 


x 
ee 
e* 


ee, 
e* *e 
e The Wichita Eagle*. 
*, ALONE sells 
*ee,, Wichita a 


KANSAS 


Per 
COUNTIES Hsld. 
CITIES 


continued 


Buying | 
Retail Power 
Sales Index 
4,946 -0025 
3,841 -0068 


Morton 

Nemaha 

Neosho 2,985 .0087 
0059 


0032 


Chanute 
Ness 
Norton 


3,798 
3,936 


Osage 
Osborne 
Ottawa 


2,912 
3,098 
2,807 


Pawnee ; 3,803 
Phillips ‘ d 3,250 
Pottawatomie 4,344 


Pratt. d 4,654 
Pratt 

Rawlins 

Reno 


, 255 
761 


Hutchins 


Republic 

Rice 

Riley 
Manhatta 


Rook 

Rush 

Russell 
Kusee 0051 


Saline 
alina 
Scott 
Sedgwick 
AWichit 


0341 
0320 0240 
0034 


. 1998 


Seward 
Liberal 

Shawnee 
ATopeka 

Sheridan 


-0098 

0090 
.0789 
.0699 
-0024 


Sherman 
Smith 
Stafford 


-0039 
-0038 
-0039 


Stanton 

Stevens 

Sumner 
Wellington 


0012 
0032 
0162 
0066 


-0015 
.0029 
0146 

0058 


Thomas 
Trego 
Wabaunsee 


0052 
-0031 
-0031 


Wallace 
Washington 
Wichita 


0014 
-0053 
-0018 


0043 
-0026 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


372 


| Quality 
Index 


132 


31.2% 


index 
of Sales 
Activity 


Food 
($000) 
126 1,254 
2,999) 


4,635 
3,693) 
1,739 
2,147 


3,321 
1,843 
1,407 


2,605 
2,305 
2,815 


3,503) 
3,212 
1,068 
16,001 


2,063 
1,042 


™ SM, 1959 


33.2% 


RETAIL SALES— SM ESTIMATES, 1958 


Eating & | as 


3,770 
3,304 


31.1% 


33.4% 


35.1% 


33.5% 


($000) 


~~ Morning or Evening | 
The Eagle ALONE 


has 5 % family 
e 


coverage 
Carrier Delivered in Wichita City Zone 


The “SM” symbols mark original, exch 


Auto- | Gas | Bldg. 
motive | Stations | Hdwre. | Drugs 
($000) | ($000) | ($000) | ($000) 


House- 
Apparel | Appi. 
($000) | ($000) 
1,142| 
2,975 


2,179 
1,433} 
1,310) 


927 
, 260 
,040 
122 


1,013 

904 
4,384 
1,852 


116 


6,521 
3,096 


2,842 
1,277 
1,265 


2,325 
1,174 
815 


968 
1,329 
1,309 


524 
2,331 
889 


22 317 
81 129 531 
Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


IN TOPEKA THE WEATHER OFTEN CHANGES 


BUT BUSINESS IS ALWAYS GOOD 


BECAUSE IT’S STABILIZED BY 
e Government Offices e Military Installations 


e Permanent Industry e Subsidized Agriculture 


AND YOU CAN’T COVER THIS RICH AREA WITHOUT 


TOPE HK A 


os 
ap ttal - 
STAUFFER PUBLICATIONS’ NEWSPAPERS 


REPRESENTED NATIONALLY BY JANN AND KELLEY, INC. 


SM The “SM” symbols mark original, exclu- 
KANSAS RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Per Eating & Furn.- Lumber- 

COUNTIES i // Hsld. Buying Index Drink. | General House- Auto- Gas Bidg. 
CITIES 8 Retail Power Quality of Sales Food Places Mdse. Apparel Appl. motive | Stations Hdwre. Drugs 
continued ( S.A. Sales Index Index Activity $000 ($000 ($000 ($000 $000 $000 ($000 
Wilson 14,915 3,173 .0068 91 4,108 
Woodson 5,178 d 2,589 -0028 79 1,247 
Wyandotte 170,705 P 2,785 -1012 46,761 
A Kansas Cit 155 ,059 liz 0740 


513 3,233 1,320 1,587 
40 064 733 799 


7,240 m 494 14,435 11,340 
410, 600 792 } 5 7,103 144 12 


613 1,519 


Total Above Citic 6029 73,005 166 86, 158 10 


State Total 2,427 ,264 3,591 1.1973 568 , 560 22,169 107 846 238,703 267,751 


METRO. AREAS RETAIL SALES— JSM ESTIMATES, 1958 


AHutchinson 74,475 3,761 -0349 107 16,001 3,770 10, 
Topeka 160 ,997 F 3,727 0789 106 36,718 8,026 20, 
Wichita 419,691 ° 3,836 1998 110 89,461 23,274 54, 


Total Above Areas 655. 163 -3261 3,800 -3136 108 142,180 35,070 85, 


"4 o N T U ¢ K ¥ — (Other East South Central States: 


Alabama, Mississippi, Tennessee) 


NUMBER OF OUTLETS OF OUTLETS 
Map, page 378 


¢ 
=x 
' 


City County City County 


Apparel 


Ashiand Boyd 
Bowling 

Green Warren 
Corbin Whitley 
Covington Kenton 
Danville Boyle 
Elizabethtown.Hardin 
Fort Thomas. Campbell 
Frankfort Franklin 
Glasgow Barren 
Harlan Harlan 
Hazard Perry 
Henderson Henderson 
Hopkinsville. Christian 
Lexington Fayette . 
Louisville Jefferson 3 940 356 298 


© SM, 1959 


Madisonville. Hopkins 
Mayfield Graves 
Maysville Mason 
Middles- 

borough Bell 
Murray Calloway 
Newport Campbell 
Owensboro _ Daviess 
Paducah McCracken 
Paris Bourbon J 2 y 12 
Pikeville Pike A 7 
Richmond Madison . 17 
Shelbyville... Shelby ‘ 5 9 
Somerset Pulaski 5 2 d 14 
Winchester .. Clark ° 31 14 


“wo 
Boocoweaanwe eaw 


Oanoeawns. 


Before using these figures read foreword, page 13 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557 


MAY 10; 1939 


POPULATION | 1 EFFECTIVE The “SM” symbols mark original, e 
BYP ESTIMATES, 1/1/80 BUYING INCOME— UZ) ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


KENTUCKY / ‘ 
Con- | 
COUNTIES sumer | we Income Breakdown of Households 
CITIES House-| Spend-| Urban 


Total | % | holds | ing | Pop. } "$2,500-3,908 $4,000-6,999 | $7,000-9,999 |$10,000&over 
thou- | of | (thou-| Units | (thou- % % ‘0 0 


| | Per G, 
sands) | U.S.A. | sands) | thous.) | sands) | U.S.A. | Capita) Hsid. | Heid. ‘ ron Inc. |Hsids. Inc. |Hslds. Inc. |Hslds. Inc. 


Adair 14.8) 0085) 3.8) 4. .181| 0043) 801] 3,469) 3,138) 2, 6 38.6 | 22.2 28.2| 10.2 21.8/ 2.1 66) 9 4.8 
Allen... 11.5, .0086, 3.4) 3.8) 313} .0037) 984) 3,327) 3,282) 2,670) 68.7 33.6 | 26.0 31.6/ 12.8 26.2) 1.9 5.8) 6 2.8 
Anderson 5} .0048) 2.4) 2. .0032| 1, 1 4,079) 3,765) 3, 5 17.2 | 30.9 28.6 | 23.3 36.1) 4.6 10.7/ 1.7 7.4 


Ballard ° 0055 , ‘ , . | 986 3,231) 3, 21 2, . . -6 32.9 15.7 30.7; 1.8 5.2 ° 2.1 
Barren ‘ -0161 -2| . . ‘ ‘ . ,099| 3, 792 | 3, 574) 3,1 . . -9 26.0 | 17.8 30.1) 3.7 9.5 

Glasgow 0049 9) 3. / -0038) 1,356) 4, 021) 3, 761) 3,681 ° . 0 21.3 | 23.6 33.5 | 5.9 12.7 
Bath ; ‘ 5} -6) A a 3, 506 3, 372 2, ° -1 | 27.2 30.3 | 16.4 28.7| 2.7 7.7 


Bell + ’ r . sri} .0006| 828! 3, ssa 3, 360 3,1 . ’ 6 30.0 | 20.3 33.5| 3.4 
Middlesborough . 3.6) 3 3,040). 973| 3,622| 3,432| 3,364) 42. : 8 27.7| 21.8 33.9] 4.2 
Boone .8) 0119) , ‘ : .0082| 1,205) 4,248) 4,042) 3, . ; 1 23.4 | 30.0 41.8) 6.5 
Bourbon wo 9) A) " 482.0073] 1,315| 4,688) 4,163) 3 i y 7 2.2) 26.3 33.8| 6.8 
Paris 2.8 ; 1,617] 5, = 4, a 6 | 25.5 18.3 | 29.6 35.6) 8.7 
Boyd Ye , 908). 1,369| 4,994) 4,648) 4, 9 7.7) 23.4 15.9 | 38.4 43.8 
AAshland 34.5] 0197 2,211) .0170| 1,513| 5,221| 4,746] 4,796] 22.1 6. .5 14.7 | 39.5 43.0 | 
Boyle ri 5) ; : ; f 1,148) 4,489) 3,919) 3,817] 38. 8 | 25.0 20.4 | 26.3 36.1 | 
Danville ’ ; 820]. 1,439} 4,117) 4,005! 3,905] 37. 2 | 24.4 19.5 | 27.0 36.3 
Bracken 3). : : ’ / 1,188) 3,844) 3,677) 3,111] 43. ' 6 30.7 | 21.8 36.8 | 


Breathitt A . K ’ ’ d 3,248) 2,923) 2,337) 3 P 4 28.6) 
Breckinridge ; . ' . : : d 3,645 3, ‘ . ; -1 27.4 
Bullitt ; ‘ , ' : ‘ ‘ 3,899 3,733) 3, t : -8 25.0 


Butler ‘ : . ’ ‘ ) 2,884 2, : J 4 27.5 
Caldwell ‘ ‘ ; ‘ : ; ° ° 3,635 3, . ° -7? 25.4 
Calloway 2|«. R , A , ° . r 3,276 2, ly ‘ -2 28.5 

Murra ; 5 3 4 43: 0047 402 ,512, 3,072) 3,28: . 4 ( 26 24.8 


Campbell 4 d .0461 
Fort Th 13.3 76 3.4 3,5 0076 

f 0162 
arlisle 5 , n -0019 


arroll 


arter 
,ASOY 
,hristian 


lark 
W 
slay 
slinton 


Crittenden 
Cumberland 
Daviess 


Owe 


Edmonson . ’ . ° ’ ® ° ° ° ° 12.4 


Elliott 6.1 : : ' ; 3 ; J , i . i 14.5 
Estill . 19.6 


Fayette 123.9) . : , 4 ‘ ¢ ay 5, J ; , ‘ 30.5 ® 3 t 5.6 21.9 
AlLexingtor 64.9 37 26 3,935; .0338] 1,601| 5,442) 3,922) 4,378] 31.9 10.7 | 23. 9 | 30.0 36.0] 9. .2| 4.9 {19.2 
Fleming 93. 2.6 i ’ ; 1,012) 3,618 3, A g ‘ 4 . 15.6 29.7 J j 8 3.7 


SM Standard (4) and Potential (4) Metropolitan County Areas. » SM, 1959. Before using these figures read foreword, page 13. 


LEXINGTON, KY. 


Kentucky’s largest educational center. New 


+ World's largest horse-sales center. SRedined iidieet eniies eotaioesiion. 


Richest livestock and general farming re- 


+ World's largest loose-leaf tobacco market. glen te South. 


& Manufacturing center for nationally sold b Second largest retail and wholesale center 


products. New IBM and Dixie Cup plants. in Kentucky. 


cy Site of government hospitals and offices with multi- 
million dollar payrolls. 


LEXINGTON HERALD-LEADER CO. cstz‘scenct 


Lexington Herald Sunday Herald-Leader Lexington Leader 
(Morning) (Evening) 


SALES MANAGEMENT 


New Kentucky Metro Area 
Rapid Growth Confirmed by Latest Data - 


Keeps On OWENSBORO METRO AREA (Daviess County) growth 


trend attests dynamic market status: 


1-1-56 1-1-57 1-1-58 1-1-59 


Population 62,500 62,800 . ,000 66,500 
J Households 17,420 17,590 780 19,500 
Eg. ®t. $83,152,000 $87,071,000 $91, 178.000 $89,313,000 

e E. B. |. per 


household... $ 4,773 $ 4,950 $ 5,128*$ 4,580 
Retail Sales $67,317,000 $71,375,000 $72,867,000 $76,341,000 
* $646 above state average 
OWENSBORO METRO AREA—sales hub of a (Source? SRDS and Sales Management Data, May, 1959) 
five-county trade area encompassing 35,200 House- pron ee ae sens and a Wont. ~ ma wae 8 
5 etre : : single daily and Sunday newspaper, an wensboro’s 
holds, $142,081,000 in Effective Buying Income 


oldest established radio station, are proud to serve the 
—one of Kentucky’s rapid-growth markets served ei ~isre nga — ae eee sf — = - 
bcs entucky’s vital metropolitan markets by Sales Managemen 
by the MESSENGER and INQUIRER. (Parts of Magazine and Standard Rate and Data Service. 
additional counties enlarge these figures.) Mon.-Fri., 24,600 paid Sat., 23,729 
Sun., 23,877 (ABC, 9-30-58) 


essciincer. wae «INQUIRER 


The Owensboro Messenger, 1874 aaa’ Jenuery 2, 1929, with THE OWENSBORO INQUIRER, 1884 


WOMI | Leading in 43 of 58 Daily Time Segments— 


Conlan, February, 1958. 
Mutual | y, 195 
FOR LINAGE BY CLASSIFICATION, SEE MEDIA RECORDS, INC., FOR 1959 


OWENSBORO PUBLISHING COMPANY OWENSBORO, KENTUCKY 


KENTUCKY 
| Con- | 


COUNTIES sumer | } Income Breakdown of Households a 
CITIES House-| Spend-| Urban In- 


continued) Total % holds | ing | Pop. Net % | come $0-2,499 $2, -.- 999 +4, 000-6,999 $7, 000-9,999 $10, 0004 over 
thou- of | (thou- | Units | (thou-| Dollars of Per | Per | Per ‘ ‘ 


sands) | U.S.A. | sands) |(thous.)| sands 000 U.S.A. Capita) Hsid. | C.S.U.) Hsid. Hsids. Inc. | Hsids. . | Hsids. 1m. Hsids. Inc. | Hsids. 


The “SM” symbols mark original, exclu- 


@ POPULATION "EFFECTIVE SM | lei 
ESTIMATES, 1/1/89 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Floyd , A . ; ; 36,916, . 3,886 3,692) 3,377] 39.0 17.0 ° ‘ . . , : 1. 


Franklin Bhicd : : : 41,727) . ,506! 5,027; 4,392) 4,422 

Frankfort. . . 25.3) .O148 9.5 40,247) .O1: ,591! 5,031) 4,237) 4,447 
Fulton. ....... i 2) 8. ; 12,817, ° ,134) 4,005) 3,662) 3,377 
Gallatin. .... . | ; 4,356). ,177| 3,960 3,389) 


Garrard...... ws : d . ° 11,710' . J 4,337) 4, 3,525 
Grant given x F B J 10,091. J 3,737) 3, 2,992) 
Graves pau i d . ‘ ‘ 36,984, . ; 3,813 3, 3,283 

Mayfield : 3. F . 5.: 18,579, .006 , 366) 4,321) 3,573) 3,691 


Grayson ‘ d " , 14,816. 3,221) 3, 2,570 
Green....... e F | : 9,849, . 3,396 2,625) 58.0 
Greenup......... : d f R . 30,096 . é 4,299 3,792] 31.2 


Hancock d d | J ‘ 4,578) . 3,270 
112,887) . ’ 8,180 
13,784) . 5 ; 4,446 
936. 4,217 . 
Harlan...... -8| .0027 y 8,286; .0027| 1,726) 6,905 4,603) 5,608) 


Harrison. .... . . : , . ,106, . , 4,073) 3, 3,495) 
a * d : ‘ t 0042 3,509 3, 2,706 
Henderson... . J ¢ : . ‘ : -0138 1, 4,046 4, 3,754 

Henderson. ... 21. 012 5.8 : 27, .0090| 1,323) 4,085) 3,969) 3,855) 34 


Henry ; Bi. } ‘ , .0037| 1, 3,682) 3, 3,115 
Hickman 7 = 2.0 . , .0022) 1, 3,434) 3, 2,798] 53.3 
Hopkins........ ae se . : F , -0160) 1, 4,028) 3, 3,690} 39.6 

Madisonville : 3.8) .007 , 4.8 9, .0064 27| 4,280) 4,101| 4,016] 36.6 


Jackson A -0072 9 3}, ___ 9,54 -9031) 4 3,293 2,894 2, 300) 66.6 


© SM, 1959. Before using these figures read foreword, page 13. 
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KENTUCKY 


COUNTIES 
CITIES 
continued 


Jefferson 
ALaouisvill 


Jessamine 


Johnson, . 
Kenton, . 
Covington 


Knott 
Knox 


Larue 
Laure! 


Lawrence 
Lee 
Leslie 


Letcher 
Lewi 
Lincoin 


Livingston 
Logan 
Lyon 


McCracken 
Paducal 

McCreary 

McLean 


Madison 


Magoffin 


Marion 


Marshall 
Martin 


Mason 


Meade 
Menifee 


Mercer 


Metcalf 
Monroe 


Montgomery 


Morgar 
Muhlenberg 
Nelson 


Nichola 
Ohio 
Oldham 


Owen 
Owsley 
Pendleton 


Perry 
Hazard 

Pike 
Pikev 

Powell 


Pulaski 
Somerset 

Robertson 

Rockcastle 


Rowan 
Russell 
Scott 
Shelby 
Shelby 
Simpson 
Spencer 


Taylor 


JM 


| 


| 
Total % 
(thou- of 
sands) U.S.A. | 
587.4 
417.1 
12.1 


21. 
133. 
70 

18. 


26. 


0212 
OO41 
-0407 
0040 


0037 


0065 
0077 
0100 
Ou 
0058 
0033 
-0101 


POPULATION 
ESTIMATES, 1/1/58 


| holds | ing 
| (thou- | Units 


Con- 

sumer 
House-| Spend-| Urban 
Pop. 
(thou- 
sands) (thous. ) )| sands) 


484.0) 
3.4 


3.9) 


a=W awnn 
a-<j}jw-@s nw ~w 
NON oS "2a So © 


1 Corbin is in Knox and Wh tley counties 


SM Standard (4) and 


376 


Poten' ial 


(\) Metropolitan County Areas 


EFFECTIVE 


BUYING INCOME— 


Net 


Dollars 


979,445 
716,875 
15,662 


16,918 
212,689 
110,672 

12,031 


21,028 


11,163 
22,366 


10,102 
6,080 
11,687 


or 
“ 


of Per 
U.S.A. | Capita 
-3185| 1,667 


-2331) 1,719 
1,294 


-610 3, 401 


TD ESTIMATES, 1958 


, Hslds. 


ate | $2, 500-3, 999 


| 23.0 


| 26.0 


‘The “SM” symbols 


Income Breakdown of Households 


12.7 
12.8 
5.0 


14.1 | 37.3 
14.0 | aa 
23.8 


38.5 | | 
39.3 
33.3 


23.0 


26.4 28.0 | 
24.1 15.7 
25.1 16.8 
28.1 33.8 


32.0 
42.9 
44.5 


25.0 27.6 


27.1 
25.5 


27.6 
27.8 


21.9 
25.8 
28.1 


25.4 
31.7 
28.8 


32.3 
27.4 
26.2 


25.1 
28.3 
27.3 


30.4 

35.1 
32.3 
27.2 


33.3 
26.8 
33.9 
35.5 
32.1 
27.9 
27.9 


17.6 30.7 


Before using these detes read foreword, nage 13. 
© SM, 1 


SALES 


mark original, oxclu- r 
sive estimates by SALES MANAGEMENT. 


oon | 4.00.00 | 57 000-9,08| '$10,000&over 
| Hslds. Ine. | Hslds. Ine. |Hslds. Inc. ‘Hsids ine. 


MANAGEMENT 


LOUISVILLE“ 


d * 
— growth market for your products! 


Sell LOUISVILLE* for all it's worth! 


—_—__ 


Louisville Sit j , 
vib 2 Sule of Anac on da $19 Million Ohio River Lock 


$140 Million Aluminum Firm To Be Built At Louisville 
LOUISVILLE, KY.— Louisville has become the 


headquarters for one of the largest aluminum producers 5 Sail oe 
and fabricators in the United States—the newly formed ? 
$140,000,000 Anaconda Aluminum Company. $13 Million Expansion in 
This latest addition to oa ae 
Louisville’s industrial com- Louisville By City Stores 
plex is the result of a merger 


of Cochran Foil and Ameri- 
can Aluminum Company 
with Anaconda Aluminum, $75 Million in Bridges to 


all subsidiaries of The Ana- : ey 

conda Company. Link Loutst ille Metro Area 
Archibald P. Cochran, 

Louisville, is president of the hs Se os 

Archibald P. Cochran new firm. He predicts Ana- 

conda Aluminum will help Medical Center Expands In 
make the Ohio Valley the center of the aluminum in- .. see : 

pate “a 7 Louisville’ s Urban Renewal 
dustry in this country. 

General sales and executive offices, and foil and 
thin-sheet fabricating facilities for Anaconda Aluminum i 
will be in Louisville. 

Aluminum now becomes another dominant Louis- Louisville Gets 6th Airline; 
ville industry, along with appliances, whiskey, tobacco, —. ; 
automobiles, machinery, furniture and chemicals. $1 Million Terminal 
Expansion 


*K, major Midwestern industrial market in the Ohio River 
Valley — the Ruhr of America — where one daily newspaper 
combination reaches 9 out ot every 10 families. 


Numerous expansion program 

at: edhe s ... industrial, retail, civic, a 

its bol a are mney or Louisville's continuous, ean oe aan The puters 

pets Foor rowth “Hg eeenbeor prosperous market for your greduais For ti 

wore vestrient and profit, sell Louisville for all it's worth. And nok 
low-cost saturation coverage of The Courier-Journal and The Louisville ab ae 


Lebel Louisvitte for all iti worth / 


Che Conrier-Zonrnal 
THE LOUISVILLE TIMES 


’ DAY 


CE ccecerererercrecrerrcreccccclic cll iirc 
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SALES MANAGEMENT 


NOSAVYD 
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wisn 


010g vam) 


08040008 | 
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SSHAVOS 
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Hive 


wogunos 
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NOSIWUYH | WOLZTONTd unveo | 


OWNS 


Nowy. 


woPuao> 


was1g boynog @ NYUSISHD 
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eau je 
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7 eworu, Buring en)0443 100 
Burany soy) O10 UMoYys sOH41D 


420 04 Voedesd wy peoy? Ho bee] 
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SGouiswlle ». WAVE-TV .. 


@ BALANCED ®@ COVERAGE 
PROGRAMMING @ COSTS PER THOUSAND 
@ AUDIENCE RATINGS @ TRUSTWORTHY 
OPERATION 


NBC AFFILIATE» NBC SPOT SALES, EXCLUSIVE NATIONAL REPRESENTATIVES 


WFIE-TV, Channel 14, the NBC affiliate im Evansville, is now owned and operated by WAVE, Inc 


JSAM The “SM” symbols mark original, exclu- 
KENTUCKY TI = BUYING INCOME— ¥ ed ESTIMATES, 1958 7 sive estimates by SALES MANAGEMENT. 
| | Con- | | " " 
COUNTIES Be 4 | | | | Cash ba Income Breakdown of Households 
CITIES House-| Spend-| Urban | ine | ine l 
(continued) Total | % holds | ing | Pop. Nett | &% come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004 over 
(thou- | of (thou- | Units | (thou-| Dollars of Per | Per | Per | Per W/; % |_% To | % % % % Y v/ 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U.| Hsid.| Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Ky7p POPULATION ree > EFFECTIVE 
ESTIMATES, 1/1/59 


Todd aH 0064) ° . | 0034) 964) 3,345) 3,345) 2,810) 54.0 -3 | 26.7 29.7 | 15.2 28.2 ° 1. 
Trigg . -0047) 4 | ° -0026| 07 3,783) 3,310) 2,787] 59.4 .4| 21.8 24.4 | 13.8 x ; 1. 
| | } | | 
Trimble ° 4) ° 836; .0019) 1,167) 4,169) 3,891) 3,263) 46.8 ° 26.9 25.8 | 20.2 
Union ° ° } ° ° ° ° -0056| 1,183) 4,318) 3,925) 3,735 ‘ -3 | 24.9 20.8 | 23.9 
Warren... ‘ . 7 ° ° ° -0164| 1,180) 3,957) 3,539) 3,327} 47. ‘ -5 23.0 | 20.4 
Bowling Green 3 017: . 2.3 40,489) .0132) 1,345 4,218] 3,292] 3,423 7 21.6 | 21.7 


Washington. . J ° A é 10,837; .0035 3,737| 3,612) 2,992] 48. , -5 29.8 | 18.8 
Wayne . ° ° . . 12,253; .0040 3,224) 3,142) 2,598) 59. . -6 30.8 | 11.9 
Webster. . ° ° ° . . 15,427; .0050 3,428) 3,428) 3,000} 52. ° 8 25.8 | 17.4 


Whitley ° . . ° 23,508' .0076 3,562) 3,358 3,017] 49. * -8 26.8 | 19.9 
1Corbin b ° : K -0038| 1,127) 3,945) 3,481) 3,458 . 2 23.2 | 26.6 


Wolfe ° ° ° J ; -0017| 774) 3,354) 3,144) 2,515 ° : 4 30.3 | 12.3 
Woodford. . . 0061 : : ; ° ° 1,266 4,329) 4,194 3,910) ° : -9 23.1 | 25.8 


Total Above Cities -5653) 299. 6 , 550 , 023 -5038) 1,568) 5,175) 4,396, 4,592] 26.4 24.3 16.5 | 34.2 


State Totals... 3,030.8) 1.7328 286.6] 3,727,076 1.2118 1,230 4,531) 4,012 3,871] 37.1 14. 25.5 20.6 | 27.0 : ° : 3.2 


ae E. B. |. POPULATION E. B. |. 
BY LD ESTIMATES, 1/1/59 7D ESTIMATES, 1958 ESTIMATES, 1/1/59 GYD estimates, 1958 


Con- | Con- 
| sumer . sumer 

House-| Spend-| Urban | 1} House-| Spend-| Urban 
Total % | hold | ing Pop. Net % Per | Per || Total % hold ing Pop. Net Per | Per 
thou- of (thou- | Units | (thou- Dollars of | Cap-|H’se-|| thou- of (thou- | Units | (thou- Dollars of | Cap- | H’'se- 
sands) | U.S.A.) sands) |(thous.)| sands 000 U.S.A. its | hold sands) | U.S.A.) sands) |(thous.), sands 000) U.S.A.) its | hold 


Huntington- 


| 
1 
| 


.Owensboro 66.5) .0380, 19.5 20.7 50.4 89,313) .0290 1,343 4,580 
Ashland . 262.7 .1501 73.0, 80.8 , 379,211) .1232,1,444 5,195 |) APaducah.... 60.4; .0346 19.2 20.4 47.6 84,147, .0274 1,393 4,383 
Lexington. ... 123.9| .0709, 35.6) 44.2 ; 190,494) .0620/1,537/5,351 || ——_—— 


Louisville 1 700.2) .4003' 210.8 232.5 .1] 1,151,466) .3743/1,644/5,462|| Total Above Areas|1,213.7| .6939| 358.1 398.6) 918.4] 1,894,631 .6159 11,561 5,291 


RETAIL SALES— JM ESTIMATES, 1958 


T ————s seabed i . — ae 
oon ss Per Eating & Lumber- 
i 1 Hsid. Buying index Drink. | General | | Auto- Gas Bidg. 
Retail Power Quality | of Sales Food Places | motive | Stations | Hdwre. Drugs 
Sales Index Index Activity ( ) ( | ($000 $000 $000 


Adair d d ' .0050 59 47 1,860 169 1,688 712 574 
Allen : y : .0047 71 82 2,159 415 ; 2,991 656 668 
Anderson , F : ; | 48 1,327 1, 332 


Ballard : e ; A 62 2,461 
Barren . ° x B ,179 
Glasgow , . - 7 3,696 


Bath , | : o 710 


Bell 20, -0103 ‘ A ,103 
Middlesboro 3, | .0068 7 { 
Boone ; -0062 : A , 569 
Bourbon . | 0079 . ‘ 914 
Paris -0071 


Boyd y 0281 j : : , ' t 3,698, 11,2 
A<Ashiland 51,973 0259 6f 


3,820 3,470 1] 


1Corbin is in Knox and Whitley counties. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


MAY 10, 1959 


Before using these figures read foreword, page 13 
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The “SM symbols mar a ee, 
KENTUCKY RETAIL SALES— JM ESTIMATES, 1958 sive estimates by SALES MANA\ 
Total Per meas | | Eating & Furn.- 
COUNTIES Retail % Hsid. | Buying Index . | General House- | Auto- | Gas 
CITIES Sales Retail Power | Quality | of Sales . | Apparel | Appl. | motive | Stations | Hoon 
continued $000 x * Sales Index index | Activity | ‘ ) ($000) | ($000) ($000) | 


AGEMENT, 


Boyle 17,305 | . 3,163 | .0090 73 1,249 
Danville 15,578 007 . 0059 32 3,46 7 2,216 1,182 
Bracken 5,206 | . 2,366 | .0031 74 4a 


Breathitt mer | 1,880 | .0049 48 ; , 97 
Breckinridge 732 . 1,508 0046 : 
Bullitt 446 2.000 | . 66 | 61 


Butler 380 1,082 
Caldwell 824 3,093 
Calloway 659 J 3,562 


Murray 


Campbell 
ort Thomas : f 2 2 0062 
Newport 50,953 02! 0195 


Carlisle ‘ : .0026 
Carroll 


Carter 

Casey 

Christian 
Hopkinsville 16, 63 2 -O116 


Clark 
Winche 

Clay 

Clinton 


Crittenden ° 
Cumberland 3, -0018 
Daviess " .0380 


Owensboro 9 52 0346 


Edmonson , -0015 
Elliott 
Estill 


Fayette . ‘ : d | 748) ’ 5 a 11,413 

ALexingto 143,232 071% 57 2: 92 25,961) 7,2 25, 362 406 6,$ , 183) ,88 10,911 
Fleming : i \ 4 x | ‘ 420 
Floyd g r i 0131 | . | ,697) | | . 1,058 


Franklin 
Frankfort 

Fulton 

Gallatin 


Garrard 
Grant . 
Graves a 0131 

Mayfield 22, 0110 


Grayson : -0056 
Green ‘ -0031 
Greenup ; -0041 


Hancock 3 .0011 
Hardin . .0240 
Elizabethtow: 27 233 .0136 
Harlan , 0135 
Harlan 2,{ . 0064 


SS 8&8 


= we 
-_ 


Harrison 

Hart 

Henderson 
Henderson ‘a 31,606 57 5 7 ‘ 7, 539 A 1,640 


Henry 7,069 ° z d TT 1,094 

Hickman 5,033 ‘ 

Hopkins 28 586 .0142 
Madisonville 20,016 0100 


Jackson 3,953 , | 
Jefferson 697 448 ° k ° 165,721) ’ . 130,817 

ALouisville 612,699 . 308 25 | 7 y 141,707) 2, 95, 120) 9 31,; 114,107 
Jessamine 8,852 ¢ : ‘ | 2,276) 1,744 


Johnson 10,318 | . 2,857 ; % 2,242| 163 
Kenton 119,211 | 39, 257 ‘ 3,633 ,071) 17,188} 7, 4,478 

Covington 87,876 0438 .039% 98 27 ,697 , 905) " 3,385 , 109 14,797 , 428 ° 3,416 
Knott 2,098 | .0011 r 820 32 __163) 


SM Standard (4) and Potential (A) Metropolitan County Areas. SM. 1959. Before using these figures read foreword, page 13. 


380 SALES MANAGEMENT 


WHAS RADIO 
IS GREAT RADIO... 


And in each market 


ONE GREAT STATION 
stands out* 
e * e e & & & e 


Serving and selling Kentucky 
and Southern Indiana 


Go where there’s growth... 
Go WHAS RADIO 


50,000 Watts 
A-1 Clear Channel 


Represented Nationally by 


Henry |. Christal Co., Inc. 


*Alfred Politz Research, Inc. 


Associated with the Courier-Journal and Louisville Times 


MAY 10, 1959 


WEST KENTUCKY'S FAMOUS INDUSTRIES 
MAKE A PROFITABLE MARKET FOR YOU! 


Magnavox, General Aniline & Film, Pennsalt, Union Carbide Nuclear, B. F. 
Goodrich Chemicals . . . 

These are a few of the top industries that help make Paducah, Ky., a $70 
million market—the entire Sun-Democrat area a $202 million market. 

You reach this market best through The Paducah Sun-Democrat because it’s 
edited for the people of this market. 


ABC City Zone: 52,016 Full R.O.P. Color 


Owners of Natl. Reps. 


job t Riel Rep. The Paducah Sun-Democrat rye ny 


The Magnavox Company 


“ieres SH The “SM” symbols mark original, exclue 
KENTUCKY RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per l | ~ Furn.- ~ | Lumber- | 
Bldg. 


COUNTIES % Held. Buying Index | ik. House- 
CITIES Retail Power | Quality | of Sales q Appl. 
(continued) $000) y © Sales Index Index | Activity | 


Knox a ‘ ‘ .0077 28 
1Corbin 
Larue 
Laurei 
Lawrence 
Loe 
Leslie 
Letcher 
Lewis 
Lincoin 


47 
46 
41 
47 
12 
31 
39 
43 


= 
eocwcocnreaqes @ 


28388888 


n—-— 


Livingston , d . J 41 
Logan i , A P 62 
Lyon ; . 7 40 


McCracken 

\ Paducah 
McCreary 
McLean 


Madison .0127 

Richmond 0090 
Magoffin 0009 
Marion -0053 


Marshall 

Martin 

Mason 
Maysville 


Meade 
Menifee 
Mercer 


Metcalfe 
Monroe 
Montgomery 


Morgan 
Muhlenberg 
Nelson 


Nicholas 
Ohio 
Oldham 


Owen 
Owsley 
Pend eton 
Perry 
Hazard 
Pike 
Pikeville 
Powell 
Pulaski 
Somerset 25 0070 
Robertson 444 -0002 
Rockcastle 137 0021 


1Corbin is in Knox and Whitley counties. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


Before using these figures read foreword, page 13. 
© SM, 1959. 
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Sales Management's Up-to-Date 


1959 COUNTY OUTLINE RETAIL SALES MAP OF THE 50 UNITED STATES 
Includes Alaska and Hawaii (also Canadian Markets) 


1. All Metropolitan County Areas clearly defined. 
2. County names... for all U. S. Counties... most legible of all 
the many outline maps we have seen. 
Shows ; ; : sade “ae . 
Differences in retail sales volume indicated by 7 different County 
color shadings .. . 

—for counties with $500 million or more. 

—for counties with $250 million to $500 million. 

—for counties with $100 million to $250 million. 
Retail Sales Strength —for counties with $50 million to $100 million. 
—for counties with $25 million to $50 million. 
of every county —for counties with $10 million to $25 million. 
—for counties under $10 million. 


at a glance 


comparative 


ooo ae” x 41” 1750 cities with retail sales of $20 million or more. 


City populations indicated—(as of January 1, 1959). 


Special blown-up projections of all congested small-county areas, 
with county lines and names clearly indicated. 


...in 8 colors 


Special markings indicate counties whose family sales exceed 
family average. 


PRICE: $5.00 a single copy; $3.50 each for two or more copies; $3.00 for five or more 
SALES MANAGEMENT, 630 Third Avenue, New York 17, N. Y. 


JM The “SM” symbols mark original, exclu- 
KENTUCKY RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
a Per Eating & | Furn. | | | Lumber- | 
COUNTIES i Z Hslid. Buying | Index Drink. | General House- | Auto- | Gas Bldg. 
CITIES s Retail Power | Quality | of Sales | Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | 
(continued) ( U.S.A. Sales index Index Activity | ($000 ($000) ($000) ($000) ( ) ($000) | ($000) | ($000) | 


Rowan y ‘ 3,705 o 71 79 1,752 488 1,153 734 2,367) 876 
Russell : o 1,460 < 52 31 1,254 105 494 220 
Scott ’ ° 2,530 ° 75 62 3,287 512 492 485 


Shelby ' - 142 d 3,233 873 
Shelbyville a3 .0066 : Lg 2,673 

Simpson. . ’ -0049 | 3, d | ‘ 109 

Spencer : 0017 | 2, J 247 

Taylor : A é 64 709 

Todd : d : ° | ’ 416 

Trigg 


Trimble 
Union 
Warren 
Bowling Green 
Washington 
Wayne 
Webster 
Whitley 
1Corbin 
Wolfe 
Woodford 


Total Above Cities 5 , 62! 39 f : 355,376 203 , 467 


State Total . ‘ 2.950 624,198 159,119 306,962 . ; ; 180, 107 


METRO. AREAS RETAIL saces— GYD estimates, 1958 


Huntington-Ashland : - | 3,581 .1307 | 87 69,741| 14,109] 41,609) 162] 15,424] ? 15,456 
Lexington j . 4,405 | .0686 | 97 32,270} 8,760] 25,746) ,439| 7,870 ,478| 11,665] 11,413 
Louisville ; ; 3,847 .3883 97 | 200,239) 67,114) 106,915 ,966| 37,699 60,020) 44,128] 
AOwensboro ; ; 3,915 .0335 88 20,606) 5,279) 12,370 ,354/ 3,528 6,677} 4,563) 
A\Paducah , ; | 3,694 0313 | 90 18,463) 5,481 9,161 165} 2,856 6,313) 2,690 


Total Above Areas 1,376,422 3,844 6524 94 341 319 195,801 93,092 67,377 820 104.425 78,250 


1Corbin is in Knox and Whitley counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 
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CLAmORNE 


“city and retail trading zone with a population of 


o7S ooo 
Ranks 54th in the Nation 


Shreveport’s heavily populated 18-County Retail Trading Zone is an added 
Here in 


EN VILLE JACKSON 


dividend on your media investment in the Shreveport market. 
this compact area (isolated from other metropolitan cities) are 185,900 
families with an effective buying income of $926,984,000. 


The Shreveport Times-Shreveport Journal have better than 


In eleven of 
these counties 
40% coverage and in excess of 30% coverage in four others. To make 
sure your products reap the extra bonus of the complete Shreveport mar- 
ket, use the only dominant medium. 


(SOURCES: POPULATION 
1959 


Sales Management Survey, May 10, 
;RANK: 1950 Govt. Census.) 

140,467 

110,893 


(Publisher's Statement for 3 months ending 
December 31]. 1958. as filed with A.B.C.) 


CIRCULATION: M&E 


Sunday 


Morning 89,145 


51,322 


Evening 


NEWSPAPER PRODUCTION COMPANY, Agent For — 


Y CHECK WITH THE BRANHAM MAN 


The ‘SM’ symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


(Other West South Central States: 
Arkansas, Oklahoma, Texas) 


LOUISIANA— 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 388 " 


City 


Alexandria 
Bastrop 
Baton Rouge 


Bogalusa 
Bossier City 
Crowley 
Gretna 

H 


County 


Rapides 

Morehouse 

East Baton 
Rouge 


Washington 


. Bossier 


Acadia 
Jefterson 
T b 


Houma 
Jennings 
Jonesboro 


COUNTIES 
CITIES 


Acadia 
Crowle 
Allen 
Ascension 
Assumption 
Avoyelles 
Beauregard 
Bienville 
Bossier 


Bossier Cit 


Caddo 


AShreveport 
SM Standard 


384 


Terrebonne 


Jeff Davis 
Jackson 


(4) 


JM 


Total 
thou- 
sands 


13 
6 


9 
34 
8 
7 


POPULATION 
ESTIMATES, 1/1 


Con- 
sumer 
Spend- 

ing 

Units 
thous. 


House- 

holds 

of thou- 
U.S.A. | sands 


-0283 13 

OORY 

0116 

0134 6 

0092 3 

.0220 10 
q 
1 


_ 
w 


—-ewoa = 


0093 
-0277 
0149 
1224 62.3 
1074 56.4 67 


i 

5. 
0121 5 

1 


27.3 


NNN @OGeoeG- — 


» Sao 


~ 
= 


194.1 


and Potential (A) Metropolitan County Areas 


City 


Lafayette. . 


County 


Lafayette 


Lake Charles. Caicasieu 


Minden 
Monroe 


New Iberia 


Opelousas 
Ruston 

Shreveport 
Thibodaux 


weaouaaaoeoSd 


EFFECTIVE 
BUYING INCOME— 


BY 


In- 
% come 
of Per Per Per 
S.A. | Capita) Hsid. C.S.U. 
133 
,273 


1 
1 
1, 
1 


Natchitoches 


West Monroe Ouachita 


Webster 
Ouachita 
Natchitoches 
Iberia 


New Orleans. Orleans. .... 


St. Landry 
Lincoln 
Caddo 
Lafourche 


ESTIMATES, 1958 


Hsid. 


3,874 
4,138] 
3,825 
3,640 
3,195 
3,191 


13. 
17. 


Total 
Outlets 


$$ 


651 
153 
356 


Income Br 


$2,500-3,999 
Hsids. Inc. 


26.7 
26.9 
26.8 
23.8 
26.3 
25.7 
26.8 
25.9 
20.5 
21.2 
20.1 


19.6 


Hsids. Inc. Hsids. Inc. 


5.4 
6.3 
6.0 
6.6 
3.3 
4.0 
5.8 
4.0 
| 10.0 
| 10.4 
11.9 
| 12.4 


11.4 
12.5 
12.8 
14.7 

8.5 
10.3 
12.9 
10.0 
18.4 
18.9 
18.9 
19.3 


$4,000-6,999 | $7,000-9,999 


wweBSaakaadt’~se | 


$10,000 over 
Hsids. Inc. 


15.5 
14.9 
24.9 
25.4 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


COMES» 


BUYING INCOME* 


(metropolitan area) 


Louisiana's second market in size is first 
in buying power. The $6,455 EBI per house- 
hold in Baton Rouge is several lengths ahead 
To 
Louisiana, buy advertising in at least two 
Baton 


SHREVE 
PORT 


$5.796" 


NEW 
ORLEANS 


$5,676: 


of New Orleans and Shreveport. sell 


markets — the right two. Buy 2 in 
Rouge. 


ABC -NBC 


BATON ROUGE 
Lot ..8.7 A. NA 


*Source: SM Survey, 1959 


household 


LOUISIANA 


COUNTIES 
CITIES 


continued 


Calcasieu 
Lake Charle 


Caldwell 
Cameron 


Catahoula 
Claiborne 
Concordia 


De Soto 

East Baton Rouge 
ABaton Roug 

East Carroll 


East Feliciana 
Evangeline 
Franklin 


Grant 
Iberia 
New Iberia 


Iberville 


Jackson 
Jonesbor« 
Jefferson 
retna 
Jefferson Davis 


Jennings 


Lafayette 
Lafayette 
Lafourche 
Thibodaux 


La Salle 


Total 
thou- 
sands 


FT POWER 


POPULATION 
ESTIMATES, 1/1/59 


Con- 
sumer 
House- Spend- 
holds ing 
thou- | Units 
sands) | (thous. 


0269 
0077 
-0080 


Urban 
Pop. 
thou- 

sands 


100,000 WATTS 


94.3 


EFFECTIVE 


BUYING INCOME— 


of Per 
U.S.A. Capita 
.0729 
0404 
-0036 


1,651 
1,759 
1,108 
1,298 


1,026 
1,219 
1,042 


1,069 
1,795 
1,878 


1,030 


Per 
Hsld. 


5,837 5,048 
5,139 
3,783 
4,893 


8,129 
4,064 
5,301 


4,065 
4,590 
3,913 


4,160 
6 455 


JM 


In- 
come 

Per 
C.S.U 


6,470) 5, 


4,037 


3,973 
3,871 
4,163 


5,299 
4,377 
4,561 


4,295 


ESTIMATES, 1958 


come 
Per 
Hsld. 


5,288 
6, 569) 


3,441 


$0-2,499 


Hsids. 


21.4 
10.5 
43.6 
9 


Inc. 


6. 


REPRESENTED BY 


HOLLINGBERY 


The “SM" symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


$2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000& over 


Hslds. Inc. 
20.0 12.1 
13.2 { 
27.6 25.8 
23.5 17.1 


24. 
21. 
23. 


5 
9 


21.3 


Hsids. Inc 


39.2 
46.6 
22.0 
32.3 


20. 
27. 


& 
41. 


Hslds. 


13.1 


8 
7. 
6. 


Inc. 


Hslds. 


3 


Inc. 


21.8 


1.0 


SM Standard (4) 
MAY 10, 


and Potential (A) 


1959 


Metropolitan County Areas SM, 1959 Before using these figures read foreword, page 13 
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MONROE’S NEW STATE-APPROVED CENSUS SHOWS 


uP MONROE #£49,396 
— West Monroe 15,005 


Causing Construction Starts on 3 More Shopping Centers to 
Service The Twin Cities and a Rapidly Expanding Suburbia! 


OF} NEWS-STAR & WORLD > 


Only Way to Cover Louisiana’s 15 Northeast Parishes 


577) POPULATION EFFECTIVE 


The “SM” symbols mark original, exclu- 


ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


LOUISIANA eae : 
| Con- 
COUNTIES | Pec Income Breakdown of Households 


CITIES House- Spend-| Urban | In- | 

continued) Total % holds | ing | Pop. Net / come $0-2,499 | $2,500-3,999 | $4,000-6,999 $7,000-9,999 $10,000 over 

thou- of thou- | Units | (thou-] Dollars of Per | Per | Per v/ % v/ V/ Y, % % % v/ % 
sands) | U.S.A. | sands) | (thous.)| sands 000) U.S.A. | Capita) Hsid, | C.S.U. . | Hsids. Inc. | Hsids. Inc. Hsids. Inc. Hsids. Inc. | Hslds. Inc. 


or 


Lincoin 27. 0154 9) 9.1 12.3) 35,304, .0115 1,308) 5,117) 3,880 42.3 15.8 | 20.4 ‘ 25.7 

Ruston 12.3 0070 3.0) ph 19,843) .0065) 1,613) 6,614) 3,969) 4,920] 34. | 15.4 32.3 
Livingston 21 0126 . 26,696 . 1,219 4, 4,525 4, é | 22.7 . 29.8 
Madison 16 ‘ . ¢ 16,761 1 3, 3, 2 


Morehouse ; . 7) ‘ 515 
Bastroy 7 07 5.5) 3,735 
Natchitoches .02 R ‘ 596 
Natchitoches I 5 2.8] 3.9] 5,047 
Orleans y : ‘ : 459 
ANew Orlean 77 5| 225.3 , 120, 459 
Ouachita 
AMonroe 
West Monroe 66.8} .038#| 20.0 0,221| .0358 


0265 


Plaquemines 
Pointe Coupee 


Rapide 
Ale 
Alexa 
Red River 
Richland 


Sabine 
St. Bernard 
St. Charlie 


St. Helena 
St. Jame 
St. John the Baptist 


St. Landry ° 
Opelousa. 5. i ,085 

St. Martin 

St. Mary 


St. Tammany 
Tangipahoa 
Hammond 


Tensas 


Terrebonne y x ‘ ‘ -0185 

Houma 2 5.§ i 28 ,227 0092 
Union ‘ ; . 0065 
Vermilion : d 2 . : 41,446 .0134 


Vernon , J 4 ; 22,438; .0073 
Washington J : i E 50,970| .0166 
Bogalusa 20.7 } 27,825, .0090 
Webster d ‘ ' 45.991 .0150 
Minden 3.{ 18,995 . 0062 


West Baton Rouge 2. ‘ \ . ‘ 13,405, .0043 
West Carroll . P J * 14,601 .0048 A é j y 
West Feliciana , é ‘ 1. 6,541 .0021 , , 3, ° ; j 20.8 0! 4.7 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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_ NEVER BEFORE 
~ A NEW ORLEANS 
LIKE THIS! 


FROM PUBLISHER'S INTERIM STATEMENT FOR 3 MOS. ENDING DEC. 31, 1958* 


SUNDAY 312,221 


Possibly largest Sunday circulation in all the great South Central 
States region! 20,561 more copies than comparable period in 1957. 


~ & DAILY 357,434 


A whopping 62,275 more copies than comparable period in 1957. 
Reaching 9 of 10 homes in New Orleans city zone, with other 
hefty distribution in retail trading zone and elsewhere. 


NOW MORE THAN EVER BEFORE, TOTAL SELLING 
IN NEW ORLEANS BEGINS WITH NEWSPAPERS! 


*Filed with the Audit Bureau of Circulations and subject to audit. 
Daily includes 162,497 evening (except Saturday) and 194,937 morning. 


The Zimes Picayune Publishing Company 


STATES AND NEW ORLEANS ITEM, EVENING, LAFAYETTE SQUARE, NEW ORLEANS 40 
REPRESENTED NATIONALLY BY JANN & KELLEY, INC. 


NEW YORK CHICAGO DETROIT LOS ANGELES SAN FRANCISCO KANSAS CITY ATLANTA 
MAY 10, 1959 387 


LOUISIANA 


BIE NVILLE JACKSON 


Bossier City 


CLAIBORNE 


PAlerandne 
Snre veport ; Vere cAART RAPIDES 
‘ LA SALLE 


Vicksburg ST. LANDRY } 
EAST BATON ROUGE 


@ Opetousas \ 


AVOVELLES 
Alexandria 


West Monroe 


EAST BATON ROUGE 


1% .. RETAIL SALES MAP' 
VERNON . PRINCIPAL CITIES: County and geographic location 
aaf ol. : of cities with 1956 retell sales of $25 million or more. 


| WERVILLE ee 
Me 


JRLEANS 


= . Counties and cities on this map 
hi TANG! PAHOA WASHINGTON 2055 are charted in proportion to net 
Bogalusa Effective Buying Income: Scale, 

Fs 0133 sq. in. equals $1 million. 


T. TA - . 
. moenedd Cities shown are those having 


net Effective Buying Income of 
$15 million and over. 


Copyright by 


TRVUTETILCITTTTCITICLLCLOCLIIOCLLILILILIreee eerie 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 

LOUISIANA SM | ESTIMATES, 11,59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con- . f 
COUNTIES Pest <i Income Breakdown of Households 
CITIES House-| Spend-| Urban 
ontinued holds | ing Pop. Net come | $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000&over 


of thou- Units | (thou- | Dollars of Per Per Per Y / / / 1 
U.S.A. | sands) | (thous.)! sands 000 U.S.A. | Capita, Hsid. | C.S.U.| Hsid. | Hsids. Inc. Hslds. Inc. Hsids. Inc. Hsids. Inc. Hsids, Inc. 


0090 4.3 4.8 . 17,313) .0056, 1,096) 4,026 3,607| 3,402] 43.3 19.2 | 27.2 25.6 | 23.6 37.3 4.0 9.6 1.9 8.3 
8491; 429.9) 504.2 2, 466 , 002 8018 1,660) 5,736, 4,891) 5,164] 25 7.3 | 20.5 B.S 55.3 36.7 | 11.9 18.9 


State Total 3,132.6 1.7909 853.2, 952.1/1,877.7] 4,345,556 1.4129) 1,387 5,093 4,564 4,552] 31.8 10.6 | 22.5 15.9 | 31.1 36.7 9.5 16.9 5.1 19.9 


POPULATION POPULATION 
ESTIMATES, 11/59 ESTIMATES, 1958 ESTIMATES, 1/1/59 JM ESTIMATES, 1958 


Con- Con- 
METRO sumer 5 sumer 
ARSAS House-| Spend-| Urban House- Spend-| Urban 
Total hold ing Pop. Net % Per Per Total € Pop. Net % Per | Per 
thou- of thou- | Units thou- Dollars of | Cap- H’se- thou- of (thou- Dollars of Cap- | H’se- 
sands) U.S.A. sands) |(thous.)| sands 000 U.S.A.| ita | hold sands) | U.S.A.| sands) (thous.)) sands) (000) U.S.A. ita hold 


Alexandria 112.4 .0643 30.3 32.9 52.6) 141,561) .0460|1,259 4,672 || New Orleans 868.1; .4963) 252.7) 284.0 808.3} 1,434, 282) 4663 1,652 5,676 
Baton Rouge 235.9 .1349 65.6 79.3 198.3) 423,429\ .1377 1,795)6, 455 || Shreveport 262.5 .1501 73.5 92.0 221.4 425,983) .1385|1,6235,796 
Lafayette 71.7 .0410 18.9 21.1 49.9 93,224 .0303 1,300 4,932 - - - - —_ _ 

Lake Charles 135.8 .0776 38.4 44.4 94.3 224,151 .0729| 1,651 5,837 || Total Above Areas}1,775.5\1.0151| 505.1, 582.6 1,491.6) 2,877,650) .9356,1,62155, 697 
Monroe- 
West Monroe 89.1 .0509 25.7 28.9 66.8 135,020 .0439 1,515 5,254 


SM, 1959 Before using these ie read foreword, page 13. 
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LOUISIANA 


COUNTIES 
CITIES 
continued 


Acadia 
Crowley 

Allen 

Ascension 


Assumption 
Avoyelles 
Beauregard 


Bienville 
Bossier 
Bossier 
Caddo 
AShreveport 


Calcasieu 

Lake Charle 
Caldwell 
Cameron 


Catahoula 
Claiborne 


Concordia 


De Soto 


-0083 


IN AMERICA'S 68TH TV MARKET 


Only KTBS-TV, Channel 3, reaches the FULL market. Nielsen #3 proves 
it: 49 counties covering Louisiana, Texas, Arkansas, Oklahoma. 


Let your dollar bring you FULL coverage of this booming market. Sales 
Management shows KTBS-TV reaches a market of 1,318,600 (up 10,400 
over 1958), with effective buying income of $1,661,784,000 (up $99,646, 
O00over 1958) and retail salesof $1,202,014,000 (up $5,615,000 over 1958). 


Buy the station that gives you more for your money. Get details on 
coverage, ratings and cost per thousand from your PETRY man. 


E. Newton Wray, Pres. & Gen. Mgr. 
Presenting the best of 2 networks 


RETAIL SALES— ESTIMATES, 1958 


Per 
Hsld. 
Retail 
Sales 


2,762 


775 
, 350 


042 
,903 


3,043 
2,368 
3,573 


2,979 


Buying 
Power 
Index 


Index 
of Sales 
Activity 


Quality 
Index 


71 


-0230 
.0128 
.1190 


1096 


.0717 
0430 


-0087 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


Food 
$000) 


6,805 
3,704 
2,403 
4, 


Eating & 


Drink. 
laces 


PI 


2, 


$000) 


781 


General 
Mdse. 


475 
, 332 
140 
419 


,376 
, 250 


Apparel 
$000) 


2,797 


216 


NBC 
ABC 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn - 
House- 
Appl. 
($000) 
1,739 
242 
724 
,127 


Auto- 
motive 


4, 


2 


, 166 4,612 


Lumber- 


Gas Bidg. 
Stations 
$000 


Hdwre. 


$000 


Drugs 
$000 


1,003 


035 », 761 


806 880 
, 967 


2.2 


using these figures read foreword, page 1 


Monthly High-Spot Cities Sales Forecast—Two Months Ahead 


In every first issue of the month SALES MANAGEMENT forecasts what the next month’s retail sales will be in 
leading U. S. and Canadian cities. We give the sales volume, the percentage of change from the same month 
last year and its relation to the national change for the same period. The Survey of Buying Power gives you 


sales for the latest complete year. In between the current Survey and its successor, “High-Spot Cities” 
. each month. 


you to changes in the making. . 


alerts 


MAY 10, 


BATON ROUGE has 
more SALES Power 


Family income keeps growing—increased to 
$6,470 per household—and Baton Rouge is in 
Q spending mood. The most powerful selling 
force in this fast-growing Louisiana market is 
the State-Times and Morning Advocate. You 
can sell Baton Rouge every day in black and 
white or ROP color with this terrific newspaper 


combination. 


State-Times 
and 


Morning Advocate 


Baton Rouge, La Represented by The John Budd Co 


JS ap = The “SM" symbols mark original, exclu- 
LOUISIANA RETAIL SALES— mM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per Eating & | Furn.- | 
COUNTIES Hsld. Buying Index Drink. | General | House- Auto- | " 

CITIES 5 4 of Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. Drugs 
continued U.S. A. Sales Index Index Activity ($000 $000 ($000) | ($000) | ($000 ($000) $000) ( ) | ($000) 


East Baton Rouge 279 4 1391 4,260 .1375 102 103 57,919 16 ,303 39,075 21,620 17,719 54 , 356 24,734 20,938 11,336 
ABaton Row 2 71 1338 1098 116 141 55,331 15, 465 37 21,619 17,496 53,751 22,494 20, 253 10,695 
East Carroll 0034 790 -0053 62 40 1,987 92 611 €, 


East Feliciana 5.16 0026 , 2 46 23 1,265 . 310 
Evangeline 742 0063 , 59 33 2,199 ‘ : 604 
Franklin : 36 2,356 : - 871 


Grant 7¢ 37 1,785 ’ 582 
Iberia d ; 9,024 : ' , ° , 974 
New Iberia l 5 6,580 


Iberville 2 ; | 4,462 ° 1, ’ ,053 


Jackson 21,3 ¢ ‘ e 2,546 ’ , 104 
Jonesboro 7.5 0039 1,374 ( : 378 
Jefferson 347 : .0853 52,689) " ° A ’ 15,055) 
Gretna 10,532 0116 7 506| ,oe , 146 ° ’ 3,567 1,658 
Jefferson Davis 2 : .0137 | | 5,619 . | , J | 2,433) 
Jennings 5, 24 0065 2,985 x , 10% 1,523] 


Lafayette 708 | .0452 0369 16,137 . . ; 7,421) 
ALalayette 966 | .0403 0294 14,034 A ,749| 6,500 
Lafourche 8 | .0209 .0199 9,816 ! , : 3,387| 
Thibodaux 21,242 0106 .0076 4,712 34 ' . 946 
La Salle ; ; 2,005 * 


Lincoln . ‘ 68 4,647 ,393) : ? 2,001) 

Ruston - .0073 2 3,631 | , 119 7 1 156) 
Livingston . ’ , d 58 4,408 482) 1,875) 
Madison ' i i 2,036 ,743| 1,376 | 


Morehouse 468 | 0107 | 2, ; 50 6,335 , 1,063 , 2,107| 
Bastrop 026 0090 f 9% 5,134 1,550 1,006 617 of 1,573) 
Natchitoches ,998 0089 ‘ ; 4,107 2,528 868, 671 . 1,884) 
Natchitoches +, 008 0065 0056 ‘ 2,420 K 1,665 868 670 2, 843 1,027) 
Orleans 082 3706 3688 138, 261 71,919 168,634 65,739 45,477 48,492 
ANew Orleans 7 O82 3706 S688 1) 138, 261 71,919 168 ,634 65,739 45,477| 100,659 48 492 30, 323] 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before us these figures read foreword, page 13. 
390 SALES MANAGEMENT 


Rapides Parish — Alexandria Pineville 


First in Louisiana Retail Sales Gains 


Retail Sales in Rapides Parish—Alexandria Pineville—in 

December 1958 gained 14.7% over December 1957 for the 

largest, most rapid, increase of any Louisiana major city. 
(L.S.U. Bus.Rev.) 


PERCENTAGES BY WHICH ALEXANDRIA‘’S PHENOMENAL SALES VOLUME EXCEEDED STATE AVERAGES. 
wre RETAIL FOO) a FURN. AUTOMOTIVE 


D 
70 44% 78% Ht | 
SALES MANAGEME 11/10/58 


Advertise in newspapers—Dai 

Town Talk—and be assured o 
influencing nearly 100% of the 
buyers. 


The “sm” symbols “mark { original, exclue 
sive estimates by SALES MANAGEMENT. 


Furn.- 


LOUISIANA 


COUNTIES 
CITIES 
(continued 


Ouachita 110,939 4,317 15,027) 8,359 7,209 8,785) 
A Monroe- | | | | | 
West Monroe 7,010 14,741 8,294 
AMonroe...... 999 14,082 7,726 
AWest Monroe ,O11 659 568 

Plaquemines 139 

Pointe Coupee 795 


1958 
& 


| 
| 
| 
| 


RETAIL SALES— Or ESTIMATES, 


| Eatin 


| | ~~ | Lumber- | 
House- | Auto- | Gas | Bldg. | 
Appl. motive | Stations | Hdwre. | Dr 
_($000) } ($000) | ($000) ($000) | ($000) 


Buying | 
Power 
Index 


Hsid. 
Retail 
Sales 


Index 
of Sales 
Activity 


General 
Mdse. Apparel 
($000) ($000) 


Quality 
Index 


3,283 


,539 
, 226 
313 


3,167 
2,663 


Rapides 
Alezandria-Pineville 
Alexandria 
Red River... . 
Richland. . . 


Sabine 

St. Bernard 

St. Charles 

St. Helena 

St. James 

St. John the Baptist 


St. Landry 
Opelousas 

St. Martin 

St. Mary 


-0271 

0150 
.0072 
0226 


9,844 
4,112 
2,674 
14,080 


0113 
-0252 
.0099 
-0026 
-0246 
-0201 
0044 
-0155 


St. Tammany 
Tangipahoa 
Hammond 
Tensas 
Terrebonne 
Houma 
jon. 
Vermilion 


4,953 
11,884 
4,033 
970 
12,587 
9,865 
2,086 
6,950 


3, 
4 


, 266 
9,015 
30,987 


2,960 
704 
312 


1,960 
3.038 


125 
405 1, 


3, 5, 1, 


SM Standard (4) and Potential (A) Metropolitan County Areas. SM, 1959. Before using these figures read foreword, page 


JUST LOOK AT THIS MARKET DATA! 


IN RICH MONROE MARKET 


From Sign On To 


During 363 Weekly Sign Off 7 Days A Week 


Quarter Hours 


SHARE OF AUDIENCE 


As reported in 
ARB, Dec. ‘58 


MAY 10, 1959 


Average Share Of 
Audience 


Population 
Households 
Consumer Spendable 
Food Sales 

Drug Sales 
Automotive Sales 
General Merchandise 
Total Retail Sales 


Income 


$1,7 


$ 
$ 
$ 
$ 


$1, 


1,520,100 
423,600 
61,169,000 
300,486,000 
40,355,000 
299,539,000 
148,789,000 
286,255,000 


WNOE-Radio* 
New Orleans 
KNOE-Radio 


Monroe 
Survey proven 


Edd Routt, Vice 


1, 6 am.- 


Pr 


2 he 


And you get more impact and 
circulation per dollar in radio on 
) 


W) watt 


by A. 


Mar 
C. Neilsen 


KNOE-TV 


Pe. A. Noe ene . 
James A. } Jr.—President 
Vice President 


A 


NOE suveavanse, 
Paul H. Goldman 
& General Manager 
HR Television 


CHANNEL 8 
MONROE, LA. 


NBC 
INC. 


Executive 
Represented by 
Ine 


391 


ay : . The “SM” symbols mark original, exclu- 
LOUIS: ANA RETAIL SALES— Oka ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Eating & Furn.- 
COUNTIES % sid. Buying Index Drink. | General House- | Auto- | 

CITIES Power | Quality of Sales Food Places Mdse. | Apparel Appl. motive | Stations | 
continued) . S.A. Index Index Activity $000 ($000) ($000) ($000) $000) ($000) 


- | 
Vernon d ‘ 0085 3,589 1,353 1,100 1,468 
Washington d , .0177 8,092 1,292 3,272 1,803 
Bogalusa 22,904 f 0103 6,670 1,207 1,892 1,527 
Webster 29,003 d ; -0162 7,717 1,331 3,053 1,507 
Minden 16, 208 | 0072 4,000 496 1,152 837 


West Baton Rouge 6,403 ‘ ; ‘ 2,451 704 
West Carroll 6,693 ‘ ’ P 778 1,160 
West Feliciana 4,420 ‘ ; d 1,304 


Winn 9,161 ‘ ‘ 2,954 


aca 7 = 
Total Above Cities , 947 ,059 690 391,372, 137,073' 322,478 157,299, 120,869 363,888 : 119,303) 74,385 


State Total 824,704 | 1.4067 | 3, 639,813 201,983, 416,649, 184,716 154,616 509,394) 242,454) 200,658) 102,560 


METRO. AREAS saces— GYD estimates, 1958 


Alexandria . ¢ . .0508 79 78 22,892 5,290 17,183 6,545 s 16,976) 

Baton Rouge . ; .1375 102 103 57,919 16,303) 39,075, 21,620 54,356) 
Lafayette R ‘ y .0369 90 110 16,137 6,266, 13,059 5,708 - 17,690 

\Lake Charles 132,115 . .0717 92 27 , 518 9,144 17,159 7,933 ’ 24,279 
Monroe- 

West Monroe 110,939 , d 96 24,660 6,465 J 8,359 : 19,252 

New Orleans 888 .440 F ‘ 94 193,803 86,045 69, 100 124 , 357 ° . 

Shreveport 285 ,642 95 71,539 17,034 ’ 23,636 53,826 | 10,011 


Total Above Areas 1, 887 ,405 : . 94 414,468 146,547, 309,029 142,901 310,736 73,270 


M A j N FE (Other New England States: Connecticut, Massa- 
=" chusetts, New Hampshire, Rhode Island, Vermont) 


NUMBER OF OUTLETS : NUMBER OF OUTLETS 
Map, page 396 : 4 


City County : City County 


Auburn Andro- Portland Cumberland 
scoggin . Presque Isle. . Aroostook 

Augusta Kennebec ‘ Rockland Knox 

Bangor Penobscot , Sace York 

Bath Sagadahoc ’ Sanford York 

Biddeford York , South 

Brunswick Cumberland ‘ Portland... . Cumberland 

Lewiston Andro- Waterville Kennebec. 
scoggin y 169 110 13 Westbrook... Cumberland 


POPULATION EFFECTIVE 
JM ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 


Con- 
COUNTIES aan Cash Income Breakdown of Households c ; 
CITIES House- Spend- Urban In- 

Total holds ing Pop. Net % come] $0-2,499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000&over 
thou- of thou- Units | (thou-| Dollars of Per Per Per o// % q / b/ % W/ % v/ v/ 
sands) | U.S.A. | sands) | (thous.) sands 000 U.S.A. Capita >.$.U. Hsid. | Hsids. Inc. |Hsids. Inc. |Hslds. Inc. Hslds. Inc. 


755 6, ; 5,442) 15. . 21.3 12.2 | 43.3 41.8 


Androscoggin 84.6 0484 24.4 28.8 73.1 148,453 .0483 
7 5, 359) 3 5 | 21. 2. 42.5 41.5 


AAuburn 6.1 0149 7.§ 9.1 46,790 6152 
Al ton-Aubur f $01 P04 26 , 484 0411 
ALewiston 0252 2.5 5.2 7 0259 


1 
1 
l 
1 685] 13 3 2 44.9 41.3 
Aroostook 0574 2 . ; -0464 1, 

1 

1 

1 


174 
957] 10.9 2.7 | 21.3 ‘ 5.f 0 
323 


Preaque Isle 0082 7 } 0077 
Cumberland 51. . - 1002 
Brunswick 5.9 { 31, 0101 
APortland ) / 24.! 1.7 , 282 0508 
South Port 1 8.9 165 7 8.4 313 0147 
Westbrook 75 5 4.2 0074 


673 


6 
3 
452] 1 ; 2.8 
4 


ona aagn aw 


424 


sn te @ % 


ny t & & 
oe OS 


on 


SM Standard (4) and Potential (A) Metropolitan County Areas Before using these figures read foreword, page 13. 
Not available © SM, 1959 


7. 
Get the Complete Picture 
[he advertisements in this issue—besides giving information on how best to reach and sell the various 
markets—frequently complement the issue’s basic market data by spotlighting local developments and 


trends behind the SM estimates. The ads and the data go together. 


SALES MANAGEMENT 


WGAN WGAN-TV 


560 KC 5000 WATTS CHANNEL 13 316,000 WATTS 
CBS Radio Network CBS Television Network 


covering 
The largest retail and wholesale area north of Boston 


GUY GANNETT BROADCASTING SERVICES 
390 Congress St., Portland, Maine Telephone: Spruce 2-466] 


ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


SH POPULATION EFFECTIVE ; The “SM” symbols mark original, exclu- 
, aa 7“ | | Con- | y r? : | § , ™~ 
COUNTIES | sumer | Cash PAs Income Breakdown of Households 

CITIES | House-| Spend-| Urban In- In- 
(continued) Total | 9% | holds | ing Net ( come | come | $0-2,498 $4,000-6,099 | $7,000-9,999 |$10,0004 over 


Pop. ‘ 
(thou- of | (thou- | Units | (thou- | Dollars | of Per | Per | Per | Per | % 0 0 ( 0 0 t 
sands) | U.S.A. | sands) (thous.)| sands) (000) | U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids, . , . |Hsids, Inc. | Hsids. Inc. | Hsids, Inc. 


| 
: wes 
Franklin 7; 0112, 8.46.9; 3.1] 31,280 .0102| 1,588) 5,793 4,533 4,71] 21.4 6. 8 15. .7 43.5 | 10.0 16.6 | . : 
| 
| 


Hancock. .... -1) 0178} 10.0} 11. 6.4] 49,184] .0159| 1,581) 4,918) 4,431, 4,365] 26.8 9. 5 17. 4 43.7| 8.2 14.9 
Kennebec. . .0| 0486) .2| 53.6] 139,843) .0455| 1,645| 5,901) 4,959) 5,197] 18.0 5. 7 13. 4 41.6 | 12.4 19.0 
Augusta 3.0| .0131 i 5 38,662) .0126| 1,681| 6,137| 5,225) 5,521) 15. ; 8 40.5 | 13.4 19.3 
Waterville 4) 0111) 5.6) 7. 36,047, .0117| 1,858] 6,437| 4,871) 5,492] 16. 5 | 19. 1 | 42.4 40.2 | 13.9 20.2 

| | | 
Knox gnoces 7, .0188) 8. , . 43,015. 1,553| 4,944) 4,302| 4, 9 8. 8 19. 6 42.9) 7.7 14.1 
Rockland -3) 0053) 2. 15,598]. 1,677| 5,571) 4,457| 4,780} 20. .3 | 25. A| 30.7 43.5] 9.6 15.9 | 
Lincoln... .. -$} 0103, 6.4) 6. 25,558) . 1,428| 4,733] 4,122] 4,047] 29.8 10. 4 20.4 | 33.6 43.5) 7.1 13.9 | 
Oxford 6) 0282) 63,737) . 5,501| 4,756) 4,890) 19.9 6.0 | 22.6 14. 2 44.0 | 11.1 18.0 
Penobscot .5)  .0660| 0} 4| 179,260) . ,552| 5,783) 4,550 , .2 | 21. 0 | 41. : 0 17.9 | 
ABangor 38.5) .0220 7) 13. 63,549} .0207| 5,939| 4,707] 5, 6 6.6 | 21.3 13.0] 41.1 41.8] 11.4 17.7 | 
Piscataquis -6)  .0089 7 : 1) 23,667) .0077| 5,036) 4,485) : 6 | 25. .2 | 38. ; 8 15.7 | 
Sagadahoc 4) .0123 7 (8. " 31,076, .0101| 5,452) 3,453) 4, 8 8. ; 1 | 38. : 7 15.9 
Bath .0| .0063; 3. 4 17,290) .0056 2) 5,085 4,550) 21.3 6.8 | 24. ; . 6 16.5 
| 
Somerset 5) 0214) 11. 070} 0182 5,097) 4,415) 6 7. 8 17.5 | 38.5 45. 8 17.2 
Waldo. . 6} 0112} 6.9] 6. ; , ‘ 366| 4,538) 4,057) 1 13.1| 27.3 22. 5 40.1) 6.1 12.6 
Washington... t .0174 2 . y d 4,366 8.877) F Oi » 7 s .2 12.8 


| } | | 
York = is . , i F : 5,757| 4,924 5, ; 7 | 20. j A 45.5 | 12.2 18.9 | 
Biddeford aa 8.4) . ¥ 5. 31,573} .0103| 1,716) 5,957| 5,176) 5,438] 12.7 3.4 | 20. . 8 45.0 | 13.4 19.7 | 
Saco seid 5} 7 3. 8,6 r 62 ,644) 5,034) 5, 2 1] 21.4 12. 2.3 42.6] 11.9 18.2 
Sanford onl ° é 2. J 20 , 025 a el ,010; 5,006; 6,: 9. 2. 3. we - 39.1 | 20.1 25.2 


Total Above Cities. . : 104.2) 129.4 647 , 138 ,767| 6,211) 5,001, 5,452 a 1} . -l 42.3 | 13.0 19.0 
State Total 914.6, .5229 259.4) 309.1 498.8 1,465,594 .4765 1,602 5,650) 4,741) 4, ° -O | 22.8 14.4 | 40.4 42.7 10.8 17.4| 6.7 19.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. @ SM, 1959. Before using these figures read foreword, page 13 


Biddeford—Saco business is York County business 
... $104,722,000 worth 


Income increased, sales increased. Average income per household ($5,800) is 
another increase for the people who shop in the "supermarket" of York 
County. The Journal alone reaches more than 90°/, of the Biddeford-Saco 
families, plus others in the county. 


The BIDDEFORD JOURNAL BIDDEFORD, MAINE 


Represented by The Julius Mathews Special Agency, Inc. 


MAY 10, 1959 


LET | WCSH-TV} HELP YOU ATTRACT 
2 OUT OF 3 MAINE DOLLARS 


And 1 Out Of 4 ‘i 
In New Hampshire Here's The Market 


2/3 of Maine’s retail sales and : New WCSH-TV 
1/4 of New Hampshire’s are made Maine Hampshire Total 
to people living in our service area., : eco . 601,900 137,100 739,000 
And WCSH-TV serves these people (66% of Maine) (24% of N. H.) , 
best. 1 $1,003,799,000 $218,320,000 $1,222,119,000. 
Every survey taken in our area (68% of Maine) (23% of N. H.) 


for five straight years has shown a Retail Soles . nu 731,466,000 158,647,000 —-890,113,000 
marked viewer preference for the (68% of Maine) (23% of N. H.) 


programs of Channel 6. Food . " . 208,572,000 47,550,000 256,122,000 
Eat & Drink Places 33,021,000 7,453,000 40,474,000 

A MARE Genl. Mdse. . 83,432,000 —-11,318,000 94,750,000 

Apparel . 39,756,000 8,632,000 48,388,000 


pmeancnerme cvevem | Noiwcac 7am cones ain 


Antometee .... 119,015,000 27,606,000 —«*1.46,621,000 
Television Station Gas Stations 58,999,000 15,164,000 —«- 74,163,000 
Lumber Bldg. Hdwre. . 38,168,000 —«-9,616,000-—=—«447,,784,000 
WCSH-Radio, Portland Drugs . 22,804,000 3,966,000 26,770,000 


WLBZ-Radio, Bangor *Excluding 6 of the counties credited to us by NCS #3. 
WRDO-Radio, Augusta 


WCSH-TV—(6), Portland 
WLBZ-TV—(2), Bangor 


POPULATION 6. POPULATION 
ESTIMATES, 1/1/59 SM ESTIMATES, 1958 JM ESTIMATES, 1/1 JIM ESTIMATES, 1958 
Con- | | Con- | 
METRO | sumer | b | sumer 
AREAS | | House- Spend-| Urban House-| Spend-| Urban 
Total % | hold ing Pop. / | | Total % hold ing Pop. 0 Per | Per 
thou-| of | (thou- | Units | (thou- "se-| (thou- | of | (thou-| Units | (thou- of |Cap-/|H’se- 
sands) | U.S.A.) sands) | (thous.)| sands) 000 U.S.A.| its | | sands) ) | U.8.A.| sands) (thous.) sands) (000) | U.S.A.) its | hold 


| 2 } 
Bangor 115.5 .0660 31.01 39.4) 64.4 179.260) .0583 1,552/5,783 ‘Portland . 174. 7/0999 0999, 51.5] 61.4) 140.7] 308,169) .1002)1, 764)5, 984 
Lewiston-Auburn 84.6 .0484 24.4 28.8 73.1 148,453) .0483 1,755/6,084 || ——— —— —— — — _ —|_—_——_—|-—— 
"| Tota Above as Areany 374. 8) -2143 106. 8 129.6 __ 278.2] 635, 882) --2068 1, 697) 5,948 


om) The “SM” ‘ae mark original, exclu- 
MAINE RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per | Eating & Furn.- | | Lumber- 
COUNTIES // Hsid,. Buying | | Index | Drink. | General House- Auto- | Gas | Bidg. 
CITIES Ss Retail Power Quality | of Sales Places Mdse. | Apparel Appl. motive “S00 | Hdwre. 
$000) Sales Index | Index Activity | _ ($000) ($000) | | ($000) | ($000) ($000) ($000) 


Androscoggin d 4,339 é 109 , | 4,443 4,139 
AAuburn 2 37 92 : 26) Ae 546 597 
ALewiston-Auburn 90 , 995 53 5 113 485 ; , 097 rf 3,942 
ALewiston B3,f 316 0! 25 , 699) 3,14: r ,08 3,345 

Aroostook , ‘ : d | 71 
Presque Isle BS y g | 102 

Cumberland ‘ ° : ° 121 
Brunswick yl é 5 d 3 q | 126 
APortland 099 
South Portland 585 
Westbrook 20,818 


Franklin 118 d y . ,080! 981) 
Hancock ‘ .0181 k d 1,569) 
Kennebec : .0537 ’ d | e | 091) | 7,278 
Augusta 31,117 0155 01% | ,473) , 278) , 566) of 2,325 
Waterville 3, 9% 0219 = 2 | 7 aaa F 7 K 3,485 


Knox . 0176 | 4,053 j 10,083 3,577 
Rockland 92 0094 . } y 5,645 33 , 164) 2,077 562 
Lincoin.. ora | 3,802 | . 6,056 | 1,856) 538 


SM Standard (4) and Potential (A) Metropolitan County Areas. SM, 1959. Before using these figures read foreword, page 13. 


Table of Contents and Data Indexes on pages 3, 6, 8, 10, 11 


SALES MANAGEMENT 


- Portland is Maine 


income 


Becoming more affluent 
each year, Portland in- 
come per household has 
increased to $6,276. 
Cumberland County, 
alone, earns $308,169,- 
000 and this is only one 
of the seven counties 
you can reach daily with 
Portland Newspapers. 
(Sunday you can reach 


every county). 


retail sales 


Cumberland County 
cash registers ring 
$241,963,000 worth: an 
average of $4,698 per 
household. That’s why 
the Portland Index of 
Sales Production is 159. 
Sales are high in every 
classification because 
Maine has high income 
to spend. Display your 
product in Maine’s show- 
case, the Portland News- 
papers. 


testing 


The proof is in the test- 
ing. As a test market, 
conditions are ideal in 
Portland. According to 
the last Sales Manage- 
ment survey of test mar- 
kets, here’s how Portland 
was rated: 


from 75,000 


first among U. S. Cities 
to 150,000 


sixth among all 
U. S. cities 


second among all New 
England cities regard- 


less of population 


Portland Maine Newspapers 


Press Herald — Evening Express — Sunday Telegram 


Represented by The Julius Mathews Special Agency, Inc. 


Sales Management's 
1959 COUNTY OUTLINE RETAIL SALES MAP 


Includes Alaska and Hawaii—also Canadian Markets 
Differences in retail sales volume shown by variations in county color shadings 


All metropolitan areas clearly defined . . . 1750 cities with retail sales of $20 million or more 
. counties indicated whose family sales exceed U.S. average. 


PRICE: $5.00 single copy; $3.50 each for two or more; $3.00 for five or more 
SALES MANAGEMENT, 630 Third Avenue, New York 17, N.Y. 


MAY 


10, 


1959 


0, 
tof KENNEBEC 
[4% lawative 


Augers 
gum 
<i Lewiston 


S RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
0089 sq. in. equals $1 million 


Cities shown are those having 
net Effective Buying Income of 
$15 million and over. 


. ” 
Their Authority Is the Survey 
Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 
they know too that the people they are talking to—advertisers and advertising agencies—rely 
on the same authority. 


The Most Able-to-Buy Families in Maine 


When you sell Sanford families, you tap the biggest wallets in the state. 


Sanford’s $8,010 family income is $2,579 above the national average. 


And you can be sure that high buying power is distributed solidly 
throughout the market—with 77.4% of the families above the $4,000 
income level 30% above the $7,000 mark! , 


There’s only one way to sell Maine’s richest market thoroughly. Schedule 
the Sanford Tribune and Advocate—cover Sanford families completely 


reac! 


Family Income 


) an even greater number of families in the surrounding area. 


SANFORD TRIBUNE and ADVOCATE- Sanford, Maine 


Represented by The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


3 5% of STATE'S TOTAL INCOME 

of STATE'S TOTAL SALES 
With 38% of the State’s population earning 
35% of the total state income, the seven- 
county ABC Retail Trading Zone served by 
The BANGOR DAILY NEWS is Maine’s most 
important market. It’s a compact sales pack- 
age—easily covered with one handy, low- 

priced advertising medium. 

fae | Here’s a made-to-order test area. The NEWS 
ag | i didi i . 
L as : : saturates the ten-mile City Zone with 100% 
Balance of Sete s coverage and reaches 74.6% of the families 


9-Counties throughout the entire area. 


8-Dailies Our 125th Anniversary Year 


The Bangor Daily News 


MAINE'S LARGEST DAILY—71,739 A.B.C. 


National Advertising Representatives — JOHNSON, KENT, GAVIN & SINDING, INC. 
New York, Boston, Chicago, Detroit, Minneapolis, Los Angeles, San Francisco, Atlanta, Greensboro 


The “SM” symbols mark original, exclu- 

MAINE RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Per | | Eating & | | Furn.- | | Lumber- 
COUNTIES i 1 Hsid. Buying | Index Drink. | General | House- | Auto- | Gas Bidg. | 

CITIES Retail Quality | of Sales | Food Places | Mdse. | Appl. motive | Stations | Hdwre. | Drugs 

(continued) | Sales Index | Activity | ($000) | ($000) | ($000) | (so) | (Sooo) | ($000) | ($000) | (S00) | (S000 


| 
| 


3,856 A 12,726 


| 
1,390] 6,614 on 1,07) 2,307) 1,086 
| 


147,411 | . ° ‘ 39,085 5,921 , | §,564 ; ; 5,235] 3,286 
80,080 .0267 17,042) 3,428 714| 905 3,989]  17,9% 416} 1,909] 1,494 
Piscataquis. . . x 16 ,887 J d 5,358 548 R 1,035 610 
Sagadahoc... 18,488 | . : 5,461 698. : ,120} 1,316 435 

Bath....... 12,546 006 . 4,130 430} 1,173 365 


Somerset.......... 37,238 | . j 11,964 oad ’ 1,573} 1,231 
Waldo........... 20,134 | . i 5,729 918) 
Washington... . .. ; 34,134 | . é 11,652 , 1, 


ee ..| 104,722 | . , 34,518) 4,388 
Biddeford. ....... 33,194 | . 012% 8,318 | 3,009) 269} 1,718 
ay eee 10,724 | . : 5,537| 300| 418 
Sanford.......... 12,553 | .006: d 4,266 51 | 391| 464 


Total Above Cities 559 , 662 - 27 . 3¢ 144,202) 24,156] 77,267) 37,948} 25,197) 101,350 
| } 
State Total Sete 1,068,845 | +5323 4,122 . i 40,089) 181,828 


METRO. AREAS 


~ (0844 98 39,085, 5,921 20,915) 5,564) 29,073) 11, 5,235, 3,286 
Lewiston-Auburn.. .0496 109 30,020, 5,228} 13,369 7,938) 4,443) 17,687 ' 4,138, 2,225 
Portland. . 241,963 | .1205 | 4,698 | .1062 121 60,979 12,225) 35,941) 13,741, 10,349| 36,091 ; 9,003) 9,786 


Total Above Areas. 495,257 | .2466 | 4,633 | .2202 | 103 | 115 | 130,084) 23,374) 70,225, 30,276) 20,356, 82,851 18,377, 15,297 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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“ HERALD MAIL Folks who spent nearly $130,000, 
3 HAGERSTOWN, MD. 000 in retail sales in 1958. 


; 29,000 families in a tri-state area Folks that had an effective buying 
that takes in all of Washington | income of approximately $150,- 
County (Md.) and 5 counties in § 900,000 or an average of between 
Pennsylvania ad West Va. $5,000 and $6,000 per family. 


No wonder this Hagerstown Tri-State Area is Maryland's Second Largest Market... 
No wonder the Herald-Mail produces Sales Dollars (at saved dollars too). 


She Herald-Mail 


HAGERSTOWN, MD. 


Nationally represented by Burke, Kuipers & Mahoney, Inc. 


MARYLAND (Other South Atlantic States: Delaware, District of Columbia, Florida, a The “SM” symbols mark original exclu- 
“~~ Georgia, North Carolina, South Carolina, Virginia, West Virginia) 


Car sive estimates by SALES MANAGEMENT. 
NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 400 


City County | | City County 


Aberdeen. ... . Harford . | } College Park. . Prince 
Annapolis... .Anne Georges... 
Arundel 3} 346) +66) 71) 19) 47) 20) Cumberland. . Allegany... . ° 
Baltimore Baltimore... .2|11775| 3,614) 2516/1200) 882) 497| 289) 614) 376 -5] 188 
Bel Air Harford | 4] 102} 11) 12) 10 14 8 8 98 13 -5] 128 
Bethesd Montgomery . 5 4 F. Sys -vee| 20.2) 350 26 7 
Cambridge... . Dorchester... | ‘ tee) 62; 28 “| | Hagerstown...Washington..| 39.8{ 626 54 38 


(Continued on page 401) 


The “SM” symbols mark original, exclu- 
ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


sy POPULATION EFFECTIVE 577 
Vi ESTIMATES, 1/1/59 BUYING INCOME— 


Con- | | income Breakdown of Households 
sumer | 
CITIES | 


House- Spend-| Urban | 


COUNTIES | 
Total % holds | ing Pop. Net | % $2,500-3,999 $7,000-9,999 |$10,000&over 
(thou- 0 (thou- | Units | (thou- | Dollars | Pi Per | Per f % % v/, % 

sands) | U.S.A. | sands) | (thous.)| sands)'| (000) 


) A % 70 0 /0 7/0 0 
| U.S.A. . | C.S$.U. le b . |Hslds. Inc. | Hsids. . | Hsids. Inc. | Hsids. Inc. 


27.8} 51.3] 137,351 
12.3] 64,058 
59.4) 52.3] 304,189 
10 3] 49,319 
456 .4)1,264.9] 2,660,326 
1,849,605 
17,629 
26 ,329 
75,721 
12,454 
64 848 
11,485 
39,145 
38,616 
19,357 


Ailegany 95.0) 
Cumberland 38.7 
Anne Arundel... 2} 
Annap« 
1Baltimore 
A Baltimore 


Calvert 


19.8 13.1 | 46.5 -1/ 11.6 19.3) 3.5 10.7 
17.9 11.0 | 47.9 +2] 13.3 20.8) 4.8 14.3 
15.4 8.6 | 48.2 -2| 16.7 23.8) 7.0 19.0 
8.5 4.0) 47.5 -9 | 23.8 28.8 | 11.6 27.4 
14.3 7.6 | 48.2 -4| 17.8 23.9) 8.7 23.4 
14.7 7.8 | 48.1 -8| 17.4 23.6] 8.6 23.0 
23.6 17.2 | 38.7 . 8.2 16.2) 3.3 11.3 
23.6 17.6 | 39.2 49. 8.2 16.6) 2.6 8.4 
20.6 13.7 | 45.0 -1 | 10.8 18.3 | 3.8 11.7 
18.6 11.4 | 49.7 +1] 12.8 19.9) 4.8 13.5 
19.0 11.8 | 45.5 -1 | 13.0 20.4) 6.2 15.7 
15.5 8.7 | 48.1 -5 | 16.6 23.8) 6.6 18.5 
19.1 12.1 \e 91 13.1 20.1) 4.2 12.6 
24.2 18.0 . ° 7.7 14.6) 3.1 10.3 
22.1 15.2 . 9.3 16.3) 3.9 12.5 


t 
> & 
NOoOeS2n 


Caroline 
Carroll 
Westminster 
Cecil 
Elkton 
Charles 
Dorchester 


Cambridge 


a aw- 
Sw & @ te 


o=h = 
_ 


et EEBETASS 


no oe & = 
- 
oo oO ~~ 8 = to 
_we mesos 
~~ 
eese 
sx 


Frederick 


_ 
ao 
Lad 


103 ,031 
36 ,337 


= 


20.2 12.9 ° 3) 11.0 17.9) 4.7 14.4 
18.5 11.0 ! -9 | 12.3 18.6] 6.2 18.3 
25.2 19.8 . ° 6.7 13.6) 2.2 7.0 
5,114 . 4) 16.6 9.5 ° -1 | 15.3 22.3) 6.4 17.7 
5,450 : ; 6.1 . -9 | 20.0 26.1] 8.9 23.4 
6,055 . ° d ° 0 | 22.0 28.0 | 10.7 27.2 
5,627 . . ° -6 | 14.0 20.6) 7.8 22.8 
4,449 ° ° . ° 8.9 15.9) 4.1 13.6 
8,215 ‘ ° , 3.4 . -6 | 25.9 24.3 51.2 
: - _ -l 1 
8,028 é . 4.1 ‘ -0 | 23.5 24.0 | 20.4 45.2 
6,898 . . 3.3 . -8 | 28.4 28.9 42.5 
6,369 / . 4.7 . -0 | 26.2 30.0 | 12.0 29.2 
4,031 . ° 10.9 ; -6] 10.8 12.4] 5.3 47.7 
7,178) : . 8.8 3.8 . -0 | 28.6 31.3 | 15.0 34.4 
6,870 ; -9| 10.7 5.0 ° -8 | 24.3 28.8] 12.1 29.5 
7,084 ° -7| 10.0 4.6 . -1 | 25.3 29.5] 12.4 30.1 
4,159 . -5 | 26.0 21.0 . . 6.2 12.6) 2.9 10.3 
4,502 A -0| 16.2 9.6 . -5 | 15.2 23.0) 4.3 10.9 
4,106 . -8 | 25.5 20.3 ° . 6.2 12.5) 2.2 7.1 
4,787 ° -8 | 23.6 16.4 : . 8.0 14.1) 56.2 17.9 
5,024 . 4} 20.2 12.1 . -2| 11.4 17.6] 7.6 22.8 
5,277 . -2| 17.9 10.8 . 0 | 13.7 20.9) 5.5 16.1 
5,436 , . 16.0 9.0 ; -9 | 15.8 22.7 | 6.6 18.2 


1 Baltimore County combined with the independent City of Baltimore. © SM, 1959. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Frederick 
Garrett 
Harford 

Aberdeen 

Bel Air 
Howard 
Kent 
Montgomery 

Bethesda 

Rockville 

Takoma Park 
Prince Georges 

College Park 

Hyattsville 

Laurel 

Mount Rainier 
Queen Annes 
St. Marys 
Somerset 
Talbot 

Easton 
Washington 

AHagerstown 0228 4 13.8 
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5 
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aw 
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Before using these figures read foreword, page 13. 
*Not Available 


SALES MANAGEMENT 


ELLIGOTT 


MAY 


CITY 


CATONSVILLE a 
anpurus% ) 


* 
SPARROWS 
POINT 


MARKETS CHANGE FAST! 


The “Baltimore” of 5 years ago is not the 
“Baltimore” of today. In all directions . . . 
north, south, east, and west . . . beyond the 
city limits and into the surrounding subur- 


ban communities . . . “Baltimore” is grow- 
ing, Growing, GROWING! 

Over 65,000 new households in just 5 
years! This is a new Baltimore market .. . 
with new people, new “boundaries,” new 
needs and appetites. 

The Baltimore News-Post and Sunday 
American has kept pace with this new expan- 
sion, this new way of living . . . growing 


Baltim 
Sunday 


10, 1959 


and moving with the people, because it gives 
the people the news, the features, the per- 
sonalities they like and want. 

The Baltimore News-Post and Sunday 
American delivers over 54% of all the house- 
holds in the major Baltimore suburban areas 
every day in the week! Over 61% on Sunday! 

Any wonder, then, that more and more 
advertisers are placing INCREASED linage 
in the News-Post! It’s your most effective 
and economical medium for producing sales 
in the new Baltimore! 


TE American 


REPRESENTED WATIONALLY BY HEARST ADVERTISING SERVICE Inc. , 


OFFICES IM (S PRINCIPAL CITIES 


G 


WONTGOMEN=Y ” 


OTT 


¢ i] Messseates 
£5 Rockwile = 
Sewn? t 
eee SE. 
f a 4 
€ Betnesca 


Hyattsville 
Pp eae 1 FS 
ee Mouat Reimer 3 He 


eo 


PRINCE GEORGES 


yf 
FAIRFAX 


Counties and cities on this mop 
ore charted in proportion to net 
Effective Buying Income: Scale 
0019 4q. in. equals $1 million 


Cities shown ore these heving 
net Effective Buying Income of 
$15 million and over 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


MARYLAND-DELAWARE 


and District of Columbia 


JS POPULATION EFFECTIVE SM The “SM” symbols mark origiral, exclu- 
M ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
MARYLAND . _ 
Con- | 
COUNTIES sumer - adie - 
CITIES | | House-| Spend-| Urban In- 
continued) Total | % | holds | ing Pop. Net % come $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
thou- | of (thou- | Units | (thou- | Dollars of Per | Per | Per % % % % % % % % Q% y 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
Wicomico 48.7| .0278) 14.5 15. ° 77 498) 0252) 1,591) 5,345) ’ ° ° . . -1 46.6 
alisbury 17.1 0098) 5.1 5 30,749} .0100} 1,798) 6,029) 5,39 5: "14. ° ° . 2 44.1 
Worcester 25.5, .0146} 7.4) 7. 32,910) .0107| 1,291) 4,447) 4, '36.2 11.0 
Pocomoke Cit 4.1 0023 1.2 1.{ 6,987) .0023) 1,704) 5,823) 4, “5,123 hiz.2 5.0 | 18.8 11.6 
| ' 


Income Breakdown of Households 


Total Above Cities 352.9 7734, 390.2 23 2,643,013) .8593) 1,954) 6,773) 6,242) 5,971 . 2.9 | 14.7 


State Total 3,043.9 1.7402) 842.0 942.9'1,987.2| 5,527,471, 1.7972 1,816 6,565 5,862) 6,042) . 14.8 7.7 | 44.9 39.4 | 17.9 23.7) 9.6 26.1 


SM, 1959 Before using these figures read foreword, page 13. 
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( Donnelly Adv. ) 


Since 1850 


In Key ff the ultimate in Outdoor Advertising 


East Coast | FOR INFORMATION ON ALL OUR MARKETS 
Markets | CALL BOSTON, MASS., JAmaica 2-8800 | 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


MARYLAND 
(Cont. from page 398) 


| Pop. (thous.) 


City County City County 


Hyattsville... Prince | | Pocomoke 
Georges i | City Worcester 
Laurel.......Prince | Pe ae ae || Rockville... .. Montgomery 
Georges... a | Salisbury. ....Wicomico... 
Mount Ranier.Prince Bed Takoma Park. Montgomery 
Westminster. Carroll J 176 


| pa 


POPULATION , POPULATION __ gare, E. 8. |. 
ESTIMATES, 1/1/59 ESTIMATES, 1/1/59 BYP ESTIMATES, 1958 


| Con- Con- | 
| sumer sumer | 
| | House-| Spend-| Urban | | House-| Spend-| Urban 
Total | % | hold ing | Pop. | &% Per | Per | Total 8% hold ing | Pop. Net | &% Per Per 
(thou- | of | (thou- | Units | (thou- of | Cap- H’se- thou- of (thou- | Units | (thou- Dollars | of | Cap- H’se- 
sands) | U.S.A.) sands) | (thous.)| sands) ( U.S.A. its | hold sands) U.S.A.| sands) (thous.)| sands) (000) U.S.A. ita | hold 


| 


Baltimore... ... 1,626.6) -9300) 458.6 515.8 1,317.2] 2,964,515, .9638 1,823|2,130|| Hagerstown 89.1, .0509, 25.4) 27.4 39.8] 144,585) .0470 1,623 5,692 
Cumberland . . 95.0) .0643} 27.2) 27.8 51.3] 137,351) .0447/1,446 5,050 || — = . — _ _ 
| | I || Total Above Areas|1,810.7/1.0352, 511.2) 571.0) 1,408.3] 3,246,451 1.0555 1,793 6,351 


BYP ESTIMATES, 1958 


Eating & Furn.- | Lumber- 
COUNTIES i % 4 Buying index Drink. | General House- Auto- Gas Bidg. 

CITIES i Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. 
$000 U.S.A Index Index Activity | ($000) ($000) ($000) ($000) | ($000) | ($000) ($000) ($000 


RETAIL SALES— 


Allegany y = | 3, .0487 96 31,157 6,089 12,694 7,430 5,156 14,511 9,041 8,140 

ACumberland JL .03 0263 174 18, 885 3,967; 10,643) 6,607 4,527) a , 259 7,553 

Anne Arundel ’ F ' ; 74 56,496' 17,278) 10,455 7,049, 5,176 : ,207 7,754 
Annapolis 9, .0297 | .0205 ‘ | 177 16,671 3,400) 2,962 4,313) 3,677| : 3,458 { 

1Baltimore ,640, J J | 99 403,062) 169,973) 324,636) 92,293) 84,830 051; 64,413 
45 


13 
zou 


2ABaltimore 1,396,944 | . 6221 | | 124 328,1%0) 143,097) 302,210 85, 978) 78,142) y 87 , 957) 955 
| | } | 
Calvert 10,792 | . é 63 2,444) 1,320/ 1,507 157 216 
Caroline vee 23,449 | . ’ | 106 4,210) 609) 867 681 421| 
Carroll... 832 | . : : 71 10,374 1,657, «123 614. 1,830 
Westminster 21,821 | 010% | 279 5,582| 8} 1,737] 
Cecil... : d * , . 2,773 
Elkton 3,889 | .006! 3,48: 1 1,114 
re , ss | a 3,744 
Dorchester . . iw | | A , 202) 1,982 
Cambridge 22,47 0112 | 40! 2} 1,464 


Frederick... . ‘ J s d \ J 10,252 s 
Frederick 9,72 0156 216 2,08: 2, 266 7,215 3,04 2 7,456 3,778 3,7 180) 
See 3 d | 4,139 -0086 ‘ ; 1,536 d 1,720 , 523 
Harford... . ’ | 3,805 -0374 t : 6,029 . t ’ 7,077 : ,179 
Aberdeen 527 .0091 0070 137 178 5S iy 1,795 f 7 3,99: 1,914 963 30 


Baltimore County combined with the independent city of Balimore. SM Standard (4) and Potential (A) Metropolitan County Areas 

2 General merchandise sales include sales of ‘‘non-store retailers.” This category Before using these figures read foreword, page 13 
was included in the 1948 Census and is particularly significant for cities listed ™ SM, 1959 
in the editorial introduction, starting on Page 13, under heading ‘‘Mail Order.” 


For Definitions of Data, Explanations of Symbols, Abbreviations, etc., see pages 201-204 
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THE WBOC Srtations---GATEWAY TO $712 MILLION SALES 
NOW USED BY MORE THAN 145 NATIONAL ADVERTISERS 


Food .......$163,057,000 
Eat & Drink . . . .42,328,000 

W FS Oo C Gen. Merchandise 62,045,000 WBOC-T 
Apparel ...... .25,884,000 

Consistently shown as_ the Furn.-Appls. ... 27,337,000 Only television station serv- 

dominant station in this mar- Automotive . . 123,493,000 ing this market. ABC and 

ket. Used by far more ad- Fill. Stations .. . .59,740,000 CBS Networks. Ten weekly 

vertisers day by day than Bldg. Mils. ... 52,271,000 shows with ratings above 60. 

any other medium. Drug Stores .. . 21,176,000 That’s impact! 

Rep: BURN-SMITH COMPANY Miscellaneous . 135,078,000 Rep: HEADLEY-REED COMPANY 
“Most things used by Eastern Shore families in daily living are advertised on the WBOC Stations” 


The Peninsula Broadcasting Co., Radio-TV Park, Salisbury, Md. 


SA The “sm” symbols mark original, exclu- 
MARYLAND RETAIL SALES— M ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Total | Per | Eating & Furn.- | Lumber- 
COUNTIES Retail % | Held. Buying Index Drink. | General | House- | Auto- Gas | Bldg 
CITIES Sales of Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive 
ecntinued ($000 S.A Sales Index Index Activity | ($000 ($000) ($000 ‘$000 $000 


| Stations | Hdwre. Drugs 
($000) ($000) ($006) ‘$000 ) 


Bel Air 0105 208 420 5,596 1,100 1,666 1,832) 5,294 1,190 


| 
Howard 0120 , 83 3,411 1,263 249 ie a 4,185) 
Kent .0090 | 4, 91 4,252 1,263 504 574, 3,150) 1,031 
Montgomery ; .1732 _ 121 96 ,069 3 58, 227| 16,758 9,530 60,044 27,929) 
Sethesda 0503 25 27,288, 4,528, 18,203] 4,555, 2,740] 17,736] 7,648} 
Rockville 23,610 | 0118 013 0% 6,862) 1,183] 1,265) 1,460 942) 4,060/ 2,339 
Takoma Park 27,179 | .0135 0135 | | 129 15,930 235| 2,38! - 940 528) 3,172} 1,119} 1,516 
| 
Prince Georges 1597 d 119,913, 26, 13,230) 7,314) 5,025) 85,898 36,270 © 23,742) 16,115 
College Park 25 0106 i, 7,112} 2,509) 525 717| 102} 4,789) 2,322 
Hyattsville 5 326 ‘ | 3! 18,231) 2,13 1,402 1,196 pond 31,622) 5,184 
Laurel ,927 ‘ 303 6,737) 2, 1,113 1,043 1,307 5,226 2,553 
Mount Rainier 7 0035 ; | g 3,602 | 264 254 103 137 860 
Queen Anne og .0066 ..,| 1,392| 91 313) 562) 1,691 
St. Mary p 3,918) 764) 3,217 2,935 


Somerset ‘ J | 936 573 1,659 : 

Talbot ; ? , 862 | 1,327 1,925} 4,938 1,256 
Fastor 6 932 3 ; y 7 949 , 353} 1,644 4,704) 3 1,084 

Washington : : ,03 d x 15,625) | 5,794 23,658 3,614 
A Hagerstown { 0% : | ! ,107| 78 14, 480) , | 5,001) 20, 401| 2,300 


Wicomico ‘ e | | 8, 196) | 4,108 13,519 5,000 
Salisbury 58,614 292 01 201 615) 7,150 ' 3,792) 11,321] 3,501] 
Worcester i d } 3,611) 8,170 2,362) 
‘ } 2,038 35) 7 7 4,427| 635 


9055 7 526,110) 181,528 380,015) 128, 420) 110,978 343,961) 122 , 282 


| 159,193! 137,672) 496,233) 246,568 188,260! 129,301 


State Total 3.902 | 1.7374 | 869,708 284,271| 490,586 


METRO. AREAS RETAIL SALES— GYD estimates, 1958 
—— 


Baltimore 799 3,925 | .9368 | 101 96 | 450,578| 187,251 335,091, 99,342) 90,006| 235,364] 112,258 72,167, 77,699 
Cumberland 104, ; 3,841 | .0487 9 | 96 31,157; 6,089) 12,694) 7,430| 5,186! 511 9,041) 8,140, 3,164 
Hagerstown 127, : 5,030 | .0527 | 104 125 29,041, 9,947 15,625, 8,033, 5,794) 9,996, 10,197) 3,614 


Total Above Areas 2,032,169 3,975 | 1.0382 | 100 98 | 519,776 203,287) 363,410 114,805! 100,956) 273,523| 131,295] 90, 


. | = NUMBER OF OUTLETS 
Map, Page 418 al - — : Stearn 


City County || City County 


Adams | Barnstable... .Barnstable.. | 
Renfrew... Berkshire : . Belmont... .. .Middlesex ® 

Arlington Middlesex Beverly Gesen....0: 5 4 #10 «#17, 3 9 

Athol Worcester : Boston. ......Suffolk......| 748.2]9,402 2,363 1703 955 924 509 198 406 259 

Attleboro Bristol 25.6 | Braintree Norfolk | 30.0 ° 

SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13 

*Not available © SM, 1959. 


402 SALES MANAGEMENT 


. 7 . * . . * . 


predictable PITTSFIELD 


High income ($7,005 average per household) of the Pittsfield 
Metropolitan County Area has always been predictable, just as your sales 
can be in Berkshire County! 


The Berkshire Eagle can chart your sales future in this youthful, 
growing market that is isolated from every other local selling medium. 


The Eagle leads every Massachusetts daily in local linage. 


agle 


Pittsfield, Mass. 


Represented by The Julius Mathews Special Agency, Inc. 


NUMBER OF OUTLETS 
MASS. UMBER 0 TLE . NUMBER OF OUTLETS 


(continued) ae 
: i at 
: + 
County | ua 


Needham.....Norfolk.. .. 
New Bedford . Bristol 


Gen’l. 
Madse. 
F-H-A 


City County 


| 


Attleboro. . . Bristol 
North Adams. Berkshire... 
Hampshire... 


Be. eBRS. | OMS 


28 .8Sse..- 888.2 


.. Hampden 
_ sn 

..Berkshire 
.. Plymouth... .| 
Norfolk. ... 

| Suffolk... . 
..Berkshire....| 8. Essex.......| 
.-Franklin..... . Somerville... Middlesex... | 
| > Southbridge... Worcester. . . 

Springfield... .. 


np 
a 


e2S3S.2.- -BSBE 8 


—_ 
Ld 


Middlesex. . . 
.Middlesex. . 
al . .Worcester. 
.Middiesex. . . ° Wellesley... .Norfolk..... 
. -Middlesex. . . : West 


Middlesex... ° Springfield.. Hampden... . | 


7 . 

| 18) 19) 

| 209.3 am 499| 371| 237] 200 
| 


ef oh bd 
S77) POPULATION EFFECTIVE @D PANES 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 
COUNTIES ee 
CITIES Urban 
Total Pop. Y $0-2,499 | $2,500-3,999 | $4,000-6,999;| $7,000-9,999 |$10,0004 over 
(thou- (thou- Per | Per | Pr | % %1% % | % %1% %|% % 
sands) S.A. .)| sands) Hsld, | C.S.U. Hsids. Inc, | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. | Hsids, Inc. 


° 
3 
ef 


54.5) . . 0} 13.3 
13.1 : 
139.9) . 0} 45.9) 112.6 
Adams Renfrew 15.1) . : 4.8| 27,181 
Great Barrington... 8.1 J 2.9 15,306 

20.6) . a 6.6 36,355 
APittsfield...... ; 56.9} .0325) 16.8] 19.2! 117,688 


2 


5,788 8 7.0) 23.7 15.5 | 38.2 42.0| 10.1 16.9| 5.2 18.6 
6,378 > . - | . > | . x x 
6,334 3 4.0 | 18.4 10.2 | 44.2 41. | 14.5 20. 6 24.0 
6,178 ; 2 3.5] 18.6 10.6 | 46.9 7 20.5 
6,122 6 5.2] 20.8 12.3] 41.3 4 22.8 
5,771 8 4.8] 21.8 13.1 | 43.1 43.6] 12.5 19. 8 19.4 
7,005! 6, . x 2.7| 14.9 7.5 | 47.1 1 27.8 


SM Standard (4) and Potential (4) Metropolitan County Areas. Before using these figures read foreword, page 13. 
*Not available © SM, 1959. 
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The Hub 
mew HAMPSHiRg of the Merrimack Valley... 


CAST HAMPSTEAD 


e orkay 
SOUTH HAMPTON SEABROOK 


WIS! HAPWSTEAD a 
L input e i 
Am (S8ua 

\ \ PP ii e i 

\ \ . SAL geuRy 

\ A ATK ‘? sn [vata r 

mm 5S / 4 
“a 


SIGZG Lawrence 


WAPESTLAO wtwT 


BYFIELO 


Emme covered completely 
by the Lawrence 


evr Co 


00K Ton 


| \ Basen OS b 
on. Tribune 
The Largest Newspaper 
in Essex County 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
| Con- | 
COUNTIES | sumer __ Income Breakdown of Households ; 
CITIES House-) Spend- | | | | 
continued Total / holds | ing " Net | %&% | | | $2,500-3,999 | $4,000-6,999 $7,000-9,999 $10,000 over 
thou- of thou- | Units | Dollars | of | & % | J Vi y/; %\% % 


| Per | Per t ( 1 G Zo ( 
sands) .S.A. | sands) | (thous. (000) U.S.A. | Capita’ Hsid. | C.S.U. L q . | Hsids. . |Hsids. Inc. | Hsids. inc. | Hsids. Inc. 


S77) POPULATION "EFFECTIVE 577 
ESTIMATES, 1/1/80 BUYING INCOME— ESTIMATES, 1958 


MASS. 


1 694,896, .2260) 1,741| 5,748) 5,425) 5, : 5 , 2| 41.9 42.5 | 12.1 18.6 6.1 
2 49,549) .0161| 1,936) 6,352) 6,043) 6,02: 3. Of : .7 | 42.5 38. 8 20.5 | 8.4 
; 4 182,694} .0549| 1,707| 5,726) 5,310) 5,3 : ? 9 13.4 | 42.9 |} 12.1 18.9] 5.6 
ANew Bedford 107.5} .0615 33. 4 191,391) .0622) 1,780) 5,696) 5,258) 5,33 . 22. 3. 41.8 43. 7 18.3 

North Attlebor 13.7| .0078 4. ° 25 , 496 0083} 1,861) 6,374 ‘| | : 

Taunton... 42 0241) 11.8 2.6 68,660} .0223) 1,631) 5,970) 5,449) 5, ‘ 5 | 20.9 12.3 | 43.8 


Bristol 399.1| .2281, 120. 
Attlebor 25 -0146 7 
AFal! River 107 -0612 31 


| | 
Dukes 5.7; .0033 ‘ 9 8,914) .0029) 1,864] 4.982 4,692 
Essex 7) .3188 4 1,091,355) | .3548) 1,957| 6,420) 5,855 
Beverly 33 0190 65,729) 0214) 1,980) 6,639) 5,922 
Danvers 9.3) .0110 nM 29,167) | .0095) 1,511) 6,783) 5,833 
Gloucester 0152 7 48,270} .0157| 1,815| 5,959) 5,548 
Haverhill......... 263, 14.1 5 88,748] .0289] 1,929) 6,250) 5,478 


Lawrence 72.5 17 22 5 134,543) .0437| 1,846) 6,116) 5,382) 5, 


43. 
2} 43. 
49. 
42. ; 
| 42.4 . 3.7 20.0| 7.3 23.5 
44. 3.§ 3.8 20.5 6.1 5 
3 


Nn og 


~~ ero oO WwW oS 


Not available Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1959. 


In Multi-Industry TA UN TON Income Up 7% 


There's just one way to be sure of selling Bristol County’s third Highest Family Income 
market. In the Gazette, your advertising blankets Taunton’s of Bristol County’s 


families. No outside newspaper can begin to match the Gazette’s 3 Major Markets 
citywide impact. 


$68,660,000 Income 


Taunton Daily Gazette $44,885,000 Sales 


Represented by $12,359,000 Food Sales 
TAUNTON, MASS. The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


+ 95,268,000 
TOTAL FOOD SALES — 1958 


A 
MASSACHUSETTS’ LEADING ARE 


IN PER HOUSEHOLD 
SALES VALUE! 


FOOD 


SEE GREATER 
bey NEW BEDFORD 


TOTAL RETAIL SALES for 1958 were $313,084,000. 


TOTAL BUYING POWER reached an all-time high of 
$473,320,000 . . . an increase of $68,765,000 
over 1957. 


Ask for your copy of the new Food Study in the New 
Bedford-Cape Cod Market. The factual, completely detailed 
figures will give you a true picture of the huge sales potential 
in this highly important Southeastern Massachusetts food 
market. 

Best of all, there’s “One Paper Coverage” in this entire 
area. Make The Standard-Times your basic buy in reaching 
this fastest growing food market. 


All figures are for Greater New Bedford - plus Cape Cod and “The Islands” (Martha’s Vineyard and Nantucket). 


Che Slandard- Times 


“The Nation’s Best-Read Newspaper” 
BASIL BREWER, Publisher 


Represented by Story, Brooks & Finley, Inc. 
MAY 10, 1959 


WALTHAM 


Use the 


News -Tribune 


It gets results in this y 


fast-growing area 


ik 
a 
a 
" 
é 


THE NEWS-TRIBUNE - WALTHAM - MASS. 
REPRESENTED BY JOHNSON, KENT, GAVIN & SINDING INC. 


SH POPULATION | | EFFECTIVE SH ‘The “SM” symbols mark original, exclu- 
M ESTIMATES, 1/1/89 BUYING INCOME— | ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


MASS. 


COUNTIES | r | Cash Income Breakdown of Households 
CITIES House- Spend- | In- 


continued) Total | holds | ing . 4 come $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
(thou- | of | (thou-| Units Per | Per | Por | Per Te % gY % % 


4 ‘0 o % % % 70 ‘0 4/0 
sands) | U.S.A. | sands) | (thous. ) sands) 000 S.A. | Capita) Hsid. | C.S.U. L b . |Hsids. Inc. | Hsids. Inc. | Hsids. Ine. | Hsids. Inc. 


ynn . + j 35. 204, y 2,071| 6,833 ; 9 | 16.0 8.4] 47.8 41.9] 16.2 21.7 
Methuen 26. d 9} \ P 1,878) 6,395 ° ° ° e . ° 
Vewburyport v r ‘ ‘ 1,829] 6,294 ; 2119.9 11.5 | 44.4 42.9 | 13.4 19.7 
Peabody 29.2) .0167] t J : 1,941] 6,747 ; 0} 17.5 9.2] 46.5 40.8] 15.3 20.5 
Salem -6|  .023 p 8} 7} .0268) 1,983] 6,933 q -6| 16.8 8.7 | 47.4 41.2] 16.3 21.4 

Franklin 2 4) .0317) Y -2| . Y y 1,797) 5,721 ‘ -5 | 22.6 14.2 | 42.5 44.7| 11.1 17.8 
Greenfield .6|  .0106! ; ’ 7 : 1,976] 7,207] 5, ; .4/ 17.6 9.4] 50.0 44.7 | 15.4 20.9 


Hampden a ] ’ e ° ° ° 2,046) 6,955 ° ° 16.2 e 46.9 40.8 | 16.4 21.7 
Chicopee 56.2) .03% : : | .0348] 1,905) 7,233 \ -2| 13.8 7.0] 60.2 42.7] 18.1 23.5 
AHolyoke 02 y 104.981). 1,937] 6,362 : -8 | 18.7 10.5 [345.5 42.8] 14.5 20.8 
Palmer 7} 0061) 3. - .0073| 2,102] 7,499 ‘ 1] 16.0 7.8 |,46.6 38.1 | 17.2 21.3 
ASpringfield ; 145} 7,304 ‘ 3114.8 7. .5 40.7 | 17.5 22.3 

101) 7 2 . 2113.1 6. .3 39.4 | 19.1 23.8 
976| 6,522] 6, . Se & .0 40.3 | 15.3 20.8 
826| 6,949 : 0} 16.5 9. .3 41.7 | 14.4 21.0 
750| 7,457 . .2}} 15.2 8. 3 43.2 | 15.1 21.4 
108| 7,471 , 6/15.4 7, .3 35.5 | 16.9 20.6 

44) 8,195 1.0 4. -5 31.1 | 20.7 22.5 

Belmont 24 0169} 8.3 9. ‘ i 2,833) 10, 105 9.2 3. .0 20.3 | 20.8 18.3 
Cambridge 23 0704 34.2) 5 277,783| .0903] 2,257] 8,122 Mus OT: .5 38.7 | 16.7 20.7 
Everett 44.5) 0254) 12 3 ,581| 0275] 1,901] 6,821 15.6 8. 0 41.4] 17.4 22.8 | 
Framingha 3 0195 ¢ : - d 2,262] 8,205 12.5 5. 3 35.8 | 18.8 21.9 | 
Lowell 94.5) .0540| 27 31.: 5¢ 0558) 1 ,816| 6,332) 5, 4| 20.1 11.4 | 42.4 40.4] 13.6 19.6] 7. 
Malden 1} .0344 ’ 19 5| 120, 133 0391| 1, 999] 6,904| 6, 161| |,6,405} 11. 2.7 | 16.2 8.3 | 47.2 40.4 | 16.3 21.3] 9.2 


West Springfic 
Westfield 
Hampshire 
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2, 

2 

- 

1, 
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SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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4 


_—e You'll find real “BUYING POWER” in 
~~ | Boston’s rich North Shore Market 


Ke reach it in the 
Yu 


LYNN DAILY ITEM 


A Trading Area of LYNN’S ONLY ABC NEWSPAPER 
more than 300,000 National Representatives: JOHNSON, KENT, GAVIN & SINDING, INC. 


406 SALES MANAGEMENT 


RTION ORDER 


1a New spapers 


INSE 


the sprinefie 


TO PUBLISHER oF 


ss. 
TE springfield, - 
city AND STA 


: aavertiset} 
LISH ADVERTISING oF | 

se PUBLI> 
pLEASE 


FOR [product] 


posit 108 


i 
coPrY 


Springfield m Newspapers 


UNION am REPUBLICAN Sunday DAILY NEWS pm 
Hotel Roosevelt, 19th Fi. — Madison & 45th St... New York, N Y. — LExington 2-0650 
Springfield Newspapers office, in New York — Boston — Chicago 
Pacific Coost — R. J Birch Co., Son Francisco — A. D. Viller, Los Angeles 


SRDS 9-30-58 


sive estimates by SALES MANAGEMENT. 


| | Con- " 

COUNTIES | | heme | Cash ‘ Income Breakdown of Households 
CITIES | House-| Spend-| Urban In- In- 

(continued) Total | % | holds | ing Pop. ( come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
thou- of | (thou- | Units | (thou- of Per | Per | Per | Per % % | Y % % % | & % y/ w/ 

sands) USA. | sands) | (thous.)| sands | U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc, | Hsids. Inc. | Hsids. Inc. 

Marlboro-Hudson 26.4 .0151) 8.1 | ,770| .0165| 1,983) 6,268 
Marlboro......... 17.4) 0099} 5.2 | 0110) 1,941) 6,494) 5,822 
Medford...... 67.4] .0385| 18.3 39,587| .0454| 2,071) 7,628) 6,809) 7 
Melrose......... 30.1) .0172} 8.6 .0227| 2,318) 8,114) 7,194) 7 
Nalieh, «ds. de 28.7} .0164 3 ‘ | .0193) 2,068) 7,150) 6,668) 
Newton... 1) 0515} 24.6} 30.9) 257,542 .0837| 2,858|10,469| 8,335 
Somerville. . . 0543; 26. 30. 222) .0599) 1,941) 6,978) 6,080 
Wakefield. . . 24. -0138 6. 8 77 -0168} 2,139) 7,727) 6,638) 7 
Waltham 53.7} .0307) 13 3} 2,862} .0334) 1,915) 7,454) 5,946 
Watertown 39. 0228 2 9,663) .0259) 1,997) 7,515) 6,639) 
Woburn 28. 0161 -0167| 1,825) 7,122) 6,331) 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
MASS. ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 
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If You're in the Enterprise-Sun—You're SELLING 
MARLBORO—HUDSON {also Northboro, Southboro, Bolton) 
9,225 $57,822,000 $6,268 $32,224,000 


Families Income Family Income Retail Sales TWO-IN-ONE 


Marboro-Hudson’s broad diversity of in- Cut yourself a full share of this ever-grow- ECONOMY BUY 
dustries has resulted in steadily increasing ing potential by scheduling the Marlboro 
family buying power . . . year after year Enterprise—Hudson Sun, the only effective ink i 
currently $263 above the national average. daily newspaper coverage of this market. coverage of the “Five Towns” Market 


For small additional cost, you can add 


—providing regular weekly sales calls 
MARLBORO ENTERPRISE—HUDSON SUN on homes in the well-to-do Middlesex 
and the “Five Towns Weeklies” County communities of Acton, Bed- 
MARLBORO, MASS. ford, Concord, Maynard and Sudbury. 
Represented by: The Julius Mathews Special Agency, Inc. 

MAY 10, 959 


Donnelly Ac 
Since 1850 


In Key | the ultimate in Outdoor Advertising 


East Coast | FOR INFORMATION ON ALL OUR MARKETS 
Markets |) CALL BOSTON, MASS., JAmaica 2-8800 


When in Boston, Mass., call JAmaica 2-8800 


POPULATION EFFECTIVE The “SM” symbols mark original, excl.- 
MASS. JM ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


be. hald 


Con- R 

COUNTIES sumer Bart re -ant ae 
CITIES House- Spend-| Urban | | | | 

continued) Total / holds | ing 4 Net | ® | come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
thou- of (thou- | Units Dollars | of | Per Per | Per | Per / % % % % %\ & %i&% % 
sands) | U.S.A. | sands) | (thous.) (000) | U.S.A. | Capita) Hsid. | C.S.U.) Hsid.| Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 
- _ _ — — a | | ee } - - 


Nantucket 6) ,0021 . 1 : 5,323) .0017 1,479) 5,323! 4,839) 4,981) 22. .9 | 26.2 16.6 | 38.7 42.7 | 8.8 14.8 | 5.2 
Norfolk 5) .2718 , : .0} 1,118,654) .3638) 2, 7,080| 7,606] 9. : 6.8 | 43.2 31. : .0 | 15.6 

sintres ‘i 0172 ' 62,023 0202) 2, ,753) 7, | 7,2¢ 5 -0 | 12.6 

kline ; 0369 ; 26.6 208,201! .0677) 3,223)11,315! 9 

edha 3 0136 5. 7 50,536, 0164) 2,123] 7,775) 7,019) 7,284 
0142 64,123) 0208) 2,575) 8,906) 8,015) 8,343 
0138 j 7 48,611, .0158) 2,017) 7,595) 6,396) 6,899 
0490 f 188,116} .0612) 2,195) 7,525) 6,718) 7,011 
0138 i 3 80, 264 0261) 3,317|12,161) 7,793/10, 533) 


“I or ew nw 


Wi ; 0281 5 5. 100,722, .0327| 2,047) 6,946) 6,626) 6,614 

Plymouth ‘ .1278 J J > 111,956 .1339 1,843) 6,005) 6,500) 5,563) 

Abrockt ? 0359 9.3 : 124,045 .0403) 1,975) 6,427) 5,393] 5,772 

liddlebor } 7 0067 ‘ 22,169 0072) 1,895 6,520) 5,542) 5,871 

0081 : 5 25,524 0083! 1,810) 7,507) 5,005 6,165) 
| 


SPnnon eww 


15.5 


Suffolk 4822 240.2 0 831.4] 1,683,673 .5474 1,996 7,009 5,431 6,172 ‘ . 17.9 -5 | 46. , 15.4 


SM Standard Poten SM, 1959. Before using these figures read 


Sell ALL New England with 


YANKEE NETWORK NEWS 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index and value of farm prod- 
ucts sold are fully protected by copyright. 

Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


What You Need to Know 
ABOUT BOSTON’S LEADING NEWSPAPER 


1. CIRCULATION 
(Publisher's Statements, 9-30-58) 


AM HERALD 
PM TRAVELER 
COMBINED 
SUN. HERALD . 


182,816 
183,620 
366,436 
293,904 


Sunday 
.85 1.15 1.15 


2. LINE RATES 


AM & Sun. PM & Sun. 


FULL COLOR AVAILABLE BEGINNING SEPT. 1 
RATES AND RESERVATIONS ON REQUEST 


National 
HERALD-TRAVELER 
2nd paper 
3rd paper 


Retail 
HERALD-TRAVELER 
2nd paper 
3rd paper 

Total Display 
HERALD-TRAVELER 
2nd paper 
3rd paper 


3. LINAGE RECORDS 
(1958 Media Records) 


4. LINAGE HISTORY 
(Media Records) 


HERALD-TRAVELER has led in... 


Total linage — 32 years 
General linage — 31 years 
Automotive — 25 years 

Retail linage — 27 years 
Department stores — 25 years 
Grocery linage — 21 years 


5. AUDIENCE COMPOSITION 


(according to 1958 study of Greater Boston market 


by Boston University) 


INCOME 


Family income over $100/week 
47.7% read 
39.2% read 
32.3% read 


2nd paper 

3rd paper 
HOME OWNERSHIP 
39.1% read 


34.4% read 
28.4% read 


2nd paper 
3rd paper 


HERALD-TRAVELER 


HERALD-TRAVELER 


Morning 
4,346,100 
3,781,897 
1,812,188 


7,730,410 
6,405,948 
5,746,674 


12,076,510 
10,187,845 
7,558,862 


Evening 
4,348,887 
3,903,514 
1,763,539 


Sunday 
2,546,533 
1,930,094 
1,231,086 


12,299,886 
10,256,162 
5,535,045 


8,189,907 
7,253,290 
2,061,688 


16,648,773 
14,159,676 
7,298,584 


10,736,440 
9,183,384 
3,292,774 


NEW CAR BUYERS (last two years) 


47.6% read 
34.8% read 
33.2% read 


43.5% read 
36.8% read 
30.7% read 


Business 

53.9% read 
40.4% read 
24.7% read 


HERALD-TRAVELER 
2nd paper 
3rd paper 


VACATION TRIPPERS 


HERALD-TRAVELER 
2nd paper 
3rd paper 


PLANE TRAVELERS 

Pleasure 

55.6% read HERALD-TRAVELER 
35.8% read 2nd paper 

22.8% read 3rd paper 


RETAIL CHARGE ACCOUNTS (5 or more) 


58.4% read 
36.7% read 
27.2% read 


HERALD-TRAVELER 
2nd paper 
3rd paper 


Boston’s Basic Buy 


Score the readers of Boston newspapers by any 


significant criteria — 


and you'll find the Boston 


Herald-Traveler giving you more of what you 
want in Boston. 
The Boston Herald-Traveler is first in so many 


respects 


make it first on your list in Boston. 


MAY 10, 


The BOSTON HERALD-TRAVELER 


New England’s Greatest Newspaper, First in Serving One of America's Great Markets 


Represented nationally by GEORGE A. McDEVITT CO., Inc., New York « Chicago « Philadelphia « Detroit *« Los Angeles 
Special travel and resort representative: HAL WINTER COMPANY, 7136 Abbott Avenue, Miami Beach, Florida 


1959 


A ONE-IN-A-MIDLION TEST MARKET... one newspaper 


5 


...and.@ 


eave 


You get the best! 
The Providence, R.I., city-state area 
is the Number One test market in 
New England. And it’s one of the 
top three nationally. Why are so 
many test campaigns run here? Be- 
cause Providence offers you a rep- 
resentative cosmopolitan population 
ideally balanced betwen urban and 
isolated from 
It 


of the few scheduled markets com- 


suburban and well 


other major markets. is also one 


pletely dominated by one medium— 
The Providence Journal-Bulletin. 


POPULATION 
MASS. JM 
Con- | 


COUNTIES | sumer | 
CITIES 
continued Total 
thou- 
sands) 


holds 
(thou- 
sands 


ing 
Units 
(thous.) 


of 
U.S.A. 


ABoston 


Chelsea 


| 
278.8 


Revere 
Worcester 
Athol 
Clinton 
Fitchburg 
Gardner 
Leominster 
Milford 
Southbridge 
Webster 
AWorcester 


2-3 @ te 3 


Total Above Cities 3,726.4) 2.1303)1,064 


State Total 5,008.3, 2.8633 '1,457.3)1 
POPULATION 


ESTIMATES, 1/1 


| | Con- | 
METRO. | | sumer 
AREAS House-| Spend- 
hold | ing 

(thou- | Units 
sands) | (thous.)| 


59 


Urban 
Pop. 
(thou- 
sands 


Total | 

(thou- 

sands) | 
| 


of 
U.S.A. 


2,748. 
120. 


Boston 3,041.5|1.7387| 874.6 1,038.2! 
Brockton 223.5) .1278 68.6 74.9) 
Fall River- 
New Bedford 399.1, .2281, 120.9) 128.1 
Pittstield 139.9! .0800' 42.0' 45.9 


343. 
112. 


SM Standard (4) and Potential ( 
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ESTIMATES, 1/1/59 


House-| Spend-| Urban 
Pop. 
(thou- 
sands 


446.2 


-703.7'4,229.3) 


6 
1 


7 
6 


\) Metropolitan County Areas. ( 


SM 


Dollars | 


6,349,496 2.0644 2,088)|7 , 260 


You get a million-plus market! 

The Providence Journal-Bulletin of- 
fers you effective coverage in cities 
and towns in Rhode Island and near- 
by Massachusetts. It is the one 
strong selling force throughout this 
million-plus population center—New 
England’s second largest market. 


illion and more prospects! 


You get BIG buying power! 
This issue of Sales Management 
shows buying power in the Provi- 
dence Journal-Bulletin market area 
up in classification after classifica- 
tion. Check Providence sales now. 
Turn to Page 623 NOW! 


For full information, contact Frank S. Rook, Manager, General Advertising, 


Providence Journal-Bulletin, Providence 


fth office. 


°” 
“>, 


R.I., or your nearest Ward-Grif- 


PROVIDENCE JOURNAL-BULLETIN 


Ward-Grifith Co., Inc., New York, Boston, Detroit, 
Chicago, Philadelphia, San Francisco, Atlanta, Miami, 


Charlotte, 


EFFECTIVE 
BUYING INCOME— 


| 
| Cash 
In- In- 
Q come | come 
Per Per 
‘Held. |o- 8. U. Hsld. 


Net 
Dollars | 
(000) 


ot Per | Per 
| v. 8. A. Capita 


1,519, 134| 
64,602 
74,642! 

1,112,205 
24, 384| 
23,335} 
84,174 
39,683) 
45,351| 
32,809 
35 , 006| 
27 ,662| 
409,,6 20) 


49391 2,030! 
.0210) 1,925] 


7, 135] 5,449| 6,254 
729| 5,475 6,015 
0243) 1,807) 6,435 5,698) 5,987 
.3616| 1,881| 6,470) 5,654) 5,926 
.0079 | 6,590| 5,301) 5,859 
| 6,307) 5,601) 5,848) 

6,475 5,612) 5,919 

6,842| 6,836] 6,267 

| 6,129] 5,814) 5,824 

7 ‘sit 5,982| 6,604 

| 6,864] 6, 036] 6,309 

84| 6,747| 5,532} 6,060) 

2| 1,057] 6,954) 5, 550| 6,171 


2,045) 7, 


7,621,136) 2.4778 157; 5,996) 6,477; 


10,086,441 3.2628 2,004 


12.0 


6,886) 5,890) 6,290 


13.5 


ESTIMATES, 1968 
| 
Net | % | Per | Per 


of | Cap- | H’se- 
|U.S.A, its | hold 


Total 
(thou- 
(000) sands) 
Springfield- 
. 1339 1,843) 6,005 || Holyoke 493.7 
Worcester 

694,896) .2260,1,741,5,748) 

266 ,040 -0865)1, 902'6, 334// Total Above Areas! 


pray 


SM, 1959. 


_ @D :s ESTIMATES, 1008 


JM 


c 


of 


U.S.A.) sands) | (thous. ) 


. 2823) 
691.4) .3381) 171.9) 196.7 


4,889.1/2.7950|1,420.5'1,660.5 


| 
2.9 | 


3.3 


N.C. and Portland, Oregon 


The “SM” symbols m mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown o n of Households 


$2,500-3,999 $4,000-6,099| $7,000-9,999 ‘$10,000 over 
Hilds. tne. |Hisids. Inc. [Hl Ine ‘ 


5 9.2 | 46.0 
10.2 | 47.5 

10.2 | 46.8 

10.3 | 45.7 

48.9 
45.7 
47.2 
47.5 
44.6 
48.8 
48.1 


15.7 
14.5 
15.2 
14.4 
13.4 
14.7 
14.4 
15.5 
14.3 
18.2 
16.8 
16.0 
| 15.3 


NON SANNA 


ois to & 


we ow 
i ot ol BD ES Ey oe 


ano © 
ase 


45.3 


44.3 38.7 


16.6 8.4 


9.2 | 


POPULATION 
ESTIMATES, 1/1/59 JM ESTIMATES, 1958 


Con- | | 

sumer | 

| House- Spend- 
hold ing 
(thou- | Units 


| 16.1 20.5 


17.5 15.3 20.3 9.4 


Urban 
Pop. 
(thou- 
sands) 


Net | &% 
Dollars of 
(000) | U.S.A. 


Per | Per 
Cap- | H’se- 
ita | hold 
| me 
142.5 990,986 .3222,2,007.6,954 


1,112,205 .3616 1,881 6,470 


176.7, 415.7 


446.2) 


4,186.9 


9,825,579 3.1946 2,010 6,917 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


dominates igs: 


uASS IN THE MIDDLE 


RECORD-AMERICAN 
REACHES 
34 0%, PTTTITL iit ee 
e 0 

(Globe ... 41.4%) 53.1% 

(Her.-Trav. 55.8%/,) (Globe 36.5%) 
73.1% ¢--" "| (Her.-Trav. 36.0°,) 
of all families = 

are in the 

$5,000 to $7,500 
Effective Buying 

Income Group 


RECORD-AMERICAN 
REACHES 


23.3% 


(Globe 16.8°/,) 
Her.-Trav. 16.6%) 
Under $5,000 8.6% a (He i 


your BEST buy in the Boston market 


In the Boston Retail Zone, it’s the Record-American that dominates 

this great new middle income class,'this Mass in the Middle. Here, the T h e 
Record-American has a circulation of 360,529. That’s 45.6% more 

than the second paper, and 47.7% more than the third paper — proof n E C 0 R D “ 
positive that the Record-American dominates and penetrates this 


basic market! 
Likewise in Total Circulation... AMERICAN 
it’s the RECORD-AMERICAN 548,978 
(M&E Globe 341,706; Herald-Traveler 366,436) THE LARGEST AND MOST 


(A.C. Publishers’ Stotements 6 Menthe Ending 9 30 58) LOYAL READERSHIP 


Represented Nationally by HEARST ADVERTISING SERVICE INC. 


MAY 10, 1959 


/ATTLEBORO Famous Names ... Fruitful Market 


Massachusetts ATTLEBORO .. . . home of Swank, Metals & Controls, Balfour, 
Shields, American Sisalkraft . . . and others. 


The ATTLEBORO Market . . .A Compact, High Income 


Industrial Area. 


Family income in Attleboro is $6325 with comparable figures in the Attleboro market including 
the towns of North Attleboro, Norton, Mansfield, Foxboro and Plainville. This market can be 
reached ONLY by THE ATTLEBORO SUN, with its 73% saturation of Attleboro and North 
Attleboro . . . 60% coverage of dwellings in the remainder of the market. 


Represented By 
JOHNSON, KENT, GAVIN & SINDING, INC. 
New York Boston Chicago San Francisco 


Los Angeles 


eee 


SM The “SM” symbols mark original, exclu- 
MASS. RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Per | | | Eating & Furr.- | Lumber- | 
COUNTIES i % Hsid. Buying | Index | Drink. | General | | House- | Auto- Gas | Bidg. 
CITIES ‘ Retail Quality | of Sales Food Places | Madse. Appl. motive | Stations | Hdwre. Drugs 
continued | U.S.A. | Sales Index | Activity | ($000) ($000) ($000) | ($000) | ($000) ($000) ($000) ($000) 


= a ea | | ae aa = ult 
Barnstable 103,116 |. 6,212 | . | 119 30,498} 9,784) 5,728) 13,351, 8,646) 9,190, 4,347 
Barnstable. . 37,301 | . 011% 151 9,455] 2,122} 3,995 7 7,798 2,610| 1,239 
Berkshire ; d | 4,030 | . 46,414) 10,851) 20,143 | 8,636 5,064 
Adams Renfrew 3,232 J | . 008 4,795 1,016 j 1,092 379 
Great Barrington . : P | 27 4,021 737 ‘ 1,026 519 
North Adams 28,366 | 0124 = q 6,727 : 4,268 iy , 1,044 643 
A Pittsfield 5, 27 | 0385 | a 22,355 : 13,023 , 4,015) 2,404 
Bristol ; y F 113,420) 35,661 19,274] 13,403 
Attlebor: 29, 11! 015% ¢ 8,274 1,035 32% y ,339} 1,673] 1,327 
AFall River 577 | 05 F 31,151 11,922 ‘ , 5,629 4,148 
ANew Bedford 27,993 | .0637 | 062! 38, 146 16,503 : 3,720] 4,626 
North Attlebor 56% 0092 | ; 5,260 ‘ 1,088 1,325 490 
Taunton ; 02% 02% 4 | 12,359 : 3,493 3,063 1,318 


Dukes 5 d A 6,627 888 674 
Essex : I « ‘ | 174,912 64,539 21,762 
Beverly 38, O16 | -0 12,637 2,755 7 1,288 
Danvers 38 008% . 006 4,869 3,134 * 494 
Gloucester 31, 0154 | r ’ 8,957 3,226 f 1,235 
Haverhill 58,02 .0289 | .0% 14,633 5,335 1,857 
Lawrence 21, ‘ ‘ 29,963 12,618 yy * | 4,110 
Lynn 23 ,63 0616 d | ! 36,428 ~ 15,425 | »2a y | 4,780 
Methuen 766 0083 0138 | . 1,276) | : 24) 2) 551 
Newburyport 20 , 845 .0104 0097 23 ,019) ,075) 2,538 1, 16: ; - R 683 
eabody 36 0106 01 ¢ : ,323) 643 1,445 
Salem 98 0403 0303 | 127 | 760} ,273| 12,762 29% 07% 3,102) 1,367 
Franklin .0262 d , 4,541 : ,656) 1,527 
enfield 30,076 0150 79 3,686 ,927 ‘ 423} 872 
| 


| 
Hampden 2659 | j 128,413 82,175 | 18,992 
Chicopee 42,77 0213 | -0302 { ‘ 14, 666) ,516 2,141 989) , 689) . 172) , 68: 1,840 
Allolyoke }, 32 0430 .036 3¢ 21,668 ,908 11,615 ,27 , 159 , 803 , 865 ,73e 3,316 
Palmer 18,140 0090 76 5 § 4,383 867 1,834 3,471 9: 1,593 592 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


29% of Metropolitan Area Sales Made in 
HOLYOKE CITY ZONE 


Holyoke City Zone is a big, “must” segment of the Springfield-Holyoke 


34,400 Families 
$239,038,000 Income 


$153 462.000 Sales The Transcript-Telegram with 26,303 A.B.C. Circulation provides the only 
’ ’ 


thorough, effective, economic coverage of the City Zone Market—reaching 


Metropolitan Area—far above average in income and sales. Family income 


is $944 above U.S. average—family sales $540 above. 


better than 76% of its families. 


The HOLYOKE TRANSCRIPT-TELEGRAM, HoLyoke, mass. 


City Zone's Daily Reading Habit for Generations Represented by The Julius Mathews Special Agency, Inc. 
412 SALES MANAGEMENT 


FALL RIVER 


MASSACHUSETTS 


A RICH INDUSTRIAL MARKET 


in the heart of 


INDUSTRIAL NEW ENGLAND 


One newspaper The Fall River Herald News sells this big market. 
Fall River’s Buying Power . . . almost a quarter of a billion dollars 
. .. Retail Sales are based on broad — and expanding — diversi- 
fication of industry. More than 300 Manufacturing Plants produce 
for the domestic and export markets. 


FALL RIVER 


HERALD NEWS 


Covers this Rich, Industrial Market Exclusively and Completely 


KELLY-SMITH COMPANY 


National Representotives 


NEW YORK e LOS ANGELES « CHICAGO e DETROIT e SAN FRANCISCO 


PHILADELPHIA ‘¢& SYRACUSE e BOSTON e ATLANTA e MIAMI 


MAY 10, 1959 


NORTHAM PTON Balanced, Prosperous Market of Industrial Wage Earn- 


ers... Farmers... College Students and Faculties . . . Professional and Business People. . . 


Perfectly balanced Northampton is City and Trading Area 

ideal for testing while offering a steady 406 + 457 

plus-volume of retail sales the year 73, Population $7, 

round .. . and its high proportion of $131,690,000 Income Highest Family Income of Any 
i am 


college students and professional people ie tines dian ater Coeemanee Chait West of 
65% of C.Z. & Trading Area Suburban Boston 


represent a quality market for many 


special types of products. 


DAILY HAMPSHIRE GAZETTE— nortnampton, MASS. 


Represented by The Julius Mathews Special Agency, Inc. 


The “SM” symbols mark original, 
MASS. RETAIL saces—- OD ESTIMATES, 1968 Jive estimates by SALES MANAGEMENT. 


“Per Eating & 

COUNTIES Me |. | Buying Index » Auto- 
CITIES of Power of Sales | Food Places Appare’ Appl. motive 
continued . S.A. Activity ($000) ($000) 


AdSpringfield 76, - 1379 116 y | 143 15,963 41,569 
West Springfield 28,13 ° ° 104 yl 2,535 7 6,301 
Westfield ) 0212 d 161 , 2,039) . 7,732 
Hampshire « ° ‘ ‘ 85 6,002 15,643 
Northampton ° d 110 2,137 t 6,907 
Middlesex 413, P j ° 106 88,445 236,813 
Arlington ‘ .03 77 972 7 11,587 
Belmont ‘ J F : 80 990 6,126 
Cambridge ‘ ‘ d 152 19, 288 703 33,082 
Everett B d ° 57 2,514 7 3,730 
lramingham j 4 190 . 6,337 
Lowwll , d ; 109 9,116 
Malden m e ° y 118 4,437 
Marlboro-Hudson ' d 1,940 
Marlboro * é q 1,236 
Medford ‘ -0432 ‘ 2,662 
Melrose . ‘ ‘ ’ 648 
Natick ‘ d ° g ° 978 
N 5,589 


ne t a 6,413 
Wakefield 29,13 , e y 705 
Walthar 6 .03 02 a , 4,037 
Watertowr 6 .0302 0 3,519 
Woburt 47 .0137 ‘ 77 1,130 


Nantucket ‘ ¢ y d 4 1,330 621 
Norfolk . ‘ " ‘ 142,918} 37,413 93,880} 34,433 
Braintree ,333 : 5s 6,672 1,247 5,149 2,305 
Brookline ,608 P y 25, 182 6,112 22,295 4,858 
Dedham 9,988 ‘ 0135 2 6,139 2,059) B 2,640 2,059 
Needhan 20,607 | .0103 0163 | f ‘ 6,747 736 16: : 4,688} 1,959 
Norwood 31,233 56 0153 i 10,503 2,064 3 | ‘ 4,437 1,123) 
Quincey 34,023 -0667 j | 2: K 33, 157 10,899 , . 18,595 6,747) 
Wellesley 844 021% 023 8,379 875 , id 8,352 1,912 
Weymouth a ° y 26 v 7,521 2,525 . 6,595 2,786 
Plymouth J ‘ » ‘ 75,481 19,342 ’ 38,407 18,109 
ABrockton P ‘ d | K 24,745 5, 237 d . 12,893 6,537 
Middleboro 5,2 F 0072 | 4,363 1,291 1,667 1,437 
Plymouth j j . 006 d 7,350 1,697 3,356 1,632 


Suffolk 543, 7689 F . 406,360 142,986 ° 148,915) 47,593) 
1 ABoston ,317 - 7058 5443 127 355,974, 131,299) 355,467 3, 132,333} 38,857) 
Chelsea ,018 | .0204 0207 | 102 13,514| 2,971 1,832 7 6,515) 2,926) 
Revere 33 0246 | 0243 103 14,439 7,837 (2,898 955} 5 ‘817 7,88 892) 4, 418) 2,725 = 


1 General merchandise sales include sales of ‘‘non-store retailers." This category was SM Standard (4) and Potential (A) ‘Siew County Areas. 
included in the 1948 Census and is particularly significant for cities listed in the Before using these figures read foreword, page 13. 
editorial introduction, starting on Page 13, under heading ‘‘Mail Order."’ © , 1959. 


Monthly High-Spot Cities Sales Forecast—Two Months Ahead 


In every first issue of the month SALES MANAGEMENT forecasts what the next month’s retail sales will be in 
leading U. S. and Canadian cities. We give the sales volume, the percentage of change from the same month 
last year and its relation to the national change for the same period. The Survey of Buying Power gives you 
sales for the latest complete year. In between the current Survey and its successor, “High-Spot Cities” alerts 
you to changes in the making . . . each month. 


SALES MANAGEMENT 


the whole Boston Market 
your best buy is 


THE BOSTON GLOBE 


because 


The Globe goes into more homes, covers all occupational groups 
and reaches into every one of the 152 cities and towns in the 
Boston Trading Area. . 


HIT THE WHOLE MARKET ie The 


Hit the class market 


Hit the mass market Morning e Evening Boston | 


in the newspaper Sunday 


that delivers both Globe 


Scolaro, Meeker & Scott, Inc. Cresmer & Woodward, Inc. The Leonard Co. 
Chicago, Detroit New York, San Francisco, Los Angeles Miami Beach, Florida 


AM—FM + 5000W + S80KC 


WTAG....” 


WORCESTER, MASSACHUSETTS 


SELLS 


CENTRAL NEW ENGLAND 


veel, 
: ce. 
q . ign < 
A) 
Ea Measure of a great Radio Station 


Represented by 
THE HENRY I. CHRISTAL CO., INC 


Record of sales success for over 30 years sew vone, scsrow, cnicaco, vernorr, san Francisco 


SM The “SM” symbols mark original, exclu- 
MASS. RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Total Per Eating & Furn.- Lumber- 
COUNTIES Retaii ¢ Hsld. Buying Index Drink. General House- Auto- Gas 
CITIES Sales of Retail Power Quality | of Sales Food Places Mdse. | Appare! Appl. motive | Stations ‘ Drugs 
continued ($009 oe Sales Index Index Activity $000 $000) ($000) | ($000) | ($000) ($000) ($000) ($000 


] 


Worcester 669.589 3335 3,895 3485 103 . 47,868 64,440] 46,181; 36,146 108,234, 50,542 t 22,160 
Ath 0004 OOR2 5 3 2 966 948 1,479 1,354 4,040 1,031 46 621 

' 5 0101 0083 ) 36 5,7 898 ,766 756) 1,650 3,320) 1,027 27: 680 
0334 0287 5 3 97 3,6 5}, 898 6,019 2,224 
0119 0123 q ; 5 805 | 2,498 274] 10851 4,497} ~—«'1, 363 
2 
1 
1 


4,933} 3,482) 11,009 
1 1,100 
0163 0151 9,7 2,931 1,601 1,658} 5,980} 301 
1 
1 
1 


971 

| 

0125 0109 r 3027 53% 931] 902 1,629) 5,267] ,838 849 

0128 0116 5 27 7 67 ,734 ,776 1,146) 4,620 407 1,012 
Webster 585 0093 O89 ; } 067 92 , 950 ,095 944) 2,094 758 


684 
A Worcester 502 , 442 1506 1357 3 26 ,837| 20, 39,616} 29,639} 19,084) 46,457) 17,675 9,330 


<r 


Total Above Cities 5,328, 153 2.6535 2.4616 j i 2,77: 389,027; 814,304) 428,747) 266,464) 766,235) 269,473) 245,816) 176,130 


State Total 6,383,106 | 3.1788 4,380 | 3.1577 . 482,790 887,962 461,060 299,185 916,516) 369,498 . 214,346 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword,. page 13. 


57 31D sony omen MILFORD, MASS. 


Shopping Center for 
50,062 People $97,346,000 Income 


in these nd tnenen communities: Milford, $ 56,670,000 Retail Sales 


Hopkinton, Millis, Franklin, Mendon, Med- SALES IN MILFORD STORES—are 39% above average volume— 
field, Upton, Hopedale, Medway, West food sales 32% cbove, apparel 67%, furniture-appliance 75%, 
Medway, Holliston. automotive 73%, drug 42%. 


Sold thoroughly—and ONLY—by the Market's Own Daily 


The MILFORD DAILY NEW S— mitroro, MASS. 


Represented by: The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


The Worcester Telegram-Gazette has the PERFECT SELLING FORMULA 


At+B+t+rC-SALES 


IN THE WORCESTER MARKET 


A GROWING Q] 9° f PROVED 


BILLION we 
COVERAGE READERSHIP 


DOLLAR 


MAR K FT Massachusetts’ Bs oe 
Bnd | search} says... 
a MARKET “The level of reader- 


UP 30.4% Again, one of ship of the survey 


since 1954 oan oF issue was well 


Retail Sales: eaters above the national 
$69,589,000" a 
UP 12.4% mundi9s,300 
since 1954 : ; 

GD tucit dec. 31, 1957 


average.” 


! ALL EDITIONS —7 DAYS A WEEK 
. FULL COLOR ACCEPTED 


ee 


The Worcester 
TELEGRAM and GAZETTE 
WORCESTER, MASSACHUSETTS 
~MOLONEY, REGAN & SCHMITT, Inc. 


National Representatives 
OWNERS OF RADIO STATION WTAG AND WTAG-FM 


MAY 10, 1959 


Counties and cities on this map 
ere charted in proportion to net 
Effective Buying Income: Scale, 
0013 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over 


\ 
nstaple 


MASSACHUSETTS 


| 
f 
' 
| 
' 
i 
! 
i 
i 
; / e FRANKLIN WORCESTER p Saoatases Lowell 
' 
| 
i 
' 
' 
! 
' 
' 
i 


Gloucester 
North Adams 
Fitchburg, 


be * 

Greenfield Gardner 

Leominster 

x hd * 3 Arlington”, 
"i 

HAMPSHIRE Wellesiey 
a & 
2 Northampton Worcester@® me 


d 
J SHolyoke 

pata @Chicopee oe setthy pes ssidseess 

BERKSHIRE Wert springtieid? @ SPringtiold @ Southbridge NORFOLK ~~ @grocitton 


| 
Attiebore 
® @ \ PptYmouTH 


Taunton 
BRISTOL 


MIDOLESEX 


Copyright by 


Newton 


ee Vi oH TH RETAIL SALES MAP 
5 . PRINCIPAL CITIES: County and geographic location 
~ NORFOLK of cities with 1956 retail sales of $25 million or more. 


SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Total | Per | Eating & Lumber- 
Retail % | Held. Buying | Index Drink. | General Gas Bidg. 
Sales of Retail Power | Quality | of Sales Food Places Mdse. | Apparel q motive , Stations | Hdwre. 
($000) U.S.A. | Sales Index Index | Activity | ($000) ($000) ($000) ($000) $000 ) | ($000) | ($000) 


Boston 4,089,353 | 2.0365 : - 117 |1,125,808) 318,366 645,330) 298,878] 180,935, 564,854) 214,295) 175,629/4 135,79 
Brockton 254,840 | .1269 | 3, ‘ 75,481, 19,342) 21,288) 15,494 9,901, 38,407) 18,109) 15,902) 9,119 
Fall River- | | | | 

New Bedford 401,678 | . }. 3, ° f 113,420) 29,202) 35,661) 35,604) 22,746) 59,105) 26,690 19.274 13,403 
Pittsfield 169,249 é ; : } 46,414) 10,851) 20,143; 12,752) 8,717) 27,079) 10,898 8,636 5,064 
Springfield-Holyoke 620,226 | . ’ . 151 ,055 42,031, 89,743 43,755) 31,830 94,420' 34,869 43,496 21,990 


Worcester ‘ 669,589 | 3338 | ° ° 181,757) 47,068) 64,440} 46,181] 36,146) 108,234 50,542) 39,674) 22,160 


Total Above Areas 6,204,936 | 3.0901 1,693,935 467,660 876,605, 452,664] 290,275 892,099 355,403 302,606 207 ,535 


MICHIGAN (Other East North Central States: 
d IHinois, Indiana, Uhio, Wisconsin. = a 
NUMBER OF OUTLETS 


NUMBER OF OUTLETS 
Map, page 434 a & me 47’ a ee 


City County 


] 
p : 1. | 
=| i County | 
Adrian Lenawee 2 
Albion Calhoun... . 4) 15} 11) 11) 16) Berrien. . 

Allen Park... .Wayne... . | 19) fo) | .. Oakland 

Alma Gratict ; | 12) | Birmingham. . Oakland 
Alpena Alpena . |} 17) 17) | Cadillac......Wexford.. . 
Ann Arbor... . Washtenaw ° | | Center Line... Macomb 

Battle Creek. Calhoun ; | | || Charlotte Eaton 7.7] 138) | 
Bay Clty Bay 165 142 ' 79! ' gg! (Continued on page 434) 


© SM, 1959. Before using these figures vd foreword, page 13. 
418 SALES MANAGEMENT 


When you buy 50,000 Watt WHDH, you get 
BOSTON plus 25 Key New England Counties! 


Weekly WHDH Penetration of 25-County New England Area* 


MASS, BOSTON 
STATION MAINE N.H. RJ. 5 OTHER 5 BOSTON TOTAL 
PENETRATION 5 MAINE COUNTIES 5 N.H, COUNTIES 5 R.A. COUNTIES MASS. COUNTIES METRO COUNTIES 25 COUNTIES 


PERCENT WHDH 63.0% 64.5% 45.3% 70.3% 78.8% 70.9% 
FAMILIES 54,400 64,300 103,300 119,700 722,000 1,063,700 


*Latest area Pulse 


WHDH reaches 80% of the population that accounts for 81% of 
ALL RETAIL SALES in Maine, New Hangers Massachusetts and 
Rhode Island! 


Serving 
1,500,400 
Radio Homes 


On WHDH, your $60.00 spot buys all 25 key 
New England counties, at these pro rated costs: 


PORTLAND 


F 25- 
COUNTY Rother PRO RATED COUNTY % A A 
& CITIES POPULATION cost & CITIES 


PRO RATED 
POPULATION . 


ost 


MAINE MASSACHUSETTS (Cont.) 
Cumberland 3% : i 

Portland —— ics — 
Knox " P Newton 
Lincoln 0.5% i Everett 


Pw Malden 
i + Sagadahoc . Waltham 
3 Bath 


p N k 
MANCHESTER Fa York 2% : antucket 


Sanford Norfolk 
Biddeford ——— 
MASSACHUSETTS a” 
Po : Barnstable 1% . os > 
Bact 6 200 5 oe - Hyannis uffo 
2006 % 9000 me © ata? @ LAWRENCE ies ‘ Seontenie Boston 
=< ‘ elsea 
LOWELL e ht wae 8% . Revere 
ti Fall River Worcester 


New Bedford Worcester 
Attleboro 


Dukes ’ - NEW HAMPSHIRE 


c c 
BOSTON e?. a semen Belknap 0.5% 


; Pate, 8 Hillsb 3 
© WORCESTER Bey, of ee Salem shore %, 


Lynn Nashve 
Newburyport Milford 


Roxy Manchester 

BROCKTON e *, Genre Merrimack 1% 
é Fae Concord 

: ' Rockingham 2% 
oo Exeter 

TAUNTON @ Pile. & Strafford 1% 

‘ % Dover 
} 4 3 3 Portsmouth 


* PROVIDENCE a OT aa 4 RHODE ISLAND 


a ig $ FALL oe por Bristol 0.5% 


; } © NEW BEDFORD {© “ee ™ 


SOD Om B00 1 000 oy 


Newport 1% 
Newport 

Providence 11% 
Providence 
Woonsocket 
Pawtucket 


Washington 0.5% 
Total 100% 


50,000 watts 
Uf 850 on the dial 


Represented Nationally by John Blair & Company 


MAY 10, 1959 


Providing Area-Wide, 4-County Service From The Heart Of 


A *POTENTIAL METROPOLITAN AREA 


BENTON HARBOR-ST. JOSEPH and 
1060 KC BERRIEN COUNTY, MICHIGAN 


1,000 
WATTS | 


99.9 MC 
WATTS 
AREA BUYING RETAIL Les | Pop. FAMILIES 
Regressated bp by- ~ i INCOME | SALES ————————EEE~ 
VERETT McKINNEY and 8. HW Se. J 9, 1,51 35,700 
MICHIGAN SPOT SALES fenton arbor: St. Joseph $ 69,507,000 | $ 81,516,000 


Recognized in ‘58 by SM Berrien » County | $246, 592) 000 | $170,457,000 | 150,800 | 


T \- | 
Catal WHEE LCounty | 5454,208,000 | $249,245,000 | 293,500 | 90,800 


laey ont ie eel See 
Southwestern Michigan’s Only u 


1,000-WATT STATION 
Listened to by more people than the next two stations 
COMBINED (Verifak-Oct.’58) . .. and featuring Full- 
Range Programming of music, news, sports, farm, wo- 
men’s and community service special events. 
In Michigan’s Richest Farm Belt “WHFB” 
“MICHIGAN FARM HOUR” voted 
Ist Place Award by Associated Press! 


By7p POPULATION EFFECTIVE SM The “SM” symbols mark original, exe’u- 
ESTIMATES, 1/1/89 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Lad. haid 


COUNTIES | sumer ("Cash eas 
CITIES House-| Spend-| Urban | In- | In- 

(continued Total | % holds | ing | Pop. y come | come ‘$0-2,499 $2,500-3,999 $4,000-6,999 $7,000-9,989 |$10,000& over 

thou- of (thou- | Units | (thou- Per | Per | Per 


sands) | U.S.A. | sands) | (thous.)| sands) S.A. Hsid. C.S.U.) Held. Hsids. Inc. |Hsids. Inc. | Hsids. Inc. Hslds. Inc. Hola Ine. 


MICHIGAN ‘ 
Con- | Income Br 


Alcona 5.5 .0032) 5 ‘ ,062| 6 490) 3,894) 3,939] 26.5 9.8 | 27.0 21.3 | 37.9 50. 314.7) 13 41 
Alger 9.1; 0052 2. 9 4.0 | .0040) 1,337] 4,681] 4,197) 4,130] 29.5 10.5 | 24.4 18.4 | 34.8 43. 5 16.3| 2. : 11.0 
Allegan 0.0297, 15. 3 (12.9 ; | 4,827) 4, aa 4,386] 27.0 9.0 | 22.7 16.1 | 37.5 ‘ | 3. 13.6 
| | } 
Alpena 25.8, 0147, 7. 7 15.0 0111) 4,690 4,446) 4,221] 27.7 9.6 | 22.1 16.3 | 38.8 47.8| 6.8 16.5| 2.6 9.8 
Alpeng 5 0086 3 22,580) . 3} 5,251) 4,516) 4,673) 21. 4 19.8 13.2 | 44.5 12.2 
Antrim 1) 0058} 2. ; ,076| 4,746) 3,746) 3,292] 40.4 18.0 | 28.9 27.3 | 25.6 4.8 
Arenas e. ry .0038| 1,233) 4,383) 4,081] 3,728] 34.7 13.6 | 26.3 21.9 | 30.3 | 7.8 


| 
Baraga 5 : 8) : : , y | 3,649) 3,326) 38. 0 | 29.1 27.2 | 27.2 42.7| 4. : “ts 
Barry 8} . t 5) 3 , , 4,566) 4,259) 28. z 2 16.9 | 35.6 43.5| 9. ; 1 12.3 
lasting 7 0040} 2. 2.5] | 0041! ,439) 5,004) 5,029] 21. 5.2 | 20.2 12.5 | 39.9 41. 2.8 20. 7 19.8 
Bay : ! \ . 055). : 5,381) 5,198] 18. .1| 18.8 11.2 | 43.7 43.8 | 13. .2| 5.5 18.7 
ABay Cit 57 .032 : 99,342} .0323| 1,728 | 5,399 5,417] 16.2 117.8 10.2 | 44.9 43.1 | 14.9 21.8] 6.2 20.5 


Benzie ’ Q 3 i 9,266. ’ 3,861) 3,596 -3 | 26.0 22.5 | 32.3 4 " 0; 1. 4.5 

Berrien : : : . 246.592) . 5,303 5,043) 4,896 A -1. 12.8 | 40.6 43.1 | 12.7 6) 4.8 17.0 
apart | | 

, ' 69,507, 0826) 1,947) 6,151 

Harbor 3.1 32 5 42,029] .0137| 1,819! 5,757! 4,887) 5,146] 17.5 | 18.9 3 44. 2 21.8!) 5.1 17.0 


SM Standard (4) and Potential (4) Metropolitan County -Areas. » SM, 1959. Before using these figures read foreword, page 13 


New Metropolitan Area OUTRANKS 145 in Size!* 


Benton Harbor-St. Joseph Sales Indexes SOARING 


Sales in Benton Harbor-St. Joseph—shopping hub of 
the metropolitan and three neighboring counties—are 
practically double average volume . . . 99% above par. 
No other Michigan city the size of Benton Harbor-St. 2 4 - ¥ seen Vea 
Joseph or larger can match this sales activity. (See box Total 
at right.) Income $69,507,000 Benton St. Harbor 
— } ; Family Income 6,151 Harbor Joseph St. Joseph 
The 4-county market’s income and buying habits are Retail Sales 81,516,000 126 
rooted in a prosperous manufacturing-farm economy- Food 19,455,000 142 
based on 350 plants and a fruit-growing industry that _— oe pape nn he 

) s 50% 7} 2's i T ; : ; % 
produces 50% of the state’s fruit crop. Furn-Applience 4,939,000 147 


eee. i ss Automotive 13,758,000 97 
Che unduplicated circulation of the News-Palladium— Gisaiinn 5,809,000 133 


Herald-News covers both city zones completely—gives Loniidiere 6,079,000 104 
you unmatched selling impact in 30,800 of the market’s Drug 4,320,000 234 


home S. 


BENTON HARBOR NEWS-PALLADIUM—ST. JOSEPH HERALD-PRESS 


"Recognized as Metro. Area in 1958 Survey of Buying Power Represented by E. A. Faulkner & Associates 
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SALES INDEXES ARE SKY-HIGH 


COVERING 
THE 
NATION'S (| 


31th 


MARKET 


Basic 


NBC 


Now in our tenth year, the habit is 
stronger than ever! Some 400,000 
antenna-oriented TV homes in the 
vital Lansing-Flint-Jackson market 
depend on WJIM-TV for all that’s 
new from all three networks. 
Now .. . more than ever 
WJIM-TV is your “best buy” 
“must buy” market! 


in the 


«+ ABC 


WJINM-TV 


Represented by the P.G.W. Colonel 


EFFECTIVE 


POPULATION 
BUYING INCOME— LAD Estimates, 1958 


ESTIMATES, 1/1/59 


~| Con- 


j | ae 


The “SM” symbols mark original, exelu- 


MICHIGAN sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


COUNTIES 
CITIES 
continued 


Total 
(thou- 
sands) 


Niles 

ASt. Joseph 
Branch 

Coldwater 


Calhoun 
Albion 
ABattle Creek 
Marshall 
Springfield-Place- 
Lakeview 
Cass.... 
Charlevoix 


Cheboygan 
Chippewa 

Sault Ste. Marie 
Clare... 


Clinton 
St. Johns 
Crawford 
Delta 
Escanaba 


Dickinson 

Iron Mountain- 

Kingsford 

Iron Mountain 
Eaton 

Charlotte 
Emmet 

Petoskey 


Genesee 
Fenton 
AFlint 

Gladwin 

Gogebic 


Ironwood 


Grand Traverse 
Traverse City 
Gratiot 
Alma 
Hillsdale 
Hillsdale 


SM Standard (4) and Potential 
MAY 10, 1959 


or 
¢ 


of 
U.S.A. | 


0090 


0072 
-0221 
0057 


| sumer | 
| House-| Spend-| 
holds ing 

| (thou- Units | 
sands) | (thous.)) 


5. 
4 
1. 
3 


4| 
8 
8 
4 


.0031] 
.0026) 
0181) 


-0092 


0130) 


0097 
.0063! 


-0279 


0044! 


.0088 
.0039 


Urban 
| Pop. 
(thou- 
sands) 


(A) Metropolitan County Areas. 


16 , 462 


248,308, 


22 ,592 
104, 261 
10,208 


34,376 
51,910 
15,389 


13,464 
47 ,352 
31,404 
15,500 


48 886 
9,217 
4,602 
39,952 


‘ 


of 


| Per 


U.S.A. | Capita 


0097 
-0089 
-0177 
0054 


-0808 
0073 

0339 
.0033 


0112 
-0168 
-0050 


-0044 
0154 
-0102 


23,113) 


30.036 


23,908 
15,740 
72,692 
13,381 


19,945) 


9,888 


718,705 
10,239 
417,400 
11,002 
33,509 
14,764 


43,714 
24,613 
46 843 
14,835 
44,386 
13,712 


0051 
0236 
-0044 
-0065 

0032 


2337 
-0033 
. 1357 
-0036 
0109 
0048 


0142 
-0080 
0152 
.0048 
-0144 

0045 


1,900 
2,181 
410 


Per 
Hsld. 


5,848 
6,870 
4,775 


,646) 4 


| 4,804) 


1,562 


6,399 
6,992 
4,232 
4,242 
4,614 


5,128 


4,548| 
5,116 


1,366 4,439 
1,714 5,274 


© SM, 1959. 


- Heid. 


24| 5,520 


4,155 


| 5,267 
4,809] 2 


Cash 
In- 
come 
Per 


6,194 
4,341 
4,747 


5, 490) 
4,774 


5,739) 
4,177] 
3,472) 


4,444 7 


3,871 
4, 4801 


$2, 500-3, 999 $4, 000-6, 999 $7, 000-9, 999 $10, 000& over 


Hsids. ‘4 Hslds. Inc. Hsids. 


16.6 
18.4 
9.4 


17.0 6 | 44.4 41.9 
15.3 7 


| 45.3 38.1 
24.2 3 
23.4 15.3 


16.7 


| 16.0 
| 16.5 


10,2 


Before using these figures read 


Inc. Hsids. Inc. 


foreword, 


4 
9.5 
8 
l 


15.4 


page 13 
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LANSING, MICHIGAN 


Joins Top B30 Markets In U. S. 


! 


ew metro area figures point up urban 


N& growth of Michigan’s Capitaland 
Noe Lansing metropolitan area population 
302,900 


366,000 pop. 
348,000 pop. 
302,900 pop. 


160,200 pop. 


Source: Sales Mgt. Survey of Buying Power May 10, 1959 


LANSING THE STATE JOURNAL 


MICHIGAN Member of Federated Publications 


Michigan's Capitaland 


Total Retail Sales $342,017,000 
Automotive 72,191,000 

Food 80,717,000 

Drug __—11,986,000 


in Michigan 


Flint 
Grand Rapids 
LANSING 


Kalamazoo 


67,074—A. B. C. Circulation 12/31/58 


Capital City 


REPRESENTED NATIONALLY BY 
of Michigan 


SAW VER-FERGUSON-WALKER COMPANY 


POPULATION 


EFFECTIVE The “SM” symbols mark original, exciu- 


MICHIGAN 


COUNTIES 
CITIES 
continued 


Houghtun 
Huron 
Ingham 

East Lansing 


ALansing 


lonia 
Tonia 

losco 

iron 


Isabella 

Mount Pleasant 
Jackson 

A Jackson 
Kalamazoo 

AXKalama 


Kalkaska 
Kent 

AGrand Rapids 
Keweenaw 


Lake 
Lapeer 
Lapeer 


Leelanau 


Lenawee 
Adrian 

Livingston 
Howell 

Luce 


Mackinac 
SM Standard (4) and 
422 


mD 


Total % | 


thou- | of | 
sands) | U.S.A. 


.0189) 
0199 
1262 

0164 
-0724 


.0053) 


Potential 


ESTIMATES, 1/1/59 


Con- | 
sumer | 
House-, Spend-| Urban 
holds | ing | Pop. 
(thou- | Units | (thou- 
sands) | (thous. )) sands) 
10.9; 10.2 
9.5) 3.2 
80.7| 176.9 
17.7 
5.0) 
| 


‘ 


2.7 


(A) Metropolitan County Areas. 


| 
25 _ 34 4 


BUYING INCOME— @YZB ESTIMATES, 1958 
| Cash 

} | Ine 
% | | come 
of | Per | Per | Per 
U.S.A. | Capita) Hsid. |C.S.U, 


sive estimates by SALES MANAGEMENT. 
Income Breakdown of Households 


| 
$0-2,499 | $2,500-3,999 
Qo oO Go, o 


| 
$4,000-6,999 | $7,000-9,999 
70 X G A vf %\i% % 
. |Hsids. Inc. | Hsids, Inc. 


$10,000 over 
To y To % % 
Hsids. Inc. | Hsids. inc. | Hsids. Inc. 


| 3,705 
| 4,623 
5,500 
3,853 
6,140 


36.5 
32.2 
13.5 


28.2 
30.8 
45.7 
29.7 
47.0 


5.2 
8.0 
19.1 
10.4 
20.1 


11.6 
15.5 
25.0 
11.2 
25.6 


8.0 
14.5 
25.7 
51.3 


| 4,362 
4,643 
4,224 
4,303 


4.7 8.7 16.9 
20.9 
14.3 


16.2 


33.3 
39.7 


7.1 
8.6 
36.3 18.5 
21.5 
22.6 
23.2 
22.6 
23.0 


43.2 


25.0 
43.8 


10.6 
22.7 
23.3 


26.5 7.9 


23.8 
35.8 
40.1 
32.7 


12.4 
17.2 
19.7 
14.0 


42.2 
47.1 
39.1 
44.7 
36.1 


20.2 
22.4 
19.8 
19.2 
18.5 


.0183| 

0030) 1,837) 6,124) 

0024, 996| 4,913 
| 

.0035) 1,136) 3,956) 


© SM, 1959. 


5,404| 5,620 
4,335| 4,303 


3,815| 3,627 30.9 5.1 11.2 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


k 
R FIND THE TREASURE OF OAK ISLAND — 


YOU MAY NEVE 


BUT. . . You'll Dig Up More Sales 
In Greater Western Michigan 
SPRING, 1958 With the Fetzer Stations! 


DAYTIME NIGHTTIME 


—_ poten _ ow WKZO-TV COVERS 606,780 TV HOMES! 


WKZO-TV 265,990 390,330 386,280 472,250 
STATION B 202,190 314,950 304,780 384,570 WKZO.-TV covers all of the important Kalamazoo-Grand 
STATION C 152,910 264,330 222,400 349,890 Rapids market plus much more—NCS #3 gives WKZO- 
TV 606,780 television homes in 34 Western Michigan 
and Northern Indiana counties. 


In fact, WKZO-TV gives you more homes monthly, week- 
7-COUNTY PULSE REPORT ly, daily than any other station outside of Detroit! 
KALAMAZOO-BATTLE CREEK AREA — MARCH 1958 
SHARE OF AUDIENCE — MONDAY-FRIDAY 


WKZO RADIO IS FAR OUT IN FRONT! 


5] 


WKZO Station B”’ Station "C” 
6 A.M.—12 Nees 32 22 10 No other radio station makes as many “sales calls” each 
1? Nece—6 8: 29 22 10 day in Kalamazoo-Battle Creek and Greater Michigan as 
6 P.M.—12 Midnight 20 7 WKZO Radio. WKZO leads in each one of 360 quarter 


hours (Monday through Friday, 6 a.m.-12 midnight). 


Pulse proves that WKZO Radio’s audience is 43% larger 
than that of the next station — day and night. 


pee ay — sii i 
YN. s She Pelyer Hations 
WKZO.TV GRAND RAPIDS-KALAMAZOO 


WJEF IS RADIO IN GRAND RAPIDS! 
WKZO RADIO — KALAMAZOO-BATTLE CREEK Pd 


WJEF RADIO — GRAND RAPIDS WJEF is the Fetzer key to 120,000 radio homes in Metro- 
WJEF-FM — GRAND RAPIDS-KALAMAZOO : . ° + ° 
WWTV —-CADILLAC, MICHIGAN politan Grand Rapids. Fetzer programming excellence 


KOIN-TV — LINCOLN, NEBRASKA (plus CBS) has made WJEF a widely respected and 
Associated with 


WMBD RADIO — PEORIA, ILLINOIS “listened to” citizen in Grand Rapids. 
WMBD-TV — PEORIA, ILLINOIS 


WKZO-TV serecai 


WJEF FOR KALAMAZOO, GRAND RAPIDS 
For GRAND RAPIDS - anp WESTERN MICHIGAN 
AND KENT COUNTY | (CBS-TV BASIC) 

(CBS RADIO) 


| FoR KALAMAZOO, 
BATTLE CREEK AND 
| WESTERN MICHIGAN 


ALL THREE OWNED AND OPERATED BY (CBS RADIO) 
FETZER BROADCASTING COMPANY 
AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 


*Oak Island, Nova Scotia, is reputed to be the hiding place of Captain Kidd's treasure. 


MAY 10; 3959 


$643,725,000 Royal Oak Market 
The Daily Tribune has been the market’s own o.h 

a, R : 325,120 People within 
daily for more than 50 years—has kept pace with ‘ 
its fabulous growth. No other newspaper can 6-Mile Radius of Royal Oak— 
begin to approach the home-grown Daily Tri- Spending $406,834,000 


hune’s concentration and influence on the buying for Retail Goods 


habits of local families. 


Don’t hobble your selling efforts in this big 

Royal Oak C.Z. ‘par. 28 A.B.c.) 160,741 
C.Z. & R.TA. (Pub. Est. 1958) 325,120 
Royal Oak Family Income $7,374 


volume, quality market by relying on spotty 
circulation and _ indifferent reader interest. 


Schedule the Daily Tribune—and cover the CIRCULATION 


market solidly .. . with an impact that local news 42,852 (3/31/58) 


ilone can impart to your advertising. 


THE DAILY TRIBUNE ova: oak, micu. 


Represented by The Julius Mathews Special Agency, Inc. 


POPULATION EFFECTIVE 


Ay The “SM” symbols mark original, exclu- 
MICHIGAN ESTIMATES, 1/1/59 BUYING INcCoMeE— @¥dJ ESTIMATES, 1958 


sive estimates by SALES MANAGEMENT. 
| Con- | OREM ORES OL ™ h ’ 
COUNTIES sumer Income Breakdown of Households 

CITIES House- Spend- In- 


| 
continued Total > | holds ing | b Net come , $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000& over 
c or oO; oO oO oO or oy oF or; 


(thou- | of thou- | Units | | Dollars of Per Per | Per t ‘ 1 / / ( t ( 
sands) | U.S.A. | sands) | (thous. 000 U.S.A. | Capita  Hsid. | C.S.U. Hsid. 3 . |Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. 
42.3 | 19.2 25.6 7.2 
40. 23.1 

39. 


Macomb 370.1 .2116) 101. . ‘ 643,561, .2082) 1,739 6,316) 5,948 5,912) 
10.3) .0059 i iJ 17,564) .0057| 1,705 7,026) 6,755, 6,595) 
44.3) 025: 5 { 75,642; .0246) 1,707, 6,578, 6,356 
0124 ; ‘ 39,216 0173) 1,807) 6, 5.447 
0220 z 64,359; .0209) 1,672) 6,372) 5,851 
72.3 0413 20.6 127 ,647 0415, 1,766) 6,447) 6,196 
Manistee 0113 ; é 3 25,126 .0082) 1,269 
Manistee 0061 } 3.é 14,495) .0047 367 


5 
4 


Nwwen em 


ow 


Marquette 2 0293 
peming 6 0055 
Marquette 18.7 0107 
Mason 2 0126 
Ludingt 0063 


Mecosta 0101 


Menominee 
Menon 

Midland 
Midland 

Missaukee 


Monroe . J : és 165,231, . . . . : 4 
Monroe 2! 8 50,009, .016: 5,758) 5,748) 6,149] 12.0 2. 3. 8 | 46.3 
Montcaim : / 3 . 62,042 . s 5 d > is 33.3 
Greenville é 13,907 6,1 ,636) 4,716 4 Ra 22. ° 42.3 
0 


Montmorency ‘ . i 4,924. - J . ‘ a R . ° 25. 


Muskegon , ‘ . 99.9) 233,457, . . . a ’ ° . " 8 | 43.2 

A Muskegon f 0292 { .6 88 , 262 28 . 5, 5, m + 3] ‘ ll. 43.9 

AMuskegon Heights 20.6 O118 5 i 33,785) . ,6 , 828 , 96% +4 > 1] 19. il 47.7 6) 13.9 
Newaygo » 0144 : ° 3.4 32,686 . , . ‘ ‘ d . 6 19. 33.8 8) 8.1 
Oakland 3699 ‘ . 413.9] 1,269,427. ‘ ° ; . 4 < 12.8 6. 45.2 . 20.3 

Berkeley 22.! O13! 5.4 5 45 321 . 682' 6,867 7,15: . 6) 10.0 4 43.1 


SM Standard (4) and Potential (A) Metropolitan County Areas, 
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PONTIAC, MICHIGAN 
n Population 
Retail Sales 
Food Sales 
Drug Sales 
Auto Sales 
Family Buying Income 
OAKLAND COUNTY 
33rd in Population 


4ist in Retail Sales 
42nd in Food Sales 


173 
170 
102 
118 
113 
107 


85,300 
$140,996,000 
35,053,000 
4,798,000 
24,173,000 
6,847 


.... 646,900 
$615,640,000 
$183,625,000 


40th in 


36th in 
46th in 


Drug Sales 
Auto Sales 
Family Buy. Income 


$26,977,000 
$137,435,000 
$6,888 


The Pontiac Retaii Trading Area, population 309,641, includes the 
major portion of Oakland County, second largest in Michigan. Here 
the Pontiac Press gives adequate and highly exclusive coverage for 
carrier surveys show 74% of Press homes take no other daily 
paper and 88% no other evening newspaper. 


ABC Net Paid 58,467 


PONTIAC PRESS 


PONTIAC e MICHIGAN 


Scolaro, Meeker & Scott, 
New York, Philadelphia, Chicago and Detroit 


St 


SOLID AREA: ABC City and Retail Trading Zone 
POPULATION 309,641 
74 OUT OF 100 PRESS HOMES 


TAKE NO OTHER DAILY NEWSPAPER 


Doyle & Hawley, San Francisco and Los Angeles 


MICHIGAN 


COUNTIES 
CITIES 
(continued 


Birmingham 
Ferndale 

Hazel Park.. . 
ae 
Rochester 

Royal Oak. . 


Oceana. . . 
Ogemaw... 
Ontonagon. . 


Osceola. ... 
Oscoda... 
Otsego. 


Ottawa. . 
Grand Haven 
Holland 

Presque Isle 

Roscommon. . 


Saginaw. . 
ASaginaw 

St. Clair 
APort Huron. 

St. Joseph 
Sturgis... 


Sanilac 
Schoolcraft. .... 
Shiawassee 


SM Standard (4) and Potential 
1959 


MAY 10, 


POPULATION 
ESTIMATES, 1/1/59 
Urban 
Pop. 
(thou- 


sands) 


EFFECTIVE 


BUYING INCOME— 


| 


@x EST 


The “SM” symbols mark original, exciu- 


IMATES, 1958 sive estimates by SALES MANAGEMENT. 


ri 


of | Per 
U.S.A. | Capita 
.0232| 2,803} 
0216) 2,008 
0156} 1,833 


a= 
| 


Income Breakdown of Households 


| come 


come 


Per | Per | Per 
Hsld. | C.S.U.) Hsld. 


Hsids. 


$0-2,499  $2,500-3,999 | $4,000-6,999 
oO or ¢ or C7 ( 
Inc. | Hsids. Inc. | Hsids. 


( 
Inc. 


20.6 | 20.6 


Hsids. Inc. 


$7,000-9,999 | $10,000 over 
¢ om | ¢ P 


Hsids. 


23.0 


9,013) 8,901) 8, 


0530} 1,910) 
-0034) 1,940} 


-1070 
-0593 
-0580) 
021s| 
-0274) 
0053) 


0189) 
0048) 


_ 0314 16.6 bow 


2.6 


17.3 


4.8 


22.7 


(A) Metropolitan County Areas. 


__ 87,335 “a 


.0506| 2,080) 


| 
.0061| 1,175 
| 1,091 


1,141 


-0032 
-0039 


-0048) 1,113 
-0010} 986 
-0024) 1,080 


-0461/ 1,511 
-0063| 1,836 
29,984) .0097) 1,586 
13,143 
9,484) 


316, 808 
189 ,246| 
162,308| 
66, 298| 
74,625) 
16,842 


45,132 
10,126 


M4) 5,261| 5,048, 4,829 


7,070 
6,737 
6,847 
6,164 
7,374 


6,713| 6,717 
6,212) 6,32 
5,738) 6,166 
5,515) 5, 

7,104| 7,036 


34.5 
39.5 
40.8 


43.8 | 


24.5 
21.6 


19.9 


4 
8 


4,178) 4,178) 3,667] 
3,970) 3,970) 3,488 
3,918) 3,792) 3,474) 


ss 3,634 

3,398) 3,098} 

3,808) 3,617) 
| 


4,143 


| 5,405) 5,540 


4,311| 3,952) 3,834 
| | 

5,476) 5,413 
5,517) 5,718 
5,169) 4,968 
5,262, 5,300) 
4,784) 4,481 
5,433) 5,470) 


4,653 4,559 4,045 
4,403, 3,895, 3,835) 


© SM, 1959. 


15.3 | 25.2 
20.8 | 27.9 
13.6 | 28.5 


6.6 | 22.0 
3.6 | 18.7 
| 20.3 
22.1 

| 25.4 


17.0 
| 15.4 
19.4 
| 17.6 
23.0 


19.6 


25.0 
26.4 
20.7 


Before using these figures read 


31.7 | 


41.1 | 
39.3 | 
40.9 | 


40.7 


41.3 


40.4 | 
45.7 | 
44.2 
foreword, page 13 
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MORE PEOPLE ARE SOLD ON CKLW RADIO AND CKLW-TV 
THAN EVER BEFORE! 


ROBERT E. EASTIMAN & CO., INC. YOUNG TELEVISION CORP. ‘ J. &. CAMPEAU 
Nat'l Radio Rep Nat! TV Rep. President 


GUARDIAN BLDG. DETROIT 


The “SM” symbols mark original, exclu- 


5771 POPULATION EFFECTIVE SH 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
: ‘i : detalles : . 


MICHIGAN 
Con- | 


COUNTIES | sumer | : 
CITIES | House-| Spend-| Urban In- | 

continued Total % | holds | ing Pop. Net % come $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004 over 

thou- of | (thou- | Units | (thou-| Dollars of Per Per Per / % G % % QY, QY, Q% / Y 

sands S.A. | sands thous.)| sands (000) U.S.A. | Capita) Hsid. | C.S.U. . | Hsids, Inc. | Hslds. Inc. 


Income Breakd: of H hold 


/0 oO 76 /€ € < 
Hsids. Inc. | Hsids. Inc. . Ine. 


Owoss T 0107} 6.0) 6.5 33,749} 0110] 1,795 5,625| 5,192] 5,204] 18.8 3] 19.7 11.7 | 
Tuscola : onl 13. 6) ; 61,863} .0201) 1,342) 4,759) 4,549 
Van Buren 0314) 17. : y 81,859} .0266) 1,494) 4,625) 4,377 
South Haven 7 0042 2.5 2.6 12, 138) -0039| 1,640) 4,855) 4,668 
Washtenaw 6} .0929 4) . : 295,701) 0961) 1,819) 6,813) 4,570 
AAnn Arbor 51.5} 0294] ; 28, 120,333) .0391) 2,337] 9,401] 4,164] 6,315 
Willow Run 5.5} 0089 r 19,704] .0064| 1,271/ 4,803] 4,691| 4,537 


Ypsilanti 21.3] 0122) 5. ° 40,687} .0132) 1,910) 7,015 4,677| 5, 656) 


narwenoan 
awe anan 


Wayne... ,892.8| 1.6539 9} .5|2,736.2| 6,938,442) 1.9308) 2,053) 7,121) 6,163) 6,578} 
Allen Park 37 .0212| ¥ 66,944] 0218] 1,804] 7,277] 6,499] 6,773 
Dearborn 5.0| 0715) 3 39. 273,571] .0889) 2,189] 7,642) 6,801) 7,155 
A Detroit 951.8] 1.1159] 553.6] 676.3 064,334] 1.3214) 2,982] 7,342) 6,010) 6,608 
Ecorse 9.0} 0109) ; r 34,154] .0111| 1,798] 6,831] 5,421) 6,010) 
Garden City 33.8} .0193 .! € 58,372] .0190} 1,727] 6,345 6,066) 
Grosse Pointe 3} .0042/ , : 32,049} .G104 16,025 14,548 
Grosse Point Park 5.3) .0087 wl §2,517| .0171) 3, 11,670 10,909 
Grosse Pointe Wood 0107] ' 43,714] .0142| 2,325) 8,571] 8,571) 8,315 
Hamtramck 39. 225) | 13. 75,403] .0245| 1,914] 6,982) 5,800) 6,278} 
Highland Park | .0253} 13.4 8.5} 106,294] .0346) 2, 7,647| 5, 6,649 
Inkster 35.9} .0205] 8.4] 6 55,460} .0180 6,602 
Lincoln Park f 0292) ll BI 96,605; .0314 6,851 
Livoats 50.7| 0290] 13. ' 92,721| .0301 6,768 
Plymouth .0050) 9} 2.9) 18,217] .0059 
River Rouge... 21, .0120) -7) a . 0111 
Trenton , b. 3 .0093 

Wayne 5.7 .0090 

Wyandotte 2.! 0243 11 


mw wm oA 
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SM Standard (4) and Potential (A) Metropolitan County Areas. ) ; 4 Before using these figures read foreword, page 13 


To be sure that you're basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


WHO'S GOING TO SELL ’EM... 
WHEN THEY’RE ON THE WAY TO BUY? 


WALKER & CO. REACHES 75% 
OF MICHIGAN’S BUYING POWER 


Outdoor Advertising sells people as they go “buy” . . . and at the lowest possible cost! 
For example, $224.95 a day buys a $50 showing, 180 sales poster panels, in 53 key Michigan Markets. 


And the money’s here! The almost 4-million peopie who live in the 120 separate cities and towns comprising these Markets, 
account for nearly 75% of Michigan’s entire retail sales! 


Yes, for just $6,748.62 a month — $1.25 per poster panel, per day — you get all the big colorful impact of outdoor advertising 
in Michigan, a “natural” outdoor advertising state! And all your prospects in the real money-spending markets of Michigan 
see, remember and act on your big selling message as they go “buy”! 


WALKER & Co. 


88 CUSTER © DETROIT 2 


SALES GO UP WITH OUTDOOR ADVERTISING 
OUTDOOR ADVERTISING THROUGHOUT MICHIGAN'S LARGEST TRADING AREAS 
MAY 10, 1959 


the ONE dominant force in FLINT- SAGINAW-BAY CITY 


WNEM-TV is FIRST” MEME Ege © WNEM-TV Covers* and SELLS a 
in the Great Saginaw Valley 


25-County Eastern Michigan Market 


POPULATION 1,144,200 
WNEM.-TV leads every other FAMILIES 327,400 
station day and night* TV HOMES 296,000** 


Effective Buying Income. ... 
WNEN.--TV leads its VHF neigh- ... .$1,861,366,000 


bor by 90%—147% in Gross Farm Income ... 253,424,000 
Audience* Retail Sales 1,274,732,000 
Food Sales 309,480,000 

WNEM.-TV leads all Detroit 47,554,000 
stations combined * Automotive Sales .... 276,727,000 
*Trendex—Feb. 16-22, 1959 Gas Station Sales .... 123,816,000 


Mkt. Data Sales Management Mar. 1959 
“ *Source: NCS #3, 1958 
CAG See Your **Source: Television Mag. Dec. 1958 
ae Petryman 


TV CENTRAL STUDIOS & OFFICES NATIONAL SALES OFFICE & STUDIOS 
WWN ERA 5700 Becker * Saginaw, Mich Bishop Airport * Flint, Mich 


577) POPULATION EFFECTIVE © «: “The “SM” symbols mark original, exclu- 
MICHIGAN ESTIMATES, 1/1/50 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Income Breakdown of H of Households 


| | Con- y | 

COUNTIES | sumer | } 3 
CITIES | House-| Spend-| Urban | a 
continued) Total | % | holds | ing | Pop. Net | % 80-2, 499 | $2, 500-3999 $4,000-6,999 $7,000-9,999 ‘0, 000&over 

(thou- of | (thou-| Units | (thou- | Dollars | Per | Per | Per | Per . 7 

sands) | U.S.A. | sands) (thous.)| sands) (000) usa. | Capita) Hisd. C.8.U. ‘ete. Hsids, Ine. | Hsids. hy Hslds. = [Has i Inc, “Hslds, Ine. 


Wexford 18.0, .0103 . . . 23,801, .0077| 1,322, 4,408, 4,176 “3,964 31. 4 1. 6 25.9 20.3 32.5 42.8 | 7.7 15.3 2.5 “10.0 
Cadillac 12.1 0069 3.7 : 17,766} .0058| 1,468) 4,802) 4,230) 4,319] 26.4 8.9 | 24.6 17.7 | 36.4 44.0 | 9.4 17.1 3.2 12.3 


Total Above Cities 4,586.4) 2.6221)1,316.7|1,566.3 9,124,717) 2.9667) 1,990) 6,930) 5,826) 6,263] 12.: 2.8 3. ; | 44.8 37.3 | 19.9 25.1 | 9.5 28.0 


State Total 7,892.9) 4.5125/2,287.8/2,541.1 6,460.9)14, 287,180) 4.6452 1,810 6,245 5,622) 5,739) *. 2 4.1 16.0 8.7 | | 43.0 38.9 | 7.0 23.5 | 7.8 24.8 


POPULATION POPULATION => 
BYP ESTIMATES, 1/1/58 JM ESTIMATES, 1988 GI ESTIMATES, 1/1/58 SM ED Estinares, 1958 


Con- | l | | ] | Con- | | 
| sumer } b | | sumer | | 
House-| Spend-| Urban | | House-| Spend-| 
Total | % | hold | ing | Pop, Net | % | Per | Per || Total | % | hold | ing | " Net % | Per | Per 
(thou- of (thou- | Units | (thou- Dollars | of | Cap-'|H’se-|| (thou- of (thou- | Units | (thou- Dollars | of (| Cap-/|H’se- 
sands) | U.S.A.) sands (thous. ) sands) (000) U.S.A. ita | hold | sands) | U.S.A. sands) (thous.)| sands) (000) | U.S.A. _ita | hold 


Ann Arbor 162.6 0929 43.4 64.7, 97.1] 295,701| .0961/1,819/6,813||Kalamazoo......] 160.2} .0916| 48.0, 54.4, 106.7] 291,696) 0948) 1,821 6,077 

Battle Creek 141.0, .0806| 41.3) 49.9) 108.2) 248,308) .0808|1,761/6,012 | Lansing 302.9) .1731| 89.2} 106.1) 201.4] 565,436) .1838|1,867\6,339 
Bay City 102.4) .0586) 29.3) 30.3) 63.6] 163,055) .0530/1,592)5,565|| Muskegon- 

Benton Harbor-| Mt - | | | 
St. Joseph 150.8 .0862} 46.5 48.9| 971.5} 246,592) .0801/1,635'5,303 147.9) .0845) 43.9, 46.8) 99.9] 233,457) .0759/1,578/5,318 
Detroit 3,909.8|2.2354/1,120.1/1,264.4) 3,384.1] 7,851,430|2.8527/2,0087,010|| APort Huron....] 101.5) .0580/ 30.2) 31.4) 67.1] 162,308) -0527/1,899)5,374 
Flint 366.0} .2002) 107.8] 116.4) 269.2] 718,705| .2337/1,964/6,667 Saginaw. 4 187.2) 1070) | 87. 8 124. ‘| 316, 506 -1029)1 ,691)5, 861 


Grand Rapids 348.0) .1990' 106.3) 114.7, 260.9) 639,398 . 2079/1, 837/6 015 | | — ——_—_— 
Jackson 130.9, .0749 38.3 41.9 70.4] 221,672) .0721 1,693/5,788 Total Above Area 


6,211.2/3.8510 1,798.3 2.027.7 4,904.7/11, 954,264' 3.8865 1,925 6,648 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959, Before using these figures read foreword, page 13. 


Get the Complete Picture 
The advertisements in this issue—besides giving information on how best to reach and sell the various 
markets—frequently complement the issue’s basic market data by spotlighting local developments and 
trends behind:the SM estimates. The ads and the data go together. 


SALES MANAGEMENT 


Can you name these Michigan cities? 


They represent an easily-reached, ready-to-buy 


°3.9 BILLION MARKET 


The eight outstate Michigan cities shown 
above are Booth Newspaper cities. The 
people in these cities and their trading 
areas read, believe and act on what they 
see in the pages of their daily Booth papers. 


In the 38 Michigan counties in which Booth 
newspapers reach more than 20% of the 
households, more than $3.5 billion in spend- 
able income waits to be wooed and won. 


You can sell this market most vigorously, 
persuasively and successfully through 
Booth Michigan newspapers. 


Ask the Booth rep near you to give you 
complete facts. 


. Ann Arbor 

. Bay City 

. Flint 

. Grand Rapids 


THE BEST OF MICHIGAN 


BOOTH NEWSPAPERS 


THE BAY CITY TIMES 
THE SAGINAW NEWS 


THE ANN ARBOR NEWS 
JACKSON CITIZEN PATRIOT 


THE FLINT JOURNAL 
KALAMAZOO GAZETTE 


THE GRAND RAPIDS PRESS 
THE MUSKEGON CHRONICLE 


NATIONAL REPRESENTATIVES: A. H. Kuch, 110 E. 42nd Street, New York 17, MUrray Hill 2-4760 @ Sheldon 
B. Newman, 435 N. Michigan Ave., Chicago 11, SUperior 7-4680 @ Brice McQuillin, 785 Market, St., 
San Francisco 3, SUtter 1-3401 @ William Shurtliff, 1612 Ford Bldg., Detroit 26, WOodward 1-0972. 


10, 


HASTINGS 


CHARLOTTE 
BARRY COUNTY 


BATTLE CREEK 


MARSHALL ALBION 


KALAMAIOO COUNTY 


CALHOUN COUNTY 


COLOWATER 


A.B.C. TRADING AREA 


MICHIGAN 


COUNTIES 
CITIES 
continued 


Alcona 
Alger 
Allegan 
Alpena 

Alpena 
Antrim 
Arenac 
Baraga 
Barry 

Hastings 
Bay 

ABay Cit 


Benzie 
Berrien 


0315 
-0131 
t e] .0091 
Branch . .0175 
Coldwater 21,3 0106 
Calhoun . .0780 
Albion 5,997 0080 
Battle Creek 0498 
pringfield Place- 
Lakeview } | 0034 
Ma 15,45 0077 
Cass m 0122 
Charlevoix 


Cheboygan 
Chippewa 

Sault Ste. Marie 
Clare 
Clinton 

St. Johns 
Crawford 
Delta 

Escanaba 27,77 | 0138 


Dickinson , 0139 
Iron Mountain- 
Kingsford #1, | .0109 
Iron Mountain .0094 

Eaton ' | .0190 
Charlotte 3, . 0069 

Emmet . 0128 
Petroskey. . .. ,048 0100 

Genesee , 862 . 2255 
Fenton ee , 339 0081 
AFiint 364, 668 1816 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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SOUTH CENTRAL MICHIGAN 


. . « @ market with a sound and stable economy resulting from widely diverisitied 
industry and agriculture. You can sell its people with just one advertising medium 
_. . THE ENQUIRER and NEWS. The only newspaper that gives complete circulation 
and news coverage of the area. 


Population Retail Sales Buying Income 
236,891 $243,256,000  $391,103,000 
Food Sales Drug Sales Automotive Sales 


$65,275,000 $9,416,000 $44,531,006 


Pggee Se oes eee FULL COLOR R.O.P. — DAILY and SUNDAY 


“Survey of Buying Power” 


WWitehiad@) ENQUIRER ann NEWS 


MICHIGAN Member of Federated Publications 


Cereal Food REPRESENTED NATIONALLY BY 
Capital of the World SAW YER-FERGUSON-WALKER COMPANY 


The “‘SM” symbols mark original, exclu- 


RETAIL SALES— JM ESTIMATES, 1968 sive estimates by SALES MANAGEMENT. 


| Eating & | | Furn.- Lumber- | 
Buying | Index Drink. | General | House- | Auto- Gas Bldg. 
Power | Quality | of Sales Food Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. os 
Index Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


1,567 | 29) 43, 386 
3,504 . 457| 197| 944) 
11,969 | 1,922} 1,627| | 4,104) 
9,506) 1,633} 1,383! | 2,669 
8, 253| y ,681} 1,480) 1, 276| | 1,862} 
3,123] 102 | 1,347) 
2,434) 1, 153 

; 2,046 

0154 6,832! 

.0053 3% 4,043) 

.0556 29,515) 

.0367 : 21, 301| 


.0037 } 
0828 | | ,269) 16,104) 8,438) 


0275 , 456) | 10,494) , 86! 4,939| 
0189 202] 3, 7,955 6: 3,838} 
0106 622} ; 2, 429| 1,220) 
0086 , 163) ,372 2,539 ,232 1,101] 
.0185 ; 2,656) | 1,216 
0070 f , | 1,952 862| 
.0799 i 17,304] y 8,478) 
.0076 448) 888 | 969) 
.0380 7 ,467| ,341| 14,823] 18: 5,753 


236 90| 325| 
727 


3,201 1,770 
3,175 33| 1,452 
2,119 4,200 4,047 

984 ,575| 1,203} = 1,302 
3,346) | 2,946! 2,382 
3,041) ,819) ¢ 9} 2,195} 1,688 
45 , 305 | 39,659) 34,695 

29 ¥ 4,558 915 
42,339 F 25,433 24,384 


> SM, 1959. Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


Another thriller-diller from WJRT— 


“What's on tap, Chief?” 


Direct pipeline to all four of the big mid- 
Michigan metropolitan areas: that’s WJRT, 
the efficient, single-station way to sell Flint, 
Lansing, Saginaw and Bay City. And you do 
it with a grade “‘A”’ or better signal. No need 


to skirt the issue when there’s WJRT to put 


CHANNEL © 


“WJRT, Ponsonby . . . the 
efficient way to deluge 
Flint, Lansing, Saginaw 
and Bay City with a 
sales story.” 


you in the winner’s circle—to give you pene- 
tration of mid-Michigan’s nearly half-million 
TV households from within. If your bailiwick’s 
Flint, Lansing, Saginaw and Bay City, WJRT’s 
your efficient blanket buy. There’s room on 


the bandwagon. Come aboard! 


FLINT 


ABC Primary Affiliate 


Represented by HARRINGTON, RIGHTER & PARSONS, INC. 


New York « Chicago « Detroit « Boston « San Francisco « Atlanta 


MAY 10, 1959 


NEW LOOK IN TELEVISION! 


WILX-TV 


CHANNEL SERVING MICHIGAN'S 
‘we’ GOLDEN TRIANGLE 


FULL POWER: Video—316,000 watts 
Audio— 174,000 watts 
Antenna height—983 


RIGHT NOW 


is the time to contact 


WILX-TV has the Right coverage in the Right spot 
TOTAL STATE EXCLUDING METROPOLITAN DETROIT B SIGNAL AREA 


VENARD, Population 43.4%, Retail Food Sales 47.3% 

Households 44.7%, Retail Drug Sales 48.6% 

TV Households 44.0% Retail Automotive Sales 50.3% 

RINTOUL & Farm Population 34.1% Retail Filling Stations 46.3% 

Retail Sales 47.3% Gross Farm Income 39.9% 

McCONNELL, INC. Only WILX-TV, an NBC affiliate, can so thoroughly cover and deliver this rich out-state 
market! Just check those figures again! 


for complete 


market information 


per — eae ~The “SM” symbols mark original, exclu- 
MICHIGAN RETAIL SALES— @YD estimates, 1958 sive estimates by SALES MANAGEMENT. 


Per | | Eating & | Furn.- | 
COUNTIES f / Hsld. Buying Index Drink. | General | | House- | Auto- 

CITIES 3 Retail Power Quality | of Sales | Mdse. Appl. | motive | Stations 
(continued . S.A. Sales Index Index | Activity } | ($000) ($000) | ($000) 


Gladwin d 4,070 0045 
Gogebic E p 3,338 .0124 
Ironwood i) .0064 


Grand Traverse ‘ 5,671 
Traverse City t 
Gratiot ; . 3,995 
Alma 
Hillsdaie y ‘ 3,561 
Hillsdale 


Houghton 
Huron 
Ingham 

East Lansing 


ALansing 213,95 1065 . 5 3 , 8s 3, 13,209 


Jonia ‘ 0189 ‘ d J 1,024 

Tonia ) 0080 : } | | } } 580) 
losco ‘ ; ,064) 537 
tron ; ‘ ’ A , 553 


Isabella » ‘ . | ° 1,230 
Mount Pleasant . d y 5 J | , 182 } | 1,062 
Jackson ° , - | ,659) 9,779 
A Jackson ‘ i 73 , 936) , 586 q } 9,454 
Kalamazoo : ‘ F | : 13,098 
AKalamazoo 9, q 20: 38, y 21,536) 3,4 ’ | 15,764 8,600 


Kalkaska P 3,095 ‘ | 161| 170 
Kent : 3,980 | . . 691) | 31,218) 21,261 

AGrand Rapids 5 59 2,783 | ' 20,142) 17,558 
Keweenaw : ‘ 2,287 : ee 56 ‘ noel i 


Lake 2,801 | .0019 ‘ sr 183 
Lapeer 35,422 | .0176 | 2,927 | .0202 | * 1,661 | 4,188) 1,182 
Lapeer 17,073 0085 -0048 ab _|__ 4,226} 23} : 1233) 654| ,052) ,016) 1,673) 610 


SM Standard (4) and Potential (A) Metropolitan County Areas. © q Before using these figures read foreword, page 13. 
432 SALES MANAGEMENT 


snore“ LANSING 


HAS REALLY GROWN... 


MICHIGAN 


COUNTIES 
CITIES 
(continued) 


Leelanau 


Lenawee 
Adrian... 

Livingston. . 
Howell 

Luce.. 


Mackinac, 

Macomb 
Center Line....... 
East Detroit 
Mount Clemens 
Roseville 
St. Clair Shores 

Manistee. . 
Manistee. . . 


Marquette 
Ishpeming 
Marquette 

Mason. . 
Ludington 

Mecosta. . 


Menominee 
Menominee 

Midland 
Midland 

Missaukee 


Monroe 
Monroe 

Montcalm 
Greenville 

Montmorency 


Muskegon 
AMuskegon 
AMuskegon Heights 

Newaygo 


Total 
Retail 
Sales 
{ 


6,235 | 


82,474 
39,507 
36 , 267 
14,139 
6,742 


12,718 
316,356 
17,416 
50,198 
56 ,037 
31,284 
62,667 
20,726 
15,135 


52,136 
12,728 
25 , 432 
25,049 
16,433 
18,794 


22,760 
15,182 
50,815 
42,368 

5,594 


80,681 
46, 162 
38 , 762 
12,995 
5,790 


162,726 
104 , 656 
20,173 
20 , 260 


-0810 
-0521 
-0100 
0101 


Per 
Hsid. 
Retail 
Sales 


2,494 


3,326 


3,630 
3,417 
3,035 
3,879 
2,944 
2,913 
3,371 
5,264 


| 3,707 


2,775 


Buying | 
Quality | of Sales 
| Activity 


Power 
Index 


0358 
-0109 
-0113 


Index 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


Index 


© SM, 1959. 


Eating & | 
| Drink. 


9,813 
5,145} 
955) 


__ 1s _ 


RETAIL SALES— JM ESTIMATES, 1958 


General 


Mdse. 
($000) 


400 


7,036 
5,215 
1,233 
lll 
230 


694 
19,375 

701 
1,635 
6,149) 
1,922) 
5,282 
1,973 
1,574) 


5,650 
1,683 
2,783 
2,097 
1,457 
1,453 


1,664 
1,459) 
3,213 
2,579 

289 


6,780 
5,874 
2,377 
1,117) 
160 


20,431) 

17,371 
1,481) 
1,140 


Apparel 
($000) 


50 


3,475 
2,207 
1,309 
807 
391 


468 
11,501 
47] 
1,481 
2,901) 
1,086 
1,715 
814) 


716} 


2,528 
681 

1,642 
979 
822| 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT, 


Furn.- 
House- Auto- 
Appl. motive 


( ( j 


Gas 
Stations 
($000 


1,012 


60,669 
5,387 
6,627 
13,737 
2,242 
14,919 
3,188 
2,606 


6,254 
2,075 
3,719 
4,532) 
3,319 
3,260 


3,257) 
2,032 
10,236 
9,156 


14, 


1, 
2, 


Lumber- 
Bldg. 
Hdwre. 


2,870 


Drugs 
$000 


264 


Before using these figures read foreword, page 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 
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ANTRIw 

2 OTSEGO 
MONTMORERCY 
KALKASKA 
CRAWFORD Bi Cities shown ere those having 
OSC ODA it net Effective Buying Income of 
MISSAUKEE a $15 million and over. 
ROSCOMMON ; 


0025 sq. in. equals $1 million. 


OGtmae 


% 
i) 
" 
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“4, 
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| dir 7 


MONTCALM | GRATIOT 
fat 


CLINTON 


INGHAM 


LIVINGSTON SHIABASSEE 


Birminghan 


a Mount Clemens 
Berniey ge PRR 


Ferngate 


Rosewile 


Mightanc Pare Hamtramck 
Y East Detrowt 


bth shee 
St Claw Shores 


Loi ne nr ne. Ao oy on in 


Benton Harbor 


HE WASHTENA® 


| WILLSDALE LEWAWEE 
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é 
' 
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MICHIGAN NUMBER OF 
Cont. from page 418 


ure PRRNSULA { é 
e2.. b> MICHIGAN 
_ CHIPPEWA GR ‘ 
a . o = a. q — 4 —=S . 


} onra | 
I | « 


Appare! 


City County 


Coldwater Branch 185 
Dearborn Wayne 2 1,023, 202) 237; 76 Z J ear” 
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Escanaba Delta , 235 
Fenton Genesee. . . 92 8 
Ferndale Oakland ‘ 290 : ; y Cones © "Sel 
Flint Genesee .1)1, 964 421| 149) 160 vi | Oa wr pater 088® 1 “bey Ciny 
Garden City. .Wayne ’ 255 8 4 x { MUSKEGON es ae 
-_ — SAGINAW 
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Grosse Pointe ‘ ronson DETROM AREA | 
Park ...Wayne.. . w| Fe ‘a 
Grosse Pointe Soles { oe neg 
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The Detroit News sells 
more papers weekdays 
and Sunday than either 
of the other Detroit news- 


papers. 


THE NEWS 
weekdays—463,469 
Sunday—575,276 


The Times 
weekdays—391,295 
Sunday—486,113 


Free Press 


weekdays—456,117 
Sunday—494,506 


ABC for the six months ending Sept. 30, 1958 


The 


The Detroit News carries 


more advertising linage 


than both other Detroit 


newspapers combined. 


THE NEWS 
Total Lines—36,727,834 


The Times 
Total Lines—15,929,765 


Free Press 
Total Lines—19,128,121 


For the 12 Months ending December 31, 1958 
from Media Records 


2 


| , e 
92200 


Detroit 
News 


New York O 


Pacific Office: 785 


Chicago Office: 435 N. Michig 


Tower 


Miami Beact 
R id 


ffice: Suite 1237, € 


2nd St 
an Francis¢ 
Ave., Tribur 


1 Lince 
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NUMBER OF OUTLETS 


Cont. from page 434 | 


City 


County | 


Hamtramek...Wayne.. 
Hastings Barry..... 
Hazel Park... Oakland 
Highland Park. Wayne 
Hillsdale Hillsdale 
Holland Ottawa 
Howell Livingston 
ink ster Wayne 
lonia lonia 
Iron 
Mountain 
Ironwood 
Ishpeming 
Jackson 
Kalamazoo 
Lansing 
Lapeer 
Lincoin Park 
Livonia 
Ludington 
Manistee 
Marquette 
Marshall 
Midland 
Monroe 
Mount 
Clemens 
Mount 
Pleasant 
Muskegon 


Dickinson 
Gogebic 
Marquette 
Jackson 
Kalamazoo 
Ingham 
Lapeer 
Wayne 
Wayne 
Mason 
Manistee 
Marquette 
Calhoun 


Midland 
Monroe 


SB Sea etywesSaBFE 


Macomb 


Isabella 
Muskegon 


35 
105 


NN 
45 


== 
a-—, 


Per 
Hsld. 
Retail 
Sales 


COUNTIES 
CITIES 


continued) 


Buying 
Power 
Index 

715,640 


30 527 


Oakiand 
Berkley 


3,883 .3872 
0145 
0259 
0240 

-0143 

0573 

-0047 

0509 

-0073 

-0043 


0152 
0381 
0315 
0116 
0702 
.0079 
0569 


Birmingham 606 


Ferndale 5,318 
Hasel Park ,308 

, 096 
5,844 

218 
Oceana 400 
Ogemaw 


Ontonagon 


Osceola 
Oscoda 
Otsego 


Ottawa 
Grand Haven 
Holland 
Presque Isle 
Roscommon 


Saginaw 
APaginaw 
St. Clair 
Port Huron 
St. Joseph 


Sturgis 


Sanilac 
Schoolcraft 
Shiawassee d 
Owosso .0175 .0129 
Tuscola 
Van Buren 
South Haven 
Washtenaw 
A Ann Arbor 
Willow Run 
Ypsilanti 
Wayne 
Allen Park 


Dearborn 


-0185 
0240 
.0070 
-0933 
0469 
.0039 
0217 
7840 
-0133 
-1226 | 


-0209 
-0268 
-0049 
-0946 
0395 
- 0062 
0156 
1.8314 
-0191 
. 0955 


246,115 


19 


58 86 


Quality 
Index 


105 
111 


16 


* 


Index 


of 


Activity 


Heights... 
Niles. . 
Owosso. . 
Petoskey 
Plymouth 
Pontiac 
Port Huron 
River Rouge. Wayne 
Rochester... 
Roseville 
Royal Oak 
Saginaw 
Sault Ste. 

Marie..... 
South Haven. . Van Buren 
Springfield 

Place Lake- 

view 
St. Claire 

Shores 
St. Johns 
St. Joseph 


Sturgis 


Traverse City. Grand 


Trenton 
Wayne 
Willow Run 
Wyandotte 


27 


Sales Food 


183 ,625 
071 

, 835 
700 
2,800 
,053 


96 
116 


54,692) 


Ypsilanti 


RETAIL SALES— GYD ESTIMATES, 1958 


Eating & 
Drink. 
Places 


($000) 


44,599 
3,538 
1,113 
2,025 
2,318 

10,271 

735 
5,405 
717 
909 
1,172 


13,660 


5, 408) 
1,095| 
2,476) : | 13,214) 
275,912) 
953 
21,078 


.. Berrien 
. Shiawassee 


. Saginaw... .| 


. Berrien 


NUMBER OF OUTLETS 


County 


Muskegon. . 


Emmet..... 
Wayne..... 
Oakiand..... 
St. Clair... 


Oakland... 
Macomb. ... 
Oakland... . 


Chippewa 


Calhoun 18.8 


72.3 26 
5.5} 
12.6 
3.2 


Macomb. . 
Clinton 
7 
St. Joseph 17) 
18.8 31 
16.3 15) 12); 5 
15.7 62 30 8) 
Washtenaw 15.5 ss . ey 
Wayne 42.5] 621, 133 60) 22) 
Washtenaw..| 21.3] 248 40) 41 37| 19) 
The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 

Appl. 
( 


Traverse 56 
Wayne 


Wayne 


20 
13 7 


10 


Auto- Gas 
motive Stations 
) ($000) ( 


| General 
Mdse. Apparel 
($000) ($000 


107,949, 41, 
,527 $, 
8, 3¢ 
3,232 


137,435 
490 


61,659 
3,930 
3,882 
3,971) 
2,181 
8,963) 
1,200 

11,832 
1,873) 
1,050 

902 


33, 
1, 
3, 
4, 


10, 438) 


| 


2,068 
576 
1,237 
| 
8,159) 
1,279 
2,880 
875) 
1,980 
| 


3,599 
78 
2,020 


15,901 

11,258) 

10,873 
6,115 
5,453 
1,648 


3,347 
1,445 
5,797 1,555 


935 


1,126 
1,749 
394 
8,350 
5,284 
216 
1,518 
163 ,086 
1,753 
11,472 


3,889| 
261,029 
2,555 
20,928 


726,111) 
1,485] ,690| 
17,388 20,390) 


33, 822) 49 , 502 8,373 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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As Basic as the Alphabet 


I ’ etroit Standard Metropolitan Area contains the greatest 
concentration of people and wealth in Michigan: 50% 


Every important of the state’s population, 53% of its retail sales. 


advertising 1D. growing, this three-county area has a population of 
3,910,000 and 1,120,000 families. (Total population in 


campaign should the WW. stations’ coverage area is over 7,000,000.) 


1 
include Detroit. ee ‘| he effective buying income per family is $7,013—con- 


siderably above the national average. 


every Detroit 
campaign should R etail sales in 1958 totaled $4,614,000,000. Food, auto- 


motive, drug and cosmetic purchases were high on the 


include the ™= list of consumer expenditures. 


WWJ stations ° ( ) utStanding in volume of bank debits (“‘money at work’’), 


Detroit ranks fourth in the nation, surpassed only by 
New York, Chicago, and Los Angeles. 


TT n Detroit, 81% of families own one or more automobiles. 


Sources: Sales Manage- 


“ 
accagy oe 4 a ge te: | o the people of Detroit and southeastern Michigan, the 


quennial Survey of the WW stations are time-tested friends; believable, trust- 
Detroit Market. worthy, always welcome. 


the LB LE LIE VAM stations 


WWJ radio WW45J-TV 


The World's First Radio Station offiliates Michigan's First Television Station 


Owned and operated by The Detroit News National Representatives; Peters, Griffin, Woodward, Inc. 
MAY 10, 1959 


Leadership 


in America’s 
100,000 Watts N.Y. Sales Office: 


fifth market! 


WJBK-TV’s 1,900,000 television homes are your direct 1057-foot Tower | N.Y. 22, PLaza 1-3940 


route to the 9-Billion-Dollar Detroit and south- 
eastern Michigan market. Buy this buying power for “Famous on the local scene 


bigger sales. Depend on the station that’s Michigan's 
first with full color facilities, first with Video-Tape = 


and consistently first in audience appeal—WJBK-TV! 
CHANNEL DETROIT 


¢o% WJBK-TV WJW-TV WSPD-TV WAGA-TV WITi-TV 
me 


Storer 'Llelevision. ee Detroit Cleveland Toledo Atlanta Milwaukee 


The “SM” symbols mark original, exclu- 


MICHIGAN RETAIL SALES— JM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per |Eating&| SCS ’ | Lumber- 
COUNTIES pte Hsid. | Buying Index | Drink. | Auto- | Gas | Bldg 


CITIES 3a of Retail Power | Quality | of Sales Food Places | Apparel | , motive | Stations | Hdwre. Drugs 
continued) $000 S. A. Sales Index Index Activity | ($000) | ($000) ($000) | ($000) | ($000 ( | ($000) | ($000) ($000) 


A Detroit 627 3082 1.2763 114 7 600 ,049 211,549} 431,846, 175,509) 136,544) ,083} 180,493 115,870) 122,623 
0100 0107 { 92 , 586 1,509 409 365 153 , 1,204 312 947 
0084 0159 2 919 915 696 259 636 m 2,070 566 376 
0097 0090 23 ,333 296 ,122 ,406 462 
O117 0138 3 ,989 435 91 547 


744 208 9 ,001 
, 382 F 3,628 
,944 ° 3,478 
098 793 
087 3,98 , 932 


688 716 


o 


0235 
0450 


OOR6 


“nwwre 


0410 
O16 
O15 030 - , 250 
0179 ,085 1,3: 658 
0068 07 73 3,83 ; 783 297 508 
O82 2 5 yi 10,§ ‘ 2,221 1,037 1,881 


0478 33 6 97 2 7 15,582 6,627 4,521 


— to Oe 
ee bo Oe 


orn nw 


4, 


> 
le 


) Metropolitan County Areas ms 5 Before using these figures read foreword, page 13. 
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"SNAKE EYES” MEANS YOU LOSE! 


The double spot in radio advertis- 
ing may be profitable for the 
station, but it’s a losing proposi- 
tion for the advertiser. WJR does 
not double or triple spot. Your ad- 
vertising message never shares the 
listeners’ attention with another 
commercial. By standing alone it 
has every opportunity to be heard, 
remembered and acted upon. It’s 
the only way you get a fair shake 
for your advertising dollar. 


Giving advertisers every oppor- 
tunity to make the most of the 
time they buy is only part of 
WJR’s policy. An equally impor- 


MAY 10, 1959 


tant part is the fact that WJR 
bars the door to questionable ad- 
vertising, products, or services. 
This costs thousands of dollars 
annually in advertising revenue, 
but has built a million dollars 
worth of confidence in WJR lis- 
teners. They know they can be- 
lieve what they hear. 


Don’t gamble with your advertis- 
ing dollar. Call your 
Henry I. Christal representative 
and get all the facts on why adult 
listeners have made WJR the 
No. 1 station in the fifth richest 
market in America. 


nearest 


~~ 


WJR’s primary 
coverage area — over 
17,000,000 people. 


WJ Ree: 


760 KC 50,000 WATTS 
RADIO WITH ADULT APPEAL 


439 


Just to prove WWTYV (Cadillac and Northern Lower Michigan) delivers to you 


more actual viewers than the entire TV-home count in Wyoming!* 


; , And to prove that the vast Cadillac market really belongs to 
Cadillac 5 Importan «ames WWTYV, Pulse rates the WWTV audience an astounding 14% 


greater than that of the next two stations combined (Mon.-Fri., 12 


WWTV noon-12 midnight)! 
REACHES Add WWTYV to your WKZO-TV (Kalamazoo-Grand Rapids) 
schedule and get all the rest of outstate Michigan worth having. 


MORE TV HOMES If you want it all, give us a call! 


*There are 54,400 television homes in Wyoming. WWTV's 


NCS No. 3 nighttime daily circulation is 72,870. 
THAN THERE ’ 
ARE IN 


NCS No. 3 shows that 
WWTV has daily circulation, 


WYOMING! | ey 


316,000 WATTS © CHANNEL 13 © 1282° TOWER 
CBS and ASC in CADILLAC 
Serving Northern Lower Michigan 


aD The “SM” symbols mark ‘original, exclu- 
MICHIGAN RETAIL SALES— ESTIMATES, 19568 sive estimates by SALES MANAGEMENT. 
Per Furn.- | Lumber- | 
COUNTIES ‘ / Hsid. | Buying index " House- | Auto- Gas | Bldg. 

CITIES . Retail Power | Quality | of Sales | > Appi. motive | Stations | Hdwre. | Drugs 
continued ($000 .S.A. | Sales Index Index | Activity $000) | ($000) ($000) | ($000) | ($000) | ($000) 


Wexford : . 4,257 0094 91 112 A 1,273 2,594 ° 1,725 3,520 2,267) 2,317] 845 


Cadilla ) «) 0070 101 132 > 698 2,422 1,145 1,630 3,229 1,217 1,357) 732 


Total Above Cities Sf 7 3. 474 3.0520 116 38 1,711,181; 462, 462) 952,408} 458,552) 382,861)1,426, 480) 384, 606) 300 , 300 


State Total ‘ 5745 101 2,291,395 625,3681,101,206) 508, 600 451 ,060'1 , 785,570) ; 639,095) 366,612 


METRO. AREAS SALES— JM ESTIMATES, 1958 


Ann Arbor d ° , 0946 102 47,712 13,660, 16,217 13,834 8,432 37,442, 16,954; 12,491 8,350 

Battle Creek : d . .0799 43,080, 10,300| 17,304 9,004 8,478) 25,880) 16,677) 9,827 6,226 
Bay City ; A ’ A 29,515 8,214 13,778 6,626 10,029 19,940 9,871 8,989 4,527 

Benton Harbor- | | 
St. Joseph ‘ ; é 45 ,632 12,269 16,104 8,505 8,438 28 ,802 15,210 17,342 7,328 
Detroit ‘ ; , ; J 1,155,717 341,885) 655,540) 282,987) 232,215 924 , 215) 7 | 236,298, 200,708 
Flint ; . . ‘ 107 ,218 27,598; 45,305, 29,138 31,559) 100,736) ° | 34,695) 18,584 
Grand Rapids . ° A ° 102,786 23,239 65,691 24,238 20,905 71,868 . | 31,218 21,261 
Jackson : ° ’ 0729 36,129 10,924 14,659 9,779 7,444, 27,455 10,827 5,795 
Kalamazoo . ° . 0996 52,184 13,879 22,772 13,098 15,179 44,070! 20,584, 10,242 


Lansing , ’ 1776 80,717; 19,513, 43,462 18,319) 13,157) 72,191 29,330) 11,986 
Muskegon- 


Muskegon Heights . 0791 47,752, 9,813, 20,431) 6,699) 8,197) 29, | 12,300) 
A\Port Huron 0855 35,208 7,453, 10,383 5,822) 4,937) 20,511) 11,189 
Saginaw , 1030 43,194, 13,097, 23,906 15,192) 10,089) 46, | 16,145 


(Other West North Central States: lowa, Kansas, 
M 1 N N E S ©] T A soul Missouri, Nebraska, North. ‘Dakota ay Dakota.) 


Total Above Areas 318,006 | 3.6443 4,069 | 3.7466 106 1,826,845 611,844 965. 552) 443,241) 379,059'1,448, 944) oes, 379) 451,235) _ 313,339 


NUMBER OF OUTLETS Fy NUMBER OF OUTLETS 


Map, page 442 


Drugs 


City County City County 


| 
} 


Hopkins Hennepin... . 
International 
Falis Koochiching 
Little Falls... Morrison 
Mankato Blue Earth... s | 63) 
Marshall Lyon ; 14) 
Minneapolis. Hennepin 557. 1\5,574|1,274 {1129 496 | 403 
Montevideo...Chippewa....| 6.0) 142) 22| 19| 10) 
Moorehead. . . Clay 22.3) 157; 30) 23) 
New Ulm.....Brown. . . 10.4) 159} 22) 41) 7| 
Owatonna. .. . Steele 13.2; 159; 21) 20) 10) 
Pipestone... . Pipestone 5.9| 144 20 26} 18| 
Red Wing....Goodhue....| 11.2) 194 28) 32| 16 
Redwood | 
Falis....... Redwood 6.5; 118 10) 14) 24) 
(Continued on page 444) 


© SM, 1959 Before using these figures read foreword, page 13. 
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Albert Lea Freeborn 
Alexandria Douglas 
Anoka Anoka 
Austin Mower 
Bemidji Beltrami 
Blue Earth... Faribault 
Brainerd Crow Wing 
Cloquet Cariton 
Crookston Polk 
Detroit Lakes Becker 
Duluth St. Louis 
Fairmount Martin 
Faribault Rice 
Fergus Falls. Otter Tail 
Grand Rapids Itasca 
Hibbing St. Louis 


so2222@. 2 x = | F-H-A 
SSERS=S2SeQBSuNCSHRAHGASOGE _ 


In Michigan There Is Only ONE! 


In all the 58,000 square miles of the great state of 
Michigan, The Detroit Free Press is now the only 
morning newspaper. Every other major state has a 
number of morning papers. 


All the 1% million Michiganders who have the 
morning paper habit have the Free Press habit. No 
matter where they live—whether in the central 
city of Detroit . . . or in key satellite cities like 
Flint, Grand Rapids, Lansing, Saginaw, Jackson 

. or in any_one of the other 15 thriving market 
centers—the friendly Free Press is the home-town 
morning paper to nearly half a million families. 


Because it’s the state newspaper in every way, 
the Free Press has a special hold on its readers. 
And for advertisers who want to reach Michigan in 
the morning, the Free Press now has special signifi- 
cance. 


Michigan’s a Mighty Market! 


Michigan’s 8 million residents enjoy an 
annual disposable income of more than $13 
billion. Michigan families buy more of virtually 
every commodity than the average U.S. family, 
and the percentage of Michigan families with 
discretionary spending power is 50% higher 


than the rest of the nation. More than a million 
manufacturing employes work in 13,000 
Michigan plants in 365 different kinds of 
manufacturing operations. 

No doubt about it: as a producer, as a 


consumer, Michigan makes a mighty market! 


—in Michigan, you see the friendly Free Press everywhere! 


The Detroit Free Press 


National Representative: Story, Brooks & Finley e Retail Representative: George Molloy 
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HUBBARD 


BADERA 


T.1Lows = 


Owlutn 


ST. Lous 


CROW WING 


| 
OBramed 


STEARNS 
Se. Cloud! 


HENNEPIN @Y } : 
Minneapolis Pt. Pou! 


Gooonut 
Ree Wing 


WABASHA 


FILLMORE HOUSTON 


DAKOTA 


Counties and cities on this map Cities shown are those having R é T A y L & A L = 5 M A o 


are charted in proportion to net net Effective Buying Income of 
Effective Buying Income: Scale $15 million and over. PRINCIPAL CITIES: County and geographic lecation 
0057 sq. in. equals $1 million of cities with 1956 retail sales of $25 million or more. 
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ery advertiser 
recelves the same 
rate for equal 
schedule and 
facilities 


No compromise with integrity... for 


30 years the policy of KSTP, Inc. 


Stanley Hubbard, President 
Marvin L. Rosene, VP Charge of Sales 


KSTP AM-TV KOB AM-TV W-GTO AM 


Minneapolis * St. Paul Albuquerque Cypress Gardens 
Minnesota New Mexico Florida 
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Cont. from page 440 
City 


id) 3/3) sald , | 3 
ir | : 25] 16 . Paul...... . 759 

14 15) 5 . 31 
"4 44) ae 49 24 


Total 
Outiets 


£3 f28!/ 


Richfield. . .. Nennaste.. - 
Rebbinsdale. .Hennepin... 
Rochester Olmsted 


South St, 20 10 10 4 
Paul .. Dakota 8} 12) 8] 13) 19) 15 mee Pa 41 24 20 17 
St. Cloud.....Stearns.....| 69) 33} 26) 24) 29) 48) 25 26 16 14 22 
St. Louis | | | wy | 27. 51 23 27 18 
Park Hennepin... .| n| 28 m1; 9 2 17} Worthington. .Nobles...... t 27 13 12 7 


= 
ls 


a my POPULATI EFFECTIVE t SM) The “SM” symbols mark original, exclu- 
MINNESOTA 7 ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1968 sive estimates by SALES MANAGEMENT. 


~ | Com] 
COUNTIES oan Cash Income Breakdown of Households 
CITIES : House-| Spend-| Urban | | In- In- 


holds | ing Pop. | &% | ee come | come $0-2, 28 9 $4,000-6,999 $7,000-9,999 $10,000& over 


(thou- | Units | (thou- of Per Per | Per % i , % % OG 
sands) (thous.)} sands) U.S.A. i Hsid. | C.S.U.) Held. Hsids. Inc. | Hsids. Inc. ‘Held, Inc. re | Hols, I Inc. | Hsids. Inc. 


— = — —_—|—_—_|- 


Aitken... : | 3.6, 3. .0048 | 1,206) 4,083, 3,943) 3,406] 40.9 17.8 | *s 25.8 | 25.2 39.2 | 4.6 10.9 
Anoka... oe 16.0, 16.1) 21.3 | 0277) 1,445) 5,336) 5,903) 5,042] 18.0 5.3 | 20 .7 | 44.2 46.3 | 13.4 21.4 
Anoka. . 9.3 . 0053 2.4 2.7] 0050) 1,661) 6,438) 5,722) 5,831] 13.3 3.4 18. » e 44.1 39.9 | 16.0 22.1 
6. 
9 


Becker . d 6.4 6.8 -831) 0097) 1,280) 4,661) 4,323) 3,950) 36.5 13.7 24.4 ° 28.6 38.3 7.4 15.0 
Detroit Lakes 8| .0036 1.8 -0035) 1,563) 5, 6 4, 420) 4,939] 24.1 3 | 21.2 -5 | 37.9 40.5 | 11.2 18.2 


Beltrami . ; 6.8 7. 11.0) ° -0094 1,187) 4,224) 4, “a 3,708] 36.5 6 | 26.2 4 | 29. J 6.0 13.1 
Bemidji 53 | 3.3 3.9 . -0053; 1,469 896! 4,143) 4,268] 29.2 -2 | 24,4 0 | 34. 2.8 8.9 16.8 
Benton A ‘ 4.6 J 7.2 , 0067) 1,167) 4,514) 4,514) 4,047] 29.3 8 | 27.7 z . : 7.3 14.6 
1ASt. Cloud 
Big Stone . ‘ J A 2.6 F A 1,280) 4,945] 4,748) 4,335} 27.7 ‘5 | 26. . ’ 6 | 8.9 16.4 
} | } | 
Blue Earth : ‘ d ‘ 22.9 y A o 5.752) 4,861) 4,915) 25. ¢ ‘ e 0 \ 2 18.3 
Mankato- | | 
North Mankato ) - , 156 3 1,7 6,844) | | 
Mankato 2.4 ; ¢ 57 -0135) 1,815) 6,495) 4,619) 5,348] 20. 8 | 19. 7 ‘ 8. 3.1 19.6 
Brown . r a ‘ ' . A ,399) 4,932) 4,702) 4,42: , q é A a ‘ 9 17.9 
New Ulm . 0056 3. 3. ! ‘ 4,732) 4,314) 4,324] 28. le 3. -3 | 35.7 43. 9 16.5 
Carlton... . ; | : . . , : 391) 5, 4,878) 4,664] 21. ; . . ° ° 4 19.6 
Cloquet j J 5 . é . 4 | 5,371) 5,513) : 3. y ‘ 3 A 4 23.9 


Carver Oo}. : : ’ ‘ | 5,196) 4,840} 24. B ‘ ; i : 1 18.5 
Cass ‘ > é 9} A ‘: ¢ | | 3,732) 3,283) . a 7 | 24. y .2 10.4 
Chippewa... 8) . | 8) ' ; 951). | 4,990) 4,586) 24. y 4 4 : : 5 18.3 
Montevideo. . : | 8} : : : j . | 4,632) 4,874 s 2. J 4 ‘ 19.2 

| | 


| 


Chisago... oO}. : 0064) uaa 4,701) 4,293) 3,956] 33.9 12. 0 19. 6 42. 1 16.4 

Clay ; aw. .0206| 1,619) 6,208| 4,869| 5,213] 19.5 5. LS 0 42. 5 20.8 

Moorhead. . , a 27) -9} 4) 39, 01: ; | 6,613} 4,645) 5,411 x é 4 c ‘ 5 6 21.6 

Clearwater. . . 8. 7 8 ; J : 3,724) 3, ‘ ‘ 8 i a .2 10.6 
| 


Cook... 7) 0021) 1, 520). 222) 3,767| 3,767 3,719] 35.4 14.2 | 26.8 22.7| 30.3 43.1| 6.6 12.0 
Cottonwood wad -5) + .0095) J 9) y a | 5, 5,490) 5, i ‘ . ‘ ‘ 3 -1 (17.8 
Crow Wing 0} .0183) 9. 466}. 358 4,528) 4,481) 4, .7 10.1 | 25.1 18. 3 44, 1 18.4 
Brainerd 0} .0080} 4.2) 4.6) 10: | 0072} 1,573] 5,244) 4,788) 4,833] 19.7 6.1 | 22.3 14.6 | 43.1 47. 0 18.2 


Dakota... - " , q . 4 1%, ; : i 5 5 i ‘ ' y .5 22.0 
South St. Paul. . 8} 0119) f 34,952). ,680| 5,924] 5,730| 5, re: } : : } 6 23.6 
ES A d | 6) i J | . . . . 5 .6 16.9 
Douglas........ 9. 6) A 2 , 3 ‘ , s : ‘ . 0 14.4 
Alexandria... . . .5} 0043) 2.5) 2. 487) 4, | 4, .2 10.0 | 26.1 19. 4 43. 5 16.3 


Faribault. . .8}  .0147) ; , ; 172). ,518| 5, , .7 | 24. ’ ‘ . 9 18.2 
Blue Earth. . 3.9) .002% 3} Al f .0023) ,947| 4,98 i 7.2 | 19. E . J -7 18.8 
Fillmore yO. ia oa ; , Pa 't, ig ; ’ : ; E .6 15.4 
Freeborn : 1) .0212/ 8) : . 880) . ,560) 168| 4, ‘ t . ' : q 6 19.2 
Albert Lea ; 0093) ; 7 28,354) . | 5, 4,974) 5,051 J * . . A é 19.7 


Gopdhue......... 2. 3) 10. 2] 52,170 .0170| 1,482] 5,065] 4,786) 4,512] 25.4 8.4 | 24.1 16.9| 37.0 43.2| 9.9 17.7 
Red Wing......... 2} .006 3.4, 3.9) 19,509} .0063| 1,742) 5,738| 5,002) 5,171] 15. : 9 13. 4 g 2 20.5 
Grant..... i ° P 13,150) .0042| 1, ,870| 4,696) 4,178} 30. -7 | 26.1 19. : é 6 14.5 
Hennepin a ; 9) .8] 1,627,188). | 6,580 5,632| 5,972] 13. 4/17.0 9. : 4 2 23.2 
Hopkins 3} 006! 3.3 3. 20,837) .0068| 1, ,512| 6,314) 6,226) 11. .8| 16.8 8. : 1 5 22.6 
AMinneapolis.. . 557.1) .3185) . . , 150,802) .3742| 2,066) | ,454| 5,881 ’ a 17.3 od . ‘ —— aa 
Richfield .9} 0262} : 2] 80,149) 0: ,746| 6,7 ,072) 6, So 22 ims. ¥, j : 1 24.5 
Robbinsdale ; , 7 : 29,435} .0096| 1,663] 6,263) 6,263) 6, 3.9 3.4] 15.0 7. ! ‘ 3 24.0 
St. Louis Park 2} 02 ; 3.9] 94,511) .0307| 2,002) 6,949) 6,799) 6,674] 12.6 2.8| 14.5 6. 9 33. 4 23.4 
Houston ; |. ’ y 22,075, . , 4,697| 4,272] 30.4 10.6 | 24.7 18. E 3 17.4! 3. 
Hubbard |. y 9) «2.7]) 11,654). , 4,019) 3,5 -2 16.5 | 27.3 24. . 2 6 12.8/ 1.7 6.9 
Isanti oéeud 6 8) . 2.8) 13,791) ae 1,189| 4, 4,056) 3,784] 33.3 13.0 | 26.8 22. : : 7 14.3/ 1.7 6.5 


ce 
Itasca... a ° 0224) ° 11.8) 7.3 53 ,637 0175) 1,372 ,747| 4,546) 4,320] 25.1 8.6 | 24.8 . ° é -9 16.5) 2.6 9.3 


. | 
Grand Rapids .3} .0042! 2. 2.5 12,092} .0039| 1,656 4,837) 5,003] 15.8 4.6 | 22.2 13.8 | 45. ‘ -5 19.8| 4.4 15.0 


Jackson , ‘ ; 4.5 3.2 24,183} .0078| 1,570 5.496 5,374 4,819] 24.3 7.5 | 24.9 16.3 | 34.2 37.5| 11.3 18.9| 6.3 19.8 


1 St. Cloud is in Benton, Sherburne and Stearns Counties. Before using these figures read foreward, page 13, 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 
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Circulation UP in the UPPER Midwest! ap ] 


MINN. 


Minneapolis Star 2x7 Tribune be UPPER 
: EVENING MORNING and SUNDAY M | DWE S T. 


635,000 SUNDAY «+ 500,000 DAILY mnonarous 


WAY 'U, T9359 


MINNESOTA 


COUNTIES 
CITIES 
continued) 


Kanabec 


Kandiyohi 
Willmar 

Kittson 

Koochiching 


International 


Lac Qui Parle 
Lake 
Lake of the Woods 


Le Sueur 

Lincoin 

Lyon 
Marshall 


McLeod 
Mahnoman 
Marshall 


Martin 
Fairmont 

Meeker 

Mille Lacs 


Morrison 

Little Falls. . 
Mower 

Austin 
Murray 


Nicollet 
See Mankato- 
North Mankato 
Nobles 
Worthington 
Norman 


Otmsted 
Rochester 
Otter Tail 
Fergus Falls 
Pennington 
Thief River Falls 


Pine 

Pipestone 
Pipestone 

Polk 
Crookston 
See Grand Forks 
(N. D.)-Bast Grand 
Forks (Minn.) 


Pope 

Ramsey. . 
ASt. Paul 

Red Lake. ... 


Redwood...... 
Redwood Falls 
Renville.......... 

BUD cececess 
Faribault........ 


Rock 
Roseau 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


POPULATION 
ESTIMATES, 1/1/89 


JM 


Total % 
(thou- | of (thou- | Units 
sands) | U.S.A. | sands) | (thous.)) sands) 


EFFECTIVE _ 
BUYING INCOME— 


ne nuutcinaeaiehtbtide T 


In- 
come 


Per | Per 
Hsid, | C.S.U. 


Net % 
Dollars | of | Por 
(000) | U.S.A. | Canta 
.0034| 1,301) 4,525) 4,163 

Same Se 

.0138| 1,339) 5,055| 4,666 
| 0062) 1,734) 5,300| 4,992 
14,149) 1,538| 5,442) 6,442) 
25,055, 1,468] 5,113] 4,555 
12,095 1,833] 6,366] 5,259 


| 6,477 
5,059 
| 4,531 


21,359 
24,283 
5,437 


4,967 
4,956 
4,182 


4,727 
| 5,448 
5,510 
5, 683) 


28 363 
16,343 
36,916) 
11,934 


4,727 
6,272 
5,127 
5,189 


38 ,088 
7,079) 
18,717 


4,761 
4,164 
4,679 


3.8 
141.3 
118.8) 

1.5) 


6.9| 
1.9) 
7.5 
13.5 
4.8 
3.3| 
3.71 


45,997 
18,271 
26 ,932 
21,973 


31,440 
10,969 
82,731 
53,356 
21,462 


33.762 


= 


37 ,463 
16,360 
15,361 


eee 


87 ,252 
67,421 
61,234 
19,116 
18,847 
12,552 


33 


& 


~~ = = se 
8 ERES 
¥ 


20,752 
22,062 

8,856 
65,273 
14,708 


g28 


Es 


16,971 
794,699 
667 ,207 

6,553 


4,714 
6,277 
6,330 
4,681 


35,398 

9,445 
38,981 
55,385 
22,451 


5,446 
5,556| 4,971 
| 5,414| 5,197 
| 6,769) 4,103 
5,613| 4,677 


5,130 


1,261 


18, 553 
— 


1,784) 6,184 
1,192) 4,512 


8,622 
4,512 


income Breakdown of Households 


$0-2,499 


lo 


0 


| | | 
$2,500-3,999 | $4,000-6,999 | $7,000-9,999 
"% % | % % | % % 

Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


$10,000& over 


‘0 ‘0 
Hsids. Inc. 


43.6 | 5.8 
45.3 

46.7 
34.3 
47.3 
47.5 


27.2 23.6 | 30.1 12.7 
23.3 
20.8 
22.9 
21.5 


16.3 


16.6 
13.4 
15.2 
15.2 

9.2 


37.7 
43.1 
30.8 
40.2 
50.3 


9.8 
12.5 
9.7 
10.3 
15.9 


17.7 
20.6 
16.3 
18.5 
22.8 


25.1 
20.1 
26.8 


7.4 
13.2 
22.9 


36.9 
42.7 
29.3 


42.4 
47.1 
42.0 


10.0 
12.8 
6.7 
25.3 18.6 
16.1 
15.1 
13.2 


33.9 
34.9 
38.0 
41.7 


42.0| 9.1 
38.9 
41.2 
41.6 


17.5 
20.5 
21.8 


36.1 
28.3 
28.3 


41.6 
39.5 
37.9 


38.8 
42.9 
32.4 
30.7 


29.8 
40.5 
42.8 
46.9 
36.2 


36.9 
36.5 
30.6 


42.0 
44.6 
31.3 
37.5 
36.0 
38.6 


29.9 
37.5 
41.1 
34.3 
40.3 


16.4 
23.3 
23.4 
16.1 


19.7 | 32.2 
9.2 | 43.6 
9.1 | 43.8 

19.0 | 32.1 


42.6 | 8.1 
40.0 | 16.9 
39.7 | 17.0 
45.2 | 7.6 


39.8 
42.1 
40.0 
4.7 
44.1 


11.8 
13.0 
10.8 
10.1 
12.1 


19.8 
20.8 
18.2 
18.3 
19.5 


16.2 
14.8 
16.3 
14.7 
14.3 


36.0 
39.8 
36.1 
37.6 
41.7 


12.7 | 39.2 38.2 | 14.0 20.7 


1.5 5.8 


3.1 11.6 
3.7 13.2 
6.4 24.8 
2.9 10.7 
5.4 17.3 


15.4 
11.9 
6.3 


12.4 
19.9 
18.2 
19.5 


14.5 
11.7 
12.8 


18.3 
17.5 
13.7 

7.5 


7.9 


2.4 9.3 
7.6 23.7 
7.6 24.0 
1.5 5.4 


4.6 17.0 
4.7 16.7 
4.8 18.1 
3.6 12.9 
4.6 16.4 


7.0 23.5 


21.3! 29.0 40.1! 6.2 13.1 


2.6 11.4 


© SM, 1959. 


Before using these figures read foreword, page 13. 
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SALES MANAG 


EMENT 


MORE THAN GIRDERS 
ARE GOING UP 


| 
AND ONE NEWSPAPER OFFERS 


UNCHALLENGED BLANKET COVERAGE 


_ $655,874,000 | 


IN ST. PAUL 


EFFECTIVE BUYING INCOME 


$959,726,000 _ 


| 


RETAIL SALES _ 


From one end to the other, the St. Paul Market* is on the go... 
and on the GROW! Population is UP . . . to 529,600. Effective 
buying income is UP .. . to $959 million. Retail sales are UP. . 
to $655 million a year. 


And that’s only the beginning. New retailing potentials are 


FAMILY COVERAGE 


Ramsey, Dakota & Washington Counties 


Dispatch-Pioneer Press 
Other T. C. Dailies 


45% 


MORNING EVENING SUNDAY 
SOURCES: ABC 3-31-58. SM Survey of Buying 4% 
Power 5-10-58 


Newspapers have audited, verified circulation 


83.4% 


72.2% 
18.4% 
'e ae 


" 
. 

. °, 

. . 

* 2 
, . 
Teaet 


ripening from blueprints to realities as never before. Downtown St 
Paul is undergoing a dramatic multi-million dollar revamping that 
promises to make it one of the nation’s mightiest loops. Acres of 
real estate are being transformed into throbbing industrial centers 
and sprawling shopping centers. New super highways are now 
pointing the way to St. Paul for thousands of’ additional area 
shoppers. 

Want to cash in on this mushrooming market for all it’s worth? 
Naturally! Then now’s the time to make your move to the one and 
only newspaper to blanket every prosperous inch of it . . . the St. 
Paul Dispatch-Pioneer Press. 


*Ramsevy. Dakota and Washinaton Counties. 


Whether you rely on the power of black-and-white or the impact 
of blazing color... St, Paul belongs on your “A” schedule! 


\ 


st. PAUL 


Newspapers are the TOTAL SELLING Medium 


REPRESENTATIVES 


RIDDER-JOHNS, INC. 
NEW YORK - CHICAGO - DETROIT 


Ri ooOoeER 


NEWS PAPER 


SAN FRANCISCO - LOS ANGELES 


—_— s 


MAY 10, 1959 


ONEER PRESS 


ST. PAUL MINNEAPOLIS 


Mm POPULATION = | EFFECTIVE 
JM ESTIMATES, 1/1/89 BUYING INCOME— @Ma 


The “SM” symbols mark original, exclu- 
MINNESOTA ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
| "] as 
COUNTIES LJ Cash Income Breakdown of Households 
CITIES House-| Spend-| Urban in- 


continued) Total % | holds | | ing Pop. J come | come $2,500-3,909 $4,000-6,999 $7,000-0,999 
(thou- of | (thou- | Units | (thou- Per | Per Per | % % % 


Per % Q or % 
sands) | U.S.A. | sands) | (thous.)| sands) ‘SA. | Capital Hold. |C.S.U.| Held. |Halds. ing. | Molds. tne. |Holds. tne. |Molds. tne. Hsia, Inc. 


St. Louis 230.5, . 2) ° 170.1 . | 1,678) 5,431) 5,022) 5,000 ° y 21.0 13.3 | 41.7 44.1 | 12.7 20.4 4.6 16.3 
A Duluth 110. 0630} 34.0) ‘ 072) . | 1,825) 5,914) 5,169) 5, . . 19.1 11.2 | 43.3 42.6 | 14.6 21.8) 5.9 19.7 
Hibbing 17. ‘ 5.5 9) 31,4 , 1,794) 5,808) 6,414) 5,438] 13. ° 18.5 10.8 | 47.7 46.2 | 14.6 21.6 | 5.3 17.6 
Virginia 14.f x , : K ‘ 1,746 7 4,964) 5,034 ° ° 21.7 13.6 | 44.3 46.5 12.4 19.8) 4.3 15.0 

Scott 19. d 0) +2] . . d | 1,322) 5, 049) 4,855, 4,511) 26. -7 | 23.9 16.7 | 36.9 42.1 | 10.1 18.0 3.8 14.5 

Sherburne 10. d ; .7) R ¢ ¢ 1,211) 4, 619) 4,619) 4,125 -1 10.9 | 24.3 18.6 | 34.56 44.3) 8.6 16.6/ 2.5 9.6 
1A 8t. Cloud | | 


Sibley 4.1. . , , d 1,480) 5,493) 7 4,555) 25.9 8.5 | 25.3 17. 3 39.9 3 18.1) 4.2 


Stearns . m| , ; 4 -0366) 1,320) 5,602 4,486) 4,642] 17.7 8.9 | 20. . 0 41.0) 11.1 19.1) 4.5 
1AS8t. Cloud 31.5} 01 147] .0163| 1,592) 4,731| 5,303] 19.8 5.6 | 18.2 10.8| 41.6 41.5 | 14.3 21.6 

Steele... 8. , 5 d , y 1,472| 5,070| 4,867) 4,564] 26.0 8.5 | 23. ‘ 7 42.3) 9.4 16.6 
Owatonna 3.4 a 3.¢ ,482| .0067| 1,552) 5, '252| 4,763] 4,823] 21.8 6. ‘ t 4 44.3 | 10.4 17.4 

Stevens oe . . ° t d 1,580 — — 5,170] 19.5 5.6 | 23. $ -1 39.0 | 12.5 19.4 


Swift |. : : . 603) .0074| 1,422) 5,137| 4,914) 4,498] 26.8 8.9 | 24. 4 | 34. 7| 9.7 17.4 
Todd 0}. ' j é ' ‘ 1,170| 4,300) 4,061) 3,562] 38.0 15.8 | 25. 6 | 29. ; 8 13.1 
Traverse Y . y , i 1,399) 5, - 5, 038 4,482] 30.2 10. ‘ ‘ . , 9 15.9 


Wabasha ‘ . . . , .0081| 1, 284| 4, = 4,202) 3,931] 32.1 12. . ; . : 7 18.7 
Wadena , 6. , 3) 4. ‘ 1,223) 4, ‘880| 4,184) 3,836] 33.6 13. 9 22.9 | 29.9 41.1 | 6.3 13.3 
Waseca i " 4. .0) q . .0082| 1,480) 5,106 —_ 4,554] 26.5 8. , 2 | 34. 2) 9.8 17.5 
Washington mn ; a , q f 1, sa 5,318) 5,318) 4,991] 20.1 6. , | 41. : ‘ 1 20.1] 
Stillwater 7 f 2.! 3,019] .0042| 1,569] 5,208] 5,208] 4,9121 20.5 6.2 | 21. 41.2 44.3 | 13.3 21.8 | 
Watonwan gs , . . } d 1,543) 5,310) 4,858) 4,658) 23.6 5 | 22. -5 | 38. : 1 19.1 
Wilkin até } - J ‘ d 1,517| 5,892) 5,283) 5,088} 20. . . : : -1| 13.2 20.8 | 
Winona . = : ¥ ; , 1,467| 5,120) 4,336) 4,397] 27. 3 0 16.5 | 37.1 44.6) 9.5 17.4 
Winona 27.5 157 9.4 2,663} .0139| 1,551) 5,267) 4,309) 4,571] 25.2 8.2 | 21.9 15.2 | 39.0 45.0 | 10.3 18.1 | 
Wright + , : 0127) 1,234) 4,446) 4,347) 3,890) 33. , 9 21.8 | 31.0 42.1) 6.5 13.4 | 
Yellow Medicine 7.1). t " : , d 1,436) 5,116) 4,912) 4,444) 25. ‘ -6 18.2 | 36.6 43.5 -2 16.6 | 


| 


; | . ‘ 
Total Above Cities 1,600 9146 3 562.: 3,021,993) -9828| 1,889) 6,257) 5,375) 5,669) 15. ‘ -0 10.0 | 43.4 40.4 -9 22.6 | 
_ } | | 


State Total 3,352.8) 1.9168 966.9)1,069.7\1,867. 8} 5, 496,743) 1.7872) 1, 639) 5, 5.688 5, 138 5,092] 21.4 6.2 | 20.8 12.9 39.3 40.8 -0 20.5 | 5.5 19.6 


POPULATION B. |. POPULATION 
BY{D ESTIMATES, 1/159 SYD Estimates. 1958 BYLD ESTIMATES, 1/1/59 @ ESTIMATES, 1958 


| Con- | | 
METRO | sumer | | 
AREAS House-| Spend-| Urban | 

Total %, hold ing Pop. Net % | Per! Per ‘ ing | Pop. % Per | Per 
thou- | of | (thou-| Units | (thou- | Dollars | of | Cap-|H'se- (thou- | of | (thou- | Units | (thou- of | Cap-/|H’se- 
sands)}) U.S.A.) sands) |(thous.)| sands) (000) (U.S.A) ita | hold sands) | U.S.A.| sands) | (thous.)| sands) (000 U.S.A.) ita | hold 


| — ng " — 

Duluth-Superior | 278.4|.1892 | 85.6, 93.7; 206.4] 463,228| .1505|1,664/5,412 || ASt. Cloud.. oa .0488| 20. | 2 25. 1 29.3 Y |1,320/5,602 

Minneapolis- ee ion, Se SS 

St. Paul 1,394.2) .7970| 420.0, 476.5] 1,168.1] 2,672,294) .8688|1,917/6,363 || Total Above Areas|1 ,809.1 1.0343 539.91 612.3] 1,439.8] 3,335,383,1.0843 1,84416, 178 
Rochester 51.2) 0283, 14.2) 17.0) 36. | _ 87,252) .0284)1,704)6, 145 oe 


} oven 
| 


RETAIL saes— QD estimares, 1958 
Total Per ing & | |) pa eo a 
COUNTIES Retail % Hsid. | Buying | Index House- | Auto- | a. 
CITIES Sales f Retail Power | Quality | of Sales . | motive | Stations | Hdwre. | Drugs 
$000) .8.A. | Sales Index | Index | Activity ) | ($000) ($000) ($000) | ($000) 


Aitkin 10,154 | . 2,821 j eS | : 1| 680! | 238 
Anoka 40,439 | . 2,627 | . 59 754) 654) i ,017; 4,886) , 1,427 
Anoka 22,406 0112 . 0065 } 211 ,876| 396 ,042 ,517) , 06 , 765 2,317) ’ 510 
Becker 22,597 | . 3,531 | .o109 | | 3,165) 3, 449 
Detroit Lakes 16, 467 .0082 : | 12 ‘ | 35% 221; 3,29 2,021| 384 

| | 


Beltrami ' 902 | . ; Pe | 5,039) 1,366) 843 
Bemidji 20,790 | . ? ,645| 951| 390} i ‘ 212) 1,017] 

Benton ,026 d , d | | | 2,967 
1A St. Cloud ‘ 

Big Stone 


Blue Earth 
M ankato- 
North Mankato 56,498 0281 0200 
Mankato 53,710 0267 | .0174 | 

Brown 677 | .0173 | 4,217 | .0181 
New Ulm 7,665 | .0088 .0062 

Carlton ‘ | 0132 3,740 -0132 | 

Cloquet . 0075 | .0058 | " | 

Carver ; .0084 3,136 0096 | 2,286) 426 

Cass . 0072 | 2,961 | .0072 2,278| 402 

Chippewa .o109 | 4,548 | .0092 ! 3,292, 451 
Montevideo 462 | .0072 .0044 2 212 ' ; 987) 2,868 ; , 340 


1 St. Cloud is in Benton, Sherburne and Stearns Counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 
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DULUTH - SUPERIOR 


The Most Inland Port on America's Fourth Seacoast 


Pictured here is the new $10,000,000 Duluth Se 
scheduled for completion in May. Ten 
m may berth here at o in additio 
* Duluth-Superior will ually become the mc 
~ on America's fourth seacoast, gateway. to the 


eS the Northern Plains states 


The Seaway’s Most Progressive Port... 


where the new $10 million terminal is just part of the face lifting being 
performed in the Twin Ports. A new bridge, permitting toll-free shop- 
ping in Duluth by Wisconsin and Michigan residents, will soon alter 
Duluth’s skyline. And this bridge will soon be enhanced by a new free- 
way system. 


Other construction includes new SAGE, and Bomarc installations, a 
$4'2 million bank and several new buildings on the University of 
Minnesota Duluth Branch campus. 


Add to this the billion dollar expansion program on the Iron Range, 
and you get a rough idea of the growth up here. 


The Duluth-Superior market is wealthy and active, and a good spot 
for your advertising. 


For the Most Complete One-Medium Coverage of This 2-State Market Contact the 


DULUTH HERALD Suluth News-Tribune 
Represented by RIDDER JOHNS, Inc 


New York, Detroit, Chicago, Minneapolis, San Francisco, Los Angeles 
MAY 10, 1959 


©. Look at THE TOTAL market 


of total retail sales in the Upper Midwest are 
accounted for in the area outside the Twin Cities. 
When considering sales and advertising — 
look at the total market! 
Write for our revealing study: “Middle Market 
Newspaper Readers” covering reading, view- 
ing, listening habits and attitudes of news 
paper readers toward major advertising media. 


NORTHWEST DAILIES 


members of Northwest Daily Press Ass'n 
2020 Nicollet Avenue . Minneapolis 4, Minnesota 


JM er The “SM” symbols mark exclu- 
MINNESOTA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAG ENT. 


Per 1% Furn.- 
COUNTIES e | west | Puan Apparel | oY | ome 
7 e ‘ ve 
Gower ($000) ($000) | ($000) | ($600) 
3,000 233) 387 2,788) 
6,032 1,445 1,717 «5,612 
4,177 ’ | 3,061 1, '494| 
1,161 


Z 


Gas 
| Stations 
| ($000) 


seed 0154 
Moorhead... n .0108 
Clearwater ; .0037 


Cook ’ .0027 
Cottonwood ’ 0097 
Crow Wing ’ 0177 


Brainerd 


1,753 
2,387 
9,680 
6,137 


Dakota 
South St. Paul 
Dodge 2,502 
Douglas i 4,019 
Alexandria 5 BA! V7 00! 2,895 


12,665) 
4,371 


eaas sss saselé 


Faribautt ’ 4 | 8, d | 6,378 
Blue Farth ! 7 i | 2,209 
Fillmore , i 5,469 
Freeborn P gg? J 5,970 
Albert Lea 7 0127 0103 | “a 
Goodhue : Bie é ’ 7,871) 
Red Wing i 0095 | 007: 4,398 
Grant : : j y } 1,605 
Hennepin . | 4, “i 254,920 
Hopkins ¢ 7 t ; FA 7,252) 
2 A Minneapolis ' 732 | 3928 | ‘ 187, 193} 
Richfield 
Robbinsdale 
t. Louis Park 


88828 


~~ 


E828 


v= 3 
=s 
nw o& 


“Sse 
Sz 


1 


to 


Houston d se: . | , | } 216) ,436) —~ 
Hubbard 3 ' , | | 9 —~ 
Isanti 3.273 . 2 455) . 2, 


Itasca y y ’ 4 i ’ ° } \ 3,263 

Grand Rapid 57 0102 : | 243 | 2,128 
Jackson q i : +923) 606 , 909) 3,974 
Kanabec ¢ | ‘ | | | ™ 


Kandiyohi ‘ t F , , , 255) , , 6.508 
Willmar x - i} " | 449 . " of 3,078 
ma ’ 7 007 ! ¢ : 
Kittson . , . | 94 : ] J aa 
Koochiching : ; ’ 7 ’ ° . rein . "352| 
International Falls 45 , : ‘ 3,448 98% : 2,36: 12% 1,: . 


} | 
Lac Qui Parle 4 ; : , } , geet 

J 778) 
Lake ; : ; ’ | . ’ ’ | , pe: 
Lake of the Woods : 0021 ‘ .0021 7 


Le Sueur , 192 .0126 4, .0107 , 978) | | 975 4, 520) 

Lincoin ¢ 0047 0052 407) 914| 144 P - po 

Lyon 98 .0149 ’ .0132 | ° 2,266 ° 1,227| 

Marshal! 76 0062 0046 2 f 2,447) 1,039 1,013} = , 638) 1,936 

McLeod § 0165 4,415 0141 | 95 , 760 ,096) 2,294 1,087) 1,014) 5,816) 3,056 7,495 810 


v W i a La al (A) Metropolitan County Areas. 

2 General merchandise sales include sales of ‘‘non-store retailers.” This category SM Standard (4) and Potential 
was included in the 1948 Census and is particularly significant for cities listed Before using these figures read foreword, page = 
in the editorial introduction, starting on Page 13, under heading “Mail Order.” ) ’ . 


450 SALES MANAGEMENT 


ROCHESTER, 
MINNESOTA 


The BUSIEST 
Potential 
Metropolitan 
Market 


Consumer Per Household 
Spendable Income $6610 
RETAIL SALES $6137 


Rochester families earn more and . , . 
spend more than families in any A 39,000 population city with a 200,000 population skyline. 
other Minnesota city. The 52nd largest airport in the U. S. with 110,000 passengers yearly. 


The Outstanding Test Market in the Upper Midwest 


— ROCHESTER POST-BULLETIN 


See your John Budd man for more details 
Circulation over 24,500 daily COLOR AVAILABLE! 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


MINNESOTA RETAIL SALES— GYD estimates, 1958 


Per Eating & | | Furn.- | | Lumber- | 
COUNTIES Hsid, | Buying | Index Drink. | General | House- | Auto- Gas Bidg. | 
CITIES Retail Power | Quality | of Sales Food Places Mase, | Apparel | Appl. motive | Stations | Hdwre. 
(continued) . S. Sales | Index | Activity | ($000) ($000) ($000) ($000) | ($000) ($000) ($000) ($000) 


Mahnoman. ..... ; , 3,324 | . 1,078 379| | 58 | 1,286) 462} 898 

Marshall 3,144 | . 1,950) 910 416 160) 2,348) 1,201, 3,897 

Martin... 4.570 | . 7,443} 2,040 2,050} 6,330, 2,687) 6,644 
Fairmont 25,17: 0125 ¢ ; 4,916 1,421) 74 1,537 , 347) 1,718} 

Meeker . 3,137 996] 1,722) 144) 1,873] 

Mille Lacs , 2,877; 1,075 257, 2,741) 1,676 


Morrison : bi , i 2,194 
Little Falls 5! .007 . 00! | 1,110) 
Mower : j z | , 3,475) 
Austin 018 , 2,555 
Murray : R P 711 


Nicollet ‘ | 2, : 1,832 
See Mankato- 
North Mankato 

Nobles .0184 | 5, : 1,565 
Worthington 3 86 -0119 

Norman 


Olmsted 

ARochester 
Otter Tail 

Fergus Falls 
Pennington 

Thief River Falls 


Pine 

Pipestone 599 
Pipestone 565 .0043 

Polk. . 750 .0197 
Crookston 186 . 0059 
See Grand Forks 
(N. D.)-East Grand 
Forks (Minn.) 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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ROCHESTER, MINNESOTA 


N E W —now a Metropolitan Area «sm 1959) 
B E TT E R — Bank Debits up 31.4% in 1958 ‘ere 


B U S l E R —7otal Emploment up 98% im 1958 iminn. Bureau Employ. Sec.) 


KROC-TV 


c i G G F R —Serving still better 114,000 TV homes in 19 counties 


(TELEVISION MAGAZINE 2-59) 


H | G H E R —2Ratings UP 32% in two years. Remote stations down 43-47% 


(ARB 1-59) 


For your share of the 
$!/> billion Retail Sales in this « - & Cc -T V 


rich growing market it's NBC Channel 10 240,000 Watts 
Minneapolis: Harry C. Hyett 


a el EO SM Symbols mark original, exclu 
MINNESOTA RETAIL SALES— M ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per Eating & | ¥ | Lumber- | 
COUNTIES P % | Hsld. Buying Index Drink. | Gas Bldg. 
CITIES Retail Power | Quality | of Sales | se. , ive | Stations | Hdwre. 
continued ($000 S.A. Sales Index | Index | Activity 


Pope ' | - 2,273 J | J 560, 
Ramsey , i 4,425 ’ 135,163 ,326| 121,777 q 39,369) 

2ASt. Pau 532, 55 .22 5 3 123,919) y 120,687} 36,292) 28,128 ,997| 35,942 
Red Lake 3 : 4,275 4 1,082 281 


Redwood ; d 4,667 d 4,632 y 2,975) 
Redwood Falls : 238 2,2 2,293 
Renville . , ; , 287 ¢ 94 ’ 658) 1,383 
Rice . ‘ 499 d 3,123) 
Faribault : 0104 


Rock -0070 
Roseau , -0055 
St. Louis ' | .1335 
ADuluth 56 0780 
Hibbing 2 0143 
Virginia . 0145 


Scott J 0114 
Sherburne 

1ASt. Cloud 
Sibley 


Stearns 
1ASt. Cloud 
Steele 
Owatonna 


Stevens 


Swift 
Todd 
Traverse 


Wabasha 
Wadena 
Waseca 


Washington 
Stillwater 

Watonwan 

Wilkin 


Winona 
Winona 

Wright 

Yellow Medicine 14, o 4 . é | al 


= a a a 
135,180] 445,266) 


Total Above Cities 2,598,752 1.2040 


174,993 


a . | 
State Total 3,972,280 | 1.9782 | 4,108 | 1. 860,227; 278,409) 


1 St. Cloud is in Benton, Sherburne and Stearns Counties. © , 2 General merchandise sales include sales of ‘‘non-store retailers.’ This category 
SM Standard (4) and Potential (4) Metropolitan County Areas, was included in the 1948 Census and is particularly significant for cities listed in 
Before using these figures read foreword, page 13. the editorial introduction, starting on Page 13, under heading “Mail Order.” 


452 SALES MANAGEMENT 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| Lumber- | 
Bidg. | 
Hdwre. | 
($000) | 
23,739; 16,041 
129,188) 117,863 
6,424) 7,556) 
5,915; 12,808) 


RETAIL SALES— JM ESTIMATES, 1958 
| Eating & | : 
Drink. | General House- 
Piaces.| Mdse. | Apparel Appl. 

($000) | ($000) ($000) ($000) ($000) ($000) | 
— Ss eS fe umm a ae ag re eee 
24,676) 46,036 21,019 16,012) 52,569) 
115 135,796} 360,578} 120,339) 93,373) 280,452) 
| 148 6,903) 11,853 7,150) 6,010 14,910 
3 ° 14,435) 5,915) 13,384 4,263 2,942 16, 887| 


Total Furn.- 
Auto- Gas 


Buying | 
Power motive | Stations 


Index 
uality | of Sales 
ndex | Activity 


(continued) U.S. A. | 


1884 
9197 | 
0434 
0435 


Duluth-Superior....... 
Minneapolis-St. Paul. 
A Rochester... .. 
ASt Cloud. 


Total Above Areas 


318,096 | 
846,769 | 
87,150 | 
87,321 | 


3,187 


2,339,276 | 1.1650 | 


4,333 
“(Other East South Central States: 
MISSISSIP P ! nl Alabama, Kentucky, "Tennessee. ) 


NUMBER OF OUTLETS 


173,290) 431,851 152,771, 118,337) 364,788) 165,266) 154,268 82,507 


Map, page 456 


& 


1 


City County County 
Biloxi... .. 
Brookhaven 
Clarksdale... 
Cleveland... 
Columbia. . 


Columbus. . . 


wyverel 


Harrison . 
Lincoin...... 
Coahoma.... 
Bolivar. 
.Marion......| 
Lowndes. ...| 
Alcorn 
Washington 
Leflore. .... 
Harrison, .. 
Forrest 


Hinds... .. 

Attala.......| 
..Jones.......| 
eee 
. Lauderdale. . | 


212| 181| 104] 
38} 5) 
: 


Betas [om | 


3 
5 
2 
3 
6 
9 


esesans Fo 


1 
10 
6 
1 
15 
EFFECTIVE 
BUYING INCOME— 


Greenville 
Greenwood. . 
Gulfport 

Hattiesburg 


.. Warren 
Yazoo 


39) 
27| 
29) 


Vicksburg 
Yazoo... 


~~ 
Nonoeo 


| 
! 


POPULATION a ol . 
ESTIMATES, 1/1/59 JM ESTIMATES, 1958 


| Con- 


eumer Income Breakdown of Households 


COUNTIES penning eitinmnieabinish 


House-| Spend-| Urban 


CITIES 


Adams 
Natchez 
Alcorn 


Net 
Dollars 
(000) 


Total Q% holds ing Pop. 
thou- | of (thou- | Units | (thou- 
sands) | U.S.A. | sands) | (thous.)| sands) 


-0211; 10.3 
0172 8.9 
-0146 


45,499 
39,754 


24,048 


or 


of Per Per 
U.S.A. | Capita) Hsid. 


-0148) 1,233 
-0129) 1,321 
-0078, 939 


$0-2,499 | 
» Hsids. Inc. | 


15.9 | 


$2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004 over 


Hsids. Inc. |Hslds, Inc. | Hslds. 


| 24.2 33. 4 
| 24.8 7 


Inc, | Hsids. 


3. 
3.6 


12.9 ° ‘ ‘ 1. 
17.2 2 9.¢ 2 


10.1 ; R . 1 


-0044) 1,159) 3,63 
-0045 


Corinth 
Amite 


13,447 
13,905 


Attala 
Kosciusko 

Benton..... 6.049 

Bolivar 48.577 
Cleveland > . 0056 3 : 12.239 


+, e08 


18,527 


8,136 


10.0 
15.0 


13,175 
8,815 
13,885 


Calhoun 
Carroll. . 
Chickasaw 


Choctaw 
Claiborne. . . 
Clarke... 


7,081) 
10,192 
13,248) .0043 
Clay. 
Coahoma 
Clarksdale. . 
Copiah..... 


13,153 
47 ,890 
24,444 
23,817 


-0043 
0156 
-0079 
-0077 


3,208 
| 3,470) 
3,761 
3,219 


3,071 
3,162 
3,879 
4,170) 3, 


Covington . 

De Soto 

Forrest 
Hattiesburg 


11,055 
18,025 
53,140 
41,702 


-0036 2,406 
2,414 
3,315 


3,411 


.0132| 
.0274| 
0198 


780 
1,112 
1,202 5.0 
0053 
-0062 
-0043} 


Franklin. . 
George.... 
Greene 


8,906 
7,845 
5,675 


947| 3,711 
733) 3,138) 
747| 3,183) 


3,181 
3,017) 
2,987 


2,754 
2,480 
2,338 


28.9 
23.3 
19.2 


| 
3,150) 
3,071) 
3.081) 


895| 3,486 
953) 3,566 
1,359) 5,379) 
.0406| 1,428} 6,798| 
0288 1, 589] 9,536) 3,167| 4,734 
.0118} 1,134] 4,000] 3,604] 3,578] 3: 


4.7 
3.1) 
29.1) 
18.4) 
9.3] 
9.1) 


§.2 
3.6 
50.8 


7.3 
4.6 
102.6 


Grenada..... 

Hancock 

RES 
ABilozi-Gulfport 
ABiloxi 
AGulfport 


16,382 
11,054 
156,534, 
125,091 
88, 688 

36 , 403 


4.4 
10.0 
13.4 


2,868 
2,830 
3,668 


32.2 
23.8 
33.2 


0105, 
.0066| 
.0659 

0503 
.0319| 
0184) 


-0036 
-0509 


28.0 
10.1 


19.3 
10.9 


35.9 
34.4 


13.1 
5.8 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


MAY 10, 1959 


State4Times 


JACKSON, MISSISSIPPI 


Spend Your Advertising Dollars Where They Count... 


te Our Highly Concentrated Circulation Is In The Highest Income Area In Mississippi. 


% We Are In Our Fifth Year — The Only Jackson Newspaper Still Gaining In Circulation. 


% The State Times Is The Only Jackson Newspaper Able To Do An All-Out Merchandising Job. 


MISS. 


COUNTIES 
CITIES 


continuec 


Hind 
Alach 
Holme 


Humphrey 


Issaquena 
Itawamba 


Jackson 


Jasper 
Jefferson 


Jefferson Davis 


Jone 
sure 
Kemper 
Lafayette 


Lamar 


Lauderdale 
Lawrence 


Leake 
Lee 


Lefiore 


Lincoln 
Lownde 
Madison 


Marion 
Marshall 
Monroe 


Montgomery 
Neshoba 
Newton 


Noxubee 
Oktibbeha 
Panola 


SM Standard (4) 


454 


National Representatives: 


BURKE, KUIPERS & MAHONEY, INC. 


NEW YORK—DETROIT—CHICAGO—ATLANTA—DALLAS—KANSA S CITY—OKLAHOMA CITY—CHARLOTTE—SAN FRANCISCO 


POPULATION 
ESTIMATES, 1/1 59 


Con- 

sumer 
House-| Spend- 
holds ing 
thou- | Units | 


Total 
thou- 
sands 


168. 2 5 2 


0179 


and Potential (4) Metropolitan County 


Urban 
Pop. 
(thou- 
sands) | (thous.)) sands 

| 


130.8 


Areas 


EFFECTIVE 
BUYING INCOME— 


Net 
Dollars Per | Per | Per 
000 


of | Per | | 
Capital Hsid. | C.S.U.| Held. 


U.S.A. 


223 927 
185 , 292 
21,956 
14, 908 


0728) 1,331 
0602) 1,441 
0072} 773 
0048) 731 


4,847 
5, O7¢ 


.137 


3,956) 
3, 951 


, 851 


4,093 
4, 262 
2,280 
2,241 
-0010 1,914 
2,423 
3,285 


| 3,389 


2,283 
2,153) 
2,253 


| 3,118 

3,395 
| 2,082 
2,737 


| 2,712 
3,274 
3,400 
2,398 


2,270 
| 2,952 
| 3,565 
| 3,044 


| 3,796 


3,134 

3,633 
| 2,871 
2) 3,008 


2,909 


751, 3, 
999 4 
796 


274; 2,902 
048) 2,986) 2, 
3,164 3,048) 2, 


SM, 1959 


$0-2,499 


X 
. Inc. 


The 


sive 


“sm” symbols mark original, exclu- 
estimates by SALES MANAGEMENT. 


income Br 


id. 


$2,500-3,999 | 
Hslds. Ine. 
| 25.5 
25.8 
17. 
| 18. 


12. 


A 
7 . 
-6 27.4 


$4,000-6,999 $7.000-9,999 |$10,000& over 


Hsids, Inc. | Hsids. Inc. | Hsids. Ine. 


8 8.4 16.3 
2 3 17.0 
7 15. q 8 
1 9 


4. 
4 
1 
1 


° 0; 2.3 A 8 
13.2 8) 4.5 : 1.9 
10.2 6! 2.3 ° 9 


4.4 
9.9 
4.7 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


THE SOUTH'S MOST PROMISING MARKET 


METROPOLITAN MERIDIAN, MISSISSIPPI 


Proof Of Solid Growth Through Star "Sellinfluence” 


TOTAL RETAIL SALES: 


The Newspaper that gives you "SELLINFLUENCE" 


18% ABOVE “as, |THE MERIDIAN STAR 
* NATIONAL : 
1 8% ABOV RVR MERIDIAN, Miss. Daily & Sunday Since 1896 | 


; | 
TO aver Satna ety oa eS: $70,665,000" | paity 21,047 SUNDAY 21,130 Nt Pain unre 


 @ POPULATION. EFFECTIVE ay The “SM” en mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME— A ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- | | | 
COUNTIES sumer 
CITIES | House-| Spend-| Urban 
(continued Total % | holds ing Pop. Net % 
(thou- | of (thou- Units | (thou- of 


| 


} te . - j 
| come $0-2,499 | $2 500-3, 999 | $4, 000-6, 999 7, 000-9, 999 |$10 000& over 
Per | Per Per / ¢ 


sands) | U.S.A. | sands) | Capital Hid. |C.8.U.| Hsld. Hsids. Inc. Hal 1z, | Hsids. | Hsids. ke Holds. 


(thous.) sands) | U. S. A. 


Pearl River 9.0120 5.6] 6.0, 6. g oat] 3,513) 3, 1 26.0 | 30.0 32.4| 14.6 26.5| 2.8 7.7| 1.5 
Perry... 2} 008) 2.1). 738| 2,870) 7 40.9 | 25.2 33.9| 8.8 19.8) .7 2.3| .6 
SE 0.0189) 8.9) 9. ; t 931| 3,453} 4 2%.7 | 27.2 28.8| 16.4 29.1| 3.6 9.7| 1.4 

McComb 0} .0063 3) 3.7] | .0044| 1,227] 4,090] 3,648| 3,655] 39.7 16.1 | 26.9 23.1 | 24.5 35.3] 6.3 13.8] 2.6 


Pontotoc. . . ‘al .7) 7 j 853) 3,193 | 2, . .3 | 25. ‘ 9.7 
Prentiss... .7) 0101 y a . 3 880| 3,314] 3, : f : 7) 9.6 
Quitman. . .7) 0135 : ‘ | .0058) 781) 2,965) 2,917 t q ‘ ; 7.1 

| | 
Rankin... 1) 0161 : .7| 655! .0070| 771) 3,670| 3,232 : . 5 26.6 | 14.1 
Scott. .... 0.014, 4. : . . 797| 3,253] 3,125 6 36.4 | 25.8 32.4| 9.9 
Sharkey.. 4) .0066! 2.7 ; | : 783| 3,305| 2,789 : : 24.8 | 7.4 
Simpson 4. ' 860). 777\ 3,110| 2,992) 2,410] 63.6 39.1 | 24.4 31.8) 9.9 
Smith... .5) 0083 : 6) 479.0034) 723) 2,994) 2,911) 2,1 5 ’ 8 33.8 | 
Stone... 2). : 8) : ‘ 988) 3,828) 3,402) 2, k .7 | 27.5 29.0 

| | 


Sunflower. .... 2. r .7| ‘ ,498| 0128} 742) 3,062) 2,883) 2, E .5 | 20.0 26.2 | 
Tallahatchie 2. t 3] ; 405). 787| 3,102) 2,932| 2,31 i ; 1 25.9 
eat 3,386) 3,091) 2,4) : y 0 21.8 
| 

Tippah...... ! ae ‘ 4| j i 812| 3,228 sal 2,39 

; 807] 3,066) 2,981) 2,386) 
829| 3,200) 2,895) 2,338 
888| 3,123) 3, 123| 2,517 
762| 3, 209) 3, 118| 2.328 
,182| 3,739) 3,419) 3,304 
Vicksburg... . 32.8) .0188) .5| 1 950) .013: 248} 3,900) 3,364 3,418 


Washington. . . og : F , i ' A 959 3, 381) 3, 082! 2,868) 
AGreenville aa 36. -0206) ® 2.3 38 ,995 27 083} 3, 644| 3,170) 3,174 
© 11,263) . 727) 3,129) 2,888) 2,330 

Webster. . . J .4) .0059) ; | : 8,757| . on 3,368) 3, 128| 2,405 


Wilkinson. . . ’ ° . . 9,259. ne 3, 086 3, 086 2,562) 
Winston. .... le ° . . 5.0) 16,472, . 807| 3,230) 3,108) 2,539 
Yalobusha ‘ o d | ° ‘ 2.8) 10,898. 819) 3,114 ae _ 


| 
} 
Yazoo..... 34.1) .0195) 6) 8.3) 12.1 27,433) . 804| 3, 190| 2,950) 2 


Yazoo... 12.1) “0069 3.6} 4.0) 11,962) 0039} 989) 3,323] 2,991] 2,940) 
| 


| | 
Total Above Cities. . .. 605.8) .3463) 170.8) 221.0) 765,408; .2487| 1, 1263) 4 ,481| 3, 463) 3, 658} 


—|—|—_|— 


State Total Pore & 2,138.6) 1.2226) 557.2 7 739.1 2.014.126) _ mt 42) 3,618) 3.1001 § 2,866} 57. ° . 25.8 | 13.9 25.3 


POPULATION B. |. a POPULATION E. B. | 
& ) ESTIMATES, 1/1/58 SYD Estimates, 1950 | @ ESTIMATES, 1/1/59 ESTIMATES, 1958 


~Con- Nl | | Con- | 
sumer | | - | sumer | 
House-| Spend-) Urban House Spend-| Urban 
Total | % | hold | ing Pop. | Total | &% hold | ing Pop. Net 4 Per | Per 
thou-| of | (thou- | Units (thou- Dollars | (thou- | of | (thou-| Units | (thou- | Dollars of | Cap-|H'se- 
sands) | U.S.A.) sands) | thous.)| sands) (000) _|USAy it ita “hola sands) |U.S.A.| sands) | (thous.)| sands) (000) |U.S.A.) ita | hold 


ABiloxi-Gulfport.| 115.2) .0659) 29.1) 50.8) 102.6 156 , 534] ,0508|1,358|5,379 AMeridian..... 66.5) -0380) 19.6 20.7 61.2 71,558) .0232|1,076\3,651 
AGreenville.... 72.6) .0415) 20.6) 22.6) 38.3 69,644) .0226) 959/3,381 _|—— 


Jackson....... 196.3) .1122) 52.1; 63.3 130.8] 245,582) .0798'1,251 4,714|| Total Above Areas| 450.6 2576! 121.4 187.4 322.9] 643,318 .1765 1,206,4, 475 
SM: Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 


Before using these figures read foreword, page 13 
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MISSISSIPPI 


Effective 
0070 sq. in. equels $1 million 


WARSMALL wean] ALCORN 


3 
e 
3 


LAFAYETTE 


: 


= 
~ 


BOLIVAR 


SUNFLOWER 


TALLAMATCHE 


4 PORTOTOC | i 


> 
Pio CHIC KASAST LOWNDES 


GRENADA 


CARROLL 


WEBSTER 


CASHING! 


sieeavite 


| SHARKEY 


on [HUMPHREYS 


WOXUBEE 
WOLMES 


KEMPER 


LAUDERDALE 


warren mimo$ 


ATTALA 


| sun | ASPER 


JONES 


. 


WAYNE 
* Lauwret 


GREENE 


4 Penny | STONE GEORGE 
fe errrai HARRISON 


MISS. 


COUNTIES 
CITIES 
continued 


Adams 
Natche 

Alcorn 
Corinth 


Amite 


Attala 
Kosciusk 
Benton 
Bolivar 
Cleveland 
Calhoun 
Carroll 
Chickasaw 


Choctaw 
Claiborne 
Clarke 


Clay 
Coahoma 
Clarksdale 


Copiah 
© SM, 1959 
456 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over 


Total 

Retail 

Sales of 
$000 . S.A, 


37,514 0186 
$4,772 0173 
21, -0105 

0100 


Pascagoula 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


RETAIL SALES— JM ESTIMATES, 1958 


Per 
Hsld. 
Retail 
Sales 


3,642 


2,943 


Index 
of Sales 
Activity 


Buying 
Power 
Index 


Quality 
Index 
0171 
0151 
-0100 
0065 
-0053 


88 
101 
72 


152 


-0077 
.0040 
-0019 
-0198 
.0060 


Eating& | 
Drink. | General 
Places Mdse. 


($000) | 


1,011 
999 
161) 


2,235 
2,109 


| 


‘The “SM” symbols mark ‘original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 


($000) 


2,208) 
2,160! 
1,427) 
1,386] 

12 


| 


1,495 
1,420 
454 


Auto- 


($000 


1,920) 


Gas 


| 


Appl. motive | Stations | 


Lumber- 
Bldg. 
Hdwre. 

($000) 


2,228 
2,120 
1,842 
1,842 


296 
413 


450 
3,164 
2,865) 


1,190 


Drugs 
($000) 


1,476 
1,476 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


QS No.1 influence in 
Mississippi 
Markets 


“Colonel Clajack" is 
your man for selling in 
the richest market of 
Mississippi. For the 
Sunday Clarion Ledger 
—Jackson Daily News 
reaches 81.3°%/, of all families in towns 
with 1,000 or more people within Jack- 


CLARION ¥ LEDGER 
AND 


JACKSON 


DAILY# NEWS 
Mississippi's First Newspapers 


Represented by the 
KATZ AGENCY, INC. 


Co-Owners WJTV (TY) 
WSLI (Radio) 


son's 24-county retail trade zone . . . where 37.5%, of all retail 


sales in Mississippi are made! 


MISS. 


COUNTIES 
CITIES 
(continued) 


Covington. ...... 


Hattiesburg 


Franklin........ 


ABilozi-Gulfport . . 


ABiloxi..... 
AGulfport 


Humphreys... .. 


Issaquena 
Itawamba... . 


RETAIL SALES— JM ESTIMATES, 1958 


Eating & | | 
Index Drink. | General | 
of Sales Food Places Mdse. | Apparel 
Activity | ($000) ($000) ($000) 


Buying 
Quality 
Index 


91,656 
43 ,042 
48,614 


185,773 


168,323 
14,422 


8,769 | 


5,772 


38,657 | 


21,571 


7,515 | 


4,421 
5,633 


37,241 
33 , 366 
2,962 
8,280 


1,194 115) 
1,979 172| 
11,076} 2,997) 
9,615 


1,103 


22,122 
10,697) 
11,425 


42,510 
35, 802 
3,706 
2,372 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 

House- | Auto- Gas \ 

Appl. motive | Stations | Hdwre. | Drugs 
| ($000) | ($000) | ($000) | ($000) | ($000) 


85 1,288 786 
65 1,969 

3,035 12,153 

2,966 


Before using these figures read foreword, 


Monthly High-Spot Cities Sales Forecast—Two Months Ahead 

In every first issue of the month SALES MANAGEMENT forecasts what the next month’s retail sales will be in 
leading U. S. and Canadian cities. We give the sales volume, the percentage of change from the same month 
last year and its relation to the national change for the same period. The Survey of Buying Power gives you 
sales for the latest complete year. In between the current Survey and its successor, “High-Spot Cities” alerts 


you to changes in the making . . . each month. 


MAY 10, 1959 


4 ; a -., The “SM” symbols mark exclu- 
MISS. RETAIL SALES— JIM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Tota | | Eating & 
COUNTIES : . | Buying | | Index Drink. General 
CITIES Power | Quality | of Sales | Food Piaces | Mdse. | Apparel . | motive | Stations | Hdwre. | Drugs 
continued | U.S.A. Index index | Activity | ($000) | ($000) | ($000) ($000) 


| 
Lauderdale 065 | oss | 78 | 93 | 17,278] 3,276] 10,660 | 2,160 
Meridian ous | 86 | 112 | 15,747] 2,610] 9,856 
Lawrence , ‘ ' ; 54 35 897/ 91 544 


Leake ‘ ? ‘ - 263) 1,755 
Lee ; : d ‘ | 4,476) 

Tupelo “4, 0173 od | 3,007) 
Leflore , .0206 . | ’ 3,435, 


Greenwood f 0176 


Lincoln 
Brookhaven 

Lowndes 
Columbus 


Madison 


Marion 
Columbia 

Marshall 

Monroe 


Montgomery 
Neshoba 
Newton 


Noxubee 
Oktibbeha 
Panola 


Pear! River 
Perry 
Pike 

Met 


Pontotoc 
Prentiss 
Quitman 


Rankin 
Scott 
Sharkey 


Simpson 
Smith 
Stone 


Sunflower 
Tallahatchie 
Tate 3,003) 
| 
1,277) 
1,863 
2,970 


Tippah 
Tishomingo 
Tunica 


2,915) 

1,676 184) 
11,697) 2,688 4,084 
11,200) é | 2,688 4,084 


Union 

Walthall ° 

Warren 02 , .0190 
Vicksburg 206 0166 


Ss*8e8 65285 S88 


Washington 5 .0287 15,975 | 4,525 3,018 

Greenville 2 0175 12,065 5,6 3,900 2,609 
Wayne : d . .0055 2,215 439 962) 
Webster q ‘ .0039 1,406 175) 185 142 


Wilkinson , ; . 0038 1,570 151 83 

Winston . d ’ ‘ 3,065 280 661 

Yalobusha J d 1,647 197 130) 
| 


Yazoo . ‘ ‘ 4,317 344 1,375 686 
Yazoo 15 57 8: 3,148 266 7 1,375 662 


Total Above Cities ) 34 3138 ‘ F 182,999 36,889 94,249 62,324 46,348 , 906 53,064 26,648 


State Total 2,638 | . = 355,321) 58,388 177,253, 86,410 67,707 


297,493) 110,688) 48,680 


METRO. AREAS RETA TIMATES, 1958 


Biloxi-Gulfport . ‘ 3,601 . 26,416} 10,958; 11,823) 7,101 5,983| | 19,155) 10,902 5,161 3,379 
Greenville e -0302 2,950 . 15,975) 1,860) 6,791 4,525 3,018| 10,188) 5,227 6,437 1,569 
Jackson ; 0973 3,752 . 44,715) 9,334) 28,531, 13,683 9,727; 42,902) 17,479) 10,408 6,757- 
Meridian a 0352 3,605 : 17,279 3,276, 10,660) 5,762 3,362) 14,106 7,116 3,001) 2,160 


Total Above Areas ’ -2149 a 3,556 | : _79 . 25,428| 67,805 31,071) 22,090, 86,351, 40,724 25,007 13,865 


SM Standard (4) and Potential (4) Metropolitan County Areas. ( , ' Before using these figures read foreword, page 13. 


458 SALES MANAGEMENT’ 


market in the South! 


COVERING 29 KEY COUNTIES WES Ne. 5 
IN MISSISSIPP! AND ALABAMA 
WTOK-TV—One of the 


This fast growing, changing market has now ee , 
: , Nation's Most Efficient 
mushroomed into one of the South’s new metro- Media Buys! 
' Are ” i 
politan markets. Varied industry, huge military ——— 
installations, increasingly important petroleum pro- $427,311,000 Retail Sales 
duction and a diversified agricultural economy $601,297,000 Effective Buying Income 
make the Meridian, Mississippi area a_ stable, 100,000 TV Homes 
steady market! Over $200,000,000 in New Military and 
. Industrial Projects Either Just Com 
All of this plus a surprisingly low cost make pleted or Under Construction 


WTOK-TV a must for your television schedule. 


IV 


\_ MISSISSIPPI 


ome 6 8 © 2 @€ 6 Qe ee 62-6 € Cee ce ese etereew@eeoeCec ee ea ee 68 86 28 2 Ot Oe @ 


MAX. POWER, 316,000 WATTS MISSISSIPPI'S FIRST VHF TELEVISION STATION 
BAY T8, 1839 459 


(Other West North Central ‘States: lowa, Kansas, The “SM” symbols mark original exclu- 
M 1S SOU R L pee Minnesota, Nebraska, North Dakota, South Dakota.) sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 466 
St 
c 


55 


Total 
Outlets 
Food 
Gen’l. 
Mdse. 


City County Se 12 | City County 


Cape Cape 
Girardeau Girardeau 
Carthage Jasper ; 
Chillicothe Livingston 
Clayton St. Louis 
Clinton Henry... 
Columbia Boone 
Ferguson St. Louis 
Fulton. . Callaway 
Hannibal Marion 
Independence. Jackson 
Jefferson City. Cole 32.6 


— 

an 
- 
£3 
3 


SISSERSEE 


RERBoe SEs 


gssee2e8 


_ is 
enasduanna Drug - 


_ 
os 
—_e 
be 


(Continued on page 462 


SEBoas=Nso8 


577 POPULATION EFFECTIVE SH 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 


= awe 
COUNTIES | | in kes - 
ciT | » 
wae Total | % ing | Net 2 come | come $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000 over 
thou- of (thou- | Uniys | (thou- of | Per | Per | Per | Per % % % % % % A % % % 
sands) | U.S.A. | sands) | (thous.)) sands) 000 U.S.A. | Capita) Hsid. | C.S.U.) Hsid. . |Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


income Breakdown of Households 


Adair 1} 0118} 6.7) 7. ; .0087 1,343) 4,028| 3,647) 3, 9 17.4 | 27.2 25.2 | 27.3 42.5| 4.4 10.5| 1.2 4.4 
Kirksville .0069' 4.0 i 236). 1,424] 4,309) 3,518) 4 15.4] 25.5 22.3] 30.0 44.0] 5.5 12.3] 1.6 6.0 
Andrew 8] . s 8 ,003} .0052| 4,445) 3, 0 13.8 | 25.7 21.0 | 28.8 39.3/ 6.6 13.6) 2.9 12.3 
Atchison | . ’ ; 0054) | 4,896] 4, 9 8.1 | 25.2 16.7 | 34.3 38.1 | 8.6 14.6| 6.0 22.5 

| | | 
Audrain ea ; ‘ ; , : 063). | 5, 4,842 e ° 16.4 | 38.2 § 9.7 16.8 
Mexico 3.91 . 4 6. ,096| .0082| 1,805] 5,704) 4,826) 5, 0 5. 13.6 | 43.5 45.3 | 11.7 18.5 
Barry . = A t y 5 . ,888| 3,828) 3, ‘ K 0 25.0 | 23.6 38.1 | 4.4 §10.8 
Barton... a -3|  .0065) . , 2.9] 15,487) 23.8 | 25.7 38.3/| 5.1 11.6 


4,008 5 16. 20.9 | 25.1 35.9| 5.8 12.6 
| 3,671| 8 22. 7 26.9 | 21.0 35.5) 3.3 8.4 
3.048) 2, 8 27.4 | 26.3 29.0| 17.3 32.1| 2.6 7.2 


Bates wnnsien ‘ d . . le 25,392! 


Benton |. 7 3. 11,014) 


Bollinger Yo ’ 5) 9,113) 


ny 
232 


3,528 : J 12.7 | 33.0 41. 4 17.9 
3,386) 9} 33. ; 4 10.2 | 36.3 42. 8 19.4 
| 4,777) : é 7 13.9 | 40.2 43. 2 18.3 
4,699| 4,972] 21.: Ef 4 13.6 | 40.7 43. 5 18.5 
3,357] 44. . .9 24.3 | 23.7 37. 5 10.8 

58) 3,663] 39. 0 | 25.4 21.9 | 27.0 38. 7 12.6 


Boone ’ p .0) “ 88 , 193 
Columbia é . 25.3 85 ,657 
Buchanan d . t ' 178,663 
ASt. Joseph ‘ ‘ ‘ 28. 34. 160 , 690) 
Butler > d 5 é . 40,631) 
Popular Bluff 8.5) . ; .9| 


32828 


1, 
1 
1, 
1 
1 
1 


& 
= 
& 


Caldwell 

Callaway 
Fulton 

Camden 


— to we 
Sa28 


26.9 | 25.0 39.9| 4.4 10.6 
18.3 | 31.9 42.1 | 7.8 15.6 
11.4| 41.5 44. 9 19.3 
24.8 | 20.4 33.3| 4.2 10.3 


Cape Girardeau 2. 5} 13.1) 28.2 .0185) 1, ; 5 10. 4 17.2 | 35.2 43. 4 15.8 

Cape Girardeau 24.9) . 5 ; ¢ 01; 227) 4,3 Y . a 2.3 15.5 | 37.5 R 16.5 
Carroll , , y 6) , 816) . P s ° J s -5 21.5 | 27.3 \ 0 12.9 
Carter 2. 474). 442! 3, 3 26. 5 27.9 | 18.2 33. 3 9.2 
Cass 4). 5) 7 ’ d | 4,522) 4, : ‘ a .7 19.6 | 29.5 39. 1 14.3 
Cedar , d 2 ‘ . : J le 5 4 29.5 | 19.3 . i 7.9 
Chariton 5). A) 4. 846} 0065) 9 15. 5 21.4 | 26.9 7 124 


Christian ‘ F R .8} y J | 4 J ° . -7 27.6 | 21.1 
Clark . J B 8 661; . , é ° . 4 26.7 | 25.9 
Clay ‘ ‘ . -2| J t ¢ 11, . ‘ ° ° -5 10.8 | 43.0 
North Kansas City ce 2.3 2. ‘ ; . 5,733 4. - ° 11.1 | 45.2 
1A Kansas City 
Clinton..... 8). 6) é : 4,765 . , .0 20.1 | 28.8 
Cole..... | . 3] 13.4) 82. 631) .0210| 5,720| 4, : 6 6. 2 14.1 | 39.2 
Jefferson City 32.5) . : . 28). | 1, 6,048) i 7 by % : 12.7 | 41.7 
Cooper i j 5 y é ,622) 5,176 ‘ A ‘ .6 17.2 | 32.5 
| | | 


Crawford . j ‘ ° m ,680) . P 4,227) 3, \ - 4 23.9 | 24.8 4.4 
Dade aid s d ; 9) y 3,980) 3, 5 i y .2 26.9 | 18.1 3.0 
Dallas saeeey o. .7| .0| ,220) . .148| 3,785 . 4 : 1 26.4 | 16.0 30.5| 2.8 
Daviess. ... . ° ° ° e 4,414 e . 0 22.5 | 24.4 36.7 5.5 
De Kalb... [Fz , | ; " j F 4,356) 4, ; y is 4 24.7 | 26.3 39.4) 5.1 
Dent..... ‘ . P J y d 3,787) 3, x a 8 26.0 | 20.1 33.9) 3.5 


Douglas .2| .0053| : ' .. 3,690| 3, ; } ; 5 29.2| 17.0 31.4/ 2.9 8. ‘ 
Dunklin POLS. ve ' 1 . , , 3,718) 3, : ’ 9 24.5) 21.9 34.8) 4.4 10.5| 2.1 
Kennett eoeee 9.6) . 2. : -0038) 1, 4,213 y . . .2 20.7 | 25.6 35.2) 6.2 12. 3.6 16.0 
Franklin Bice ? . : : ‘ 4,808] 4, : ; 4 18.8 | 34.8 43.3| 8.2 15.4| 3.2 12.6 
Gasconade... . ; ‘fe .0| ; . F 4,318] 3, y , t 0 23.3 | 31.0 45.1| 6.8 12.6| 1.4 4.8 
MRE ick dscscies im " ' ¢ 4,693 . , . 2 21.4] 28.1 40.0| 6.3 13.7| 2.4 9.7 
See 8) 0696 4| y . i 4,904] 4, ¥ 4 16.7 | 35.3 41.9| 9.4 17.0| 3.9 15.0 
ASpringfield ; .0584| 34.7] 176,581}. 5,089| 4,437] 4, ‘ ; 8 15.8 | 36.4 42.2| 10.0 17.5] 4.2 15.8 


1 Kansas City is in Clay and Jackson Counties. Before using these figures read foreword, A 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 


460 SALES MANAGEMENT 


KCMO, TV NO. 1 SALESMAN 


: in the nation’s. 18th richest market 


livers a 2-million-plus audience 


Yearly Retail Sales selling, prestige-packed advertising 
$2,868,401 ,000 < 


Katz Agency Represe 


r cent of all homes in the area have 


a's tallest self-su 


TV sets 
undisputed leader in quarter-hour “‘firsts”’ 


top TV movie packages and local personalities 


CBS-TV affiliate 


Meredith Stations Are Affiliated with ‘Better Homes & Gardens 
and ‘‘Successful Farming’’ Magazines 


@ POPULATION EFFECTIVE @ ' The “SM” symbols mark original, exclu- q 
i ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| Con | l 
COUNTIES | | sumer } | Cash 
CITIES | House-| Spend-| Urban | | In 
continued Total | % | holds | ing | Pop. Net | % | | | come $2, 500-3, 999 $4,000-6, 999 $7, ,000-9, 999 $10, 000& over 
(thou- | of (thou- | Units | (thou-| Dollars | of | Per Per v/s % ( / 
sands) USA | | sands) (thous. sands) (000) | U.S.A. Capita Hsid. | C.S.U.) Hsid. | Hsids. . |Hsids. Inc. |Hsids. Inc. |Hsids. inc. | Hsids. Ine. 


MiSSOURI 


Income Breakdown of Households 


— — a See —— —_— ———--'|- --— ——|~ —|-———— 


Grundy 11.8 ” 006s! . ; 5.7] 17,698) .0057| 1,600| 4,425| 4,214) 3,832] 38. 0 | 26.3 3 
Trenton 5.7; .0033} 2. : 9,000] .0030} 1,595] 4,320] 4,320] 4,173 2.1 | 24.6 4. 

Harrison 12.7| 0072 1 3] 2.8 ; .0059 au 4,404) 4,199) 3,663] 37. 0 | 26.8 23.1 | 28. . E ; 2. 

Henry 18.7} .0107/ y i , .0086| 1,423| 4,157) 3,971, 3,608] 40. 5 | 25.9 2 
Clinton 6.1) .00% 2.3] 2.1 9, 556 mt 1,567} 4,155} 4,155) 3,054] 36.6 13.8 | 24.8 3 

Hickory 4.7| 0027) . 6 , 0018) 1,123 3,208 3,28, 2,627] 58, 1 | 26.0 

Holt. 8.3) . 5 : , 0041) 1,849) 5,142) 4,432| 4,167} 36. 6 | 26.1 

Howard... sd. 2 4 2 2.8 0087 1,610) 5,163| 4,179) 4,092) 37. 8 | 22.7 


Howell : 18.1 4 5.7) 4. : . ‘ 3,952) 3,744) 3,226 1.8 
Iron 5s 7.3) .0042) | 2.1) -0024) 1,020) 3,917) 3,544) 3,196 ' ; 1.2 
Jackson. 606.6 7| 241.8) 590.5) 1,303, .4237| 2,148) 6,366) 5,389| 5,742) 15. ’ . : ‘ ' . 7! 8.0 
Independence 7.1) .03: 8.9) 19.9] y .0345| 1,858) 5,612] 5,330| 5,304] 18. i 5.8 
__1aKansas City 520.2 4) 214.1] 1,146,265] .3727| 2,204) 6,573) 5,354) 5,851) 14.4 3.7 18.3 9.9 | 43.7 39.4 8.4 


2 
2 
3 
4 


1 Kansas City is in oe and Jackson Counties. foreword, page 13 
SM Standard (4) and Potentiai (A) Metropolitan County Areas. © SM, 


Ht e 
K C M lee dio. ..Where your advertising 


«investment produces leading results 


Over 6,000,000 . » . a3 billion dollar market 
Radio Listeners . . forcefully beamed at 50,000 watts 


outstanding local personalities sell your 
product 

advanced fidelity transfers a powerful 
eaudio-image 


affiliated with CBS radio : prompt attention to all merchandising inquiries 


5% KCMO-Radio the voice of Mid-America since 1936 


eredith Are Affiliated with ‘Bette 


MAY 10, 1959 


This 
four-leaf 
clover 


CHAN 


INDEPENDEN 


PARSONS 


FT. SCOTT 


UTE 


CE 
PITTSBURG 


is worth 
looking 
over ! 


BENTONVILLE 
ROGERS 
FAYETTEVILLE 


VINITA 
GROVE 


MISSOURI'S 3rd TV MARKET 


150,600 TV HOMES* 


Lucky KODE-TV, Joplin, Mo., is 28% taller, 29% more 
powerful than the nearest competition. And KODE-TV 
covers: @ a 4 state area e 150,600 TV Homes e 669,800 
people with $776,919,000 buying power. 


KO D E -TV sae ge uf a 


JOPLIN, MISSOURI 
_ Represented by Avery-Knodel + A b 


of the Friendly Group 


| 


"TV Mag.,Jan.’S9 rx | 


Cont. from page 460 


City County 


Audrain 
Randolph 
Newton 
Vernon 


Mexico 
Moberly . 
Neosho 
Nevada 
North Kansas 
City 
Overland 
Poplar Bluff 
Richmond 


Clay 
St. Louis 
Butler 1. r 


17.2 


Heights 


St. Louis 


Rolla Phelps 16.7 


NUMBER OF OUTLETS 


Pettis...... 
. ee 
.. Greene... 
. St. Charles. . 


. St. Louis. .. 


Wellston. . 


St. Louis. ... 
. . St. Louis 


29.0) 
12.2 


12 


JM 
COUNTIES 
CITIES 
(continued) Total % 
(thou- | of 
sands) | U.S.A. 


Jasper 
Carthage 
2A Joplin 

Jefferson 

Johnson 


0073 
0244 
.6380 
0157 


Knox 

Laclede 
Lebanon 

Lafayette 


Lawrence 
Lewis 
Lincoln 


Linn 

Livingston 
Chillicothe 

McDonald 


Macon 
Madison 
Maries 


Marion 
3Hannibal 

Mercer 

Miller 


Mississippi 
Moniteau 
Monroe 


Montgomery 

Morgan 

New Madrid 
{Sikeston 


0198 


2 Joplin is in Jasper and Newton Counti 
8 Hannibal is in Marion and Ralls Coun 


POPULATION 
ESTIMATES, 1/1/58 


| sande) ene sands) 
0474) 


EFFECTIVE 
BUYING INCOME— 


JM 


ESTIMATES, 1958 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| | Con- | 
| sumer | 

House- Spend-| Urban 
holds | ing Pop. 

| (thou- | Units (thou- 


Income Breakdown of Households 
Cash 


In- 
come 


Per 
Hsid. 


$4,000-6,! $99 w ,000-9,999 $10,0004.over 


Hidde. a. - 


In- 
come 
Per 


C.S.U. 


- 
of | Per 
U.S.A. | Capita 


| $21 500-3,999 
Holds. h3 


Per 
Hsid. 


$0-2,499 
%  % 


Hsic's, Ine, Hsids. Hsids. ine. 


28.5) 
} 4.3] 
15.0 
19.8 
8.0 


23. 8) 61.6 


25.1 
9.3 


es 
ties. 


4 Sikeston in New Madrid and Scott Counties. 


462 


4,484 
4,475 
4,847 
5,092 
5,090 


4,288 
4,094 
4,460 
5,067 
3,541 


32.3 11.7 
32.0 11.6 
29.0 9.7 
22.4 7.0 
40.2 16.0 


4,119) 
4,096 
4,458 
4,794 
3,743 


25.0 
24.6 
23.5 
21.1 
22.7 


19.1 
19.0 


32.1 
33.5 
34.4 
41.2 


41.2 
43.4 
40.7 
45.3 
39.0 


14.1 
13.0 
15.7 
18.6 
14.5 


3.4 
3.2 


13.9 
13.0 
17.2 
15.2 
11.4 


| 4,230) 4,230 
4,005; 3,873 
4,180) 3,954 
at 4,478 


34.2 | 
36.5 | 
37.3 
42.7 


39.5 
42.8 
37.8 
29.6 


15.9 
18.3 
14.5 
10.4 


28.6 
26.6 
26.3 
24.7 


10.2 

9.6 
10.8 
15.7 


15.3 
11.5 
15.9 
12.8 


4,087| 3,921 
4,617, 4,025 
4,168) 4,168 
4,460) 4,135 
4,920| 4,327 
5,470) 4,174 
3,663) 3,493 


39.2 
39.0 
39.0 


16.8 
15.4 
15.6 


27.3 
23.6 
25.4 


41.3 
39.3 
38.5 


11.3 
14.2 
12.9 


838 85 


oe = 
2s 
=sen 


35.4 
35.7 
31.1 
49.7 


13.7 
12.8 
10.2 
24.8 


23.8 
24.9 
23.1 
26.6 


15.3 
14.8 
16.2 

8.1 


34.7 
35.8 
35.2 


BS 


4,044) 3,878 
4,537| 4,238 
3,929) 3,929 


41.1 
36.4 
45.8 


17.6 
13.7 
21.5 


26.3 
22.7 
27.6 


38.6 12.4 
14.3 


aT 


4,899 
4,854 
4,084 
3,788 


4,359 
4,321 
4,084 
3,788 


28.5 
26.9 
44.7 
42.9 


24.7 
24.7 
26.7 
27.2 


15.6 
15.6 
9.6 
9.9 


36.6 
40.6 


4,177| 3,987 
4,087| 3,934) 


| 4,705) ey 3, 


43.7 
41.7 
36.8 


17.6 | 24.1 
18.4 | 26.5 
14.2 | 26.3 


33.7 
41.1 
37.9 


11.2 
9.6 
12.2 


4,174) 4,174) 3,601 
| 3,749) 3,619| 3,079 


| 3,494) 3,191 


40.3 
47.7 
48.8 


16.7 | 26.1 

23.0 | 27.4 

22.8 | 26.1 
| 


37.7 
34.5 
33.3 


5.8 
3.7 
4.0 


12.9 
9.7 
10.1 


24.8 | 20.2 
| 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, pe 


SALES MANAGEMENT 


en TO SELL RURAL MISSOURI — BUY THE MISSOURI RURALIST 


ISSUED ‘ 
A SEMI-MONTH 
“TOP THIRD” |{[IN STATE FARM pode 
FARM INCOME ||| PAPER FORMAT] * missoun” 
STATE AGRICULTURE 


Published by America’s Leading Agricultural Press who also edits and publishes Capper’s Farmer, 
Kansas Farmer, Michigan Farmer, Ohio Farmer and Pennsylvania Farmer. 


SALES OFFICES: New York, Chicago, Cleveland, Topeko and Los Angeles 


TION EFFECTIVE The “SM” symbols mark mark original, exciu- 
MISSOURI JM ESTIMATES. 1/1/58 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. — 


ee Income Breakdown of Households. 


y © % « a) 
. | Hsids. Ine. Hilde. b e Hikes. =. Holds. m. 


40.6 16.5 | 25.1 . ° 1 13.3 6 11.6 
31.5 11.4 | 24.2 ‘ ° ‘ 8 17,2 8 10.8 


$0-2,499 | $2, £00-3,900 $4, $7,000-8,998 $10,00040ver 


34.6 12.3 , é . . 6 14.6 3 17.5 
27.8 8.5 ‘ , . , 9 16.4 -2 22.5 
50.3 25.1 ; A . id 2 8.6 ; 3.3 


A 


40.6 17.7 . . . e 4 12.7 
67.9 31.3 . : ! ; ; 6.0 
47.2 20.4 . ‘i . A 0 11.7 


31.5 11.5 . ‘ ‘ ‘ & 14.7 
31.7 11.4 ° . - . 4 14.3 
28.9 9.9 ‘ ‘ : : -l 15.0 
39.3 16.0 , J . é 3 13.8 

11.6 ‘ 2 | 35. 17.3 


BE88 88: 


— st ot ot 


o 
ws 
wo 


35.6 12. 8 19. 3 36. 3 14.4 
31.5 10. 7 1. 6 36. 2 18.1 
49.0 22. 5 26. 0 33. 4 8.7! 


—_~_— ~_—_—— 
82 883 
2 


43.7 ; . ‘ ° . ‘ 9.9 
45.2 J 
34.0 


30.0 10.1 | 23. 6 | 33. ' 2 16.8 
26.3 8.4 | 22.0 14.9 | 36.6 41. 5 18.0 | 
35.9 14. .0 21.5 | 20.4 40. 1 12.9 | 
56.1 30. 1 27.5 | 16.6 31. 3 6.5) 
52.4 27. 1 27.4 | 18.7 34. 0 8.2| 
22.5 7. 6 13.7 | 41.6 46.2 | 11.4 19.2 
| 5, 636) 4. 769) 19.4 5.8| 19.1 12:1 | 44.4 46.8] 12.7 20.4 
3, 21) 3,821] 1 49.6 23.6 | 25.7 26.0| 19.8 33.4) 3.1 8.1 


St. Francois... . iE 2! : j : .0171! 1, 705! 4, 401! 26.86 9.0! 21.1 15.1 | 39.7 47.8! 9.7 17.6) 


2 Joplin is in Jasper and Newton Counties. SM Standard (4) and Potential 


(A) Metropolitan County Areas. 
3 Hannibal is in Marion and Ralls Counties. © SM, 1959. 


Before using these figures read foreword, page 13. 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index and value of farm prod- 
ucts sold are fully protected by copyright. 


Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SaLEs MANAGEMENT, INC 


MAY 10, 1959 


UTEREVISION BUY... 


Now better than ever... 


KSD-TV has added 7,000 square miles to its service area and 
an increased potential of 100,000 television homes with its 
new million dollar tower and transmitter that went on the 
air April 21, 1958. The tower, 1152 feet above ground 
(1649 feet above sea level) is now Missouri's tallest man- 
made structure. 


St. Louis’ FIRST* Television Station with many FIRSTS** 
audience-wise; is FIRST? choice in St. Louis among most 
National Advertisers, has now added a PLUS that puts 
it far out front as St. Louis’ Top Television Value. 


*On the air February 8, 1947. **ARB reports, 1958, 1959. 
"Rorabaugh Reports, 1958. 


ST. LOUIS POST-DISPATCH TELEVISION STATION 


KSD-T W.. 


Affiliate REPRESENTED NATIONALLY BY NBC SPOT SALES 


POPULATION EFFECTIVE _ i> iN gentain dani aeineil dais 

MISSOURI ESTIMATES, 1/1/59 BUYING INCOME— - @D ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con- . 
COUNTIES ieniae Income Breakdown of Households 
CITIES House-, Spend-| Urban 


continued ) Total { helds | ing Pop. Net J | $0-2, 499 | $2, 500-3, 998 | $4,000-6, 999 $7, 000-9, 999 ‘10, 000& over 
thou- of thou- Units | (thou- | Dollars Por | Per | Per | 


sands) | U.S.A. | sands) (thous.)| sands (000 U.S.A. Capita) Heid. | | C.S.U. Hsid. Helds. rm | Hsids. z | Helds. h 2 Hsids. Inc. | elas. Zz 


3 | 


58t. Louis 1,489.9 .8518 
Clayton 19.1 0109 
Ferguson 16.8) 0006 


-5 1,360.4] 2,931,213). 1,967! 6, m 5, — 5,897] 15.1 3.8 | 6 9.4 | 42.8 38.3 16.0 21. .6 26.7 
5 72,062) .0234) 3,773/12,424| 9,48211,475 12.1 | 19.7 13. 70.9 
696 1,827| 6,673) 6,531| 6,441] 10. 5 | 13. .4| 45.6 37.5 | 20.8 25. 6 27.7 
7,985; .0124) 1,817) 6,664) 6,127) 6,269} 10. y ; , 6 40.0 | 20.1 25.8| 8.5 25.0 
195.0206 84| 7,642] 6,757) 7,125) 11. 3 | 13. t 8 30.2 | 21.0 23.7 | 13.9 37.9 

| 5,788| 5,961] 11.9 3. : ; -3 42.0 | 18.8 25. 3 21.9 

| 5,808) 5,889] 13.2 3.3 | 14. ' 6 42.7 | 16.9 23. 4 23.0 

| 6,846) 7,576] 10. . ‘ 4} 40.6 28.5 | 22.1 23. 2 41.7 

5,172) 5,639] 14.9 3.9 | 18. 3 el 41.4] 15.4 21, 1 22.4 

26.6 | 19.9 21. 8 44.4 
4 ‘ 25.8 | 21.0 21. 3 46.3 
Wellston 2 0070 3.8 3 21, .0070| 1,761) 5,655) 4,997, 5,252) 14. d 6 i1.8| 47.9 48.2] 13.8 21.1] 4.6 14.9 
Ste. Genevieve 0067 : ‘ ; ; 4,581 4,284] 30.3 10.5 5 18.0 | 32.7 40.4| 8.9 16. 6 14.4 
Saline 0147; 7. : y ; , } 4,328| 4,132] 32.2 11.6 | 24.5 18.8 | 32.4 41.3| 7.6 14.8| 3.3 13.5 
Marshal 5} 0060 3.3 2 7,652) .0057| 1,681) 5,349) 4,203) 4,532] 26.0 8.5 | 23.3 16.3 | 37.7 43.9) 8.9 15.8) 4.1 15.5 
Schuyler 0024 j : ,990| 3,990) 3,287] 43.3 19.6 | 28.4 27.3 | 22.6 36.4) 4.2 10. 5 6.4 
Scotland 0040's 2 ’ ; ! ‘ 3,905) 3,285] 43.9 19.9 | 26.1 25.1| 24.7 39.9! 3.9 9. 4 6.6 


o 


Jennings 20.9 0119 
Kirkwood 29.4 0168 
Maplewood 14.0 0080 
Overland 20.0 0114 
Richmond Heights 7.2 0098 
Ast. Louis 72.2 4986 


University City 57 0326 


=“ <3 
ee ee ee 


Webster Groves 2 0166 


=) 


5 St. Louis County combined with independent City of St. Louis. SM Standard (4) and Potential (A) Metropolitan ‘ani Areas. 
© SM, 1959 Before using these figures read foreword, page 


ST. LOUIS' NUMBER ONE NEWS A 


delivers top sales results with... 


1. St. Louis’ largest news staff—nine experienced news men 
equipped with the best and largest available selection of 
news-gathering facilities. 

. KSD-RADIO's roster of popular LOCAL programs. 


. St. Louis’ top air sales personalities—Ed Wilson, Russ David 
and Bill Crable. 


. NBC's outstanding variety programs and famous “News- 
on-the-Hour" 


. KSD's live audience, most merchandisable program—Russ 
David's “Playhouse Party’. 


. The largest consistent coverage—serving 72 counties—with 


KSD's 550 spot on the dial. 


BASIC 
AFFILIATE 


ST. LOUIS POST-DISPATCH RADIO STATION Nel 


rnin woes ighomm/iin Arde gl: 
KSD-RADIO 550 on every ial 
REPRESENTED NATIONALLY BY NBC SPOT SALES ; : 


464 SALES MANAGEMENT 


MADISON CO. 


ST. CLAIR CO 
105 people 
per sq. mile 


THE CITY ZONE (gray area, above} 


POPULATION 1957 
1,556,964 or 81% of 1,932,800 


(City of St. Louis and 4 surrounding counties) 


RETAIL SALES 1957* 
$2,087,038,000 or 88%, of $2,371,018,000 


(City of St. Louis and 4 surrounding counties) 


CITY ZONE COVERAGE 
Sunday Circulation (12 MONTHS) 
ABC AUDIT REPORT 9/30/57** 
POST-DISPATCH 344,800 75% 


(3 out of 4 homes) 


Globe-Democrat 209,319 45%, 


Daily Circulation (12 MONTHS) 

ABC AUDIT REPORT 9/30/57** 

POST-DISPATCH 311,665 67%, 
(2 out of 3 homes) 


Globe-Democrat 207,083 45% 
MAY 10, 1959 


ST. LOUIS CITY ZONE 
The HEART of the Metropolitan Area 


Here in the rich, productive city circulation zone of St. Louis live 
81°%, of the people who spend 88°/, of the money. 


Here in this primary market the ST. LOUIS POST-DISPATCH 
reaches 3 out of 4 homes Sunday, 75%/,, and 2 out of 3 Daily, 67%. 


Here the ST. LOUIS POST-DISPATCH reaches more families, sells 
more goods and produces for the advertiser. This is a very responsive 
market, accounting for 88°, of the $2,371,018,000* retail sales of 
the entire metropolitan area. 


Here the ST. LOUIS POST-DISPATCH offers the advertiser the most 


thorough and most economical coverage available. 


For sales penetration . . . you need the strength and stability of the 


ST.LOUIS POST-DISPATCH 


The Selling Force Behind St. Louis Business 


*Source of 1957 Sales . . . Estimates From Sales Management 5/10/58 
POPULATION: St. Louis Post-Dispatch Estimates From Figures of City of 
St. Louis and 4 Surrounding Counties; Sales Management, 5/10/57. 
**(Latest ABC Audit Report Available) 


MISSOURI 


RETAIL SALES MAP 
PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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Copyright by 


EFFECTIVE 
BUYING INCOME— 


Con- | | | | 
sumer | 

| House-| Spend-| 

Total oA holds 

(thou- of | (thou- 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


| — 


l 
| $2,500-3,989 


POPULATION 
ESTIMATES, 1/1/59 


BY) JM 


MISSOURI ESTIMATES, 1958 
COUNTIES 
CITIES 
continued) 


Urban 
ing Pop. Net | & 


$4,000-6,999 
Units | (thou- | Dollars | of Per | Per % Te 


$7,000-9,999 


4Sikeston 
Shannon 
Shelby 


Stoddard 
Stone 
Sullivan 


Taney 


sands) | U.S.A, | sands) | (thous.) 
8.8 
5.0 
2.0 


0175) 
0090 


9.9) 


4 Sikeston is in New Madrid and Scott Counties. 


466 


sands) 


(000) | U.S.A. | Capita 


=| — 
-0122) 1,224 
1,318 


37,440] 


11,310 


1,429 


1,042 
1,065 
1,369 


| 1,142 


1,012) 


Held. 


4,255 
4,310 
3,922 
4,009; 


3,812 
3,748 
4,192 


25.2 
24.9 


24.6 
26.1 


26.8 
25.2 
26.3 


22.4 | 25.3 


£0 0 
Hsids. Inc. 


20.2 
19.4 
30.0 
24.5 


26.2 
27.6 
25.5 


25.1 


“€ 7o 
Hsids. Inc. 
30.9 
$2.1 


41.3 
41.8 
31.2 


/€ ‘0 
Hsids, Inc. 


7.1 14.5 
7.4 14.7 
1.3 4.2 


15.4 
24.7 


21.9 
19.0 
22.8 


21.5 


38.7 
35.7 
34.5 
37.1 


35.7 


5.4 12.9 


3.6 
2.8 
3.7 


3.5 


8.9 
7.9 
9.1 


© SM, 


1959. 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


MINNEAPOLIS 


auus-cHaumers® AMAGLINE 


FORD TRACTORS i 
DU NT CERESAN 
(66) Philgas «albania DEKALB SEED CORN 


QUAKER OATS 
PHILGAS 


CITIES @ SERVICE ea 
: SANTA FE 
Tas & / FRIGIDAIRE 


Put] tn the bag with he big . SPARK me PRINCE ALBERT 


AMERICAS SI COVERS 
ABLEST TRUCKS 1 / NDARD vig 


QUPIND ceresan: » FARM ae 48 TONS AMERICAN CYANAMID 
ToeTare? Sead Disinfertante : AUREOMYACIN 
CHAMPION SPARK PLUGS 
MINNEAPOLIS-MOLIP 
AMER 
AMMO-PHOS | 
Ck 
STEEL BL 
NUTRENA FEEDS 
WINSTON CIGARETTES 
FLEISHMAN’S YEAST 
SANI-FLUSH 
SHEFFIELD FENCING 
WEIRTON STEEL ROOFINGS 


America's Top-Bracket Farm Merchandisers G. M,C. TRUCKS 


PAY-WAY FEEDS 


Prefer Weekly Star Farmer! FARMHAND 


FARM EQUIPMENT 
’ P ; : . Jj. R. WATKINS FEEDS 
Above is a list of some of the products advertised in current issues of Weekly Star D-X GAS AND Oll 


Farmer. They are big sellers in Missouri and Kansas. Dealers who handle them enjoy LUBRIPLATE GREASES 


the benefit of widespread consumer acceptance. B. F. GOODRICH 
: : 5 : . ‘ ASTER-MIX FEEDS 
Quantity sales are the result of quantity circulation. In Missouri and Kansas, Weekly FORD TRACTORS 


Star Farmer reaches thousands more farm homes than any other farm publication—and SPENCER CHEMICAL 


it sells the most goods to farmers. FERTILIZER 
CITIES SERVICE 


In line with its circulation leadership, Weekly Star Farmer prints more classified ad- DANNEN FEEDS 
vertisements than the two leading state farm papers combined. There is no sounder test ALLIS-CHALMERS 
of publication influence than the way farmers spend their own advertising dollars. Same UNION FACIES 

Paige pea a OYSTER SHELL 
with implement dealers. They place more advertising in Weekly Star Farmer than any- DE SCRE Cal 
J . . > 

where else. SWEET LASSY FEEDS 


If you sell the rural market, you can make faster sales and quicker profits with SHELL CHEMICAL 
NEW HOLLAND 


Weekly Star Farmer. It is the No. 1 farm buy in prosperous Missouri and Kansas. It FARM EQUIPMENT 
lays down mass coverage where farmers are making more money, raising more live- CHEVROLET 


stock, growing more crops, buying more equipment. ALBERS. FEEDS 
BUTTERNUT COFFEE 


Ask for circulation survey showing exact number of Weekly Star Farmer readers in MOTHERS OATS 


Missouri and Kansas. 


LARGEST America's Largest Farm Weekly 
cocu.anen | Winekay Star Farmer 


in Missouri and Kansas 


of any farm publication eae 


MAY 10, 1959 


NAEGELE 
An Active Marketing Force [RRXGIRESg ire 


. representing 
in Select sLWAUKEE =, aDISON + ST. LOUK 
MINNEAPOLIS ST. PAUL © WICHITA 


Metropolitan Markets saa fail tesla JB dicen 


LOUISVILLE * LEAVENWORTH 


OUTDOOR ADVERTISING CO. a wikia ave 


Milwaukee 8, Wis 


» POPULA {TION EFFECTIVE SM The “SM” symbols mark original, exclu- 
MISSOURI ESTIMATES, V1 58 BUYING INCOME - ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


~~ | Con- j es 
COUNTIES | Pa | Cash Income Breakdown ef Households 


CITIES Spend- Urban in- | In- | 
(continued) Total / ing Pop. Net | &% come | come | $2,800-3,980 | $4,000-6,990 $7,0 000-9, 1999 | ‘0, 000& over 
(thou- of { Units | (thou- Per | Per | Per % % | 

sands) | U.S.A. (thous.)| sands) 000) | USA. Hsid. ‘Holds, ine. Hotes. Inc. Hols. a. Hsids. 2 


Texas 17.9, .0103 . 5.5 ’ . ,095, 3,630) | 2,947] 50. ° . 2.8. 7. 6 | | 8 3.6 
Vernon 21.5, .0123 ° 7.6 8.5) , -0097| 1,396) 4,616) 3,948) eo . ° ° -2| 6.8 14.6; 2.6 10.6 
Nevada 8.5) .0049 p 3.8 7; 0048) 1,747) 5,120) 3,907) 4,259) 9.1 


Warren : -0042 , ‘ ° < 1,320) 4,247) 4,247 3,677] 
Washington . -0078 . ‘ ° d 948) 3,611) 3,418) 3,024 
Wayne . -0053 . ; : ° 998 3,868 3,438) 3,019) 


Webster 1} .oost) 4. . 0051} 1,126) 3,782) 3,610, 3,050] 48.1 23.4 | 27.7 28.6 | 
Worth 7 027} 1. . 0020) 1,324, 4,148) 4,148) 3,482] 40.1. 17. 1 25.5 | 25.3 
Wright 1) 00754. 0049) 1,137) 3,634) 3,548) 2,932) 63.3 27. 6 26.6 | 17.8 


Total Above Cities 2,200.6) 1.3093) 724.7 7 4,511,818) 1.4669) 1,970) 6,226) 5,135) 5,552 


—_ ; nh! } 
State Total 4,310.5) 2.4644/1,340.5 1,632.2 2,814.7] 7,387,247) 2.4018) 1,714 5.511 4,821) 4,888] 25.6 7.8 | 21.1 13.6 | 36.3 


POPULATION © {a | POPULATION 
JM ESTIMATES, 1/1/59 GD ESTIMATES, 1958 | SM ESTIMATES, 1/1/88 
Con- % oe pi: | mpltien ie —_—t 
sumer } le | | sumer | 
House-| Spend- Urban | House-| Spend-| Urban 
hold ing Pop. Net = } Total Q, hold ing | Pop. | & 
of | (thou- Units thou- Dollars of | Cap-/|H’se- thou- | of | (thou- Units | (thou- Cap- H’ 
U.S.A. sands) (thous.)) sands 000 U.S A.) ita | hold sands) U. s. A. sands) | (theus.) sands) USA.) ite hold 
Joplin .3) .0643) 37.6) 39.4 69.4) 166,267) .0541|1,481)4, 422|| Springfield... -| 121.8) .0696, 40.4) 44.0) 191.0) 198,135 -0644)1, 627 4,904 
Kansas City ,039.2) . 340.3 361.9 892.3] 2,119,891 .6892 2,040\6,229) -——— —_—S$§?$_$ || | 
St. Joseph..... |. 32.5 37.4 93.9} 178,663 pa on See 4/1.9675|1 088.0 1,218.3 2,901.7] 6,506,465 2.1447/1,917/6,074 
St. Louis ,065.2/1. 635.2) 715.6 1.735.1 3,983.500)1. 2789)1,906'6, 183 


RETAIL SALES— JIM ESTIMATES, 1958 


Per a 

COUNTIES i . Hsld. Buying | Index 
CITIES | Retail Power | Quality | of Sales 
($000 ‘ Sales index | Index | Activity ($000) 


Adair , ‘ 3,188 , 85 ¢ 2,490 

Kirksville aol 07 g 100 < ° 1,970 
Andrew . d 2,397 ‘ 82 
Atchison d 4,096 ‘ 100 


Audrain. . . , ° ‘ 100 

Mexico. . 21,77 ‘ 113 
Barry : ‘ ° d 80 
Barton... . ‘ ‘ ‘ 89 


Rotes d r J 89 
venton d ‘ ; ‘ 76 ¢ . 
Bollinger ’ : , 65 105) P 651 

| | | | 
Boone ’ 0268 ‘ 3,812) 4,563 3,644) 2,757 | 5,079 4,561 2, 
umbia 44,860 0223 .0259 , 534) 3,079 3,909 3,431 2,201 ,0: 3.065 3,810 1,891 


SM Standard (4) and Potential (4) Metropolitan County Areas. ‘ : Before using these figures read foreword, page 13. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


services,cha el 4 nc ‘ otfebs vast 
audienges and’ handsome new 


A PRETTY PICTURE: BUS AUDIENCE LEADERSHIP... BROAD NEW COVERAGE! 


sales gpporttinities! KMOX-TV | 


REPRESENTED BY CBS TELEVISION SPOT SALES 


METROPOLITAN AREA 
% Population 102,900 
* Effective Buying Income $178,663,000 


t.Joe,Mo. 


Only NEWSPAPERS Can Give You 


TOTAL SELL! 


CIRCULATION 
Daily M & E Over 90,000 
Sunday Over 50,000 


ST. JOSEPH NEWS-PRESS 


St. Joseph Baz (ED 


. « Kelly-Smith Co. 


s Manegement 1959 Survey of Buying Power National Representatives . 


MISSOURI 


The “SM” symbols mark original, exclu- 


RETAIL SALES— JIM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
continued) 


Per 
Hsld. 
Retail 
Sales 


Buying 
Power | Quality 


Index 


Index 
of Sates 
Activity 


Eating & | 


= 
Places 
($000) 


| 
General | 
Mdse. | 
($000) | 


Auto- 
, Motive 
($000) 


Gas 
Stations 
($000) 


Drugs 
($000) 


Index | 


Buchanan ’ | 3,641 d | 99 98 
ASt. Joseph ‘ 522 | . 05 100 100 
Butler 3,055 A | 73 75 
Poplar Bluff 27,582 ; | 92 129 


8, 675| 
7,602) 
1,946) 


20 ,067 7,396 5,749 
19,847 4,928 5,679 
6,747 3,486 876 


6,700 752 


Caldwell 3,162 d 100 
Callaway é 3,032 d 69 

Fulton 2, ‘ | 97 
Camden 


2,171 134 
2,763} 587 
} 2,403] 76 
3,532 | . | 88 | | 116 


Cape Girardeau 4,861 


0205 
.0084 
-0012 


Cape Girardeau 
Carroll 
Carter 


3,642 
1,826 


Cass 
Cedar 
Chariton 


-0120 
-0057 
0074 


3,728 
3,543 
3,375 


Christian 
Clark 
Clay 
lNorth Kansas City 


1,24 Kansas City 


2,238 
2,893 
5,225 -0552 


-0166 


Clinton 
Cole 
Jefferson City 
Cooper 3,000 
Crawford 
Dade 
Dallas 


3.322 
2,311 
3, 268 


Daviess 
De Kalb 
Dent 


2.654 
3,141 
3,428 


Douglas 

Dunklin 
Kennett 

Franklin 


2,583 
3,537 


3,662 


Gasconade 
Gentry 
Greene 
ASpringfield 
Grundy 


-0062 sal 
.0051 522| | 367 
.0677 20,045) 6,340 
0598 0: ill 17,789 8,959) 6,195 
.0065 110 1,526 443) | 479 
0041 246| «(194 1,228! 443) | 539} 390 
.0070 | 129 ; 777| «1,179 164 364 
1 General merchandise sales include sales of ‘‘non-store retailers.” This category was 

included in the 1948 Census and is particularly significant for cities listed in the 


editorial introduction, starting on 4 13, under heading ‘‘Mail Order.” 
2 Kansas City is in Clay and Jackson Counties, 


3,219 
’ 3,452 
0719 3,575 
0646 
0075 
0064 
.0087 


3,752 
Trenton 


Harrison 


4,268 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read = ey 
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“SM” symbols mark original, exclu- 
MISSOURI RETAIL SALES— GYD EsTiMATES, 1988 ee ee BALES MANAGEMENT. 


Per Eating & Furn.- 
COUNTIES / Hsid. | Buying Index Drink. Heuss- Gas |. 
Retail | Power of Sales Places ; App motive | Stations | Hdwre. po 
Sales | Index Activity ($000) (9000) 


3,538 -0098 105 1,292 1,008 
0045 214 742 i 556 
1,814 -0019 56 155 : 102 
3,980 F 102 
2,443 


4,448 
2,569 
249,413 

7,426 
239,781 


14,033 
1,811 
10,975 
3,044 
1,026 


245 
2,406 
2,143 
1,733 


— 


1,190) 
616 
2,122 


1,818 
2,045 
1,873 
2,657 


Livingstone 
Chiilicothe.......... 


=S38 S88 S888 


~— 


14,419 
17,777 1,760 
8,892 
4,503 


34,458 
26,333 

5,390 
12,496 


ER22 828 8288 885 


z22S8 sea 8 


14,492 
10,039 
11,975 


12,163 . 3,686 
10,785 . 3,852 
19,835 . 2,254 


28 509 ’ 3,133 


16,303 
21,627 . 2,923 
14,198 
7,631 . 2,725 


7,377 ’ 2,544 
4,435 - 2,218 
26 ,647 . 2,358 


12,915 . 3,914 
39,944 . 3,145 
36 ,004 
27,122 ’ 3,616 
19,821 


—_ 


88S esse 8888s e222 


18,787 A 3,184 
24,638 . 3,733 
14,199 5 3,021 


15,828 ’ 3,957 
7,568 ° 2,911 
5,916 . 2,689 


26,732 A 3,384 0130 . 5,203 
22,221 d - 0092 . 4,985 
13,299 . 2,463 -0076 2,626 1,075 
3,468 5 2,477 -0020 ‘“ 1,021 289 


2 General merchandise sales include sales of ‘‘non-store retailers.” This category 4 Hannibal is in Marion and Ralls Counties. 
was included in the 1948 Census and is particularly significant for cities liste in 5 Sikeston is in New Madrid and Scott Counties. 
the editorial introduction, starting on e 13, under heading “Mail Order.” SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Kansas City is in Clay and Jackson Counties. Before using these figures read foreword, Pe 13. 
8 Joplin is in Jasper and Newton Counties. © SM, 1959. 
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buy St. Louis 
la Card* *KTVI RATE CARD... 


your lowest 
cost per thousand 


TV buy in St. Louis 


cl 


CHANNEL ST. LOUIS 


JS The “SM” | symbols mark “original, exclu- 
MISSOURI RETAIL SALES— M ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
= 4a i (i | n re | Lumber- 
COUNTIES % L Buying Index | 3 Auto- | Gas Bidg. | 


CITIES ‘ Power Quality of Sales | . q motive | eee Hdwre. | Drugs 
continued $000 . S.A. Index Index Activity | ($000) | ($000 ($000) | ($000 ($000) ($000) 


Ripley ; ' ; 64 | 36) 407/ 245 

St. Charles ; y " : ,928) E 8,666 3,899) 5,592; 1,170 
St. Charles 2 2 406 798 562! i i 5,769/ 1,934) 3,718) 

St. Clair y d j | 1,704) 383) 


St. Francois P 0159 A 0177 ; i ,537) 308) 5,894) 2,736) 
6St. Louis ; 9174 : 9221 76, 1 . .152| 295,509) 138,063) 
Clayton 12 0602 0319 29% 553 27 , 789 4 38, 2% : 3, 20 , 963! 
Ferguson 0169 0120 76 408! 9} 2,93 910) 322] 4,944] 
Jennings 9,543 0097 0115 97 8: ,05: i 9: 2,101 
Kirkwood 35 0217 .0203 ! 2 2, , 2,493) 01: 963) 13,340) 
Maplewood 247 0240 0134 3 , 682! if ,338) 3, ; 21 ,073| 
Overland 21, 436 0107 O111 ( . 161) : ; 2,18 2: 956) 
Richmond Heights f 0058 0104 5 |llCSS 2 ; { ‘ 89 1,702 
ASt. Louis 17 2 5850 5536 246,3 ' 248 485! : 77, 189,589) 
University City 30, 57 0197 0347 73 2, 5, y 81: 3,352} 
Webster Groves 32 0160 0195 
WV ellston 22 , 342 Olll 0082 
Ste. Genevieve 


Saline 
Marshal! 

Schuyler 

Scotiand 


Scott 
5SSikeston 

Shannon 

Shelby 


Stoddard 
Stone 
Sullivan 


Taney 
Texas 
Vernon 


Nevada 


Warren 
Washingten 
Wayne 


Webster 933! 


Worth , 358 : 497) 
Wright . ‘ 2,266) . 823) 


Total Above Cities 3,416, 75 1.7015 1.5057 5 : 720,687! 231,425, 688,725| 221,850} 183,553} 616,835) 186,527, 192,924) 144,198 


Stats Total 5.072.544 2.5261 | 3,784 | 2.4516 a _|_ 135,288) 329,794 819,323 259,775 241,853] 860,268 421,964) 375,315! 195,798 


5 Sikeston is in New Madrid and Scott Counties SM Standard (4) and Potential (A) Metropolitan County Areas. 
6 St. Louis County Combined with independent City of St. Louis © SM, 1959. Before using these figures read foreword, page 13. 
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BOOK OF CARTOONS 


Think what selling 
would be like 
without this book 


If up until now you've muddled through without Sales Management's book of sales-wise 


cartoons, well, all the more credit. 


But with this book of shoptalk humor, Sales Management opens up heretofore unchar- 
ed areas of spoof, based upon call reports, travel allowances, sales charts and recal- 


citrant boards of directors. 


The whole thing is done up in 118 cartoons, the most articulate form of discourse, cer- 


tainly the most penetrating. 


Sales Management's new book of cartoons, as thick as 20 of your annual reports (and 
perhaps 20 times more fun) takes you up and down the keyboard of business humor, 
from the tyro salesman’s plight (Now, Bentwick, about your selling—I feel you should 


do some!"’) to outer space con- 
quests (‘Think of it, Perkins— 
on the moon—not a single ter- 
ritorial conflict!’’). 


We recommend this volume 
as an anti-stress antidote, for 
you, your wife, your sales- 
men, your customers. 


What we're trying to say is, 
most of these pen-and-cap- 
tion caprices are funny. 


If you order only one copy, 
you'll be sorry, because it’s a 
collection too good to keep to 
yourself. In fact, the coupon 
sent to us, will assure 

you and your business asso- 
ciates of an afternoon off. 

MAY 10, 1959 


Sales Management 
630 Third Avenue 
New York 17, N. Y. 
Gentlemen: 


Put us down for 
Cartoons. 


Prices: $3.50 per copy up to 11 copies 
2.50 per copy 12 to 99 copies company unless 
1.50 per copy 100 or more copies otherwise requested) 


Name Title 
Company 
Address 
City 
Check enclosed. 


copies of Sales Management's Book of 


(All bills rendered 


SM The “SM” symbols mark 
MISSOURI RETAIL SALES— & ESTIMATES, 1958 sive estimates by SALES MA AGEMENT. 
COUNTIES . | Buying Dri Heuse- Gas 
CITIES Power lity Food Appl. | motive | Stations | Hdwre. | Drugs 
ndex ($000) *$o00) ($000) ($000) ($000) 
93 29,166 K 5,721} 4,883 : 14,554 3,643 
114 289,325 316,746] 83,834] 61,313 96,957 72,692 
580 99 27,243 14,715} 8,305) 8, 7,396 6,749 
1.2339 105 634,832 362,094] 127,781] 124,888 ¥ 188,833 86,723 
.0677 97 30,947 20,045} 9,044 9,047 , 12,770 6,340 


s.....1 4,216,623 | 2.0998 , 2.0957 107 1,011,613 728,942| 234,685; 208,491 320,610| 252, 168| 175,147 


M 0 NT T AN N J —— (Other Mountain States: Arizona, Colerad The “SM” symbols mark original exclu- 
Idaho, Nevada, New Mexico, Utah, Wyoming. ] sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


les 


sud} 


Food 


City 


Aunsond 
Billings 
Bozeman 

Butte 

Glasgow 
Glendive 
Great Falls. . 
Harve . 19 32 


267 
230 
143 
158 
140 
336 


SSasss 


Baa Bese | Pt 
| 
BRweeBoe BS Auto. 


13) 


POPULATION EFFECTIVE 
ESTIMATES, 1/1/88 BUYING INCOME— 


| Con- 
COUNTIES Oe | 4 


CITIES %, | holds | ing | Pop. $0-2,498 . ee $4,000-6,999 | $7,000-9,989 ta 
| (thou- | Units Per Per % % 


of 70 ‘o % % 
. | sands) | (theus.) S.A. . | C.$.U. Hides. r% Hsids. Ine. Hsids. Inc. | Hsids. Inc. | Hsids. hd 
Bee & 


39} 2.7, 2.7) 8. 380] 37.1 93.8 | 28.3 22.3 | 24.0 31.6| 6.1 12.2] 4.8 20.1 
30.9 9.8| 26.2 17.6| 27.3 30.7| 8.6 14.7| 7.0 27.2 
31.7 10.7 | 23.5 16.8 | 30.8 36.9| 9.3 16.9| 4.7 18.7 


income Breakdown of Households 


27.3 8.3 | 26.2 16.9 | 30.0 32.2 -1 14.9) 7.4 27.7 
34.9 13.2 | 27.3 21.9 | 28.0 37.6 5 13.2 3 141 
31.1 -7 | 30.6 20.3 | 22.1 24.7 2 13.8 0 31.5 


Cascade.... ‘ d -9) : A , < , 18.6 -9| 19.0 10.7 | 40.8 38.4 4 19.2 2 26.8 
AGreat Falls ’ -0: 6 9.3 . ‘ , 16.0 -1) 17.8 9.7 | 43.0 38.9 -5 19.9 
Chouteau ‘ ‘ F ° ‘ , . A 20.9 -5| 21.1 9.7 | 27.3 20.8 9 16.2 8 48.8 
Custer ‘ ‘ ‘ ° , . A ‘ 25.8 -8 | 22.4 14.6 | 35.3 38.4 8 17.9 
Miles City 3}. 0054 3. 3.5} 7,475). 5,295 ; 23.9 e -4 13.5 | 37.0 39.0 -6 18.6 


Daniets S | . .0| ’ . 5,114 38.6 13.3 | 22.4 16.6 | 25.7 31.8| 7.4 13.9 
Dawson a. 8) 8B. : 5,639 20.9 6.0| 21.8 13.3 | 38.3 39.1 | 12.8 19.8 
Glendive 3.3] 16,691]. 875] 5,961] 5, 5 4.8| 20.6 12.0] 41.1 39.8] 14.0 20.6 

' 5,686 I : * .0 10.7 | 50.3 49.8| 12.8 19.2 
5,792 5, 1721 5, 4 3. 5 10.2 | 51.8 50.3 | 13.2 19.5 


23.4 13.7 | 36.4 34.8 4 16.9 4 28.7 
23.1 13.2 | 32.9 31.4 -5 15.3 -8 33.7 
: 11.9 | 37.0 34.0 0 16.7 0 32.4 
4,776 . -0 | 23.9 16.6 | 37.6 43.5 -2 18.0 7 13.9 
22.2 14.9 | 37.5 42.1 -2 17.5 -7 17.5 


Gallatin . 8) 3) : , d 5,664 t y .4| 20.5 13.0 | 36.4 36.4/ 11.9 19.2] 6.2 22.0 
Bozeman 2.7] 0073] 3.9] ,b07| ,930| 6,284] 4,538] 5, : ; 6 9.8] 39.2 38.8] 13.4 20.2] 7.3 24.6 
Garfield 0} .0012) .7| : d .762| 5,872 -7 10.8 | 22.8 13.9| 19.9 20.4] 8.2 12.8 11.4 42.1 
Glacier : = t . ; d 5,362 56 7.0 | 20.7 13.1 | 38.7 41.1] 11.4 18.4] 6.7 20.4 


Golden Valley -2| 0007) .3| , ; ‘ 6,893 5 8 | 22.0 12.0 | 29.4 27.0| 10.3 14.4 | 12.0 39.8 
Granite. .... Wo .0017} 1. 0} ‘ 588) 4,924 5 9.1| 25.0 17.6 | 34.4 40.4] 8.7 15.5] 4.4 17.4 
Hill... .9} 0097} 5. 2} 10. : : 693) 5,610 6 7.1| 20.0 11.9 | 33.3 33.1] 13.2 20.0/ 8.0 27.9 
OWWO..-0.2cdso0s 3} 0059) 3.3] 3.4) 8, d /822| 5,686 6 6.4] 18.6 10.7 | 35.5 34.4] 14.1 20.7] 8.2 27.8 
Jefferson... ek a] 0023} i : 4,563 2 12.9 | 26.7 20.3 | 25.0 31.9 13.9 21.0 
Judith Basin | .o7] / ‘ 134] 8,840 y 1 3.6/ 19.7 8.8) 31.7 23.9] 14.8 16.9 | 16.7. 46.8 

. 4,211 } 3 15.8 | 29.2 25.5 | 24.6 36.9/ 6.7 12.6| 2.3 10.2 


0184 5,634 ’ ° -9 | 19.4 11.4 | 38.2 37.4 0 20.9 24.4 
0162 92) 5,719 rd ) .5| 19.2 11.1 | 38.8 37.6 5 21.3 +3 24.5 
-0017) 2,067\10,334 ° x 0 | 12.6 6.0 | 35.6 23.7 | 22.4 22.8 0 46.5 
-0054) 1,417) 4,606 ’ ° 2 | 22.3 15.9 | 37.3 44.8 | 9.8 17.8 -2 12.3 


-0021) 1,867) 6,347 . -7 | 22.4 12.4 | 27.2 26.3 | 14.0 19.8 -? 35.8 
‘ ‘ 0028) 1,574) 4,984 ’ ° -3 | 27.6 19.6 | 31.7 37.7) 8.0 14.5 8 18.9 
-0013 e ‘ , ‘0012 1, ‘626 4,675 A A -8 | 31.3 24.41 26.4 34.3! 6.3 12.5 9 17.0 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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4 TETON 


LEDS AND CLARK 


STMAWATER 


Counties end cities on this map 
ere cherted in propertion te net 
Effective Buying Income: Scale, 
218) oq in. equels $1 million. 


Cities chown are these having 
net Effective Buying income of 


MONTANA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


LEE illicit ticdicitiiMialdliMitintictcictctt tt 2606: 6.8 88 8 2 eee ee eee ee ee ee ee ee eee eee ne ee | 


TION EFFECTIVE The “SM” “symbols mark original, exclu- ; 
MONTANA ESTIMATES. 1/1/58 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 


House- In- | 
holds o Net y — ote “ 500-3, 90 | ak 4, 000-6, 908 | | $7, 000-9, 999 ‘0, 000& over 


(thou- thou- | Dollars Per 


r 
sands) (000) S.A, Held. | C.S.U. 4 Hsids. Ine. i. m 


—|- _ 


Hsids. 12, Hols Ie. | Hsids. Inc. 


9} 1.0) 4,229). 4,699) 4,229 24.7 8.6 | 25.8 19.0 | 38.1 47.1 | 9.0 16.8 
14.3) 16. 6} 73,592). 5,146] 4,543 25.9 8.2 | 22.0 14.7 | 36.4 40.7 | 10.9 18.6 | 
8.5) 11. 50,078}. 5,802] 4,432 23.4 6.9 19.6 12.3 | 38.9 40.8 | 12.4 
1.6 1. ; 8,629) . 5,383) 5,076 24.8 7.4 | 22.2 14.1 | 38.7 37.7 | 10.9 


22,911 5,091) 4,981 ° 6.8 | 22.8 14.8 | 39.2 42.5 | 10.9 
15,992) . 5,923) 4,846) 5, . 4.2) 19.9 11.8 | 45.9 45.6 | 13.5 
1,727; . 5,757) 5,757 ° 7.5 | 18.3 11.6 | 40.2 42.9 | 11.0 
8,541) . 5,024) 4,745 A -8 | 22.6 16.3 | 29.5 35.8 | 


15,310). 8,058] 6,959 iy 8 2 8.0 | 36.4 rie 
5,255} . 6,569) 6,569 6 6.9/ 19.6 10.8 | 27.8 25.0 | 
10,316) . 5,158] 4,912 9 6.8 | 21.0 13.8 | 41.4 
: : 4,141) . 5,916) 5,176 5 7.4 | 22.4 13.7 | 35.5 

11.7 ; A 15,775} 0051) 4,264) 4,264 16 13.5 | 29.4 24.4 | 27.1 

10.3) . ? ’ 14,034 5,198] 5,012 2 9.1 | 26.6 18.1 | 30 


11.9) . , . . 16,189) . 5,059) 5,059 . 9.5 | 24.0 16.0 | 29.8 
6.8) . : . 10,241) . 5,121) 4,655 -7 10.0 | 23.0 15.5 | 29.8 
8.0 ‘ . 10,514) . 4,206) 4,044 +1 12.3 | 28.5 23.2 30.0 
7.0) . . 1 10,932) . 5,754) 5,206 ’ 8.6 | 24.3 15.6 31.2 . . ° 4 27.8 
58.6 F : . 104,792) . 4,897) 4,629 : 7.1 | 20.4 13.5 | 41.7 ‘ m 3) 4.1 14.8 
68 0} ‘ | 96,927| . | 5,589 
we 67,965) . 1, 837 5,437) 4,753) 4, ’ 5.8 | 18.9 11.9 | 44.9 | 9.3 6 15.8 
5.6] . 1.7) 1.8 8,835) . 1,578! 5,197! 4,908 10.0 | 24.9 16.6 | 28.2 4/7, . 4 2.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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POPULATION EFFECTIVE The “$M symbols mark original, exclu 
MONTANA BY) ESTIMATES, 1 1 all \ i BUYING INCOME = BY ESTIMATES, 1958 sive estimates by SALES. MANAGEMENT. 


| Con. Income Breakdown of Households 


COUNTIES sumer 
CITIES House-| Spend- oy one | 

continued) % holds | ing | : i & $0- 499 , 

of thou- | Units | (thou-] Dollars f 2 he “sate “ad +4000-4,908 $7,000-9,990 << wm 

U.S.A. | sands | thous.) sands)| (000) . Helds. tne. {Halas | Inc. | Holes, Ine. “Hsia inc. | Hsids. Ine. 


4 


Sweet Grass 2) .0019 F ,617|  .0018) 1,755) 6, 2a) 5. 106) 25.7 r | 25. : 15.8 | 30. 4 3 16.4 | 7.8 28.0 

Teton 1.0040) 2.1 006} 0043) 1,832) 6, 193. 6,193) 5,509] 25.5 6.6 | 24.5 13.5 | 28. | 9.7 13.6/| 11.7 39.8 

Toole 0.0046) 2.5 J (693) .0084) 2, = 6,677) 6,183 14.9 . ‘5 16. ; 8.5 | 42.5 35.6 14.7 18.7 | 11.1 33.7 
| | 


eens a. .0007| 1,786) 7, 023 7,023) 6,513] 13.4 3.0 20.9 9.9 | 40.4 32.2 | 11.2 13.5 | 14.1 41.4 
Valley 9. 0087) 1,612) 6,324) 5,324) 4,819] 24.9 7.5 | 23.4 15.0 | 34.8 37.5 | 10.8 17.6) 6.1 22.5 
Glemen ; "7 , 1,655) 5,187] 4,863) 4,902] 22.0 6.5 | 23.3 14.7 | 37.4 30.6| 11.5 18.4| 5.8 20.8 
Wheatiand a. 0017) 1,830) 6,898) 5,308 5,105] 24.4 6.9 24.7 15.0 | 31.4 31.9| 11.5 17.8, 8.0 28.4 
| | 
wees se. 442, .0008| 1,526) 6,105) 4,884) 4,955] 22.3 6.5 | 23.7 14.8 | 35.6 37.3 12.0 19.0! 6.4 22.4 
Yellowstone. .. 1) 0452 25.4 «(25.5 48. 0464) 1,767) 5,503 5,482 5,258] 20.0 5.5 20.7 12.2 39.0 38.5 | 13.2 19.7| 7.1 24.1 
Billings 0240, 13.7) 15.0 2, 1,966| 6,028) 5,506) 5,628] 16.8 4.4 | 19.3 10.6 | 40.7 37.4| 14.9 20.8 | 26.8 | 


Total Above Cities 277 1588 89.0) 102. j 1,875, 5,850| 5,079 5,304] 19.1 5.2 | 19.1 11.2 | 


State Total 6.3868 211.8 373.71 1 45 882 3728 1 O94 5 418 HoRR anal at 71/229 138 38.2 


POPULATION POPULATION 
ESTIMATES, 1/1/59 JM ) Estimates, 1958 BYLD ESTIMATES 1, ESTIMATES, 1988 


Con- | | 
sumer | | 
House- Spend-| Urban | | 
hold ing | Pop. / ba i . N | om | 
of | (thou- Units thou- | | we Datars of baghe. Hew 
sands) U.S.A.) sands) (thous. sands) on S.A. It le | sands) | U.S.A.) sands) | (thous.)| sands) usa) ita held 


ABillings 79.1) .0462,) 26.45 26.56 46.6) 139, ” 0454) 1, rer, 503 || AGreat Falls... 71.5 -0409) 21.9, 26.6 82.6] 135,353 04401 ,893 6, 181 
AButte- | | } } } 
Anaconda 81.0) .0462, 27.3, 28.2 58.7} 138, sea 0449/1, 708 5,067 || Total Above Areas| 231.6) .1323) 74.6 80.3. 156. | a3. 475 .13431, +785 5, 543 


RETAIL SALES= GD ESTIMATES, 1958 


| Furn.- | 

COUNTIES ‘ . | Buying | Index | Drink. House- | Auto- | Gas 
CITIES of Power wality | of Sales . | Apparel Appl. motive | Stations 
($000 index ndex Activity ( ) | ($000 ($000) | ($000) | 


Beaverhead . | « ’ 0040 103 
Big Horn 0042 
Blaine ’ . ’ . , 286) | 2,187 


Broadwater , ‘ J d 438 
Carbon , ’ . 1,035 
Carter ’ : P e | 99 


| j | } 
Cascade 0 d 510} 9, ; ; ; 17,995) 
AGreat Falls 94,46 0470 .037 23 Yu " 27 , 67. 5S 16,894 
Chouteau ; -0056 ; : d 1,987) 
Custer 0093 ¥ , ; | 4,787 
Miles City 772 f 0067 | | , y , 85: 09% ¢ 4,787 


Daniels 586 , ‘ . y 987 
Dawson 
Gleadive 


Deer Lodge 
, Anaconda 7,500 
See Butte- Anaconda 


Fallon 

Fergus 
Lewistown 

Flathead. 
Kalispell 


Gallatin 
Bozeman 

Garfield 

Glacier 


Goidan Valley 
Granite 
Hill 


Havre 


Jefferson : 3,615 . | } | 117 
Judith Basin J ° 2,924 e | | ene eee | 393 100 
Lake : 3,290 | .0053 434) ; 1,199 248 


Lewis and Clark , e 3,809 .0183 . . 423, . . 3,835 2,440) 1,017 

(Jelena 35,087 | 0175 0164 ,116) 3,323] 3, 2, 24 826 6 3,366, 2,266] 1,017 
Liberty.....-.-+++ ! 9,582 | .0019 | 136 569 1,616 92 
Lineoin ; . i 2,909 -0056 84 , > . = . 1,487 1,232 282 


SM Standard (4) and Potential (4) Metropolitan County Areas ; . 3 Before using these figures read foreword, page 13. 
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When You Look Toward MONTANA... 


JOV Loc 


in 1958 Billings Recorded... 


$1,000,000,000 | cans 


110,000,000 IN cerosirs 


100,000,000 ‘n° sats 


($7,305 per Family .. . 87% ABOVE U.S. average) 


No OTHER MARKET east of Spokane, west of Minneapolis-St. Paul, 
or north of Denver . . . an area greater across, in any direction, than 
the distance from Chicago to New York . . . is so metropolitan, so 
bustling, so free-spending. Billings is the center of a stable trade 
area where the economy is based upon a wide diversification of 
business activity. That’s why, in “recession” 1958 Retrait SALES 


INCREASED 10°! 


But, then, increases in market indices are a habit in Billings. . . 
they have steadily and substantially, climbed upward for the last 15 
years. Today, in the immediate market area of Billings the sales 


potential is greater by 14% than in any other market within a 600 


mile radius. 


GREATER THAN THE DISTANCE 
FROM CHICAGO TO NEW YORK 


Z > 


MONTANA 


FOR FURTHER INFORMATION about e@ BILLINGS GAZETTE 
the big, burgeoning Billings market Rep: Jann & Kelley, Inc. 
contact any Billings advertising e@ STATION KBMY 
medium or its representatives Rep: Avery-Knodel, Inc. 
which is listed in Standard Rate e@ STATION KGHL 

and Data Service. Rep: The Katz Agency, lac. 


MAY 10, 1959 


ih, 
BILLINGS 


is phenominally rich in sales potential 


QUALITY OF 
MARKET INDEX. . . 


SALES PRODUCTIVITY 208 


IN HOW MANY MARKETS of the United 
States will you find such sales oppor- 
tunities? AND—Billings media rates are 
low in comparison with sales potentialities. 


e@ FOOTE OUTDOOR, INC. e@ STATION KGHL-TV 
Rep: Young Television Corp 
e@ STATION KOYN e@ STATION KOOK 
Rep: Forjoe & Co., Inc Rep: Walker-Rawalt Co., Inc 
e@ STATION KOOK-TV 
Rep: Gill-Purna, Inc 


The “SM” symbols mark original, exclu- 
MONTANA RETAIL SALES— JSM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES | y; Hsid, Buying Gas 
CITIES Power 


Food Drugs 
(continued) index 4 Activity | ($000) ($000) 


2 
4 


100 627 
1,420 
475 


Sees S288 268 


BS8e 88a 


Musselshell 


Park a ' 
Livingstone 

Petroleum. .. 

Phiilips 


_— 


. s38 
3: i) 


Pondera 
Powder River 
Powell....... , 


_ 
= 
&& 
ae 
. 


Prairie 
Ravaill 
Richiand 


Roosevelt 
Rosebud. . 
Sanders 


— 


£22 322 2 


828 BS588 S82 BSE 


Sheridan . ° el 1,457 
Silver Bow ( d 19,453 
AButte : 02 i 18,381 
A Butte-Anaconda. . . : £3 , 896 
Stillwater d F 1,120 


ooo 


Sweet Grass cute d d 613 
Teton ; ; i J . ¢ 1,743 
Toole ‘ pbs : d ¢ 2,797 


Treasure. . d m é 244 
Valley , d d 3,743 

Glasgow . , 2,707 
Wheatland ; ’ ° ° 1,220 


Wibaux. ....... ’ ‘ é 398 
Yellowstone. . . R d d 24,062 


ABillings : J d d 19,950 


Total Above Cities 518,233 ‘ ; ! 114,358 55,368 


State Total 877,452 | .4369 


| 4.149 ° 189 ,082 88,195) 79,773 


METRO. AREAS RETAIL saces— GYD estimates, 1958 


A.Billings ‘116,540 | .0580 | 4,588 | .0492 | 109 | 128 | 24,062) 8,927) 11,388 
A.Butte-Anaconda 0452 | 3,321 | .0483 | 98 gs | 25,347} 12,770) 10,244 
AGreat Falis........ 0513 | 4,701 | 04s | 11 | 126 | 20,510) 9,380] 14,483 


Total Above Areas 


__ 310,151 | 1548 | 4,158 | .1400 | 106 | 116 | 69,910] 31,056) 36,195 


N EB R AS K A p= (Other West North Central States: lowa, Kansas, 


_ Minnesota, Missouri, North Dakota, South Dakota.) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 
ard i 
a 
38\8 

50 


v7 


City County 


Drugs 


Alliance Box Butte 
Beatrice......Gage 
Columbus 
Fairbury..... 

Falls City..... 


| 

| 

| 

| 
Lae 
. 


as Drugs 


9 

17 

31 22 
532 170 
27 

5 

" 


—_= 
RHN@ONWGASe Foes 


37 
19 
ba | 1 


= 
wweSSaea 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13 


“Your Guide to the Heart of the Survey—see pages 201-204 


SALES MANAGEMENT 


CHERRY 29 . DAKOTA 


es) Sa ks ra 
"LINCOLN 10 _¢ 
© 


La 
w WASHINGTON 


g 80x BUTTE 


A SHERIDAN 


™~. 
ole 
: “Ym, | KEITH 


PLATTE 


] caroen 


CHEYENNE 


HITCHCOCK 
REDWILLOW 


KEARNEY 


WUCKOLLS 


FRANKLIN 


2] JOHNSON NEMAHA 
PAWNEE RICHARDSON 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 19546 retail sales of $25 million or more. 


EFFECTIVE 
BUYING INCOME— GD ESTIMATES, 1958 


COUNTIES Cash Income Breakdown of Households 


CITIES In- 
come $4,000-6,999 
G % oe oe “ by, 


Per , ) 70 70 
.| Hid. Inc. . | Hsids. Inc. | Hsids, 


Sad 


4,462] 26.1 9.1 /- -0 | 34.7 42.8) 7.2 
4,460} 25. 9.0 , 0 | 35.1 43.3] 7.2 
3,828] 39.7 16.1 . -6 | 23.0 32.8) 6.6 
5,210) 28. 8.3 /- ° 0 24.4) 5.5 


g528 888 8853 


6,772) 22. 5.0 . ‘ ; 4 | 11.8 
6,495 4.2 . s ‘ , 9.9 
3,885 16.1 ° , o ; 4.9 


5,485) 22. 6.3 ° , ° -3 | 10.0 
5,417 6.2 | 23. -2 | 37. : 10.3 
3,708] 38.7 16.1 , . . ’ 5.2 
4,953) 27. 8.6 ; / ° ° 7.6 


2 
eo 
y a 
—-~_—_ — «= 
@eo 
2 28s 
@ 


4,288] 32.6 11.7 ° ° ° 5 6.5 
4,514] 30.5 10.4 | 28. , ° ‘ 7.0 
4,669) 26. 8.8 ° . . ‘ 7.9 
3,643] 39.3 16.7 ° ° ° ‘ 3.9 


. 

~_—-t i 
a 
oc 
ao 


2 888 £853 8925 888 23: 


—eonm —« 


4,368] 26.0 9.2 4 24.4 ; ° 7.4 
4,411] 30.2 10.6 1 22.4 . ° 6.2 
4,756) 29. . -5 19.7 . ° 7.9 


5,104) 28. ° -2 20.7 ; 6.0 
6,161) 17. ° 4 13.6 ‘ -6 | 11.3 
6,914 : 0 10.0 ‘ 14.4 
3,598 4 31.5 ° . 4.6 


52 388 88 


gs 


58 8292 832 823: 


4,626} 25. \s 3 22.9 F ° 8.4 
4,587) 30. 9 19.3 ° ; 8.0 
4,203 4 24.6 | 24.3 ¢ 6.2 


S 
8 
ga3 


4,868) 4,472 -3 | 20.4 21.6 | 32.0 38. 7.9 
4,866) 4,870 26.2 17.7 | 34.7 ° 8.8 


EE 
—_~_— 
32 
28 


© SM, 1959. Before using these figures read foreword, page 13. 
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Best 6O sec. Buy in Omaha! 


KETV’s 9:35 P.M. Movie Masterpiece 


Nov. 58 ARB cumulative rating 70.6. 


sy cat IR xo ~ ah edahae 


Ben H. Cowdery, President 
Eugene S. Thomas, V.P. and Gen. Mgr. OMAHA WORLD: —_ STATION 


SM POPULATION EFFECTIVE ow 
ESTIMATES, 1/1/89 BUYING INCoME— ©& 


ESTIMATES, 1958 


NEBRASKA 4 
| | In 
COUNTIES | | ee ~,. come Breakdown of Households 
CITIES | In- ] 
continued } | ing J come $2,500-3,999 $4, 000-6, 999 $7, 000-2, yee $10, 000& ove 
Units | (thou- of Per | Per | Per y/ % / % ‘ % 
sands) | U.S.A. | sands) | (thous.) sands U.S.A. Capita Hsid. | C.S.U.| Hsid. . . | Hsids. Inc. Hslds. Inc. | Hsids. om Hate. Inc. 


Dawson 21.0; .0120 6.5 A 12.1 é -O111 1,623 5,244) 5,164 4, : ® 30.3 r , ‘ 7.8 15.7 | 5.7 22.3 
Lexingt 6.6 0038 9 ‘ Of 0035 1,651) 5,736) 4,739) 5,059] 22.6 : 28.1 3.3 | 34.2 “a 8.8 14.5] 6.3 23.1 


Deue! 3 .0019 . A , F 946, 6,422) 5,838) 5,716] 19. 3 | 25. 3 : 9 | 10.6 15.5 1 30.6 
Dixon 9.1} .0052 i ,349| 4,547) 4,547) 3,947] 36. 5 | 2. : 2; 6.3 13.2/ 3.2 14.3 
Dodge 30. 0174 ’ ‘ é ; : y 5,440) 4,982) 4, : : j ; i , .3 °12.5| 6.5 25.3 
Fremont 17 102) 35, 5| 1,983) 6,191/ 4,970) 5,387) 21. 28.5 17.4] 33.8 34. 4 13.1] 8.2 29.0 
Douglas ~ : i ; ,921| 6,264 5,378) 5, 3 : . , . ’ .2 18.1) 7.5 25.1 
AOmaha 302.5} .172 91.7 591,525, 1923 1,955| 6,451) 5,348) 5, , 3 | 23 3. .6 38.7 | 12.7 18.3 8 25.6 
Dundy ; ‘ 6,056. 514) 5,505) 5,047) 4, y : : : ’ i 4 12.6) 6.4 24.9 
Fillmore 4 y E 12,341, . , 4,114 3,981, 3, i | : 4 ¢ y X 8.5 x 


Franklin " . , 8, F ‘ 4,344 4,344 3, ‘ s i ‘ t , 2 08.7 | 
Frontier ie ve ' . 7, j 545) 5,626| 4,923| 4,565] 30.9 10. 9 20.1 | 28.8 34.6| 7.0 12.8 
Furnas \ . . ’ 13, P ’ 4,435) 4,292) 3, . q \ ' ‘ " 0 12.9) 


Gage seve 26. d . . . 39, d ’ 4,928 4, R A R J , . 1 13.8 
Beatrice 3 7 45 ’ ,650| 5,107 4,378) 4,560] 24.6 ‘ 30.1 21. 33.3 : 8.2 15.0 
Garden ’ d . A e 3 y 5,361 4, y : 5 : J A y 2 13.0 | 
Garfield d J ‘ ‘ d ‘ 4,988 . ~ i 33. . ‘ P d 9.3 


Gasper , , ‘ : ‘ J 710) 6,106) 5, . K ‘ { x , y A 14.3 7.3 
Grant ; ; : ‘ , P ,787| 9,830 , : 4 ; 5 é j 0 18.8 | 15.0 
Greeley a 4 i . d A 4,608 4, . \y 2 | 32. : is y * 2.8 


Hall aw. 344). 697) 5,394) 4,988, 4, 6 7.1| 27.9 18.6 | 35.4 39.7| 8.9 15.1| 5.2 

Grand Island 28.4 9,276) .016 729) 5,475) 4,879) 5,002] 21. e 27.6 ‘ 36.: ‘ 3 15.5 | 5.4 
Hamilton ‘ , : ; p j 4,892 4, A ‘ \ J y y s 2 14.0) 3.3 
Harlan ‘ d ’ . , d , 5,811, 4, , a , : . y 6 14.9) 5.0 


| 
Hayes WM. : 913 863, 7,826 6, 7 4.5 | 23.0 12.4 | 36.5 32.0 | 13.7 18.8 | 10.1 
Hitchcock ° e ; ° ° e ’ 5,355) 5, . ° ° 9 | ° . ° 17.8 | 4.3 
Holt 8. 2 4. 108). 224, 4,311) 4,115) .7 16.8 | 30.7 27.6 | 21.7 32.4| 5.5 12.7| 2.4 


Hooker. 2. 872). 310) 5,240, 6,240) 4, 1 10.1 | 32.4 24.7 | 27.8 36.2| 8.6 16.6| 3.4 
Howard 6. j * y d . 4,584 4, , ki .7 | 32. d 7 9/| 5.9 12.8) 3.0 
Jefferson.‘ d s . g A ° ° 4,462 4, ° . 7 » " e ° . 12.6 2.5 

Fairbur 5 37 2.: a vai 003 ,661) 4,694) 4,: , 302] 28.7 all q 23. 31. ° ° 13.2 3.4 


Johnson a. ' . 487| 4,678) 4, 8 12. 0 28. 2 3.2) 5.8 12.3 | 2.2 
Kearney a. ' . 504) 4,737| 4, y 7 12. 9 26.2 | 27.7 38.2) 6.1 12.6| 2.6 
Keith 0047 e , , ‘ F : 6,393 6, , 4 . ‘i ‘ i A 8.4 11.6 | 12.0 


Keya Paha 1) oo 616, 0009, 1,246, 6,540| 4,360 4, 5 W.1 | 32.3 23.4 | 22.2 27.1 | 6.5 12.0| 6.5 
Kimball 1) .0034 1. 319.0043, 2,183) 7,835) 6,054) 6,751] 18.2 4.2 | 24.8 12.1 | 31.6 25.7 | 10.3 12.7 | 15.1 


Knox 1 .0081 ° , ° ‘ 1,618) 5,433 . . ° ¢ 28.0 20.4 . ; 8.0 14.7| 5.2 


SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1959. Before using these figures read foreword, page 13. 


Their Authority Is the Survey 
Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 
they know too that the people they are talking to—advertisers and advertising agencies—rely 
on the same authority. 


SALES MANAGEMENT 


= 
BD 
~ 
s 
—} 
= 
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Sell the 2.7 Billion Dollar 


Nebraska and Western lowa market with 


The Omaha World-Herald 


Nebraska and Western Iowa is a growing market that increased 
its buying power 15% or $371,548,000 in 1958 over 1957. Ac- 


cording to latest SM Survey figures there were also substantial 


increases in eight of the nine 


business classifications. 


Sell this rich, vital and fast-growing market with the Omaha 
World-Herald—the only medium to give you 50‘: average daily 


coverage of this vast area. 


ONE NEWSPAPER DELIVERS THIS MARKET 


Population 
Families 
Buying Income 
Retail Sales 


1,654,600 
505,200 
$2,767,861 ,000 
2,072,778,000 
419,504,000 
146,746,000 
227,196,000 
92,110,000 


Eating and Drinking 
General Merchandise 
Apparel 


Furniture, Appliances 
Automotive 


Gas Stations 


1959 Estimates, SM Survey of Buying Power 


$ 95,325,000 
361,620,000 
205,810,000 
277,548,000 

66,418,000 


GET MORE FACTS 


Write for The World-Herald’s Consumer Analysis of Greater 
Omaha and the latest Circulation Analysis of the Nebraska- 
Western Iowa Market. Send your requests to the National Ad- 
vertising Department, Omaha World-Herald, or any O’Mara & 


Ormsbee office. 


Omaha World-Herald 


“ SNE 
<4 Y 
\ ZEN 
Yo Ee 
ws es 


246,588 Daily 


258,795 Sunday 


ABC Publishers’ Statement, Six Months Ending September 30, 1958 


O'Mara & Ormsbee, Inc. 
New York @ Chicago ®@ Detroit 


National Representatives 


@ LosAngeles @ San Francisec 


— 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
NEBRASKA — i ESTIMATES, 1/1/59 BUYING INCOME— @Y4P ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
commen cs Con Income Breakdown of Households 
CITIES House-| Spend-| Urban 
(continued) , | holds | ing | Pop. et an $2,500-3 900 | $4,000,990 $7 000-099 [10,0004 over 


(thou- | Units | (thou- % % | % | % , % 
sands) | (thous.)| sands) Hsids. Inc. | Hsids: Inc. | Hsids. hf Hsids. Inc.4 


e2 


46.2} 67.8) 132.8 23.9 14.9 | 36.5 38.1 0 17.4) 6.6 23.2 
23.2 14.1 | 37.6 38.3 -5 17.8 9 23.8 
25.8 16.8 4A 38.5 4 15.4 22.2 
23.2 14.2 3 40.1 7 16.5 .7 23.4 
30.5 21.9 23.2 15.1 27.9 
35.6 29.0 25.7 8 12.3 19.4 
30.0 22.5 36.1 5 12.5 5 18.9 
29.6 22.9 6 38.1 -7 13.2 6 14.7 

19.7 -7 4.9 4 15.0 3 16.2 


AlLincola......... 
Lincoin 
North Platte 


| ES 


aa 
S2e 


— a mt et et et Ot 


Norfolk. ... 


2 
rs 


Merrick 
Morrill. . 
Nance. ... 


23.2 34.6 4 14.2 .2 17.4 
22.5 -5 40.9 -5 12.3 6 14.6 
32.8 -8 37.7 1 9.4 5.8 


382 


Nemaha. 
Nuckolls 
Otoe 

Nebraska C ie... 


23.6 -5 33.5 1 141 8 16.5 
26.9 2 39.8 6 9.5 2 12.1 
23.9 2 36.6 1 13.5 16.1 
22.5 -3 38.3 5 14.0 16.1 


g2 88% 528882558) 5* 


rE 
z 
a 


& 
= 


Pawnee. 

Perkins 

Phelps 
Holdrege 


23.9 7 31.8 -2 10.1 
13.4 0 29.0 -9 16.0 
21.9 -1 36.5 -5 13.4 
18.8 4 36.3 5 14.1 


BEE 


oo 
_ 
ST 


g E888 G88 85% 
232 


Pierce 
Platte 
Columbus 


Polk 


23.9 | 24.1 32.3) 5.6 11.4 
23.2 | 30.2 38.4 | 6.9 13.2 
19.9 | 36.7 41.0] 8.5 14.4 
22.0 | 28.4 34.7) 7.6 14.1 


gees 


Redwillow. 
MeCook 
Richardson 
Falls City... 
Rock 


18.1 6 37.1 8 16.9 
16.8 0 38.5 6 17.7 
22.1 7 37.8 6 12.3 
20.3 6 39.5 9 12.4 
23.6 8 29.3 7 2.1 


Saline 
Sarpy 
Saunders 


27.6 2 36.1 3 11.2 
15.1 0 39.7 -7 18.0 
23.0 8 38.7 5 14.0 


#28 $3228 


Scotts Bluff...... 
Scottabluff 

Seward 

Sheridan 


17.9 J d 5 14.2 
5,772 . k 8 15.4 , ' -6 15.2 
4,845 . . -5 26.5 ° x 0 12.3 
6,096 , A 4 17.8 . . 9 14.2 


Sherman 
Sioux. 
Stanton 


4,869) 4, o - 2 25.1 ° A 6 14.4 
6,081 A le 4 19.3 ‘ ‘ 3 12.1 
5,289 R 5 4 23.3 A . 8 14.3 


Thayer 
Thomas 
Thurston 


4,573 J A 4 28.7 . J 2 11.0 
5,833 A 5 0 23.6 A . 8 11.3 
5,233 . s 4 18.5 ; , 9 15.9 


Valley 
Washington d 
Wayne : 9} 3.8 


4,502 , ’ 0 24.4 ' 5 6 12.1 
5,274 ‘ . .5 23.2 | 30. . 9 12.8 
6,010 ' . .0 18.7 | 29. : 5 14.9 


Webster ; d ; 2.3 8,565 

| 3 1,468 
5.1 . 22,797 
2.6 10,752 


3,893 ° . 1.1 31.3 ° . 5 9.1 
4,893 - . 1.8 24.9 ° A 6 17.0 
4,850 . A 3 25.3 \e ° -1 14.2 
4,887 \° : 5 24.1 , e 4 14.3 


gf 828 282 838 8822 828 22528 $3: 


s 
B 


S 
S 


Total Above Cities 656.0) s7et) 203.4) 246.3 1,239, 803 


Stato Total........._.| 1,438.4 oad 437.4| 493.4] 751.7] 2,419,767| .7868| 1,688| 5,532 855] 25.5 8.1 | 27.6 18.7 | 32.5 36.8| 8.8 15.2 


6,095 : A 5.6 | 24.6 14.9 | 38.0 38. Aoi 
| 


POPULATION 
ESTIMATES, 1/1/89 BY 


| ie: Gen. Bors 


SM POPULATION 


! E. B. |. 
ESTIMATES, 1958 ESTIMATES, 1/1/59 ESTIMATES, 1958 


House- Spend- Urban House-| Spend- 

Total % hold ing Pop. Net % Per | Per Total % hold \ % | Per | Per 
(thou- | of | (theou- | Units | (thou- | Dollars of | Cap-|H’se- (thou- | of | (thou- Dollars of | Cap-|H’se- 
sands) U.8.A.| sands) |(thous.)| sands) (000) | U.S.A.) its | hold sands) | U.S.A.| sands) | (thous.)| sands) (000) [|U.S.A.) its | hold 
ings F a as P ec | | | 
Lincoin on “148.0 . 08: 29 | 46..2| 87.5| 132.8] 280,649 -0913/1 9636/6075 Total Above Areas] i as) 177.9 24.1 513. 1042 9 .3563|1,881/6,143 
Omaha 436.0) .2492| 131.7) 186.6) 381.1] 812,190 .2640|1,863/6,167 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


Canadian Section starts on page 737 


SALES MANAGEMENT 


YOU'RE ONLY 


HALF-COVERED 


IF YOU DON’T USE 
KOLN-TV! 


One big market in Nebraska is in the 
extreme East. The other is Lincoln-Land 
— 66 counties big, and well-heeled (con- 
taining more than HALF the buying 
power of the state!) 


Viewers in the extreme Eastern market 
spend a lot of time switching from one 
to another of the three TV stations they 


This is Lincoln-land — 
KOLN-TV's NCS No. 3. 
Figures show percentages 
of TV homes reached 
weekly, day or night. 


have available. In Lincoln-Land, the story 
is all KOLN-TV. It’s the only station that 
covers the area. 


Ask Avery-Knodel for all the facts on 
KOLN-TV — the Official Basie CBS 
Outlet for South Central Nebraska and 
Northern Kansas. 


KOLN-TV 


CHANNEL 10 * 316,000 WATTS © 1000-FT. TOWER 
COVERS LINCOLN-LAND — NEBRASKA'S OTHER BIG MARKET 
Avery Knodel, Inc, Exclusive Notional Representatives 


NEBRASKA 


RETAIL SALES— JM ESTIMATES, 1958 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


Eating & 
Index Drink. 
ality | of Sales 
index Activity 


Gas 
Stations 
($000) 


11,916 


5,488 
8,006 
48,477 
33,749 


97 119 
107 141 
95 113 
100 50 


75 13 
160 
79 


107 
119 
86 


ctfe 8Rz 


4,653 
3,637 
1,984 


8 se2e 8: 


on 
385 

2 

= 


1,963 


3,190 
3,575 
3,404 


nn = 


156 
659 
1,247 
953 


1,551 
1,712 
4,472 
1,433 


SERS REE 


oe 


175 
38 
2,598 2,119 
2,506 1,869 


1,087 
2,343 
7,743 
2,896 


E 


© SM, 1959. 


Before using these figures read foreword, page 13. 


The Survey of Buying Power 


Where Advertisers and Agencies MEET and AGREE 


omy Radio WOW Sotus: 


DELIVERS *k RATING 
A (7 AM-7 PM 
& M-F AVERAGES) 


— in the 102 County Pulse Area! \| Retail Trading 
Zone Area 
(November 1957) oy 


RADIO WOW STATION B Te __ Fir 
\ KANSAS Metropolitan 
7 AM to 12 Noon 9.8 5.6 » a 


Pulse Area 
12 Noon to 7 PM 8.7 5.9 ( 5 MV/M on Mod 
6 AM to Midnight 8.4 5.4 yao tn 

30 to 50% MORE Audience — LOWEST Cost per Thousand - ; 


REGIONAL RADIO FRANK P. FOGARTY, Vice President and General Manager 
BILL WISEMAN, Sales Manager 


— A MEREDITH STATION — JOHN BLAIR & COMPANY, Representatives 


SM The “SM” symbols mark original, exclu- 
NEBRASKA RETAIL SALES=— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Total j { Eating & Furn.- Lumber- 

COUNTIES Retail / q Buying | | Index | Drink. | General | House- Auto- | Gas Bldg. } 
CITIES Sales i Power | Quality | of Sales] Fi Places Mdse. Appl. motive | Stations | Hdwre. (Drugs 
continued $000 SA. ‘ index | Index | Activity ($000) $000) | ($000) ($000) | ($000) ($000) ($000) 


Douglas 480 087 : . 2035 | 12 =| 67,811 33,012 ,888; 90,807; 31,373 

AOmaha 460, 100 1995 | 5 | : 97,286} 45,193) 67, 887, 27,508; 87,948) 28,290 
Dundy 3,983 e ; -0021 91 1,031 178 123 | 950) 737 
Fillmore 12 ‘ ° 0049 100 2,119) 854 | | 1,969) 1,317 


Franklin . , é 4 81 1,284 397) | | 1,143 
Frontier i ; d 293 238 649 
Furnas , , é 766 ‘ 1,873) 


Gage . F ‘ ; 430) 924) : , 793) 6,726) 

Beatrice 24,9! 3,3 ‘ } 5, 560) 
Garden y F | 740) 
Garfield . . F ua 930) 


Gosper k d } 203 | | 91) 
Grant : ’ ‘ 355) | } 197) 321 
Greeley ‘ , , 887 163 450, 457 


Hall 0268 4, 0234 120 10,893 ° 3,337 832 7,855 6,180 J 2,432 
Grand Island 5 5 0232 0182 y 142 9,555 3,337 2,781 6, 250) 4, 369) 5 | 2,374 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


IN THE BIG BOOMING 7 CBS Television Network 


WOW-TV is a primary affiliate of the ‘‘Nation’s 


Number One Television Network” — CBS 
MAHA reer 3 
} Top Feature Films 


Iv’ ZA WOW-TV’s large film vault includes Columbia, 20th 
T Ss Century-Fox, Universal-International, R-K-O pack- 
ages, plus the memorable 700-film M-G-M library. 


Strong Local Programs 

Top personalities and production personnel insure 
peak performance in WOW-TV’s programs and com- 
mercials. Its nationally recognized news and farm 
departments have built large, loyal audiences. 


a ene PLUS ... WOW-TV’s Low-Band VHF Channel 6 combined 
_A MEREDITH. with Maximum Power of 100,000 watts Video, and 50,000 
4 watts Audio — gives a strong consistent signal over a wide 
STATION area. TOP Programming, Power to deliver it to a maximum 
audience — that’s Channel 6 in Omaha! 
Represented by BLAIR-TV, Inc, Frank P. Fogarty Fred Ebener 
Vice President & General Manager Sales Manager 


SALES MANAGEMENT 


A POPULAR TEST MARKET 
CORNHUSKER 


ama) *LINCOLN, NEBRASKA 


Lincoln’s sharply defined Standard Metropolitan Area is Lancaster County! 


Home of the Cornhuskers Wi POPULATION HOUSEHOLDS HIGH SALES PRODUCTION INDEX! 
—University of Nebraska | |RiNR 145,000 46,200 HIGH BUYING POWER INDEX! 


at LINCOLN EVENING JOURNAL ¢ LINCOLN MORNING STAR 
“7 SUNDAY JOURNAL AND STAR 
JANN & KELLEY, Inc.—National Representatives 


The “SM” symbols mark original, exclu- 
NEBRASKA sive estimates by SALES MANAGEMENT. 


v Lumber- 
COUNTIES Buying Index Drink. | General Auto- | Gas Bldg. 
CITIES Power | Quality | of Sales | Food Places Mdse. . | motive | Stations | Hdwre. | Drugs 
(continued) = 3 index Index | Activity | ($000) | ($000) ($000) $000) 


-0047 96 2,005 334 
8B 841 s 615) 


179) 57 me ans shan be ol 163 
93 893 } ‘ 882 
2,672) | | 1,562 
| 

103, oe —_ 
979) | 109 913 
> d 3,238 346 1,513 
Fairbury...... 11,434 d | d 2,578 346 3 2, 879 


Johnson baka te 6,835 | . j 1,146 
Kearney........ 5,400. R ° 1,674 
14,357 


908 
8,341 
14,508 


: 194 ,620 ° | 133) 12,714) 
ALincoln. . . ‘ 182,693 | | 12,713 
Lincoin ewesnewas 37,900 . 1,827 
North Platte...... 31,670 , | 1,827 2,119 


5,216 
Logan......... : 908 } 


| 
| 
++} 
} 


Loup... Ge 419 | . 7 i ee weil 77 
McPherson . 93 d | | | bral i nal 
Madison. .... : 43,009 | . , t 1,640, 2,487, 7,877 

Norfolk. ... 31,348 .008 ,295} 1,570! 2,332) 6,220! 


10,847 | 
7,754 
5,211 


Si eae 10,212 
Nuckolis........... 11,025 
Re 24,902 

Nebraska City , 16,341 


Pawnee....... 3,814 
Perkins. ..... 4,339 | 
Phelps : 22,909 | 
Holdrege..... 19,323 | d : 3 814 4,666 
} | | 


8,005 | .0040 | 3, , 197) 1,489) 
33,138 | | 1,410, 4,640) 
25,717 | | 7 3,027 ys)’ 1,231 4,320 

8,043 | ; | 259 «(O15 


Red Willow........... 20,742 | J a : 1,081 4,442 
MeCook........2.. 18,920 | 0064 | f 87) 2,: ,06 1,081 4,413 
Richardson.......... 17,377 P | 3,620 0083 | | 1,189 3,031 
Falls City. . - 11,963 | . | 0043 | 05 257 1,108 2, 683 
3,561 | 3,957 0015 | 299 406 


; ; | 
17,358 -0087 | 3,857 -0075 | 511 4,477 ‘ ; 607 
13,302 0066 1,985 -0133 A 322 2,672 771 ; 455 


. } 
21,859 -0109 3,974 .0089 p 154 628 4,718 2,086 , 563 


Saunders , 


SM Standard (4) and Potential (4) Metropolitan County Areas. Before using these figures read foreword, page 13 
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FOR 


3 for the shows in Nebraska's ONE BIG MARKET! Because 
when you buy KMTV, you buy the big part of Nebraska! 
KMTV, and only KMTV, makes Omaha and Lincoln ONE BIG 
12 syndicated films, seven of the top 10 network shows, 


and Lincoln's NUMBER ONE feature film, come all the way 
from Omaha — via KMTV, of course! REACH MAKES THE 


DIFFERENCE! 


KMTV CHANNEL THREE OMAHA 


— but look what happens in Lincoln! Nine of Lincoln's top 
ASK YOUR PETRY MAN FOR THE FACTS 


MARKET! You'd expect us to be big in Omaha (and we are) 


SM The “SM” symbols mark original, exclu- 
NEBRASKA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per | 
COUNTIES ( Hsid. Buying 

CITIES Retail Power 
(continued) S.A. | Sales 


Index General Gas idg. 
wality | of Sales ‘ood Mase. 4 Stations . | Drugs 
ndex | Activity ($000) ($000) 


i 


Scotts Bluff : | 4,750 
Scottsbluff 

Seward 

Sheridan 


= 
— 


133 207 " A 1,880 513 
92 97 . 1,942 438 


| 103 123 4,128 1,417 
| 407 117 1,437 423 


~ 
ro 


Sherman 
Sioux 
Stanton 


88 


8 8&8 8&8 


Thayer... 
Thomas end 
Thurston. . 1,068 
789 
1,717 
2,750 


Valley 
Washington 
Wayne 


oe 
ao 


Webster... 9,304 
Wheeler... . ‘ 631 
Meccan 19,132 

York - 15, 162 


1,214 

175 ees ona ens 
2,612 4,426 2,003 
2,419 3,770 836 


888s 


_ 


Total Above Cities 1,079,786 


| 
State Total...........1 1,823,420 : ° ‘ 101 366,295) 131,169) 205,616 7 85,698) 319,122) 180,797) 


a 


215,934] 78,941) 162,431 : 201,740 80,375) 


METRO. AREAS saces— GYD estimates, 1958 


Lincoin...............) 194,620 | . .0913 110 117 34,865) 12,006] 42,133; 12,714]  9,848| 27,888) 16,730 16,249) 7,597 
Omaha... : .2667 | 107 113 | 123,101 85,709] 73,033| 37,089] 31,440 105,759) 41,600| 43,736} 20,708 


| 
Total Above Areas . ° . 3580 108 114 157 , 966) 67,718] 115,166} 49,803 41,288! 133,647/ 58, 330 59,985 28 ,305 


© SM, 1959. Before using these figures read foreword, page 13. 


Table of Contents and Indexes on pages 3, 6, 8, 10, 11 


SALES MANAGEMENT 


NEVADA 


RETAIL SALES MAP 


CHURCHILL PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 


Las Vegas 


Counties and cities on this mop 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0372 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and ever. 


N EVA DA — (Other Mountain States: Arizona, Colorado, The “‘SM’’ symbols mark original exelu- 
Idaho, Mont: New Mexico, Utah, Wyoming.) sive estimates by SALES MANAGEMENT 


NUMBER OF OUTLETS | NUMBER OF OUTLETS 


4 
......White Pine. . 12 


EFFECTIVE 
BUYING INCOME— @Y4P ESTIMATES, 1958 


COUNTIES sumer 
CITIES House-| Spend-| Urban 


holds | ing Pop. Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 $7,000-9, 988 |510,000&0ver 
(thou- | Units | (thou-| Dollars of Per | Per % % Ne % % % y/; % 
sands) (thous.)} sands) (000) U.S.A. | Capita) Hsid. | C.S.U. . |Hsids. Inc. | Hsids. Inc, | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. 


| Income Breakdown of Households 


11,575) . 1,754) 6,082 26.9 8.4 | 23.5 15.5 | 31.6 34.9) 12.7 21.3) 6.3 19.9 
248 , 259 1,975) 6,238 18.6 6.2 4 12.8 | 39.2 39.3) 14.0 22.6) 6.9 20.1 
116,314) . | 2,116) 6,287 18.7 5.2 .6 12.7 | 38.0 37.3 | 15.3 22.0) 6.4 21.9 
4,038) . | 1,756) 8,076 25.4 6.7 ° 9.8 | 36.6 33.2 | 10.9 16.5 | 10.5 34.8 


28,473 2,141) 7,118 14.6 3.7 6 11.0 | 40.2 35.8 | 15.6 21.2) 9.0 28.3 
15,923) . 2,342) 8,381 11.56 2.5 ‘ 7.1 | 40.9 32.2 | 20.6 24.4] 11.9 33.8 

709 1,418) 3,545 67.6 27.9 .0 20.5 | 14.6 256.0) 6.0 15.7) 2.0 10.9 
1,671) . 1,857) 8,355 28.9 8.9 0 21.1 | 20.9 23.0 | 10.2 17.0 0 30.0 


° é 8,111) . | 1,726) 6,239 | 29.6 9.2 4 12.8 | 34.0 37.6) 11.4 19.2 6 21.2 
-0009 -4) 7) 2,895) 0009) 1,930) 7,238 ’ 13.1 3.6 6 14.4 | 44.6 43.7/| 11.0 16.3 7 22.0 
0019 9! . 5,215) .0017) 1,534) 5,794) 4,741) 6,056) 12.56 3.7 8 15.1 | 49.8 62.9 | 10.7 17.2) 3.2 11.1 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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¢ O EFFECTIVE , The “SM” symbols mark original exclu- 
NEVADA BYD estimates, 1/1/59 BUYING INCOME— @YZB ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Ca. “ tens 
COUNTIES sumer | Income Breakdown of Households 
CITIES House-| Spend-| Urban 


inued holds Pop. jet $7, 999 $10,000&over 
ea: (thou- Unis (thou- of Per | % Y, bn %\i% 


y 7 ‘oO 
sands) | U.S.A. | sands) | thous.) sands) | (000) .8.U. sids. Ine. ic Hsids. inc. |Hsids. Inc, 


BOGR...c0seee 3.4 1.0 1.3 A le . ° . 4.8 10.9 | 2.5 11.7 
Mineral . = 1.8 . . ls 6) 11.1 18.8) 2.3 7.7 
Nye 8 7.3 16.0| 2.5 12.0 


Ormsby ‘id 8. 1.7; 2.0) 4. 902) 7 | 13.8 21.6] 5.7 20.0 
Pershing sie |. 1.0) 1. 7 9% : 4| 0.4 17.6) 3.4 13.2 
Storey A. ‘ ,. 4a2i 1 | 17.8 21.2| 15.8 2.2] 5.3 22.2 


Washoe | . 27.3; 33.9, 64.7 F d 5,877) 17. : , " " 16.0 22.1) 8.4 27.3 
AReno 3.9 .0308) 17.9) 24.0 27, .0415| 2,368] 7,132 6,157] 14. . S . y 8 | 17.2 22.7) 9.2 28.6 
White Pine . a 41 5.0} 5.5 ,536| .0079| 1,765) 5,984 | 5,315} 12.0 3, : 3 8) 11.3 17.3] 4.2 14.3 
El 00: 1.5 1.9) ‘ 0030} 1,684) 6,178 5,381] 12.1 3. . : ; 11.0 16.7] 4.8 16.3 


— . i a ee ee ee aes es ae 


Total Above Cities...) 121.2| .0692} 39.8] 52.6 260,157) .0875| 2,221] 6,763| 5,117] 5,887) 16.3 4. ' 8| 16.2 22.7| 7.9 25.6 


“ | 
State Total 276.7| .1882| 87.0| 112.0| 161.6] 661,293) .1792| 1,992) 6,337| 4,922| 5,465] 18.9 6.2 | 20.7 12.1 | 30.4 36.7 | 14.5 21.7| 6.5 22.3 


POPULATION E. B. |. POPULATION mm Gs 
BYZD ESTIMATES, 1/1/59 CLD Estimates, 1988 BYLD ESTIMATES, 1/1/89 BYP ESTIMATES, 1958 
[| |cml ‘ Dar | 


| sumer 
| House-| Spend-| Urban 
Total | % | hold | ing | Pop Net % Per | Per Total | % 


(thou- | of | (thou- | Units (thou- | Dollars | of Cap- | H'se- (thou- | of 
sands) | U.S.A.) sands) | (thous.)| sands) (000) (| U.S.A.) its | hold sands) | U.S.A.) sands) | (thous.)| sands) 


- - S|] —— —_' — | —_ | —_ | 
Aas Vegas 125.7, .0718 639.8) 61.8 ° 248 , 259) 0807 1 ,875'6,283 Total Above Areas} 208.3) .1190| 67.1 85.7; 142.0) 
Reno 82.6 0472) 27.3 33.9 , 181 434 -0590|2 , 197/6 646 | 


RETAIL SALES— BY ESTIMATES, 1958 


Per Eating & | | 

COUNTIES J | Heid. Buying | Index | Drink. | General Auto- | Gas 

CITIES 3 Retail Power | Quality | of Sales Places | Mdse. | Apparel! . | motive | Stations 
Sales Index index | Activity ($000) | ($000) | ($000) $000 ($000) | 


Churchill ; 6.473 | . 1,148) 2,944 287 
Clark fg ' : 17,623, 16,469 13,682 
Las Vegas 53,08 76% J : | 10,853} 15,689 12,229 
Douglas ! . . F | 1,470) = 1,158 81 
Elko , ; 3,111} = 1,381 1,109 
Elko 3 2 : 56 | (236 1,346} 995 1,054 
Esmeralda J : é 90) X . 
Eureka | & 122| 51 
Humboldt ’ ’ , | 873) 
Lander A 5 j 288 
Lincoin 3 P t j 607' 
Lyon . é 0021 1,019) 
Mineral . 5 0033 : 933/ 
Nye ' y . .0016 677| 
Ormsby d t .0038 1,434 542 
Pershing . A | 8, 0026 | } 1,031) 1,055 
Storey , é 3 .0003 221) 729) ea eee 
Washoe ’ ° -0604 | | | 18,447) | | 6,526 
Reno 31,31 0465 ‘ 7| 15,559 27: 254) 6,234 
White Pine j , a : - d 1,581 | 1,069 
Ely ; 4 00! 2,835, 1,180} : | 785 


Total Above Cities $13,891 d : : 226 , 88 28,938 973 1 17,870 


State Total 446 095 F | 6, 1879 | 94,768} 51,180) | 24,187 


METRO. AREAS IL SALES— JM ESTIMATES, 1958 


Las Vegas 186,808 | .0930 | 4, 0827 115 | 130 45,049| 17,623, 16,469] | 13,682/ 
Reno 143,972 |. .0604 | 128 152 24,997; 18,447, 15,814] 9,695 


Total Above Areas 330,780 ° ‘ 1431 120 138 ; 36,070, 32,283 23,377 


NEW HAMPSHIRE — (Other New England States: Connecticut, 


Maine, Massachusetts, Rhode Island, Vermont.) 


NUMBEROF OUTLETS 


Map, page 490 


Pop. (thous. 


City County County 


Claremont, .. . Sullivan i 1 } Hillsborough | 
Concord. . Merrimack . 27 Hillsborough 
Dover Strafford : ... Rockingham 
Keene Cheshire ° ... Strafford. . . | 
Laconia Belknap . | | | 


. 
55 
2 
20 


o 
3 
= 
a 
Berlin Coos . 16 } ....-Grafton.....) 9.0 
85.0) 
36.2 
21.6) 
15.1 


15) 17 


*Not avilable. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1959. 


488 SALES MANAGEMENT 


SECOND LARGEST CITY in 
* NASH UA NEW HAMPSHIRE 
» To move your products — to THE GATEWAY TO A VITAL and Sy 


get your sales messages to IMPORTANT SECTION of SPECIAL AGENCY, INC. 


productive area — to assert 

the value of your newspaper SERVED FOR OVER A CENTURY 

advertising by RESULTS — the WITH DAILY CIRCULATION COVERAGE BY THE 
E 


NASHUA LEGRAPH is a 
MUST for your newspaper > * NASHUA TELEGRAPH 
advertising. 


NASHUA Established 1832 NEW HAMPSHIRE 


POPULATION EFFECTIVE The “SM” symbols mark original, exciu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT, 
| | Con- | | } income Breakdown of Households 
sumer 
COUNTIES House-| Spend-| Urban | | | 
CITIES Total | % | holds | ing Pop. % | | $4,000-6,999 | $7,000-9,999 $10,000 over 
(thou- | of | (thou- | Units | (thou- of | Per | Per 7 7 > i. el & % % % 
sands) | U.S.A. | sands) | (thous.)| sands) U.S.A. | | Capita) Hsid. $.U. 5 \ . | Heslds. Inc. | Hsids. Inc, | Hsids. Inc. | Hsids. Ine. 


NEW HAMP. 


8.5, 9.9) 15.8 ‘ .1 | 24.3 16.3 | 39.0 43.8| 9.6 16.4 
5.4 ; 5 . .3 | 23.3 18.1 | 41.2 44.7] 10.2 16.9 | 
5.5) F ‘ 27.2 21.6 | 30.9 40. 6.6 13.1) 
13.8) 17.0) .0223) ' . .2| 24.2 16.2 | 38.0 42.6 | 10.6 18.1 | 
5.9} zz , } 8 | 22.0 183.6 | 40.4 41.8] 12.0 18.9 | 
11.5) 17.2] : , q .2| 23.8 16.2 | 39.2 44.5 | 10.5 
5.2| |. q ’ 6 | 23.9 15.8 | 41.7 44.7] 11.5 18.8 | 
17.2| 12.9 | 0254) : 6 8.2 21.2 14.0| 36.3 40.2 | 10.4 
3.3| 15,494) 21.2 13,2 | 40.6 42.2] 11.6 
67.1) 125.2] 304,728) 20.6 12.2 | 42.9 42.3 | 13.6 
162,031| 0527] 20.2 11.8 | 42.7 41.6 | 14.1 
.0214| 20.7 12.1 | 44.0 44.1 | 18.5 
.0351| 21.7 14.1 | 39.8 43.2 | 11.6 
.0159 19.9 11.8 | 43.6 43.0 | 13.8 
.0447 23.1 15.3 | 39.2 43.3 | 10.6 
'0123| 1,751| 5,480] 5, | 5,137] 19. 8 | 21.8 14.0 | 42.5 45.5 | 11.9 
.0302| 1,682) 5,989 , 0 | 21.1 13.6 | 42.0 44.6 | 12.0 
.0102| 1,664) 5,824 , 6 | 22.1 13.6 | 40.8 42.0 | 12.4 
.0083| 1,691| 5,551 , " .7| 22.7 14.8 | 43.3 
.0154) 1,643) 5,457 | : .4| 24.6 16.3 | 39.5 
Claremont......... Ye 5 .9| 25,189) 0082) 1,749) 5,598) 5,141) 5,174] 17.7 5.3 | 24.5 15.5 | 40.7 


S88 


1 > & @ 
- 


Total Above Cities. . . . -3} .1594| 83.7) 94.9) 495, _ 1610) 1,778 5,916) 5,218] 5,415) 17. 6.0 | 21.4 13.0 | 42.6 2 | 12.9 


State Total .0| 3247, 166.81 195.91 323.01 962.9171 3131! 1,695, 5,773. 4.9151 5.134 1.0 6.3 | 22.3 14.2 | 40.0 43.0/ 11.6 18.8) 5.1 


POPULATION E. B. |. POPULATION 
JIM ESTIMATES, 1/1/59 JM ESTIMATES, 1958 ! JM ESTIMATES, 1/1/58 @): ESTIMATES, 1958 
| | Con- | | Con- 
| sumer be | sumer 
| House Spend- Urban | | House-| = — 
Total | % hold ing | Pop. 7, | Per | Per | Total | % | hold | | Net > | Per | Per 
(thou- | of | (thou- | Units | (thou- Cap- | H’se-| thou- | of | (thou- Units (es Dollars of | Cap- H'se- 
sands) | U.S.A.| sands) | (thous.)| sands) ( 3. its | {hold sands) | U.S.A.| sands \(thous.)| sends) (008) U.S.A.| ita hold 


| 
Manchester. . . . 166.5) .0962| 40.81 57.1| 125.2 ° 1, saale, aed Total Above Area | 166.5 0952) 49.8) 87.1 __ 126. al 304,728 0991 1, $30 6,119 


RETAIL SALES=— GD ESTIMATES, 1958 


a l | Eating & ~~ | Furn.- i | Lumber- 
a e Index . | General — Auto- Gas Bidg. | 


Quality | of Sales Mdse. | Apparel | Appl. | motive | Stations | Hdwre. | Drugs 
Index | Activity ($000) | (S000) | ($000) | ($000) ($000) | ($000) | ($000) 


98 | 2,765} 1,478) 1,801) 6,835 3,334 

108 3% ,385| 1,103) 1,744) «1, 228) sa 309] 1,430 

1,289) 892| ‘ 3,509 

3,394) 2,063) 1,544 i 3,563 
1,630} 1,837) 1,141 
2,776, 2, 314) 1,656) 
1,588} 1,738} 1,299) 
3,700 3,812} 2,130 
739 474) 426) 
22,585 15,425) 10,749) 
14,004) 11,121) 6, 789 
5,875, 3,789) 2,945) 
7,205, 2,995) 1,969) 
5,020; 2,118} 1, 140 
, 7,047} 4,388] 2,913 

Portsmouth.........1 41,191 | . f 3.969| 3,047] 1,833 8, 314] 3,345] 


SM Standard (4) and Potential (4) Metropolitan County Areas. SM, 1959. Before using these figures read foreword, page 
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NEW HAMPSHIRE 


0113 sq. in. equols $1 million. 


Cities sh on2 hot 
net Effective Buying Incame of 
$15 million and over, 


MERRIMACK 


STRAFFORD 


Rochester 


larewoat 


4 seetety 
EU MILLSBOROUGH ¢ 


ROCKINGHAM 


Portsmouth 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


@Havernill 


‘ 

Ss. 

@ Lawrence , 
S:. 


lowell > 


NEW HAMP. 


The “SM” symbols mark original, exclu- 


RETAIL saces— GUD ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 
Strafford 
Dover 


Total 


of 
S.A. 
0308 | 
29,270 


Buying 
Power 
Index 


-0116 


Index 
uality | of Sales 
ncex Activity 


Food 
($000) 


Eating & 
Drink. 
Places 
($000) 


General 
Mdse 
($000) 


Apparel 
($000) 


Furn.- 
House- 


Appl. 
($000) 


Auto- 
motive 
($000) 


Gas 
Stations 
($000) 


oe 


97 97 
107 135 


19,451 
8,348) 


3,018 
1,204 


4,488 
2,136) 


3,948 
2,223 


2,781 
1,938 


9,080 
4,952 


4,185 
1,117 


1,484 
595 


(ie, _|v 
| 


Rochester. .. 18,634 0087 | 101 108 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


5,511 901 1,804 1,069 519 3,524 1,454 501 


Sefore using these figures read foreword, page 13. 


CLAREMONT is THE SHOPPING CENTER oF tHe TWIN STATE VALLEY 
ONE OF THE SenINcPIR., VT. mee 1% ft mi's 
LARGEST MARKETS sees co seeroen tense nner ore 

IN NEW HAMPSHIRE 


nanos. i, B~ aes Dartmouth College and its 
CLAREMONT 
DAILY EAGLE 


WHITE RIVER JCT., VT., is a R.R. and wholesale center. 
SERVING CLAREMONT AND THE TWIN STATE YALLEY 


CLAREMONT draws retail trade from all of these. 


Eastern Vermont Western New Hampshire 


Represented by Julius Mathews Special Agency 


SALES MANAGEMENT 


The mM” symbol tus 
NEW HAMP. RETAIL SALES— GUD Estimates, 1958 sve eetimatey by SALES MANAGEMENT. 


Per 
cores Retail 4 Index Gas 
it Power 


. | General Auto- 
of Sales | Food Mdse. | Appare' b motive | Stations 
Abtivity | ($000) ($000) ($000) | ($000) 


84 7,836 3,690 4,778 2,001 
112 4,784 2,643 ’ 3,561 1,112 


412,814 : 129 112,234 41,142 72,243) 27,939) 22,101 


676,758 | . ; 104 193,205 , 59,029 5 114,754; 66,168) 35,908 


ic saces— GYD estimates, 1958 
218,433 | .1068 1012 | 106 114 €3,008) 10,607) | 22,686) 10,749] 32,600] 16,821] 10,273) 4,607 


| 
218 ,433 - 1088 4,386 -1012 106 114 63,808} 10,507) 22, 588| 10,749} 32,600; 16,821) 10,273 4,607 


a (Other Middle Atlantic States: The “SM” symbols mark original exclu- 
New York, _ Pennsylvania.) sive estimates by SALES MANAGEMENT. 
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As Mr. Mason said to Mr. Dixon: 


The Atlantic City Press 
Covers the South... 
2 South Jersey that is... 


AND SALES MANAGEMENT fens OF BUYING POWER” 1959 CONFIRMS IT 
$496,019,000 in Total Retail Sales 


64,393,000 Home Furnishings 
33,766,000 Filling Stations 
Eating and Drinking Places 
A Rich Three-County Market (Atlantic, Cape May, Cumberland) covered only by the 


Atlantic City Press 


Southern New Jersey’s ‘Good Morning Newspaper’ 


Rolland L, Adams, President. Scolaro, Meeker & Scott, Inc., National Representatives 
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SALES MANAGEMENT 


what's good for local retailers BAYONNE 


is good for national advertisers! AVERAGE 


FAMILY 


Read By 3-Out-Of-4 yo 
Bayonne Families 7,135 


et > panied 
THE BAYONNE TIMES UNITED STATES 
BAYONNE, N. J $6,005 


SOURCE: 
Nationally Represented by Bogner & Martin Sales Management 1958 


: ETD PoPuLation EFFECTIVE 577) The “SM” symbols mark original, exclu- 
NEW JERSEY ESTIMATES, 1/1/50 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- 


COUNTIES Cash Income Breakdown of Households 


CITIES Urban In- ] 

continued Total % 9 Pop. Net ¥/ $0-2,499 | $2,500-3,998 | $4,000-6,989 | $7,000-9,999 |$10,0004 over 
(thou- of (thou- | Dollars Per | Per | Per | Perr | % % % & G%, % % %W %, o 
sands) | U.S.A. .)| sands) (000) , Capita) Hsid. .| Hsids. Inc. | Hsids. inc. | Hsids. Inc. | Hsids. inc. | Hsids. inc. 


Bloomfield.......... 53.5) .0306 i : 125,707) . 2,350) 7,712 10.1 2.1) 12.9 6.8) 41.9 31. -1 26.2 | 13.0 
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Union City eed , -0303 , 9.9) 113,201; . 2,136) 6,469) 5.688) 5,980} 13. , 17.56 . 9.6 | 45.8 41.9 16.6 
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[7 q 3 : ) : f‘ ; : . Ni. J. REPRESENTED 


i: Send NATIONALLY 


ce se : he s ; . wu tee: | by 
WN — 5 THE LEVITTOWN TIME BOTTINELLI-KIMBALL, 
LEVITTOWN, N. J. IS BORN \—= — | tabled 0 6 ise me 
On Oct. 17th, the first’of 15! =< Wing ths Seeds eae a New York 
families moved to Levittows this grewing Philadelphia 
as of March 1, 1959, ever 1,000 Pittsburgh 


——Seoy_ "idly... is 

MAA, families have settied here. 4th Largest N. J. City Zone Population id 7500 Paes Sy seep posers 

>. ¥ 99,169 Consumers © \March 1, 1959, f es . 
oes — COUNTY EFFECTIVE BUYING POWER - a ee ~" 
Food Sales $42,542,000 SALES $359,718,000 Gas Stations $18,927,000 
Eating & Drinking $14,847,000 lumber & Bidc Supplies $11,462,000 
General Merchandise $ 9,865,000 Furniture $ 5,174,000 Drug Merchandise $ 3,720,000 
Apparel Merchandise $ 5,495,000 Avtomotive $31,948,000 Retail Sales — Total $158,988,000 


Che Levittown Cimes 


BURLINGTON COUNTY’S ONLY DAILY NEWSPAPER 


market. Circulation is Growing 


S. W. CALKINS MURRAY C. HOTCHKISS 


93,261 POPULATION 
in our ABC CITY ZONE! 


THE FASTEST GROWING AREA IN NEW’ JERSEY! 


1958 Estimates of All Year Residents by the New Jersey 
Department of Conservation and Economic Development 


1958 RETAIL SALES—$550 MILLION 


Source: Sales Management Survey of Buying Power 


HERE IS THE ONE AND ONLY LOCAL 
NEWSPAPER COVERING THIS BIG, 
MONMOUTH-OCEAN COUNTY AREA 


ASBURY PARK PRESS 


DAILY and SUNDAY ABC CIRCULATION 35,635 
RADIO STATION WJLK — AM, FM 


Solid Area-—City Zone 
Striped Area—Retail Trading Zone 


B77) POPULATION EFFECTIVE _— 7? . The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
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NEW JERSEY 


COUNTIES 
CITIES 
continued) 
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Passaic 
Paterson... . ; 
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NEW BRUNSWICK THE 
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HUNTING 


For A Better Market? 
The Plainfield A BC city 


zone embraces 9 
lucrative areas and 
Plainfield is first among 
Jersey's 16 large cities: 


Ist. 


In Income per family 

In Retail Sales per 
capita 

In Department Store Sales 
per capita 

In Food Store Sales 
per capita 

In Automotive Sales 


In Lumber & Building 
Material Sales 
per capita 


More than 115,945 people live within 4 miles of 
downtown Plainfield (A. B. C. City Zone). 

No outside New Jersey or New York newspaper 
Less 
than 5% of the people daily commute to New 


In Drug Store Sales 


per capita ... adequately reaches Plainfield housewives. 
In Furniture & Appliance 


Store Sales 


per capita 


PLAINFIELD COURIER-NEWS 


Offices: 


New 


per capita 


5th. 


York. The Courier-News provides 74% coverage. 
Survey after survey y chow that ‘the most moving force on buying habits is generated by local hometown papers. That retail 
sales in Plainfield are influenced by the Plainfield Courier-News is demonstrated by the local merchants who use more 
advertising in this newspaper per thousand population than do those of any other major market (100,000 or more pop- 
ulation) in the state. In this rich responsive market each day’s group of prospects turn to the Courier-News for aid and 
guidance in what they are about to buy. 


Represented by J. P. McKinney & Son, Inc., a Division of 
The Gannett Newspapers 


York, 


Hartford, 


Syracuse, 


Chicago, 


Plainfield, N. J. 


Detroit, 


San Francisco 


NEW JERSEY 


COUNTIES 
CITIES 
(continued) 


Union...... 
Cranford Township. 
Elizabeth 
Hillside Township 
Linden 
Plainfield 
Rahway......... 
Roselle. ..... 
Roselle Park... . 
Summit. . 

Union Township 
Westfield. . 

Warren.... 

Easton (Pa.)- 
Wilson (Pa.)- 
Phillipsburg (N. J.) 
Phillipsburg. . . 
Washington... 


POPULATION _ 


ESTIMATES, 1/1/59 


Total Above Cities. . . 


| 
Total 


(thou- 


sands) | U.S.A. | sands) | (thous.)| 


481.4 
23.8 
115.5 
23. 2) 


% 
of 


Con- 
sumer 
House-| Spend- 
holds | ing 
(thou- | Units 


187.1 


EFFECTIVE 
BUYING INCOME— 


A. | Capita 
2.432 


OMY 


ESTIMATES, 1958 


sive 


-0136 


7.0! 


1.170, a4) 


si 142.1| 


| 
-0133 


-0204 
.0274 
-0143 


0137 
-0089 
0118 


.0298) 


-0154 


3,786. ce 2.1645 


State Total.. ........ 


aS 


3.3140'1,720.6'1.955.5 4.08.2 


5. 
1. 


| 


1, 110.611,208. ra 


66.116) 
. 140 


8,516,196 


‘0215 
-0836 
0191 
.0258 
-0392 
-0190) 


2,778 
2,226 
| 2.532 

2,231 
2,513] 


2, 331| 
0189] 2,418) 

0123) 2,442) 8. 
0212) 3,169)11, 
.0422| 2,490) 8,707 
.0273| 3,110) 10.628 
.0360| 1,814] 5,950 


1,910} 6.719 
1, 810) 5,536 


-0122) 
0081) 


2.7687 


2, a 7,668 


In- 
come 


9,327 


9,434 
5,426 


Cash 


Income Bi Br 


The 


“SM” symbols mark original, exclu- 
estimates by SALES MANAGEMENT. 


In- 
come} $0-2, a 
Per % 


, Hsids. tn. 


$2,500-3,8 999 
Holds. 


Ine. 


10.1 2.0) 11 


Halds 


4, 000-6, 999 $7, 000-9, 999 $10, 0004 over 


Ine. Hslds. Inc. | Hsids. 


28. 15.5 


10.6 2. 
* . 
7.9 
10.4 
9.3 


a 


39.7 | 22.8 24.5 | 
. . 


l 
21, 3 
1 
2 


oa 
=) 


| 
5,701) 
4,953) 5,136 


7.004) 6.912 


8.3 
8.7 
9.6 

. 


9.5 


0 
* 
3 
. 
6 
0 
9 
6 
7 
4 
° 
5 
9 


Noeendvdoeownem os 


6,068 ; 
14.3 


_ 


a = © 
~ 


1 
. 
7 
. 
9 
6 
4 
4 
8 


2Nme Ny wv 


te wo 
— oO 


.0 

* 
2 
ov 


rt 
ame we © 


— 
— 


12 .431.110 


4.0418) 2 148) 7 225 


6,357) 6,68 


12.7 2.9 | 18.8 


7.6 ie 


JM 


POPULATION 
ESTIMATES, 1/1/59 


SM ESTIMATES, 1958 


Total 
(thou- 


or 
70 


$.' 


‘| Con- 


House-| Spend- 
hold | 
(thou- | 


sumer 

Urban 
Pop. 

(thou- 


ing 
Units 


% 
of 
U.S.A.| 


| Per 
| Cap- 
| its 


By7p POPULATION 
UD ESTIMATES, 1/1/89 


Con- | 

sumer | 

House-| Spend- 

% hold ing | 
of | (thou- | Units | 


Urban 
Pop. 
(thou- 
thous,)| sands 


4.8 


| 18.4 22.9 


JIM 


10.9 318 


ESTIMATES, 1958 


| 
| 


Net 


Dollars 
0co 


Per | Por 
Cap- H'se- 
ita | hold 


of 
U.S.A. 


U.S.A.) sands) 


Atlantic City. ... 
1Camden 


152.0) .0869) 


47. 6) 58.2/ 125.6 


4 


1 Included in Philadelphia abesstiien 2 area. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


MAY 10, 


1959 


OO13}1, 846 


New York—New- 
ork-Jersey C. Nv. 
(New Jersey 
Portion Only) 


| 


3 948.8 2.2576 1,179.6'1,313.1) 3 642.4 


Before using t ece figures read forewrrd 


8 881 086 2.8875 2,249|7 529 


nane 13 
© SM, 1959. 
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Fs 
See ... THREE! South Jersey's 


TRI-CITY AREA <.-- 


BRIDGETON - MILLVILLE - VINELAND 


(All in Cumberland County, N. J.) 


NOW...a potential metropolitan county area! ators 
And why not? SEE: 


Bridgeton ® 


e Retail Sales ..........$172,861,000 eee 
e Food Sales alone ...... 41,181,000 


e Both far greater than many of the 
original 168 metropolitan areas. 


Neo single newspaper or com- 
bination of OUTSIDE news- 
pape:s reaches these 31,- 


This TOP MARKET is reached exclusively by these 7%, home stectively. 


NOTE: 


three LOCAL NEWS DAILIES: LOCAL DAILY NEWSPAPERS (ABC 3/31/58) 28,531 


Phila. Morn. Inquirer (ABC 9/30/58) 6,951 

® Bridgeton EVENING NEWS Phila. Eve. Bulletin (ABC 9/30/58) 5,316 
Atlantic City Morn. Press (ABC 9/30/53) 4,260 

e Millville REPUBLICAN Camden Evening Courier-Post (ABC 12/31/57) 206 


@ Vineland TIMES-JOURNAL 


ASelling Triowith90% HOMECOVERAGEintheCounty The JULIUS MATHEWS SPECIAL 


New York Chicago Detroit Phila- 
For up-to-date grocery route lists or other data, write or call— AGENCY, INC. deiphia Cleveland Boston Pittsburch 


XM 


POPULATION SH E. B. |. 

N. JERSEY ESTIMATES, 1/1/59 ESTIMATES, 1958 
| Con- | Con- | 

METRO, | sumer | 7 sumer 

AREAS | House-| Spend-| Urban | House-| Spend-| Urban | | 

Total | % hold ing Pop. Net % | Per | Per Total | % hold ing | Pop. Net | % | Per| Per 


continued thou- of thou- | Units | (thou- Dollars | of | Cap-|H’se-|| (thou- of (thou- | Units | (thou- Dollars of | Cap-|H’se- 
eands) | U.S.A. sands) | (theus.) sands) (000) U.S.A. ita | hold 


S77) POPULATION SM Pe 
ESTIMATES, 1/1/59 ESTIMATES, 1958 


sands) | U.S.A.| sands) |(thous.)| sands) | (000) |U.S.A.| its | hold 


Trenton 270.0; .1544, 72.9) 92.0) 228.6) 671,671) .1858.2,117|7,841 


Z.Vineland- | 


Total Above Areas|4,476.9 2.5596|1,331.8 1,498.7), 4,075.2] 9,915,001 3.2237 2,215 7,445 
| | 
Bridgeton 106.1) .0607 31. 35.4 ¢ | 


sive estimates by SALES MANAGEMENT. 
Total Per : ¢ "Ln ei | Furn- | | | | Guwrber-| 
COUNTIES Retail Hsld. Buying index Drink. House- Auto- | Gas | Bldg. | 
CITIES Sales Retail Power Quality | of Sales Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
continued $000 " ' Sales Index index | Activity ($000) ($000) | ($000) ($000) | ($000) | ($000) | ($000) 


Atlantic 235, ‘ 4,943 | .0981 113 | 41,886 19,023) 19,619, 10,839] 25,166) 13,410,» 9,271) 

AAtlantic City 135,83 57 0465 130 ¢ 5, 28,177] 14,163] 16,327 7,846) 12,188] 4,454, 5,032 

Hammont 0060 113 ' 955 785 1,143 559) 3,154 1,471 1,337] 

ssantville 7 0084 112 J 1,007} 2,393) 1,073 876} 4,506] 1,381 786 

Bergen ‘ .5320 126 : 75,089| 140,171) 60,844, 50,910) 136,837) 78,407 , 288) 

Bergenfield 38,23 0186 3,469, 1,496) 7,387, 1,359) 3,401) 

Cliffaide Park 02 0116 796 597, 2,576) 774 688 

Dumont 55 72 0114 ‘ 763 161 446 710! 719| 

1,980 ,014| 1,227 117] 2,090} 

3,688 ,305| 14,177 6: 599] 

1,288 ,067) 1,908 2,533 , 998) 

471| ,026| 4,438 ,629| 300| 

107 414] 4,868 ,093| 1,591 

26,394) 8,351] 24,389) . 587 

Asi 513] 5, 057/ 059 466 

601 887; 1,122 7 189 

902 i! , 766 520| 2,556 , 455 
128 6 537 220; ‘1,021 
Palisades Park i! 0059 OOR5 2 3,066 289 134 2,590 
27,702} 1,120; 5,272) 5,699 
2,268 4 427 101 914 
Ridgefield Park 5, 0026 0070 3 2,542 245 129 87 536 


2,442 4,508 2,449 18, 159 2,187 1,344 2,119 


PI 


East Paterson 29, 5 .0149 
Englewood 2 245 .0233 
Fair Lawn 75,78 -037 0298 
Fort Lee 34,187 0179 
Garfield { 0099 0164 
Hackensack 28,513 0640 0355 
Little Ferry 2 -0051 0044 
Lodi 9,7 0098 .0132 
Lyndhurst 

lownship 533 0087 -0149 
North Arlington 5,3 .0076 -O117 


Paramus 0329 0196 272 353 
Ridgefield Borough 393 0042 0073 


Ridgewood 56,415 0281 0261 084 1,155 
SM Standard (4) and Potential (A) Metropolitan County Areas. © , 1959. 
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Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


In Bergen County 


Giant new shopping centers keep Bergen dollars 
ee in Bergen County... attract extra sales from nearby 
communities. 


Eight Years of Record Growth—1950 to 1958 


% Increase 
Year 1958 Over 1950 


Total Effective Buying Income $1,835,399,000 122% 

Total Retail Sales 997 202,000 123 
Food 291,134,000 107 
General Merchandise 140,171,000 816 
Furniture-Household-Appliance 50,910,000 90 
Automotive 136,837,000 49 
Drugs 26,562,000 165 


BERGEN COUNTY SHOPPERS READ LOCAL 
SHOPPING NEWS AVAILABLE ONLY IN... 


Che Bergen Evening Recor 


CIRCULATION NOW AT AN ALL-TIME HIGH—OVER 91,500 


Nationally represented by WARD-GRIFFITH COMPANY, INC. 


The “SM” ‘symbols mark original, exclu- 
NEW JERSEY RETAIL SALES— GYD estimates, 1958 sive estimates by SALES MANAGEMENT. 


Eating & . Lumber- | 
COUNTIES . | Buying Index Drink. Bldg. 

CITIES Power uality | of Sales Places > , Hdwre. 
(continued) . S.A. Index Activity ($000) ‘$000 


River Edge........ , -010° 0111 
Rutherford. . . és 26, } .O19 .0167 
Teaneck Township. : | .02 .0321 
Tenafly . . Bs . : | .0118 
Westwood ; : sat, .0086 
Burlington. . : d a 1038 
Burlington 25 ,028 -0125 | -0096 
Camden... ; 436,032 | . | 4, -2225 
Camden 177,462 | .0884 | .0818 
Collingswood 22,787 O11! .0135 
Gloucester City 10,809 j 0074 
Haddonfield ‘ 33,224 F | 0123 
Merchantville... ... 41,233 0 .0093 
Pennsauken 
Township... 21,843 0109 | 0159 
Cape May........ 87.883 | . .0303 
Ocean City...... 19,175 - 006 .0059 , j 2,030) 405 
30,739 ‘ 0070 7 y 1,883) 1,652 . | 5 780 
Cumberland Pore 172.861 d 0674 ‘ J ,579| 10,610 7,199 . ’ . 3,545 
ABridgeton ‘ 43,479 d .0147 4 ,713) . 513) 2,994 2,732 , a 4 900 
Millville 24,649 -0123 -0108 , 152) 1,553 1,280 , 758) , 620) 632 
0297 19,069} 4,203] 8,817| 6,043] 3,101] 10,833] 3,807] ~—*7,228) ~—«2, 084 


, 1959. Before using these figures read foreword, page 13. 
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NEW JERSEY 

Cont. from 
City 

Union 

Township.. .Union. . 
Verona .. Essex... 
Vineland Cumbertand. 
Washington... Warren 


West New 
York Hudson 


NUMBER OF OUTLETS 


fi 
ts 


E 


Foed 


16 
137 


© oo 8S | Pep. (thous) 


. 


16 


- - Tota! 
SB. S888 | outters 


ad 


The “SM” symbols mark original, exclu- 


RETAIL saces— GUD ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


: Per —- 
COUNTIES i Mp Hsld. Buying Index Drink. Gas } 
CITIES Retail | Power ‘ty | of Sales | Food Places Appl. motive | Stations . | Drugs 
(continued) .S.A.| Sales Index ndex | Activity | ($000) | ($000) ($000) ($000) 
Esssex 271. ¢ 4,256 -6788 118 110 317,181) 117,563 57,355 33,986 
Belleville 36, d 0217 107 90 10,598) 2, 868 2,285 1,050 
Bloomfield a ‘ 0347 113 89 18,220 4,122 3,236 2,156 
Caldwell ; é 7 187 274 8,573 1,674 J 1,123 973 
Kast Orange : - 128 100 24,845 5,412 q 2,315 
Irvington 77, 08 120 107 23,723 4,855 > 2.62 
Maplewood 
Township , d ° 144 117 10,476 974 . 798 791 
Millburn Township ‘ J 176 142 8,361 2,152 m : ‘ ‘ | 697 
Montelair : d 142 17,780 1,922 . , 362) 780} 4 1,986 
Newark dee 667 792 o 117 135,323) 73,266 i ‘ , 652) 15,424 
Nutley , 25.748.) . ; 115 10,788 1,775 : . 961 
Orange 51,908"). 116 15,181) 5,037 t : 1,830 
South Orange 29,692 e 173 7,893 1,324 577 ’ 923 
Verona... 16,996 | . ; 126 4,349) 1,538 ‘ 476} 348 
West Orange 32,205 4 122° 10, 285 7,321 
Gloucester 129.734 F 101 34,062 9,358 
Woodbury ?. 35.936 J 159 8,110 1,010 
Hudson obo’ 601 664 ° 102 191,510) 65,446 
Bayonne 64,795 08 . 99 23 058 6,646 
Harrison — 25.842 y ¢ 124 5, 880 2,784 
Hoboken é M6 527 A ‘ 16,790 6,931 
Jersey City 252,224 P 84,287; 29,015 
Kearny 37 ,673 d . 11,296 3,075 
North Bergen 
Township 39.026 ° ° 9,897 
Union City 70,297 .03 d 18,345 
West New York 46,042 d 16,130 
Punterdon 57.007 d / é 14,196 
Flemington 17,016 ° ° 4,439 
Mercer 424.745 d 98 893 
Hightstown . 24 839 ° 3,865 
Princeton $2,972 J 7,987 
ATrenton ‘ 201,401 . ° 70,996 
Middlesex 428 .453 F 7 120,854 
Carteret 10,385 . 4,463) 
Highland Park 25,495 | . 8,994 
Metuchen 42,081 ¢ 15,072 
New Brunswick 88 358 ' F 17,202 
Perth Amboy... 67 890 033 ! 14,901 
Sayreville ....... 5.%01 A 2,161 
South River... 23 204 e e 7,384 
Woodbridge 10,170 
Township eeee 35,727 
Monmouth . 393.188 
Asbury Park 58,079 
Belmar 20,403 
Freehold 25 882 
Lona Branch 31,503 
Neptune Township 17,463 
Red Bank.... 50,548 
Morris : 259 303 
Boonton........ 14,830 
ne ‘ 37,270 
Madison...... 18 ,662 
Morristown ee 72,879 
Ocean - . 156 248 
Point Pleasant 13,701 
Point Pleasant 
Beach 
Passaic 
Clifton 
Hawthorne. ..... 
Passaie-Clifton 
Pasraic 


4,021 
121 


573 104 
61,009 14,602 
4,510 ° A 2,480 
254 é 433 

28 ,067 6,214 
23,557 A 2,734 
Paterson 31,219 6,942 
Pompton Lakes ‘ 879 1,235 , 295) 571 
Salem am A d 3.060 ° 2,507) 2,298 1,222 


*Not ava lable Before using these figures read foreword, A at ‘ 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. 
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SALES MANAGEMENT 


( Aavertssement) 


Food Store Sales, 266 100 Leading Counties 


Estimates, 1958, for the 200° 100 counties leading in this category 


COUNTY NEWSPAPERS ARE AS SOUND AN 
and 


STATE INVESTMENT AS A DIVERSIFIED 
PORTFOLIO OF BLUE CHIP STOCKS 


5 Cos. N. Y., N.Y... ¢ Food Sales Show U.S. Consumer Sales Possibilities 
Los Angeles, Cal 
eS EEO ? 


ef © , 
\% Pp 4x0 
Phildetoha, Pa. a» 2° hens 0% 95 saic-Clit® Pate — \ 
Allegheny, Pa....... \ 
Gnsiegn OMe... ; QS Passaic-Bergen, N.J., Food Sales . . . $450,556,000 2S) 


Nassau, N. Y........ 
St. Louis, Mo. 


ey » | CONCENTRATE ON THIS AMAZING MARKET! 


450, 554 

Suffolk, Mass. an .0 Here’s evidence that, circulation wise, The Herald-News, of Passaic- 

+ Baltimore, Md........| 403.082 Clifton, N culation 
" : . eee te ...... 65,309 


nN == 
§3832585 |: 


? Middlesex, Mass.....| 401,618 

Harris, Tex.. . 385.593 
on N.Y... .......{ 370,850 Circulation of other newspapers cannot surpass The Herald-News in its 
f Mitwaukeo, Wise... pane “COMPACT CITY and ADJACENT TERRITORY. In this topnotch sec- 
t aeoas et ae tion of Metropolitan New York-New Jersey, covered almost exclusively 
+ Essex, N. J.. | 397,181 Cs by The Herald-News, there are 59,012 families in the Bergen County por- 
} Alameda, Ga. | 392,291) tion and 45,756 families in the Passaic County portion, for a total of 


> 
? San Diego, Cal... 293,140 


au ° FAMILIES 104,768 
| oe | = *THE HERALD-NEWS 59,337 
f King, Wash..........| 280,649) 2, COUNTY SALES |County Bergen Record 4,330 


, 279,896 
Bn aay Cal....| 266,813 } 2, ohone ay Paterson News 9,349 

, Conn. ‘ 244 | 3 i 
; 1 or me : oe have Est. (in | Area Paterson Call 7,741 
* Hennepin, Minn......| 254,920 scicheeal = Newark News 5,502 
p R ...,.) | "ne ee Newark Star-Ledger 4,533 
* Franklin, Ohio 212,608 | oy, Minn... 135,163 N.Y. Herald-Tribune 3,580 
i one | ae a N.Y. Journal-American 4,650 
* Multnomah, Ore......| 201.278 . 129,408 N.Y. Mirror 8,546 
? Sani ya, Cal..... .760) 1. ‘ b. iy 
fie Om] a | NY. New 25 566 
? Marion, ind..........| 192.331 124.817 N.Y. Post 948 
} Hudson, N. J... 191,510 y . 
' me N.Y... 185,506 «ae hen N.Y. Times 4,500 
Denver, Colo.........| 188,483 | 3. ,N. 120,218 N.Y. World Telegram & Sun 1,360 


t 119,913 
? Sacramento, Cal... . 183,741 115.678 


? Union, N.J........ 183,681 113,420 In addition to these 104,768 fami- 

f Oakland, Mich... we lies, The Herald-News has a PLUS 
) Worcester, Mass.. . 181 ,757| 1,579) 111,809 ° . 

* Maricopa, Ariz... . 179,154) 9, 110,390 circulation of 5,972 where sales 
Pee ene..; 5.1.) See 107 680 totals are impressive. For additional 
Orange, Cal... 174,328 ‘ 107.514 


? Jackson, Mo... 173,954 107.218 information telephone 
* Jefferson, Ala....... 171,499) 1, 106,911 


* Providence, R. I. 171,011 es i PRescott 7-6000 


(Duval, Fla........ 167,454 
Jefferson, Ky........ 165.721 

? Shelby, Tenn........ 164.632 

} Summit, Ohio........| 164.267 ‘oe . William J. Hay 

t Tex.........] 168. ‘ 

, ne on ate pot ; General Advertising Manager 

? Delaware, Pa.........| 162.827 Pci ; OR ry. 

* Bexar, Tex... 159.455] 1, oh ’ THE HERALI ‘I 

) Passaic, N. J...... 159,422 aT . ‘ 

——— — Post Office Box 1019 

186 .956 5 ° i 

Montgomery, Pa......| 154,132 2 pasa Passaic, New Jersey 

Montgomery, Ohio. ..| 152.134 tees , ’ New York Office—60 East 42nd Street 

Norfolk, Mass........ 142.918 | 

San Bernardino, Cal.. 


or write to 


James J. Todd, Manager 
Telephone: YUkon 6-5542 
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HUNTING FOR SALES DOLLARS? 


HERE’S ONE OF THE NATION’S RICHEST MARKETS 
UNION COUNTY 


.-.And the ELIZABETH DAILY JOURNAL GIVES 
YOU GREATEST MARKET PENETRATION 


RESIDENTIAL AND INDUSTRIAL UNION COUN 


526 
ABC CITY ZONE 254, 
9th NATIONALLY =" 
$8,240 per fam 
1958 FOOD SALES—$183,681 ors 
1958 RETAIL GROCERY LINAG 


1,621,224 lines Elis ab 


cATHER ELIZABETH, NEW JERSEY ea 
Plus, COLOR, TOO! aw 
Modern quality full color facili- MAJOR MEDIUM 


ay Aa ‘THE MAJOR MEST 
CIRCULATION OVER 51,000 I UNION COUNTY Werd-Griffith €o., Inc. 


ational 
Representatives 


ms JM The “$M” symbols mark original, exclu- 
NEW JERSEY RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| Per ‘ Eating & 
COUNTIES i | & Hsid. Buying | Index Drink. | General Auto- } 
CITIES ‘ f Retail | Power | Quality | of Sales | Food Places dse. . | motive | Stations | 
(continued) | U.S.A. | Sales Index | Activity | ($000) ($000) ( $000) ($000) ($000) 


Penns Grove 13,640 | . . 126 162 4,778] 1,015 1,644 761 


Salem 61 0073 | j 114 130 4,626} 1,049 03 : 2,035 
Somerset y ig . 99 71 28,875; 10,397 , , 18,989 
Bound Brook 7,7 ' ‘ 129 169 5,043 2,135 158) 4,557 
North Plainfield 9,72: - . 99 53 2,339 1,664 y 2,099 
Somerville 30,! -0152 -O113 143 192 9,923 ° ’ 5,592 
Sussex : a d 99 ° ’ ’ 7,378 
Newton 7, d ° y 149 83 Pp . ° 4,662 
Union , d P 124 ° ° ’ ’ 100,830 
Cranford Township 23,7! ‘ , 7 ¢ 125 : ’ ’ 528 
Elizabeth 50, .0750 | ; 117 mk , ,184) 22,700 
Hillside Township 29, 48: ; 125 r ‘ 44 5,653 
Linden 55, 2 .025: 124 ‘ 3,103 : a 13,601 
Plainfield 5,007 | 04: 154 , . 37 ; 20, 886 
Rahway 5, 63 d -O19 134 ° ’ ’ 9,003 
Roselle , 23,961 | 0119 | ; 115 : 542 : 622 
Roselle Park 3,985 | .0070 112 373 , 10: 4,699 
Summit 34, .0170 ‘ 153 " ’ ’ 5,678 
Union Township ,868 | .0278 -08 119 ! ° 20 , ’ 3,604 
Westfield 949 | .0239 023 155 e , , 10,649 
Warren ° .0290 \ é 97 11,696 
Baston (Pa.)- 
Wilson (Pa.)- 
Phillipaburg (N. J.) , 68 0621 ’ ° 10,446 ’ 16 ,228 
Phillipsburg. . . . 9, 0098 0113 Ji 311 3,739 
Washington 2,902 | .0063 é | 4 2,041 467 430 3,809 


Total Above Cities 5,591,139 | 2.7845 1,493,757) 463,379 513,316) 349,404) 898,611) 293,449) 254,428) 146,842 


State Total 7.299.450 | 3.6350 4,242 


1,113,097) 477,663) 411,411) 191,770 


METRO. AREAS RETAIL SALES— JM ESTIMATES, 1958 


Atlantic City 236,275 | .1171 | 4,943 over | 113 | 138 57,635 41,886| 19, 19,619] 10,839 25,166) 13,410]  9,271| 8,279 


1Camden 
New York—N. E. N. J. | 


| 
(New Jersey Portion) 4,888,551 | 2.4345 | 4,144 | 2.6287 | 116 108 = |1,370,423| 427,287 414,666) 297,268, 729,834) 298,865) 258,285) 130,450 


1 Included in Philadelphia Metropolitan area. © SM, 1959. Before using these figures read foreword, page 13. 
502 SALES MANAGEMENT 


~The “gM” purer mark original, exclu- 
NEW JERSEY RETAIL SALES— © ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Per i —— 7 a. | umber 
METRO. AREAS i | % | Held. Buying * Zi | Index Drink. | General Auto- Gas | Bidg. rare 
of | Retail Pome Quality | of Sales aoe Mdse. . | motive | S| Hdwre. | 500) 
(continued) U.S. A. | Sales Index Index: | Activity oan) $000) ($000) | ($000) | ($000) $0 
i | 


Trenton.......... 424,745 | .2118 | 6,826 4 2 | 121 137 96,893) 34,147) 59,128} 33,986) 25,021| 67,049, 28,967, 22,755, 9,704 
AVineland-Bridgeton..| 172,861 | .0860 | 5,453 / om m2 | 41, oe a 15,579| 10,610] 7,196) 28,727| 10,041) 13,788, 3,845 


Total Above Areas.....| 5, ra 432 | 2.8491 L 4,296 | 2.9784 | 116 ba nh, 568, 132) _ oN. a1 643, = 478, ot 341, 226) 8S. 776) at. 283| 304,109, 151,978 


N E Ww ME. x , Cc Oo .- ame (Other Mountain States: Arizona, Colorado, 


__Idaho, Montana, Nevada, Utah, Wyoming.) 


NUMBER OF OUTLETS | = NUMBER OF OUTLETS 
Map, page 504 . q } 


| Food 
| Eat. & 


| Gen’l. 


City County } City County 


Geen, Otero...... i | Las Cruces. ..Dona Ana 
Albuquerque. Bernalillo... .O}1, | 131 106} 105, 249) 63, | Los Alamos...Los Alamos. .| 
Artesia Eddy...... " | in 12) | 16) ; Roosevelt... 
Carlsbad Eddy : | 19) 19) 22) 39 24) Roswell Chaves 
Clovis... Curry | ; | | 30) 22) | 29) Santa Fe.....Santa Fe... 
Farmington... San Juan... .| A } | z a 7) 10) Silver City... .Grant 

Gallup. ......MicKinley. . . 7: | 25 38 Tucumcari... . Quay 

Hobbs Lea Y in| } 13) 16| 


-& 


_BSBSSz 8 | Drink. 


SM POPULATION ~ EFFECTIVE @ 
AD ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1958 


Bc: 1. to | eee = 
| 
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Income B Br 
sumer 


a 
House-| Spend-| Urban In- In- | . 
CITIES Total | % | holds | ing | Pop. | Net % come | come | $0-2,499 | $2,500-3,999 | | $4,900-6,900 | $7,000-0,200 $10,000& over 
(thou- | of | (thou- | Units | (thou-| Dollars of Per | Per | Per Per | % % % ( : . 
sands) U.S.A. | sands) (thous.) | | sands) (000) | U.S.A. | Capita| ‘Held. | | €.8.U.) Held. Hsids. Inc. | Hsids. inc. |Hslds. Inc. . . | Hsids. Inc, 


COUNTIES 


oo 


761) 6,279| 5,413 5,687] 18.9 5. 5 13.4 | 36.6 
,831| 6,061) 5,467] 5,603] 20.0 5.4 | 2% 13.8 | 35.6 
.137| 5,232) 3,737| 3,784] 47.0 18.9 | 23.6 20.2 | 19.6 
,765| 6,383) 4,834) 5,496] 24.1 6.7 | 25.4 14.9 | 30.7 
,750| 5,807| 5,389] 5,425] 24.6 6.9 | 25.6 15.3 | 30.7 
,419| 5,550 5,100) 5,002] 28.3 8. 0 16.8 | 29.3 
6.706| 4,471) 5,396] 23.9 6. 4 18.2 | 32.2 
5,635 5.497| 5,396] 23.9 6. 4 15.2 | 32.2 
~~ 4,764| 4,392] 33.7 11. 0 18.5 | 29.0 


Bernalillo 238.5) 264 66.9) -6) ; 420, 076 1365 
AAlbuquerque 195..| .1115] 58.9] 65.3} 356,964) 1161 
Catron 3} 013} 8} 2.616] .0009 
Chaves 5 é 15.6 : . 99,571; .0324 
Roswell 38.5) .022 11.6 12. 7,360 
Colfax. - 3.4, 3.7/6.7] 18,871 
Curry 9. | 8.0 A ¢ 53,648 
Clovis... . . ‘ 5. -0152) 8.0) J 45,079 
De Baca J J d ° 3,811 
Dona Ana al. | , -5) ’ 65,844 
Las Cruces 22. -0129) 4 " 29 , 402 
Eddy . J | e ° ° 85,996 
Artesia . I od ; 28,192 
Carlsbad 9.6] .0169| 8. f 52,351 
Grant a | 7 . ° 28 645 
Silver City wa a . 16,108 
Guadalupe . ¢ | ° m 6,637 
Harding - é | P ° 2,270 
Hidalgo . d ‘ ° \ 8,148 


= w 


<< 


6,455| 3,559) 4,540] 35.8 12. 117.9 | 24.7 
4, 504) 4,594) 4,443] 35.0 J . 18.8 | 25.6 
6,187| 5,931| 5,841] 18.4 4. 5 11.3 | 40.0 
6,557; 5,999) 6,118] 17.5 . 3 11.3 | 38.7 
5,949) 5,882) 5,748] 18.7 5. 2 | 40.8 
5, 305, 5, 115) 4,954] 21.9 6. . .3 | 39.2 
5,554 4, 881) 5,094] 22.0 ‘ 5 . 38.3 

| 3,797] 43.2 17. ’ .3 | 21.6 

5,500} 39.7 

4,921 


ELT 
“ @e-s 
cofe ea Oo = &@ bo 


ied en <b Go os hee oe 66 os eS et oe ot we 
y > mw & 
Seas 
= as 
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on 2uf = 
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Lea oe 17. .6] 106,356] .0346) 1, ,077| 6,168 
Hobbs 1,980] 6,526) 6,045) 6,137 
Lincoln -2) .0047) i 5 y .0034) 1, joe 5,265| 4,578) 4,546 
Los Alamos 6. | i J 3 ; d 2. 426) 9,098) 6, 550) 7,980) 
Los Alamos 3.8 .007 J 2 q Ag | 21407| 9,282) 6, 498) 8,080 
Luna -9)  .0068) , . : ; -0050) 1, 272| 4.731) 4, 587| 4,374 
McKinley |. ,009} .0113| 898| 4,269] 3,934) 3,848 
Gallup 2.! - J . 16, 930) F | 1,354 4,703) 4,703) 4,520) ¢ 
Mora 8. | J d 4,946) d | 853) 3,533) 3,297) 2,806 . 
Otero 0. ' 4 . -8] 87,387| .0187) 1,471) 5,739) 4,414) 4,860] 25.5 8.0 | 27.4 
Alamagordo 7.5) .0100) 97,746] .0000| 1,585| 5,440| 5,235] 5,198] 20.1 5.9 | 27.9 
Quay .8) .0073| ’ . 18,645). 1,457| 5,039] 4,781) 4,568] 28.5 9.5 | 29.8 
Tucumcari 9.6] . A 13,430}. 1,399] 5,165) 4, 631| 4 4,708) 26. 5 | 28.9 
Rio Arriba 0} 0149} 6.7) 5. 21,124). 812| 3.706) 3. 642| 3,206] 45. 7 | 31.1 
Roosevelt 8. : : , 27,516} .0090| 1,638 . 390] 3,875 4,678) 28.7 9.5 | 29.3 
Portales... . 6). 5] 8. 16,553). 1,562) 4,729] 4,598] 4,482] : 1 | 29.6 
Sandoval .6| 0066) ! . 8,114) .0026) 699) :. 381) 3,246] 2,761 
San Juan 0.029811. 5] 46,341). 891] 3,894) 3, '894| 3,645] 42.9 
Farmington 5] . | x ‘ 19,916 | 1,138) 4, 237| 4, /~ 4,036] 38.2 
San Miguel a y : : 20.865) . 927| 4,091| 3,597) 3,448] 49.3 21. 4 23.9 
Santa Fe oe . . Y 62.470| .0203| 1.520) 5.838| 6, 038| 5,236] 25.8 7. 0 15.4 | 
Santa Fe 85.0) . i, " 54,227| .0176| 1,549) 5, 959| 5, 021] 5.345] 24.9 2 14.9 
“= thd 0). Y ee? . 6.434. 1.287) 4.021) 3,785) 3,672] 47.0 20.1 | 26. 24.4 | 
Socorro se 3) 2. : 10,032} .0032| 1.034) 4, 362 3,716| 3,624] 42.8 18.0 | 29.7 26.5 | 
Taos... q . 11.329). 3.776| 3,433 3,047] 52.4 26. .2 30.0 
Torrance. 0). Yat 6,231, . .039| 4,451) 4,451| 3,877] 35.9 14.1 | 31.4 26.3 
Union 9.0034) 1.7) 1. . 8.939}. 515] 5.258) 5,258) 4,684] 32.3 10.5 | 28.2 19.5 
Valencia 0} .0165} 6.3) 6. 5] 26,237) 4.168 3, 075 3,709] 40.4 16.6 | 28.3 24.7 | 
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Total Above Cities. . . 481.9) .2755) 141.8) 154.7 834,173) .2714 1,731| 5,883 5,392| 5,480 ° 1 | 23.7 14.0 


State Total...........1 900.8! .5180) 232.31 275.8 655.91 1,331,528) .4329| 1,478 oti acon o.oal 8 8.1/ 24.5 18.7 | 31.6 34.0! 10.0 16.3) 7.1 25.9 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13 
*Not ava.lable © SM, 1959 
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SANDOVAL LOS ALAMOS Bie Bis astaie co RETAIL SALES MAP 


PRINCIPAL CITIES: County ond geographic location 
OLAWALILLO . of cities with 1956 retail sales of $25 million or more. 


San suas 


s 
Farmington 


SAN JUAN 
Aibuquerque 


ROOSEVELT 


TORRARCE 


OE BACA 
DONA ANA 
. 


Les Croces 


GUADALUPE | SAN MIGUEL 


Roswell 


DONA AMA 


Leco.s 


Anesia 


Sales Moca 


Counties and cities on this mop 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0173 sq. in. equals $1 million 


cnn mann NEW MEXICO 


net Effective Buying Income of 


$15 million ond over 
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POPULATION E Bhi POPULATION “| 
ESTIMATES, 1/1/59 | ESTIMATES, 1988 “@! ESTIMATES, 1/1/89 | 7D § ESTIMATES, 1988 
NEW MEX. —T ten 1 


} 
| sumer 


METRO, } House-| Spend- H 

AREA Total | % hold ing Pop. Net % | Per | Per i; id ; Net % Per 
(thou- | of (thou- | Units | (thou- Dollars of |Cap- |H'se- | i ' Dollars Cap- 
sands) | U.S.A. sands) | (thous.)| sands) (000) U.S.A.) its | hold sands) | U.S.A.| sands) | sands) (000) \ ita 


Albuquerque 238.5) .1364) 66.9) 77.6 =. 2 | 420,078 1368/1761 6,279|/ Total Above Area 5}. 8) __ 209. 420.076) - 1365|1,761 


. a 577 “The “SM” symbols is mark origina’ 
RETAIL SALES— ESTIMATES, 1958 dive os.imater by SALES MANAGEMENT. 


Total Eating & 
COUNTIES Retail % , Buying Index Drink. | General Gas . 
CITIES Sales of i wality | of Sales Places Mdse. q Stations . | Drugs 
continued ($000) aa Activity ($000) $000 ($000) ($000) 


Bernalillo 303.475 ‘ s 21,367 ‘ . ° 5 28,334 10,997 
AAlbuquerque 207 , 889 148: ° : 17 20,756 73 43 ‘ 27 , 429 10,811 
Catron 3,506 d A d 241 on = — 555 oe 
Chaves 422 ‘ d A 3.449 4 : 4,871 1,662 
Roswell , 459 01 d J mt . 2,732 4,228 1,605 


Colfax 300 | . ; e . ° ° 295 ° 1,699 417 
Curry n d : d . d 1,842 ° 2,698 1,140 

Clovis 28, § . , ‘ 1,842 , 69: A 1,064 
De Baca A iD <3 ‘ 74 112 


Dona Ana ' 4 d y 2,143 0 1,079 
Las Cruces 27, | Ol d . . 2,060 ¢ . 925 
Eddy 63, Sa d y R 2,151 0 2,564 
Artesia 15, .0078 ° 23 658 978 
Carlsbad 34,379 0171 el 8 1,493 3,598 1,418 
Grant 13,437 0067 2,488 d 673 1,236 468 
Silver Cc ity.. 9,262 aoe | 491 471 416 


SM Standard (4) and Potential (4) Metropolitan County Areas. » . Before using these figures read foreword, page 13. 
504 SALES MANAGEMENT 


TWELFTH CITY IN THE NATION IN CONSTRUCTION IN 1958! 
KGGM-TV, channel 13, is located in the fastest growing city in America! Surrounded 
by booming uranium, gas, oil and atomic industries, KGGM-TV operates with 
maximum power allowed by FCC, 89.1-KW, ERP (directional antenna), from the 
highest antenna site in the nation. KGGM-TV carries 65 hours of CBS network 
shows each week in black and white and COLOR! Contact any Branham Co. office 
or drop us a line today! 


Under same ownershiy 
KGGM Radio in Albuquerqu 
* -ke, 5000 watts day and might) 
‘SF in Santa Fe 
1000 watts day and ni yht 


HIGHEST ANTENNA SITE IN THE NATION (10,800 FT.) ALBUQUERQUE, N.M. 


677 The “sm” symbols mark original, exclu 
NEW MEX. RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
’ & | Furn.- Lumber- 
COUNTIES % L Buying Index § House- Auto- Gas Bidg. 


CITIES f Power wality | of Sales Food Apparel Appl. motive | Stations | Hdwre | Drugs 
(continued) _ ($000 S.A. index | Index | Activity | ($000) ($000) | ($000) | ($000) | ($000) | ($000) | (S000 


| 
130 | F 1,050 3,141 342! 
105 153 108 
$91 941 


, 7 “ | \ 4, 8 * 19,776) 8,113) 
Hobbs : : 5 .0283 -0212 | , 860 2, 959 , 276 3,327 17,129 3,122 
Lincoln ' : ; i , 185| 170 sas 824) 1,814 
Los Alamos : . P J 6, 1,535 

Los Alamos........ I 2 .0087 k of . 3g 38: 1,501 


1,887 
4,071) 
3 636) 

222 


ge 


3,245 
1,963} 
4,074) 
Tucumcari 


Rio Arriba........... 


3 8s 


Sr 
SE wcvocestes 

Sandoval 

San Juan.... 
Farmington 


= 
J 
= 


San Miguel....... 


1,155 


597 


Valencia ; ° . ° 2,170 ’ 744 1,306 5,443 


Total Above Cities. . w! 7 2 162) a} 40,618 78,236] 30,450] 33,885] 146,849] 62,475| 47,308) 29,460 
| | | 


State Total...........] 985,196 | .4757 | 4,112 | . _%0 | _92 | 221, 6) 72,098| 110,884) 44,307/ 41,646) 180,297) 108,621 68,334 37,892 


METRO. AREA RETA SALES— My ESTIMATES, 1958 


Albuquerque... 303,475 | .1511 | 4,536 | . 67.754 21,367, 40,986, 18,040 18,797| 69,407) 28.334] 17,008 10,997 


Total Above Area......| 303.475 | .1511 | | 4,536 | .1408 | | 67,754) 21,367| 40,986) 18,040, 18,797| 59,407| 28.334, 17,009 10.997 


© SM, 1959. Before using these figures read foreword, page 13 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from: Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 
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Credit THUWE Binghamton’s 
SEVEN with MORE 


This is the TRUE Urbanized Binghamton Market 

. the seven contiguous solidly populated communi- 

ties totalling well over 150,000 population stretch- 
ing for about 13 miles of the Susquehanna Valley. 


Compared with the corporate city of 82,900 popu- 
lation shown in Sales Management’s tabulations, this 


TRUE Binghamton represents: 57% more population; 
65% more Total Sales ($234,541,000); 74% more Buy- 
ing Income ($284,891,000); 89% more Grocery Sales 
($59,928,000); 23% more Department Store Sales 
($32,331,000 although Corporate Binghamton leads 
all large cities in N. Y. State in such sales per capita) ; 


Binghamton has higher Buying Income per Family 
than any Up-state New York city of 100,000 or more 
population. 

Throughout this seven part TRUE Binghampton, 
The Press reaches more than 9 of every 10 homes each 
evening and Sunday according to ABC figures, And in 


51% more Automotive Sales ($38,724,000); 67% 
Drug Store Sales ($7,455,000). 


more 


the surrounding ABC Trading Area of 107,608 people, 
plus coverage is 62% evenings, and 68% Sundays. 


THE BINGHAMTON PRESS 


Represented by J. P. McKinney & Son, Inc., a Division of 


The Gannett Newspapers 


Evening Sunday 


Offices: New York, Hartford, Syracuse, Chicago, Detroit, San Francisco 


(Other Middle Atlantic States 


The “SM” symbols mark original exclu- 
New Jersey, Pennsylvania) 


NEW YORK — sive estimates by SALES MANAGEMENT. 


| NUMBER OF OUTLETS NUMBER OF OUTLETS 


| 
| 


Outlets | 


Map, pages 520, 521 


City County 


Total 


City County 


Albany 
Amityville 
Amsterdam 
Auburn 


Albany 
Suffolk 
Montgomery 


a 
nN 


Cohoes 
Corning 
Cortland. . . 
Dunkirk... 
East Aurora 
East 
Rochester 
Elmira 
Endicott 
Fulton 
Geneva. . 
Glen Cove. . 
Glens Falls 


| | | Income B Br 


| sumer | ' aeimeniben 


House-| Spend-| Urban | 
¢ | 7 $2, ,500-3,999 | 4, 000-6, 00 $7, 000-9, 999 S10, 000& over 
> o 


holds | ing Pop. Net 
thou- | Units | (thou- — of Per | Per | Per 
U.S.A. | Capita) Held. | ©.8.U.) | Hsids. 


sands) | (thous.)) sands) _| 
6,169 


1863} 2,021 6, 368 y ‘ 8 
-1001) 2, 136) 6, 734) 5,976) 6,243] 10. a . 6 | 48. ; 5 22.9) 8. 
| 1,798) 6,137) 6,137) 5,977 7 
| 2,187] 8,123 ° ° 
1,865) om 6,218] 6,113 
1,674] 8.708 4,978) 5,020) 
| 2,087] 6,546 6,262) 6,200 
| 2,082) 6.777) 6,535| 6,539 
1,934 6.461 | 6,231) 6,137 
1,975] 7,026) 6,041) 6,419 
2,052) 6,671) 6,353) 6,371 
1,966) 6,576) 5,959) 6,116 


Albany 
Steuben..... 
Cortland... . 
Chautauqua. . 
ee 


21.5 
19.4 
20.2 
18.9) 

6.9 


-_ 
nN 
uo 


Nognn oe 


Cayuga 
Suffolk 
Genesee 


Babylon 
Batavia 
Bath 
Beacon 


8.2 
55.0) 
19.5 
14.9 
18.9 
| 8.6 

| 20.5 


Monroe.....| 
Chemung 
Broome. ....| 
.Oswego.....| 
Ontario. . .. 
Nassau 
Warren 


Steuben 
Dutchess 
Broome oy, 
Westchester 
Erie 

Ontario 
Greene 


19 
100 
14 
406 
13 
17 


Binghamton 
Bronxville 
Buffalo 
Canandaigua 
Catskill 


Lad 


ny 
= 
seona 


146 

7,049 1,946 1650 

191; 28 35 
40 


7 
13 


4 
12 


10 
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POPULATION 
ESTIMATES, 1/1/59 


Con- | 


EFFECTIVE 
BUYING INCOME— 


JM 


ESTIMATES, 1958 


COUNTIES 


CITIES Total 


thou- 
sands 


of 


U.S.A Hsid. In. 


"3 = Hsids. ma “Hid 


RS | 


2 
See DONBAOeRe was 


Albany 
AAlba: 
Cohoe 
Menand 
Watervliet 


283.6 
144.1 


. 1622 
0824 
0123 
.0015 
0086 
.0267 
0039 q 2.3 
8104 451.6 1,417.6 
.1190 64.6 152.9 
0474 27.1 
O111 6.3 
oll 6.4 


92.9) 215.7; 


i) 


J 
tS 


~ 


Allegany 
Wellsville 

1Bronx 

Broome 
ABinghamton 
Endicott 


Johnson City 


eo 
sa = 


ny 
i 


Nn 
> ow 


0532 
0130} 
0124) 


ooeonovoe- 
IN NONN RK WHR OAH 
te 


10.2 
10.3 


2.4 | 13.2 
2.5 | 12.2 


25 
19 


5 
. 
4 
6 
6 
a 
3 
4 
1 
3 


6.4 50.5 44.4 


le 


1 The City of New York ncludes Bronx, Queens, 
New York and Richmond counties. 


Not ava lable 
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Kings, SM Standard (4) ani Potential (A) Metropolitan pure Areas. 
Before using these figures read foreword. nage 13. 


SALES MANAGEMENT 


Metropolitan AUBURN 


Compact, Individual Market— 
Influenced Only by the Citizen-Advertiser 


Metropolitan Auburn—largest market in the 5-county 
area between Syracuse and Rochester—is concentrated 
heavily in the city of Auburn . . . behind the Citizen- 
Advertiser’s loyal readership curtain. 

Easy to sell—and worth selling. Income, chiefly from 
industrial wages, has been rising steadily for years. 
72.5% of the city’s families, 65.3% of the county’s, 
earn from $4,000 up. 


The Citizen-Advertiser 
AUBURN, N.Y. 


Represented by The Julius Mathews Special Agency, Inc. 


NEW YORK 


(continued) 


City County 


| 


S | Pop. (thous.) 


= | 


| 
.Fulton......| 


St. Lawrence. 


Gloversville 
Gouverneur. . 
Hamburg..... 


eee 
aan oe | 


of 
SSRee 


—_ 


24 
49 
42 
85 
“ 


—~—— 
eoqgeerocoe eae aouweo@e we eae stwa + 
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$126,744,000 Income 
$80,823,000 Sales 


Behind A Loyal Readership Curtain 


Auburn % 

Auburn Of County | 
37,600 
$65,957,000 
56,773,000 
15,680,000 
3,748,000 
5,132,000 
5,401,000 
4,389,000 
8,337,000 
3,986,000 
3,452,000 


1,364,000 


County 
74,600 
$126,744,000 
80,823,000 
20,792,000 
5,252,000 
6,561,000 
5,662,000 
4,895,000 
12,998,000 
4,499,000 
7,034,000 
1,747,000 


Population 
Income 

Retail Sales 
Food 

Eating & Drkg. 
Gerl. Mdse. 
Apparel 
Furn-Appl. 
Automotive 
Gasoline 
Lumb-Bldg-Hdwr 
Drug 


City County 


Mechanicville Saratoga. . . 
Medina. .. 
Menands 
Middletown... 
Monticello... . Sullivan... . 
Mount Kisco. . Westchester 
Mount 

Vernon. ....Westchester 
New Rochelle. Westchester 
New York 

City. ...... Five Counties 


-3/93138| 2756116, - '9364!10,- 5110, 1281 2532/2480 3387 
"683, |, 730) | 
195; 23) 29) 40) 15) 13) 24) 7 63 
Newburgh... . J 166) 150) 56) 120) 42) 25) 18 
Niagara Falls.. Niagara 3, 245 58) 112| 39} 32 
North Hempstead 
Township... Nassau J 7; °° 
North 
1 
7 
15 
16 
32 
15 
28 
Ossining. .... ; 35; 41) 16 


S&s8aes 
BSSSRess 


BSSENERVS 
eaesSaaue 


(Continued o1 on page 508) 


@D POPULATION 
ESTIMATES, 1/1/59 


EFFECTIVE _ 
BUYING INCOME— 


ay The “SM” eymbels merk original, exctu- 
VAD ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


Dunkirk-Predonia. . .. | 
Dunkirk 9. 7 5.9) 
15.2| 
32.3) 72.3 
18.3 
13.4 9.7 


Norwieh.......... 7} .0085| 3.2) 3.3) ,500| .0060| 1,908 


Income | Breakdown of Households 


_, SS 
‘ $2,500-3,090 | $4,000-6,999 | $7,000-9,099 |$10,0004 over 
‘er %, 7 

Hsid. | %.8.U.| Hsid. | Hsids. Inc. | Hslds. Inc. |Hsids, Inc. | Hsids. 1m. 


5,730) 5, 18.0 5.1 | 18.5 11.2 ; 9 | 13.3 20.6 
5.968) 5, 648, 16.0 4.3 | 16.3 9.3 . 3.3 | 15.6 22.5 
5.773) 5, . 15.5 4.3 16.9 9.9 , ‘ 15.3 22.8 
5,761) 5, 17.0 4.8) 17.7 10.6 ° -3 | 13.9 21.1 
6,164) 5, ,793] 12.3 3.2] 15.2 8.4 x . 16.2 22.7 


Hilde, Ine. 


5.659 
6,106 
5,834 5, ; 6 3.5| 16.1 9.4] 51.7 50.2 | 14.9 22.0 
6,388] 5, ! 3 2.8] 14.1 7.6 | 50. 3117.2 23.5 
5,952) 5, y 2 4.1 16.4 9.4 | 46.6 44.3 | 16.7 22.7 
6,177] 8, ‘ 7 2. | 15.9 8.9 | 47. 8 | 16.2 23.0 
5,779| (19.4 11.8 | 44.7 45.6 | 12.0 18.5 
5,784 5, 5 | 17.8 10.4 | 45.8 | 13.6 20.3 


17.4 10.4 . 9) 14.1 21.5 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
*Not available ™ 


MAY 10, 1959 


Before using these figures read foreword. nage 13. 
SM, 1959. 
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NEW YORK ; NUMBER OF OUTLETS 


Cont. from page 507 


City County 


Oswego Oswego Westchester 
Oyster Bay Schenectady . Schenectady 
Township . Nassau Scotia...... Schenectady . 
Patchogue Suffotk Southampton... Suffolk... ... 
Peek skill Westchester Spring Valley.. Rockland 
Penn Yan Yates Suffern... . . . Rockland 
Syracuse..... Onondaga 
Tarrytown. ... Westchester 
Tonawanda... Erie 


Plattsburg Clinton 
Port Chester .Wesichester 
Port Jervis Orange 


“oe & & ~s > & 


Potsdam St. Lawrence 
Poughkeepsie Dutchess 


Tuckahoe... 


Rensselaer Rensselaer Utica 


Rochester Monroe 
Rome Oneida 


Watervliet 

Wellsville. . 

White Plains .Westchester 

Williamsville. Erie... .. | | 

Saratoga | Yonkers Westchester 462) 298) 131) 186) 104 
Springs Saratoga 16 


Rye Westchester 
Salamanca Cattaraugus. 
Saranac Lake Franklin 


~eoo f= & & 


SM POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1 BUYING INCOM*S— BY) ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- 
COUNTIES sumer | Cash 
CITIES House-| Spend-| Urban In- | In- 
continued Total holds | ing | Pop. Net % come | come| $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 /$10,000& over 
thou- of thou- | Units | (thou-| Dollars of | Per | Per | Per | Pr | % % | % % | % Jo \. 7 ve 1 Je 

sands) | U.S.A. | sands) | (thous.)| sands (000 U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. inc. | Hsids. Inc. | Hsids. Inc, | Hsids. Inc. | Hsids. Inc. 


Income Breakdown of Households 


0354) 14.5 : : 89,757) 0292) 1,448) 6,190| 4,724) 5,248] 17.3 5.0 | 18.5 11.3 | 46. .3| 13.0 20.2 
O10¢ 4.8 34,337] .0112) 1,846] 7,154) 4,836] 5,826] 10.7 2.8] 15.3 8.4 47.7 | 16.0 22.4 
14.3 , : 78.657) .0256| 1,706) 5,600 5,351| 5,161) 18.7 5.5 | 19.6 12.1 7 46.5 | 12.2 19.3 

3.9 23,045] .0075| 1,815} 5,909] 5,487] 5,544] 14.6 4.0 | 17.4 10.1] 47.7 46.1 | 14.6 4 

1 8 a 

1 1 5 


4.9 16.2 


18 


12.9 t . 74,265} .0241 46.6 | 12.3 
6.6 7.5 38,602) .0126 46.9 | 12.8 


,735| 6,757) 6,230) 5,261) 17.6 5.1 | 19.3 11. 
,911| 5,849) 5,147 5,351 16.56 4.7 | 18.5 il 


© SM, 1959 Before using these figures read foreword, 


oo aS 


% 
ets 
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Selling the Buffalo-N. iagara Falls market 


LS | 
TRANSCONTINENT 


POPU ON A 2 ~~ EFFECTIVE " “3M” symbols mark original, exclu- 

NEW YORK ESTIMATES, 1/1/89 BUYING INCOME— @D esnm ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
COUNTIES | | income Breakdown of Households 

CITIES a ed 

pong % $0-2,408 | $2,500-3,900 | $4,000-6,900 | $7,000-8,990 /$10,0008 over 


| (thou- | (thou- of Per | 9 Bh Te 
| U.S.A. | sands) hous) sands) .8.A. | Capita . | C.$.U. . Hil. ane. Halas. 1m. |Hslds. 1 Ine. | Holds, Inc. | Hslds. Inc 


Delaware  ) 4) 16.4 9.6 . d 1,650) 5. . : 19.8 . 20.3 13.1 F “4. 
Dutchess j . ’ 52.1) 67.9) ; a 1,785) 6. ,886| 6, 11.3 2.8) 14.3 7. ry 
Beacon 2) .0087 3.8 4 7,48 .0089} 1.809] 7,049) 6,; 518} 9.9 3) 11.3 5.6} 

\ Poughkeepsie 2. 0243 3. 8} 4 .0294| 2,128) 6, 2| , 7 ; 13.0 
See Newburgh-Beacon | | 
Erie. ... ¥ d 6) é t .128, é 1,920 
ABuffalo.. 5] .3445| 175. ; 173,538} .3816] 1,948 
East Aurora 9] ,003¢ a} aul 3,920) .0045| 2 017] 6 
Hamburg... Y , . 5 8,06 -0059| 2,079) 
Kenmore 21.4] .012! . . 989). 2,289] 7, 7a 
Lackawanna 29.3] d g| : ; ,696) . 1, 662) 6, 859| 5,938 
Lancaster Mh a | 3.4) ‘ 77 8} 1,807) 6, 111) 5.936) 
Tonawanda 8} .0119! if : . .0131} 1,940 6, 405 6, 308| 6 
See North Tona- | 
wanda- Tonawanda | } | 
Williamsville ~ ae 37 | ¢ is 619) . f sage 7,168) 7 
Essex.... . , 8) : . é , 5,037, 5,037) 4,787 
2Saranac Lake 
Franklin 1) 0263) 7 4) : ; 7 / 5,731) 5,054) 5,106 
Malone 1] 0058} 2.9) 3. .710| 5,954] 4,797| 5,163 
2Saranae Lake 1] 0041} 2. . j 5,673] 5, 446) 5,344 
Fulton... 0} .0309} 17. } ‘ 281) .802| 5.435] 5.435] 5,203 
Gloversville-J ohnstown 0203 5| 1,870| 5,673 
Gloversville 1} .0138 ; .4| ; : ,869] 5,561) 5,363) 5,288 
Johnstown 4) .0065| 3.6 , 21,323] .0069] 1,870) 5,923) 5,467) 5.553 


7 48.4| 11. 1 14. 
3 41.9 | 18. aA 
7.9 39. 22 27 a 
2 


oa 
i] 


— ne —) 


enoeoertan ow 


oon & te 


| | 
Genesee. . 8 6,030) 5,913] 5.646] 14.2 3.8| 16.2 9. 5 46. J 
Batavia 5. 9} 6,553) 5,998] 6,124] 10.6 2.6 . t f 6 
Greene na 9. 5} 8. ,949| .0146| 1,493] 4,886] 4,731] 4,533] 23.4 7.8 | 22.0 15.6 | 
a 

1. 


8 
Catskill 5,616] 4,814] 5,067] 16.9 5.0 | 18.9 12.0] 47 3.4 
Hamilton... 4,962 4,962! 4,709] 21. Bo 3 15.2 , 0 


12.2 


3 nies Lake is in Essex and Franklin counties. Before using these figures read foreword. page 1% 
SM Standard (4) and Potential (A) Metropolitan County Areas. 5, 


REPEAT ORDERS in the nation’s 14th market, as anywhere else, are the best evidence of television's 
selling ability. WGR-TV, NBC in Buffalo, is proud that 25 national and 21 local advertisers, who have used 
the station continuously since it started in 1954, have renewed for 52 weeks of 1959. 


These, and newer advertisers, will get even better sales results in 1959, as WGR-TV continues to provide 
better service for more viewers in the mighty and prosperous market known as the Niagara Frontier. 


Two recent developments that emphasize WGR-TV’s continuing leadership in Buffalo are the installation 
of the first videotape equipment in the area and the purchase of a new tower—300 feet taller— 
to further extend its coverage in Western New York. | 


For best results from America’s most powerful selling medium, be sure to call Peters, Griffin, Woodward 
about availabilities in Buffalo. 


NBC - CHANNEL 2 - BUFFALO 


2 


WROG-TV. Rochester, N.Y. + WSVA, WSVA-TV, Harrisonburg, Va.» WGR, WGR-TV, Buffalo +» WNEP-TV, Scranton - Wilkes-Barre. 


Factual Information about AMS | ERDAM . - « Growth Through 


Diversified Industries Results in $2 MILLION PAYROLL INCREASE in 2 Years 


NEW INDUSTRIES Chalmers Knitting Co. 
(Employment up from 300 to 600 in 3 years: Covered SOLIDLY by 
Werd Products Di £ Gabriel C Mojud Hdqs. moved to Amsterdam) The Recorder—ALONE 
or roducts iv. © rie °. 
(Auto Antenna) Househo!ds 19,300 
Income $122,199,000 
Empire Devices Corp. Hanover Mfg. Corp. Retail Sales 60,891,000 
(Electronic equipment—mostly for Government) (Branch of Cotton Club Frocks. Greatly ex- 
panded since moving to new quarters in Food 17,650,000 
former Bigelow-Sanford Bldg.) Genl. Mdse. 4,154,000 
Apparel $4,141,000 
a. meme apes ¥ Bigelow-Sanford, now Little Dude Trailer Company prose ae 
r = ‘ 
sriving under indapendent ownership) (Boat, rental, farm and utility trailers) utometive 9,500,000 
Gasoline 4,137,000 
The Recorder is read daily in 92% of Amsterdam’s Lumb-Hdwre 4,238,000 
homes; 3 of every 4 homes in Montgomery County. Drug 1,485,000 


’ ae eg 
Amsterdam Evening Recorder $7,061 


AMSTERDAM, N.Y. 


Consolidated Novelty Corp. 
(Christmas ornaments) 


By7) POPULATION EFFECTIVE SM Tor a derhe dat Gen ooo. 
iD ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


NEW YORK 
Con- Income Breakdown of Households 
COUNTIES sumer Sosianiiaipaeiaiaan 
CITIES House-| Spend-| Urban | 


continued Total % holds | ing | Pop. Ne J $2,500-3,999 $4,000-6,999 $7,000-9,999 | \s10,000&over 
thou- of thou- | Units | (thou-} Dollars | of % % oO 


P % ‘ % 
sands) | U.S.A. | sands) | (thous.)| sands) (000) | U.S.A. | Capita Held. |¢.8.U}. Heid, Hslds. inc. Hslds. Inc. Hsids. - | Halas. x Hsids. Inc. 


Herkimer 64.5, .0368 19.8) 19.8) 40.4 111,273 
Herkimer-Ilior 19.2 I1¢ §.7 


725| 5,620| 5,620] 6,342] 17.8 6.0 | 18.5 11.1 | 45.3 45.5 | 12.9 19.7| 5.8 18.7 
847) 6, 222) 


Herkimer 9.5) 0054 2.6 981 7, ‘130 5,618) 6,23 . . 11.9 6.1 | 50.3 43.3 | 20.2 26.4 


5 21.8 

Little Fa 9.8] .0056 3.1 ,780| 5,627) 5,627| 5,446] 15. .2| 17.9 10.6 | 48.2 47.5 | 13.4 20.1 4A 17.6 

Jefferson 89.1) .0510} 27.3 1 
2 


Watertown 36.0) = .0206) 11.1 12.8) 


717] 5,604) 5,349) 6,206) 18. -6 | 19.1 11.7 | 44.4 45.9 12.56 19.5 17.4 


,988; 6,447) 5,591) 5,8 , ° 15.8 8.6 | 48.8 44.1 | 15.8 21.9 22.1 


Lewis 23.6} .0135) 6.7) 6.9) 4.0 
Livingston 43.0} .0246| 11.6) 12.3) 12.6 
Madison 52.9) .0302 15.2; 17.3 21.9) 

Oneida 12.5} 0071) = 4.0) 


,486| 5,234) 5,082 - -0 | 21.5 14.5 | 42.7 48.1 | 10.2 17.6) 3.6 12.9 
539) 5,705) 5,380) 5, F -3| 19.0 11.6 | 44.3 45.6 | 13.3 20.7) 6.0 16.8 
-759) 6,121) 5, * \. -6/ 17.9 10.6 | 45.56 44.6 | 13.7 20.4) 6.1 19.9 
858) 5,954) 5,805) 5, " -1 | 16.3) 9.3 | 47.2 44.7 | 16.1 21.8] 6.2 20.1 


1, 
1 
1 
1 
1 
1 ° 
1Kings 2,568.5) 1.4684) 786.9) 824.4)/2,568.5) 5,263, . | 2.049) 6.688) 6,384 . 8) 13.9 7.0 | 45.1 37.7 | 19.8 26.2| 9.4 27.3 
1 
1 
1 
1 


Monroe 592.5, .3388] 183.6 192.9| 469.1] 1,244,682) . | 2,101 6,779| r ‘ -6 | 13.3 6.7 | 46.9 38.2 | 19.2 24.3 9.3 27.2 
East Rochester 8.2) .0047 2.2 2.4 681). ,912) 7,128) 6, ' . 9 | 10.6 5.0 | 47.1 37.1 | 23.9 28.6 | 10.0 27.4 
ARochester 346.1 1979; 106.5) 118.3 ,337| .2362| 2,099) 6,820) 6, ‘ ; -5 | 13.1 6.6 | 48.6 41.1) 19.2 24.7] 8.6 25.1 

Montgomery 61.5) .0361 19.3 19.5; 39.5) ; d 987 6, A A 4 4) 15.1 8.0) 45.6 40.5 17.6 23.7) 8.0 24.4 
Amsterdam 32.3 0185 9.5 10.6 07! * 218 2, 077) z, 061) 6, 328 6, 557| m 4 12.4 6.0 | 47.1 38.6 | 20.3 25.3 9.7 27.7 


» The City of New York includes Bronx, Kings, Queens, © SM, 1959. SM Standard (4) and Potential (A) Metropolitan County Areas. 
New York and Richmond counties. Before using these figures read foreword, page 13. 


HERKIMER CITY ZONE 


SELF-CONTAINED MARKET OF HIGH-INCOME FAMILIES 


te SALES 96% ABOVE AVERAGE VOLUME—HIGHEST SALES ACTIVITY IN THE AREA 
Covered Only by The Evening Telegram 


, P : ‘ . Sales 
66% of Herkimer County’s population is concentrated in the Herkimer Activity 


City Zone—8,300 families whose buying habits send sales activity in SM Reports: Index* 
Herkimer stores soaring—for the highest indexes in this upstate Population 26,700 


N. Y. area. 1 51,376,000 
Total retail volume is almost double the U. S. average — 96% anaes sag 


above! Food, automotive, furniture-appliance activity is more than Retail Seles 39,100,000 
double. (See box). The high-income Herkimer City Zone market is Food 14,400,000 
boiling furiously with sales opportunities. Don’t miss them. You General Mdse. 4,092,000 
won’t if you’re in the Telegram—read by 87% of the city zone Apparel 2,741,000 


families. Furn-Appliance 2,899,000 


THE EVENING TELEGRAM a 2,931,000 


HERKIMER, N. Y. Lumb-Bidg-Hdwe 2,622,000 
Drug 918,000 


First in Daily Circulation in Herkimer County *100—Average Volume 


Represented by The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


People Continue 
S SOPLE conti bu 
To Buy MORE 20.7021 comin buy 


' all big cities in the State (those 
In Rochester, N. Y,. * of 100,000 or more population) 
* Rochester has the highest Total 
Retail Sales, per capita... 
More than 20% above the 
average of the other six... 
33% above great New York City 
. 29% above the only Up- 
state New York market with 
more population. 


Sales Management continues 
to rate Rochester highest among 
such New York big cities in 
Quality of Market and in Sales 
Productivity. 


In Monroe, and seven  sur- 
rounding counties totalling ap- 
proximately 750,000 population 
these newspapers will carry 
your advertising into more 
homes than will any other 
medium, And at the lowest mil- 
line rate of any standard size 


newspaper in the State. 


ROCHESTER TIMES-UNION 


EVENING 


Almost Every Family in 


Metropolitan Rochester 


Buys and Reads One or Both Demo crat a en ; : a4 Chronicle 


moe bel 
of these Two Great Newspapers MORNING AND SUNDAY 
Members: The Gannett Group of Newspapers 


Represented by J. P. McKinney & Son, Inc., a Division of 


The Gannett Newspapers 


Offices: New York, Hartford, Syracuse, Chicago, Detroit, San Francisco 


MAY 


10, 1959 511 


| ROME, NEW YORK 


<<. ooo ooo ooo ee ooo eee oeeoeooeorweoeoeoeeooeoee 


Site of Gov't. Air Force Base & 
Electronic Research Center with 
it's not the over $42 million payroll, and still 
growing. 


Now 18,000 circulation and 100% 
city zone coverage. 


size of the Manufacturing center for copper Only daily in Oneida County ac- 


: cepting alcoholic beverage advertis- 
market ... but and wire products. ing. 


what's in it... 
Highest family income in Oneida . : 
AND County. Full or spot color available daily. 


WHO CAN GIVE 


TToO You: | Rome Daily Sentinel «x: 


Call, write or wire W. S$. DeHimer, Adv. Dir. Boo roel 
for surveys or additional market information. CAN! 


POPULATION EFFECTIVE SM The “SM” symbols mark original. exclu- 
NEW YORK ESTIMATES, 1/1/59 BUYING INCOME=- ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con- 

COUNTIES aaa Cash Income Breakdown of Households 
CITIES Spend-| Urban In- 
(continued) f ing | Pop. Net % come $0-2,499 | $2,500-3,999 $10,000& over 
| Units | (thou- | Dollars | of | Per | Per | Per % %\% % » | 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. Hsld. | C.S.U. |. |Hsids. Inc. | Hsids. Inc, Ids. \ . | Hsids. Inc. 


Nassau 1,365.7, .7465| 386.6 .1|1,305.7] 3,349,082) 1.0889 8.663) 8.520) 8. 8.9 1.6) 9.6 3.7 | 39. ’ : 1] 19,2 47.1 
Glen Cove 22.5) 0129} 6.4 : 47,848} .0156 7,476] 7,141] 7, 10.6 2.3] 12.6 65.7] 44. . . 4) 13.1 36.1 
Hempstead Township] 748.4| .4278] 281.8 . 2,038,276] .6627 8.793] 8,782) 8, 9.0 1.6] 9.5 3.6] 39. : . 2 | 20.2 48.9 
Long Beach 1) 0149 8.1 : 66,438) .0216) 2. 8,202) 8,102 1.5 2.2] 11.5 4.7 . : 2] 17.4 44.9 
North Hempatead 

Township. . 21.4) .1266] 67.2 ; 599,585] .1949| 2,708] 8 922) 8,909] 8. , 4] 9.2 38. : ; : 48.9 
Oyster Bay Township] 287.3] .1643] 78.1 Y 596,905) 1941 8,166) 7,575] 7, : . 9.9 


New York 


(Manhattan) -6| 1.0020} 681.7 -7|1,752.6] 4.684.573) 1. A 7,748) 6,926 
1ANew York City 771.3) 4,4429)2 442. 4)2, 601. 17,627 .072) 5. A 7,217] 6.650) 
Niagara i -1315) 67.9) -7| 172.0] 439.494) . é 6.473) 6,216 
Lockport 2} .0150 7.9 2 50,850) . 6,437) 5,778 
Niagara Falls 3. .0591 29.9 y 203,596) . 6,809) 6,303 
North Tonawanda- 
Tonawanda ee ‘ 0307 16.6 97,803| . 6,269 
North Tonawanda 0188 9.3 x 57,449). A 6.177) 6,177] 5. 4 ‘ 13.2 
Oneida 4 ‘ . J 435.496) . 6.015) 5.822) 5, ly -8 | 16.3 
ARome ’ * , ; 81,511) . 6.319} §.907 ‘ ° 14.7 
Altica ' , R 194,754) . 6.086) 5,779) 5. ‘ . 16.0 


Onondaga > a ‘ ’ . 804.949) . ‘ 6.603) 5,893 j 0 | 14.5 
Adyrac use . K 3.4 441,935 ° e 6 903) 5.710 ° ° 13.7 
Ontario . ‘ ‘ , ‘ 112 961). ° 6.041) 6,592) 5. . 4) 18.1 
Canandaigua : S. : 17,771 d Mi 6.582) 5.733 \ s 16.2 
Geneva . @ 4.9) 38,108; . 7,057| 5.523 177 : 14.7 
Orange ‘ ‘ J 9 A 321.526) . ‘ 6 021) 5.553 ° -3 | 17.2 
Middletown ‘ 7. 42,320) . -793) 6,412) 5,878) 5, ° ° 15.1 
Newburgh-Beacon 92,053| . 6.398 
ANewburgh 32.4) . J 64,563) . 6,149) 5,889) 5, ° 3. 15.8 8.7 
Port Jervis 9. d ‘ 3.1 15,103) . 5,034) 4,872 ° ° 20.1 13.5 


Orleans , 1) 10.9) 11.2 54,258). ‘ 6.372) 5,372 ° 5.9 | 19.5 12.4 | 44.7 47.9 12.1 
Medina h.4) 0037 2.1) 2.3 12,199) . ‘ 5,809) 5,304) 5,419] 14.0 3.9 16.7 9.9 | 50.9 50.4 | 13.7 


| The City of New York includes Bronx, Kings, Queens, New York and Richmond 
counties 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
© SM, 1959. Before using these figures read foreword, page 13. 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 


population, Effective Buying Income, retail sales, buying power index and value of farm prod- 
ucts sold are fully protected by copyright. 


Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


Put Lt GU 
_ 


The*SYRACUSE MARKET 


15 Counties with a 
population of 1459 100 


$2,584,890,000 
$1,715,762,000 
$ 421,980,000 


*Buying Income .... 
Retail Sales 
«Food Store Sales .. 


*One-Third of the Total Area of New York State 


And there's a single, efficient way to sell ALL this big 
market. The SYRACUSE NEWSPAPERS deliver 100% sat- 
uration coverage of metropolitan Syracuse plus effective 


coverage — up to 76% — in the 14 surrounding counties. 


FULL COLOR AVAILABLE—DAILY AND SUNDAY 


Represented Nationally by 
MOLONEY, REGAN & SCHMITT 


When you budget for the SYRACUSE MARKET — think about 
ALL of it — capturegit with the SYRACUSE NEWSPAPERS 
total-sell-ability! No other combination of media will do a 


yi 
comparable job/at a comparable cost. 


Results of 

Selling Research, Inc. 
latest Test 

Market Survey 


HERALD-JOURNAL & HERALD-AMERICAN 


Evening Sunday 


4D: CIRCULATION: Combined Daily 241,159 
MAY 10, 1959 


Sunday Herald-American 205,658 


THE POST-STANDARD 
Morning & Sunday 


Sunday Post-Standard 109,060 


Note These Complete Troy ABC 
City Zone Figures 


Big Market High Volume 


City Zone Population (Troy, Watervliet, Cohoes, . Effective City Zone Buying Income 
’ 800, 4,187,000 
Green Island, Waterford and Latham) 132,400 i $253,538,000 $ 
. Retail Sales 


Total Households 39,000 $167,091,000, $2,873,000 
3. Fe Sale: 
otal Market Population in Five Counties... 254,000 ape Sales $52,389,000, $2,710,000 


lotal Households 73,093 4, Eating and Drinking 


City Zone Income per Household $6,501 i Camu Mite, 
Circulation 47,249 $16,658,000, $461,000 


. Apparel 
% of City Zone Coverage 96.6 $20,235,000, up $1,070,000 


74.7 . Furniture-Household Appl. 
z $9,571,000, down $58,000 


$12,366,000, $127,000 


% of Total Market Coverage 


Low Rate Per Line 22¢ . Automotive 
; $23,732,000, down $3,397,000* 
Quality ROP Color 9. Gas Stations 
. P $10,204,000, up $412,000 
Available Daily 10. Lumber-Building 
CAUTION: The only effective way to reach the well-above aver- $4,647,000, down $40,000 
age Troy market is through The Record Newspapers 11. Drugs 
because of their 96.6% coverage. No area daily $3,751,000, up $171,000 
or Sunday newspaper can even begin to approach *This appears to reflect the reduced 1958 advertising budgets 
such thorough coverage. of automotive manufacturers. 


POPULATION EFFECTIVE 577) rey The “SM” symbols mark original, exclu- 
NEW YORK ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- 
COUNTIES sumer } income Greakdewn of Households 


CITIES House- Spend-| Urban 
continued Total holds | ing Pop. Net b/ | } | / $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
thou- of thou- | Units | (thou- | Dollars of Per | v/; % v/; % | JY , % % % : 


sands) | U.S.A. | sands) | (thous.)| sands)| (000) |Hsids. Inc. |Hsids. Inc. | Hsids. Inc. |Hslds. Inc. 


Oswego 84.2; .0482) 24.6) 26.1| 38.3] 133,425) . , : .6 | 45.0 48.4 | 12.1 19.9 | 3.8 


Fulton 14.9) 0085} 4.5) 4.6 25,145}. ' ; .2| 48.7 49.2 | 14.7 22.6] 4.2 
23.3} .0133} 6.6] 7.7] 38,785] .0126| 1,665] 5,877| 5,037] 5, ; : t .1 | 46.6 47.6 | 13.3 20.6 
Otsego 1) 0315) 17.3) 18.4) 15.9] 96,172] .0313| 1,745] 6,559| 5,227 j ' ‘i 6 | 43.3 45.8 | 11.5 18.5 
Oneonta 0074| 9 5.1 26,505| .0086| 2,039] 6,626] 5,197] 5, i i : .7| 48.9 45.3 | 14.7 20.6 
| 
Putnam 6} 014i) 7.1) 7.2 45.343) .0147| 1,843) 6.386) 6,298 : , . .7 | 41.4 36.3 | 14.7 19.6 
1Queens .5| 1.0379 01, 4,385,388) 1.4258) 2.416! 7,729| 7,600 ; : , 5 | 42.7 30.7 | 24.4 26.6 
Rensselaer 1) .0829 . ; | | .0893) 1,893) 6.228) 6,734) 5, h ‘ R .9 | 47.1 43.5 | 16.0 22.6 
Rensselaer | 0065 2 8. ,967|  .0071| 1,927] 6,865) 5.937| 6, ‘ , : .4| 50.1 42.7] 20.0 26.1 


ATroy 7 -0437| 22.3) > ,371) .0486) 1,953) 6,698) 5,492 . . . -9 | 50.7 45.4 | 16.8 22.8 


Oswego 


1Richmond . 1242 . ° : -1440| 2.038) 7,270) 6,864 . . . 4 | 45.3 36.2 | 23.0 27.1 0 30.3 
Rockland R 0685 ; 6) ° -0675| 1,731) 6.806) 6,368 . . . 0 | 46.6 38.9 | 18.2 23.1 -7 28.3 
Haverstraw 5) .0031 . 02 0036) 2,005) 6,486) 6,126) 6, . . . ; 49.5 42.6 | 18.5 24.2 0 23.7 
Nyack 5. 0034 | f ,182| .0036| 1,895) 6,578) 5,885 id . . . -7 | 45.6 40.3 | 16.0 21.5 -5 26.1 
Ep’ing Valley 0035 1} | .0039) 1,987) 6,733) 5,771 ° . : -7 | 49.3 43.4) 17.7 23.7 -5 22.5 


Suffern... 5| 0026) 1.2) 1.51 E10, 147! 9033) 2,265] 8,456! 6.7651 7,5071 10.0 2.0 | 10.4 4.4 | 41.8 20.9 | 22.8 24.81 15.0 38.9 


1 The City of New York includes Bronx, Kings, © SM, 1959. SM Standard (4) and Potential (4) Metropolitan County Areas. 
Queens, New York and Richmond counties. Before using these figures read foreword, page 13. 


514 SALES MANAGEMENT 


in 
Effective Buying Power 
Per Household 


SCHENECTADY 
N.Y. STATE 


SALES MANAGEMENT'S 1959 
“SURVEY OF BUYING POWER” 
Indicated Schenectady’s Leading 

Potential Sales Position 


‘7,076.00 
*7,010.00 


TWO POWERFUL LEADERS 


in 
Effective Selling Power 


CIRCULATION 
46.209 10,585 LEAD 


(Authority ABC Publisher's Statements 6 mos. Ending Sept. 30, 1958. 


ADVERTISING 
13,419,797 __LINES 


3.741608 “uae | 


(Authority Media Records, Inc. Report for 1958) 


SCHENECTADY GAZETTE 


THE KATZ AGENCY, Inc.—National Representatives 


NEW YORK 


POPULATION 
ESTIMATES, 1/1/59 


=x — 


“EFFECTIVE 
BUYING INCOME— 


The “SM” symbols mark original, exclu- 


JM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- 
| sumer 
House- Spend- 
holds | ing 
(thou- | Units 
sands) | (thous.) 


e 
/O 
of 
S.A. 


COUNTIES 
CITIES 
(continued) Total 
(thou- 
sands) | U 


= 


Net 
Dollars 
(000) 


181,161 
8,524 
27 ,482 
23 ,602 
14,582 


| 

St. Lawrence........ 
Gouverneur. . 
Massena 


Ogdensburg. .. . 


0676, 
.0028) 
.0095} 
0097) 
.0044) 


152,135 
15,217 
30,972 

364.908 

217 ,936 
18,000 
42,204 


Mechanicville 

Saratoga Springs. .. 
Schenectady... .. 

ASchenectady 


4.8) 
8.5 


3.3 
11.0 


22,511) 
42,906 


-1187/ 2.192 
.0709| 2,235 
.0059} 2,250 
0137) 1,695 


0073) 1,425 
0140) 1,495 


Income Br 


id, haid 


of H 


$0-2,499 | $2,500-3,909 | $4,000-6,990 $7,000-9,999 $10,000& over 
%'%H1'% hin &2\|% %|% % 
. Hsids. Inc, | Hsids, Inc, | Hsids. Inc. | Hsids. Inc, | Hsids. 


43.4 
44.6 
47.4 
45.2 
48.6 


4,991) 5,019} 20.3 
5,328) 5,356] 17.9 
5,496) 5,257] 16.7 
5,131] 5,156) 18.5 
4,166] 5,670} 12.4 


12.6 
10.9 
10.6 
11.8 

9.6 


6 
0 
1 
1} 


A 4.4 
8 5.5 
3 2: 4.3 
S 4.6 
8,101 7 6.3 


9.7 | 46.7 


5.7 | 48.5 
9.9 | 47.1 
5.8 | 47.3 
5.5 47.6 39. 
5.5 | 45.5 
12.7 42.7 


5,920| 5,698) 6,564 
6,917| 6,340] 6,506 
6,321| 5,162] 5,578 
6,911) 6,516) 6,538 
7,076) 6,263| 6,553 
6,923| 6,667| 6,622 
sass 5,276 5,089 
4,790] 4,690 4,410] 24.0 
6,218, 5,048) 6,379] 17.2 4. 


15.5 

9.5 
15.2 
10.5 
10.4 
10.2 
20.3 


5.8 
8.8 : 
6.2 
9.3 
9.3 
9 3 


4.9 


| 


2 

6 ‘ 
2 7 
1 

4 


45.0 


16.5 | 42.4 
10.6 | 45.5 


61.8 | 
45.4 


8.5 
14.2 


15. 
21. 


2.3 
5.3 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


© SM, 


1959. Before using these figures read foreword, page 13 


WOR 


radio 


COVERS Rockland County plus 138 other counties in 13 states 


MAY 10, 1959 


Everybody 


works harder * earns more * spends more 
in Corning 
the heart of the New York State Southern Tier 


New industrial development continues to increase the quality of this 
primary New York State Southern Tier market. An income of $167,918,000 
is concentrated in Corning, where families earn $6,976. 


Only complete coverage of this market is with 


CORNING LEADER CORNING, NEW YORK 


Represented by The Julius Mathews Special Agency, Inc. 


Ky7p POPULATION EFFECTIVE _ @D The “SM” symbols mark original, exclu- 
NEW YORK ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES Cash Income Breakdown of Households 
CITIES | 1 io —— 


continued) Total % Pop. Net % come | come $10,000& over 
(thou- of Dollars of Per | Per | Per | Per 


/O 70 7 % % 
sands) | U.S.A. (000) | U.S.A. | Capita) Hid, | C.8.U.| Held. . ine. |Hsids, Ine. Hsids. Inc. | Hsids. Ine. 


Steuben a. . } .8} 167,918 0546) 1,676) 5,673| 5,309 5,258] 16.9 4.9 | 18.0 10.9 | 46.9 47.9 | 13.7 21.2] 4.5 15.1 
Batt 00% ; 4| 12,502) 0041) 2,050] 6,680) 5,209] 6,747] 10.6 2.8 | 15.3 8.5 | 52.8 49.2| 15.8 22.5) 5.5 17.0 
orning 9.4) . 39,065] .0127| 2,014) 6,976| 6,010] 6,353] 9.8 2.3 | 12.0 6.1 | 49.8 42.0 | 20.3 26.1] 8.1 23.5 
Hornell gf 26,420). 1,762| 5,623] 5,083 5,164) 16.1 4.7 | 17.2 10.7 | 49.0 50.9] 14.1 22.3] 3.6 11.4 
Suffolk |. ’ : 1,043,297). 1,763| 6.428| 6,405| 6,171] 14.0 3.4 | 15.1 7.9 | 45.0 39.1) 17.0 22.4] 8.9 27.2 
Amityville 3} . ' 19,088]. 2,300| 7,953} 7,342] 7,567] 10.5 2.1 | 12.0 5.1 | 40.8 29.0] 20.9 22.5] 15.8 41.3 
Babylon 25,822). 2,413] 7,595] 6.979] 7,186] 9.5 2.0] 11.7 5.2] 44.0 32.8] 21.8 24.7] 13.0 35.3 
Kings Park 9.2) . ; 11,813}. 615| 8,438] 6,217 7.4 1.5| 9.1 4.0 | 42.6 31.4 | 28.8 32.2] 12.1 30.9 
Lindenhurst ' ; 36,250] 1,822] 6,144] 6,042] 5.885] 11.4 2.9] 13.6 7.4 | 51.3 46.8| 17.6 24.4] 6.1 18.5 
Patchogue ° 2B ; 16,178}. 1,903] 6,471| 5,992] 5,990] 12.4 3.1 | 14.9 8.0 | 47.8 42.7] 17.6 23.9] 7.3 22.3 
Southampton Al . 9,303] 2,138] 6,700] 5.871 13.1. 3.2} 15.7 8.1 | 46.6 40.5] 15.3 20.1] 9.3 28.1 
Sullivan re t ‘ ’ 74,781) . 1,696] 6.458] 5,087 20.3 6.1 | 20.2 13.0 | 43.5 46.7| 11.6 18.9| 4.4 15.3 
Libert : 10,193}. 1,923] 6,371] 5.365] 5,638] 10.6 2.8 | 16.4 9.3 | 53.3 50.8] 14.5 21.0] 5.2 16.1 
Monticel ; ) 10,644) | 0085) 2,087] 7,006) 6.002) 6,173 10.6 2.6] 14.5 7.5 | 48.6 42.3 | 18.4 24.3] 7.9 23.3 
Tioga |. ’ ; . 58,132 1,633| 6,333| 5,285 21.2 6.4| 20.3 13.1 | 42.7 45.9) 11.3 18.5| 4.5 16.1 


| 
Tompkins oO}. ; . 3} 147,019; 2.042| 7.463) 4,868 11.2 2.8| 15.4 8.3 | 49.3 44.4| 16.9 23.1) 7.2 21.4 
Ithaca 29.5]. ; ; 66,242) . 2,245| 9,330] 4,246] 6,346] 10.4 2.5 | 10.6 5.3 | 49.4 41.8] 21.0 27.0] 8.6 23.4 
Ulster t ‘ y 8] 189,076, . 1,717| 5,480) 5,341 20.0 5.8 | 19.8 12.1 | 42.9 44.7| 12.4 19.5| 5.2 17.9 
Kingstor 30.9] 0177} 9.2 . 57,998). 1,877| 6,105| 5,686| 5,724] 16.0 4.0| 16.7 9.3 | 46.3 43.5 | 15.2 21.6] 6.8 21.6 
Warren 5} 0249) 13, .7| 74,106). 1,704) 5,489) 5.409 19.6 6.7 | 19.8 12.2| 43.5 44.8| 11.6 18.1 | 5.6 19.2 
Glens Falls O117| 6.4) 6.7) 38,807| . 1,893] 6,064| 5,792] 5,711] 16.1 4.3 | 17.4 9.7 | 45.3 42.6] 13.9 19.8] 7.3 23.6 


Washington 0} .0280) , t 75,275) . 1,536 5,330] 5,301 20.0 6.0 | 19.7 12.7 | 44. 1) 12.2 19.9] 4.1 14.3 
Wayne |. . ; 98,703} . 1,605) 5,484) 5,484 19.9 5.8 | 19.7 12.3 | 43. 9 | 12.3 19.5] 5.0 17.6 
Newark 5} .0071| + et 18,374]. 1,470) 6,125] 5,927| 5,824) 15.2 3.9] 16.8 9.3 | 45. 9 | 14.9 20.9] 7.5 24.0 
Westchester 1) 4483) 232.0) . 2,046,581) . 2,610} 8.821) 8,279 9.7. 1.7) 11.0 4.2] 39. 0} 19.7 19.0 | 20.5 50.1 
Bronxville 5} 0038) ; .6| 30,372] 4,602|17 866) 11,682 4.6 4.8 .9| i. .9| 19.8 9.8 | 59.0 85.0 
Larchmont ; : 24,383] . 3,586) 13,546) 11,611 8.4 8.5 2.2 | 24. .4| 17.7 11.4 | 40.9 75.0 
Mamaroneck 1) .000 .2| 44,674). 2,613| 8,935| 8,591 9.8 10.6 3.9 | 36. 9 | 21.1 19.8 | 21.6 51.7 
Mount Kisco .0038) ! 14,991) . 2,237] 7,890] 7,139 12.2 5.3 | 43. .7| 19.8 22.0 | 14.4 38.8 
Mount Vernon 3} .0436| 22.6) .0| 192,873| . 2,528} 8,534] 7,715| 8, 9.7 10.8 4.3 | 40. 0 | 20.9 21.2} 18.2 45.7 
New Rochelle 5.3} .04% : ‘ 202,171) . 2,685| 9,492) 7,897 10.6 3.8 | 37.3 22.9 | 19.1 17.7 | 23.0 53.9 
Ossining ; 0108 3) 36,437] . 2,024) 7,591] 6,875) 7, 9.4 11.0 4.9) 44. 5 | 21.7 24.7 | 13.0 34.9 
Peekskill 0105 38,363] .0125| 2,085! 7,522] 6,730 12.0 5.5 | 45. 19.2 22.3 | 12.6 34.8 


wonadwuoe 


© SM, 1959 Before using these figures read foreword, page 13. 


OR radio 


COVERS Westchester County plus 138 other counties in 13 states 


SALES MANAGEMENT 


€ 


* what newspapers do families 


earning the highest income 


in the New York 


. Metropolitan area 


read most? 5 


The latest ABC figures indicate that nearly seven 
out of ten families in the Westchester market are 
reached by a Westchester Group newspaper daily. 
No other media approaches this coverage. 


Getting the best attention for your advertising in 
this wealthy Westchester market is obtained 
through the Westchester Group Newspapers which 
assures you maximum sales response. A net paid 
ABC circulation of 151,250 with a home-delivery of 
over 85 per cent guarantees you this attention from 
a steady audience. 


Westchester County has the highest per family 
buying income ($8,821) in the world’s largest metro- 


Ag 


a 


politan market and ranks close to the top in the 
nation. Since 1948, Westchester’s buying income 
has soared 90% to a record $2,046,581,000 in 
1958. Retail sales have climbed 75 per cent to over 
one billion dollars. Westchester’s 784,100 con- 
sumers comprise a market that produces ‘cream of 
the top profits’ in any retail classification on a 
local or national level. Average retail sales per 
family is $5,032. 


If your advertising isn’t reaching the best buyers in 
the New York metropolitan area-your sales capacity 
is surely falling short of its peak. Get complete results 
by scheduling your next advertising in the... 


8 CHURCH STREET, WHITE PLAINS, N.Y. 
Represented nationally by the Kelly-Smith Co. 


Sources: 

Sales Management Suryey of Buying Power 1959. Net 
paid ABC circulation from publisher's statements ‘for 
six months ending Sept. 30, 1958. 


MAY 10, 1959 


HERALD STATESMAN 
DAILY ARGUS. MT. VERNON 
DAILY NEWS, TARRYTOWN 


YONKERS 


STANDARD.STAR. NEW ROCHELLE 
REPORTER DISPATCH WHITE PLAING 
EVENING STAR. PEEKSKILL 


DAILY TIMES. MAMARONECK 
CITIZEN REGISTER. OSSINING 
DAILY ITEM. PORT CHESTER 


517 


2 TION EFFECTIVE The “SM” sy 
NEW YORK JH. ) ESTIMATES, WAdhel INC sive estimates by SALES TNT 


COUNTIES ¥ Cash Income Breakdown of Households 
ITI 


continued) % | ng | Pop. | 9% erne | eam go-290 52500-3998  $4,00-6, 90 $7,000-9,999 ig seohicver 
U.S.A. Capita Held. |€.8.U.| Hid. | Hslds. Inc, HHkds, toe. |Hokde. 0. |Heee. tee. | Hilde, tne 


- - - | 

Port Chester 24.8) .0142 J c O171| 2,122! 7,738) 7,016| 7,277] 9.7 2.0] 12.0 8.3 | 43.9 32.4 
Rye 0080 ¢ 0154) 3,385/11,849|10,084/11,179] 8.3 1. 2.6 | v8.1 13.6 
Scarsdale 2) 0104 if : ,124) 0277) 4,677|17,734)14,677/16,981} | 7. : -l 1.3) 13.7 4.8 
Tarrytown 0062 3.2| 30,2 .0098| 2,798) 9,443| 7,370) 8,64 ’ . 8.7 3.2] 36.7 22.9 
Tuckahoe 0035 2,042) .0039| 1,974) 8,028] 7,526) 7,694) 10.5 2. 1 5.4] 40.8 28.5 
White Plains f 0292| 2| 33,247| .0433| 2,608! 9,450| 7,747| 8,667] 9. .6| 9.7 3.6] 37.2 23.0 
Yonkers 5} 1055) 55. 4 .1463| 2,439] 8, 10%) 7,980) 7, . ; : 6 | 40.5 27.7 


Wyoming . 0193 y .3) r .129| 0160) 1,449) 5.340 ne 4 
Yates 4) 01 . 8 C6. . .0114| 1,799] 5,720) 5,131) 5,07 
Penn Yan 7} .0033| | ; | .0035| 1,915) 5 460) 8,190 5, 199| 


lotal Above Cities 12,660.4) 7.2380)3,885.1/4,269.9 28 , 347, I 9.2166) 2 208 7, 200 6, om 6,884] 10.2 2.2 12.9 6.0 
} 


State Total 16 676.5) 8.5941 6,073.9 6,461.6 13800.7|38.570, 126 11.8680, 2,133 T7ol onl 6. 11.5 2.6 | 13.8 6.7 


POP LATION 
ESTIMATES, 1/1/58 SM ) ESTIMATES, 1988 


ime 


| POPULATION 
BYP ESTIMATES, 1/1/80 


| sumer 

House-| Spend-| Urban Hou 
Total | % hold | ing Pop. J hold Pop. % | Per | Per 
(thou- | of | (thou- | Units | (thou- } (thou- | Dollars of Cap- | H’se- 
sands) | U.S.A.) sands) | (thous.)| sands) S.A. sands) | U.S.A.) sands) |(thous.)| sands) | (000) USA. Bell hold 


Albany- | | } bine -1) .1190) 62.3) 64.6) 152. 402,620 * 1300 1,934 934 6,461 
Schenectady- | -7653; 394.5) 412.4) 1,074.3) 2,668,337) .8351)1 919.6, 510 
Troy 680.7) .3892 212.6, 223.5) 497.5) 1.364.811) .4437\2.005 6,420) Elmira... -0678) 31.2) 32.3 72. 185.714) .0604)1, 8375, 952 
Auburn 74.6| .0427| 22.0| 22.9 37. 126,744) .0412 1,699 5,761 || A Jamestown -0859} 47.7) 47.8 85. 269,931; .0878 1,796|5,659 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


C A TRANSCONTINENT STATION 


POPULATION E. B. |. 
NEW YORK GD Estimates, 11/50 DD Estimates, 1958 


Con- 


| Con- | 
| | sumer 
House- Spend- 

hold ing 


OPULATION _ 
BYP ESTIMATES, 1/1/59 


METRO, 


| METRO. 
AREAS 


AREAS Urban 
Pop. Net % > 
(thou- | Dollars of 


‘ Total % 
sands) | U.S.A.) sands) | (thous.)| sands) (000) | U.S.A. 


*, 


Cap- se- 
its | hold (000) | U.S.A.) iia | hold 


— 
.4047 2,101 6,779 
804,949, .2617 1,964/6 603 
546,769| .1778 1,749/5,930 
152,987) .0497|1,717 5,604 


ANewburgh.... 
New York—N. E. 
New Jersey 
(New York 

Portion Only) 
APoughkeensie 


592.5] .3388| 183.6, 192.9| 469.1] 1,244,582) 
| 409.8 


178.5) .1021; 63.4) 67.9 85.6 
-2343 
.1787 


- 0510 


121.9) 
92.2 


136.6 
94.6) 
28.6 


289. 
215.1 
40.4 


312.6 
Watertown. . . 89.1 


10572.9/6.0446|3,253.8/3,627.0|10,043.0/24,273,691|7.8822\22, 96)7 460 
171.8) .0982) 45.5) 52.1 306,656|7 .099|1 ,785|6,740|| T 


al Above Areas}14880.7 8.5076 4,548.0|4,893.2)13,131. 32, 669, 117) 105895 2,189|7 , 161 
SM The “SM” syn bols n ark origiral, exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


p eee ae er 
AAlbany.......... 


| Eating & | 
Index Drink. 
of Sales Food Places 
Activity | ($000) | ($000) 
30,513 
22,580) 


Per 
Hsid. 
Retail 
Sales 


COUNTIES 
CITIES lity 
(continued) ndex 


112 
125 


4,156 


Furn.- 
House- 
Appl. 


Auto- 
motive 


($000) | ($000) ; ($000) 


73,380) 


18,234) 
27 ,629 


14,005) 


54,670) 
43 , 306) 


Gas 
Stations 


Lumber- 
Bidg. 
Hdwre. 
($000) 


WGR-TV, WGR, Buffalo 


Cohoes... . 
1Menands 
Watervliet 


96, 
20, 
10, 


ABinghamton..... 
Endicott. 
Johnson City 
Cattaraugus. . . 
Olean...... 
Salamanca 
NL, ics tn ch dues 
AAuburn........ 
Chautauqua.......... 
Dunkirk-Fredonia. . . 
Dunkirk........... 


ary 


i 


N.Y. - WROC Rochester, N.Y WNEP-TV. Scranton-Wilke 


TV 


1, 


1, 
1, 


325) 
662 
914) 
908| 
810 
577 
476 
923 


2,001 
43,007) 
362 
2,594 
1,103 
63,410) 
32,859 
26,261 
4,446| 


Barre 


Pa.- WS) 


1,057) 
42 
536) 
1,366) 
662) 
70,936 
12,238) 
8,001| 
1,905 
1,443) 


2,277) 
1,987) 
7,340) 


Drugs 


($000) 


Before using these figures read foreword, page 13. 
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DELAWARE 


Counties and cities on this mop SULLIVAN 


ore charted in proportion to net 


Effective Buying Income: Scale, 
0020 sq. in. equals $1 million. 


ORANGE 


Major Metropolitan Counties 


: 


520 


Cities shown are those hoving 
net Effective Buying Income of 
$15 million and over 


enlorged separately in order 
te avoid extreme distortion 
within remainder of state. 


© Peckhit 
WESTCHESTER 


@ Mount Kisco 
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Corning @ 
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Endicott @ Otingremren 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic locetion 
of cities with 1956 retail sales of $25 million or more. 


ims 
' CELE CCCECCCCCTCTLCLITLLILLLLILILILILILiLLiLiLii LiL POPPER 


SALES) MANAGEMENT 


Counties and cities on this mop 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0009 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying income of 
$15 million and over. 


SUFFOLK 


SS WEW YORK > 
Manhattan 
tos North Hempstead 


2 Dereon ann es oO ROR 


Nempsiead 


NEW YORK 


Metropolitan County Area 


Compared to Remainder of State 


NEW YORK 


COUNTIES 
CITIES 
(cantinued) 


Chemung 
AElmira 

Chenango 
Norwich 


Clinton 
Plattsburg 

Columbia 
Hudson 

Cortland 
Cortland 


Delaware 
Dutchess 
Beacon 
See Newburgh-Beacon 
A Poughkeepsie 
Erie 
ABbuffalo 
East Aurora 
Hamburg 
Kenmore 
Lackawanna 
Lancaster 
See North Tona- 
wanda-Tonawanda 
Tonawanda 
Williameville 


Essex 
3Saranac Lake 
Franklin. . 
Malone. . 
3S8aranac Lake 


BUYING BEGINS IN THE MORNING IN BUFFALO 


Your sales message in the Courier-Express starts to 
work bright and early and continues to sell all day. 


Men’s stores know it ! They place 72.6% of their daily 
advertising linage in the Morning Courier-Express — 
74.8% of the total with Sunday insertions included. 


Women’s stores know it! Comparable figures in that 
category are 65.8% of daily linage — 74.1% of total. 


Total 
Retail 
Sales 
($000) 


115,495 | 


31,002 


38,212 


60,747 
20,418 


11,874 


0501 


-6689 
4270 
-0096 
-0183 
.0371 


99 


0073 


-0190 


0253 
-0102 
-0059 


Whether you sell men — or women — or both, you’ll 
find a highly profitable response to your advertising in 
Buffalo’s fastest growing newspaper from a standpoint 
of both circulation and advertising. 


FOR ECONOMY — for more advertising for your 
dollar concentrated on those with more dollars 
to spend — use the Morning Courier-Express. 


FOR SATURATION — use the Sunday Courier- 
Express — the state’s largest paper outside 
of Manhattan. 


ROP COLOR AVAILABLE BOTH DAILY AND SUNDAY 


Member: Metro Sunday Comics and 


Sunday Magazine Networks 


Representatives: Scolaro, Meeker & Scott 
Pacific Coast: 


Doyle & Hawley 


RETAIL SALES— TW ESTIMATES, 1958 


Per 
Hsid. 
Retail 
Sales 


3,702 


3,930 


Buying 
Power 


Index 


0048 


The “SM” s symbols is mark ‘original, os 
sive estimates by SALES MANAGEMENT. 


ndex 


juality 


102 
118 
100 
129 


Index 
of Sales 
Activity 


Auto- Gas 
motive | Stations 
($000) ($000) 


17,231 
182,476 
157 ,280 

401 
829 
1,857 
4,074 
1,182 


6,775 
681 
2,112 


5,513 
2,812 


855) 


20,220 
16,835 
7,642 
4,236 


9,431 
5,383 
11,290 
7,626 
9,816 
5,980 


11,247 
32,448 
4,636 


14, 457 
209, 561 
51,197) 119,301 

785 4,494 
960; 10,515 
1,843) 18,512 
2,645 6,762 
623 3,566 


1,786 6,807 445 
929; 12,478 2,955 


1,568 7,615 1,593 


1,989] 9,778 2,698 
888) 4,651 ’ 1,429 
S70] 2,522] 348] 235 


2 Saranac Lake is in Essex and Franklin counties. 


SM Standard (4) and Potential (A) Metropolitan County. Areas. 
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Before using these figures read forenesi Hs 


SALES eunanemnnes 


Why ELMIRA 


is really a “METROPOLITAN City” 


Be sure Elmira is on any “Metropolitan 
City” list or campaign you design. For ex- 
ample, you will get the second highest Gro- 
cery Sales per capita among all Up-state N. Y. 
Metropolitan Cities; the second highest Ap- 
pliance and Furnishing Store Sales per capita; 
within $1.00 of the second highest Automotive 
Sales per capita. 

Sales Management says Elmira now has 
55,000 population in the Corporate City . . . 
10% above the 50,000 minimum ‘“Metropoli- 
tan City” requirement. But the approximately 
24,000 more who live in contiguous places 


like Elmira Heights, West Elmira, Horse- 
heads and Southport, separated from the 
Corporate City only by the thickness of a 
sign post, are an integral part of the market 
which totals a densely populated urban area 
of at least 79,000 or 58% more than the 50,000 
minimum to qualify a market as ‘“Metropoli- 
tan”. 

And don’t overlook 164,499 people living 
in the surrounding ABC Trading Area where 
the Elmira newspapers deliver 70% family cov- 
erage to bring trade to Elmira merchants to- 
taling nearly $100,000,000 last year. 


THE ELMIRA STAR-GAZETTE & ADVERTISER * THE SUNDAY TELEGRAM 


Represented by J. P. McKinney & Son, Inc., a Division of 


The Gannett Newspapers 


Offices: New York, Hartford, Syracuse, Chicago, Detroit, San Francisco 


NEW YORK 


COUNTIES 
CITIES _ 
(continued) | U.S.A. index 


The “SM” symbols mark original, exclu- 


RETAIL saces— GUD ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


- | Lumber- | 
Buying Index k. Gas Bidg. 
Power | Quality | of Sales | Food Stations | Hdwre. | Drugs 
ndex | Activity | ($000) ($000) | ($000) | ($000 
.0303 98 15,558 : 840} 3, ‘ ; j 4,115} 1,311 
Gloversville-J ohnstown : d .0820 108 13,293 , . ‘ 181) " 7 $,601| 1,099 
Gloversville ; d -0149 108 8,827 . 2, 806) , 56: i » 72 3,127 764 
Johnstown......... J a .0071 109 4,466 X : 01; 484) 335 
a .0312 105 16,374 ‘ , , | ’ . 5,803, 1,926 
0143 135 10,418 i ‘ ' 2,810) ' 97% 3,053} 1,001 
.0174 101 11,753 ” é é 1,721] 8,877| 4,126) ~—-2,963|—1, 101 


© SM, 1959. Before using these figures read foreword, page 13. 


There's only 
ONE 


NEWSPAPER 


that can guarantee 97% daily coverage 
of Fulton County. That's... 


THE LEADER-HERALD 


GLOVERSVILLE JOHNSTOWN 
Fulton County’s Only Newspaper 
REPRESENTED BY THE JULIUS MATHEWS, SPECIAL AGENCY, INC. 


MAY 10, 1959 


Only ONE Newspaper SELLS the 


$56,961,000 LITTLE FALLS MARKET 


The Little Falls Times of course. No other newspaper has 


The TIMES Effectively Covers 


enough circulation here to accomplish a real selling job. The Pepelation 


Households 
Income 

Retail Sales 
Food 

Genl. Mdse. 
Apparel 
Furn-Appliance 
Automotive 
Gasoline 
Lumber-Hardw. 
Drug 


Times, however, covers Little Falls completely . . . reaches 


65 of every 100 homes in the entire market—is a strong 


brand-selling influence in the market’s $33,835,000 retail 10,282,080 


2,741,000 
1,387,000 
1,861,000 
5,211,000 
2,673 000 
1,996,000 

711,000 


purchases, 


LITTLE FALLS TIMES LuITmLe FALLS, WY. 


Represented by The Julius Mathews Special Agency, Inc. 


mn The “SM” symbols mark original, exclu- 


RETAIL SALES— T ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


——« 


Places 
($000) 


1,283 
895 
4,561 
1,618 
873 

821 
7,885 
3,517 
225 808 
1,218 
3,424 
3,754) 
842 
53, 478 
a 
44,142) 
4, - 


NEW YORK 


COUNTIES 
CITIES 
continued) 


Per 

Hsid. 
Retail 
> Sales 


Index 
of Sales 
Activity 


Buy ing 
Power 
Index 


uality Food 
ndex ($000) 
4,155 
1,217 
20 ,080 
11,783 
6,792 
3,823 
24,727 
14,751 
876 ,286 
4,298 
11,683) 
12,633) 
4,407 
185 , 506) 
2,351 
160,057 
17,650 
11,009 
561 , 200) 
108 8 143 
12 355.022 
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-0091 | 
0030 
.0329 
0161 


Catskill 


152 
100 


276 
125 

89 
146 
196 
113 
104 


Hamilton 

Herkimer 
Herkimer-Lhion 
Herkimer 
Little 

Jefferson 


Falls 
7,218 
6,319 

260 , 892 

436 
1,564 
2,315 
1,208 

62,692 

398 
50, 864 
4,121 
3,333 

137,286 
1,733 

126,271} 109,924 


SM Standard (4) ani Potential (A) Metropolitan County Areas. 
Before us ing these figures read foreword, page 13 


W atertown 
2Kings 
Lewis 


Livingston 
Madison 


Oneida 
Monroe 108 
33 
160 
86 
102 
130 


Kast Rochester 
A Rochester 
Montgomery 
Amsterdam 
Nassau 
Glen ( 


3,026 
147,412) 
1, 455 


93 , 098 


ove 


Hempstead Township] 1,304,522 215,519 


1 The City of New York includes Bronx, Kings, 
Queens, New York and Richmond counties. 


oH L 4 
NOW DELIVERS GREATER LONG ISLAND (Nassau-Suffolk) 


. THE 2ND LARGEST MARKET IN NEW YORK STATE! 


Reaching 5,608,900 PEOPLE ... at an 
AMAZINGLY LOW, LOW, COST-PER- 


“THE VOICE OF LONG ISLAND” 


(Nassau-Suffolk) 


RETAIL SALES 
BUYING INCOME 
FOOD STORE SALES 
AUTO STORE SALES . 


WHLI, Hempstead, L. I., 


. .$2,553,277,000 
. .$4,288,019,000 


$ 744,045,000 
$ 398,312,000 


N.Y. 


THOUSAND! 


“PULSE” Proves that WHLI HAS THE 
LARGEST DAYTIME AUDIENCE IN THE 
GREATER -LONG -ISLAND MARKET ... 
bigger than any network or independent 


station! 
10,000 POWERFUL WATTS 


Paul Godofsky, Pres. » Represented by Gill-Perna 


SALES MANAGEMENT 


“Uncle Eddy” 


Ctarte Rochester Listeners 
off with a Morning Smile 
that late all day ! 


“Musical Clock” 


6:00 to 9:30 A.M. MONDAYS thru SATURDAYS 


He’s not a comedian, not a wise-cracker, not the frantic D. J. type of guy. 
—Just a likable, happy, warm-hearted young man who has an 
almost magical ability to make folks face each day with a smile on their face 
—and a song in their heart. His ten-year ratings never have been, 
nor ever will be, topped in Rochester! 


Ed is a master of the ‘‘soft sell’ that’s extremely hard to resist. Availabilities 
on his show don't crop up very often, but you’re welcome to 
join our waiting list. Write or phone! 


BASIC CBS 
AM-TV 
ROCHESTER 


REPRESENTATIVES: EVERETT McKINNEY, IN( 


NEW YORK « CHICAGO « LOS ANGELES «+ SAN FRANCISCO 


Best Manufacturing Employment 


The Utica Area employment in manufactur- 
ing is highest, relative to a year ago, among all 
Up-State New York Cities of 100,000 or more 
population. (Source: Latest issue of ‘Employ- 
ment and Earnings”, U. S. Dept. of Labor, as this 
Sales Management issue closes). And this is the 
third successive year that Utica has been either 
first or second. 

No wonder retail merchants expanded adver- 
tising in the Utica Observer-Dispatch and Press 


New Diversified Utica 


by 315,224 lines in 1958 over 1957. And it paid. 
Latest Federal Reserve reports on Department 
Store Sales give Utica the best showing for the 
year 1958 versus 1957 among all reported Up- 
state New York major cities. 

This morning and evening-or-Sunday combina- 
tion gives merchandisable advertising coverage 
in 43 townships containing 295,559 population. 
Local retailers placed over 10.5 million lines of 
their advertising in each newspaper in 1958. 


Utica DatLy PREss 


Morning 


OBSERVER-DISPATCH 


Evening and Sunday 


UTICA 


Represented by J. P. McKinney & Son, Inc., a Division of 


The Gannett Newspapers 


Offices: New York, Hartford, Syracuse, Chicago, Detroit, San Francisco 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 


Appl. 
($000) 
862 
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tat? 


117 


NEW YORK 


COUNTIES 
CITIES 
(continued 


Lumber- 
Gas Bidg. 
Stations | Hdwre. 
$000) 


Index 
of Sales Food 
Activity ($000) 


Buying 
Power 


Index ($000) 


Long Beach 10,234) 
North Hempstead 
Township 


Oyster Bay 


-0175 2,055 


141,283 17,314) 19,955 


Township 9, 306} 

New York 
(Manhattan) 
2ANew York City 


46,518} 14,411 6, 260 5,118) 


65,763 
225,224 


765 ,072 
2,839,569 


801 , 590 
1,298,449 


808 , 879 
1,342,961 


332,570 


1, 269 , 458 686,821) 794,394 


Niagara 
Lockport 


71,241 
14,399} 
38,295) 


25, 189 
3,016 
7,913 


23,498; 24,400) 
5,002) 


16,979 


17,398 
3,236 
13,001 


12,552 
2,977 
7,626 


43,586 
9,527 
21,390 


Niagara Falls 

North Tonawanda 

Tonawanda 

North Tonawanda 
Oneida 

ARome 

AUtica 
Onondaga 

ASyracuse 


24,013 
11,027 
72,622 
15,732 
38,581 
133, 759 
84,566 


8,080 
1,305 
26,515 
5, 405 
18,029 
72,945 
67 , 456 


4,942 
711 
20,408 
4,167 
14,851 
38, 556 
36 , 530 


3,311 
1,525 
14,297 
2,992 
8,784 
21,095 
18, 164 


14,686 

7,779 
42,121 

9,952 
22,043 
94,455 
76,311 


7,838 
7,393) 
18,513 
4,322 
8,083 
26,977 
14,191 


103 

96 
102 
120 
109 
157 


Ontario 


Canandaigua 


4,641 117 19,482 
232 6,481 


159 7,485) 
© SM, 1959. 


6,455) 
1,478) 
3,765! 


4,470 
1, 802} 
2,527! 


3,833 
1,019 
2,208) 


18,090 
5,952 
6,572 


7,748 
1,453 
2,445 1,082 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 13 


radio 


plus 138 other counties in 13 states 


| 2,369 
2,112 820 
3,727 


Geneva -0172 


2 The City of New York includes Bronx, Kings, Queens, 
New York and Richmond counties, 


WOR 


COVERS Nassau County 


SALES MANAGEMENT 


You can now cover one of the nation’s top 
three test markets (and the Number One test 
market in New England!) thoroughly and more 
economically than ever with The Providence 
Journal-Bulletin. New Journal-Bulletin package 
plans—explained at right—make it easy. 

And you'll like what The Providence Journal- 
Bulletin delivers. This one medium is the strong- 
est selling force throughout New England's sec- 
ond largest market . . . a million-plus interstate 
population center where buying power is BIG... 
bigger than ever, as Sales Management shows. 

In ABC Providence alone, The Journal-Bul- 
letin gives you 100%-plus coverage of over 500,- 
000. In the CITY-STATE area, you get more 
than 80% coverage. 

Isolated from other major markets . . . repre- 
sentative and well-balanced between urban and 
suburban . . . cosmopolitan in composition . . . the 
bustling Providence market offers you the ideal 
testing grounds for new products, new packaging, 
or sales promotion ideas. 


New Journal-Bulletin Package Plans 
Lew Cost Gravure 


ity—Your gravure advertising in 
This Week Magazine or locally-edited Rhode isiander may be 
adapted for Journal-Bulietin combination, biack and white, aft 
$.44 a line, using same copy. (Min. b&w size to be at least 
equal to the gravure, and combination to be completed in same 
calendar week.) We make pilates, no charge. Ask about it. 


Job-tailored Combinations—You have a choice of combinations 
to fit your campaign program and budget: 


Combination :* Line Rate 

Morning and evening 

Sunday Journai 

Sunday and Morning 

Sunday and Evening . 

Sunday, Morning, Evening $1. 
(ABC circulation, March 31, 1958) 


Circulation 


*Daily copy may run morning and evening or evening and morn- 
ing. Sunday and daily combinations moy start preceding Sat- 
urday A.M., to be completed with Tuesday P.M. editions. Holl- 
day Journal not sold in combination. 


Write for full market data or Package Plan information 
to Frank S. Rook, Manager, General Advertising, The 
Providence Journal-Bulletin, Providence 2, Rhode Island 
Or your nearest Ward-Griffith office. 


PROVIDENCE JOURNAL-BULLETIN 


Represented Nationally by Ward-Griffith Co., Inc., New York, Boston, Detroit, Chicago, 
Philadelphia, San Francisco, Atlanta, Miami, Charlotte, Portland, Ore. 


MAY 10, 1959 


"Way beyond its size in Sales 


Newburgh, “The Hub of the Hudson,” ranks highest in 
Retail Sales per capita among all cities in N. Y. State of 
over 25,000 population excepting only a few of Metro- 
politan N. Y. City’s residential suburbs. Think of its ex- 
ceeding great N. Y. City by more than double, Buffalo by 
80%, Syracuse by 42%! 


In Grocery Store Sales per capita it is 59% ahead of the 
average of all other cities in the State; 59.4% ahead in 
Household Appliance and Furniture Store Sales; 164% 


ahead in Automotive Dealer Sales per capita. 

And the city of Beacon, directly across the Hudson 
River, is an important part of this single ABC City Zone 
adding 47% population to Newburgh and even higher 
Buying Power Income per Household. 


No other advertising medium can possibly carry your 
message into 99 of every 100 homes in this rich local 
market each evening . . . and into better than 3 of every 
10 in the surrounding countryside . . . as does 


The Newburgh-Beacon News 


Member: The Gannett Group of Newspapers 
Represented by J. P. McKinney & Son, Inc., a Division of 


The Gannett Newspapers 


Offices: New York, Hartford, 


Syracuse, 


Chicago, Detroit, San Francisco 


NEW YORK 


RETAIL SALES= GUD estTimares, 1958 


The “SM” symbols mark ries, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued 


Furn- 
House- 


(000) 


General 
Mdse. 
($000) 


— —s 
gee 


Haverstraw 
Nyack 
Spring Valley 
Suffern 

St. Lawrence 
Gouverneur 


a8fE8e szBaes 


Saratoga x 
Mechanicville 
Saratoga Springs 


Steuben... . F 
Bath , f 0084 
Corning od 25, -0125 
Horne!) os 22, 0114 

Suffolk . . A 3368 
Amityville nese 3 -O211 
Babylon ‘ ‘ -0196 
Kings Park " -0118 


18,782 
3,851 
18,681 
10,771 
1,387 
2,539 
1,691 


8,070 
2,316 
2,111 
8,262 
6, 635 
1,075 


165 ,027 
16,466 
201 
14,076 
11,115 


7,883 
1,247 
1,308 
1,503 

712 
9,696 
1,189) 


wt 


Ss : 
SEE8RB ESYEEE 


wr to 


Tritt 


~ 
~~ 


_ @ 
sig 

— 

oo 


8,957 
1,438 
2,853 
1,290 


4,877 
7,584 
999 
1,762 
1,438 
45,725 
1,249 
1,207 
1,732 


2 The City of New York includes Bronx, Kings, Queens, 
New York and Richmond counties. 
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SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


In Schenectady 


THE UNION-STAR 


goes home, gets read, gets more response from Schenectady’s 
families who have real buying power. With an afternoon circula- 
tion concentrated in the area where greatest sales are made, the 


UNION-STAR will produce best for you in the Schenectady market. 


represented by Kelly-Smith Company 


* 
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Total Per 

Retail Held. Index 
Sales Retail Power of Sales 
($000) Sales 


36, 123 
50,849 
21,152 


86, 255 
17,632 
20,601 
36,296 
68,137 
51,653 


121,405 
57 ,980 
74,110 
47 ,967 
41,935 


148,216 
85,907 

, 167,348 
18,827 
26 ,496 
27 ,836 
30,994 
103 ,564 
117,358 
22,965 
51,460 
43,028 
20,178 
34,007 
16,562 
25,213 x 

220,583 : . y , 604) 912) 33, ’ ’ 

199 , 496 : ‘ r : ‘ 32, 868, J 5,062 

192 


30,604 tw ; “ i . * 8, 3,604 


228% 


GSReER 


emnorw-=Sne 


oa 


, 340 
705 
827 

2,825 
5,569 
939 


Before using these figures read foreword, page 13. 
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Per Eating & 
COUNTIES Hsid. | Buying index Drink. | General 
of Retail Power Places 


CITIES of Sales | Food Mdse. | Apparel 
(continued) . 8. Sales Index Activity | ($000) | ($000) | ($000) | ($000) 


Yates ¢ 0107 85 5,671 998 1,193 496 
Penn Yan d 0043 188 3,244 675 854 372 2,967 


Total Above Cities 18,275,907 , 8.7862 126 [5,038 ,208|1 916, 346)2 ,371 ,993/2,018,247/1, 184, 656/2, 176,604 


State Total. . ooo [21,116,680 ° 10.8440 110 |5.888,871 2,171 ,022|2,536 ,056|2,084,381|1, 218, 971|2,635 ,657 


METRO. AREAS iL SALES— JM ESTIMATES, 1958 


798 ,004 ° 4189 108 102 215,544) 64,031 117,918 66,729) 39,003) 118,238 
80 ,823 ° , 0412 96 94 20,792 5,252 6,561 5,662 4,895, 12,998 
246,851 : , - 1260 106 103 63,419} 20,476} 32,860, 15,184) 12,238, 41,337 
1,610,265 ‘ 8112 106 105 442,081; 150,454) 206,876) 123,008; 80,001) 253,147 
115,495 : , .0500 102 100 30, 762 8,264) 12,042 9,591 6,736) 20,220 
163 879 . ° -0856 100 44,359} 13,327) 17,485) 11,012 6,884) 28,064 


231 686 ° ‘ -1073 105 66,400| 18,914) 19,782) 14,268) 11,883) 41,503 .160| 15,117 5,816 
New York- Newark-Jer-! 


sey City, New Jersey; 


(N.Y. Portion Only)/13 949,811 . ; . 2300 3 ,975 496) 1,694, 133)1 655, 541/1 623,268) 889, 300)1,411 815) ’ 489,784) 375,461 
2 Poughkeepsie 191 ,658 - ’ -0981 49,501; 15,807 22,723) 10,713) = 7,369) 32,448 . 10,4 5,293 
Rochester ° ° ; 3798 185,606; 653,476) 110,306) 62,692) 41,285) 132,335} 43,021; 38,158) 23,627 
Syracuse , ; : - 2645 133,758} 45,737; 72, 945) 36,556) 21,095; 94,455) 31,569 26,977) 14,749 
Utica-Rome . ‘ F . 1753 92,702 26,415, 31,806) 23,153) 17,981, 52,344) 26,116, 22,469 9,295 
Watertown ’ ‘ , - 0609 = 24,727 7,885, 12,543 z, 215) 3, om 19, vast 7,408) 7 om 3,251 


See Sera 


5,345 ,058/2,024,171|2,319,477|2,001 ,051/1.142, 1922. 258, 013 881,637 784,094 524 ,833 


——|—— ‘ 


Tota! Above Areas 081, | 9. | 4, 9.8468 } 2 


Other South Atlantic States: Delaware, District of Columbia, Florida, 
N Oo RT H CA a R ° L 1 N A =" Georgia, Maryland, South Carolina, Virginia, West Virginia. ) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 
Map, page 539 


F-H-A 
Total 
Outlets 


2 
Ci 's 
ity County (c} 


= | Peo. (thous.) 


$ 

3 

= 

Albemarle Stanly 8 
Asheboro Randolph 


Achawill, 


== 
ss 


1 


8 ~ | Drs 


14 

21 

58 
Burlington _. Alamance 51 
Charlotte Mecklenberg. 
Clinton Sampson 
Concord Cabarrus 19 
Dunn Harnett 15 
Durham Durham A 75 


Elizabeth Cliy. Pasquotank 16.1 23 


Fayettovitle Cumberland | 48. it 43 


127 
13 


8. 
58. 
32. 

166. 

6. 
20. 

8. 


76 
66 


seexncugenrs | 


12 
18 
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(Continued on page 532) 
~POPULATI ON EFFECTIVE 
@ ESTIMATES, 1/1/59 BUYING INCOME— me CLD ESTIMATES, 1958 


COUNTIES Cash Income Breakdown of Households 
CITIES In- In- 
Total y; q ‘ come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 

(thou- Per Per Per % “I % % % % 70 ( 
sands) | U.S.A. | sands) | (thous.) S.A, C.S.U.| Hsid. |} Hsids. Inc. | Hsids. Inc. |Hsids. Inc. | Hsids. inc. 


Alamance ° ° 21.5; 23.9 ° -0378) 1, 414 4,875) 4,863} 19.9 6.0 | 22.4 14.2 | 38.9 42.5 | 13.3 21.5 

ABurlington 32. ‘ 9.1 10.7 a -0177) 1,697) 5, 5,077) 5,383} 14.0 3.8 | 20.9 12.0 | 43.5 41.8 | 15.6 22.8 
Alexander ‘ ¢ 3.5 3.9 -0046; 951) 4, 3,609) 3,245) 42.6 19.1 | 27.6 26.3 | 24.3 38.7 | 4.2 10.2 
Alleghany . ° 2.1) 2.2 ° 0025) 1,025] 3,711) 3,542) 2,816] 57.0 29.65 | 22.8 26.1 | 15.7 28.7| 2.9 8.1 


il Standard (4) _and Potential (A) Metropolitan County Areas. © SM, 1959. 


Before using these figures read foreword, page 13. 
, Lilian dea ' in Burlington You Gear Your Company into 
shad is Sa ne the Economy of One of North Carolina's 


Most Prosperous and Progressive Cities 
bp U RLI N GTON Burlington offers a cooperative community “climate” .. . skilled labor force. . . 
A North Carolina Synonym for ample power and facilities . . . ideal location—air, rail, highway transportation 
. excellent living, educational, recreational facilities industrial diversity— 


INDUSTRIAL PROGRESS 150 plants in 12 basic (2-digit S.I.C.) industries in the county. 


Write: HAPPY, PROSPEROUS WORKERS INSURE INDUSTRIAL PROGRESS 
The varied skills and productivity of est percentage of families in the $4,000- 
George D. Colclough, Manager Burlington's labor force give the city the | and-over income group. Sales Management 


second highest Consumer Spending Unit reports sales activity in Burlington stores 
BURLI NGTON, N it income in the state—and the second high- at 56% above average. 


Chamber of Commerce 


SALES MANAGEMENT 


A BILLION DOLLARS WORTH OF GREAT 


M-G-M MOTION PICTURES COMES TO “10”! 
Nightly At 11:20 Sun. thru. Fri.— Midnight, Sat. 


Our ‘‘Late Movies” have always been top-rated in Rochester pictures! 60 Academy Award Winners! 260 nominatio 
Now, thanks to this M-G-M gold mine, those ratings are really | Academy Awards! The greatest development in local Televisi 
going to zoom!—Watch ‘em! since Channel 10 stepped into commanding leadership in the 


The most famous of Hollywood stars in their greatest motion city of Rochester! 


Basic CBS 
National Representatives 


WVET-TV— BOLLING CO. INC. 


WHEC-TVaneWVET-TV | wec-rv- eee eee ed 


MAY 10, 1959 


Asheville, North Carolina and Greenville, South Carolina Now Offer You The 


RE A MILLION CUSTOMERS SPEND OVER $800,000,000.* 


Now made one advertising-merchandising market by 
The Asheville (N.C.) Citizen & Times and The Greenville 
(S.C.) News & Piedmont, under one ownership, to give you 
the CAROLINAS SUPERMARKET. 


*CAROLINAS SUPERMARKET DATA 


POPULATION 1,019,300 
INCOMES $ 1,233,016,000. 
RETAIL SALES $ 813,411,000. 
FOOD SALES $ 201,248,000. 


Dato from SALES MANAGEMENT SURVEY OF BUYING POWER, 
May 10, 1959 


THE PEACE NEWSPAPERS 
THE ASHEVILLE CITIZEN & TIMES 


THE GREENVILLE NEWS & PIEDMONT 


Buy Now With One Order, One Invoice, 
At Supermarket Rates, Save 10% 
COMBINED CIRCULATION 


Morning and Evening 162,939 
Sunday 162,333 


. WARD-GRIFFITH CO., INC. National Representatives 


Write, Wire, Phone for Detailed Information . . 


Cont. from page 530 


Food 
a 


City 


= | Ores 
Total 
Outlets 
Druge 


BS8ssee 
SeEr2tsic 


High Point 
Jacksonville 


McDowell 
Union..... 


Morgantown 
Mount Airy 
New Bern 
Newton 
North 
Wilkesboro 
Raleigh 
Reidsville 
Roanoke 
Rapids 


COUNTIES 
CITIES 
continued) 


Anson 
Ashe 
Avery 
Beaufort 


Washington 


Bertie 
Bladen 
Brunswick 
Buncombe 
AAsheville 


SM Standard (4) and Potential (A) Metropoiitan County Areas. 


Burke 

Surry | 
Craven... .. 
Catawba... 


Wilkes 
Weke 


. 86.1 
Rockingham 


14.0) 


Hailfax 13.0 


sands) | U.S.A, | sands) 


.0144 
| 0121) 
.0073| 


. 0224 
- 0069 
01 


0173 
0118 

| 0783 
33! 


a 
cee 


aS 


SSSsBsssees.s 
8 


24 


EEzs 


3 32 


eoeameaneae +a 
SF FEPrS2SF2F2 Ff: 
23 
SSS 2Se 
a 
Cs) 


oa swverertsE8Eansw 


POPULA 


“re TION 
BYLD estimates, 1/1/59 


rc 


(thous,) 


EFFECTIVE 
BUYING INCOME— 


JM 


ESTIMATES, 1958 


6.0 
5.0 
3.1 
9.6) 
3,2 
5.9 
6.6 
4.5 
36.7 


17.0 


0 


6.2 


5.3) 
3.3) 


10.4 
3.8 
6.5 
7.0 
5.0 

43.2 

21.2 


a |#? 


~ 


§e82825 


~~ = 
ai 
Sk 


Income Breakdown of Households 


$0-2,499 


(J ‘0 
. |Hsids. Inc. 


$2,500-3,999 
oy, 


Hsids. Inc. 


21.3 
29.0 
27.6 
21.3 
17.2 
4.2 
20.2 
21.6 


25.1 
24.9 
25.5 
25.4 
25.2 
26.5 
27.4 
28.2 
24.7 
23.4 


24.6 
27.9 
28.2 
24.6 
22.3 
24.9 
26.8 
28.6 
17.0 
18.1 


$7,000-9,999 
oO, 


Hslds. inc. |Hslds. inc. 


23.1 37.8 
16.5 31.1 
18.4 34.2 
21.9 35.5 
26.0 38.6 
22.9 37.4 
23.8 39.1 

38.4 


22.5 
36.6 42.1 
41.2 


4.3 10.7 
2.6 7.3 
2.4 
4.2 
5.2 
4.0 
4.0 
3.3 
10.2 
11.7 


6.9 
10.3 
11.8 
10.0 

9.8 

8.5 
17.9 
19,2 


*Not available 


532 


Before using these figures read foreword, pao 
© b , 


e 13. 
1959. 
SALES MANAGEMENT 


DURHAM 
The Steady, Quality Market 


“One of America’s most nearly depression-proof cities.” 
—Roger Babson 


EFFECTIVE BUYING INCOME PER HOUSEHOLD 
DURHAM $ STATE § 
COUNTY 6,031 AVERAGE 4,974 
To sell this steady, quality market you must use the Durham 


Herald & Sun Newspapers. Total circulation in Durham of. all Ra- 
leigh and other outside newspapers is negligible. 


Represented By The Katz Agency 


POPULATION EFFECTIVE 
N. CAROLINA @D ESTIMATES, 1/1/58 BUYING INCOME— @ ESTIMATES, 1958 


Con- 
COUNTIES sumer Cash Income Breakdown of Households 


Spend-| Urban Ins | Ine x <a] 
i Pop. Net come $2,500-3,999 $7,000-9,999 |$10,000&o0ve 
Units | (thou- | Dollars Por o %, lo % % 
(thous.) | (000) C.8.U. ‘ . |Helds, Inc. . Inc, | Hsids, Inc. | Hsids. Inc, 
¢ 12.7 52,053 
9.9) . 5 3.2 13,957 
70.0, . . 20.0 P 94,644 
20.0) . " 6.3 29,003 
9.3 46,304 
48.0) . . 12.0 J 49,776 
3.9 17,024 
6.1) . 7 1.5 5,000 
27.2; . . 7.8 s 31,313 
20.3) . . 4.7 17,987 
71.0) . 6) 20.3 6} 90,171 
20.3) . 6] 6.7 80, 
8.3) . J 2.5 11,768 
24.7| . ° 6.4 A 25,031 
18.2) . . 4.6 15,533 
12.7) ~. A 3.5 A 12,762 


a2 


4,089 . -7 | 27.7 21.9 5 ° 7.2 144.6 | 2.0 
4,362 , +8 | 24.9 17.4 ° -2/ 10.1 18.0] 3.4 
4,782 \. 8 | 24.4 16.0 ° -2/11.7 10.6] 3.8 
4,004 . +7 | 23.7 15.5 . 7) 11.2 18.7) 4.5 
4,979) 5, . 6 | 23.4 14.2 . 6] 14.3 22.1) 4.1 
4,148) . -7 | 29.0 22.9 ° . 6.3 12.7) 2.2 
4,365 , -8 | 28.2 20.9 , e 7.4 18.9) 3.6 
3,333 ° -0 | 27.3 27.4 : / 3.9 10.0/ 1.1 
4,014 . 4 | 26.7 20.2 . . 7.6 15.0| 2.4 
3,827 ° 8 | 26.2 24.9 . 4.56 10.9) 1.0 
4, ° -1 | 26.1 18.6 . 8.5 15.4 
4,485 ’ 4) 24.3 16.0 . 9.8 16.3 
4,707 . 3B} 25.4 16.9 ‘ -3| 10.5 17.8 
3,911 / «1 | 26.4 23.7 \. . 6.3 12.1 
3,377) 2, ° -2| 24.9 26.7 ld - . 9.6 
3,646 . -8 | 22.5 19.8 A , 1 13.7 


- 
Ss 


583 \> 
i 
S88 


THIEL 


> 
= 


_—— ee 
4 
oe @ 


5.9) . 3 1.5 4,917 
67.5 4) 18.7 2 78,069 
19.5, : 6.7 30, 453 
56.0) . 6} 13.9 ’ 52, 186 
5.) . ; 1.8 7,603 
60.6) . 2) 21.4 ’ 77,118 
20.1 : 6.9 26,388 
138.5] . .2| 87.3 9} 161,025 
48.6) . 4) 16.4 72,580 
6.4. ' 1.9 6,752 
6.3) . : 1.7 5,626 
65.5) . 2) 17.9 , 80,851 
16.0). . 4.6 20,980) 
11.2) . : 3.2 14,870 
16.9) . x 4.5 18,962 
41.1 6} 10.3 35,480 
115.5) . 9} 40.5) 94.1) 180,312 
87.9} . 4) 33.8 146,731 


3,278) 4 5 | 26.0 30.0 . 0 5.9 
4,175 i .9 | 24.2 18.6 . .2 16.9 
4,545 ’ 2 | 23.2 15.1 ‘ R A 18.9 
3,762 . -1 | 26.9 24.0 j ’ 7 14 
4,224 ' 6 | 25.8 18.6 ‘ y 9 16.3 
3,604 R 8 | 20.5 16.0 ; J 8 17.5 
3,824 . -7 | 23.4 18.2 j y 8 15.3 | 
2,810 x . 4.0 3.8 t .2 19.7 | 
4,426 : 2 | 22.2 14.5 . F 9 19.7 | 
3,554 J 4A | 25.6 24.2 " ; 5 10.9 
3,308 y 9 | 27.6 24.7 . 5 8 11.1) 
4,517 J .5 | 26.9 19.6 | 37. r 2 16.2 | 
4,561 : 6 | 26.0 17.9 | 87.7 43. ’ , 3.9 15.2 
4,647 : 1 | 26.7 17.2 | 41.6 44.9 ; 4.2 15.1 
4,214 R .8 | 27.1 20.8 | 32.5 41.8/ 7. 1) 2.8 11.6 
3,445 : 8 | 24.9 26.7 | 19.0 34.3 . A} 1.0 48 
6,031) 4,452 ’ .0 | 20.8 12.9 | 40.2 41.6 | 13.0 20. 5.5 18.9 
6,271) 4,341) 5, . 6 | 20.2 12.3 | 41.2 42.1 | 13.5 5.6 19.1 


oo 


BESESENSESSB BE 


~ 2 
Th aR ee aE: 
oe 


FIP I Hii sti sMeiiiisittitt 


an ne ee ee 


_— 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
MAY.. 10, 1959 §33 


1 Kannapolis is in Cabarrus and Rowan counti Before using these figures read foreword, pre 13. 
© SM, 1959. 


In Greensboro... 


= 7 wm listened to 
GREENSBORO'S Win TG » . 
COMPLETE Te radio station 


RADIO SERVICE Hollingbery 


POPULATION | | EFFECTIVE 
BYP ESTIMATES, 1/1/80 BUYING INCOME— @%J 


ESTIMATES, 1958 


. CAROLINA 
Con- 


COUNTIES sumer Cash Income Breakdown of Households 
CITIES House- Spend- in- 


(continued % holds | ing b come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
of (thou- | Units of b/ % % 


Per Per | Per 0 “ 70 0 % % ‘0 % % 
U.S.A. | sands) | (thous.) . |C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Edgecombe 4 0308) 12.2} 14.1 , A 7 34.8 12.5 | 23.2 17.7 | 30.3 38.6 | 8.0 15.6 | 3.7 15.6 


Tarboro 9.3] .0053 2.3 2.8 j 28.0 8.6 | 21.7 14.2 10.6 17. 6.0 22.4 
2ARocky Mount 


Forsyth P ° , 59.6 ; é 19.3 5.7 1.3 | 12.3 
A Winston-Salen . .0652) 41.4 . ° 18.8 65.4 ° 12.9 
Franklin . . ° 7.8 ° x 45.2 20.3 . M 4.8 

_ Gaston . ' . 36.9 . ’ ‘ . 18.9 y ; .6 | 10.9 
AGastonia 36. 207 5} 11.2 . 16.5 4.8 | 8.8 | 13.1 


Gates 8. A 3} 2.3 ° ° ’ ° 56.9 le ° . 2.8 
Graham f 2.0 47.6 i \ 7 4) 3.9 


36.7 


Granville I ‘ ; 7.8 


Greene , ‘ ¢ 4.0 


Guilford 233.5} . 77.9| 181.4 f ; : 139} 4,838) 5, 
AG censbor | .06 32. 47.3 26,622) .07: ’ : 5,750 
AHieh Poin 7.5) 0273 " 16.0) 75,939} .02 ; : 5,024 

Halifax 0} . 2) 15.1) 18.9] 69,592) . 515) 3,766} 
Roanoke Rapi ; 7 3.7 .2| 18,672 . ; ,046| 4,446] 4,543] 2 

Harnett . m | 2 . 60,041) . J | sal 3,777 J t ° 
Dunt ’ 2.! 2.8| 11,356] .0037] 1, ,937| 4,056] 4,240} 30. 3 | 25.5 18.6 

Haywood . : : . a 48 ,679| J é . 4,466) 4,174) 29. .2| 22.7 16.8 
Waynesville : 16 2.0) 8,114) . A 77. 4,067| 4, 154 Af > 18.2 

Henderson " 4 . y 40,277| . | | 3,949) 3,697] 38. .1| 25.9 21.7 
Hendersonvi 3 ‘ 9,068 003: .740| 3,982) 4,110 

| 


Hertford 22.1| . ) : . 19,410) . , 3,529 . ° 8 24.4 | 
Hoke ' 11,993) .0039) j 3,427) 2, : 6 | 24.3 26.3 
Hyde 4,741| . . 3,161| 2, , . 3 27.1 31. 


| 
Iredell 4. / 70,397}. 4.513 4,190! 3, 411.2 | 25.9 20.2 | 33.4 43.7 
Statesvilli 2 5.6 ! 25,171| 0082) 4,495| 4,195| 4, 2 10.2 | 25.6 19.1 | 33.6 41.9 
jackson... , 4. 16,246} .0082| 3,778| 3,385) 8 23. 8 2.3/2.0 36.4) 3.6 9. 0 4.3 
Johnston a " : : 588). 4,050] 3,763) ’ . 3 24.5 4 38.3 . } re 
mithfield 5.3) .003 ,595| 00% act 4,208] 4,454] 26.3 8.6 | 25.6 17.8] 34.8 40.4] 8. 5 17.6 
Jones .4| 0059} 2. P 3,959) ame 3, 7 20. 0 24.2 | 23.0 37.2| 4.9 12. 4A 6.7 
Loe 289). 5,044) 4,268| 4,252] 26.1 9.0 | 25.9 18.8 | 36.2 44.0| 8.7 16.1] 3.1 12.1 
Sanford 0080} 3.8 .0064| 5,169] 4,365| 4,560] 22.8 7.3 | 25.4 17.2 | 37.7 42.9| 10.0 17.3] 4.1 15.3 
Lenoir oO}, i 4,852] 3,914| 3, 2 1. 9 19.4 | 26.3 35.6] 7.1 14. 5 15.4 
Kinston 9.2 36, 4,726] 3.880| 4,1 .2 12.5 | 23.5 17.7 | 28.8 36.4| 8.3 15. 2 17.5 


Lincoln 4. y : ’ ‘ ‘ 4,243) 4,123) 3,707] 34.7 13.6 | 28.8 23.6 | 29.3 41.0) 5.3 11. 4 10.6 
McDoweli 4 : | " é 4,466) 4,064) 3, : | 6 21.8 6 44.7 ; . 1 8.0 


Marion } 2 R ‘ . 5,362) 4,468) 4,702) 24. 7.5 15.9 0 40.7 : . 4 2.5 
Macon r 16.4) . ° ° 14,497) . 3,717; 3,536) 3, 9 23.7 | 265.2 26.9 9 35.9 . . 9 3.7 


2 Rocky Mount is in Edgecombe and Nash counties. Before using these figures read foreword, pais 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, . 


434 SALES MANAGEMENT 


GASTONIA 
«x 


readers 
BU Y 
MORE 
FOOD 


than anybody 


Source: Sales Management Survey of Buying Power, 1959 


100% coverage of Gastonia families 


. 99% home-delivered ior esedne- 


of: ed coverage of the concentrated 
+90% coverage of urban county families wag 8 act A tag en, 


buy the 
THE ONLY NEWSPAPER THAT SELLS THIS MARKET PIEDMONT PM PACKAGE 


Represented by’ Burke, Kuipers & Mahoney, Inc. 
MAY 10, 1959 


NOTHING could be FINER 
for your SALES in CAROLINA... 


WSOC-TY delivers 55 Piedmont Carolina Counties 


GRADE “B” EFFECTIVE SERVICE AREA 
Total Homes 413,800 715,400 
Population 1,823,900 2,873,300 
Effective Buying Income 2,325,515,000 3,497,136,000 
Total Retail Sales 1,603,636,000 2,402,197,000 


WSOC er 


Charlotte N. C. 


N. CAROLINA BUYING INCOME— ESTIMATES, 1958 


Cash 


$0-2,499 


0. % o % % 
Hsids. Inc. Hsids. Ine, 
87.6 31.6 . 3 31.9 
“4.8 2.1 8 38.1 
%.6 4.3 x 4 37.6 
16.7 4.0 . le 5 36.7 
49.2 22.8 " \ 2 4.6 
A 38.2 16.3 . . 6 40.8 
39,119) . 1,178) 4,771 4.1 12.4 \. . 6 38.2 


Re 


16.0 ° 66,073 
11.2 46 , 838 
24.8 . 102,741 
19.2 79,465 
6.5 23,405 

: d 32.2 . 80 ,946 
Jacksonville. ... . F 3. 5.1 19,615 
Orange J é . 16.2 62,183 
Pamileo..... , J d . 2.8 9,659 
Pasquotank : d ‘ 8.7 . 32,633 
Elisabeth City . ‘ ® 6.1 19,665 
Pender ‘ d . 4.4 15,686 
Perquimans " d . 2.6 9,031 
Person . d ' 5.9 ‘ 23 , 898; 
Roxboro... . 4 C«<« , 1.7 6,682 
Pitt . . ° ° 17.8 ° 68 , 205 
Greenville m q . 7.2 26,724 
alinieanle wah 3.3 13,432 


36.3 13.6 . . 2 37.7 
29.0 9.6 . . -1 39.8 
30.8 10.3 e! ° -2 40.3 
26.8 8.7 b 7 41.1 
48.6 22.1 ° . +2 32.7 
36.4 12.8 ° 2 48.5 
35.7 12.3 6 -9 43.9 
31.9 10.0 ° .7 37.4 
46.7 21.7 5 5 -3 37.0 
35.6 13.5 . : 41.6 
33.5 12.8 . . 41.5 
61.5 25.2 ° ° 33.3 
50.3 24.1 ° / 32.7 
36.7 16.2 ° 5 1 42.7 
31.3 11.4 . . 41.3 
41.8 16.4 ° 0 -8 35.9 
35.7 12.3 . 5 37.4 
41.2 15.8 . le 8 33.7 


222 
2 
> oe 


fi 


—_— =? 
cee xi 
Se 


——) 


SSENSSERBSESESEESS FBRBEEE 
Bes 


on. wowuwnoenrnsh ee ewe & 


16.2 ’ 66, 289 
3.1 14,267 
11.0 ° 50,023 
2.6 11,588 
22.8 84,032 
! ‘ 5.2 20,325 


28.1 9.9 ° ° 3 44.4 
18.5 5.5 ° 43.5 
27.2 8.9 ° le 4 41.4 
2.2 9.8 . ° -1 89.7 -3 16.9 
43.5 18.6 . A 0 36.7 6 13.0 
34.4 12.0 5 ° 8 36.8 8 16.5 
26.1 8.6 5 . 6 44.3 1 16.9 

7.6 | 24.5 -8 | 37.7 43.3 | 10.7 18.6 | 3.7 


SB LLLEILE 
gehen 


. 
_- ~~ 
$ i 

= 

_ 


19.4 86 242 
4.2 4.6 20, 487) 


5 


2 Rocky Mount is in Ed and Nash counties. Before using these figures read foreword 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © sit 1959. 


536 SALES MANAGEMENT 


THIS IS 


C. 


OBSERVERLAND. 


And best part about it, ; G TW Market 


you don’t have to work like 
a bee to get your share of ie 


the sales. The Observer in North and South Carolina 


covers “Honeyland” .. . ‘ 


ane! OQUNTIES 


(26 N. C. counties — 12 S. C. counties) 


; with a population of 
eee res ; 1,900,000 people 


Total E.B.1. ; _$2,263,863,000 who spend 
Total Retail Sales $1,541,870,000 


Food Sales $ 379,255,000 more than $1, Billion 


Drug Sales $ 49,476,000 
Auto Sales $ 282,906,000 


*1959 S.M. Survey of Buying Power 


a year in Retail Sales! 


OBSERVER CIRCULATION 


ABC 9-30-58 
DAILY SUNDAY 


154,179 173,462 


So BIG... so RICH... so easy to SELL with... 


iam. Che Charlotte Observer 


in the Carolinas! Foremost Newspaper of the Carolinas 
James L. Knight, Publisher Represented Nationally by Story, Brooks & Finley 


10, 1959 


Salisbur y-Rowan Market 85000 § 


(estimate) within 20 mile radius. 


Onlythe “9 Circulation over 18,000 
Be 


All outside metropolitan state papers com- 
bined have a circulation of a fraction over 
3500 in Salisbury-Rowan. 


WARD-GRIFFITH 


x ——_——— 


~ 


Se 
“ne 
ot 


a Salisbury-Rowan 
x 


SALISBURY, 
NORTH CAROLINA 


One chart as 


i 
> 


|  gZg™m POPULATION ~ EFFECTIVE The “SM” symbols mark, orginal, exer 
N. CAROLINA BY ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
‘ Con- 


wn 
COUNTIES Income Breakdown of Households 
CITIES Spend- 
(continued) y ing | Pop. Net come $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
Units | (thy Per % %)\% %)\% %)|\% 
(thous.) S.A. Heid, | C.S.U. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Rowan 
Salisbury-S pencer- 
Bast Spencer 
Salisbury 
1 Kannapolis 

Rutherford 
Forest City 

Sampson 
Clinten 

Scotland 

Stanly 


5,169 ° -7 | 23.6 15.8 | 40.8 46.1 | 10.9 18.7) 3.5 12.7 


5,758 
6,038) 4,597) 5, . -0 | 20.5 . 3.0 43.5 


e 
a 


4,182) 4,004 ° -8 | 26.1 
4,706) 4,235 26.4 -9 | 25.9 
3,790) 3,459 50.8 -3 | 26.6 ° 4.0 
4,495) 3,639 33.4 6 | 25.6 -6 | 30.5 40.9 
3,861) 3,573 42.6 4 | 25.2 , 3 38.9 
4,711) 4,209 26.1 -3 | 27.4 ; 1 45.7 
4,868) 4,47) 22.0 -2 | 26.0 ; 44.5 
4,622) 4,266 34.5 -9 | 28.9 : 42.2 
4,731| 4,334 31.1 -2 | 26.7 ’ 41.0 
5,424) 4,419) 4,723] 23.8 7. 25.4 ° 40.0 
3,699) 3,531) 3,158) 50.1 -1 | 24.7 . 31.6 
4,842) 3,608) 3,661) 37.5 -9 | 23.8 , 5 41.7 
3,738) 3,204) 2,849) 52.4 8 | 24.8 ° 34.3 
4,212) 3,890) 3, 38.4 -9 | 26.5 ° -6 40.7 
4,685) 4,016) 4,116] 30.2 7 | 25.7 ; 41.3 
‘ 4,639) 4,061) 3, 34.4 -9 | 24.1 ° 41.5 11.5 
| 3| 3.9 | ‘ 4,762) 4,127) 4,269} 29.5 -1 | 24.0 17. 41.2 15.2 

$,064| 4,377) 4,891) 24.5 -3 | 20.0 -6 | 36.7 39.0 ° 7 20.1 
7,025) 4,391) 5, 18.8 0 | 17.2 -8 | 40.6 38.6 , 3 23.5 
3,992) 3,691) 3,183] 48.7 3 | 24.4 -7 | 20.6 33.5 ° / A 9.9 
4,636) 3,863) 3, 34.7 4 | 24.9 4) 31.7 43.5 ; . 3 9.4 
3,940) 3,231) 2,747] 66.5 9 | 22.7 -5 | 16.9 32.1 . 5 4.0 
4,194) 3,679) 3, 42.5 24.8 0 | 24.8 36.9 . - 4 10.9 
4,305) 3,790) 3.854] 37.5 14.2 | 24.5 19.7 | 27.6 37.1 ‘ ; 4 14.8 
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Goldsboro 


1 Kannapolis is in Cabarrus and Rowan counties. Before using these figures read foreword, pare 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas, ©s 


, 1959. 
RALEIGH, North Carolina | 


Best Way fo Sell This 
BIG, BUSY MARKET 


City Zone 
Population 101 4 
(ABC Audit) , 
Use the No. 1 Salesmakers—The RALEIGH NEWS Daily (M & E) Circulation 
AND OBSERVER—RALEIGH TIMES—to sell Metro- 


politan Raleigh PLUS the prosperous Eastern North 145 774 
Carolina Market. The RALEIGH NEWSPAPERS are ? 


the ONLY Morning-Evening-Sunday newspapers in the 
entire 33 county “Golden Belt” area. 


™ @®RALEIGH 


(ABC Pub. Statement, 9/30/58) 
Represented by THE BRANHAM COMPANY 


SALES MANAGEMENT 


[See ee eee eee eS 58.888 8 ee. 
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ROCKINGHAM 
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GASTON 


CLEVELAND r ; RANOOLPH 


Gastonia 
Sheiby 4 F 3 5 
H 2 eee ; = Greenwile 


HENDERSON EH : 
Fi Charietie JOMNSTON 


LENO 


od 


Kuaston 


WARWETT 


ONSLOW CARTERET 


OuPLIN 


. 3 
Counties and cities on this map ase BR 
ere charted in propertion to net 4 Ms corer 
Effective Buying Income: Scale, ; 


0040 sq. in. equals $1 million 


Cities shown ore those having 
met Effective Buying Income of 
$15 million ond over. Wilwington 


BRUNSWICK 


Bene ee 25 8 ee 


TrrrrrrererrrertELLLELELELeELiELieee eee eee 
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the South in total retail sales 


SRR 


et 


in total retail sales 


the nation 
Represented by Jena & Kelley, lac. 


GREENSBORO, NORTH CAROLINA 


in 
in 


Kannapolis .. . one of the best FOOD anu DRUG Markets 


ABC CITY ZONE POPULATION 


th in POPULATION 


in North Carolina 


Independent Coverage 


1% 90% 


DAILY SUNDAY 


among North Carolina’s 12 LARGEST CITIES 


...and growing steadily! 


GAINS REGISTERED IN MAJOR SALES CATEGORIES 


Retail Sales $45,546,000 Food Sales $13,700,000 
Gas. Station 5,595,000 Drug Sales 1,638,000 


ALL MARKET DATA FROM SALES MANAGEMENT'S 1959 SURVEY OF BUYING POWER 
ONLY The Independent provides effective coverage of the thriving Kannapolis Market! 


The Daily Andependent 


Kannapolis, N. C., EVENINGS (Except Set.) AND SUNDAY 
National Representatives: JOHNSON, KENT, GAVIN & SINDING, Inc. 


~ POPULATION 
N. CAROLINA ‘ ESTIMATES, 1/1/59 


EFFECTIVE The “SM” symbols mark exclu- 
BUYING INCOME-~ GD ESTIMATES, 1958 sive estimates by SALES iGEMENT. 


COUNTIES 
CITIES 
continued 


Cash Income Breakdown of Households 


In- In- 
Net come | come | $0-2,499 | $2,800-3,999 | $4 $7,000-0,999 |$10,0008 over 
Dollars Per Per | Per | % % % 0 % o> =% % 
(000) | U.S.A. . |C.8.U.| Heid. | Msids. Ine. |Hslds. inc. |Hslds, Inc. |Hsids, ine, |Hslds. Inc. 


Wilkes 
North Wilkesboro 
Wilson 
Wilson 
Yadkin 
Yancey 


41,128) . . 3,546) 3,143] 45.3 21.0 | 26.7 26.3 | 23.0 37.8) 3.8 8.8/ 1.2 5.4 
6,626) . : 4,141) 4,280] 32.4 11.0 | 24.9 17.9 | 20.6 35.8) 8.1 14.8] 5.0 20.5 
70,094) . 4,223) 4,192) 34.5 12.0 | 24.2 17.9 | 28.6 36.2) 8.0 15.0/ 4.8 19.9 
44,682) . 4,215) 4,651] 20.0 9,1 | 22.9 15.2 | 32.2 35.9) 9.8 16.6] 6.1 23.2 
24,067) . 4,079) 3, 87.3 16.6 | 26.6 23.5) 20.2 43.0) 6.7 12.8) 1.3 5.1 
12,716 3,437) 2, 61.9 26.6 | 26.56 28.9 / 17.8 32.5) 2.8 8.0 9 4.0 


‘Total Above Cities 8214; 398.1) 503.2) 


2,269,723) . 4,511) 4,917] 22.0 6.5 | 22.0 13.8 | 38.2 40.3 12.2 10.5] 5.6 19.9 


State Total 4,536.7) 2.6937/1,105.7/1,332.7'1,709.2 


6,499,681) 1.7880) 1, ‘ 4,127| 4,144] 32.2 11.3 | 23.4 17.8 | 32.0 40.1! 8.8 16.6| 3.6 14.5 


gm POPULATION 
ESTIMATES, 1/1/89 


| | Con- | 
METRO, | sumer 
AREAS | House- Spend-| Urban 
| Total % hold ing Pop. 
(thou- | of | (thou-| Units | (thou- 
sands) | U.S.A.| sands) | (thous.)| sands) 


7 POPULATION E. B. |, 
JM ESTIMATES, 1/1/59 JM ESTIMATES, 1958 


Per 
Cap- 
-| ita 


Asheville 136.9) .0783 64.6) 
Burlington 62.4) .0471 37.2) 
Charlotte 275.0) .1672 ‘ . 173.7) 
Durham 115.5) .0661 x 4.1 


} 30.7] 


AFayetteville 138.5) .0792 ” : 52.9] 161,026] .0524|1,163 
Gastonia 130.9) .0749 : \ 70.4] 171,262} .0566|1,308|5,188|| Winston-Salem 


1,392 
|1,414 
1,694 
1,561 


} Total Above Areas 


| Per 
COUNTIES | % Hsid. Buy 


ing 
CITIES f } Retail Power 


Sales index 


Index 
uality | of Sales 
ndex | Activity 


Alamance ‘ d | 3,815 . 
Burlington 57 , 359 0% 0211 
Alexander 
Alleghany 
Anson 
Ashe 
Avery 
Beaufort 
Washington 
Bertie 
Bladen 
Brunswick 
Buncombe 
AAsheville 
Burke 
Morganton 
Cabarrus 
Concord 


1 Kannapolis 


86 87 
115 156 
La 

61 

59 


: 


_ 
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gee2ees8 
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| 6,813) 
3,765 6,380! , 2,695 


1 Kannapolis is in Cabarrus and Rowan counties. 


Before using these figures read foreword, page 13. 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. 
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SALES MANAGEMENT 


rM ONLY 


LOS-TV 


delivers the“ 
entire 62-county Carolina Triad... 


ia, 


ASHEVILLE, N.C. 


SPARTANBURG, 
GREENVILLE, S.C. 
S.C. 
e A $1,823,764,000 market . .. 
and only WLOS-TV can deliver it! 
No other station reaches 


more than 74%* of the market! 


e Total coverage of the 425,360* 
TV homes—88,360* more TV homes 


than the second station! 


e The only unduplicated network signal 
in the entire Carolina Triad! 


*NCS #3—ALL TV HOMES 


62 counties of six states — Georgia, Narth Carolina, South Carolina, 
Kentucky, Tennessee, Virginia 


Population....... 2,380,400 ae abe 


Total Retail Sales... $ 1,823,764,000 


Food Sales........... 459,488,000 ba. 
Lumber-Building, Hardware Sales 124,749,000 aren ms 
Automotive Sales 339,837,000 fs ea 


j force in Southeastern TV 
General Merchandise Sales 230,639,000 SONG AOR NPS ae . 


Unduplicated ABC in 
Asheville * Greenville * Spartanburg 


WLOS AM-FM 


Furniture and Household Sales 111,239,000 
Apparel Sales 92,460,000 


Figures from Sales Management— 1959 Survey of Buying Power 
Represented by: Peters, Griffin, Woodward, Inc 
Southeastern Representative: James $. Ayers, Co 


MAY 10, 1959 


WSIS 


television 
CHANNEL 12 


75 COUNTIES 
IN 4 


WINSTON-SALEM/GREENSBORO 


SIGHT 


IN PIEDMONT, NORTH CAROLINA 
AND VIRGINIA 


STATES: 


Set Count: 683,979 

@ Total Market Population: 
3,283,900 
Maximum Power: 316,000 Watts 


Mountaintop Tower: 
2,000 ft. above average terrain 


NBC Affiliate for 


Winston-Salem, Greensboro, 
High Point 


v7 The “SM” symbols mark 


RETAIL SALES— ESTIMATES, 1958 sive by SALES MANAGE MENT. 


N. CAROLINA 
CounTEES 
CITIE 
enum 


Caldwell 
Lenoir 
Camden... 
Carteret. 
Caswell... 
Catawba 
Hickory 
Newton 


-n 


Chatham 
Cherokee 
Chowan 
Clay 
Cleveland 
Shelby . 
Columbus 
Whiteville 
Craven.... 
New Bern 
Cumberland 
AFayettevilie 
Currituck 
Dare 
Davidson 
Lexington 
Thomasville 
Davie 
Ouplin 
Durham 
ADurham 113,893 
Edgecombe. ; 38 646 
Tarboro 14,028 
2ARocky Mount 
Forsyth a 211,241 
4 Winston-Salem 185,112 
Franklin... ‘ 12,020 
Gaston ; 106,197 
AGastonia 66 ,082 
3,131 
2,858 
20, 564 
6,111 
343.901 
3AGreensboro 234,963 
AHigh Point 80, 487 
Halifax...... 43,655 
Roanoke Rapids 19,130 d 
Harnett...... 35,105 d 2,680 
Dunn.... 20,535 
Haywood 34, 664 é 3,356 
Waynesville 17,218 d 
Henderson... 34,117 A 3,554 5,872 
Hendersonville. .. . 28 583 } ‘ ° 4,688 
17,288 ° 3,602 ° 3,550 
8,057 ° 2,442 ° ° 1,222 
1,880 -0010 1,343 A 63 aot iat 
67,274 P 3,671 é ° 6,327 9,381 1,691 
34,315 0171 d : 3,919 5,573 1,048 
11,853 0059 2,767 . ’ 1,496 2,825 1,388 362 


2 Rocky Mount is in Edgecombe and Nash counties. SM Standard (4) and ay (4 1 , - dng! Areas. 
General merchandise , include sales of “‘nozi-store retailers.” This category was Before using these 13. 
included in the 1948 Census and is particularly —_—a for cities listed in , 4 
the editorial introduction, starting on Page 13, under heading “Mail Order.”’ 
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542 SALES MANAGEMENT 


Our Regional Research Facilities 


Can Give You: 


. Information on statistical source ma- 


terial, public and private. 


. Back data and forecasts on economic 


trends for specific markets. 


. Help in setting sales quotas. 


4. Help in ironing out weak spots in 


. Establish 


distribution. 


. Information on the location of good 


markets (and bad). 


. Information on the characteristics of 


any market for both consumer and in- 
dustrial products, new and old. 


. Current estimates and forecasts of 


the volume of business in your in- 


dustry. 


8. Forecasts of company sales. 


10. 


. Information on where to locate new 


retail outlets. 


Information on where to locate new 
manufacturing facilities. 


As specialists in all regional aspects of market research, of which the 


data published in the Sales M 


represent a single though im 


ement Survey of Buying Power 
rtant by-product, Market Statistics, Inc. 


is in a position to supply quick answers to a variety of questions bearing 
on the basic problems of distribution. If you want to know where to 
locate a new outlet, or where to pick a new distributor, or whether to 
hire or fire salesmen for Area A as opposed to Area B, we may already 
have the answers, or will be able to help you get them. 


In addition, we have successfully integrated the use of SURVEY OF BUYING 
POWER data with field surveys to 


6. 


. Determine your total potential mar- 


ket and how to reach it. 


share of each manufac- 
turer's sale in total market. 


. Determine the characteristics and lo- 


cation of your market. 


. Determine consumer brand knowl- 


edge, brand loyalty and brand 


switching. 


. Establish consumer and market atti- 


tudes toward your and competitors’ 
products. 


Improve product design and pack- 
aging. 


. Determine comparative prices, profit 


12. 


margins and turn-over studies. 


. Analyze causes for business decline. 
. Conduct sales and dealer studies to 


improve external and internal sales 
set-up. 


. Conduct new product studies. 
Il. 


Conduct motivational research stud- 
ies to determine consumer attitudes. 


Conduct probability sampling to de- 
termine consumer attitudes. 


In short, the complete range of market research problems can now be tapped with the facilities of 


MARKET STATISTICS INC. 


Research Consultants to Seles Management 
630 Third Avenue, New York 17, N. Y. YUkon 6-8557 


MAY 


10, 


1959 


ROCKY MOUNT METROPOLITAN AREA 


North Carolina’s 8th Market—Covered Thoroughly by the Rocky Mount Telegram 


$124,661,000 Income 
$87,651,000 Sales 


North Carolina’s newest metropolitan area offers steadily 


Population 
Households 


increasing sales 


centrated in the city of Rocky Mount. 
opportunity to cover North Carolina’s 


most economical fashion through the Rocky Mount Telegram. 


Che Telegram biankets the city market and is the only domi- 


nant selling force available to advertisers in the metropolitan 


area. 


opportunity. 


These sales are heavily con- 
This in turn offers the 
eighth market in the 


Income 
Retail Sales 
Food 

Gen'l. Mdse. 
Apparel 
F-H-A 
Automotive 
Gasoline 
L-B-H 

Drug 


COMPACT, EASY TO SELL 
Rocky City % 
Mount of Area 


Metro. Area 
117,100 34,060 
26,600 9,500 
$124,661,000 $46,838,000 
87,651,000 50,643,000 
19,542,000 10,067,000 
13,718,000 5,930,000 
6,187,000 5,245,000 
4,531,090 3,827,000 
14,619,000 8,947,000 
7,633,000 3,465,000 
5,461,000 2,964,000 
2,345,000 1,411,000 


ROCKY MOUNT TELEGRAM Ztternoons and Sundoys 


ROCKY MOUNT, NORTH CAROLINA _ 


N. CAROLINA 


COUNTIES 
CITIES 
continued) 


Johnston 
Smithfield 


Represented by WARD-GRIFFITH CO., INC. 


RETAIL SALES— My ESTIMATES, 


1958 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Eating & 
index eh 
of Sales Places 
Activity ($000) 


Furn.- 
House- 
Appl. 


Drugs 
($000) ($000) 


69 
219 


gi 


_— 


2,453 
763 


Jones 3 r J é bad ‘ee 52 
Lee | 1,662 

Sanford 1,652 
Lenoir 3,970 


BREE 
=888e 88 


Kinston 


Lincoin 

McDowell 
Marion 

Macon 


£2s8 


Madison P d 1,697 
Martin " F 2,733 
Mecklenberg ’ 1668 4,537 

ACharlotte 309, . 1539 


1,788 
4,151 1,693 
54,432) 32,372 
61,293) 27,076 


88 8Se2s 


33 
SSES 


Mitchelt 0049 | 2,029 
Montgomery 5 0060 | 2,808 . 
Moore y 0160 3,900 0150 | 
Nash y 0244 | 3,403 -0253 | 

Rocky Mount 50,643 0252 .0190 


3,322 564 
2,923 1,828 
1,070 4,393 3,789 
2,684 8,310 5,235 
3,827 8,947 3,465 
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> Rocky Mount is in Stent and Nash counties. 
SM Standard (4) and Potential (4) Metropolitan County Areas, 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


NORTH CAROLINA 
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SALES MANAGEMENT 


CITY and 75 MILE AREA POPULATION 
MAJOR SOUTHERN CITIES 


CITY 0 500,000 1,000,000 1,500,000 2,000,000 2,500,000 


CHARLOTTE RSW CC q 
ATLANTA RQ GUQW™~’woWCC one 


NEW ORLEANS ABR KG. GFK SN pee CITY 


BIRMINGHAM NA AK KC NG 75 MILES 
NORFOLK ANN QQ KRG. GG OF CITY AREA 
RICHMOND QE A "ate “ggdinen 


Buying Power’’, 1958 
Areas normalized 
to county lines 


CITY POPULATION 75 MILE AREA POPULATION 


CHARLOTTE 164,200 2,216,600 
ATLANTA 509,200 1,794,800 Couerage la Match tha Marhet 
NEW ORLEANS 650,500 1,645,300 —_—_—_ 
BIRMINGHAM 365,200 1,499,500 
NORFOLK 307,700 1,308,500 
RICHMOND 243,100 1,197,900 


if Of yes want fo Peat « - 
BIGGER PIECE OF PIE 


22-4 NORTH CAROLINA 
REPRESENTED NATIONALLY BY 
THE BRANHAM COMPANY 


The “SM” symbols mark original, @ 

N. CAROLINA RETAIL SALES— Qa ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
g | Por “Drink 

COUNTIES | % | Held, Index 

CITIES Retail | P Quality | of Sales 
S.A. index | Activity 


(continued ) 


New Hanover, 
Wilmington 
Northampton 
Onslow. 
Jacksonville 
Orange 
Pamlico 
Pasquotank 
Elizabeth City 
Pender 
Perquimans 
Person 
Roxboro 
Pitt 
Greenville 
Polk 
Randolph 
Asheboro 
Richmond 
Rockingham 
Robeson 


— 
— 


engzearie 


-" 
wo 
~ 


eZuebaieus 


_ 
~ 
te 


Lumberton . 
Rockingham . | 0274 
Reidsville 23, } .O115 
Rowan. ... ’ -0395 
Salisbury-Spencer 
East Spencer 9,066 | 0897 
Salisbury , 248 0275 
1 Kannapolis 
Rutherford a -0166 A : } | 7,622) 
Forest City 5,9 0079 | 5 | | 3,183 30! + J 5, 262| 
Sampson : .0130 ’ “ 5, oe) 
Clinton f 2 0080 ; 26 22 2,921) i - aa , 138 3,936 
Scotiand, .0097 ‘ P | 3,721 
Stanly... 0177 ; .. a 588), 7,052) 
Albemarle 27, 4 0137 | 0004 | i ,820} g 2, ,483) 3 6,595) 
Stokes J .0044 ¢ ° | ° ’ | 359) 
Surry 0251 | 4, , ; F ' : 612, 10,784) 
Mount Airy 28, 0144 0072 : 306 5,857 : 3,735 2,213 746) 5,680) 


siesées 


1 Kannapolis is in Cabarrus and Rowan Counties Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 


this is the a one 
PIEDMONT INDUSTRIAL CRESCENT 


a vast urban area, made up of hundreds of 
bustling cities and towns, 
where millions of your customers 


LIVE, 
WORK, 
BUY. 


and it's dominated by - wfmy-tv Yo 


GREENSBORO voit YEA 
REPRESENTED BY HARRINGTON, RIGHTER AND PARSONS, INC., NEW YORK, CHICAGO, SAN FRANCISCO, ATLANTA, BOSTON, DETROIT 


546 SALES MANAGEMENT 


BUYING POWER 


(Both Wake and Durham counties exceed the Check the buying power of this 
national average “Per Family Income”) growiny area — 
more than 2 million 


BUYING DESIRE population 


(“Per Family Sales” in Wake and Durham a 
counties also exceed the national average) er ROANOKE RAPIES 
—And you tap them effectively canengnone 


when your sales messages are on mare 


WRAL-TY aes 


The regional station with the regional personality 


Consistently leading in Share-of-Sets in Use, Sign-on Seen Coecaieie! te: Gin aeaet, poem 
to Sign-off, in Raleigh-Durham ARB studies Virginia to the South Carolina line. 


RALEIGH, N. C. H-R | 
FULL POWER CHANNEL 5 NBC AND LOCAL COLOR Represented by H-R, Inc. 


SM The “SM” symbols mark original, exclu- 
N. CAROLINA RETAIL SALES— ESTIMATES, 1968 sive estimates by SALES MANAGEMENT. 


Eating & v Lumber- 

COUNTIES % 4 Drink. Gas Bidg. 
CITIES Sales f Lay Places a 1 ; Stations | Hdwre. | Drugs 
(continued ls ndex ($000) ( ($000) ($009) 


Swain....... 


iz 
N 


1,081 

185 
2,424 
1,471 


Transy!vania 


_ 


S288 85238 29382 


3,465 
3,053 
17,416 
11,697 
879 


s~o-u 
39228 8233 


2,502 
3,732 
12,595 
8,702 


~o 
oa 
= 
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Goldsboro 


Wilkes , : i | y 8,545 
North Wilkesboro Pd j .  # A 5,208 
Wilson. . . 78 | . 8, ; 7,840 
Wilson 38,513 | .0192 : ‘ 477| é 3,578 6,785 
Yadkin 051 | . iF : 617| 3,697 


Yancey... . t d . ° | 1,280 


Total Above Cities 2,580,865 | 1.: . 546, 158) 108, 158} 406,361 187,279 482,054) 204,706) 156, -687| 86 , 605 
] 


Pat tenanrhisy Seana eo 8 {—— 


566,990 230,848! 220,676) 713,410) 371,966) 274,601) 123,306 


State Total...... 3,982,132 | 1. 0 906,363) 159,821 


METRO. AREAS 
Asheville 661 | . : or 546] 6,557] 24,629 ,030| 19,026, 12,987 8,761] 6,210 
\.Burlington 17). | 3, 21,226, 4,105} 9,009) 15,177) 8, 6,133] 2,641 
Charlotte ; : | 4, ‘ 60, = 21,126} 67,948) 64,432 17,908} 13,892 
Durham . i | 4, , 26,588, 6,023} 16,874) 986) ,398| 21,565) , 8,180} 4,355 
\ Fayetteville 110,578 | | 3, : 24,460| 5,985, 15,829) 7, : 23,217; 11, 4,354) 2,559 
AGastonia 106,197 |. d 20,300) 3,245) 16,363) 19,871 401] 5, 3,298 
Greensboro-High | 

Point 343,901 |. ; : 72,011) 13,407| 84,984) 22,128) 16, 62,443 ,168| 17,507} 9,879 
Raleigh 200,456 | . ; j 45,124) 10,639) 31,703 37,089 
Rocky Mount 87,651 | . ; .0468 19,542, 2,894| 13,718) f 14,619) 
\Wilmington 83,209 | . i .0379 19,090) 7,575, 8,406) 11,910} 
Winston-Salem 211,241 | . ‘ 0980 47,324) 10,012) 32,753) ; 35,584) 


| 
} 


porns apie: —| 
Total Above Areas... | 1.824.770 | .9089 8561 390,778) 91,468! 312,216) 119,136) 100,813! 304,933] 158.375] 99,679 61,936 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13 
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MAY 10, 1959 


“My Gawd, she’s TALL!” 


ESSIR, she IS tall-l-l—the tallest 

thing man ever made in North 
Dakota— WDAY-TV’s new antenna, 
1206 feet above the ground (1150 
feet above average terrain! ). 


As you know, tower height is ex- 
tremely important in getting TV 
coverage — more important than 
power, though WDAY-TV of course 
utilizes the maximum 100,000 watts. 


and new Power—is now cover 
ing 96% more of North Dakota- 
Minnesota’s best countryside 
than before—60% more of the 
prosperous Red River Valley’s 
families than before! 


Even before building this tremen- 
dous new tower, ratings proved that 
WDAY-TV was the hottest thing in 
the Valley. Now they are still better! 
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Se WDAY-TV—with new Tower Ask PGW for all the facts! 


WDAY-TV 


FARGO, N.D. © CHANNEL 6 
Affiliated with NBC © ABC 


de> Peters, Griffin, Woodward, Inc., Exclusive National Representatives 


DAKOTA — 


(Other West North Central States: lowa, Kansas, 


The “SM” symbols mark original exclu- 
Minnesota, Missouri, Nebraska, South Dakota.) 


sive estimates by SALES MANAGEMENT 


NORTH 


NUMBER OF OUTLETS 


Map, page 550 


NUMBER OF OUTLETS 

" ala 
| 43| 27 19 
Devils Lake 22) 11 | 9 
Dickinson... . # 24) C77 16 
Farge ..-Ouss.... 86 @ 
Gratton Walsh | 6. 18 " 
Grand Forks. .Grand Forks.| 35.2] 310| 85} 65 29 5| 28 
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LSM ) ESTIMATES, 1/1/59 
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holds | i 


(thou- ( 
sands) | (thous.) 


{City County | 
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3 e~ & Fep. (theus.) 


a 2 2 


EFFECTIVE 
BUYING INCOME— @D ESTIMATES, 1968 


COUNTIES Income Breakdown of Households 


CITIES 


$0-2,499 500-3, 998 
| lan, tne. | ils, ne 


%.8 5.3 
39.4 16.4 
38.7 15.9 
44.4 17.7 


< ae 
Holds, Inc, |H 


13.5 
6.6 
7.0 
6.7 


Total % 
(thou- 
sands) | U.S.A. | 


|-— 


over 
% 


Inc. 


Adams 
Barnes 

Valley City.... 
Benson 


27.1 
28.3 
26.3 
22.6 


%.1 
25.0 
22.9 
19.1 


20.4 
14.8 
15.6 
14.4 


9.6 27.2 
2.6 9.6 
2.2 8.0 
4.7 18.2 


40.3 
35.7 
35.1 


14.1 
13.0 
10.9 


21.0 
27.7 
19.9 


15.6 
21.4 
13.1 


9.8 
13.6 
20.9 


29.0 
21.0 
20.7 


8.2 
5.8 
9.4 


0033) 
-0197 
0812 
-0152) 


4.4 12.2 
26.8 8.7 


27.8 
24.0 


21.0 
16.6 


8.5 
10.7 


16.3 
18.7 


6.0 
8.7 


2.3 
1.0 


7.6 23.8 7.41 22.9 15.1 11.8 


Before using these figures read 


19.81 6.2 19.0 
foreword, page 13. 


Get the Complete Picture 


The advertisements in this issue—besides giving information on how best to reach and sell the various 
markets—frequently complement the issue’s basic market data by spotlighting local developments and 
trends behind the SM estimates. The ads and the data go together. 


SALES ‘MANAGEMENT 


POPULATION FFECTIVE 
N. DAKOTA OYLD ESTIMATES, 1/1/58 BUYING INCOME— OLED ESTIMATES, 1958 


COUNTIES 
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ge 


8.5 
6.4 


2.4) 
12.9 
7.4) 


12.4 
7.0 
7.2) 
5.3 


20.0 
5.6) 
9.4 
6.8 


e822 8325 852 
EEE 8828 852 8% 


4.4 
2.6) 
2.3) 


eR 22883 38 
oS £ 


15.4 
9.0 
4.2 
27.4 
14.7 


4.6 
10.3) 
20.5 

5.6 


43.3 
28.5) . 8.0 

9.5, . 2.6 
33. 0.2 
Id 3.2 


209.3} 58.4 


640.67 . W1.9 214. é \ 6 17.8 : 9.6 175) 6.7 2.1 
SM Standard (4) and Potential (4) Metropolitan County Areas. Before using these figures read foreword, page 13. 
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RENVULE GOTT WEAU ROLETTE CAVALIER 


PIERCE | BENSON 
WuLiAMS MOUNTRAIL 


SHERIDAN 


BURLEIGH 


STEELE TRAILL 


MCLEAN 


STUTSMAN 


MERCER 


WETTINGER RANSOM RICHLAND 


wCiNTOSH 


SARGENT 


Sa oes 
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POPULATION SH POPULATION SH 
N. DAKOTA ESTIMATES, 1/1/59 ESTIMATES, 1988 ESTIMATES, 1/1/59 


Con- 
METRO. 
AREAS 


E. B. |. 
ESTIMATES, 1958 


Net % | Per ng Pop. Net Per 
( Dollars of | Cap-|H o Dollars Cap- 
cont U.S.A. sands) (thous.) (000) /|U.S.A.) its ( (000) q ita 


70.1| .0401] 19.8} 24.2 .4] 112,649] .0367|1,607/5,689|| AGrand Forks— 
| | E. Grand Forks! .9| . C . 8] 127,749 1,487|5,390 


| Total Above Areas 0) . ; 52.2 99.2| 240,398) . 1,541/5,525 


SM The “SM” symbols mark original, exciu- 
RETAIL SALES— ESTIMATES, 1958 dive ootimater by SALES MANAGEMENT. 
Total | Per 
COUNTIES Retail y Hsld. Buying Index Dri: Gas ‘ 

CITIES Sales Retail Power of Sales ood Places , App! Stations idwre. | Drugs 
(continued) ($000) | U.S.A.| Sales Index Activity ($000 ($000) 


Adams 5,834 , 4,862 ‘ 121 | 170 
Barnes . 20,613 ‘ 4,294 é 102 ‘ . 425 

Valley City 15,801 q ; 172 , 33} 23 ; ; y 425 
Benson 6,575 | . 2,655 é 58 | an 161 


Billings. ... 55 110 . , nin ay ~~ ond 7+ " 
Bottineau 10,731 d 3,974 ° 92 300 
Bowman. 6,752 d 6,752 d 155 136 


Burke 5,496 . 3,233 d 82 24 459 198 
Burleigh 49,532 ‘ 5,106 é 125 A 1,941; 13,018 2,865 1,895 
Biemarck- Mandan 62,598 107 147 ‘ 5 2,048, 15,286 4,642 2,308 
Bismarck 47,500 , : 110 156 . 5 1,941 13,017 2,573 1,883 
Cass 115,022 d 5,809 d 109 143 8,090 4,767| 23,726 7,618 3,112 
AFargo... 96,244 d - 123 177 m . 7,980 4,331 21,570 5,339 A 2,738 


1 Evidence received too late for inclusion above s ts that the Fargo —— SM Standard sar and acm (A) Metropolitan County Areas. 
Area should include the neighboring county of Clay (Minn.) and the city of Moorhead. Before using these figures read foreword, page 13. 
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GRAND FORKS| 
1S A METRO | 


The GRAND FORKS Metropolitan Area is the 
hub of a 16-county region in NORTH DAKOTA 
and MINNESOTA: 


Population* 231,700 


Total Retail Sales* $280,688,000 


Served By North Dakota's Outstanding Newspaper 


GRAND FORKS 
HERALD 


Total Circulation — Daily: 34,430, Sunday: 33,697 (ABC 6/30/58) e 
Represented Nationally by Ridder-Johns, Inc. 


Re: 


North Dakota Has Two Metropolitan County Areas 
Here are the figures as reported by Sales Management, May 1959 


GD ESTIMATES 1958 


E. B. |. Net Total 
Dollars Retail Sales 
METRO AREA (000) ($000) 


112,649 115 ,022 


127,749 122,919 


*Cass Co., N. D. **Grand Forks Co., N. D.-Polk Co., Minn. 
May 1959. 


Sales 
($000) 


Food 
Sales 
($000) 


18,489 3,112 
22,749 2,518 
fSales Management, 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


N. DAKOTA RETAIL SALES— BY) ESTIMATES, 1968 


COUNTIES 
CITIES 
(continued) 


Station br 
tions 8 
($000) ($000, 
1,419 
1,164 
243 

232 

194 

196 


General 
Mdse. 


index 
of Sales 


Bui 
Peet lity 
Activity 


| ndex 


Cavalier 

Dickey 

Divide 

Dunn 

Eddy 

Emmons 

Foster 

Golden Valley 

Grand Forks 
AGrand Forks(N.D.)« 
E. Grand Forks (Min 
AGrand Forks 

Grant 

Griggs 

Hettinger 

Kidder. . . 


81 
80 
107 
71 
88 
74 


% 
of 
U. S.A. 
0046 
0046 


0041 


141 
120 


1,017 
626 


RES522 82888 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13 


SELL 4 OF 
NORTH DAKOTA 


Largest 2-county 
“Metropolitan” 

market between 
Minneapolis and 


with only one 
newspaper! 

(PLUS one of 

Minnesota’s best markets!) 


These 16 counties, 

with 20% or more coverage by The Fargo 
Forum, represent Vs of North Dakota’s pop- 
ulation and buying power! 


THE FARGO FORU 


Largest circulation in 


Don’t split this important “metropolitan” market 
because of a state-river boundary! Only this tech- 
nicality prevents the Fargo — Moorhead 2-county 
area from being listed as a “standard” metropolitan 
market. We live and buy as ONE big community, 
with 104,500 people in the 2-county area, 277,100 
in the big retail trading zone. And The Forum-News 
delivers almost 100% coverage where you want it, 
compared with only 8% by any Minneapolis daily! 


Represented by Kelly-Smith Company 
Moorhead 
News 


North Dakota & western Minnesota 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index and value of farm prod- 


ucts sold are fully protected by copyrigh 


t. 


Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SaLEs MANAGEMENT, INC. 
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N. DAKOTA RETAIL SALES— @D ESTIMATES, 1958 


COUNTIES 


ii 


2SR8S2S88E8 i 


222828282; 


= 
a 
SSBBesks 


g2 2389288 


Ba888 8889988 2282988 


— = 


RSBSESSEESS SLSSSES SSSELSS 


Devils Lake. . per 
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Dickinson 

Steele 
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Jamestown 

Towner 

Traill 

Waish 
Grafton .. 

Ward ; ls 3,388 
Minot = < , | , ‘ 3,216 

Wells ia . J : : 264 

Williams a , é | 3, é - . . 984 
Williston . on 23 é d | ° ’ ’ , ’ 710 
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s 
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Total Above Cities... 408,281 | .2035 | a } ; \ 4 \ 13,151 


State Total........... . : . ; 141,218 , / A ° 23,339 


METRO, AREAS TIMATES, 1958 


1A Farge / | 0572 5,809 18,488 7,446 | 14,077 
Grand Forks-East 


Grand Forks ’ , 0611 | 5,186 J 22,749 | 10,217 | 12,518 . 1, v7, 


Total Above Areas “J A | .1983 | 5,470 ; 41,288 | 17,663 | 26,595 . 19,217) 36,721] 


(Other East North Central States: 
OHIO ==" illinois, Indiana, Michigan, Wisconsin.) 


Map, page 572 
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1 Evidence received too fate for inclusion above suggests that the Fargo Metropolitan , Before using these figures read foreword, 
Area should include the neighboring county of Clay (Minn.) and the city of Moorhead. or" Standard (4) and Potential (a) Mi Metropolitan County 
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Northeast Ohio new metro county area 


Land of Promise served by ROWLEY Publications Riheieaie. vam veadatieall os Clie nenk Gilt 


Ashtabula Star-Beacon covers more families in cou area il iodine ond aaah 
Astabula County than all other newspapers com- - » Ven - 8 


Muad. Northeast Ohio. (50% population increase in eight 


Northeast Ohio a buying power 


Land of Promise served hy ROWLEY Publications Northeast Ohio sustains its own shopping centers, 


Painesville Telegraph reaches more Lake County _ iM every Classification. Continuing industrial growth 
families than any other newspaper in Ohio. means more money to spend, year after year. 


Northeast Ohio new buying quality 


Land of Promise served by ROWLEY Publications City/state index of sales activity rates Painesville 


It takes all other newspapers that serve Northeast (212) and Ashtabula (208) higher than any other 


Ohio (and costs eight times more) to match Row- metro county area in the state of Ohio. 
ley Publications circulation, 


Northeast Ohio ent a 


buy for coverage of a big-time area! 
Land of Promise served by ROWLEY Publications 


ROWLEY PUBLICATIONS: Painesville Telegraph @ Ashtabula For comprehensive market information on Northeast Ohio write, L. E. 
Star-Beacon @ Geneva Bret Press @ Conneaut News-Herald e Gerrety, Ad Director, Rowley Publications, 84 N. State Street, Paines- 
Mentor Monitor @ Geauga Times Leader @ Fairport Beacon ville, Ohio. 
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SM POPULATION EFFECTIVE @D 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 


COUNTIES | sumer Cash Income Breakdown of Households oe 
CITIES House- In- Soe 
Total % holds 9 ‘op. Net come | $0-2,498 | $2,500-3,999 $4,000-6,900| 5700-8988 $10,008 oe 
(thoti- of | (thou- Per | Per | Per | Per | % % % YX f % | % o/ ¥/ % 
sands) | U.S.A. sands) | (thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U.) Hsid. | Hsids. inc. | Hsids. Inc. | Hsids, Inc. | Molde. inc, |Hsids, Inc. 


21.6 0124) 6.6 : : 1,183) 3,871 3,598| 3,226] 42.9 19.6 | 27.2 26.2 | 24.4 39.4) 4.5 
103.2). 31.0 5) | 185,202} .0602| 1,795) 5,974) 5,217| 5,369) 15.7 4.3 | 18.8 10.9 | 44.7 43.3 | 14.7 21. 
55.9]. 17.6) 108,731 .0354| 1,945 6,178) 5,227| 5,548] 14.0 3.7 | 17.6 9.8 | 45.9 43.2 | 15.9 | 
38.1) .0218| 11.9) .2} 19.3] 66,634) .0217| 1,749) 6,600) 5,048/ 4,981] 19.5 5.7 | 21.6 13.4 | 41.3 43.2 | 12.6 20. 
16.3) .0003, 5.5) .2| 82,282] .0105| 1,980) 5,869| 5,207) 5,383) 16.5 4.5 | 19.6 11.3 | 42.8 41.3 | 14.7 3 
| | | { j | 
e! 94.9) . 29.2 1) 47,6] 166,577| .0542| 1,755] 5,705) 5,189| 5,157] 17.9 5.1 | 18.8 11.3 | 43.5 43.9 | 14.6 
AAshtabula....... 26.0} .0149| 8.0 : §2,473| .0171| 2,018! 6,559| 5,582; 5,900] 10.6 2.6 | 16.2 8.5 | 47.4 41.9 | 18.3 24, 
Conneaut 11.11 .0063! 3.6 .0| 20,733! .0067/ 1,868! 5,759 5,183] 5,227] 16.0 4.6 / 17.1 10.2 | 46.7 46.4 | 15.4 23.3 | 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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It’s the best time money can buy! 


KYW radio—50,000 watts covering Cleve- 
land and Northern Ohio. . . rated FIRST 
with largest adult audience, 6 a.m. to mid- 
night, by Nielsen, Pulse and Hooper. 


t EV al L A N D Westinghouse Broadcasting Company, Inc. 


yD The “SM” symbols mark original, ex 
ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Income Breakdown of Households 


phn, G7 ‘POPULATION EFFECTIVE 
OHIO ESTIMATES, 1/1/58 BUYING INCOME— 


COUNTIES 

CITIES Urban 
(continued ” Pop. Net Z $7,000-9,999 
(thou- | Dollars f Per | Per % fo 
(thous.)| sands) (000) S.A. Heid. | C.S.U. . . Hsids. Inc. 


Athens y é ; 17.8| 22.5) 64,456 5,036 . ‘ J ‘ : 7.7 16.8 
Athens , ‘ J 10.4 35,169) . 7,177 . . < \ ; 5 10.9 19.7 
Auglaize i é . 11.2) 13.8 65,361) . 6,272 \ . 2 le A , 11.2 18.6 
Belmont J é 28.6} 47.4) 127,687) . ¢ 4,833 m . 3 J y 9.6 17.2 
Martins Perry 
Bellaire 40,447 5,056 
Hellaire 2.5) . 3.8) 5 18,601) . 4,895 : d ‘i a le 9.0 16.4 
Martins Ferry 3.4) .007 uf ; 21,846) . 5,201 ° d . a J " 11.6 19.3 
Brown ‘ : ‘ J 29,516 4,043 . le a . s 5.2 12.0 
Butler d ‘ ‘ : 344,009 6,503 ° . le . . -2| 17.0 23.4 
A Hamilton F | . 3. 126, 455 5,993 ‘ ° " ‘ ‘ 15.5 22.3 

A Middletown | 02 3. y 93,880 6,903 . . a A . 19.4 24.6 
Carroll . P " - 7 28, 182 5,033 . . ° ‘ ‘ 3 9.3 16.8 
Champaign Le | ‘ / q 47,440 5,157 7 Y 4 q , 9.4 16.3 
Urbana ‘ , : 17 ,668 5,699) 4, : . : P 4 10.9 17.3 
Clark 4 y J m 239,840 6,057 e . \e . . -9 | 15.9 22.9 
ASpringfield ’ ‘ a 169,744 6,241 a ’ - m x . 16.6 23.4 
Clermont * d ‘ , 100,871 4,897 . . q . 5 9.9 17.6 
Clinton h A ‘ . . 47,982 6,217 ° ° ° . . -4| 10.0 17.7 
Wilmington . oe § 3. 16,774 5,784 . ° ° ls ¥ 12.7 20.6 
Columbiana 5,420 F y R ‘ 5 12.1 19.3 | 
East Liverpool 5,760) 5, i ; d 5 i ® 13.1 19.8 
5,870 ; - y s y 14.3 20.4 
5,261 i A A " . -7 | 10.7 18.1 
Coshocton 5,769 x . : - . ‘ 12.6 19.8 
Crawford . d 5,406 . a A a 4 12.2 19.9 
Bucyrus 0066} , .0066|: 1,771] 5,818 a. 6 4 12. 1] 13.3 21.2 
Galion .2} 0064) ‘ . . 6,118 ; ; : ; . 0 | 15.0 22.0 
Cuyahoga ,630. pl ‘ ‘ 5 ,627, 7,381 ° . } . . -1| 20.6 24.1 
Bedford 3. . f 3.9 od x 6,990) 6, le ° J J i 20.8 25.3 

2 8,277 . F ; y -7 | 23.1 26.0 
Chagrin Falls 0 8,695 R é x 4 \ " 20.2 21.1 
ACleveland 6 d ‘ 6,838 x a 4 : 19.1 24.7 
Cleveland Heights 2. d | 2 7 X 0647) 3, 10,368 . E y \ -0 | 25.2 20.6 
8 

3 


$2228 


$8823 


3 
382 
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e 
& 
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Salem 
Coshocton 


z 


ee ee ee ee ee 
@ oS 

o i 

3 3 


Berea. . 


East Cleveland -0336) 2,514) 7,488) 6, ° ° . ° . -1 | 23.0 26.7 | 12.0 
Euclid ° -0372| 18.3) 142,151) .0462] 2,184] 7,768 ° . ’ ° i -2 | 24.2 26.3 | 14.2 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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Here is a 
Capsule Study 

of the 

Cleveland Market 


Q HOW LARGE IS THE CLEVELAND MARKET ? 
A 4% billion retail Sales—larger than any one of 36 ENTIRE STATES. 


Q IS CLEVELAND A HIGH INCOME MARKET ? 


A One of the highest in the country with a hefty $7631 effective buying income per 
family. 


Q IS CLEVELAND A GROWING MARKET ? 


A Hold your hat—there are 332,198 children in elementary and high schools in 
Cuyahoga County. You can about double this figure with the adjacent 
26 counties that make up the Cleveland market. 


Q IS IT HARD TO MAKE A SELLING IMPACT IN CLEVELAND ? 
“ Simplest market in America to sell! 


You reach 

The Buying Families 
Seven Days a week 
in the 


Cleveland PLAIN DEALER 


Represented by Cresmer <x Woodward, Inc., New York, Chicago, Detroit, Atlanta, San Francisco, Los Angeles. Member of Metro Snnday Co nd Magazine Network. 
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BNS RADIO 


COLUMBUS, OHIO 
UALITY ASSURED 


Thirty-five years of quality and integrity 
in broadcasting, have made us a legend in 
our own time. For more information about 
this established fact, we invite inquiry 
through John Blair & Co. 


IVE The original, 
ESTIMATES, 1/1/58 BUYING INCOME— @D ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
income Breakdown of Households 


OHIO 


COUNTIES Cash 
CITIES Spend- In- 
(continued) My Pop. Net come $0-2,499 $4,000-6,999 | $7,000-9,999 |$10,000& over 
Dollars Per Per Per % % % % % 0 ‘0 0 
(thous.) (000) 8. Hsid. | C.S.U. Hsids. Inc. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


SM POPULATION EFFECT! “SM” symbols mark exclu- 


Fairview Park Zz ‘ 4.7 35,920) . 8,166) 7,644 9.2 ‘ ‘ -8 | 38.8 25.8 | 25.2 25.5 | 17.3 43.2 
Garfield Heights 35. A ° 10.5 69,847) . 7,352) 6,652) 6, 9.6 R ‘ -2 | 48.2 32.6 | 23.3 26.8 | 12.3 33.4 
Lakewood ’ ° 2. 27.2 197,882) . 8,717) 7,275) 8, 8.7 , ° -8 | 37.2 24.1 | 25.7 25.3 | 18.6 45.2 
Maple Heights ‘ d ‘ 7.7 50,751) . 7,049) 6,591 9.3 - ° -5 | 46.6 35.6 | 22.6 26.8 | 10.8 30.1 
Parma 9. 9 21.4 142,810) . 7,556) 6,673 9.6 , -1 | 42.6 31.5 | 23.1 26.0) 13.1 35.4 
Rocky River 7 2) 5.8 52,021) . 10,004) 8,969 9.5 é . -2 | 31.0 16.9 | 23.1 19.3 | 26.7 59.1 
Shaker Heights 36.7} .02 | 14.0 190,331; . 18, 187)10,738) 8.2 ‘ ° 9 | 23.2 9.8) 20.4 13.0 | 40.5 74.3 
South Euclid 27.5) .0157) -9) 9.2 68,831) . p 8,713) 7,482) 8, 9.0 ‘ . -6 | 36.7 23.7 | 25.9 25.3 | 19.0 45.8 
University Heights 3B ; 5.6 53,505, . , 12,730) 9,554 7.0 d . -6 | 22.8 10.3 | 27.2 18.5 | 37.0 68.7 
Darke ° , . 13.8 ° 66,998) . 5,000) 4,855 24.6 J ‘ 4 | 38.1 44.3) 10.2 18.0) 3.6 13.3 
Greenville 9. , 3. 3.5 17,211) . 3) 5,737) 4,917 19.2 . m -8 | 41.5 42.4 12.7 19.7) 5.7 19.6 
Defiance ‘ ° . 10.2 ° 51,893 5,766; 5,088 18.7 . 42.2 43.4/ 11.7 18.2) 5.7 19.7 
Defiance . ° . 5.0 25,663) . 6,235) 6,113 15.5 -8 | 44.8 42.5 | 13.4 19.2) 7.2 23.4 
Delaware ce , 12.8 ° 57,301; . ’ 6,032) 4,477 24.3 ° e -9 | 38.6 41.4/ 11.56 18.8) 6.5 19.6 
Delaware 3.9) . , 6.7 27,442) . 7,036) 4,096 22.0 ° -1 | 42.9 43.1 | 13.5 20.7) 6.4 20.9 


Erie . d ls 21.1 ° 113,731) . 5,832 16.3 d . 44.4 43.0 | 14.9 21.9) 6.2 20.2 
\Sandusk y 3: 019% 12.0 64,477 . 6,026 14.7 J . 45.9 32.2 | 15.3 21.9| 6.7 21.2 
Fairfield e ° | e 20.5 99,191) . 5,333 20.5 41.6 45.0 | 11.2 18.6) 4.3 15.6 
Lancaster 31. ° 9} (11.5 56,333 5,690 16.2 . J 44.8 45.6 | 12.7 19.6) 5.1 17.2 
Fayette A ° ° 8.4 37,746) . ° 4,839 27.1 ¢ ° 36.3 43.4) 8.5 15.6 | 3.7 14.5 
Washington Court | 
House 3. d . 4.8) 21,344, . 5,473 21.6 x . . 40.8 44.6 | 10.1 16.7) 4.8 17.3 


Franklin 1) 3774) . ’ .1] 1,395,635). .144) 7,117 ’ 4 | 44.9 36.5 | 18.7 23.1 | 10.7 30.6 
Bexley 1} .008 0} . 47,255 11,814] 8, 7.9 1. : -8 | 27.9 13.5 | 23.9 17.6 | 34.1 66.0 
AColumbus .0| 2676) i Y 986 ,086 ,107| 7,028 ; 6 | 45.6 37.8 | 18.8 23.8] 9.8 28.3 
Whitehall Al. : 40, 630! 6,251 c 5 | 43.3 37.6] 17.5 23.2 | 9.2 27.4 

Fulton 4. 7 . y 46,686) . 5,366 21.8 86. ; .2| 30.2 42.1| 11.9 19.4] 6.0 17.7 

Gallia . 2 2) : . 29,079) . 4,039 . 5 | 26.8 39.3) 5.1 11.7] 1.9 7.9 
Gallipolis y : m . 8,810) . 4,405 ‘ “ le 29.5 40.1 6.2 12.8 3.1 13.1 

Geauga... BY ‘ : 67,207} .0218| 1,792) 6,654 .1 | 15.7 42.1 37.1 | 16.4 22.0) 9.3 28.5 

Greene... ' . . 184, .0503 6,871 4114.4 7.6 | 45.4 40.3 | 18.8 25.3| 7.8 23.4 
Fairborn... 6). , 35,447) .0115 6,950 4] 11.8 5.7] 45.3 36.8 | 22.9 28.1] 9.5 27.0 
Xenia .2| 0104 61 . 34,624] .0113 6,183! 5,018! 5,441 4116.5 9.41 45.0 43.0] 16.0 23.3! 6.3 19.9 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
556 SALES MANAGEMENT 


Who Buys What in 
COLUMBUS? 


The answer to this fascinating 
question will be found in the 
new 1959 issue of the valuable 
Dispatch-Journal Consumer Analysis 


Here is vital marketing information that gives you the 
answers to hundreds of questions on the grocery, drug 


and cosmetic, beverage, appliance and automobile classi- 


fications in this, the Midwest’s No. 1 test market. 


Put these facts to work with the right kind of newspaper 
schedule in Columbus and you'll be placing yourself in 


an excellent position to reap sales! 


Get your copy of the 1959 DISPATCH-JOURNAL 
CONSUMER ANALYSIS now. Address the General 
Advertising Department, Columbus Dispatch, Columbus 
16, Ohio! 


Optional ~ 


oo 9 a ae a | pete , 


morning 
Ohio State 
Journal 
now available 


Representatives: O'Mara & Ormsbee, Inc., New York, Chicago, Detroit, Los Angeles, San Francisco 
McAskill, Herman & Daley, Inc., Miami Beach 


MAY 10, 1959 


LEARN YOUR A-B-¢ and D’s 
OF NEWSPAPER COVERAGE 
in CINCINNATI 


The new two-in-one Cincinnati Post and Times-Star provides coverage 
never before offered by a single newspaper in this traditionally wealthy 
market. An independent survey just completed shows uniformly heavy 
coverage in all households in this area. eee 
COVERAGE* 
All City Zone Families 72.06 
Group A - Families having $7,000 income and over 76.74 
Group B - Families having $5,000 to $6,999 income 77.12 
Group C - Families having $4,000 to $4,999 income 72.92 
Group D - Families having under $4,000 income 63.90 


At a milline rate that is the nation’s lowest among papers of its size, 
you reach a greater number of all family types through this great news- 
paper with the 


LARGEST DAILY CITY ZONE CIRCULATION IN OHIO **210,304 
LARGEST TOTAL DAILY CIRCULATION IN OHIO, oxtside Cleveland **265,831 


*B. L. Schapker Market Research 
** ABC—9/30/58 


THE CINCINNATI POST and TIMES-STAR 
The Newspaper that Spends the Evening with the Family 
ROBERT K. CHANDLER, Manager, General Advertising Department 
Represented by The General Advertising Department, SCRIPPS-HOWARD Newspapers 


POPULATION EFFECTIVE 577 The “SM” symbols mark original, exclu- 

OHIO ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
| Con- 

COUNTIES sumer | eo OO 
CITIES in- l l 

continued) % | . | Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&0ver 

| | Dollars Per oy, gy nf oO 7 a 6G ~ oe 


0° /0 ¢ € /0 ie | € € | € 
sands) | U.S.A. | sands) | (thous.)| sands) (000) 8. ‘sid. | C.S.U. . | Hsids, Inc. | Hsids. Inc. fm Inc. | Hsids. Inc, ‘Hsids. Inc. 


14.2 | 2.3 8.7 
25.1 18.4 | 36.7 45.1 ‘ 15.9 | 3.0 11.4 


Guernsey 38.9} .0222) 11.5) 8} 16.0) 51,989) . 31.3 11.8 | 26.0 20.7 | 33.4 44.6 
Cambridge 16.0} .0001) 25,170) . 1,573) 4, : 26.7 9.2 | 


| | 
Hamilton . 4832] i 6 -5] 1,673,493). 1,980 : ,665] 16.9 17.9 9.8] 42.0 38.6 | 14.9 20.8 
ACincinnati 554.5] 3170) 1,119,507| 2% 17.6 18.4 10.2] 41.5 38.6] 14.3 20.3 
Lockland 5| .0037 12,979]. 10.5 13.7 6.9] 46.0 38.3 | 20.7 26.3 
Norwood 37.0} .0212 76,513) . 11.4 16.5 48.5 44.1 | 16.7 23.0 
Reading .0063 19,840]. ; ,808} 12.5 16.3 8.8 | 47.4 42.3} 16.1 22.0 
Hancock 1) 0298] 89,322) . j ,856] 22.1 6.6 | 21.5 13.8 | 39.7 42.6 | 11.7 19.1 
Findlay 9) .0165) 53,524) . ( ‘ ; 17.0 18.6 10.7 | 44.1 42.9 | 13. 20.4 


1 Fostoria | 


| 
Hardin -9| .0176 45,762) . - 27.7 ° 25.6 .3 | 36.9 45.1 0 15.2 
Kenton q 0054) 


14,713) . : 25.5 24.7 -7 | 37.5 45.0 0 16.3 


© © io > & 


oS 


Harrison . 5} .0112) 8} . . 29,238) . ; ' 4,469] 23.7 7.8 | 24.6 17.1 | 37.7 44.0 5 18.5 
Henry 1) .0132) 0} ; 7.0 37,665) . 4,813] 20.3 6.2 | 24.2 15.6 | 40.1 43.4 6 17.4 
Napoleon 0040): 13,184). 5,381) 15.6 21.2 12.3 | 43.9 42.5 4 18.2 
Highland 7 8} .0177) . J F 41,294) . : 3,715} 35.3 26.4 22.1 | 29.7 41.7 4 13.6 
Hillsboro. .... 0031) 2. 8,770) . : 4,196} 30.6 23.1 17.1 | 34.4 42.8 3 15.6 
Hocking..... 7 0} 0114] ; r n 25,920) . ’ 3,923] 30.1 11.2 | 26.3 20.8 | 34.0 45.2 5 15.0 
re nedecccne 5.1) 0035) . ‘ 9,829) . 4,175] 27.9 9.8 | 24.6 18.3] 36.0 44.9 8 16.7 
Holmes evens 5) 0111) . ; ‘ ¢ .770) 4,114] 30.8 10.9 | 25.4 19.2 | 32.0 40.6 -6 16.4 
Huron we. 9. 4 . A e -0242| 1,659) 5,558) 4,957] 20.2 6.0 | 19.3 12.1 | 42.8 44.8 | 13.0 20.8 
Norwalk. ... 5]. 3. 465 oan ; — 5,110) 5,153] 21.7 6.2 | 18.2 40.1 40.4 | 13.8 21.2 
| | | | 
Jackson 6} .0186) a1 , ’ .0131) | 4,440 3,923) 3,827] 32.8 25.3 20.6 | 33.5 45.6| 6.2 12.8 
Jackson. . 7.6| .0043 2. ' 10,994) .0036| 1,447) 4,398] 4,228) 4,087] 29.3 24.2 18.4 | 36.4 46.3! 7.5 14.6 


1 Fostoria is in Hancock and Seneca Counties, _ Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. 


For Definitions of Data, Explanations of Symbols and Abbreviations, see pages 201-204 


SALES MANAGEMENT 


A major metropolitan market in Ohio 


A major metropolitan market in the country! 


ELYRIA 


ranks 45% higher than the national average in sales activity 


Lorain County represents $386,705,000 income, earned in one of the 
country’s leading industrial communities. This area works hard and 
buys BIG. That is why the county rates above average in all sales 
indexes. The reason why Elyria rates high in the indexes is because 
it attracts the lion’s share of this huge spending group. 


To get your share of Lorain County business, you need the 
Chronicle-Telegram—the county’s No. 1 newspaper in news coverage 
... in advertising effectiveness. 


Circulation: 24,288 A. B. C. Ch ron ic le- Te leg ram 


4th querter 1958 “The Family Newspaper” 


Elyria, Ohio 
Represented by The Julius Mathews Special Agency, Inc. 


POPULATION. | EFFECTIVE 
BY{D ESTIMATES, 1/1/59 BUYING INCOME— @%aJ 


~The “SM” ‘symbols mark aah aaah ani. 


OHIO ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Br 
CITIES House- | | | 
(continued) Total % holds | ing Pop. $2,500-3,000 $4,000-6,999 | $7, 000-0, 000 $10,000& over 
(thou- | of | (thou- Per Per | % % 
sands) | U.S.A, sands) (thous.)| sands) S.A. | Capita) Hsid, | C.S.U. | Hsld. > b ae 2 Helds. Inc. Hal in. Hsids, Inc. 


ba, hald. 


of H 


Jellerees.. a. 0} 33.2 49.5 124} .0583) 1,754! 6, al 5 5,306) 6 2 3.8/17.7 9.8 | 47.1 43.8| 18.2 21.4| 6.8 21.5 
Steubenville 36.8} .0210} 10.7) 13.3 73,835| .0240| 2,006] 6,900) 5,552 6,124] 10.6 2.5| 14.8 7.8 | 48.1 41.0] 17.8 22.6] 9.0 26 

Knox. .... 6} 8) 14.4] 15.3 960} .0221| 1,674| 6,437| 4,719| 4,757] 20.9 6.4 | 21.5 14.1 | 42.1 46.0| 11.4 19.0| 4.1 
Mount Vernon 5.3] .0087] 5.1) 6. 2 ,250| 0008] 1,977| 5,931| 4,879| 5,203] 16.0 4.5 | 19.2 11.5 | 46.1 46.1 | 13.5 20.5] 5.2 


eee. ces. o| ove] 37.8} 41.8} 54.0] 283, .0825| 1,983] 6,716| 6,074| 6,204] 10.5 2. 3 6.2| 48.6 40.7 | 20.0 25.5| 8.6 
Painesville 8} .0102| 6.5 ,438] .0122| 2,103] 7,200) 5,760) 6,349] 10.3 2. 3 5.1] 48.4 39.71] 21.9 27.2] 9.1 
Willoughby. 3.2} .0075| 4. 4.6| y .0093] 2,159] 7,125] 6,196] 6,540] 9.6 2. 3 5.4| 47.0 37.3 | 21.9 26.5 | 10.2 

Lawrence. .... 9} .0308) 15.2; 16.3) 22.5 041} .0234) 1,337] 4,740) 4,420) 4,283] 25.9 8. 0 17.4 | 37.7 45.9| 9.8 17.8) 2.9 
Ironton. . . 8} .010: . 6.2| 28,662) . Z 610| 5,408] 4,623) 4,817] 20.6 6. 5 13.2 | 42.8 46.0] 12.2 20.1] 4.2 

Licking. So: 3} 29.8] 44.0 : ; 1,724 6,561| 4,70| 4,872] 20.3 6. 9 13.3 | 42.0 45. 2 19.7) 4.6 
ANewark... 6). 3.2] 15.0) 72,943) .0237| 1,797] 5,526) 4,863] 5,014] 18.4 5. 2 12.6 | 43.6 

| 


Logan......... a 0} 12.3} 11.5 950}. al +08 4,386) 4,284] 26.1 2 
Bellefontaine... .. : ‘ : 4.3 ,776| .0064| 1,720 5,493) 4,599) 4,818] 18.9 9 
eS TS 5) .1146| 58.1) 69.7 ‘ % .1257| 1,929] 6,656) 5,548) 5,932] 10.6 2.6| 15.4 8.1 | 48.3 42.4 
ALlyria. . 2} .0230} 12.8] 14.5 ; .0265| 2,026] 6,515) 5,617} 5,935] 10.6 9 
ALorain.... 59.0]. 5] 21.2 ,455| 0382] 1,991] 7,118) 5,540! 6,241] 9.9 2.3 | 14.4 1 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income, retail sales, buying power index and value of farm prod- 
ucts sold are fully protected by copyright. 


Permission to reproduce this Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SALES MANAGEMENT, INC. 
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Population 
Families . 3. 
Television Homes. 
Percent tuned to WSPD- TV Day 78.0% 
Night 91.5% 
EFFECTIVE BUYING POWER 
$3,246,564 ,000 
Per Capita 
Per Family. . 


RETAIL SALES 


HILLSDALE 
*LENAWEE : Per Family. 


eilili sdale Adee eins SPENT FOR 


: _.. .$464,995,000 
ae NROEA General Merchandise 207,393,000 


— LUCAS Furniture & Household.... 98,244,000 
Resstall Ohio “ Toledo Automotive 
Ind. a / Drug. . j 62, 174, 000 
B DEKALB Beyes FULTON ‘ 
= IN TELEVISION WSPD-TV Is TOLEDO 


WILLIAMS 


DEFIANCE 
® Auburn s Nafoleon Bowling 
Green 
e 
Detiance wooD o = 


ca Norwalk “Famous on the local scene’ 
iti 4 
oe LA 


* HANCOCK 


=~ WSPD-TV 


Upper 
Sandusky 


poate Bucytus f TOLEDO 


CRAWFORD 
HARDIN 


| fe) Storer Television 


WSPO-TY WJBK-TY WJW-TVY WAGA-TY WITI-TV 
Toledo Detroit Cleveland Atlanta Milwaukee 


OHIO ; NUMBER OF OUTLETS 


Cont. from page 553 


rt 
fo 
City County oF 
Miamisburg Montgomery 
Middletown Butler 
Mount 

Vernon Knox 


- 


Napoleon Henry 
New Phila- 


delphia Tuscarawas 4 
Newark Licking 6 
Niles Trumbull 0 
Norwalk Huron 5) 
Norwood Hamilton 0 
Painesville... Lake 8 
Parma Cuyahoga 6 
Piqua Miami 2 

7 
9 
0 
0 
5) 
0 
7] 


w 
sBxsescer 


— 
neaacagconan & 


University 
Heights. .. 
Urbana... Be 5 12) 13 
Van Wert... . lie d 13 
Warren...... 5 4 
Washington 
Court 
House. . bt d 10) 11) 14 
Whitehall. . . . 4a 
Willoughby... = | ° “ws8 wm fw 
Wilmington... wae A 16 “4 «Wt 6) OW 
Wooster...... . 45 16; 15) 18 33 
a 4 27 16; 14) 19) 12 
Shaker | | Youngstown. . er - 41 129} 136) 85) 172 
Heights Cuyahoga 7 | | | | 8 Zanesville Muskingum. A 132) 43) 655!) 32] 33) 64 


@ 8 | EFFECTIVE "SM "The “SM” symbols mark original, exclu- 
ESTIMATES. 1/1/80 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| | Con-[ | Income Break if Hi 
COUNTIES sumer | est... Sew eee ae 
CITIES | House- Spend-| Urban In- ; 
continued) Ty | holds | _ ing Pop. g pie | $2,500-3,908 $4,000-6,909 $7,000.99 $10,00080ve 
(thou- of | (thou- | Units | (thou- Per | Per | Per | Per | % 
sands) U.S.A. | sands) (thous.)| sands) S.A. | Capita) Heid. | C.S.U. . | Hsids. Ine. Hsids. ine. Hsids. ta. Hsids. Ine. 


Port Clinton. . Ottawa 
Portsmouth . Scioto 
Ravenna Portage 
Reading Hamilton 
Rocky River. Cuyahoga 
Salem Columbiana 
Sandusky Erie. . 


—_ 


eoaeuannn 


~ 


ISR womaanwa 


|— 
Lucas . 2714) 144.7) 168.4) 441.3] 1,046, 3403) 2,206 7,233) , , 0.5 2.3) 12.9 6.1 | 44.4 35.0 
A Toled 377. -2159; 116. ft) 138.4 “4 -2762| 2,249) 7,324 


Hsids. Inc. 


| | 20.9 25.0 | 11.3 31.6 
6,139) 6, 10.6 2.31) 12.6 5.9 | 44.3 34.7 | 21.2 2 25.2 | 11.4 31.9 


24.3 


Madison 0) .0165, 7.8) 8.6 af 43,363) .0141| 1,496) 5,559) 5,042 24.3 7.1 | 22.8 14.2| 34.3 96.7 / 11.8 18.7, 6.8 24, 
London 0) .0034| 1.8! 2.01 _F_10,0261 0033] 1,671] 5,8701 5,013] 5,140] 21.8 6.2 | 23.3 14.11 35.9 36.4| 11.7 18.0! 7.3 25.3 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. 
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Before using these figures read foreword, oie LB. 
SALES MANAGEMENT 


in total grocery 


advertising 
for the FIFTH 


consecutive 


vear! 


® Year after year the Toledo Blade tops 
all other Ohio newspapers in grocery 
linage. Why? For one thing, the Toledo 
Market’s 331,100 families have BIG 
appetites—appetites that are constantly 
stimulated by substantial editorial cov- 
erage. Another important reason 
among many other reasons—is that 
retail grocers are systematically alerted 
to manufacturers’ advertising programs 
by The Blade’s unsurpassed marketing 
services. 


TOLEDO BLADE : 22tly and Sunday 
TOLEDO TIMES © Worncng 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC, 
561 


Represented nationally by SAWYER © FERGUSON 


OHIO 


COUNTIES 
CITIES 
continued) 


Mahoning 
Campbell 
2A Youngstown 

Marion 
A Marion 

Medina 
Medina 

Meigs 

Mercer 
Celina 

Miami 
Piqua 
l'roy 

Monroe 

Montgomery 
ADayton 
Miamisburg 

Morgan 

Morrow 

Muskingum 

Zanesville 

Noble 

Ottawa 
Port Clinton 

Paulding 

Perry 

Pickaway 
Cireleville 

Pike.... 

Portage 
Kent 
Ravenna-K ent 
Ravenna 


2 Youngstown is in Mahoning and Trumbull Counties. 


® WALKER CO. Chicago, 


is a “must” 


TO SELL NATIONALLY 
TO TEST ACCURATELY 


Dayton, Ohio, offers you a big, important market, where advertising investments pay high 
dividends, The Metropolitan County area ranks 30th in population and is 31st in effective 
buying income. 

In the nine-county major market area, income is $1,.50,000,000 and retail sales $983,000,000. 
Per family effective buying income is $7023 for Montgomery County, and averages $5,739 
for the nine-county area. 

This market is ideally suited to testing, because of the well-balanced stable economy and 
because it is isolated from outside influence (less than 2% coverage from other metropolitan 
papers). 

Daily coverage in the nine-county area is 227,289, among 271,800 families. Total daily 
circulation is 243,075 and 178,329 on Sunday. Use the Dayton newspapers for your next test, 
and for consistent and profitable day-to-day selling. 


THE DAYTON DAILY NEWS 
THE DAYTON JOURNAL HERALD 


243,075 
178,329 


Daily Circulation 
Sunday Circulation 


New York, Detroit, Los Angeles, San Francisco, Philadelphia 


JM 


. POPULATION 
ESTIMATES, 1/1/59 


EFFECTIVE 
BUYING INCOME— 


@ 


ESTIMATES, 1958 


The “SM” 


mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


| In- 
Net | % come 


Income Breakdown of Households 


$0-2, 499 


| 


(thou- | of 
sands) U.S.A. 


. 1678 


— 


(thou- 


(thous.) sands) 
96.9 242.7 


(000) 


$2,500-3,900| | $4,000-6,909 


|Hslds. Inc. | Hlds. ine. 


$7,000-9,999 ($10, 000& over 
% % % 
Hsids. Inc. | Hsids, Ine. 


Dollars of Per | Per | Per % 
U.S.A. | Capita) Hsid. | C.S.U. 4 Hid, inc, 


561,489) .1826 


0077 


- 1055 


=wpu4aunon @-s 


- 1699) 
- 0050) 


0164 
0069 


23,353) .0076 
357 ,429) 


1,743] 6,672} . 308 
1,937| 6, 967| 5,710 
8} 1,670 5,428] 4,935 
1,736| 5,564) 4,804 
1,767| 5,844) 5,405 
| 1,975) 6,853) 5,548 
| 1,289) 4,340} 3,988 
1,578) 5,695) 5,458 
| 2,001) 7,305| 5,619 
1,766) 5,664) 5,275 

5,068 

5,460 


5,598 
6,760 
3,986) 3,631 
7,023) 5,867 
7,236) 5,640 
6,574) 5,938) 
4,172| 3,947 
4,738) 4,349 
5,226) 4,652 
5,489) 4,715 
4,083 
5,719 
6,194 
4,696 
4,165 
4,703 
4,789 
3,447 
4,855 
4,503 


1,855| 6,183] 5,059 


1,913) 6, 814| 5,705) 6,164 


10.6 
10.7 
10.6 
19.4 
17.2 
17.8 
11.0 
35.0 
20.7 
10.9 
16.6 
17.3 
10.6 
4.5 
10.5 
10.5 
10.5 
37.3 
28.8 
23.5 
19.8 
37.5 
11.3 


5,817 
6,233 


7.8 | 46.3 
46.2 
45.9 
42.6 
45.1 
42.9 
49.3 
30.5 
38.6 
45.1 
44.2 
44.1 
47.1 
24.2 
46.3 
45.8 
49.2 
27.9 
36.1 
39.3 
42.0 
27.9 
47.8 
43.9 
36.6 
35.2 
36.1 
36.1 
23.8 
43.8 
44.4 


49.3 


18.4 
18.2 
19.0 
11.9 
12.5 
14,1 
16.8 

7.0 
13.0 
16.9 
13.6 
13.0 
18.5 

4.1 
20.1 
21.0 
19.9 

4.9 

8.0 
11.1 
12.2 

5.7 
17.3 
18.1 

9.0 

8.0 
10.2 
10.1 

3.8 
14.2 
20.9 


14.4 


23.6 | 9.2 26.9 
24.7 | 7.2 21.8 
24.1 | 9.5 27.1 
19.1} 4.8 16.6 
19.6 | 4.8 16.5 
20.9 | 6.4 21.2 
22.3 | 8.1 24.2 
144.7] 2.1 8.3 
20.1 | 6.4 22.1 
21.1 | 10.7 31.1 
20.7; 5.6 18.3 
20.0} 5.5 18.5 
24.5 | 8.0 23.7 
10.2 4.9 
25.1 27.9 
26.1 27.7 
25.9 22.8 
11.0 7.8 
15.9 7.1 
18.9 15.3 
19.6 16.4 
12.5 9.2 
23.7 21.3 
23.7 26.8 
16.3 13.3 
15.8 7.7 
17.4 18.1 
16.9 20.6 
9.5 3.7 
21.3 20.4 
24.8 33.3 


1.2 
9.7 
9.8 
7.8 
1.9 
2.0 
4.2 


4.7 
2.2 
6.9 
8.9 
3.5 
2.1 
4.9 
5.6 
1.0 
6.2 
12.5 


21.0 | 5.4 17.2 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


562 


Before using these figures read foreword, page 13. 
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SALES MANAGEMENT 


you need 


ALL 
THRE 


brochures 
to get the 


complete story of the 


YOUNGSTOWN 


MARKET! 


1—THE NORTHEASTERN OHIO STORY 


A detailed analysis of the sales potential and news- 
paper coverage in the growing “Interurbia” of North- 
eastern Ohio. 


2—-VINDICATOR CIRCULATION STUDY 


Includes population figures and per cent of coverage 
in City zone, Trading zone, counties, cities and vil- 
lages. 


3—TOP TEN BRANDS 


A personal interview survey and product availability 
audit of the Youngstown Home Market. 


YOUNGSTOWN VINDICATOR, 
YOUNGSTOWN, OHIO 


Gentlemen: 


Poungstown Vindicator cana gee man “All Three” brochures of the 
YOUNGSTOWN, OHIO 


REPRESENTED BY KELLY-SMITH COMPANY 0000000000 000000000000 000000000000000008 
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BIG THINGS are happening in OHIO 


Ohio’s industrial growth, its increase in pop- 
ulation, and its huge buying power means 
millions and millions of dollars in retail sales. 
To reach this market, you must use key daily 


newspapers in cities of less than 100,000 
population. We can furnish up-to-date market 
data and other material on the cities listed 
below: 


Alliance Review 
peseconteine Examiner 

us Telegraph-Forum 
chi licothe Gazette 
Coshocton Tribune 
Defiance Crescent-News 
East Liverpool Review 
Findlay Kepublican-Courier 
Fremont News-Messenger 
Hamilton Journal-News 


Ironton Tribune 

Lancaster Eagle-Gazette 
Lima News 

Marietta Times 

Marion Star 

Martins Ferry Times-Leader 
Middletown Journal 

Mt. Vernon News 

Newark Advocate 

New Philadelphia Times 


Piqua Call 

Portsmouth Times 

Ravenna-Kent Record 
News 


Sidney News 

Tiffin Advertiser-Tribune 

Warren Tribune-Chronicie 

Wooster Record 

Xenia Gazette oem 
Zanesville Times Recorder G Signai 


NATIONAL REPRESENTATIVES 


JOHN W. CULLEN COMPANY, INC. 


CLEVELAND, CHICAGO, NEW YORK, CINCINNATI, COLUMBUS 


OHIO 


COUNTIES 
CITIES 
continued 


Preble 
Putnam 
Richland 
AMansfield 
Shelby 
Ross 
Chillicothe 
Sandusky. . 


Fremont 


Scioto 
Portsmouth 
Seneca 
1 Fostoria... 
Tiffin. . 
Shelby 
Sidney 


Stark 
Alliance 
ACanton 
Massillon 
Summit 
AAkron 
Barberton. . 
Cuyahoga Falls 
Trumbull 
Girard 
Niles 
Warren 
2 & Youngstown 


Tuscarawas 


North Philadelphia 
Union 
Van Wert 

Van Wert 


Vinton 
Warren 
Lebanon 
Washington 
Marietta. . 
Wayne 
Wooster 
Williams 
Wood... 
Bowling Green 


@ 


Total 
thou- 
sands) U 


LATION 
ESTIMATES, Vv ay hed 


| 


of 


S.A. 


.0187) 
0160) 
.0626 
.0301 
.0055 
.0369) 
0153) 
.0337/ 


j. 
House-| Spend- 
holds | ing 
(thou- | Units 


sands) | (thous.)) sand 


9.6 
7.9) 


10.7 
8.4 
37.3 


1 Fostoria is in Hancock and Seneca counties. 


Urban 
Pop. 
(thou- 
is) 


| 6.2 
3.2 


— 


210,319 


102,628 


140.000! 


28,594 


EFFECTIVE 
BUYING INCOME— 


© «: ESTIMATES, 1958 


The “$M” “symbols mark 


origina 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


s wh Y 
Hsids. Inc. 


$4,000-6,999 


% % % 0 
Hsids. Inc. | Hsids. Inc. 


$7,000-9,999 '$10,000& over 
LA Co, Go or 


/0 c 
Hsids. inc. 


| Per | Per 
} U. Hsld.| C.S.U. 


53,080 
43 ,060 


5,529 
5,451 
6,491 
6,882 
6,200 
5,032 
5,384 
5,345 
5,812 


116,313 
19,839) 
90,578) 
46,300 


34,291) 


4,736 
69,894 
99,302 
28,654 
38,207 
47 ,837 
22,483 


693,987, 
63, 190) 
238 ,070 
65,675 
905, 194 
612,518 


S8EES88 


Prt: 
ao > 


115,432 


119, 787 
18,396 
24,564 
33,344 
53,745 
21,557 


11,297 
92,549 
11,364 
67 ,547 
29,914 
112,125 
$2,710 
51,282) 
124,364 


— 
to 
= 


ad 


E 
= 
|S 


| 9,860 


2.9 


21.1 13.5 | 41.9 
25.1 16.1 | 38.6 
17.0 9.0 | 47.5 
15.6 7.9 | 46.4 
16.9 9.1 | 47.3 
22.4 15.5 | 38.4 
20.7 13.2 | 42.5 
20.1 12.5 | 42.8 
18.7 10.9 | 44.8 


44.8 
41.6 
42.1 
39.4 
42.5 
4.5 
45.4 
44.4 
43.7 


11.6 
10.6 
17.0 
18.4 
17.7 
10.5 
12.4 
12.8 
14.3 


18.9 
17.3 
23.0 
23.7 
24.1 
18.5 
20.0 
20.3 
21.2 


22.9 
21.1 
20.0 
18.6 
18.2 
23.6 
22.0 


16.3 
13.9 
12.4 
10.7 
11.0 
15.9 
14.5 


38.0 
41.0 
43.7 
46.5 
45.3 45.8 
41.0 46.3 
42.4 47.0 


45.4 
45.2 
45.4 
45.0 


9.4 
11.0 
13.5 
15.6 
14,1 
10.5 
11.5 


17.1 
18.3 
21.4 
22.9 
21.6 
18.1 
19.3 


18.3 
16.7 
18.8 
18.5 
15.8 
15.6 
16.1 
12.7 
17.1 
15.9 
16.7 
16.1 


10.2 
9.1 
10.5 
10.3 
8.1 
8.2 
8.6 
6.1 
9.2 
8.1 
8.6 
8.3 


46.6 
47.0 
46.6 
46.4 
48.5 
48.5 
48.7 
45.8 
47.3 
46.4 
45.8 
47.0 


43.5 
42.9 
43.5 
43.6 
42.7 
42.7 
43.6 
37.0 
42.9 
39.8 
39.9 
40.8 


15.5 
16.1 
15.3 
15.7 
17.5 
17.6 
17.7 
21.2 
17.0 
18.5 
19.3 
18.0 


21.9 
22.3 


22.3 
23.4 


23.0 
19.8 
21.8 
24.1 
23.1 
20.4 


15.2 
12.1 
13.9 
17.2 
14.3 
11.8 


41.2 
44.5 
41.2 
36.2 
40.7 
44.0 


45.3 
45.6 
43.8 
42.9 
42.1 
42.4 


10.7 
12.3 
11.6 

9.7 
12.4 
13.7 


18.0 
19.2 
18.8 
17.6 
19.5 
20.1 


26.5 
19.3 
15.6 
25.5 
23.3 


25.2 
12.2 

8.6 
20.0 
15.8 


25.0 
45.0 
51.7 
33.5 


39.9 
47.3 
47.7 
44.0 


4.4 
13.0 
16.1 

7.3 


10.5 
20.7 
22.6 
14.6 


39.9 
41.0 
43.4 
38.9 
40.1 
50.7 


45.3 
41.8 
30.6 
42.8 
40.1 
45.0 


9.8 
13.2 
16.3 
10.6 
13.4 
18.1 


16.8 
20.6 
22.6 
17.7 
20.5 | 
24.5 | 


19.6 
15.3 
22.5 
17.6 
12.0 


12.0 
8.3 
14.8 
10.6 
6.4 


M, 1959. 


4.7 
5.2 
7.6 
9.0 
7.0 
3.7 
4.5 
4.9 
6.0 


16.6 
18.8 
23.2 
26.5 
21.5 
13.4 
15.4 
17.1 


3.3 
4.4 
4.6 
5.5 
5.0 
3.6 


4.2 
5.2 
4.9 
3.6 
5.4 
6.6 


1.3 
4.2 
6.0 
2.6 
4.0 
5.7 
8.2 
4.8 
6.7 


7.7 


Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


SALES MANAGEMENT 


2 Youngstown is in Mahoning and Trumbull Counties. 
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=~ | INTERURBIA 
INTERURBIA N.E.O. Aon (=m | N. EO. 


Se 


One of the Nation's richest markets erases 


2 PORTAGE 
wit am / 
MEDINA SUMMIT 
MAHONING 


an important part of this great ,{cocomons 
INDUSTRIAL MARKET a5 


TRUMBULL 


For total impact and total selling in 
AKRON, ONLY The Beacon 
Journal can do the job. This rich 
Market simply cannot be reached 


or sold from the outside. Therefore, 


when planning your sales programs 
in Northeastern Ohio (N.E.O.) re- 
member, that Akron’s ONLY daily 
and Sunday Newspaper offers the 
only way to reach buyers in the 
Akron Area, and, it costs only 40c 
per line. ROP Color available in 


all issues. Investigate... 2 


Investigate the value of proper promotion in N.E.O., a 414 
Billion Dollar Retail Market. The true story of how to reach 
and sell the complete N.E.O. Retail Market at the lowest pos- 
sible cost will be shown you by your nearest Story, Brooks 
& Finley man upon request. 


How do your products rank in AKRON, OHIO? 
'@4TOP TEN BRANDS 


will give you the answer 


Now available, a personal Akron home interview Consumer 
Inventory, consisting of 130 different categories, is yours 
through your nearest Story, Brooks & Finley office. 


The AKRON BEACON JOURNAL 


‘ JOHN S$. KNIGHT, Publisher 
“Ohio’s Most Complete Newspaper” Represented Nationally by 
STORY, BROOKS & FINLEY 


MAY 10, 1959 


PRODUCTS ADVERTISED ON 
CHANNEL 8 - CBS 


CLEVELAND, OHIO 


aa ry + . 
» > » ¥ 4 - 
Represented nationally by The Katz Agency, Inc. ae tox el | € le Visiori 


77m POPULATION EFFECTIVE 


SM The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con-; 


COUNTIES | sumer Cash Income Breakdown of Households 
CITIES House-| Spend-| Urban In- l ] 

(continued) Total | % | holds | ing | Pop. Net ( come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&.over 

(thou- of | (thou- | Units | (thou-| Dollars of Per | Per Pe i % &% % % Y, %, Y, o Go 

sands) | U.S.A. | sands) | (thous. ) sands) (000) Heid, | C.S.U.| Hsid. | Hsids. inc. | Hsids. Inc. 


70 70 70 70 70 7/0 
Hsids. inc. | Hsids. Inc. | Hsids. Inc. 
Wyandot : 21.8) .0124 8.5| 7.4) 8.5 35,129) . ’ 5,404) 4,747 4,700] 20.3 6.3 | 24.4 16.2 | 40.2 44.6 11.0 18.4 


4.1 14.5 


Total Above Cities 5,562.7) 3. 1802|1,691.1/2,037.6 11,472,913) 3.7303 6,784) 5,631) 6,007] 12.8 3.1 | 15.6 8.0 | 44.6 37.9 | 17.9 23.2) 9.2 27.8 


andinier nett 
State Total 9,518.8] 6.4420 /2,845.6)3,284.1)6,616.4]18, 006,657 5.8545] 1,892] 6,328] 6,483] 6,711] 15.5 4.0| 17.3 9.4 


POPULATION Th E. 8.1. POPULATION E. B. |. 
BYLD ESTIMATES, 1/1/58 BYD Estimates, 1958 BYD ESTIMATES, 1/1/59 BY LD Estimates, 1958 
; Con- | Con- 
| sumer | 


. sumer 
| House-| Spend-| Urban Spend-| Urban 
% | hold ing Pop. Net | % Per 


43.3 39.4| 16.0 22.2| 7.9 25.0 


Total ing Pop. 
(thou- | of | (thou-| Units | (thou- | Dollars Cap- | H’se- ( Units | (thou- 


| 
| 
sands) | U.S.A. sands) | (thous.)| sands) (000) | U.S.A. its | hold S.A. (thous.) 


sands) 


39.7 
44.0 
55.6) 
37.3 


Akron 2944) 154. | 174.1| 420.5] 995,194) '.3236|1,932/6,441 
AAshtabula 0542 .2) 32.1) 47.6) + 166, 577| *.0842/1,755/5,705 
Canton 5) .2325| 120.2) 134.4) 278.8] 713,774] .2320|1,756|5,938 
Cincinnati ,071.6| .6127 : 384.3) 938.6] 2,025 ,065| *.6583/1 ,890/5,965 
Cleveland ,788.1{1.0081 .3| 628.1) 1,624.8] 3,881, 876)1.2620|2, 208|7,333 95.3 
Columbus 1) .3774) 196.1) 238.3) 579.1) 1,396,638) .4537|2,114)7,117 441.3 
Dayton 2} .3008| 202.9) 243.21 495.2] 1,392,087| .4525/2,038/6,861 
Hamilton- woe . . . 233.3 
Middletown 2) .1053} 62.8) 64.7] 132.6) 944,000) .1118)1,868)6,503 429.4 
Lima .2| 0590] 31.0) 35.5) 61.5] 185,202) .0602|1,795/5,974|| AZanesville. . .. 0} ; 3] (44.8 
Lorain-Elyria. . .5| .1146] 58.1] 69.7) 133.3] 386,705) .1257|1,929/6,656 
AMansfield .6| .0626) 


2| 288 8228 


—_——_ 


32.4) 37.3} 70.8 _ 210,319) .0684/1 ,921)6,491 || Total Above Areas : 2,323.9)2,701.5 


6,203.5]15,337,153/4. 9866 


_ 


RETAIL SALES— JM ESTIMATES, 195 


Total Per Eating & Furn.- Lumber- 
COUNTIES Retail % Hsld. Buying Index Drink. House- Auto- Gas idg. 

CITIES Sales of Retail Power uality | of Sales Food Places b Appl. motive | Stations | Hdwre. Drugs 
(continued) ($000) U.S.A. | Sales index | Index | Activity | ($000) ($000) ($000) | ($000) ($000) ($000) ($000) ($000) 


-0080 2,437 -0090 73 65 3,666 538 poe 282 564! 3,320) 1,964 2,535 310 
: -0610 | 3,955 -0602 102 103 29,675) 7,906) 21,114 6,184) 6,206) 19,619) 9,620 9,684 3,186 
_ALima _ 9%, 086 | =| .0aa7 | 2 152 | 22,745] 5,814] 19,202) 5,413, _5,194| 16,987] 6,785] 5,753] 2,604 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 
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SALES MANAGEMENT 


Northeast Ohio new metro county area 


MMe ee meee = Ashtabula newly recognized as a metro county area, 


Four dailies and three weeklies, Rowley Publica.  Setves a community that has doubled in eight years; 
tions are specially edited for Northeast Ohio. highest quality rating in Ohio. 


Northeast Ohio new income growth 


Land of Promise served by ROWLEY Publications Household income increased to $6,355 while state 


Readers show loyalty to Rowley Publications never income decreased. Northeast Ohio effective ie 
enjoyed by “large circulation” newspapers. income is 4 billion dollars . . . and growing! 


Northeast Ohio new population growth 


Land of Promise served by ROWLEY Publications Over 300,000 represents a 50% population growth 
Rowley special reporting and editorial services are eight eases Lake Erie's “Chemical Shore a 
tailored to serve, and grow with this area. three major St. Lawrence Seaway ports spell growt 

for many years to come. 


| \ orthe ast Ohio TIME BUYERS: WICA Radio covers Northeast Ohio 
plus Western Pennsylvania—5000 wette—AM—FM, A big-time 
Land of Promise served by ROWLEY Publications [immdlidiaiadaaliaidadiiadeaiaas 


ROWLEY PUBLICATIONS: Painesville Telegraph @ Ashtabul For comprehensive market information on Northeast Ohio write, L. E. 


Star-Beacon @ Geneva Free Press @ Conneaut News-Herald @ Gerrety, Ad Director, Rowley Publications, 84 N. State Street, Paines- 
Mentor Monitor @ Geauga Times Leader @ Fairport Beacon ville, Ohio. 


REPRESENT ESO APTa tw & £80 £8444 £298 BEST, «#2. 


The “SM” symbols mark original, exclu- 


OHIO RETAIL SALES— GYD ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per Y 
COUNTIES Hsid. Drink. Auto- 
Sales Retail | Power 


CITIES 
in 


ual . motive | Station , 8 
_ Activity ($000) ($000) 
Ashland raion 42,991 e d 99 8,667 1,163 
Ashland ‘ 28 ,023 d 122 4 J 6,042 , 878 
Ashtabula ..| 116,194 d ‘ d 102 19, 205 2,508 
A Ashtabula. . . 60, 464 J > 138 ‘ 8,799 , 1,300 
Conneaut.......... 16,972 ¢ } 114 ' 7 3,304 ¢ . 294 
39,881 d d 81 9,887 1,311 
25 , 488 , 115 \ r , 7,703 R , 945 
37,449 é J ‘ 7,659 ’ 694 


81,287 | . . d 11,831 1,719 


56,066 , 6,590 947 
18,420 : . ° 2,923 a 630 
17,646 F ‘ ; 3,667 , 317 
22,215 ° ° 2,036 ¢ ’ 675 
aeses 197,371 “ ° ° ° 34,094 ’ ' 5,256 
AHamilton........ 110,346 d ' q ‘ . J ‘ 19,648 , ) 2,957 
AMiddletown.. 64,535 ‘ K , 50: ° , 10,952 4 y 1,787 


Carroll. . 13,847 . a y 2,316 P ‘ 251 
Champaign 28 ,682 d y 5,769 ,817) , 276) 909 
Urbana. ..... 17 ,592 . . i 4,784 7 . 753 
Clark F 274,916 é J J nN 49,673 ,877) 9,357 
ASpringfield 241,153 r y J 3, 263 42,880 022 3,596) 8,834 


53,405 ; y ,858| 10,766 ‘ ,178| =: 1,674 
32,434 , : , 7,435 
16,998 | . . j 3,376 
121,938 | . ; , 22,112 
43 ,036 J . - . . , 8,073 
30,159 p ‘ : . d 6,214 


30,541 | . c 4,888 
25,246 . 3 i ‘ 4,721; 1, 772 
49,391 | .0246 , : ,960| 10,093 3560/6, 1,200 
Bucyrus be 19,194 | .0006 .0075 f : : ,344| 4,563} ,745| 612 
Galion. . . 15,704 | .0078 .0072 , 002! 3, 187| 


SM Standard (a) and Potential (4) Metropolitan County loess 
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How to SELL the Nation’s 1-2, 1-2 Market 


1" 


IN TOTAL RETAIL 
SALES PER FAMILY 


In Greater Cleveland there iiaks = 
are 517,800 families. —_-—--—--—~—~— income of $7,572 annually 


The families most 
apt to buy tomorrow will 
read the NEWS tonight 


OHIO 


COUNTIES 
CITIES 
continued) 


Cuyahoga 
Bedford 
Berea 
Chagrin Falls 
ACleveland 
Cleveland Heights 
East Cleveland 
Euclid 
Fairview Park 
ld Heigits 
Lakewood 
Maple Height 
Parma 
Rocky River 
Shaker Heights 


Crarhe 


71,706 
54,386 
13,504 
86,590 
30 , 297 
46,750 
17,605 
52 (88 


of 


. S.A. 


.0873 
.0134 
0137 
0076 


-7382 | 


0321 
-0189 
.0357 
0271 
. 0067 
.0431 
0151 
.0233 


0088 | 


0262 


2 


IN EFFECTIVE BUYING 
INCOME PER FAMILY 


_with a high spendable 


ST 
IN TOTAL FOOD 
SALES PER FAMILY 


ND 
IN AUTOMOTIVE 
SALES PER FAMILY 


and the NEWS makes a straight 
line to the buying families 


Plan your selling campaign for families 
that buy and read the 


CLEVELAND NEWS 


Represented by Kelly-Smith Co. 
YOU NEED THE NEWS TO SELL THIS BIG 1-2, 1-2 MARKET 


RETAIL SALES— SM ESTIMATES, 1958 


Per 
Hsid. 
Retail 
Sales 


4,442 


wer | quay | 


ndex 


118 
128 
123 
195 
119 


SM Standard (4) and Poten’ial (4) Metropolitan County Areas. 


5 wb 


Md 


Ws 


Sold singly and in combination 


568 


Index 
ot Sales 
| Activity 


| Eating & 
Drink. 
Food | Places 
($000) | ($000) 


3,247 


© SM, 


| 372,968) 123,491) 


The “SM” symbols mark original, exclu- 


orig’ 
sive estimates by SALES MANAGEMENT. 


Mdse. Apparel | 


445) 
1,204 
119 
93,378 
4,213 
978 
2,891 
4, 865 
941 


i Appl. 
($000) | ($000) | ($000) 


Furn.- 

House- Auto- 
| motive 
| ($000) 


Gas 
Stations 
($000) 


Lumber- 
Bidg. 
Hdwre. | Drugs 
($000) ($000) 


113,896} 353,778 

564| 14,369 
1,036) 6,965 

717| 3,656 
86,807} 209,129 
3,082] 21,378 
1,957} 11,236 
2,836} 19,071 
1,256 530 

308 173 
2,864] 33,713 
1,658 459 
3,487| 7,252 

374 544) 
1,354) 15,563) 


145,825 
2,154 
1,899 
1,292 

73,698 
5,779 
3,795 
4,403 
1,944 
2,473 
6,891 
3,846 
6,804 
3,558) 


3,488! 


97,143 
1,552 
1,593 
2,171 

62,457 

877 
956 
1,631 
712 
457 
1,577 
1,768 
1,804 
2,560) 
1,267! 


Before using these figures read foreword, page 13. 


Northern Ohio’s CATHOLIC QUALITY MARKET... 


A TOP BUYING GROUP! These 1,233,828 Catho- 
lics (2/3rds of Ohio’s total ), with a 41% higher birth- 


rate, have larger families . . 


. more babies, more 


SALES-PRODUCING QUALITIES! Editorial ex- 
cellence that’s won 65 national awards. A deliberate 
60/40 news/advertising ratio. Movie, TV, play guides 


growing children. Family needs are much greater... 
for everything. Thus, they buy more. Retail spend- 
ing: $1,620,400,000 a year . . . for family and home. 


Wale, CATHOLIC QUALITY NEWSPAPERS of Northern Ohio 


assure week-long ad life. Unique reader loyalty. Mem- 
bers of ABC. Circulation 
(6 mos. ending 12/31/58) 


182,986 PAID 


Comprised of THE CATHOLIC UNIVERSE BULLETIN, Cleveland - CATHOLIC CHRONICLE, Toledo - CATHOLIC EXPONENT, Youngstown 


THE CATHOLIC PRESS UNION, INC., 1027 Superior Avenue, N. E., Cleveland 14, Ohio « 


SUperior 1-7700 


SALES MANAGEMENT 


KYW-TV is first in the 7th market 


Cleveland’s the 7th U.S. TV market.* Reason: its TV a ee nny 
Metro area TV coverage area | 


audience includes Youngstown, Mansfield, Akron, | (000) (000) 
Canton, and Lorain-Elyria, all metropolitan areas. The Total retail sales $2,308,266 $5,555,271 
Cleveland TV market accounts for 45% of Ohio, and has Food sales 614,902 oer 
° y . ° 2 
a set saturation of 95%. KYW-TV’s share-of-audience is Brug eages acct reasu 
R ° . ° ° Automotive sales 372,534 960 652 
consistently higher. No selling campaign is complete 
without... 


Represented by PGW 


K ¥ waT Vv Wale Westinghouse Broadcasting Company, Inc. 


*T rig} ; 7 i 
(Effective July 1, represented by TvAR) Television Magazine, Dec, 1958 
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POPU LATIO N: 
Central Ohio populati 
2,250,000 


on is now 9 teeming 


WER: 


o 
BUYING P Bod 


dable in- 
$3,450, 00 


yar amily ia 
come; 


Franklin 


7150 average Pet f 


County 


ERAGE: a 
wat Vv Land includes whole or P 
pon iversified counties 


59 well-heeled, d 


TV HOMES: 
600,000 as of Se 


ptember 15, 1958 


BY 


OHIO RETAIL SALES— 


HOME LIFE: 
end more ti 
g else excep 


me watching TV 


HABIT s & 
sleeping 


Central Ohioans SP 
than doing anythin 


N: 
FAVORITE sTATIO 


WBN 
favorite show box score: 
tion B — 22, Stati 


s-tvV—1 47, Sta- 
ise) 


— in Columbus, 


| Blair TV, 
(collect) 


or Bob Thomas 
cal 
CA g-3538 
SUMMARY: ria 
\f you want t 


WBNS-TY 


be seen in Central Oh 
° 


ESTIMATES, 


The “SM” symbols 


Fy, oe sy Mai it EMENT. 


Per 

COUNTIES % Hsid. 
CITIES of Retail 

‘continued ) U. S.A. Sales 


Index 
of Sales 
Activity 


Buying 
Power 


Gas 
Stations 
($000) 


South Euclid 
University Heights 
Darke 
Greenville 
Defiance 
Defiance 
Delaware 
Delaware 
Erie 
ASandusky 
Fairfield 
Lancaster 
Fayette 
Washington ¢ 


136 


-0102 
-0383 
0284 
-0324 
-0251 
0166 
ourt 
0143 
4449 
-0035 
3846 
. 0088 
.0190 


House 
Franklin 
Bexley 
AColumbus 
Whitehall 
Fulton 
Gallia 
Gallipolis 
Geauga 
Greene 


Fairborn 


-0155 
.0173 
.0130 
5599 
.4251 
.0050 

0308 


Xenia 
Guernsey 
Cambridge 
Hamilton 
ACincinnati 
Lockland 
Norwood 
Reading 
Hancock 
Findlay " 
1 Fostoria 


46,350 


1 Fostoria is in Hancock and Seneca counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
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4,901 
2,677 
4,250 
1,547 
2,397 
1,719 
2,770 
2,005 
6,164 
3,731 
6,441 
5,000 
2,187 


5 


SgeES 
= a 
is) 


gege8ER 


1,952 
68,791 
469 
52,977 
1,218 
3,763 
2,454 
1,279 
2,587 
5,978 
1,953 
1,547 
4,251 
2,631 
74,348 
47,868 
123 
3,366 
1,945 
4,834 


10,517) 3,521 


Before using these figures read foreword, page 13. 
© SM, 1959. 


SALES MANAGEMENT 


This is the Solid Cincinnati Market 
A 19-county, 3-state area that rates top 
consideration inany national campaign. 
e Population 1,564,100 
e Households 482,000 
e Effective Buying 

Income... .... $2,816,318,000 
e Total Retail Sales. .$1,849,870,000 


Mh “<4 a ~ AQ 
, MM ae / PMO LET OY 


a 


/ PRACKEy 


Rh. Reqs 


See WHY you’re “in solid” in Solid Cincinnati 
when you're in the Daily Enquirer 


FACTS ABOUT THE SOLID CINCINNATI MARKET YOU SHOULD KNOW! 


[— FACT NO. 9: the Daily Enquirer is Solid No.1 —4 [— FACT NO. @: the big shift to the DAILY 
in total advertising linage. ENQUIRER continues in local food linage. 

Total Daily Newspaper Advertising, Cincinnati, Ohio* Up over 900,000 lines in just the past 5 years ...an increase 
of more than 350% for the Daily Enquirer, while total lo- 


7 


cal food linage increased only 56% during this same period. 


-*\ DAILY 
4} ENQUIRER 


*The last issue of The Times-Star was published on July 19, 1958. Above figures are for five 
months, August through December, for both years, and do not include the Sunday Enquirer 1948 "49 "50 "51 "52 


—— FACT NO. 3: the Daily Enquirer reaches more ” 
of the families who .. . 


TOP TEN BRANDS SURVEY JUST COMPLETED! 


. . . have more, want more, spend more—the solid market yt h . j hin 
that matters. Check the chart below. See what we mean? ike to know who uses your products (and your 


nae : 4 
Deity competitors’) . . . by age, income, occupation, num- 


Income Groups Cincinnati Market enn ber of children, and many other characteristics, plus 
Under $2,000........... eA what newspapers they read? The answers are here in 
on mama cones this gold mine of information about 130 different 
$4,000 to 4,999. 1% SP ae product classifications. Ask about a specific profile on 
ponte Same oie your product category or brand. Call The Enquirer’s 
$7,000 to 7,999 pesthiten Research Department, or Moloney, Regan & 


$8,000 or more Schmitt, Inc. 


Solid Cincinnati reads the Ojncinnati Enquirer 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 


OHIO 
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Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
0025 sq. in. equals $1 million 


wt abennw aw ann vanvg 


HOC KING 


et 
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F: 
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AVET T Epes 


< 
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Cities shown cre those having 
net Effective Buying Income of 
PICKAWAYE $15 millien and ever. 


JACKSON 
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. . sew 

i ee ws 2 preceecenme ene, guontons 
KENTOR ~ f 
sensessenseressesedy CAMPBELL i Portsmouth 
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@ Huntington 


SALES MANAGEMENT 


MAY 


Acclaimed.....world's 


highest fidelity radio station...with 
audience among top 10 in America ! 


A revolutionary new WLW-AM transmission sys- 


tem, developed by Crosley Broadcasting Engi- 


neers, has made WLW Radio unquestionably the 
World's Highest Fidelity Radio Station - according 
to Frank H. McIntosh Laboratory, Binghamton, 


N. Y., the world’s largest independent radio and 
high-fidelity transmission experts. 


So before you buy Radio time — check these figures 
below ...and remember, WLW high fidelity trans- 
mission provides the finest in clarity for advertis- 
ers’ commercials! 


WLW RADIO WORLD COVERAGE (37th year on the air!) 
WITH WORLD'S HIGHEST FIDELITY 


MARKET COVERAGE No. of Counties 


Monthly coverage area 334 
Homes reached Total 
Monthly 1,221,160 
Weekly 1,067,110 


NCS DAY-PART CIRCULATION 


Daytime Listener Homes 961,000 
Nighttime Listener Homes 624,360 


Total Homes in Area Radio Homes in Area 


3,116,800 2,987,910 
% of Total Homes *% of Radio Homes 
39 
34 


PER Was ccéacens 


6 or7 Daily Avg. 


692,400 402,380 593,640 
378,050 204,180 338,020 


(Source: 1956 Nielsen Coverage Service) 


Network Affiliations: NBC, ABC - Sales Offices: New York, Cincinnati, Chicago, Cleveland - Sales Representatives: Tracy Moore 
& Associates—Los Angeles, San Francisco; Bomar Lowrance & Associates, Inc.—Atlanta, Dallas. Crosley Broadcasting Corporation. 
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TO TAKE TOLEDO! 


Top listeners’ acceptance coupled with an all-time high 
in customer acceptance reflect WSPD’s forward march 
to give you more mileage for your dollar. WSPD is num- 
ber 1 with every rating service—Hooper gives it a higher 
rating than all other Toledo stations combined! 


This leadership has been created through balanced 
programming around the clock, aggressive merchandis- 
ing, continuous audience promotion, and _ inspired 
public service. WSPD stays on top as the one buy to 
take the billion-dollar Toledo market. Ask your KATZ 
man for details. 


{o} Storer Radio 


wsPp a WJBK WIBG WWVA WGBS 
Toledo Cleveland Detroit Philadelphia Wheeling Miami 


National Sales Offices: 625 Madison Ave., N.Y. ¢ 230 N. Michigan Ave., Chicago 


The “SM” symbols mark origina’ 


inal, @ xclu- 
OHIO i sive estimates by SALES MANAGEMENT. 


COUNTIES Y ’ Index Drink. e-"| Auto- | Gas 
CITIES ‘ bed of Sales | Food b ‘ motive | Stations 

continued) ) ndex Activity | ($000) ) ($000) ($000) 

Hardin d ; i 6,416 5 4,897 2,417 
Kenton 29% 7 , ‘ 2,841 3,479] 1,446] 1,344 


Harrison , d ’ d 4,200 J 2,694 2,614 1,470 
Henry j F d 7,274 4,487 2,585 3,969 
Napoleon 5,76 .005: ¢ 3,878 : : 2,585) 1,431 1,406 
Highland : d , é 8,446 : 5,223 3,508 
Hillsboro 5,56 7 ‘ 2 f 3,681 x d 3,201 J 2,070 


Hocking b ‘ 3, , 4,923 4,047 2,764 
Logar 5, OR 0080 : 224 3,507 . 3,804 2,471 
Holmes . .0068 5 d 3,654 2,659 1,733 
Huron ‘ 0232 , : 10,707 ’ 10,235 5,000 
Norwalk 2 0096 4,185 , ’ 1,355 


Jackson y 0132 5 d 6,132 5,032 1,715 
Jackson li OOR85 p y y 3,818 ° 3,198 1,303 
Jefferson . 0625 é 37,856 17,067 11,554 
ASteubenville i 0440 024 24,987 ‘ ‘ 12,246 7,636 
Knox ‘ ; .0202 4 é 9,720 ‘ 9,452 4,156 
Mount Vernon 20 , 55: 0147 d 2 7,395 . 7,309 - 2,025 


Lake ’ ¢ . { 33,910 18,756 20,416 
Painesville 38,6 92 01 q f 7,283 . ; 10,321 ,68 2,848 
Willoughby 29 , 30 i A § 7,995 ° ’ ‘ 6,309 3,723 

Lawrence : d R d 13,180 7,620 1,963 
Ironton : 52 d g 8,916 : 7 6,314 ; 1,336 

25 ,086 , 15,749 9,376 

19,900 . , 108 3, 12,003 , 5s 5,521 


Licking 


N 


Newark 


Logan 10,943 . 7,242 4,412 
Bellefontaine 22,066 | .0110 007% 57 4,330 09% ‘ 7 5,067 23 1,893 558 
Lorain ; .0986 ’ P 66,072 36,765 14,885 6,716 
Ablyria...... 57,936 | .0289 | 0% 14,413 . 14,366 ' 3,547} 1,380 


ALorain 2,122 | .0409 gsi | 11% 25,007} 6,440) __—&6, 12,744 4,659} 2,777 


SM Standard (4) and Potential (A) Metropolitan Sunt Areas. © SM, 1959. Before using these figures read foreword, page 13. 
574 SALES MANAGEMENT 


o top market buy is complete without 
Youngstown, Ohio, 38th in. 1958 
buying income. Only WKBN Radio gives 


advertisers city grade coverage of the 


market plus a large bonus of regional 


saturation as well. 


See The 


Paul H. 


Raymer Co. for details of WKBN Radio’s big 


audience reach in this major market. 


Affiliated with the Area's... 
MOST POWERFUL TELEVISION STATION, WKBN-TV 


SUERN, 
Ca SEy 
uA‘ 


oridee 


The “SM” symbols mark original, exclu- 

OHIO sive estimates by SALES MANAGEMENT. 

COUNTIES 
CITIES 

(continued) 


RETAIL SALES— @YD estimates, 1958 
2 Bek: eo | Eating & 


Index Drink. | General 
of Sales | Food | Places | Mase. 
Activity | ($000) | ($000) | 


Auto- 
motive 
($000) 


uality 
ndex 


24 Youngstown 


Marion.......... - 


AMarion.... 


Medina. ....... 
Medina 
Gin scabies 


Miamisburg 
Morgan.... 
Morrow. ... 
Muskingum 


A Zanesville 


Noble 
Ottawa 
Port Clinton 
Paulding 
Perry... 
Pickaway 
Circleville 
Pike...... 


19,921 


ae 


2,969 
2,368 
3,382 


2,841 
3,338 
2,617 
2,687 
3,734 


-0158 
-0071 
-0100 


113 
117 

91 
132 
106 


2 Youngstown is in Mahoning and Trumbull counties. 


101 
110 

93 
212 
106 

45 
135 


135, 740| 
107 ,376 
6,379| 
3,138 
99,211 
2,970) 
72,225 
15, 185, 
14,020 
| 

14,575 
5,298) 
5, 153| 
6,970) 
3, 908| 


19,984 
7,992 
6,440 
2,833 
152,134 
121,501 
4,832 
2,187 
2,894 
20,746 

17 ,623 


1,353 
9,510 
4,170 
2,534 
6,262 
6,339| 
4,278) 
4,536) 


24,487) 


47,910) 
41,732} 
1,667) 
610 


933 
19,660 


($000) 


97,792 
891 
735 


237 
7,777 
6, 886) 


998 
1,559 
662 
611 


28,391 
606 


19,508 
125 
17,942 
3,892 
3,768 


1,691 
1,122 

516 
1,393) 
1,082! 


2,816 
1,114 
1,035 
410 
38,164 
34,621 
795 
257 
637 
3,984 
3,817 


32,741 
28,131 
1,177 
365 
44 
5,740 
4,428 


614 
231 
938 


90,676 
82, 259 
8,251 
5,107 
53,425 
1,218 
43,113 
10,900 
10,059 


12,681 
5,314 
5,159 
7,742 
5, 106 


16,061 
5,783 
4,891 
1,493 

105 , 247, 

86 , 308 
8,573 
2,148 
2,927 

14,220 

12,681 


2,287 


8,788| 
3,423 
2,889) 
3,920] 
5,947| 
5,446 
3,644 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
MAY 10, 1959 


Before using these figures read foreword, page 13. 
© SM, 1959. 
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The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


OHIO RETAIL SALES— GUD ESTIMATES, 1958 


Per 
COUNTIES y . | Buying Index 
CITIES Power ity | of Sales | Food 
(continued) { . S.A. | Index ndex | Activity | ($000) 


Portage j / | 4, 0454 100 102 27,129 
Kent 28,836 | . 0115 135 169 7,325 
Ravenna-K ent 4, 01 0217 207 19,106 
Ravenna 35,17 .0102 254 11,781 

Preble J Fy ‘ -0160 5,483 

Putnam ; . j 4,800 


Richland yy d 41,134 
/\Mansfield , é 33 , 689 
Shelby : | 4 y 3,548 

Ross i Zz ‘ d | 16, 288 
Chillicothe 7,3 | j 12,834 

Sandusky : = | d 13,494 
Fremont 34,03 j 2 8,027 


~~ oo 
ay 
83 


B58 


~ 
o 
si 


Scioto . . | d 21,751 
APortemouth 16 , 24: P 3 14,961 
Seneca y d : d 14,235 
1 Fostoria 2,23 J | 2 5,624 
Tiffin 28, 52% ; 7,418 
Shelby r a d 8,179 
Sidney 20,736 008% oe 5,739| 


Stark : . ° 107 514 
Alliance f / | 22 12,446 
ACanton 
Massi!lon. 

Summit 
AAkron 


Barberton 


Cuyahoga Falls 
Trumbull 

Girard 

Niles 

Warren 

2A Youngstown 


Tuscarawas 

Dover 

New Philadelphia 
Union 
Van Wert 


Van Wert 


Vinton J ¢ ° 1,685 
Warren ’ : . 13,167 
Lebanon 20, 0100 | 0055 iy 2 4,167 
Washington . | 0282 : .0250 14,204 
Marietta , 0207 .0130 : | 10,072 


Wayne oe 0379 | 17,524 
Wooster 40, | , 8,405 
Williams J ‘ d | 6,412 
Wood ; 4 ‘ | 17,158) 4,487 
Bowling Green J Q 5,726 1,230 
Wyandot : ise | d 4,700 1,431) 


Total Above Cities 8,750, 15% 4.3580 ‘ 2,187,359) 652,625)1,380,037| 530,825, 482,503)1,569,831) 587,256) 486,257) 295,931 


State Total 11, 166, 5.5610 3,924 2,874,944) 856,737/1,520,068) 582,624) 569,667'1,940,859| 887,388) 776,440) 358,720 


1 Fostoria is in Hancock and Seneca counties. © SM, 1959. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Youngstown is in Mahoning and Trumbull Counties. Before using these figures read foreword, page 13. 


Monthly High-Spot Cities Sales Forecast—Two Months Ahead 


In every first issue of the month SALES MANAGEMENT forecasts what the next month’s retail sales will be in 
leading U. S. and Canadian cities. We give the sales volume, the percentage of change from the same month 
last year and its relation to the national change for the same period. The Survey of Buying Power gives you 
sales for the latest complete year. In between the current Survey and its successor, “High-Spot Cities” alerts 


you to changes in the making . . . each month. 


SALES MANAGEMENT 


A°47, BILLION MARKET 


OF WHICH 


CANTON 
IS A VITAL PART 


Northeastern Ohio is not one metropolitan market — it is 
rather a “strip city’’ made up of four dynamic markets, 
one of which is Canton. The Canton market's buying 
power is based on a highly diversified and stable indus- 
trial payroll. It’s a market with money—and with one 
indispensable medium. That medium is The Canton 
Repository, because the surest, most efficient way to 
get your product home in this market is through The 
Canton Repository with its 69,198 daily circulation . 
75,247 Sunday circulation. Canton’s a market with money, 
and with a selling medium that can do the job for you: 
The Canton Repository. 


THE CANTON REPOSITO 


Since 1815 A Dependable Institution 


MAY 10, 1959 


4 HICURES f 


me 


further with I 
WTOL-TV > 


WTOL-TYV’s tower, 1,000 feet aat 

as against Station B’s 510 feet, plus 
WTOL-TV’s 316,000 watt power give 

you a wider range of top quality picture 

coverage from Toledo, the nation’s 

46th metropolitan market. And WTOL-TV 

reaches more homes in this market (Nielsen, 

Jan. 11-Feb. 7). 


RUS STONE, Commercial Manager 
WTOL-TV « 604 Jackson St. * Toledo, Ohio 
CHerry 4-7411 


iy, The new and bigger 
J/ WTOLedo Market coverage 

includes 28 northwestern Ohio 
and southern Michigan counties 


2,168,500 BIG in total pop. 
$3,989,164,000 BIG in E.B.I. 


_, 92,343,683,000 BIG in Retail Sales 


MANSFIELD. 


NBC 


Television, Inc. 
e Representatives, Inc. 


COMMUNITY BROADCASTING CO. 


Per 
Heid. Index 
Retail Po Quality | of Sales 
Sales index Activity 
Akron 3120 | 4,056 | . 107 | 106 
A Ashtabula : .0579 3,979 ‘ 107 
Canton , i= 3,918 . 101 
Cincinnati ,320, A ¢ | 3,890 ‘ 107 
Cleveland . , ' ‘ 4,361 ° 114 
Columbus " , 4,556 
Dayton t d 3,741 
Hamilton-Middletown : , 3,731 
Lima d 3,955 
Lorain-Elyria P 4 3,406 
Mansfield , é 4,116 
Marion 4 ‘ 3,609 
\ Newark ‘ J 3,731 
\ Portsmouth > é 2,767 
Sandusky y J 3,941 
Springfield y ‘ 3,829 
Toledo , ‘ 3,792 
Wheeling-Steubenville . 3,771 
Youngstown ’ ° 3,969 
Zanesville , - 3,382 


Total Above Areas | 4, 012 : 


Other West South Central States: 
@) K L A H @) M oo ones we Louisiana, Texas.) as 


NUMBER OF OUTLETS 
Map, page 588 


| Total 
| Outlets 


City County | 


Ada Pontotoc 
Altus Jackson 
Alva Woods 


&8 


Ardmore Carter 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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WTOL-TV 


RETAIL SALES— JM ESTIMATES, 


WTOL-AM - WTOL-FM 


The “SM” symbols mark. origina exc 
sive estimates. by SALES MANAGEMENT. 


¥ Auto- Gas 
motive | Stations . | Drugs 
($000) ($000) ($000) 


112,849] 46,434 20,384 
19,205} 10,995 2,509 
87,142} 37,371 12,851 

216,028} 86,244 45,285 

372,534] 159,188 89,278 

144,674] 68,791 32,556 

137,903] 57,190 25,845 
34,904] 14,958 5,256 
19,619] 9,620 3,186 
36,765] 15,382 5,716 
22,330] 10,166 3,370 
10,900| 3,985 1,963 
15,749] 8,334 2,51 
15,488] 9,047 2,087 
13,931 6,164 2,881 
27,400 13,001 5,161 
90,676} 44,610 
55,451] 29,615 

110,506] 52,293 

5, 740) 14,220) 7,272 


Te,440,584) 746,408;1.201 610) ae 496,590 1,888,361) Rneneeil 808.008) ont 208 


City 


E 
4 


Bartelsville. . . 


Baxi a si It /8 
35 $igai2 18 
a7 22) 26, 15 
22} 9] 12) 10 16 12) 18 


31) 17; 13) 20) 26) 25) 19 
160; 24) 23) 8 16) 15] 18) 21) 15 


144 


z 
36 
24 
38 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


Commercial Advertising Lineage in The Farmer-Stockman for the 
first two months in 1959-—UP 64% over 1958! 


= MARCH LINEAGE 


Pl BA% 


Business is good in the Southwest! 
More and more advertisers are using The 
Farmer-Stockman to increase their sales 
in this area. 

You, too, can take advantage of this 
opportunity. Call, wire or send your space 


reservations today! 


CIRCULATION 
is up to 
436,476 


paid subscribers, 
also on all-time hight 


OFFICES 


cuter. teers ow! Ue Farmer-Stockman 


OKLAHOMA CITY «+ DALLAS 


4321 N. Central Expressway 500 N. Broedway 
Datias 5, LAkeside 1-312! Okichome City |, CEntral 2-3311 


J. H. Hunter, Advertising Director 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


OKLAHOMA | 


(continued) 


Eat. & 
Drink. 
Eat. & 
sSaceeeee8 28 | Drink. 
Gen’L 
Mdse. 


Gas 
Sta 


City County 


Drugs 


City — 


Norman......Cleveland.. . 
Oklahoma 
OP... oad 
Okmulgee... . 
Pauls Valley. . 


& | Food 


Cushing. ..... Payne 
Duncan. ..... Stephens 


TTT?! 


SR~ Sz gs | Por. thous) 


gessé s| 


_— 
a 
LJ 


Comanche 
.. . Pittsburg 
Midwest City. Oklahoma. . . 
Muskogee. .. . Muskogee. . 41.1 


= 


“_ 
eeonowaen@eoge 


BS 


ZeureBoss 8 
w 


3 
a 


172 
" 


4 


s8sesagese? 


— 
a 
— 


np 
cee 


S POPULATION «|| —Ss—séEF FECTIVE SOD cocimarcs icc: TR 'SM™ symbols mark original, excl 
LD Estimates. 1/1/39 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES | Income Breakdown of Households 
CITIES Urban ae 

(thou- er . % 

| (thous.)| sands) S.A. . | C.S.U.) . | Hsids. Inc, 


$2,500-3,999 $4,000-6,999 $7,000-9,999 |$10,0004 over 
o/ % N % / % /; o/ 
Hslds. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 

3.1 A ° . 62.0 36.4 | 23.9 R 11.0 22.8) 2.4 7.7 


8.0) . 5) 2.6 2. . 34.1 12.1 | 26.6 20.1 | 27.7 36.1) 7.1 13.7 
; 2.8 ’ < 53.6 27.9 | 26.8 29.6 | 15.5 28.5) 2.9 8.2 


6.2) . , 1.8 
20.0) . . ‘ 
9.8) . . 3.3 
12.3 


22.6 6.2) 26.6 31.4 30.5 | 10.1 14.9 
29.6 9.8) 26.1 31.8 37.3) 8.6 15.3 

9.1} 23.4 33.6 38.1) 9.3 16.1 
4,414 36.9 14.6 | 28.5 26.2 36.9) 5.6 11.9 


~_— os 


B BEet 


25.7) . 7.5 7.6 
11.4) . 3.5 3.9 
26.1) . 7.6 7.8 
22.8) «. 6.7 6.8 
11.2). 3.7 3.8 17,719 


3,537 60.1 24.4 | 27.0 27.9) 17.9 31.3) 3.4 8.8 
3,943 19.0 | 25.4 23.2 | 22.9 35.1) 6.0 11.7 
4,272 38.1 15.5 | 28.4 24.5 | 26.3 36.6) 6.7 12.6 
6,000 28.2 9.6 | 27.1 18.3 | 31.3 37.2) 8.9 16.1 
4,789 8.5 | 26.7 18.9 | 34.4 40.7] 9.6 17.2 


Te 
= 
: 


2 


46.7) . 14.4) 17.0) 31.9) 70,416} .0229) 1,608) 4,890 4, 35.1 12.5 | 24.3 18.4 | 26.8 36.6) 7.4 14.1 
29.3) . 9.5 9.5 42,715| .0139] 1,458] 4,496] 4,496) 4,31 12.3 | 24.5 18.3 | 28.4 35.4 | 7.6 14.2] 4.7 19.8 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
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; POPULATION EFFECTIVE ‘The “SM” symbols mark original, exclu- 
BYD ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


OKLAHOMA 


COUNTIES 
CITIES 
(continued) 


(thou- of | (thou- | Units 
sands ) U.S.A. | sands) | (thous.) 


% % 
Hsids. Inc. 


e? 


26.3 28.9 
23.6 26.9 
21.6 10.6 
19.4 16.0 
17.1 12.5 
26.3 29.2 


Cherokee 12.7 -oor2| 3.3) 
Choctaw 13.8 3. 
Cimarron 4.0 1 
Cleveland 45.9) . 1 
1 


~~ — = 
= 
— 
cs 


2888 82858 S888 82 


Norman 39.2) 


Coal 


, 


3| 
8 
1 
5) 
5 
4 


Comanche 

Alawton 
Cotton 
Craig 


22.7 16.3 
23.5 17.0 
26.6 22.4 
27.5 27.7 


Creek 
Sapula 

Custer 
Clinton 

Delaware 


24.4 20.4 
24.8 19.1 
26.9 21.3 
26.6 19.1 
26.1 29.6 


ot ot 


Dewey 

Ellis 

Garfield 
» Enid neat | 


25.9 23.2 
25.2 15.9 
25.0 16.9 

17.0 


— st 


| 

Garvin .0187 
Pauls Valley 0045 
Grady 9} .0177) 
Chickasha 9} .0007) 
Grant .6| .0044 


x 
oc 


—_—— to 


wTik 


20.3 
18.9 
22.7 
20.5 
16.5 


me 
= 


> 
a 
= 


Greer 5 I ‘wid 
Harmon » “0035 
Harper 


24.5 r \. 
4.1 x -8 | 10.6 
14.0 . 4) 11.2 


Haskell 

Hughes 
See Seminole- 
Wewoka-Holdenville | 

Jackson ’ ‘ ‘ R : . ’ ; ¢ 2 23.1 i . 6.7 
Altus 1 . 24, d ‘ 7 . 0 23.0 . . 6.7 


28.9 ° 3.0 
25.7 B ! 4.3 


= 
— 
Ld 
= 


Jefferson , a } 7 d ‘ . ° -1 23.4 > . 5.8 
Johnston ; ‘ J . d A : -5 28.4 x 2.8 
Kay ; \e d s 4) " 7 d x a 6 15.3 ° 0 | 10.5 
Blackwell : ‘ ‘ x 3. é é ’ ° 9.2 e 16.9 . ° 8.5 
Ponca City 4 25.6) | . J d 7 Z . 13.4 . 12.4 


Kingfisher Saal P ‘ A J J ; J e 19.1 7.2 
Kiowa , ‘ F | ‘ J J d . 7 21.6 ’ ° 7.8 
Latimer ‘ d J J é J R 9 7 28.9 ° 3.2 


Le Flore , 3) .0144) 9) 9) . 278). : 3 9 28.4 : 3.4 
Lincotn 5) 5) 884) . a J 8 23.9 y L 5.1 
Logan : d J 208) . x 9 21.0 / \. 6.4 

Guthrie g p 3.3 3.9) ,622) . 39% \< 7 . 20.3 J A 6.8 


Love " . | 1.6 7 ‘ x d » 8 27.8 F 4.0 
McClain . é | . . 3.5 ° A A é 8 26.0 s J 4.6 
McCurtain oe . 6.2 .2| ‘ , i | 3, . ; 9 31.5 ; 2.1 


Mcintosh d J . 30.4 ’ 2.5 
Major 2. 2.4) 2.8) ; ; é ; 0 20.2| 27.8 34.9| 8.2 
Marshall ; ‘ 19.3 / \ 5.9 


Mayes ¢ -0100) 
Murray ° .0063) 
Muskogee . -0332 

Muskogec 4 ow 


26.9 . . 3.8 
22.7 \d d 6.7 
20.1 . . 7.2 
18.9 . . 8.0 


SBR 8 


_ 
~ 
o 


Noble A) 0054; 2.9) 3. . ‘ ; : 6 21. 130.1) 7.5 
Nowata ‘ ° ’ ’ ’ ° ° : le s J : le 5.8 
Okfuskee ‘ é J . > ’ d i d a J 5 | 18.3 " 3.2 


Oklahoma 5) . . . ! ‘ . , . . d . 4 | 37.1 38.3 | 11.7 6.4 22.6 
Midwest City 31.0) . te 4 76| 0165) 1,635) 5,6: ' ’ y ‘ . .7| 41.0 41.0] 13.6 20. 6.0 20.5 
4 Oklahoma City 99.5} 1713 ‘ 3} 3, ‘ ,849) 5,526) 5, . : , 6 | 36.6 38.0 | 11.6 6.4 22.7 

Okmulgee... oO. 0) ° 23.6 316). 1, ; . . -9 | 27.9 39.9) 5.7 2.4 10.4 
Okmulgee 9.8 27,235) . - 5 ; 8 | 21.9 | 27.8 39.2) 6.0 2.7 11.4 

Osage yo ‘ 2) (11.1 ¥ ’ : ‘ ; .0 | 33.0 | 8.4 3.4 13.9 

Ottawa 8 j ¥ 17.4 ,162) .337| 4, . Y j 7 | 29.6 40.2) 6.1 12.7) 2.8 11.9 
Miami ‘ ‘ . 5 . 21,082) .0069) 1, 583) : .6 | 25.5 19.1 | 33.2 | 7.6 14.8] 3.5 14.1 


SM Standard (4) and Potential (A) Metropolitan County Areas 4 ; Before using these figures read foreword, page 13. 


580 SALES MANAGEMENT 


grow with OKLAHOMA! 


Headlines tell the story! 


MILLIONS 


‘292,000,000 


for telephone company expansion 


‘100,000,000 


being spent for expansion in 


GROWING OKLAHOMA 


The figures at the right were headlined during 1958 in 
Oklahoman and Times trade paper advertising. They illus- 
trate the growth and expansion in progress throughout Okla- 
homa. Here are more reasons why you should plan for sales 
growth in Oklahoma with a strong advertising schedule in the 
Oklahoman and Times: 

TOTAL RETAIL SALES UP 

An increase of 3.6% for 1958 over 1957 was recorded by 
the Oklahoma Tax Commission as sales tax figures showed 
$2,556,349,122 total retail sales for the year. Food sales were 
up 4.8% and drug sales accounted for a 5.6% increase. 
CONSTRUCTION SETS NEW RECORD 

Dollar volume for construction in Oklahoma City in 1958 
was set at $47,700,000 by the F. W. Dodge Corporation, a 
healthy increase of 26.39 over the total for 1957 and rank- 
ing Oklahoma City 36th among major cities of the nation 
in volume of construction. A total of 4,011 dwelling units 
were authorized in residential construction, an increase of 
85% over 1957. 

INDUSTRIAL EXPANSION HITS NEW PEAK 

Oklahoma City reached the highest economic level in its 
history during 1958, with $195,015,976 either spent or com- 
mitted for industrial expansion and community improvement. 
STATE INCOME UP 

General business activity in Oklahoma showed a gain of 
4.6% over 1957 while nationally a decline of 9% was re- 
corded. Income was up to $3,700,000,000—the largest 
volume on record for the state. 

METROPOLITAN AREA ENLARGED : 

Growth of population in central Oklahoma caused the 
Bureau of the Budget to amend the definition of the Okla- 
homa City Metropolitan Area to include all of Oklahoma 
and Cleveland Counties. This new definition moves Okla- 
homa up in metropolitan area rankings to 32nd in drug sales, 
43rd in total retail sales, 44th in automotive sales, and 46th 
in population. 

STATE POPULATION UP 

Population in Oklahoma increased to 2,399,603 in 1958, 
a gain of 365,000 persons, a 17.9% increase since 1945, Al- 
most 10,000 more automobiles were registered in Oklahoma 
during 1958 over 1957, as the state tax commission reported 
812,270 autos in the state. 


THE DAILY OKLAHOMAN 


for city expressways 


*170,000,000 


for electric utility expansion 


*24,000,000 


for civil aviation growth 


*35,000,000 


for new industrial plant 


*27,000,000 


for military air expansion 


*23,000,000 


for hospital building 


MILLIONS MORE 
for 
SHOPPING CENTERS 
NEW HOMES 


OKLAHOMA CITY TIMES 


Published by The Oklahoma Publishing Company 


10, 


Represented by The Katz Agency 
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DYNAMIC GROWTH IS... 


Now, 1959 figures for metropolitan 
Tulsa show a dynamic 12% 

increase in total population 

and households. That's why .. . 


“ 


You haven't bought Oklahoma until 
you've bought TULSA! And in Tulsa, folks 
look to Channel 2 for leadership in 


information, education and entertainment! Represented by 
BLAIR 
TELEVISION 
ASSOCIATES 


Sy) POPULATION % EFFECTIVE _ @D The “SM” symbols mark original, exciu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


OKLAHOMA va 

Con- 

COUNTIES Cash ti Income Breakdown of Households 
CITIES House- Urban In- In- 

(continued Total % holds Pop. come | come $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 

(thou- of | (thou- (thou- Per | Per | Per 1 ‘ % % % % %  Q% % % 

sands) | U.S.A. sands) | .)| sands) S.A. Hsid. | C.8.U.| Hsid. | Hslds. Inc. Hsids. Inc. | Hsids. Inc, | Hsids. Inc, 


Hsids. Inc. 


Pawnee 12.3 0070) 3.7 . 2.6 ’ A 4,170) 3,956) 3,576] 43.1 18.3 | 25.6 23.1 | 23.6 36.5) 5.3 12.2) 2.4 10.9 
Payne 42.0; .0240| 11. s 40.8 a d x 5,720] 3,740) 4,215] 36.7 12.8 | 19.6 14.9 | 32.7 41.9) 8.5 16.5 -6 13.9 
Cushing 12.0} 0069) 4 3} i , ; 4,644! 4,320) 4,334] 31.8 11.1 | 24.2 -0 | 31.9 39.8; 8.3 15.6 8 15.5 
tillwater 25.4 0145 5. 2) 3. 3, d 7,014) 3,345) 4,317] 36.7 12.9 | 14.6 ; 35.3 44.0 9.5 18.1 9 14.1 
Pittsburg 32.6) .0186 : . 19.6 809) . 3,825) 3,825; 3,468) 42.9 18.7 | 27.4 -5 | 22.6 35.3; 5.2 12.2 J 8.3 
McAlester 19.6] .0112] 5.6 § 2, R 4,080) 3,873) 3,791] 37.9 15.1 | 27.2 23. 26.0 37.1 13.9 -5 10.8 
Pontotoc ‘ 0182 " . 18.9 ’ d 4,445| 4,143) 3,975] 36.8 14.0 | 25.1 4 | 28.6 38.8 13.0 2 13.8 
Ada .0108 i .f 29, d . 4,811) 4,253) 4,362] 33.1 11.6 | 23.8 ‘ 31.1 38.4 14.5 . 17.9 
Pottawatomie ‘ 0271) a C . ‘ P A 4,170) 3,974) 3,755] 38.1 15.4 | 26.4 .7 | 27.3 39.2 12.8 s 9.9 
Shawnee 2 0162 9.{ 39, 182 01 4,504) 3,058) 4,018] 34.5 13.0 | 25.2 s 30.4 40.8 14.5 8 11.5 
Pushmataha .2| .0053 * $ J : f 3,413) 3,276) 2,769] 57.4 31.5 | 25.5 y 13.5 26.2 7.7 J 4.9 
Roger Mills . .0030 - : ° é 4,786) 4,467| 3,653] 36.0 14.9 | 30.0 4 | 26.7 39.6 12.7 é 6.4 
Rogers ‘ | ; J . é d 4,383) 3,905) 3,600] 41.5 17.5 | 25.6 9 | 24.9 37.2 13.4 y 9.0 
Seminole ‘ | ¢ ‘ ; J d 4,422) 4,384) 4,112] 34.0 12.6 | 22.3 33.6 43.9 14.8 8 11.3 
Semtinole-W ewoka 
Holdenville . . ’ 4,473 
Seminole . d ‘ 3. . é , 4,448) 4,448) 4,264 35.4 : ° 12.0 
Sequoyah . a . é , é 3,469) 3,383) 2,881 A 8 | 15.3 /. 2 6.7 
Stephens 4,900) 4,738) 4,496 é 34.4 . 15.2 
Duncan 4,987) 4,795) 4,706 . 36.4 ° 16.2 
Texas 7,740| 6,772) 6,862 . 4.7 6 42.3 
6,743) 6,422) 6,542 .0 | 36.0 -8 38.7 
4,670) 4,564) 4,179 ° 8 | 26.3 ° 6 19.4 
Tulsa 5,882 5,506 . ° 37.1 -7 26.2 
ATulsa ° 6,077 5,586 ° . 37.2 0 27.1 
Wagoner . . ‘ 3.7 . é 3,625 3,112 s 8 | 17.7 0 d 7.6 
Washington . B . ‘ A : 6,371 5,916) 36.5 3 30.1 
Bartlesville : P : t ‘ d 6,695 6,277 4 | 37.5 
Washita 8. : , 5 d 4,829 4,097) 33. 28.2 -1 | 28.3 
Woods : : J x 5 ' i 7,506 4,962] 28. -6 | 24.1 31.0 
Alva 00% x 813). 5,376 4,935} 29. -O | 25.1 27.8 
Woodward s F ¢ 6 P ’ d 4,904 4,374 25.8 30.1 8 14.7 
Woodward 4,806 4,514] 29. -8 | 26.4 32.3 


Nognwqa~ @ @ 
uo 


aonoe-eo 


Guymon 


Tillman 


= 
—— 
_ 


Total Above Citie 7.5| .6732| 376.3] 416.9 6 726| 5,402 4,949 9 | 23.0 14.9 | 34.7 37.8| 10.7 17.8] 5.8 21.6 


State Total 2,276.0| 1.3012) 677.3, 748.3|1,388.2 | 1.198 5,065 4,491] 31.5 10.6 | 24.1 17.3 | 30.8 37.0| 8.9 16.2] 4.7 18.9 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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TULSA OXauoma 


ONE OF THE FASTEST GROWING MARKETS 
IN THE SOUTHWEST 


Shown Here Are Some Of The Reasons Why- 


First National Bank 


TULSA BANK DEPOSITS are consistently highest in 
the state; second highest in the 10th Federal Reserve 
District. 


POPULATION—In the “1953-1958 period Metropoli- 
tan Tulsa showed one of the largest percentage of 
increases in population than any south or southwestern 
market of 300,000 or more population. 


TULSA DEPARTMENT STORE SALES—In 1958 
Tulsa led all major +cities in the 10th Federal Reserve 
District in percentage of department Store Sales 


increase over the year 1957. 


AIRPORT EXPANSION. Now under construction a 

$35,000,000 expansion program at the Tulsa Municipal 

Airport. A new terminal, new runways, and new 

facilities will soon be completed to usher in the “jet 
Warren Peirelynm age” for Tulsa and the Magic Empire. 


TERMINAL OF TWO TURNPIKES—Of long range 
benefit to Tulsa and its trade territory, the Magic 
Empire, will be the connection of the Turner Turnpike 
between Tulsa and Oklahoma City and the new Will 
Rogers Turnpike connecting Tulsa with Joplin, and 
arteries to Kansas City and St. Louis. 


Southwestern Bell Tel THIS IS TULSA TODAY—One of the key markets 


in the southwest. Hub of the nation’s pipeline, produc- 


ing and refinery network. Surrounded by an abundant 
water supply, rich deposits of lead, zinc, coal and 
natural gas, Tulsa is destined to become an even greater 
factor in the growth of the great southwest. 


For MORE Business From This Great 
Market Advertise in the 
Oil Capital Newspapers 


*Sales Management survey of buying power 


Hinctuding Denver, Omaha, Kansas City, Wichita 


MORNING e EVENING * SUNDAY 


Notional by THE BRANHAM CO. @ O/fice 


MAY 10, 1959 


Believability ... Catalyst 
for sound sales! 


More and more, advertisers learn that profitable radio advertising 
depends on a station's believability. In the great Southwest, 
KVOO is the believed radio station, for we have always 

placed integrity above numbers or price. 
Local advertisers, perhaps, know KVOO'S plus values better 
than anyone, for during 1958 they invested more radio 
advertising dollars with us than in any previous year in 
our history. And competition last year was tougher than ever 


KVOO 


BROADCAST CENTER 


50,000 WATTS ON 1170 KC 
HAROLD C. STUART GUSTAY K. BRANDBORG 


President Vice Pres. G Gen. Manager 


THE VOICE OF OKLAHOMA FOR 35 YEARS 


POPULATION E. B. |. POPULATION 

OKLA. JM ESTIMATES, 1 1 59 GD ESTIMATES, 1958 ESTIMATES, 1/1/59 o> ESTIMATES, 1958 
Con- Con- 

METRO sumer . sumer 

AREAS House- Spend- Urban | House- Spend- Urban 
Total hold ing Pop. Net q Per | Per | Total | % | hold ing | Pop. Net | V~ Per 
thou- of thou- Units thou- Dollars of | Cap-|H’se-| (thou- of (thou- | Units | (thou- Dollars a Cap- H’se- 
sands; U.S.A. sands) (thous.) sands 000) U.S.A.) its hold | sands) U.S.A.| sands) (thous. ) sands) (000) __ [USA ita | hold 


Enid 49.1 .0281 16.3, 17. 43.2 82,545 .0269|1,681 5,395 /| Tulsa 381.0) .2178° 120.5, 128.4 301.9 687,819 2237/1, 805 5,708 
Lawton 78.2 .0447, 18.7 33.8 57.£ 119,120 .0387|1,523'6,370 . - — —| 
Okiahoma City 471.4) .2695 147.5) 162.7 404.2] 823,244) .2676|1,746|5,581|| Total Above Areas| 979.7) .5602 302.0 342.3, 806.8 | 1,712,728, .5569|1,748 5.671 


JM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES o, sid. | Buying Index ink, | General Auto- | Gas Bldg. 
CITIES f i Power wality | of Sales Mdse. q motive | Stations | Hdwre. | Drugs 
( Index ndex | Activity $000) ($000) $000 $000 ($000) | ($000) _ ($000) ($000) 
? J " “a He a Ft cer-. . 
Adair . J “ é 41 619 1,155) 261) 1,091 204 
Alfalfa « d ‘ d | ; m1 475) 2,281) 1,422) 507 
Atoka R J : d 51 1,438 800 
Beaver ’ 7 y f | 1,120 
Beckham f . d J . | | 3,349 
Elk Cit 14,2 ? : 27 3,547| 3| 1,703 
Blaine . J y F | 1,838 


Bryan q é q d } | | 1,977 
Durant 6 0002 . 0062 q : 5 3. , 03% 1,673 
Caddo F : 2 f 3,487 
Canadian y ¢ A ° | ’ | ’ 3,209 
El Reno ,232 / | / ,16 | 2,330 


Carter ’ F , F | 4,630 
Ardmore ‘ | 020% F | g 2 907 K é 2,747 

Cherokee 

Choctaw 


Cimarron ° ‘ ’ 
Cleveland 39,543 .0197 y d ' > ’ 1,686 
Norman 35,043 0175 0197 | ' 836} 2,755 3, ‘ ’ 2, ; 1,597 
Coal 3,351 | .0016 2, 4 113 
| 
Comanche 79,264 | .0395 y J d 17,609 6,063 7,264 3,021 
Lawton 73,679 .0367 | 0300 | 2 517] 988) 3,819 17,221 5,046] 6,564, 2,910 


SM Standard (4) and Potential (A) Metropolitan County Areas. SM, 1959. Before using these figures read foreword, page 13. 
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How to buy half a state...and more 


In Oklahoma it’s a cinch! Virtually half of the state is the Tulsa television market. It includes: 47% of the popula- 
tion; 45% of the retail sales; 45% of the food sales; 44% of the drug sales; 46% of the effective buying income . . . of the 
entire state of Oklahoma. In addition, the Tulsa television market also includes 13 counties in Arkansas, Kansas 
and Missouri . . . a whopping 330,780 television homes! 

The only way to reach the rich, dynamic eastern half of Oklahoma (and more) is via Tulsa television. In Tulsa, 
KOTV has been the first station in every rating report for the past 10 years. Represented by Petry. 


SOURCES. NCS *3. ARB. NIELSEN. SALES MANAGEMENT 


co) KOT Virus 
A G O RI N T HIA N STAT IO N Responsibility in Broadcasting 


KOTV Tulsa ® KGUL-TV Houston ® WANE & WANE-TV Fort Wayne @® WISH & WISH-TV Indianapolis 
MAY 10, 1959 


OKLAHOMA RETAIL SALES— JM ESTIMATES, 1968 


Total Per Eating & | Furn.- | 
COUNTIES Retail Held. Buying | Index Drink. | General House- Auto- 
CITIES Sales Retail Power | Quality | of Sales | Food | Places Mdse. | Apparel | Appl. motive 
continued $000 Sales | index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($00) | ($000) 


Cotton 2,656 | . 1,789) 350) 441) 261 212| 1,842 
Craig 3,448 | . 2,168| 930, 1,688 525) 728; 2,281 
Creek 7 9,371 ,671 3,351 953 1,721 7,909 

Say \ 5, 21 | t | 3,836 767 1,7 390 894 3,785 
Custer 28 , 22 ‘ ‘ | | 5,178 , 785 2,333 1,188 1,253 7,185 

Clintor 16,281 ‘ 56 3,245) ,038 1,372) 824 4,635 
Delaware y ‘ ° | 2,170 342) 915 


Dewey P ° 1,688 
Ellis d P | 1,647 
Garfield ‘ ; 4 23,975 
Enid 7 | i 5 | 22,281 
Garvin j : 6,251 
Pauls Valle 
Grady 


Chickasha 


Grant 


Creer 
Harmon 
Harper 
Haskell ¢ 
Hughes j ’ 0061 
See Seminole 
Wewoka-Holde 
Jackson 27 ° é -0149 
Altus 13,651 ° 0096 


Jetterson d i 3, -0042 
Johnston | 
Kay | .0289 
B avkwell 726 | 0073 B | K 3 ° 1,678 
Ponca City 33,52 0167 : ; . 34 942) 4 3,266 


Kingfisher d , d | 2,620 
Kiowa . ° P . ’ 2,779 
Latimer é : ‘ | } | 91 


Le Flore 650 | . ; | y | 3,514 
Lincoln j fg : ; 4,317 
Logan , ‘ : ‘ } ° | | 4,747 

juthrie 12,67! 92 | 3,083 | 3,041 


Love -_ , d } | 675) 
McClain , ¥ : ‘ | , 565) | 1,848) 
McCurtain is d ¥ 788) 2,667 
Mcintosh | . . | 1,612 
Major P j | , 687) | | | 181) 1,328 
Marshall re 578 | * 1,210 


Mayes ; : 413| 3,382 

Murray F Big d A i 736 3,424 

Viuskogee ‘ . ‘ | ; 929) | 761) 2,653 10,636) 
Muskogee 56,789 { 5,784] ,368) , 784) 2,7 wee 10, 232 

Noble ° ’ | | 217) 

Nowata 37 , ‘ | 350 

Okfuskee 7,7 ; ‘ | . 234) 


Oklahoma ‘ 124,817) ‘ m ‘ 27 ,364| 
Midwest Cit 17,287 | P ‘ ‘ 7,692} 971) P 28% 779| 
AOklahoma Cit 5 | 2431 97 107,793} 32 3,320} 32,567} 25,680 

Okmulgee P 8,915) J , 359) | 1,448} 
Okmulgee l | 5 147) 5 473 834 

Osage ; ee j ‘ 8,169 ' ‘ 9 | 1,058) 


} | | 

Ottawa . ‘ ; 8, é - , : . 1,191| 
Miami 7 | .007 6 d 17 1,051 
Pawnee ; F d d r 398 
Payne y , | 3, ‘ ’ . 2,161 
Cushing 3, 87 | | i) 3,713 ahi 843 
Stillwater , 15 OL 9 5 . 2,1 d 1,300) 


Pittsburg 
McAlester 
Pontotoc 
Ada 
Pottawatomie 
Shawnee 7¢ 015 97 26 226 2,375 2,164) 
Pushmataha ’ ‘ 2, . ¢ ,131) 97 
Roger Mills ‘ 3,186 ‘ | 
Rogers 14,708 ‘ 4,002 ¢ . ¢ 674 


SM Standard (4) and Potential (A) Metropolitan County Areas. SM, 1959. Before using these figures read foreword, page 13. 
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MORE THAN $1, 500, 000, 000 RETAIL SALES’ 
Bei > we 


[sail ——— hag a ~ 


y 


Meron 


IN THE WKY RADIO—TELEVISION MARKET! 


| | RADIO 
For coverage of over 2/3 of Oklahoma’s popula- 930 KC. 
tion and retail sales, use either WK Y-TV or WKY 

Radio. Each is Ist in ratings, coverage and audi- W K TELEVISION 
ence loyalty in its field. CH. 4 NBC 


* Sales Management WKY Television System, Inc. 


Survey of Buying Power WKY-TV, Oklahoma City; WKY RADIO, Oklahoma City 


WTVT, Tampa; St. Petersburg; WSFA-TV, Montgomery 
Represented by THE KATZ AGENCY 


GASHINGT OW 


Panhandle section 
shortened in propor 
tion to ite Eilective 
Buying Income. 


HINGE (SHER 


| 


OKF USREE 


CLEVELAND 


eden Aen Aidit 
Midwest City 


McC LAIN 


MciINTOSH 


OTT ASAT OMIE 


Counties and cities on this mop 
ere charted in proportion to net 
Effective Buying Income: Scole 
0068 sq. in. equels $1 million 


Lawton 


GRADY 


CARVIN 


Crnchasha > = 


tty 
STEPHENS 
Concan 


ones JEFFERSON 


CARTER 


SSA CHEROKEE 


Cities shown ore those hoving 
net Effective Buying Income of 
$15 million ond over. 


OKLAHOMA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 


cw 


OKLAHOMA 
eousren® 


: 


OKLAHOMA 


COUNTIES 
CITIES 
(continued 


Seminole 
Seminole- W ewoka 
Holdenvilic 
‘erminole 

Sequoyah 

Stephens 
Duncan 

Texas 
Cuymon 

Tillman 

Tulsa 
ATulsa 

Wagoner 

Washington 
Bartlesville 

Washita 

Woods 
Alva 

Woodward 
Woodward 


Total Above Cities 1 


State Total 
SM Standard 
588 


, 209 
697 
112 


460 


2,438 727 


1.2144 


RETAIL SALES— GUD ESTIMATES, 1958 


Per 
Hsld. 
Retail 
Sales 


1,925 


3.601 


Buying | 


Power 
Index 


0163 


1.1822 


uality 
| Index 


70 


(4) and Potential (4) Metropolitan County Areas 


Index 
of Sales 
Activity 


Food 
($000) 


5,439 


384 , 620 


595.556 
SM, 1959. 


| Eating & | 

| Drink. 
Places 
($000) 


General 


1,055 
478) 


694 


92,167 232,281 


109,114 


135,013 


Copyright by 


The “SM” symbois mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 
($000) 


1, 


770 
610 
599 
468 

24,018 
22,522 
391) 
2,420) 
2,059 


91,378, 346,8 


2,378 


£,047) 
1,150 
1,375 
3,442| 


2,532) 


21 


1,142 


1,672 
764 
453 

5,614 

4,926 


122,340 


Drugs 


($600) 


296.934 129,491 116,589, 497,081) 228.433) 209,780 90,562 


Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


POPULATION UP to 1,214,700 
EFFECTIVE IP 

BUYING INCOME to $1,762,823,000 
RETAIL SALES UP to $1,240,773,000 


FOOD SALES UP to $296,199,000 


DRUG SALES UP to $43,396,000 


« The Tulsa Television Market as defined by 
Television Magazine’s Data Book, March, 
1959. (38 counties in Oklahoma, Arkansas, 
Kansas and Missouri) 


Statistics from S. M 
Survey of Buying Power 


TULSA — CHANNEL 8 
————————————— 


P: O. BOX 9697 @ TULSA, OKLAHOMA 
BILL SWANSON, GENERAL MANAGER 


The “SM” symbols mark original, exclu- 
ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


OKLAHOMA RETAIL SALES— @%d 


Total Per | | Eating & | Furn.- Lumber- 

METRO Retail | % | Hsld. Buying | Index Drink. | General House- Auto- Gas Bidg 

AREAS sales of Retail Power | Quality | of Sales Food | Places Mdse. | Apparel Appl. motive | Stations Hdwre. Drugs 
($000) U. S.A. Sates Index Index | Activity ($000) ($000) ($000) ($000) $000 $000 $000 


.Enid 85, 183 0424 5,568 ‘ 113 4,713 3,576, 11,808 10,709 8,689 3,119 
Lawton 79 264 -0395 4,239 : 90 17 ,042 : ° 4,677 4,245, 17,609 6 063 7,264 3,021 
Oklahoma City 580,111 - 2888 3,933 . 102 135 ,567 . A 36,691 29,538, 107,769 46,047, 35,684 23,591 
Tulsa 464 , 856 2315 3,858 : 99,034 ‘ ‘ 33,297, 25,738) 101,443) 37,462) 35,235, 17,086 


Total Above Areas 1,209,414 -6023 4,005 , : ° 176,478) 79,378 63,098 238,629, 100,281 86,872, 46,817 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13 


from ! 
54 County 


KWwTtv F3 


OKLAHOMA CITY COVERAGE > ; ar al 


Total homes reached 
DAY of NIGHT: 263,880 


The TOWER with (Spring, 1958) 


County figures indicote - 


GALE Spower wpa ain rig . more WEEKLY. 


Ce: 
in Oklohome! 
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ifi : Cali The “SM” symbols mark original exclu- 
eo) a E GON _ (Other Pacific States: California, Washington) The “SM” symbols mart original exclu 


NUMBER OF OUTLETS ea 
Map, page 594 | ites bata fe UTLETS 


Drugs 
Drugs 


City County 


Albany Linn 
Astoria . Clatsop 
Baker . Baker 
Bend Deschutes 
Coos Bay Coos 
Corvallis Benton 
Eugene Lane 
Grants Pass. . Josephine 
Gresham Multnomah 
Hillsboro Washington 
Klamath Falls. Kiamath 
La Grande __.Union 
Lebanon Linn 


_ 


eSooqgeenoaeoeoecwan 


POPULATION | EFFECTIVE | @D 
ESTIMATES, 1/1/89 BUYING INCOME— ESTIMATES, 1958 


| 


COUNTIES Income Breakdown of Households 
CITIES } In- 
Total % ing . come 

(thou- of Dotlars f Per | Per 
sands) | U.S.A. 8. Hsld. | C.S.U. 


Baker . 0098 
Baker { 0060 
Benton . 0228 
Corvallis 22.5 0129 
Clackamas . .0630 
Oregon City i} 0049 
Clatsop 5) .0163 
Astoria 2.5 0073 
Columbia : 0121 
Coos .6| .0347 
Coos Bay-North Bend 6.5 0091 
Coos Bay | 0045 


Crook 
Curry 
Deschutes 
Bend 
Redmond 
Douglas 
Roseburg 
Gilliam 
Grant 


sESS88s 


SY ee 
ao 
= 
3 
aq@eaaeoue awa 


Lad 
=~ 


Harney 

Hood River 

Jackson 
Medford 

Jefterson 

josephine 
Grants Pass 

Klamath 
Klamath Falls 


Sen 


anyones e@ 


882822 88 


o 
= 
ao 


_ - 
oe eon 


se ee 


CF 


Lake 

Lane 
Eugene-S pringfield 
A Eugene 
Springfield 

Lincoin 


BRSSekERS B8ES883 


~~ = 


Linn 
Albany 


42.1 
43.0 
42.8 
35.2 
37.0 
38.5 
39.4 
28.1 
39.8 
42.0 
19.3 . 6 39.5 . 
24.7 18. 0 39.8 5 4.4 


Lebanon 
Matheur 
Ontario 9} . 
Marion . J > ° 174,741 
1A8alem 5} 0273 9} 78,909 
Morrow “ : : 8,468 
Muttnomah , . ‘ -2] 1,038,911 
Gresham 3. ‘ ; : 5, 486 
A Portland 236 7 797 ,485 
Polk 
1A Salem 
Sherman 
Tillamook 
Tillamook 
Umatilla 
Pendleton 5.: 0087 


& ¥ 
ne 
> 


—_ eee et et et 


19.3 9. 8 27.5 . 18.3 
26.0 17. 1 42.2 ° 4.8 
24.5 15. -1 38.2 . . 7.1 
24.2 16. 9 39.8 . 5 6.0 
22.4 0 | 38.0 40.1 : - 7.4 


—_ st 
a 
= 
_ 


> 


1 Salem is in Marion and Polk counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 


590 SALES MANAGEMENT 


4 
mj 


+00 e+Poe ee 
eT ee 


GOP eeere 


3. 


e, 
yo? Oh eg 
osetrs 
At had *s, 


‘= . 8 


. Missing Oregon’s “billion-dollar” 


WWISIBKE CIIY? 


You won't find JOURNALTOWN on any map! 


It doesn’t have a mayor or fire department, but it does 
have 559,845 people with a billion dollars to spend. What 
is Journaltown? It’s a fabulous market of Oregon 
1959 Is the big Journal subscribers—larger in population than Cincinnati 


ear for ° . 
or Minneapolis. 


visitors will be in 
fous CENTENNIAL. The Oregon Journal is the ONLY advertising Medium 


reaching ALL of these people ALL of the time! You can’t 


sell Oregon without selling Journaltown . . . 


and you can’t sell Journaltown without... 


The OREGON JOURNAL 


EVENING and SUNDAY—Home-owned: Published in the interest of the 
Northwest Country and its people. 


Represented Nationally by O'Mara & Ormsbee, inc. Offices in New 
York, Chicago, Detroit, San Francisco, Los Angeles; F. A. Bartlett in 
Seattle. 


@eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeneeee 
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“POPULATION | —séEFFECTive 97) The “SM” symbols mark original, exclu 
OREGON ESTIMATES, Vv ‘1/58 BUYING INCOME— ESTIMATES, 1958 sive estimates by spy SALES M. EMENT. 
income Breakdown of Households 


COUNTIES | Cash 

CITIES | In- | 
Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 
Dollars | of Per Pal % % | % % 1% Yo 
sands) | U.S.A, | | sands) | (theus.) cands) (000) | U.S.A. Hsids. inc. | Hsids. Inc. | Hsids. Inc. 


§? 


32.8 12.1 | 23.9 18.7 | 31.9 41.9 
31.3 11.1 | 21.4 16.2 | 34.7 43.8 
31.3 10.7 | 25.4 18.3 | 28.6 34.7 
30.8 10.4 | 24.4 17.5 | 29.9 36.1 
28.7 9.4| 24.0 16.7 | 31.4 36.5 
28.1 9.2| 22.4 15.6 | 33.4 38.7 
29.6 10.0 | 22.8 16.4| 33.3 40.0 
27.3 26.6 19.4 | 33.1 40.2 
37.1 14.3 | 23.4 19.2 | 29.1 39.7 
31.1 ls 16.8 11.6 | 35.4 40.6 


BES828 


0067 
0522) 
Hillsboro 0043) 
Wheeler ; -0013 
Yamhill ’ a -0160) 
MeMinaville 0040 ms > ated 


ne ee oe 


~ 
> 
a 


Total Abuve Cities -4296 | 251.4) 289.2 1,397,822| 4543 1,860) 5, . . 19.9 12.9 | 36.7 39.8 
| 


State Total 1,761.1) 1.0183) 877.9) 613.7| 934.0 2,973,218) 2 1,669) 5, 726, 27.5 8.9 | 21.9 15.1 | 34.5 39.7 | 10.4 18.3 


on POPULATION ] POPULATION E. B. |. 
@ ESTIMATES, 1/1/89 BY) BYP ESTIMATES, 1/1/89 ESTIMATES, 1958 
— 


| | | Con- 

| | sumer 

House-| Spend-| Urban 
% hold ing | Pop. Per 

(thou- | of (thou- | Units | (thou- oe. H’se- 

sands) | U.S.A. sands) (thous.)| sands) lus. Me hold 


Urban 
Net % 


Pop. 
(thou- | Dollars of 
sands) | U.S.A.) sands) | (thous.) (000) U.S.A. 


160.0; .0857, 47.1 61.1 66.1 253,918 ,0825|1,693 5,325 || ASalem.. nthe 141.3) 008 st 45.2 en 208,021) -0676 


847.4) .4845, 285.2) 302.4 or een 4845 1,780 5,291 | ————____]| 


|| Total Above Areaslt, 138.7) .6510 375.2! 398.7 708.6} 1,952,166| .6346 


RETAIL SALES— JM ESTIMATES, 1958 


COUNTIES / . | Buying | | Index 
CITIES le Power | ity | of Sales 
. index | Index | Activity 


Baker... 0086 8 | 9 
Baker ,859 | | .0060 100 123 
Benton r . | 2, -0196 86 
Corvallis : .012 | .0133 103 
Clackamas : d d -0505 80 
Oregon City 24,5 .0122 -0069 141 
Clatsop j ‘ .0159 
Astoria 9,189 | i) OO84 
Columbia 262 | . ; 0101 
Coos ‘ . ¥ . 0846 
Coos Bay-North Bend 9, 8S 194 0128 
Coos Bay 32 , 66 a3 0086 
Crook ’ d | 5, 0056 
Curry , d ‘ -0087 
Deschutes { 
Bend 
Redmond 
Douglas 
Roseburg 
Gilliam 
Grant 
Harney 
Hood River 
Jackson 
Medford 
Jefterson 
Josephine 
Grants Pass 
Ktamath . 
Klamath Falls 
Lake 
Lane . d 
Bugene-S pringfield 24,38 0620 
AEugene , 3 , f 0518 
Springfield ¢ 0102 
Lincoln... e ; -0152 
Linn... oe . -0283 
Albany oe 25, 0127 
Lebanon 5,06 .0075 
Malheur ° | .0143 
Ontario. 
Marion sy 
1A Salem ,701 
Morrow vind , 566 
Multnomah... . *)) 
Gresham. . 2,594 | O11 3 a : : ; 1,014 
2A Portland od 731,662 | .3644 | . 286% , 603 56,183) 154,159) 40,632; 34,533) 113,445) 46,457 y 16, 883 


1 Salem is in Marion and Polk counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 General merchandise sales include sales of ‘‘non-store retailers."” This category was Before using these figures read foreword, page 13 
included in the 1948 Census and is particularly significant for cities listed in 
the editorial introduction, starting on Page 13, under heading ‘‘Mail Order.’ 
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The Oregonian brings you 


a revolutionary 
new service 

in test market 
research! 


. Your Product’s consumer preference 


For the first time in newspaper history, a rating. 


continuing month-by-month brand pref- 


erence study to show you: . Your Competition’s consumer pref- 
' erence rating. 


How’re you doing in Portland? The Oregonian’s Top Ten Brands 
Continuing Study can tell you! Every month Top Ten conducts 
personal at-home interviews with an area probability sample of families 
in The Oregonian’s ABC City Zone. Covered are 1300 individual 
brand names in 130 different product categories, for specific monthly 
periods, or on 12-month averages. Results show you: ' 


@ Advertising and sales campaign effectiveness. 
@ Brand Preferences Before, During and After Test Market Programs. 
® Variations in Sales From Seasonal or Other Factors. 


® Anything else you want to know relating to consumer preference 
ratings of your or competitive brands. 


ALL THIS IS AVAILABLE TO YOU THROUGH THE OREGONIAN AT 
THE NOMINAL COST OF $25 PER PRODUCT CLASSIFICATION 
REPORTED ON, TO COVER MACHINE AND OPERATOR TIME. 


Address Inquiries and Orders to RESEARCH DEPT., THE OREGONIAN, 
1320 S. W. Broadway, Portland 1, Oregon. 


Portland, Oregon 


' > 
Represented Nationally by ry) 
Moloney, Regan & Schmitt, Inc. The reg oni an MEMBER OF & 


Biggest Advertising Voice in the Sales-Rush State 
Largest Circulation Newspaper in the Northwest * 233,856 Daily + 296,143 Sunday 
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Counties and cities on this mop 
ere charted = prepertion to ne! 


S077 «a. in. equele 5!) million 


met EMfecteve Buying Income of 
$15 millien end over 


ease TOR 


ective Buying tncome Scale. 


Cities shown ore these heving 


Sas Meat 


WOOD RIVER F GASCO 


The 0 


CLACKAMAS 


Springhete 


JOSE Prine 


JACKSON 


252 Klamath F atis 2 


OREGON 


RETAIL SALES— JM ESTIMATES, 


~The “SM” symbols 


is mark i, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


Potk 
1 ASalem 
Sherman... 


Tillamook 
Umatilla 

Pendleton 
Union 

La Grande 
Wallowa 
Wasco 

The Dalles 


1 Salem is in Marion and Polk 


Per 
Hsid. 
Retail 


Sales 


Buying 
Power 
index Index 


counti 
SM Standard (4) and Potential (4) ‘Metropolitan County Areas. 
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| | Index 
Quality | of Sales 
| Activity 


ood 
($000) 


725) 
15. 308] 
6 - 
4,939) 
3,456) 
1,996) 
7,453 
6,876 


Eating & | 


($000) ($000) 


——---|—- 


1,477 


| Furn.- 
House- 
Appl. | 
($000) — | 


1,396 


Gas Bldg. 
Stations | Hdwre. 
($000) ($000) 


2,672| 1,915 


Auto- 
motive 
($000) 


2, 478 

358) 
3,610) 
3,497] 
12,328) 
6, 850) 
3,100) 
2,948) 
1,788 
8,977 
8,842 


249) 


3,600 
2,853 


Before using these figures read foreword, page 13. 
© SM, 1959. 


SALES MANAGEMENT 


The “SM” s' aot aut cee exclu- 
OREGON RETAIL SALES— GZD estimates, 1958 sive estimates by SALES M. AG MENT. 
Furn.- 
Food Places | Mdse. | Apparel — 
($000) ($000) ($000) 


Per 
COUNTIES % index 
yi of Sales 
Activity 


71 22,911 1,451 2,812 2,136 
253 4,739 650 786) 717 
46 307 15 ne 73 
103 8,028 902 1,198 1,108 
188 3,312 644 1,187 446 


Total Above Cities. . .. : d 172 340, 925 ; 78,749 75,214 107 ,674 41,306 


State Total........ : : J 3,718 | 1.0080 105 554,147' 146,507 91, 578! 96 , 396 198 475 60,493 


RETAIL SALES— GUM ESTIMATES, 1958 


3,852 100 105 50,970/ 9,806) 18,828 30,997| 18,727 4,461 
3,508 | . 102 105 | 268,564 73,149] 172,929 167,413} 75,191 27,335 
3,650 | . 91 96 34,276] 8,977) 16,921 27,615| 17,871 6,291 


. 3,636 A 100 104 383,810 91,932 208 676 228 025. 111,789) 38 ,087 


PENNSYLVANIA — {otter Middle Atiantic States: 


| 


NUMBER OF OUTLETS NUMBER OF OUTLETS 
Maps, pages 606, 611 


i j 


ink. 

| Gen’. 

Mdse. 

F-H-A 
Auto. 


re 
ae 


on 
B8SBs. 
28a. 
=28 


Besse BRB 


Brae 
= 
oO 


Allegheny. . .| 
Columbia... 
Allegheny. . | 
. .Northampton. | 
.. Columbia 
.MicKean 
Allegheny. . . | 
. Bucks 
. Fayette 


ss 
wn ooo 


in 


Nest @woeeemreoneeOganewn 


wRaNBSEnSeaaornR]8] 


reS 


7 


8 SRB2Ss. 


65, 
227 

52 
832 
227 
286 
278 

64) 
onl 
136 
ea 


= 


Cumberland . 
. Allegheny . . 


288 


Franklin 
Washington. | 
Cheltenham 
Township... .Montgomery 
Chester. . Delaware 
Clairton. .... . Allegheny. 
Clearfield Clearfield. . | | 
Clifton | | ....Miffiin. . 
Heights. .. . Delaware , | Lock Haven.. Clinton... 
Coatesville... Chester. . . , | || Lower Merion 
Columbia Lancaster , | 14) 24 | Township... Montgomery 
Connellsville. Fayette } 7 | || Mahanoy City.Schuyikill. . . 
Consho- | ||  MeKeesport. . Allegheny 
hocken.. .. .Montgomery | 
Coraopolis... . Allegheny 
Corry Erie 
Delaware 
. .Washington bd 42! 
Allegheny. . ° 30 
Doylestown. . Bucks... ... : 19) 
Clearfield ’ 65, 
Lackawanna bs 48) 
Allegheny. . a 82 
...+.. Northampton ‘ | 211) 
Eliwood City. .Lawrence. . . | 47) 
Ephrata. .... .Lancaster ° 188 31) | 20) 19 
Erie .. Erie s 428) 350) 150 134 
Etna... . Allegheny x 85) 24, 21 2 


~ 
eaSeanantanaaanowoen 


*Not available Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas, © SM, 1959. 
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REPRESENTED BY THE 


PEN 


conti 
City 


Munhall 
Nanticoke 
New Castle 
New 
Kensington 
Norristown 
N. Braddock 


in PITTSBURGH 


Take TAE and See 


NA. 


nued 
County 


Allegheny 
Luzerne 
Lawrence 
Westmore- 
land 
Montgomery 
Allegheny 


brewed 


plenty 


local f 


A 


N PITTSBURGH 


KATZ AGENCY 


BASIC ABC 


hot with 


or 


‘lavor'! 


CHIANNE ( 


IN PITTSBURGH 


City 
Philadelphia 


...Montgomery .| 
.. Schuylkill. . j 


NUMBER OF OUTLETS 


County 


Philadelphia “n 


15.3 


25336) 7,350 
210) 54 
7,304|2,113 
278) 71 
65 


192) 
395) 


= uto. 
Besson B | A 


a 
448 87) 
Oil City 
Oxford 
Palmyra 


Venango 
Chester 
Lebanon 


103 
116 


1800S 37 
6.31 207 48 29 
(Continued on page 598) 


NN 


7 


—_~— 
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EFFECTIVE —_— 


BUYING INCOME— 


POPULATION 
ESTIMATES, 1/1/58 ESTIMATES, 1958 


Income Breakd hold 


COUNTIES 
CITIES 


| sumer 
House-| Spend-| Urban 
holds | ing | Pop. 
of | (thou- | Units | (thou- 
U.S.A. | sands) | (thous.)| sands) 


eer & i we | 
$0-2,499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 |$10,000& over 
or oO 1 or © or c or or oO or 

. | Hslds. Inc. | Hsids. 


| Con- | 


Net % 
Dollars | of Per 

(000) U.S.A. Capita 
-0220, 
.0049) 


Total 
thou- 


Per 
sands) 


Hsid.| C.8.U. inc. |Hslds. Inc. |Hslds. Inc. | Hslds. Inc. 


3.7 13.8 
6.4 21.0 
8.6 25.9 
10.3 


1,478) 
2,029 
1,938} 
2,195) 
1,890] 
1,520) 
2,212| 
1,903) 
| 1,683} 
1,882 

| 2,434 
76) 1,684 
| 1,841 


67,834| 
15,015) 
3,193,363 
‘752 
2,705| 


Adams 


13.1 5,341 
7,150 
6,699 
7,013 
7,001 
5,791 
7,521 
6,797 
6,402 
6,664 
6,915 
6,002) 
6,064) 


24.0 5 17.0 | 
21.3 6.0) 15.8 
12.4 3.0} 16.7 
10.6 2. { 
11.0 


16.3 


7.9 


0262; 12.7; 14.9 9.4 16.6 


.0042 3.6) 

.9421 552.2/1,450.8 
0075 4 

.0129 
.0081) 
0087 
0071 
0100 
. 0049) 
0071) 
0079 
0032 


Gettysburg 
Allegheny 

Bellevue 

Bethe 


“a © 
- 
i—] 


Braddock 
Brent 


427| 
33,844) 
23,,790| 
9, 450] 
993) 


wood 


b> to 


Carnegie 
Clairton 
Coraopolis 


Dorm 


ont 


i i i ee 


- 
weewocen a = 
~ 


Duquesne 


tha 


“es Dos. & 
q = ] 


1 
4 
4 
0 
0 
6 
0 
5 
0 


8 
9 

3 
1 
9 
6 
8 
‘ 
7 


-owr rer Ow 


RB Go b> bo tS 


tead- West 


H omestead-M unhall 


Home | 
6,630 
6,644) 
6,212 
6,520) 

| 
11, 200] 


0178 
.0046 
0267 


0079 


1,849 
1,910 
1,862 

| 1,843 


Homestead 
McKeesport 
McKees Rocks 


Mount Lebanon 


Township 
Mount Oliver 
Munhall 
North Braddock 
APittsburgh 


Sewickley 


0202 
0035 
0118 
0077 
.3925 
0035 
0090 
0043 3 
0063 l 
0157 ] 
0178 l 
.0450 4 
0043 2.4 


3,198 
2,041 
1,818 
| 1,520 
1,904 
2,625 
| 1,585 
1,914 
1,718 
1,567 
2,269 
1,528 
1,909 


Nw 


nS OOo @ @ 
ee ee) 


Swissvale 


-~orown ar © 


Tarentum 
Turtle Creek 
West Mifflix 
Wilkinsburg 
Armstrong 
Kittanning 


ee ee) 


47. 

39.3 
38.5 
43.9 
40.9 3. ‘ 


Ne woof NS Oe 


0 > 
wo 


5,376! 5, ‘ 
6,045| 5,8 : 8 


2 14,507 


ja ponges 


 ) 
an 
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SALES MANAGEMENT 


(A) Metropolitan County Areas. 


seins NO. 1 


in Daily and Sunday 
Circulations — 

Total, General, Retail, 
Automotive and 
Classified 

Advertising . . 


PITTSBURGH PRESS 0 
IS FIRST IN THE MINDS Ne 


OF YOUR CUSTOMERS— <— Q 


We 
Our Readers! —— 


The tremendous influence The Press exerts on the families with the 
ability-to-buy is portrayed in the 1958 Readership Study of 1500 
Allegheny County Families, 18.2% of the highest quarter families 
read The Press regularly; 13.4% of the high-middie quarter; 64.0% 
of the low-middle quarter and 50.7% of the lowest income quarter. 


And—with 85% of The Press circulation home- 
delivered, this high family readership acts as your 
lever to make more sales, to make your advertizing 
impressions pay off most profitably! 


You’ll Want Your Share of T his—America’s 8th Market! 


Dollar Sales in Pittsburgh (Allegheny County) Newspaper Circulation in Pittsburgh (Allegheny County) 


~uenee 
PRESS 

General Merchandise 

Furn., House, Appl S-T 

Automotive 

|, aE $3, 193,363,000 P-G 


Mee ee 


Doliar Sales in Metropolitan Pittsburgh 
(Allegheny, Beaver, Washington, Westmoreland) Pittsburgh Newspaper Circulation in Metropolitan Pittsburgh 


Press 
General Merchandise 
Furn., House, Appl........ S-T 


P-G 


a 


Represented by the General Advertising 
Department Scripps- Howard Newspapers, 
230 Park Avenue, New York City ices 
in Chicago, Cincinnati, Detroit, Dalias 
Philadelphia, San Francisco 


10, 


gg» COVER THE BIG CITY 
89% OUTSIDE THE CiTy! 
0 


285,000 people in our trading area 


OF POPULATION : : 
live outside the city of Johnstown 


13. The Johnstown, Pa., market includes 285,000 people LIVING 
a OUTSIDE THE CITY who eat cereal, read newspapers, drink 


coffee, drive cars, etc., the same as Johnstowners. Scores of 


REACH THE TOTAL MARKET! towns and thousands of farms, located in this four-county 


trading area, depend on Johnstown as a center of com 
Tell your story to all of ing pe w ente merce 


Johnstown's 348,125 population and industry. They depend on The Tribune-Democrat for world, 


: ; national and local news as well as advertising news. 
Write Today for Johnstown’s 


PERSONALITY PACK 
illed with facts and maps that give Pee ee i 
rene te the ese alah Ghe @ribune bi Democt c { 


i PR ey Be” BE TRE: 


NUMBER OF OUTLETS | NUMBER OF OUTLETS 


PENNA. 


Cont. from page 596 


jEisi. 
aie 
ui|< 


Reading Berks | 176) 102, 46 Shenandoah. . Schuylkill 14.4 

Rochester Beaver ie 9) 19 5 8 Somerset Somerset 6.2 

Scranton Lackawanna ‘ 161 185| 76; 61 48 Souderton Montgomery 5.5) 

Sewickley. ...Allegheny...| 6. 3 8) 3} 6 State College. Centre 22. 

Shamokin... .Northumber- | ry hm Steelton Dauphin 11. 
land 8} 398) 47| 27} 22) 29) 10) 

Sharon Mercer 2) 368! 49 24 29) 30) 21] 15 


City County 


| Pop. (thous.) 


| Gas 
= = | Sta. 


_ 


eoeoo 
eauaaas!l 


POPULATION | EFFECTIVE 
ESTIMATES, 1/1/89 BUYING INCOME— 
eT a = 


| 1 Br f ‘a 
COUNTIES Cash ncome Breakdown of Households 


sumer 
CITIES | House-| Spend-| Urban In- In- 
Total | % | holds | ing . come | $0-2,499 | $2,600-3,999 | $4,000-6,999 | $7,000-9,999 
(thou- of | (thou- | Units | (thou- % % q, % % Q, % 
sands) | U.S.A. | sands) | (thous.)| sands) 


er Per Per 70 70 “ fH) 4 70 4) 
A. | Capita) Hsid. | C.S.U.) Hsid. |Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


-1217| 1,839) 6.588] 5,631) 5, 170.7 2.7 17.2 9.2 | 47.6 42.8 
Aliquippa-Rochester | | | | | 
Beaver 3.5 0250 5 88 ,096 0287 2,026) 7,048) } 
Aliquippa 28.6) .0164 j 5 54,616) 0178) 1,910) 7, 186) 5,689) 6,378 
Ambridge 3} + .0003 4.f 5. 31,773) .0103) 1,949) 7,061) 5,574) 6,272 
Beaver 0045 ‘ y 19, 286} .0063) 2,473 7,143] 6, 650) 6,762 


6,471) | 

Beaver Falls 0115 | 39,315} 0128) 6,553| 5,313] 5,791] 10.7 2.8 | 18. 2 | 47. © 4 22.9] 6.5 
1Elwood City. . | | | 
Rochester 1). .004i! 14,194) .0046| 6,452) 5,678! 5,930] 10.8 2. 1 9. 9 42.2| 16.9 23.1] 7.3 22.3 
Bedford 6} .0221| ” 10. ' j 47,510} .0186) 4,440| 4,026| 3,818] 35.3 13.9 | 26.9 22.5 | 29.2 40.7| 6.3 13.4| 2.3 9.5 
Bedford ia 3.8| . 5| 7,162} 70023 5,968| 4,775) 5,158] 21.8 6.3 | 21.9 13.6 | 37.8 39.1 | 12.3 19.4| 6.2 21.6 
Berks .7| 1863} 80. | 175.9} 529,320) .1721 6,559, 5,649| 5,926] 13.6 3. 4 9.9 | 43.9 39. 0 21.9] 8.1 25.2 
AReading : 34.3) 4 231,787| .0754 6,758) 5,467) 5,998) 11. 2.$ a 4 4 : -6 22.4) 8.0 24.3 
Blair .5| 0780} 40. 5 (99.5 0682 5.247 4,716) 4,766] 21.3 6. 5 15.7 | 40.5 45. 8 18.3| 3.9 13.8 
AAieene 0 0401 5,366) 4,747| 4,881] 19.9 6.1 | 22. 7 | 42. 4 18.9 | 4.0 14.2 
Bradford a 9 = ; 0256 5,101 4,648) 4,509] 29.0 9.7 | 23.0 16. . g 9 17.7| 4.2 16.2 
2 

4 


Beaver 203.6, .1164) 57.1| 66.5) 143.0) 374,475 


Beaver Falls | 
New Brighton $| .0179 59,538} .0194) 


2s 
& % 


£233 


B82 


oa 
—_ 
we 


Bucks 156.8 1774 6,389, 5,918) 5,953) 14. . ‘ 8 | 43. . -7 21.3) 8.4 26.2 
Bristol { 0081 . 0080 6,326; 5,738) 5,903] 12.3 3. . 3 -8 41.5 17.0 23.4] 7.3 22.5 
Dovlestowa 4 0021 0029 | 6,356! 6,356! 6.0231 15. 3.9 | 17. 9. 6 36.9 9 21.5] 9.1 28.3 


ee ee ee ee ee 


az8 


1 Ellwood City is in Beaver and Lawrence counties. Before using these figures read foreword, 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. 


598 SALES MANAGEMENT 


CLEARFIELD 


of its nearest competitor 


| wasningron 
' 

FAYETTE FULTON 
‘ GREENE 


If you lean on FACTS, not fuzzy FICTION, you'll find ; 

WJAC.-TV is far, far ahead in the Johnstown-Altoona Cov- Texas S oy 
erage Area. Take station share of audience, for example. SI 

The November, 1958, ARB shows WJAC-TV with 71.9, sign- 

on to. sign-off, against 28.1 for WFBG-TV, 0.4. for 

WARD.TV. And this is proved audience preference in a 

market embracing 36 counties in Pennsylvania, 3 in Mary- 

land, 2 in West Virginia. Get all the facts, and your choice 


--if’ TV! . 
is clear--it’s bound to be WJAC-TV! JOHNSTOWN + CHANNEL 6 


Now beenuen ary. by HARRINGTON, RIGHTER AND PARSONS, we. 


© POPULATION _ |) EFFECTIVE. 7) ~The “SM” symbols mark original, exclu- 
D ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


PENNA. tb, cao E eaeeameios - 
| Con- | 
COUNTIES sumer Income Breakdown of Households 
CITIES House-| Spend-| Urban In- 
(continued) Total | 9% holds | ing | Pop. come $2, 500-3,990 
(thou- of | (thou- | Units | (thou- Per | Per | Per | Per % % % % 
sands) | U.S.A. | sands) | (thous.)| sands) S.A. Capita Hsid. | C.8.U. . |Hsids. Inc. ‘Hs, Ie Hsids. Ine. 


Levittown-Fairless } | | 
Hills. .... Soa J 0412) 2,170) 7,007) 6,975) 6, 3.6 zy J , 49.5 39.1 
Morrisville. ....... ‘ 0045} 2,227| 7,332| 6,768] 6,847] 10.4 of q $ 45.9 35.7 
Quakertown. ...... .3) + .0036 2,034) 6,744) 5,824) 6, 11.8 : ‘ ‘s 45.5 39.7 
dutier. .. J -0571) 1,569) 5,623) 4,887) 4, 18.7 m x J 42.7 4.8 
Butler. . 3. .0134) | 4 1,706} 5,470) 4,870) 4, 20.1 ‘ 20. i 42.9 46.0 
canbria J .1218) w ° P ° 1,464) 5,479] 4,933) 5, 17.1 a y . 42.7 4.5 
fi 

1, 

%, 

1, 

1, 


AJohnstown 0} .0372| 682| 5,911| 5,063| 5,332] 13.6 3.8 | 21.3 12.8 | 46.4 46.5 
Cameron -0} 0040) 


| 756| 6, 469 5,344 10.8 2. r 7) 44.9 42.1 

Carbon -7| .0301) 541| 5,451) 5,108) 17.3 5. , 5 | 42.0 46.3 

Centre 7| .0376) 501| 6,336) 3,975, 4,720] 20.2 9. j 4) 3.4 41.2 
Bellefonte \ .0037) 703) 5,449) 5,190) 5, 22.5 ‘ 20. 2 39.2 41.2 
State College- 


Bellefonte 0185) . ‘ 2,202 10,301 
State College... . 22.3 .0127| . . 2, 0170) 2,345) 12,757) 3,418) 6,2 ‘ ¢ . ° 38.4 32.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read need, page 13. 


WHEN y, OF A COUNTY = = %07 THE POPULATION, YOU'RE IN THE 


LEVITTOWN-—FAIRLESS HILLS —BRISTOL 


LOWER BUCKS COUNTY, PA., MARKET . . . 


7 4 3 of the 308,639 Bucks County Population, 229,280, 
e % is concentrated in Lower Bucks County, Pa. 


(33,529 Daily ABC Circulation gives 84% Coverage of City Zone) 
CITY ZONE SALES 


Food Sales ggg ae 269 Effective 
Eating & Drinking s Stations Buying Power 
Sonal Merchandise Lumber & Bldg Supplies 


Apparel Merchandise Drug Merchandise panna 2 b48 000 $180,917,000 


Furniture & How id Retail Sales—Total 


wvom THE LEVITTOWN TIMES ... BRISTOL DAILY COURIER 


REPRESENTATIVE 


ee ek, TNC S. W. Calkins, Pres. & Co.-Pub. ® Murray C. Hotchkiss, V.P. & Co Pub 


MAY 10, 1959 


SOARING GROWTH in Pennsylvania's rich CHESTER COUNTY 


West Chester PLUS PAOLI. . . and all of lower Chester County 


CHESTER Co 


@ The unusually rapid growth of Chester County has spread a new and inde- 
pendent market for your promotions in the 3rd RICHEST MARKET of 
Ponmasivenial 


@ This independent market is not effectively reached by outside metropolitan 
daily newspapers. 


@ Dominating this area is the West Chester-Paoli DAILY LOCAL NEWS... 
with the largest circulation of any daily in lower Chester County .. . the 
only ow effective coverage in a thriving market that is expanding 
excitingly 


PHILADELPHIA 


@ CHESTER 


The WEST CHESTER-PAOLI 


DAILY LOCAL NEWS 


WILMINGTON, DEL. 


For complete and helpful data, write or call 
The JULIUS MATHEWS SPECIAL AGENCY, INC. 


New York Chicago Detroit Philadelphia Cleveland Pittsburgh Boston 


PENNA. 


COUNTIES 
CITIES 
(continued ) 


Chester 
Coatesville 
Oxford 
Phoenixville 
West Chester 

Clarion 

Clearfield 
Clearfield 
Du Bois 

clinton 
Lock Haven 

Columbia 
Berwick 
Bloomsburg 

Crawford 
Meadville 
Titusville 

Cumberland 
Carlisle 
Lemoyne 


Dauphin 
AHarrisburg 
Steelton 

Delaware 
Chester. . 
Clifton Heights 
Darby 
Haverford Township 
Lansdowne 
Media 
Upper Darby 

Township 
Yeadon 

Ek 

Erie 
Corty.. 

AEre. 

Fayette. . 
Brownsville 
Connellarille- 
South Connellsville 
Connellsville 
Uniontown 

Forest 

Franklin 
Chambersburg 
__ Waynesboro. . 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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one os. @~ 


~~ 


POPULATION 
ESTIMATES, 1/1/59 


-0104 


0029 


1273 


0527 
0067 


3103 


0410 
0048 
OOR3 
0300 
0075 


0046 
0838 


- 1030 


0040 


00g! 
0076 


.0120 
0024! 
0445) 
.0106} 
0063 


= 


House-| Spend-| Urban 
holds | ing Pop. 

(thou- | Units | (thou- 
sands) (thous. ) sands) 


52.3) 70.3 


to ts Sw es 


eaaoowmaaw 


5.7) 


_ 3. 6 


~ EFFECTIVE 
BUYING INCOME — 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


“Income Breakdown of Households 


©. 


ESTIMATES, 1958 


$2,500-3,999 | $4,000-6,999 | | $7,000-9,999 $10,0004 over 
or Oo oO yo | Gg Oo, oO og 


% Por come come 
of € € € € c 0 /O € 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc, | Hsids. Inc. 

——————7= 


Per 
| U.S.A. cesta | ics. Held. 


18.0 
18.1 
22.7 
14.8 
13.6 


1,860) 7,060' 5,629 6.199 
1,984| 7,172| 5,594) 6,297 
| 1,540] 4,620] 4,620! 4,286 
1,946| 7,262) 5,955) 6,598} 
2,105| 8, 070) 4,912) 6,333 
| 1,336) 4,820) 4,510) 4,340 
| 1,374) 4,877| 4,452| 4,390 
| 1,759) 5,703) 4,864) 5,083 
| 1,815) 5 5,746| 4,811! 5,135 
| 1,612) 5,335| 4,573) 4,729 16.9 | 40.4 
1,840) 6,345) 4,637| 5,298 13.2 | 43.9 
| 1,496} 5,043) 4,542) 4,492] 23. ; g .2 | 39.6 
1,521] 5,095] 4,661) 4,695) 18. ; 3. 6 | 44. 
1,731| 5,651) 4,336) 4,780} 21. 5.7 | 21. 5 | 41 
1,652| 5,618) 4,881) 4,938] 22.0 
7) 2,051) 6,184) 5,006) 5,451] 18.2 
| 1,662] 4,934) 4,644) 4,638] 24.9 
1,807] 6,188| 5,230) 5,504] 16.0 
| 1,961| 6,489] 4,823] 5,493] 15.3 
2,070| 6,599) _ 6,064] 8.9 
| 5,315 
5, 209) 
5,491 
6,911 
5,720) 
6,821 
5,796) 
8, 829 
8,100 
6,345 


9.3 | 43.1 
9.2 | 44.3 
16.9 | 30.9 
7.2 | 44.6 
45.3 
33.8 
36.9 
43.6 


| 15.8 20.6 
| 17.2 22.2 
7.2 13.6 
19.2 23.6 
16.6 21.2 
15.9 
16.0 
17.6 
18.9 
17.5 
20.3 
17.6 | 
18.8 | 
20.0 
18.7 | 
20.3 | 
15.7 | 
21.2 | 
20.1 | 
28.0 | 


9.9 
9.7 
4.5 
10.8 
10.5 
3.6 
3.1 
4.8 
5.0 
3.8 
5.4 
2.9 
2.7 
3.7 
4.8 
6.5 
4.2 
6.4 
6.3 
6.3 


29.8 
28.5 
18.9 
30.7 


17.9 | 
19.0 | 
14.9 | 
13.3 | 43.4 


corene- wean ee 


S 8 : 
w vo 


ee 


5,614 
5,799 


13.1 21.8 | 6.2 
22.2| 6.8 
22.3 | 7.1 
24.4 | 14.0 
24.0| 9.4 


1,859| 
| 2,006) 
1,642} 
2,232) 


| 1,984) 7,194 


NYrreoamw ww 


2, 864) 10, 142 
8,293 
7,346 


weorweebwSnWNWN NW WH Ww 
NOmaomawn 


to oe 
— 


233,221 
25,819) 
53,646) 

444,040 
12,727 

284,750) 

256 , 249) 
11,946) 


8,329 
8,068 
5,707 
| 6,389 
5,303 
6,591 
| 5,135 
6, 430 


7,697 
7,377 
5,311| 
5,544) 
4,895) 
5, 627| 
4,710 
4,978 


so Sei 


=~ 


sReez 

SB 
enoweowsaw 
~areowewe-om 
eNee SOS ® 


| 6,800} 
5,712| 4,843 20.2 41.9 

7| 6,225| 5,108 18.6 40.9 a 
6 | 


26,681) 
22,276 
39, 842) 
4,991 
116, 102) 
32, 885) 
21,341 


12.9 
14.4 
8.5 
9.9 
11.5 
12.3 


17.4 
23.5 
10.7 
13.8 
15.1 
19.9 


4,537| 4,537 26.0 33.2 
5,230) 4,663 | 25.3 39.0 
5,769) 4,567| 5.000 | 22.4 43.6 2 ‘5 
5,928! 5,081) 5,334 23.0 43.2 43.3 


1959. 


1,778| 
| 1,940! 


' 
3 | 
13.8 


© SM, Before using these figures read foreword, page 13. 


SALES MANAGEMENT 


Pennsylvania, 
think 
Philadelphia, 
Pittsburgh— 


Erie is Pennsylvania’s 3rd city: in Population and Total Effective Buying Income.* 
Erie leads all major** Pennsylvania cities in population growth since the 1940 U.S. Census.* 
@ Erie’s newspapers, The Times & News, deliver the whole market, not just part of it. 
Compare this with some other Pennsylvania situations, where adjacent cities are “combined” 
to make up a “market” which no one newspaper buy can cover. ® It stands to reason: Erie 
is the only logical 3rd market buy in Pennsylvania. 


*1959 Sales Management Surve y of Buying Power. When 


*100,000-and-over population. -_ | 4 The Erie Times (evening) 


think 


Pennsylvania 4 e 
think : The Erie News (morning) 
Erie Times & News Top 


All Pennsylvania Newspapers* Philadelphia 


In 1958 Retail Grocers Linage. Pittsburgh The Erie Times-News (Sunday) 
MEASURED BY MEDIA ® €coros. ’ 


—and Erie 


ar nee 


For the latest market and media data, call The Katz Agency,,inc. 


MAY 10, 1959 60 


ONE SINGLE MARKET! 


eS J ones MARKET | 
2KET SINGLE MARKET| 
KET SINGLE MARKET! 

SINGLE MARKET 


ON and 


SINGLE MARKET 


GLE SINGLE MARKET Sinoth 
Y Inoue SINGLE MARKET SINGH 


DISTRIBUTORS ano CHAINS 
SERVE THE TWO AREAS by SINGLE WAREHOUSING! 


i 162,571,002 IN FOOD SALES! 


TOTAL OF LACKAWANNA AND LUZERNE COUNTIES IN SALES MANAGEMENTS SURVEY OF BUYING POWER,3958 
| COUNTY | MARKERS MELT AWAY UNDER MODERN METHODS OF MARKETING £} 


r he Scranton Gimmes 


GIVES YOU THE MOST DOMINATING COVERAGE IN LACKAWANNACOUNTY! 
*GEORGE A. McDEVITT CO. INC. National Representatives - New Yor‘, Chicago, Philadelphia, Detroit, Los Angeles 


’ EFFECTIVE The “SM” symbols mark original, exelu- 
PENNA. GD °°" ESTIMATES, WI 3 BUYING INCOME— JM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


; ~ Con- 7 | | ' 
COUNTIES sumer | Income Breakdown of Households 


CITIES House-| Spend-| Urban In- | aararet ~ 
(continued ) 4 holds | ing Pop. Net | % | ] $2,500-3,999 $4,000-6,999 $7,000-9,999/}$10,0004. over 
of thou- | Units | (thou- | Dollars | Per | Per Z % % % % 0 % % 
U.S.A. | sands) | (thous.)| sands) (000) usa A can Hsid. \c.8.U. . . | Hsids. Inc. Hslds, ine. Hsids. Inc. | Hsids. Inc. 

ats bec eens eee! FB ae maasen tate 
Fulton é 2.5 7 10,414; .0034 1,108! 4,166) 3,857) 3, 41.9 18.2 | 27.6 25.4 | 24.2 37.6 | 4.6 10.6; 1.9 8.4 
Greene 12.0 9} . 63,223) .0205 1,434) 5,269) 4,548) 4, 24.1 7.9 | 24.4 17.0 | 37.4 43.9 | 10.6 18.8) 3.6 12.4 
Waynesburg 5.6 32] f 2.5) 10,500) .0034) 1,875) 7,000} 4,200) 5, 21.7 6.3 | 17.3 10.7 | 42.3 43.6 | 13.1 20.6] 5.6 18.8 
Huntingdon Oo. | . ‘ 51,310, .0167| 1,316, 4,751| 4,206) 4, -7 10.4 4 20.4 | 34.7 44.7) 7.7 16.1) 2.5 0.4 
Huntingdon- | } 
Mount Union ” 20,438|° 0066) 1,685| 4,983 
Huntingdon 7.8] 2.7 } 14,044) .0046) 1, 6,201) 4,131) 4, 0 9.1 -5 15.3 | 38.4 45.9) 9.8 17.7] 3.3 12.0 
Indiana ‘Ez . a i \ 102,914) .0335) 5,095) 4,455) 4, 6 8.6 0 17.9 | 36.7 43.9) 9.2 16.8); 3.6 12.8 
Indiana y 7 3.4 5 25,603; .0083 6,565) 4,572) 5, ° 5.9 -8 10.0 | 41.6 41.1 | 13.7 20.6) 6.7 22.4 
Jefferson . ‘ 5) . > 65,581; .0213) 1, 4,860) 4,655) 4, 1 8.9 -2 18.2 | 36.4 43.9/| 9.0 16.6) 3.3 12.6 
Punxsutawney . | 3.4) 3.8 16,593) .0054 4,880) 4,741) 4, -8 8.7 | 23.1 16.0 | 36.1 41.7|) 9.7 17.1) 4.3 16.5 


Juniata ° ‘ 0) , 18,383) . , 4,596) 4,178) 3, 8 12.7 -7 21.9 | 31.1 42.9/ 7.3 16.2) 2.0 7.3 
Lackawanna ° ‘ 8) 5) , 387,184) . ° 5,340) 4,810) 4,89 . 6.3 | 23.1 15.0 | 40.9 44.7] 11.3 18.7] 4.3 15.3 
Carbondale ° - 004 . 23,403) . 5,201) 4,681) 4,791] 21. 6.6 -6 15.7 | 40.9 45.6 | 10.5 17.8] 4.0 14.3 
Dunmore . d 4 $1,172) . ’ 5,668) 4,948) 5,174] 18. 5.3 | 21.4 13.2 | 42.0 43.4] 13.3 20.8) 6.1 17.3 
AScranton 0 07% 38. . 213,406) . , 5,557) 4,850) 5.042} 18.9 5.6 | 22.2 14.0| 42.2 44.8] 12.0 19.3] 4.7 16.3 


SM Standard (4) and Potential (4) Metropolitan County Areas. , 1959. Before using these figures read foreword, page 13. 
602 SALES MANAGEMENT 


WGAL-TYV 


re me CHANNEL 8 


x. 


“Sumeuey 


Lancaster, Pa. 


NBC and CB 


COVERAGE THAT SELLS 


The WGAL-TV audience is greater 
than the combined audience for all 
other stations in the Channel 8 multi- 
city coverage area. 

e@ 1,057,725 households @ 946,863 TV households 


e@ $3.8 billion annual retail sales 


316,000: WATTS STEINMAN STATION 
Clair McCollough, Pres. 


Representative: The MEEKER Company, Inc. + New York « Chicago + Los Angeles «+ San Francisco 


beet? ; Gy | PULATION aa te "EFFECTIVE SM — "The “SM” quith.& mark out. ante. 
ESTIMATES. 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


PENNA. P... oy i 
| Con- | Cash Income Breakdown of Households 


COUNTIES | | sumer | 
CITIES | House-| Spend- | =, = 
(continued) Total | % | holds | ing Pop. Net por | Pe $0-2,499 s2au000 $4,000-6,989 $7,000-0,990 10,0004 over 


(thou- of | (thou- | Units Dollars \ aa ‘Per % 
sands) | U.S.A. | | sands) (thous.) (000) U.S.A. Sa. | Hsid. | jes. Hsid."| Hsids, Inc. Holds. ine. | Hslds. Inc. | Hslds. Ine Hslds, ‘Ine. 


Lancaster. : 69.8, 81.1 . , .1582| 1,999| 6,971) 5, 999 6,284) 14. t : .2 | 42.1 36.8 | 15.1 19.5 | 10.6 32.2 
Columbia. . re .2| 9,733] .0064| 1,672] 6,167) 5, 193) 5,564) 12. 9 | 46.2 | 14.2 20. 19 
Ephrata oO}. . 796| .0051| 1,975| 6,318) 5,641) 5,787] 13. ; . 0 | 44.2 40.7 | 14.9 20. 5 23.4 
ALancaster. 7. 9.9) : 997). 2,161] 7,136] 5,440] 6,196) 10. : : 4 | 46.8 5 


| 

Lawrence. ... -5|  .0609) 9) 4 . : r ,780| 6,133| 5,509 5,619) 13. b ; 4 | 46.0 
1Ellwood City 3.7] . 3. .5| 25,342} .0082| 1,850| 6,669] 5,632) 5,989) 10. i : 4 | 48.4 
ANew Castle 50.9} 0291] : 94, .0308| 1,860) 6,397] 5,379) 5,743} 12. B18 9 | 46.9 

Lebanon. 7. 4) 26. . | 0459) 1,670) 5,796] 5,257) 5,299} 16.5 4. 1 12.7 | 43.4 
AlLebanon 34.0). .2| ‘ 3,675} .0207| 1,873] 6,243| 5,306] 5,639} 12. 4} 19. .2 | 46.2 
Palmyra 8’. : § 14,147). | 1,814) 5,659) 5,441) 5,309) 14. . 2.9 | 45.5 

Lehigh .2| 1173) . . -5] 389,977! .1268) 1,900| 6,576) 5,710) 5,984] 12. 1] 18, 8 | 45.2 40. 
AAllentown 3.7) .0650) .5| 39.5 227,434) .0739| 2,000 6,789) 5,700) 6,132) 11. . ; 1 | 45.8 39. 
2ABethlehem | | 


~~ Oo & tb Nw 


~=Oowaoon 


~~ =< 


1 Ellwood City is in Beaver and Lawrence counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Bethlehem is in Lehigh and mahal counties. © SM, 1959. Before using these figures read foreword, page 13. 


mw LEBANON pPennsytvania 
aoe “TOTAL SELLING” 


M EDIUM 
STARTS WITH THE 


IS THE DAILY 


x 4-4 + é 


Tne LEBANON DAILY NEWS 


Represented Nationally By: STORY, BROOKS & FINLEY 


MAY 10, 


When you're analyzing sales~- remember... 


., ONLY THB 3 TIMES 
COVERS BETHLEMEN > PAS 


106,318 ABC City Zone Population 
$81,607,000 in Retail Sales—$6,966 Family Income 


Here’s a vital market you can’t afford Globe-Times last year. In fact, one 
to overlook—and you won't with the retailer ran more lines than all na- 


Bethlehem Globe-Times on your ,. : , 
t ! 
schedules! Here’s a fact that proves ional advertisers combined! Yes, the 


our point: Retailers from Allentown Globe-Times does the job . . . covers 
placed over 32 million: lines in the the city zone completely! 


The elite at Globe-Times 


Rolland L. Adams, Publisher 
Cattagher-Geliecer, Inc., National Rapreseutotiogs 


The “SM” ennen mark original, exclu- 


POPULATION = EFFECTIVE 


PENNA. ESTIMATES, 1/1/58 BUYING INCOME— -@ ESTIMATES, 1968 sive estimates by SALES MANAGEMENT. 


COUNTIES sumer 
CITIES House- Spend-| Urban 
continued Total % holds | ing Pop. % $2, 500-3, 999 $4,000-6,999 $7, 000-9,999 hae 000& over 

thou- of thou- | Units | (thou- of Per | Por | Per | Per | % TX f % 

sands) | U.S.A. | sands) | (thous.)) sands) U.S.A. Capita) Hsid. | C.8.U. | Held. b : Hsids. inc, Hslds. inc. Hsids. Inc. “Hslds, Inc. 


Con- | Income Breakdown of Households 


11.5 
14.2 
| 14.8 
10.5 
| 10.7 
} 11.0 
| 12.7 


11.0 


Luzerne 2100 ° ° 317.8 - .1810 1,515, 5,308) 4,952) 4 
Allazlet 4.7 0198 9.5 58 , 615 0191 689) 6,170) 5,329) 5, 
Kingsto 1.3| 0122} 6 ,285| .0131| 1,891] 6,295] 5,838] 5,923 
Nanticoke 3} 0110) 5. 28,326} .0092| 1,468) 5,150| 4,644) 4,6 
Pittston 0081 3.6 032) .0059) 1,279) 5,009) 4,508) 4, 
Plymout 11.7 0067 : 0058) 1, 5,402 : 818) 4,944 
aw es-Larre 73 0422 -0401) 2; 6,019) 4,916) 5,311 

Lycoming .0592 -0656 | 4,831 

Williamsport 0276 .0286) 1, | 4,920 

McKean . 0299 .0293) 5,205 
Bradford 7 0099 .0112) 1, ,354) 5,446 

Mercer ; .0671 0706) 1 850) 6,482| 5,669 
Farrell ! 0077 : -0076| 1,723) 6,841) 5,286 
Greenville { 0055 d ‘ 9, 0063) 2,008) 6,427| 5,074 
Grove City 7 0045 2.! 2 , 82 .0058| 2,257) 7,131) 6,571 
Sharon-Farrell | | 
Shar paville q 0265 93,787| .0306| 2,081| 7,214 
Sharon ; 0156 ' 59,142) .0192| 2,174) 7,486) 6,161 

Mifflin ’ 0233 : = - 69,293| .0193, 1,457) 5,111) 4,706 
Lewistown 0081 f 24,854) .0081) 1,763) 5,649) 4,873 

Monroe ‘ 0200 , : y 59.981, . 1,719) 5,823) 4,614 
Stroudsburg | | 
East Stroudsburg ‘ 0079 4 25, if, 6,265 
3troudsburg 5.5) .0037 " 2,519) . 6,589) 5,008 

Montgomery ) . 2760 . .9) . ,089, é , 8,169) 6,945 
Abington Townslfi; 53 0305 . 26,398) . } 8,208) 7,349 
Cheltenham | 

Townshiy $6 0210 2 2. 5,873) . 1% 11,458) 9,276 
Conshohocken l 0064 2.6 ma 7 , 797) P | S '857| 7,999) 6,302 
Hatboro 7.5 0043 2.3 2.6 . d 2,314) 7,545) 6,675 
Jenkintown 5.7 0033 “ 2. 2 é | 2,675) 8,968) 6,352 
Lansdale 3 0075 3.9 : 27 , 37! e | 2,090) 7,019) 6,366 
Lower Merion | 

Townshiy 5 0343 2 208, d 3,469) 11,564) 9,011 
Norristown 22 , 2. J 0 1,725) 7,189) 5,751) 6, 3 . 8. ; 
Pottstown 5.8 ‘ ; F 2,110) 7,070) 6,049) 6, : F . F x ’ d 10.3 
Souderton { 3 , & 2,647 e | 2,209) 7,430| 6,324 . od ° ° 439. x m e 12.3 

Montour |. j i ,890| .0058) 1,125) 5,111) 4,160 9 9. 0 18. B44. 6 16.4) 2.7 

Northampton ee , .7| ' ,255) 1,846) 6,462) 5,499 x ; ‘ y : A ‘ 7.1 
2aBethiehem 5.2) .0430) 21. 26.5) , . 1,945) 6,966) 5,520 7 2. . . , : . . 8.3 
Easton-W ilson (Pa.)- ‘ 
Phillipsburg (N. J 4.3| 0368 8. vf 1,903| 6,686) 
AEaston 3! .0204 " = ‘ 1,831 ‘ f , ‘ 9 | 49. _ . 5 8.2 

Northumberland A 0624 j ‘ if \y é 1,432 | z . 26.2 18.5 R v 5 3.1 
Mount Carmel { 0074 3.7 7,361) . 1,345; 4,689 i . ° 27.2. 20.2 x F ° " 3.0 
Shamokin 5 0090 ; ¢ 22,946) . 1,452 ‘ x y .3 | 25.15 17.2 : ‘ 5 « 3.8 
Sunbury 5. 0086 25,7 e 1,718 . " 23.9 15.5 4 4 « ° 4.5 

Perry x .0131 J J q 108) 1,443) 5, . -3 | 23.6 16.9 a : a A 2.8 

Philadelphia ‘ -2| 1.2619, 645.9 787.82, 207. Oo} 4, é 1.3844) 1,929 ° ° ° 17.6 9.6 ; . . . 8.0 


APhiladelphia 2,207. 2619 645.9) 787.8 4,257 ,967| 1.3844 1,929] 6,592) 5,405) 5,883 ° 3. 17.6 9.6 ° -2 22. 8.0 


6 16.3 
6 21.2 
8 27.7 
0 


10.4 


Noww q 
Nornwocown | 


-o- oOo 


Secereseresscs| 


~_o- O82 Wa w 


2 Bethlehem is in Lehigh and Northampton counties. Before using these-figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 
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New Light 
on the Strength of Newspapers 
in Delaware Valley, U.S.A. 


> aR: 


ROE OS aap eae 


PES >> 


ba 


exe 


‘ . 
CR ERE RBA ETA 
os Sees** 


Sindlinger & Company—independent analysts of peo- 
ple’s actions and reactions to products and media— 
interviewed 12,688 Delaware Valleyans in the course 
of continuing surveys used by leading manufacturers, 
advertising agencies and media. Among questions asked 
were several relating to newspaper reading habits here. 
The Inquirer asked that the raw data, still unprocessed, 
be tabulated from the Sindlinger files. The facts below 
were uncovered from the year-long study completed 
on March 31, 1958. 


On an average weekday in Delaware Valley: 
Daily Inquirer delivers 
1,352,000 total adult readers 


720,000 adult male readers 
632,000 adult female readers 


Daily Bulletin delivers 

1,358,000 total adult readers 
661,000 adult male readers 
697,000 adult female readers 


On the same average weekday in suburban Delaware 
Valley: 

Daily Inquirer delivers 

680,000 total adult readers 


350,000 adult male readers 
330,000 adult female readers 


Daily Bulletin delivers 
506,000 total-iadult readers 
244,000 adult male readers 
262,000 adult female readers 


NEW YORK 
ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


‘ 


10, 


CHICAGO 
EDWARD J. LYNCH 
20 N. Wacker Drive 
Andover 3-6270 


MAY 1959 


DETROIT 
RICHARD I. KRUG 
Penobscot Bidg. 
Woodward 5-7260 


In Delaware Valley suburbs, The Inquirer covers 62.8% 
of adults who read a major Philadelphia daily (Bulletin: 
46.7%). In the suburbs, 578,000 adults read The 
Inquirer exclusively—they do not read the Bulletin 
(Bulletin exclusively: 404,000). The suburbs account 
for 57% of the market’s total retail sales! Beyond 
Philadelphia’s city limits, people make more, spend 
more ... and read The Inquirer more. Doesn't it make 
sense to start with the newspaper whose un-duplicated 
readers live in the richest part of the market? Then 
your first choice in Delaware Valley must always be 
. ++ The Inquirer. 


For all the facts, all the figures, send for the extract of "Phila- 
delphia Newspaper Analysis” by Sindlinger & Company, Inc, 


Che Philadelphia Prguiver 


Good Mornings begin with The INQUIRER 
for 1,352,000 adult daily readers 


SAN FRANCISCO 
FITZPATRICK ASSOCIATES 
155 Montgomery St, 
Garfield 1-7946 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 
Dunkirk 5-3557 


Ta ccs, 


Copyright by 


RETAIL SALES MAP PENNSYLVANIA 


PRINCIPAL CITIES: County and geographic location 
of cities with 1954 retail sates of $25 million er more. 


LACKAWANNA 


rerrrrereee se 


VE ererrrrrrererererererererxricxcircirl Lice 


POPULATION EFFECTIVE The “SM” symbols 
PENNA. GD ESTIMATES, 1/1/59 BUYING INCOME— @D ESTIMATES, 1958 sive estimates by yor SALES Te MANAGEMENT. 
Income Breakdown of Households 


orm 
iT 
(continued y 3 > $0-2,499 | $2,500-3,908 $7, '$10,0004: 
con ) 4 ing ad oy 2, gnae over 


To % % % % 
Hsids. Inc. | Hsids. Inc. Hsids. Inc. | Hsids. Inc. 


i 


Pike 

Potter 

Sohuytkill. . 
Mahanoy City...... 
Pottaville 
Shenandoah 


30.3 10.8 | 25.0 18.9 ° 7.8 16.1) 3.1 12.4 
29.6 10.8 | 26.1 20.1 A . 8.1 15.9) 2.6 9.9 
21.8 7.0/ 24.4 16.7 7} 10.3 WO) 3.6 12.7 
23.5 7.8] 25.9 18.2 A . 9.2 16.4] 3.4 12.9 
21.5 6.4) 22.4 14.3 e 0} 11.1 17.9} 5.5 19.4 
19.2 6.2 | 25.4 17.4 A 8) 10.6 18.5] 2.9 9.6 
16.8 5.2 | 23.3 15.4 . .9| 11.8 19.7] 3.0 9.8 


= 


iit 


ge 8 


Tamaqua 


Snyder 

Somerset 
Somerset 

Sullivan 


30.3 11.3 | 26.6 21.0 \. ° 7.6 15.0; 2.3 8.4 
26.4 9.4) 27.5 20.9 - e 7.6 144.8) 2.6 9.1 
12.8 3.6] 19.5 11.5 ; . 2 19.8} 5.1 16.4 
33.0 12.5 | 25.4 20.3 ° , 6.9 14.0) 2.4 9.8 


--_— — 
~~ 
a 
=] 


# ee? & 


27.6 9.5 | 24.0 17.6 A ° 9.5 17.6) 3.0 11.0 
28.6 10.2 | 25.1 19.0 ’ \. 8.6 16.4) 2.8 10.2 
10.0 | 21.8 16.0 ° . 9.0 16.9) 3.3 11.8 


Susquehanna 
Tioga. 
Union 


23.3 7.6 7 17.2 . 9.6 17.0) 3.3 12.3 
6.8 | 21.2 13.5 of ; -1 19.7} 4.3 14.9 


Venango 
Franklin 
Oil City-Pranklin 
Gil City 
Warren 
Warren 
Washington 
Canonsburg 


= 
> 2 


22.2 7.0 4 15.8 . \ 4 °17.7| 3.9 14.5 
21.3 6.6 15.2 . : 6 17.8) 4.4 15.9 
4.7 6 12.9 . ; .0 18.3 5.9 20.0 
5.1 & 13.3 . 9 20.3) 4.9 16.6 
5.6 6 13.9 ‘ 9 19.4) 4.1 14.3 
2.9 : 9.9 5 . 5 22.4) 5.3 16.5 
3.7 0 11.0 . . -7 21.8) 5.4 17.4 
5.2 -7 13.7 . . .2 19.6] 4.3 15.0 
4.9 -6 12.7 ° . 8 20.7] 4.9 16.2 


28 


828 


Charleroi 


~ 
| 
a 


Donora 
Monongahela 
Washington 


$3 


19.8 ° . 9 15.1) 3.2 12.3 
7.2 4 18.0 ° . 6 16.7} 4.0 15.0 
6.0 13.4 \. -7 20.0) 4.9 16.8 
3.0 «1 12.2 . . 7 2.1) 5.1 15.9 


Wayne 
Honesdale 
Westmoreland 
Arnold 
Greensburg- 
South Greensburg- 
Southwest Greensburg 
Greensburg. ....... 4) 0111) . . ‘ : . 9| 17.9 9. 2] 15.1 20.3] 8.5 26.1 
Irwin. . sasha . ‘ ‘ b é e . \ . 14.6 ¢ ° ° 18.5 24.3] 8.2 24.2 
Jeannette. . . ° e . : ag 4 ’ ’ ’ . 21.1 . ° \° 13.2 20.0/| 5.1 16.8 
Latrobe. ... : d 3. y d A x " . ls 17.9 ° A ° 14.8 19.9| 8.5 26.2 
Monessen ’ ‘ ‘ , é , 47 x . 18.2 5 . a 16.9 23.8) 5.9 18.4 
New Kensington- 
Arneld. or ‘ 
New Kensington ° A | ° . : e .2| 20.4 11.9 8 43.0 | 14.6 21.5 | 5.9 19.4 
Vandergrift. . . , . 3. P ° ° 21.0 12.9 | 50.9 62.3] 13.3 20.9) 3.4 10.6 
Wyoming....... ’ ¢ . e A d ’ , 203) A .2 | 26.4 20.4 | 32.8 42.5 | 6.6 12.9) 3.2 13.0 


© SM, 1959. Before using these figures read foreword, page 13. 
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pees 


Sure thing to sell 
in Pittsburgh 


In ratings, coverage, influence, KDKA-TV is 
the powerhouse in Pittsburgh. ARB figures 
show that KDKA-TV consistently garners over 
45% share of audience in this three-station 
market. From sign-on to sign-off, KDKA-TV is 
tops ... in Pittsburgh . . . its suburbs. . . and 
in 38 surrounding counties. 

4.5 million TV viewers get your message on 
Channel 2. So, if you want sales leadership in 
the Pittsburgh market, put your money on the 
leader. Just remember, in Pittsburgh . . . no 
selling campaign is complete without the WBC 


station ... © PITTSBURGH 


REPRESENTED BY PGW 


ee WESTINGHOUSE BROADCASTING COMPANY, INC. 


ro7_ POPULATION EFFECTIVE The “SM” symbols 
PENNA. GD ESTIMATES, 1/1/59 BUYING INCOME— ©. ESTIMATES, 1958 sive estimates by SALES MANA GE ENT 


| 
COUNTIES | Cash 
CITIES - In- In- 
(continued) ing b Net come | come} $0-2,499 | $2,500-3,998 $7, , 298 $10,000 over 
of | ( Dollars Per | Per | Per | % % G% % % lo lo 
(000) .S. Hisid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. inc. . Inc. | Hslds. Inc, | Hsids. Inc. 


Missin tinswess OH. ° . . 388,148) . ’ 5,890) 5,224) 6,319) 16.2 4.6 | 22.0 13.2 . -4| 12.9 19.6 -7 10.2 
Hanover...... 15.1) . . . 28,432). , 6,181) 5,265) 5,648) 14.4 3.9 | 21.2 12.2 ; -8 | 13.3 19.4 7 21.7 
AYork..... 63.6; .0364 ‘ , 122,865) . ’ 6,174) 5,261) 5,566] 14.1 3.8 | 20.5 11.7 . . 14.1 20.5 5 20.9 


Total Above Cities. ...} 6,170.3) 3.5276/1,803.9|2,174. 12,087 ,986| 3.9298) 1, 6,701 5.588 6,017] 13.7 3.4) 17.6 9.4 ‘ . 16.4 22.1 -5 26.3 


State Total....... 11 296.3 6.4576|3. 240.2 .743.2|7 ,995.2]20,357,085| 6.6187| 1, 6,283 5,438) 5,685) 15.9 4.2 | 19.2 10.8 | 42.7 40.1 | 14.9 21. a 3 23.7 


LATIO 
Je ESTIMATES. 1/1/80 SYD Estimates, 1958 SYD Estimates. 1/1/80 JM ESTIMATES, 1958 
i Rae 


Con- 


| . 
| 4 sumer | 

| House- House-| Spend- | 
Total | % Pop. % hold | ing Pop. Net % | Per| Per 
(thou- | of | (thou- i (thou- | Units Doilars of | Cap~ |H'se- 
sands) | U.S.A, i sands) | (thous.) (000) USA. ita — 


1Philadeiphia . . ,380.7/2. 1,261.1/1,506.8) 3,644.0] 8,768, 143/2. 851211, 997 6, 954 
} Pittsburgh...... .[2,410.0/1. 692.0) 793.1) 1,848.0] 4,459,835)1.4501/1 85116, 445 
850,893) . |1, 8866/6, Reading... .. wand 80.7; 93.7 s 629,320 ¥721}t, 948)6, 568 
208,880) . ’ Scranton. ...... 4. 72.5; 80.5 ! 387,184) .1258|1,640/5,340 
444,040) . ,858'6, Wilkes-Barre- | 

620,054) . 84216, Hazleton... ... A. -W) 112.4 ‘ 556,601) .1810|1,515/5,399 
411,769) . J . AWilliamsport. . . 5]. ° 35.4 d 171 ,033 .0556|1, 652'5, 484 
486,552) . d 3 SINUS <a0's' since ca 0. d 74.3 p 388,148 1262/1, 764/|5 880 
141,417) . 


189,522) .0617|1,780/6, Total Above Areas|9 , 907 .3/5. ,851.2/3,318.3 7, 083.8|18.618, 391 6.0828 1.678 6. ozs 


_—j———— — 


RETAIL SALES— LSM | ESTIMATES, 195 


Total y~y ™ 
COUNTIES Retail Buying Drink. Auto- Gas 

CITIES of Power; Quality Food Places | Mdse. | Appare i. motive | Stations | Hdwre. 
(3000) b Index ;| Index ($000) | ($000) | ($000) ($000) | ($000) | ($000) 


45,416 0221 -0228 87 8,984! 2,892 2,966 ’ ’ 9,693 4,321 4,621 
19,904 ° .0063 150 5 3,774! 1,146 1,216 ‘ 1,014 5,923! 1,250 949 


1 Includes Camden, N Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metrepotitan County Areas. © SM, 1959. 
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4 MAJOR CITIES > 7 TOWNS + 4 NEW MAJOR 
SHOPPING CENTERS * 47,200 FAMILIES BEAVER 
* 204,100 PEOPLE * $379,196,000 BUYING POWER COUSTYV 


that's BEAVER VALLEY 


and you can sell the whole valley . . . 2/3rds of 
Beaver County with a ONE-PAPER buy! 


That's right. You cover not just a single city, not just a metropolitan 
trading zone BUT a series of trading centers that stretch out the 
entire lengh and breadth of the valley . . . that account for over 
$200,000,000 in retail sales. . . 

Yes, Beaver Valley is busy, busy as ever. Busy working . 

living . busy growing . . . busy buying! 


Now's the time for you to get busy in the 


Heaver Valley Times ~ 


Approximately 25,000 circulation and 


only ABC newspaper in Beaver County 
National Representatives: Buike, Kuipers & Masoney, Inc. 


The “SM” symbols mark original, exclu- 
PENNA RETAIL SALES— 7 ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


] 


OUNTIES Buyi inde 4 sat | e- | | Gas Bidg ‘ 
Cc Es i 7, | . juying | ndex - | | } . 

CITIES Power Quality | of Sales Places | 5 motive | Stations | Hdwre. 
continued S.A. Index | Index Activity | ($000) ($000) | ($000) ($000) | ($000) ($000) 


Allegheny ° , . , A 107 . 147 ,887 "350, 0 ‘ 109 , 858 
Bellevue... Ti .0073 F ¥ | 97 82 104) 
Bethel ! 0022 a : 560) 
Braddock 146 0207 O11 | | 2,251 
Brent woo 31,72 0158 ‘ | 1,493) 
Carnegie 33 , 367 0166 
Clairton 3 0136 
Coraopolis 2,63 0113 
Dormont 36 ,% .0180 
Duquesne 7 0087 
btna. , 806 0133 
Homestead- W est 
Homestead-M unhall 18 of 0343 
Homestead 0, BY 0229 
MeKeesport 2,f 0461 
McKees Rocks 34,497 -0172 
Mount Lebanon 


Township 5 , 762 0128 
Mount Oliver 28,16 0140 
Munhall 37 0080 
North Braddock 50! 0022 
APittsburgh , 056 , 57! .5262 
Sewickley 2,9 0065 
Swissvale ya 0073 
Tarentum 9,§ 0100 
Turtle Creek 20, 0104 
West Mifflin 3, 0016 
Wilkinsburg 308 | .0206 

Armstrong J 0317 
Kittanning 3 07: 0115 é | 

Beaver. . . 1003 ‘ ‘ 13,912 
A liquippa-Rochester- 12 
Beaver 73,493 | 0366 0304 ag if $, 985) _* 3,886) —-$,588| 18, 116 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 


Armstrong County bas more to spend 


a ain ks ana it 1 f Armstrong County has one place to spend its $120,417,000. 


Located so that it is well insulated from all outside influence by 


other newspapers, The Kittanning, Pa., Daily Leader-Times alone 
: covers the complete city zone, plus the thousands of homes in 
spent 171 : d. Armstrong County that spend in Kittanning, Pa. 


The DAILY LEADER-TIMES Kittanning, Pa. 


Represented by The Julius Mathews Special Agency, Inc. 
SALES MANAGEMENT 


MAY 10, 


Profile of the Pittsburgh Market 


from Sales Management's Survey 
A. B. C. CITY ZONE BALANCE OF MARKET 


POPULATION PROFILE 


38.3% 1,252,000 | 2,014,300 61.7% 
1 
EFFECTIVE BUYING INCOME PROFILE 
4 |. 7 %/o $2.426,376,000] $3,386,402,000 58.3% 


ANNUAL DRUG SALES 


47.4%, $53,786,000 | $59,675,000 52.6%. 


ANNUAL FOOD SALES 


43.2°%> $447,039,000 | $586,904,000 56.8% 


ANNUAL FURNITURE, HOUSEHOLD, APPLIANCES SALES 


42.0% $83,471,000 | $115,176,000 58.0% 


ANNUAL AUTOMOTIVE SALES 


40.9 %o $232,910,000 | $337,169,000 59.1% 


The Post-Gazette's coverage pattern most closely matches popula- 
tion, buying power and retail sales in the Pittsburgh Market. In addi- 
tion to an ample coverage of 45%, in the City Zone, the Post-Ga- 
zette reaches nearly as many families in the 134 towns of 1,000 


or more population in the surrounding 50-mile area as both other 
Pittsburgh newspapers combined. 


Source: A.B.C. 3/31/58 Sales Management—May 59 


PITTSBURGH POST-GAZETTE 


Represented Nationally by Moloney, Regan & Schmitt 


1959 


groceries in ALTOONA... 


per family food sales 
among the best in both 
the state and the nation! 


Metropolitan Altoona (Blair Co.) ranks Sth in 

food sales among Pennsylvania’s 

metropolitan county areas. Altoona’s $1,009 average 
. per household food expenditure is higher than 

both state and national averages . . . 20.7% above 

the average for a city the size of Altoona. 


Food Sales Over $40,000,000 


: Expanding, diversified industry in Altoona and 

COLOR Blair County provide the paychecks that jumped 
food sales 3.1% in 1958, a $1,193,000 gain. And 

sells even more two-thirds of the total $40,371,000 county food 

groceries in Altoona! sales were accounted for in food stores in the 
city of Altoona. 

T + 

ee Total retail sales hit an all-time high of 

take advantage of the Mir- $138,094,000. There’s no question about how to 

ror's careful color craftsman- réach this big-appetite, ready-to-buy market. 

one Sony yoo 4 2 —_ The ALTOONA MIRROR offers 85% city zone 

edvantage of Mirror COLOR coverage, reaches 3 out of 4 Blair County homes. 

last year to the tune of over 

231,000 lines! 


avenge ae Altoona Mtrror 


u | last ! 
ee ALTOONA PENNSYLVANIA'S ONLY DAILY NEWSPAPER 


Richard E. Beeler, Advertising Manager 


The “SM” symbols mark inal, exciu- 


PENNA. RETAIL SALES— JM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| Per | 
COUNTIES Hsld. Buying index . | General 
CITIES Retail of Sales Mdse. | Apparel Drugs 
continued) .$.A.| Sales ndex | Activity | ($000) ($000) | ($000) ($000) ($000) | ($000) ($000) 


— | 


Aliquippa 35,886 | 017% | 109 972): 7,441| 1,670 1, 4,457, 2,254 97 1,059 
Ambridge 2,042 | . 0135 k 225 2,06 2,23 3,374 , 8,73 1,387 46 1,456 
Beaver 7,9 ¢ : 198 ,355) 2,119 4,146 1,323 
Beaver Falls- | 
New Brighton Bt : 1% | 3,868 11,651 2,272 
Beaver Falls 33, p | 01 | | 143 3,476 8,305 1,373 
IEllwood City | 
Rochester ' , | ? 2,425 3,513 1,284 
Bedford ' , d 4,555) 076 9,673; 11,904 
Bedford : 533 , . 1,561 3,995} 3,159 
Berks of J 37,776 52,700} 18,905 
AReading f / s | 28, 302 : 25,464 8,013 


Blair oa | d 19,295 24,434, 11,159 
AAltoona : ‘ | ; } k 15,560 R 14,518 6,046) 
Bradford 5 J | d | 3,983 13,147 3,592 
Bucks ; . gt d 22,569 61,190, 22,059 
Bristol 20, Py J “ 1,608 6,587 1,392 
Doylestown ; ’ f 00: 4 | 849 4,377 1,062 
Levittown-Fairless 
Hills 3 | 0344 | ‘ 15,147 , 6,113] 3,877 
Morrisville % p p 1,705 5,015 1,147 
Quakertown : ; ‘ 841 4,779 1,290 


Butler ° ‘ | 3, . g | 4,929) 21,474) 13,307 
Butler , J p 3,639 11 ;084 5, 686 
Cambria F J é 8,512} 33,540) 14,469 
A Johnstown \ 04 5,255} 17,237 5,512 
Cameron : d | @ q 449 1,354 1,115 


Carbon . d . ° 242) 2,627 8,515 2,936) 
Centre ; d R d 2,822) 11,436 6,170 
Bellefonte - 007: -0047 y 1,027 2,421 831 
State College- | 
Bellefonte .0177 .0189 2,389 1,546) 6,972 8,168) 4,170) 1,683 
State College f .0104 -0142 2 : 1,763 ‘ 518 3,551 1,325 3, 157 1,042 


1 Ellwood City is in Beaver and Lawrence counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. 
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Counties ond cities on this map 
ere charted in propertion te net 
Effective Buying Income: Scole. 
0020 sq. in. equals $1 million. 


OVER 40,000 FAMILIES READ 


® i 
| At I) CHESTER 
The | ' ' os PENNSYLVANIA 


Delaware County's Only Daily Newspaper 
ABC CIRCULATION 40,596 SEPTEMBER 30, 1958° 


—and these families have Effective Buying Incomes 
of $7,856—31% Above the National Average 


MORE TO IT THAN MEETS THE EYE! 


Dominant Times Circulation—Generates DYNAMIC INDUSTRY 
huge retail sales—$124,623,000 in Chester Alone! Outstanding Industrial Employmens 


Rest Fe a an a Sun Oil Ce. Jos. 0 ly ede 
While the Times offards exc t coverage y Idwin-ti Westingt Electric . -7. 
Chester with 15,006 circulation, the rich residential hinterland pag emien sn0e Scott Paper Co. .......2500 
absorbs 25,590 circulation, af more than 60% of the Times . Sun Shipbuilding .......3400 
total circulation. Base your advertising plans on the WHOLE eo Verto! Aircroft .........3000 
morket rather than on the City of Chester alone, — Allied Chemical 

ABC City Zone 104,075 Population 
Tetal ABC Trading Area Population 219.689 @5 Day Ave) 


~The “SM” symbols mark original, exclu- 
PENNA. RETAI sive estimates by SALES MANAGEMENT. 


Total Per | & : | Lumber- | 
COUNTIES Retail / Hsid. | Buying | | Index | Drink. | General | | Auto- | Gas | Bldg. | 

CITIES Sales of | Retail Power | lity | of Sales Food Piaces | Mdse. | Apparel | Appl. motive Stations | Hdwre. | Drugs 
continued $000) .S.A.| Sales index | Index | Activity ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


| — 


Chester 210,439 | .1048 | 4,024 1143 | 100 92 14,241; 12,461) 10,507 ‘ | 16,265} 18,201) 6,123 

Coatesv 40,588 0152 .0107 132 f , 1,642 2,617 2,578) K 2,032) 677 1,224 
789) 76) 1,053] 509 
24,197 0120 0102 | 117 38 ,636} 1,442) : 1,741) | 1,718 1,719] 1,063 
16,165 | .0230 .0142 2 716} 2,192) 2,962| 3| 1,960] 4,359) 1,074 


16,173 0081 .0038 | 181 ‘ 3, 628| 


| 


Clarion 33 0164 .0172 | 1,778 2,563 709 
Clearfield "1 0354 0369 | 3,162 6,024 | 1,845 
Clearfield 2 0119 .0074 : 22 , 7 ; 2 1,799 687 
Du B ) 0106 0078 ‘ : B ,042) ‘ , 69% : ° 4 1,274 543 
Clinton ¥ 0173 .0190 | | a | 3,179 839 
Lock Haven 23, 107 0115 .0089 9 | ‘ t ,060} 881) , 953 649 


‘ | | | | 

Columbia 0252 i ; .281) | | 3,435 1,506 
Berwick 19,3 0097 ‘ ¢ 5,291) | c 572) J 682 
Bloomsburg 17 ,392 0087 3! ,641) | 2,17 ; | , 1,054 
Crawford .0389 - é y | : | | 6,150 
Meadville 103 0174 : 4 7 34| , 189 i 2,165) 
Titusville j 0083 . , 891) , 87 | , 687 988 
Cumberland : 0586 . | | ° y | 12,605 
Carlisle a 0106 0138 | 3: 3 3, , 873) f 213 2,433 
Lemoyne 17,47 0087 d g 3,101) | 236) | 7. 831 


Dauphin 282 .1407 ° ° | | 19,157 
AHarrisburg 206 , 572 1029 0725 bs 36, ,017| 21,57 | 10,219] 
Steelton 7 0039 q | 2,335) 4 s 4 ‘ 434) 

Delaware ; 2650 : ,827| | 512 y 37, 104| 
Chester 3 0621 S , h ’ 11,226) 4a 16, 468) 5,111) ‘ } 3,073 
Clifton Heights 2, 62 0113 ¢ 23k 3,11 , 7 380 3 3,392) 1,097 610 


SM Standard (4) and Potential (1) Metropolitan County Areas ‘ j Before using these figures read foreword, page 13. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 
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SM The “SM" symbols mark original, exclu- 4 
PENNA. RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
| 0 | Lumber- 
COUNTIES . | Buying | Index Drink. Auto- | Gas Bidg. 
CITIES Power ity | of Sales . | Apparel q motive | Stations | Hdwre. Drugs 
(continued) . S.A. Activity ($000) | ($000) | ($000) | ( ) 


Darby..... 31, d 190 g : 625} 8, 04, 4,097 1,632 717 
Haverford Township d d 34 x : 4,912 2,813 1,451) 
73 ’ 4,615 644) 160} 
7,938} 1,960, 1,114 
| i 
23 , 400) 104 
112! 363) oad 
6,185, 2,790, 2,636 
14,619; 651,462) 18,692) 18,266 
599} 2, 800| 634 
12,469 32, 628| 2, 13,865 
d ; } 7,969} 20,615) 806} 9,469 
Brownsville... . i ; . ’ ‘ ‘ 744, 3, 293) 216) 
Connellsville- | } | | 
South Connellsville. . ‘ 0128 | | , : y : 1,144 4,821 . 1,976 
Connellsville : 25, 0125 0089 | ; ; 3, 98 1,144) = 4, 221 2 1,907 ¢ 
Uniontown. . ‘ - .0270 : , 29% , e 3, 4,392} 6,257 4,569 1,691 


11,128 


SM Standard (4) and Potential (A) Metropolitan County Areas. 5 Before using these figures read foreword, page 13. 


Connellsville — South Connellsville 


. .. gets a giant share of the $256,249,000 income in Fayette County. 
This self-contained shopping community also attracts a healthy business 
from Westmoreland County. You can only reach all this market with 


the COURIER. 
The DA I LY Cc @) U R i E R CONNELLSVILLE, PA. 


Represented by The Julius Mathews Special Agency, Inc. 


MAY 10, 1959 


In the Growing 


ALLENTOWN-BETHLEHEM-EASTON 
MARKET 


(Pennsylvania's 3rd Metropolitan Area.) 
you need the growing 
CALL-CHRONICLE NEWSPAPERS 
to SELL your products! 


DAILY CIRCULATION of 
The Morning Call °*n°* Evening Chronicle 


NOW OVER 100,000 


THE MORNING CALL e EVENING CHRONICLE @e SUNDAY CALL-CHRONICLE 
National Representatives: STORY, BROOKS and FINLEY, Inc. 


a The “SM” symbols mark’ original, exclu- 
PENNA. RETAIL SALES— GYD estimates, 1958 sive estimates by SALES MANAGEMENT. 


Lumber- 
COUNTIES Held. Index Gas 
CITIES | Retal Power lity | of Sales Mase. motive | Stations | Hdwre. on 
(continued) . 8. A. | Activity ($000) 


Forest ’ . | : 73 
Franklin. . : d d 2,313 
Chambersburg j ° | e ’ yh ’ 1,098 
Waynesboro 22, F é y j J 44 ’ 876 
Fulton } é : d 77 
Greene 
Waynesburg 
Huntingdon 
Huntingdon- 
Mount Union 
Huntingdon 
Indiana 
Indiana 
Jefferson 
Punxsutawney 
Juniata . 
Lackawanna 
Carbondale 
Dunmore 
AScranton 
Lancaster 
Columbia 
Ephrata 
ALancaster 
Lawrence 
1Eliwood City 
ANew Castle 
Lebanon....... 
ALebanon 
Palmyra. 
Lehigh 
AdAllentown 
2 ABethiehem 
Luzerne. 
Aliasleton 
Kingston 
Nanticoke 
Pittston 
Plymouth. . 
A Wilkes-Barre 


1 Ellwood City is in Beaver and Lawrence counties. 2 Bethlehem is in Lehigh and Northampton counties. 
614 SALES MANAGEMENT 


x / to Soll Southeastern Pennsylvania 
SUNDAY —_“THE BRIGHT SPOT"... use 
a : COLOR in the 


LANCASTER-YORK DUAL MARKET NDAY N EWs 
POPULATION 463,400 

: i t 
EFFECTIVE BUYING INCOME $874,700,000 { °"® "ewSPaPer, one tow cos covers 


TOTAL RETAIL SALES $556,092,000 DUAL MARKET 
SU N DAY NEWS vet tnd vllonntie eens York 


NEW YORK OFFICE: 


45 West 45th Street 
$M 5/10/59 Telephone JUdson 2-4354 


Ae The “SM” symbols mark or iginal, exclu- 
PENNA. RETAIL SALES— M ESTIMATES, 1958 sive estimates by SALES MA\ AGEMENT. 
Per | Eating & 
COUNTIES % Hsid. | Buying ndex Drink. 
Power 


Gas 
Retail Food | Places . | Apparel Stations 
Sales ($000) | ($000) ($000) 


3,300 | .0551 27,107 9,818 
: 16,557 
3,312 | . 15,777 
7,829) 
3,847 | . 35,598 
3,561 
5,326 
_— 


16,746 
12,148 
9,792 
7,460 
11,026 


8,777 
5,315 


Fat Sala’a r 154,132 
Abington Township. . i d d 4,892 


Cheltenham 
Township d p 3,740 


6,313 
4,378 
7,428 


8,449 
Lower Merion 


Township... . 
Norristown. . . 
Pottstown........ 
Souderton.......... " .0081 -0051 

Montour... .. m -0058 3,357 -0065 


il Standard in B and F Potential (A) ) Metropolitan County Areas. t Before using these figures read foreword, page 13 


Do You HIT or MISS The Scranton Market? ... 


“City Zone Coverage” Misses Nearly HALF The Metropolitan Area 


of the Population lives OUTSIDE the City Zone if You’re Looking For More 
of Food Sales are made OUTSIDE the City Zone \ sie 
of Effective Buying Income is OUTSIDE the City Zone Sales in The Scranton Market— 


of Gasoline Sales are made OUTSIDE the City Zone You Need THE SCRANTONIAN- 
of Drug Sales are made OUTSIDE the City Zone 


of Auto Sales are made OUTSIDE the City Zone TRIBUNE for that PLUS BUSINESS 
Get The Complete Advertising Picture in All Scranton Newspapers 


The Scranton Tribune -y THE SCRANTONIAN sunoay 


GILMAN, NICOLL & RUTHMAN, National Representatives 


MAY 10, 1959 


The FACTS . . . and i. e., ONLY the FACTS 


on Strength of Newspaper Coverage in the 


Allentown-Bethlehem-EASTON Standard Metropolitan Area 


3rd Largest in Pennsylvania, sometimes referred to as: Lehigh Valley Market 


Only the Easton Express has effective, depth Therefore, for complete coverage of Pennsyl- 
coverage of the Easton and Wilson, Pa. and vania’s 3rd Largest Metropolitan Area the 
Phillipsburg, N. J. multiple city trading mar- Easton Express is a MUST to be included 
ket ... the Eastern Portion of this Standard on every newspaper schedule. Total A-B-C 
Metropolitan Area. Circulation 46,785. 


EASTON EXPRESS 


EASTON, PA. 
ALL THE FACTS from any Kelly-Smith Company office 


' = ‘The “SM” symbols mark original, exclu- 
PENNA. sive estimates by SALES MANAGEMENT. 


COUNTIES o Hsid. | Buying | | Index Drink. | General 
CITIES | Power | Quality | of Sales ood Mase. Drugs 

continued) $000) | U.S.A. Index Index | Activity ($000) ($000) 

Northampton 216,077 | . 109 | 102 | 26,028 13,311 6,787 


2 a Bethlehem 81,607 | .0406 0446 | 104 , 6,341 } 6: 4,622 3,436 
Easton-Wilson (Pa | 


Phillipsburg (N. J 104,692 6 0429 116 


Gas 
Stations 
($000) 


| 15,228 7,549 
AEaston | .036 0265 | 130 508) 3, 3, : 8,953) 3,481 
Northumberland * t 0634 | 86 17,682 
Mount Carmel ¢ 0061 | 82 ‘ ,87 p 932 
Shamokin 25,7 .0004 104 | ’ ‘ 3, ° 3,595 
Sunbury ! 0104 | 121 7 ,074| 7,026 
Perry , . d 0108 P 3,219 


Philadelphia 337 ,054) 


APhiladelphia ,72 3 627,734 , ‘ 150,729) 337,054 
Pike . d | J | 1,600 450, 620 
Potter y : } | 3,361) 1,330 4,000 


Schuytkill , 0765 28,099 


Mahanoy City I 0051 0050 j 3, : 221 505 
Pottaville 0211 0152 
Shenandoa 0075 0072 
Tamaqua 0067 0065 
Snyder x .0116 -0105 
Somerset x .0299 | .0340 
erset 0100 0055 


Sullivan , -0018 2,421 -0023 
Susquehanna , -0132 3,279 0139 | , | 410 


Tioga 30,840 | .0154 | 2,965 | .o169 ; ,573| ; ; 723 


! Bethlehem is in Lehigh and Northampton counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


$4.93 


e a cost lower than any other MINIMUM 


is the market where community weekly and most U. S. Dailies MILLINE 


the money is—a 


$500,000,000.00 = nih re ee RATES pe 


SAVE ON 
UPPER DARBY NEWS Cee COR 
RETAIL SALES MARKET sncdbetenston GERMANTOWN COURIER : eee Mc Fi 3 Pa ae 35 
. ° ; TOTAL 52 ny apers 
with its own weekly . 
newspapers! — pry dy So PER FAMILY EFFECTIVE BUYING INCOME 


Lower Merion Twp. (Main Line $8,470.00) 
Philadelphia Suburban = —J UPPER DARBY TWP. (East Delaware County $8,110.00) 


GERMANTOWN J 
Newspapers, Inc. aa Se 
311 E. Lanhcaster Ave 
Ardmore, Penna. General Advertising Representative RALPH R. MULLIGAN sae Oe ow 
*ABC CIRCULATION AVERAGE NET PAID 6 MONTHS ENDING SEPT. 30, 1958 


SALES MANAGEMENT 


In Philadelphia nearly everybody reads The Bulletin 


The Evening and Sunday Bulletin, Philadelphia 


ADVERTISING Orrices: Philadelphia * New York * Chicago 
REPRESENTATIVES: Sawyer Ferguson Walker Company in Detroit * Atlanta * Los Angeles * San Francisco 
FLormwa Resorts: The Leonard Company * Miami Beach 


1959 


PENNA. NUMBER OF OUTLETS 


Cont. from page 598 | = _| = 
cay comy | & | 88] B iSBISS 


L-B-H 
Drugs 


Stroudsburg 
Sunbury 


Swissvale 
Tamaqua 
Tarentum 
Titusville 
Turtle Creek 
Uniontown 
Upper Darby | | yes . 

Township . | } } ae ye A 314) 211 
Vandergrift | 


Nes 


The “SM” symbols mark i, exciu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES , Held. index 
CITIES Retail of Sales 
continued) Sales Activity 


Per oe 
Drink. Auto- 

Food Places motive | Station one 
($000) | ($000) ($000) ($000) 
Union y , | 3,107 |. 67 5} 4,068) 386 
Venango y , 3,016 . 75 ‘ 8,253 1,466 
Franklin 9,2 6 J 157 ,047) \d 3,001 604 
Ou City-Pranklin | p 129 A 5 7 6,197 a 1,390 
il City 26,013 O11 g ’ 3,196 786 
Warren 56 032 ° y ° 6,514 1,028 
Warren 41,470 . O17 3,919 8 775 


Washington 213,198 P ° 40,180 5,275 
Canonsburg 22,551 0112 , ; 5,725 
Charleroi 29,663 A -008% x é 5, 860) 
Donora 11,873 F d d 2,884 
Monongahela 15,415 ° a d 2,780 
Washington 62 , 965 ‘ e 4 9,001 

Wayne 23,631 ’ d 3,591 
Honesdale 13,419 p - 0042 3,241 

Westmoreland 311, 164 ° ‘ 53, 205) 
Arnold 12,001 ‘ 1,273 
Greensburg- 

South Greensburg- 
Southwet Greensburg 60,111 J 11,949 2,843 
Greensburg 57,212 ; ; 10,870 2,449 
Irwin 24,793 0123 é x 6,825 2,136 
Jeannette 24,796 01 d 3,740 1,556 1,788 
Latrobe 23,275 d d 3 3,621 1,441 2,470 
Monessen 20,591 ° | ° ’ 5 3,164 738 854 
New Kensington P 
Arnold 52,851 . d A 9,128 2,148 2,041 
New Kensington 40,850 .020% d \ 7,855 1,408 1,474 
Vandergrift 14,500 007: , 3,226 974 539 


York 259,754 A é ° 46,606, 18,699) 17,836 
Hanover 49,448 P 01 12,313 7,134 2,166 5,01 
AYork 128,171 ‘ } ‘ 22,532) ¢ 25,245 8,218 4,621 


Wyoming 19,741 J 4 3,889 1,904 0 


Total Above Cities 9,216,450 : . E 1,681,010 8,280], 400, 441 451,199} 371,430 


State Total 


? my 7 : | 
12,399,271 . ‘ 873, 308\1 .911 ,032 5 679,819|2,003,727 810,848 


METRO. AREAS iL SAL TIMATES, 1958 


Allentown-Bethiehem- 
Easton 562,387 | . | 4,267 | .2745 138,871] 36,792 33,428} 85,902) 39,681 15,031 
Altoona 138,004 | . 3,452 | 0703 40,371} 7,335 8,578| 24,434] 11,189 3,467 
Erie 269,045 | . 3,871 | .1398 69,089) 16,599 14,619} 51,462) 18,692 7,067 
Harrisburg 400,130 | . 4,009 | .1990 87,528] 29,957 20,743) 77,922, 31,762) 12,977 
Johnstown 261,404 | 3,348 | 1391 69,903] 14,766 11,120] 44,896) 21,775) 5,290 
Lancaster 296,338 | . 4.246 | .1812 64,914) 15,768 15,599] 55,231] 21,516 6,407 
ALebanon 101,120 | . 4,144 | 0478 24,813] 4,829 5,882) 28,027, 8,130 1,941 
\New Castle 106,372 | . 3,442 | .0589 31,586] 6,418 8,347; 17,176} 9,242 2,996 
1A Philadelphia 5,088,782 | 2. 4.011 | 2.6834 1,268,301| 428,575 266,106} 763,799 281,735 155,488 
Pittsburgh 2,746;908 | 1. 3,970 | 1.4111 806,801} 190,078 155,442) 435,242 180,259 90,439 
Reading 301,088 | . 3,731 | .1621 80,404] 21,069 17,738} 52,700] 18,905) 6,803 
Seraston 241,690 | . 1278 70,385| 17,326 15,930 34,226] 13,908) 6,320 
Witkes-Barre- : 
Hazleton 331,510 | . .18%0 37,012) 21,901 20,416} 50,614, 20,652 7,484 
Williamsport 103,303 | . 0551 | 27,107} 5,980 ’ 5,308} 18,111 9,818; «5, 2,451 
York 259,754 | . 1271 55,858, 14,043 17,871} 46,608] 18,699 4,871 


mona a | | | | 


| 
- | 
T tal Above Areas.....[11,178,018 | 5.5667 | L | 2,932,641] 830 434|1,742,043| 771,228] 617,12211,784,348 705,931! 542,248 329,082 


1 Includes Camden, N. J, SM Standard (4) and Potential (4) Metropolitan County Areas. 
*Not available © SM, 1959. fore using these figures read foreword, page 13. 


618 SALES MANAGEMENT 


Get your share of Rhode Island’s 100,000-plus 


You can reach 98 % a ua : : 
iy Ges Seats cues: Bonus Market” now. Effective Buying Income per 


ket with one low-cost e : . 
Saas Wiieaitantiiohs tae. household: an impressive $5756. 
and-only daily, the 


Average Sales Per Household Rhode Island Woonsocket % Lead 
Total Retail $3,917 $4,400 12% 

WOONSOCKET Food 985 1,363 37 % 
CALL Apparel 310 427 37% 


COVERS RHODE ISLAND'S PLUS MARKET Furn.-HH.-Appl. 176 211 20% 
Representatives: Automotive 622 11% 
ma Lum.-Bldg.-Hdwre. 214 21% 


WWON, WWON.-FM 


(Other New England States: Connecticutt, Maine, The “SM” symbols mark original exctu- 
R H .e] 7] E iS L a N D “Massachusetts, New Hampshire, Vermont.) sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS NUMBER OF OUTLETS 
Map, page 622 SBIR Rte nr a2 init 1 


EEE {all ead 


80) 18 


. 
7 
23 


; “Providence. | 81. a} ant) 7 
35 | 


EFFECTIVE 
BUYING INCOME— @%iaJ 


ESTIMATES, 1958 


COUNTIES Cash Income Breakdown of Households 


CITIES House- In- | In- 
come | come} $0-2,499 $4,000-6,999 | $7,000-9,980 
Per | Per | Per | % % A 0 o 
Hsid. | C.S.U.| Hsid. |Hsids. Inc. | Hsids. Inc, | Hsids. Inc, | Hsids. Inc, 


6,260| 5,813| 5,876] 17.0 4.8 | 22.6 12.6 | 38.8 36.3 | 13.0 18.4 
5,899) 5,433) 5,450] 18.1 5.2 | 23.7 14.3 | 39.8 40.0 | 11.9 18.3 
treeeee ‘ ’ 5,939} 5,700) 5,613] 16.3 4.5 | 22.6 13.2 | 41.4 40.4 | 13.1 19.6 
Warwick. . ‘ : é 102,678) . . 6,040) 5,768) 5,721) 15.7 4.3 | 21.7 12.8 | 42.0 40.2 13.6 19.9 
West Warwick 5 d . 31,099} .0101; 1,517) 5,654 7 ° . e ° ° a ‘ ° 
Newport... .. ‘ | . ° 132,584; .0431/ 1,814) 7,000) 4,277) 6,382] 19.5 5.6 | 22.3 13.6 | 38.1 40.0 | 12.7 19.7 
Newport. . . ‘ ‘ . ls 85,559] .0278) 1,945) 7,996! 4,215) 5,732) 15.3 4.1 | 20.4 11.7 | 42.8 41.0) 14.4 21.1 


*Not available © SM, 1959. Before using these figures read foreword, page 13. 


You're Selling Rhode Island's Richest Market 
When You Use the ONE Newspaper Its Families Read 


The Daily News—Newport County’s only daily—places 88% of its 
RHODE ISLAND’S RICHEST MARKET circulation in the city zone—which packages 69% of the county’s 

Family Income population, 74% of the income aa 70% of the retail sales. If 
you're not in the Daily News, you're missing the real Newport 


$7,090 county) $7,996 icity market. 
$132,584,000 Income Steady Year Round Market ¢ Plus Thousands of Navy Personnel 


e Famed Summer Resort Market 
$63,852,000 Sales 


A LEADING NEW ENGLAND The Newport Daily News 


HIGH-SPOT CITY Largest Circulation in Represented by 
Southern Rhode Island The Julius Mathews Special Agency, Inc. 
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Pawtucket-Central Falls, 
IN WHERE 


RHODE PROVIDENCE # R.I.’s 2nd Largest Market 
ISLAND LEAVES 
Offers You 


$117,101,000 Total Retail Sales 
$193,008,000 Eff. Buying Income 


(SM ‘59 Survey) 
Send for Complete Market Data Now! 


‘papal space by ahs rey Pavneet ii t k t rot Represented 
imes coverage of Pawtucket-Central Falis if Nationally by 
is 4 times greater than any other daily, 7 a uc 4 MPs GILMAN, 
times greater than any other evening news 


. T NICOLL 
ont PAWTUCKET, RHODE ISLAND | 2/OMr 


SH, POPULATION EFFECTIVE _ _@? The “SM” symbols mark original, exclu- 
) ESTIMATES, 1/1/88 BUYING INCOME— EST/MATES, 1958 sive estimates by SALES MANAGEMENT. 


- | income Breakdown of Households 


RHODE ISL. 
Con- 7 


COUNTIES | sumer | | 
CITIES | House-| Spend-| Urban | In- 


continued Total % holds | ing | Pop. ie. | bey $0-2,499 $2,500-3,089 $4,000-6,908 $7,000-9,999 |$10,000& over 
thou- of thou- | Units | (thou- | Per | Per | Per | Per | % &% % % 


‘0 0 
sands) | U.S.A. | sands) |(thous.)| sands) | U.S.A. | Capita) Hid. J's. . |Hsids. Ine. Hid. a. Hels kA inc. | Hslds. inc. | Hsids. Inc. 


Providence .8| .3372 176.6| 202.5; 533.4) 1,048,510; .3409) 1, ’ 19.2 5.5 | 22.9 13.9 39.2 39.8 | | 12.3 18.9| 6.4 21.9 
Central Falls ) 0141 po 8.2 ‘ 727] .0129) 1, . , ‘ 17.9 5.5 | 26.2 17.2 | 40.8 44.9/ 11.0 18.4 4.1 14.0 
ranston 2 0355} 16.7| 18.8 9,341] .0356| 1, ‘ 079] 15.6 4.0] 19.0 10.3 | 41.6 37.6] 15.1 20.7] 8.7 
Kast Providence 0229 11.6 720) . y . - + . ° | . * 1 
Pawtucked-Central | 
Falls It 7) 0622 7 8 008 FF e | } 
APawtucket 0481 6 2 53,2 d if ’ , , 16.9 4.8 | 22. 3.6 | 41.8 42.0 | 13.0 . 5.8 
AProvidence 23 1317] 68.3 5. r ‘ : 7 5,414] 19.8 5.7 | 23.1 14.0 | 38.5 39.1 | 11.9 18. 6.7 
Woonsocket 51.3) .0293) 1 17.1] ’ i ‘ 5,317] 18.7 5.4| 23.5 14.5 | 39.9 41.3 12.2 19. 5.7 
Washington . .0338| , 24.0) 16.1 i ¢ | 5,015] 24.56 7.5 | 21.56 14.1 | 37.6 41.2 | 11.3 a 5.2 
Westerly } 0075} } 4.1] 1195}. 4,961] 25.1 7.8 | 24.7 16.4 | 33.9 37.5 | 10.9 18. 5.4 


| 


- | 
Total Above Cities 641,2| 3666) 2) 204 _ 1,154,107| 3753) 198] 5,657] 5,501] 18.1 5.1 | 22.5 13.4 | 40.1 40.1 | 12.7 19.3] 6.6 


State Total 842.8} .4819 9} 294. 7| 709.3] 1,496,666 .4866| 1,776) 6,062) 5,079| 5,428] 19.2 5.8 | 22.7 13.7 | 39.3 39.9 | 12.4 19.0 6.4 
POPULATION “gu™m & 
ESTIMATES, 1/1/59 Oi 


POPULATION 
ESTIMATES, 1968 JM ESTIMATES, 1 ‘A ‘59 @): ESTIMATES, 1958 


| Con- | meer seo" “i: 
sumer 


Total | % | hold | ing | Pop. Total | % | hold | ing | Pop. Net % | Per 
thou- | of thou- | Units | (thou- | Dollars | (thou- of (thou- | Units | (thou- | Dollars of | Cap-|H’se- 


sands) U.S.A.) sands) | (thous.)| sands) (000) |U.S.A.| | sands) ae sands) |( thous.)| sands) a) U.S.A.| tte a 


comer | om 
House- Spend-| Urban | | House-| Spend-| Urban | 


Providence- | Total Above pam 710. . 4063) 212. 0} 239. “2 647.2] 1,261,665 .4102|1, 1.7788, 951 
Pawtucket 710.6) .4063, 212.0) 239.7, 646.5) 1,261,665) .4102|1,775|5,951 || 


*Not available Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © 9 


WESTERLY business is “BIGGER” than the state 


Besides lucrative, high-income Southern Rhode Island, Westerly serves 


CITY/STATE INDEX 
OF SALES ACTIVITY 
Total Retail Sales 50% bonus of high-income shoppers. 
Food . 
Gen’! Merchandise 


AIS ey Appl. WESTERLY IS. A. TWO-COUNTY. —. TWO-STATE. MARKET 
utomotive 


Drug iJ The WESTERLY SUN Westerly, Rhode Island 


Represented by The Julius Mathews Special Agency, Inc. 
SALES MANAGEMENT 


the Eastern Connecticut community. Thus, Westerly delivers an extra 


“Ten years 


of hard labor!” Hard labor to corner the top studios’ best feature films. Hard labor 
to create provocative, headline-making local programming. Hard labor to present 


more news more dynamically. Yes, ten years of hard labor have made WJAR-TV 
far-and-away the number one station in ‘10th Anniversary of CHANNEL 10 


the PROVIDENCE MARKET. Now, on WJ AR. TV 

its tenth anniversary, WJ AR-TV looks for- x 

ward happily to serving another sentence. Cock-of-the-walk in the PROVIDENCE MARKET 
NBC - ABC : Represented by Edward Petry & Co., Inc. 


MAY 10, 


: 
22S Se RR eee RRR RRS EPR ERR RRR RR RRR RRR RRR RRR RRR ERR RRR RRR ER RE RRR ERE EE EE ee ee 


PROVIDENCE 


Pawtucket 05> 


A ee te +E ee nn 
™ 


A 
East Prowgence 


Provence 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Counties and cities on this mop 
ere charted in proportion to net 
Effective Buying Income: Scale, 
0109 sq. in. equals $1 million 
Cranston 

Cities shown are those hoving 
net Effective Buying Income of 
$15 million and over 


Sawnck 


Westerly 


; wap? SM The “SM” symbols mark exclu- 
RHODE ISL. RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES GEMENT. 


rr: Per Eating & 
COUNTIES % Hsid. | Buying Index Drink. Auto- Gas Bidg. 
CITIES Retail Power wality | of Sales | Food Places . | Appare’ Appl. motive | Stations -— 
(continued) .S.A.| Sales ndex | Activity | ($000) | ($000) ($000) | ($000) ($000) 


Bristol bnéoseee - 2,852 70 9,336 1,486 3,867 2,009 1,388 
Bristol. ‘ ¢ 64 3, 254 611 533 714 563 
96 
3 


Ge edbscebocs ss f d 3,685 28,133 7,277) 17,403 4,021 
Warwick......... é 7 17,774 4,363 8,522 2,057 
West Warwick = P d 140 7,107 1,810 5,804 1,479 

Newport........ d 3,415 é 76 18,415) 6,541 9,387 2,755 
Newport.......... ’ J 83 9,519) 3,306 6,287 1,754 

Providenes.......... ‘ 4,079 106 171,011} 61,680 28,035 
Central Falls........ d ‘ 37 4,742 1,340 224 256 
Cronston.......... A 4 ° 65 15,042) 2,849 9,696 3,097 
ast Providence. ... y ‘ ° 119 19,944 1,966 2,373 
Pavwtuckd- 
Central Falla....... ‘ d 94 29,706 8,461 20,701 5,867 
APawtucket....... - 053 . 110 24,964 7,121 20,477 
AProvidence....... Q d ° 143 67,293} 27,108 56,527 
Woonsocket. . . R d 115 20,993) 4,388 10,640 

Washington..... . A 89 16,260 4,519 7,636) 
Westerly A é 195 7,830 1,516 3,651 


Total Above Cities... ‘ ° 112 188,402 56,378 132,272 


State Total......... ° ° 3,917 4841 100 243, 154) 70,503 153,644 


METRO. AREA RETAIL saces— GUD ESTIMATES, 1958 


Providence-Pawtucket t y 3,977 | .4122 101 103 208,479) 60,443) 111,001 37,476| 136,621 41,617| 33,444 


Total Above Area......] 84 d 3,977 4122 101 103 208, 479| 60,443] 111,001 37,476}. 136,621 41,617; 33,444 
SM) Standard (4)’and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
622 SALES MANAGEMENT 


oe 


‘millio 


You can now cover one of the nation’s top 
three test markets (and the Number One test 
market in New England!) thoroughly and more 
economically than ever with The Providence 
Journal-Bulletin. New Journal-Bulletin package 
plans—explained at right—make it easy. 

And you'll like what The Providence Journal- 
Bulletin delivers. This one medium is the strong- 
est selling force throughout New England’s sec- 
ond largest market . . . a million-plus interstate 
population center where buying power is BIG... 
bigger than ever, as Sales Management shows. 

In ABC Providence alone, The Journal-Bul- 
letin gives you 100%-plus coverage of over 500,- 
000. In the CITY-STATE area, you get more 
than 80% coverage. 

Isolated from other major markets . . . repre- 
sentative and well-balanced between urban and 
suburban . . . cosmopolitan in composition . . . the 
bustling Providence market offers you the ideal 
testing grounds for new products, new packaging, 
or sales promotion ideas. 


wspaper ... 
and more prospects! 


New Journal-Bulletin Package Plans 


Low Cost Gravure Opportuni 
This Week Magazine or locally 
adapted for Journal-Bulletin combination, biack and white, af 
$.44 a line, using same copy. (Min. b&w size to be at least 
equal to the gravure, and combination to be completed in same 
calendar week.) We make pilates, no charge. Ask about it. 


ty—Your gravure advertising in 
-edited Rhode isiander may be 


Job-tallored Combinations—You have a choice of combinations 
to fit your campaign program and budget: 

Combination :* Circulation Line Rate 
Morning and evening 62 
Sunday Journal 
Sunday and Morning 70 
Sunday and Evening 8 
Sunday, Morning, Evening $1.04 

(ABC circulation, March 31, 1958) 


*Daily copy may run morning and evening or evening and morn- 
ing. Sunday and daily combinations may start preceding Sat- 
urday A.M., to be completed with Tuesday P.M. editions. Holl- 
day Journal not solid in combination. 


Write for full market data or Package Plan information 
to Frank S. Rook, Manager, General Advertising, The 
Providence Journal-Bulletin, Providence 2, Rhode Island. 
Or your nearest Ward-Griffith office. 


PROVIDENCE JOURNAL-BULLETIN 


Represented Nationally by Ward-Griffith Co., Inc., New York, Boston, Detroit, Chicago, 
Philadelphia, San Francisco, Atlanta, Miami, Charlotte, Portland, Ore. 


MAY 10, 1959 


WHEN YOU THINK OF SOUTH CAROLINA — THINK OF CHARLESTON FIRST! 
VY 


In every Sales Category OVER 13 
of South Carolina’s Sales Are 


Made in CHARLESTON and 
its 18 County Market Area! 


CHARLESTON 


pecker (00/11/01 'N"NING POST)” Me 
of this big area! os eagmaere. NEWS and COURIER Sunday Ganitions 
ABC—Sept. 30, 1958 


Represented By The John Budd Co. 


ec, Ye ~ (Other South Atlantic States: Delaware, District of Columbia, The “SM” symbols ipinal exclu- 
SOUTH Cc a RO L I N A =" Florida, Georgia, Maryland, North Carolina, Virginia, West Virginia.) sive estimates by SALES WAHAGEMENT. 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 628 


L-B-H 
Drugs 


leas 
a8 H 


| | | ” 1) 12) 
Greenville . | | | ae am 0 15 


Kershaw . | eal 7 
Charleston ' | 134) 80) . 12 
Chester.....| 7. | | 22) 13) Newberry... Newberry. . . 12 
Richland | 999. 1/1, 188 | Orangeburg... ; - 31 
Horry . 185, 


a 
nae 


42 
28 
45, 13 
178) 137) w Re 16 


8 

4 

4 

7, 7 
5 CS 
3 C4 
7 «5 
wo 9 
Ww 7 
21} 22 
“ 

4 
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@ POPULATION EFFECTIVE SM 
p ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1958 


Con- | | 
COUNTIES sumer | } | Cash 
CITIES House- Spend-) Urban ine | in- 
Total % holds | ing Pop. Met | & come | come} $0-2, a < om x $4,000-6,999 $10,000 over 
(thou- | of | (thou- | Units | (thou-| Dollars of | Per | Per | Por | Per %|% % y % % 
sands) | U.S.A. | sands) (theus.)| sends) (e08) U.S.A. | | Capita Heid. C.8.U.) Heid. Hsids. - “ine. | Hale Inc. | Hsids. Inc. Hsids. Inc. 


Income Breakdown of Households 


Abbeville 22.21 .0127| : 6.6) 5.5) 24,809 0081 | 1,118) 4, 430, 3,789) 3,612] 42.3 17.8 | 25.5 22.8 | 23.7 35.3 . . 2.3 10.1 
Aiken 80.1) .0458) ‘ -7| 22.6] 117,317) .0381) 1,465) 5,482) 4,950) 4, 27.7 8.5 | 29.2 19.0 | 21.1 23.1 . . 7.2 25.0 

Aiken : 0068 K 5) 22,723} .0074| 1,909) 5,980 5,436] 16.7 é : 29.8 17.7 | 26.4 : ’ ° 6.5 20.4 
Allendale.......... . o } . . 12,046 3,170 70.3 45.1 | 18.9 25.8 8.5 . < ° . 5.0 


Anderson ly d . . ‘ d | 4,568) 4,150) 33.1 12.5 | 29.3 23.6 | 27.9 d s x 0 12.7 

Anderson -O118 { 2) 31, 0103) 4,869 28.9 9.9 | 30.2 21.9 | 28.2 34. : é 8 19.3 
Bamberg s ‘ | , é Sf é d 3,487) 3,032) 59.6 32.6 | 23.2 26.9 | 13.1 i J 7.0 
Barnwell ms R A |i 134). | 2,899) 2, 67.9 42.1 | 20.8 27.4); 8.2 6 f . ‘ 5.1 


Beaufort. . . 4 7.1 m . , A 4,681) 2, 61.6 32.7 | 18.8 21.2) 13.6 26. : R 8 8.6 
Berkeley OS 7.1 8) ‘ ; 3,518 58.5 32.1 | 24.5 28.5 12.8 24. . ; 0 5.1 
Calhoun 8. 3.3 . ‘ : ’ ’ 64.5 38.1 | 21.6 27.1 | 10.6 22. 2.3 7. 0 6.1 


Charleston 9} .1160) . . t : i ‘ 30.7 15.2 | 24.1 19.6 | 25.8 35. 6.8 14. 6 15.8 
ACharleston 21.5} 27. ‘ ‘300 1, “44i| 4,812| 3, 42.2 16.0 | 23.5 18.9 | 22.9 30.9| 6.9 14. 5 20.1 
Cherokee P,P . : ’ t -0135) 1,015) 4,208) 3, ,610} 38.1 16.0 | 30.2 26.9/| 24.3 36.4| 6.4 12. 0 8.4 
Gaffney 0056} 9 8. 3, .0045| 1,422} 4,806! 3, ,173] 30.9 11.2 | 28.8 22.2 | 20.4 38.0] 7.6 14. 3 13.7 
Chester . a 1 ; 1 | 0118 | 1,089) 4,464) 4,062 28.9 15.3 | 25.7 21.5 | 26.3 36.4) 7.2 16. 9 12.4 
Chester | 004: 2.2) a ,210| .0033) 1,343| 4,641] 4,084| 4,162} 35.6 13.0 | 26.2 20.3 | 26.8 34.6| 7.2 14. 2 17.9 


Chesterfleld .6} 0204) 1 0) , ° 0087; 843) 3,708) 3,335 66.6 28.8 | 25.7 27.8/| 12.1 21. 3.3 9. 3 12.5 
Clarendon */_ } : ; . 0074) 703) 3,429) 3,143] 2,610] 62.9 36.5 | 24.1 29.7| 9.3 19.5/ 2.4 7. 3 6.8 
Colleton 2. R ; " .0078| 835| 3,360) 3,133 59.7 33.4 | 24.5 29.1| 12.4 24.8/ 2.2 6. 2 6.1 
Walterboro. ; 0} 00% ‘ | ,0022) 1,148) 4,052 seu 491} 48.4 21.0 | 25.7 23.7 | 18.3 28.3) 4.2 9. 4 17.1 


Oarlington ‘ ‘ 12.6) 13.9 ° | .0165) 958) 4,014) 3,639) ° 4 | 26.3 24.2 | 19.9 31.8) 5.0 ° 2.2 10.6 
_ Hartaville.. , : 1.8 2.4 , 63 -0081| 1,376) 5,350) 4,013) 4,52 : -1 | 22.1 15.7 | 30.2 36.0/| 9.8 ° 4.9 19.4 


SM Standard (4) and Potential (A) Metropolitan County Areas, Before using these figures read foreword, e 13, 
*Not available c cM 4 


624 SALES MANAGEMENT 


Asheville, North Carolina and Greenville, South Carolina Now Offer You The 


CAR 


WHERE A MILLION CUSTOMERS SPEND OVER $800,000,000.* 


Now made one advertising-merchandising market by 
The Asheville (N.C.) Citizen & Times and The Greenville 
(S.C.) News & Piedmont, under one ownership, to give you 


the CAROLINAS SUPERMARKET. 


*CAROLINAS SUPERMARKET DATA 


POPULATION 1,019,300 
INCOMES $ 1,233,016,000. 
RETAIL SALES $ 813,411,000. 
FOOD SALES $ 201,248,000. 


Data from SALES MANAGEMENT SURVEY OF BUYING POWER, 
May 10, 1959 


THE PEACE NEWSPAPERS 
Buy Now With One Order, One Invoice, 
ammeieineeer ied §=§6THE ASHEVILLE CITIZEN & TIMES 


feabateacmmeemmms THE GREENVILLE NEWS & PIEDMONT 


Sunday 162,333 


Write, Wire, Phone for Detailed Information . . . WARD-GRIFFITH cO., INC. National Representatives 


S. CAROLINA 


COUNTIES | ‘asl “ Income Breakdown of Households 
CITIES House-| Spend-| Urban | 
(continued) Total % holds | ing Pop. Net % | } } cae $2, 500-3, 999 | 4, 000-6, 999 | $7, 000-9, 999 | |$10,0004 over 


BM POPULATION a a 
BYD estimates, 1/1/59 BUYING INCOME— oH 


Con- | 


ESTIMATES, 1958 


(thou- of (thou- | Units | (thou- | Dollars of Per | Per | 
sands) | U.S.A. a sands) (000) — = Heald. | C8.U. Held. Hsids. inc. | Holds. ine, | “Hslds. inc. Hsids. Inc. | Hsids, inc. 


— a | 


30.9) 0176) 6.7 7. 6 5.3 ’ | ta} a 3, 821 3, "3,360 3,028) 50. -3 | 29.5 31. 4 | 16.1 27.1) 3.2 x 1.6 7.6 
24.1; .0138) 5.6) 6.6 3.5 906) 3,897) 3,307| 3,029) 54. 3 | 26.0 27.6 | 14.0 25.0| 3.5 4) 2.1 10.7 
} | | | | | | | | 
Edgefield... . 15.5) .0089) 3.7) 3.9) 2.5 ar | x 3,582) 3,166] 52. 4 | 24.6 26.1 | 16.8 . 3.4 x 2.3 11.9 
Fairfield... . 20.2; .0115) 4.8 5.4) 5.6 d | | 3,720) 3,306) 3,057) 48. .2| 29.1 30.6 | 17.7 . 3.4 
Florence... . 88.6) 0507) -1) 23.2) 34.2 ° | 3,973) 3,614) 3,338) 47. e 4 26.5 | 18.9 y 4.6 
Florence . 28.8) .0165 4) (10.1 7 & | 1,300) 4,458) 3,708) 3,851] 39. ‘ 8 22.0 | 24.1 3: 6.7 
| | j | 
Georgetown 35.4] . 8.2 . ‘ ; - 3,986] 3,696) 3,487] 43. 8 | 29.6 27.3 | 19.6 30.4] 5.1 
Georgetown wed , .f 2 P . 4,217) 
Greenville oO}. ; ’ F : x , 5, 290) 
Brandon Judson ‘ y d 3.3) -6) J P a 4,800) 
AGreenville t | . 7. ‘ “ | 1,809) 6,238 
1Greer.. . 5.4] 0037 , oa * 4 -0030| 1,451| 5,462 
Greenwood o . . . b ° ° 5,238| 
Greenwood , 008% ‘ 1) A : 5, 683) 


| 
Hampton . J . . ¢ 3,084 
Horry A j ' R . 4,173) 
Conway d ; 2. .0083| 1,267) 5,069) ; 
Myrtle Beach : , E P |} 1,280) 4,388) 3,68 
Jasper ; d . . ° | 3,285 


Kershaw ‘ ‘ 5) 5 : | « | | 3,919 
Camden 9. J J 3.0 d } . 4,329) 
Lancaster id d v . ° A $ 4,879) 
Lancaster 9 005 2.8 3. 3,0: d il, 4,654) 
Laurens . 02 ° 4.0 ° 952). | 1,168) 4,868, 
Laurens . 005! * 3. a d . 5,160 


Lee..... 0} 4 | 7 ‘ ; 14,672) . 3,100 
Lexington Fo ihe . : ' 54,794) . ; 4,151) 
McCormick J d ; 7,347) . 3,499 


Marion. ... al. . 0 12.7] + =29,988 3,749 
Marlboro. .... 2; 0167) 6.9 5) 7.2) 22,854). 3.312 


1 Greer is in Greenville and Spartanburg counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


MAY 10, 1959 


What built this building? 


@ KNOWLEDGE of good programming 
@ ACQUIRING & KEEPING good air salesmen 
@ EXPERIENCE gained through 28 years of broadcasting 


@ AWARENESS of our obligation 
to serve the public and 
to sell merchandise 


@ FLEXIBILITY of thinking 
to keep ahead of trends 


@ TRAFFIC CONTROL 
systematic and thorough 


Open our door—through 
your P.G.W. Colonel— 
and we'll open the door 


of sales for your product. RADIO o 
(You'll be keeping 5000 W " PRTERS.GuiFFiN, 
too!) OODWARD, 1x. 
good company, too 560 KC Gebiay leat eet 
NBC 


G. Richard Shafto, Exec. Vice President 
COLUMBIA, SOUTH CAROLINA W. Frank Harden, Managing Director 


TION EFFECTIVE The “SM” symbols mark exclu- 

S. CAROLINA BY ESTIMATES. 1/1/88 BUYING INCOME— @D ESTIMATES, 1958 sive estimates by SALES M EMENT. 

Con- 

COUNTIES sumer income Breshtown of Houeshelde 

CITIES Urban In- 

(continued) Pop. $0-2,498 $7,000-9,999 | $10,000& over 
(thou- Per | Per Te 


% ? % %% (J "0 
sands) Hsids. J Hsids. Inc. b> . | Hsids. Inc. | Hsids. inc. 
ueuteny on A d . . 11.2) 


Newberry ° 
Oconee . d ° ° 6.8) 
Orangeburg ° F ° ls 17. 

Orangeburg 
Pickens 


ge 


£888 


40.7 16.9 | 27.8 24.6 - < 6.6 12.7) 2.6 11.2 
35.5 13.6 | 25.9 21.1 , 6.6 13.6) 2.9 12.1 
62.2 25.7 | 23.3 24.3 . - 4.1 10.9) 1.3 5.7 
63.2 34.2 | 20.6 23.7 x ’ 3.2 9.2) 2.1 11.9 
54.7 -7| 19.5 18.0 . ‘ 6.3 14.6] 4.0 19.8 
31.0 11.9 | 32.1 26.2 . < 6.2 12.9) 2.5 10.4 


—— 


= to 


a5 


Bichiand : 30.2 ‘ 25.1 17.2 \ -1| 10.1 17.5 | 5.9 22.5 
AColumbia..... 


. d , ‘ d ; » 29.8 . 5 16.3 . ld 10.5 17.8] 6.5 24.4 

Saluda ose . J A 9) ° ¢ 58.9 m 9 29.1 A . 2.0 5.9/] 1.4 7.5 

Spartanburg a ‘ x s d 30.2 le 2 21.1 . . 8.1 15.3 | 3.8 15.7 
ASpartanburg 18.7 6 35. 9.5 16.7] 5.2 20.1 
1Greer 


Sumter : 8). : ; ’ A 4,833) 3,007) 3,263) 48.5 22. 8 27.5 ° ; 4.2 10.6) 2.3 11.1 
Sumter 25. .0143 ; , , F 4,449) 3,640) 3,777] 39. : 9 24.7 ; . 5.8 12.6) 3.3 15.2 
Union... . -7| 0176 ‘ : . ‘ ‘ : 4,347) 4,078 35.7 13. 7 24.6 . ° 6.7 14.1) 2.9 12.6 
Union ; - 0062} . 3. . 5,093) 4,074) 4,342] 29.9 . -1 21.6 . : 8.6 16.2) 4.1 16.6 
Williamsburg... -6| + .0260 , Af ‘ . 3,492) 3,146) 2, 64.6 28.7 . . 2.3 7.5) 1.2 6.5 
York , . 0518) 22.0) ° : , : ’ 5,152) 4,198 30.4 . -2 19.4 . : 9.0 17.0) 3.8 15.1 
Rock Hill -8) 0173) 7.8) 2) : : 6,273) 4,368] 5, : . 3.1 14.6 : . -1 21.1) 5.6 19.5 


Total Above Cities | - 3249} 160.1} 205.7| 849,113) .27 5,304) 4,128 32.4 -9 | 25.8 18.5 | 


9.1 16.6] 5.2 20.9 


ae ante Toe 


_| 2,376.8 — ba2.7! 005.4 901.7] 2,648,585' . ‘ 4.548) 3,809! 3, 41.1 16.4! 26.4 22.4! 22.8 32.6! 6.6 14.0! 3.2 14.6 


7m POPULATION POPULATION 4 E. B. |. 
SM ESTIMATES, 1/1/89 ESTIMATES, 1958 BYP ESTIMATES, 1/1/59 ESTIMATES, 1958 


| Con- 
sumer | 


House-| Spend-| Urban 


. Net 
(thou- | Dollars of | Cap-|H’'se- Units Dollars " 
sands) (000) U.S.A.) its | hold sands) | U.S.A.) sands) | (thous.)/ sands) (000) | U.S.A.) ita | hold 
willie = ts dT emt utay “B< rael Saainen 
Charleston -9) .1160) 65.4) 68.9) 138.5] 259,531 sc page ASpartanburg.. . 163.0 0982 42.6) 47.8) 58.0} 206,532 06721 Pe 848 
Columbia .0| .1348' 55.0) 80.8) 150.1] 310,842) .1010'1,317/5,652 | | 
Greenville. 0} .1178! 56.7, 65. 5 117.4] 299,916 .0975 1,456 .5,290|| Total Above Areas} 807.9) .4619' 209.7 263.0 464.0) 1,076, gat! .3501 1,333 5,135 
1 Greer is in Greenville and Spartanburg counties. 


Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas, © SM, 1959. 
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SALES MANAGEMENT 


of | (thou-| Units 


| 

} 
% hold ing | Pop. Net % | Per| Per 
U.S.A.) sands) (thous.) 


South Carolina’s First Market 


) Qccnceatee * CMESTERFIELO® 


( LANCASTER ° qusrenene Syogoes 


Katalin 
fs 6£0M6 LT OmN® 


COLUMBIA: ~ 


South Carolina's iA) ( one 
LARGEST CITY SY) Complete 
fe ‘Daily Coverage 


LARGEST 
The * SAte 


NEWSPAPERS 
Ulite Columbia Record 


Represented by 
eccccccccccooes FHE BRANHAM COMPANY ecoccccceseeeee 
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CHESTERFIELD 


CHESTER 


: FAIRFIELD 


FLORENCE 


% 


RETAIL SALES MAP 


PRINCIPAL CITIES County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


BAMBERG 


Counties and cities on this map 
are charted in proportion te net 
Effective Buying Income: Scale, 
0075 sq. in. equals $1 million. 


Cities shown are those having 
net Effective Buying Income of 
$15 million and over. 


r 
% 
(SRR R RRR RR RRO RR RR RR RRR RR RR RRR RR RR RR RRR Eee eee 


& Stay The “SM” symbols mark original, exclu- 
S. CAROLINA RETAIL SALES— M ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per & Furn.- Lumber- | 
COUNTIES ‘ Hsld. i index ink. House- Auto- Gas Bidg. 
CITIES p Retail uality of Sales > Appl. motive | Stations Hdwre. 
continued -S.A.| Sales ndex Activity $000) ($000 $000 ($000 $000 ($000) 


Abbeville ' 2.137 | . 66 | | | | 674 
Aiken ' ced 2,792 é 81 65 | 2,881) 

Aiken ~ 33, - ; | } d 1,134] , 918) 1,890) 
Allendale ¥ | d 2,237 d 279 647, 


Anderson J F 3,153 ¢ | | | | 6,227 | | 
Anderson | 

Bamberg 

Barnwell 


Beaufort 
Berkeley 
Calhoun 


Charleston 
AUharieston 


Cherokee 


Gaffney 


Chester 


( hester 


Chesterfield ’ F ; d " , ; ? 2,614 1,100 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
628 SALES MANAGEMENT 


WFBC-TV’S GIANT MARKET IN THE SOUTHEAST 


THE ONLY ONE THAT GIVES YOU ALL THREE . . . 
GREENVILLE, SPARTANBURG, ASHEVILLE 


“Che Giant 
of 


Southern 
Skies” 


S. CAROLINA 


COUNTIES 
CITIES 
ead (continued) 
Clarendon 
Colleton 


N. C. 
ASHEVILLE 


RETAIL SALES— @Mg 


Per 
Hsld. 
Retail 
Sales 


Only WFBC-TV, “The Giant of Southern Skies,” gives you dominant 
coverage in the three metropolitan markets of Greenville, S. C., 
Spartanburg, S. C. and Asheville, N. C. WFBC-TV’s fotal 4-state cov- 
erage area is greater than that of Miami, Jacksonville, Birmingham 
or New Orleans... 


Data from Sales 


Buying 


Management Survey of 
r, May 10, 1959 (within the 100 UV/M contour). 


POPULATION 
INCOMES 
RETAIL SALES 
HOUSEHOLDS 


CHANNEL 4 


WFBC-TV 


GREENVILLE, S. C 
NBC NETWORK 


2,946,600 


$3,584,180,000. 
$2,387,606,000. 


751,900 


Represented Nationally by 


WEED 


TELEVISION CORP. 


“The Piedmont Group” 
WFBC—Greenville 
WORD-— Spartanburg 


Radio Affiliate 


Buying | 


9 


Power 
Index 


uality 
ndex 


of Sales 
Activity 


ESTIMATES, 1958 
“Eating & 


Index General 
Mdse. 


] 
Apparel 
($000 


The 


“SVi" symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 
Appl. 

) | ($000 


Lumber- 
Gas Bldg. 
Stations | Hdwre. 
($000 


Auto- 


motive Drugs 
($000 


2,176 
2,385 


-0096 
-0087 


| 
| 


226 
1,476 


232 
938 


& Walterboro 1,476 
1,236 

501 
1,098 


Darlington 
Hartsville 

Dillon 

Dorchester. .... 


Se fee 


Edgefield 

Fairfield 

Florence 
Florence. . 


2 #488 es 
w 
2 


- 
= 
co 

enw 


sow 


eRe 3 


Georgetown 
Georgetown. .. 

Greenville 
Brandon Judson 
AGreenville 
1Greer 

Greenwood 
Greenwood 


ees 


144,776 
20,914 
33,644 
25 , 156 


= 
3& 
~ 
s 
iS 


see 
gel A 
es 


13,629 
52,687 
21,095 
15,537 

8,057 


Bee 
—~ 


Conway 


Myrtle Beach 


BZE33 


23,729 
16,741 
25,084 
18 ,366 
25 ,482 
11,150 
11,081 
39,420 


1 Greer is in Greenville and Spartanburg counties. 
SM Standard (4) and Potential roe Metropolitan County Areas. 
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= 


Sesaseee 28 


—~ so 


EERES 


2,360 
2,986 


-0196 1,136 


Before using these figures read foreword, Fat 13. 
©s 1959. 
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me Major Selling Force giX@iRRian 


WIS-TV with a new 1526’ TOWER, 
which went into service in January, 
1959, covers MORE of the South 
Carolina markets, BY FAR, than 
any other television station .. . 
plus coverage in adjoining states. 


A station of the Broadcasting Company of the South 


channel 
WIS-T 


G. Richard Shafto, Exec. Vice-Pres. 
Charles A. Batson, Managing Dir. 
Law Epps, Sales Manager 
represented nationally by 
Peters, Griffin, Woodward, Inc. 


>. | me 7), eee 


@D The “SM” symbols mark original, exclu- 
S. CAROLINA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per | Eating & Furn.- Lumber- 

COUNTIES | & | Held. Buying Index Drink. House- | Auto- Gas Bidg. 
CITIES | of | Retail Power | Quality | of Sales ood Places . | Apparel Appl. motive | Stations 

continued) U. 8. A.| Sales Index Index | Activity ($000) ($000) ($000) | ($000) ($000) 


McCormick ‘ d J -0028 
Marion ’ } « . -0122 
Mariboro ’ i ¢ ‘ 0095 
Newberry ’ i ¢ 0124 


Newberry 


41 ’ 193) 210 206 689 491 
476 1,261 1,502 4,060 1,946 

418 1,248 1,888 
1,179) ¢ 3,873 2,144 
1,116) ’ 875 


~ 


Oconee 

Orangeburg 
Orangeburg 

Pickens 


6,291 1,469 , 3,921 2,156 
14,385 2,752 8,755 5,562 
7,703 2,192 
9,376 923 


Richland 
AColumbia 
Saluda 
Spartanburg 
Spartanburg 
1 Greer 
Sumter 12,983 1,235 3,741 
Sumter 10,344 876 3,695 
Union , d J é 6,192 701 1,534 
Union 3,643 Bs ‘ 3,682 401 1,479 
Williamsburg : J d 5,852 230 996 
York ‘ d P d 14,545 2,145 2,981 
Rock Hill 31, -015! ¢ 9,025 1,086 2,061 


39,998 o 14,883 
35,997 14,672 
1,621 123) 
30,128 ° 6,160 
16,732 , 5,543 


Z2SSS nsee Serse 


- 
— 
nw 


s 


<4 
ao 


Total Above Cities. . 998 ,815 ° | . 232,931) 38,928 76,188) 
| | 


State Total. 1,742,722 ‘ ‘ é 458,223; 68,173 98 , 223) 


METRO. AREAS TIMATES, 1958 


Charleston. . .. ° | 3,411 0937 81 49,181 9,610 ’ 14,950; 13,433} 29,717) 15,946 
Columbia . : | 4,166 117 83 61,179} 11,223 ’ 16,018} 17,538) 45,163) 24,145 
Greenviile : . 2 3,596 . 1028 87 48 893 7,660 11,663; 13,522) 37,275) 19,682 
: resnammamnaen dt ‘ ° 2,698 , 30,129 4,113 ,528) 6,160 6,935; 21,213) 11,253 


Total Above Aroas.....| 736,004 | .3660 | 3,514 | .3776 | 82 | 179,382} 32.906) 97,125 48,792) 51,429] 133,388) 70,926 


1 Greer is in Greenville and anion counties. Before using these figures read foreword, 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas, a 
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NEBRASKA 


PROGRAMMING FOR ADULTS OF ALL AGES 


PEOPLES BROADCASTING CORPORATION 
Yankton, South Dakota Represented by Katz 


WNAX-570 CBS RADIO 


WNAX-570 
IST IN 
BIG AGGIE LAND 


NCS #2 rates Big Aggie Land as the nation’s 41st 
radio market. WNAX-570 gives you the broadest 
coverage in this market. 


Big Aggie Land spreads across five of the country's 
richest farming states. Total population 2,231,800. 
Radio Homes, 609,590. Retail sales $2,401,050,000. 


Recent surveys in Big Aggie Land gave WNAX-570, 
66.4% share of audience in competition with 52 
other stations. On a monthly basis, WNAX-570 
delivers 42% of the radio audience. 


One of the richest markets in the nation, created, 
defined and delivered by one medium. 


PEOPLES 

BROADCASTING CORPORATION 
WGAR, 
WRFD, 
WwtTtTM, 
WMMN, 
WNAX, 
KVTV, 


(Other West 


North Central States: 
Minnesota, i 


Missouri, Nebraska, North 


SOUTH. ‘DAKOTA — 


Dakota.) 


lowa, Kansas, 


The “SM” ates i mark origi inal exclu- - 
sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 


Map, page 632 


City County City 


County 


NUMBER OF OUTLETS 


24.7 
10.0 
16.3 
13.9 


Aberdeen..... Brown Ap 
Brookings. .. .Brookings. . . | 
Huron, ...... Beadle | 
Mitchell Davison... . .| 


, Haas | 


Sioux Falls. . 
Watertown 
Yankton 


Rapid City... 


.Pennington. . 
Minnehaha 

.Codington. . . 
Yankton. ... 


POPULATION EFFECTIVE 
ESTIMATES, 1/1/59 BUYING INCOME— 


ESTIMATES, 1958 


Con- | 
COUNTIES sumer 
CITIES House- Urban 
P. 


holds 


Spend- 
ing 
Units 
(thous.) 


Total 
(thou- 
sands) 


Per 
Hsid. 


‘op. 
(thou- 
sands) 


|g? 
i 


Led, 


Income Br of H 


‘0 ‘0 
. | Hsids. Inc. 


$10, 000& over 
Holds. 1. 


$4,000-6, 999 
To 


Hsids. -. 


$0-2,499 | $2,500-3,999 
G Gg ye oO, 


$7,000-9,999 
/ 70 g Y 
Hsids. Inc. 


Hsids. Inc. 


4.3 
22.2 
16.3 

3.6 


4,502 
5,087 
5,563 
6,561 


§ 828% 


Bon Homme 7.6 

Brookings. . 
Brookings 

RS ee ee 


Aberdeen.......... 


6,172 
5,332 
5,815 
5,310 
5,651 


= § 


41,249 


oa 
a 


8,505 
1,861 
10,048 


4,476 
4,653 
4,369 


3.0 
12.1 
7.5 


3,392 
18,034 
10,563 


Campbell 
Charles Mix. 


— 


4,240 
5,008 


| | 
| 


| } 
10.1 3.0 


15,577 


3,974 


3,362 
4, 


4,801; 4,055] 34.0 


5,192) 3.789) 3°73] 45.5 18.2 


42.5 
32.8 
28.7 
33.9 


17.4 
11.2 
9.2 
9.9 


28.0 
22.7 
21.1 
22.6 


24.4 
16.5 
14.4 
14.1 


20.1 
30.4 
34.0 
20.6 


29.1 
37.1 
38.6 
21.5 


4.8 
8.2 
9.6 
10.9 


10.9 
15.1 
16.7 
17.3 


34.4 
36.2 
39.1 
27.3 
23.5 


6.7 
7.4 
7.7 
9.5 


14.0 
14.6 
15.2 
16.9 
17.9 


13.4 
13.3 
14.3 
8.9 
7.3 


30.7 
25.7 
22.3 
25.5 
24.4 


25.3 
20.0 
17.4 
17.7 
16.0 


24.5 
25.4 
25.1 
31.7 
34.7 


34.0 
33.1 
32.8 
36.9 
38.2 


39.7 
42.7 
36.4 


15.1 
17.6 
4.2 


26.3 
26.1 
26.4 


21.6 
22.9 
21.8 


23.2 
19.7 
27.2 


31.8 
28.9 
37.7 


6.9 
8.0 
6.6 


42.6 
28.9 


19.6 
9.9 
13.0 


33.0 
26.4 
30.8 


32.2 | 19.0 
19.2 | 31.3 
25.0 | 24.2 


31.2 
37.9 
32.7 


3.2 
8.0 
7.0 


20.8 17.7 | 21.6 30.4| 7.7 


1 Armstrong County is no longer a political entity, 
having been annexed by Dewey County. 


MAY 10, 1959 


© SM, 1959. 


e 13. 
reas. 
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Before using these figures read foreword, 
SM Standard (4) and Potential (4) Metropolitan County 


PERKINS CAMPBELL 


BALBORTH 


ani 


CODINGTON 


LABRENCE 


POTTER 


PENNING TON 


HAMLIN 


BEAOLE 


JERAULO 


SANBORN 


DAVISON 


eC 00K 


Custer 


FALL RIVER 


BENNETT 
GREGORY 


CHARLES mix 


DOUGLAS 


BON HOMME 


YANKTON 


| 
RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


- 


Cities shown are those hoving 
net Effective Buying Income of 
$15 million and over. 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scole, 
0241 sq. in. equals $1 million. 


Repid City PENNINGTON 


Copyright hy 


POPULATION 
ESTIMATES, 1/1 


S. DAKOTA SM 


COUNTIES 
CITIES 
continued 


U.S.A. 


0116 
- 0085 | 


Cedington 
Watertown 
Corson 


Custer 
Davison 

Mitchell 
Day 


Deve! 
1Dewoy 
Douglas 


Edmunds 
Fall River 
Faulk 


Grant 
Gregory 
Haakon 


Hamlin 
Hand 
Hanson 


)| sands) 


14.0) 


EFFECTIVE 


Net 
Dollars 


BUYING INCOME 


SOUTH DAKOTA 


ESTIMATES, 1958 


Y% 


of 


Per 


| 


Per | 


Per 


(000) | U.S.A. | Capita) Hsld. | C.S.U.) 


31,413 
24,537 
7,969 


6,311 
31,145) 
24,929) 
15,025) 


8,450) 
5,257) 
aaa 
7,319) 
15,788 
6,625 
14,370) 
9,541 
5,228 


238 S83 2 


n= =< 


£28 


5,150 
5,334 
5,313) 


4,908) 
4,811) 
4,688) 


3,944 
4,719 
4,533 
4,419 


4,684 
4,779 
4,882) 


4,305 
4,378 
5,521 


4,636 
4,148 
6,536 


4,545 
5,101 
5,068 


Income Br 


Lect, 


of 


| $2,500-3,999 | $4,000-6,999 
GY, % | % % 
Hsids. Inc. | Hsids. Inc, 


$7,000-9,999 


%  % 
Hsids. Inc, 


$10,0004 over 
oO 


0 /0 
Hsids. Inc. 


24.5 
23.7 
23.7 


29.6 
22.9 
20.9 
29.7 


32.7 
28.9 
27.6 


29.7 
26.5 
24.9 


29.4 
30.3 
20.1 


33.9 
27.9 
26.3 


17.2 | 
15.8 | 
17.7 | 

| 
27.1 | 
15.7 
13.4 
25.2 


24.4 
22.9 
20.2 


27.1 
20.2 
17.3 


22.5 
27.9 
10.4 


28.6 
20.4 
20.0 


32.9 
35.5 
22.5 


23.0 
32.8 
36.3 
24.2 


22.1 
1.4 
28.4 


27.8 
20.9 
26.7 


23.2 
22.3 
20.4 


38.8 
39.8 
28.3 


36.1 
37.5 
39.0 
34.2 


31.9 
31.2 
36.7 


33.7 
40.3 
33.0 


35.5 
32.1 
23.1 


32.6 
27.3 
25.9 


8.6 
9.4 
7.1 


5.2 
8.5 
9.5 
5.9 


9.1 
5.6 
8.3 


4.1 
7.8 
8.0 


8.1 
5.3 
12.3 


5.7 
8.2 
8.8 


15.3 
16.0 
13.5 


12.1 
14.7 
15.5 
12.7 


17.2 
11.3 
15.4 


9.6 
15.2 
14.1 


15.7 
12.5 
16.2 


12.2 
15.3 
17.1 


5.9 
6.5 
7.4 


2.3 
7.1 
8.0 
3.5 


4.9 
5.6 
5.3 


3.0 
3.9 
7.6 


4.4 
2.5 
16.6 


3.5 
7.2 


19.4 
20.6 
26.7 


8.5 
22.9 
24.5 
13.3 


16.8 
21.1 
17.7 


12.0 
13.4 
25.4 


15.4 
9.8 
4.4 


13.2 
25.1 
23.4 


© SM, 1959 
632 


Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


POPULATI EFFECTIVE A ae re rr ny 
S. DAKOTA ESTIMATES. 1/1/89 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES sumer Cash income Breakdown of Households 
CITIES “ 


(continued) y ‘ Pop. = - $2, one $4,000-6,998 ae ag 
‘ Heide, M4 Hsids. inc. Hsids. ie. | Hetde inc. 


a? 


$2 Beas 


34.7 10.4| 20.0 12.7 | 24.4 25.9| 10.0 16.2 
21.0 5.6 | 19.1 10.7 | 34.8 32.5 | 13.8 19.7 
22.0 6.1 | 19.8 11.6 | 34.8 38.9 | 13.5 20.1 
40.3 17.1 | 27.3 24.5 | 24.6 37.1| 6.3 12.1 
| 

31.3 10.0 | 27.5 18.8 | 22.7 26.0 | 10.0 17.3 
31.8 11.3 | 29.2 22.0| 26.6 33.4| 6.6 12.6 
37.0 13.6 | 26.4 20.7 | 24.4 32.0| 6.6 13.2 


—~——_ 


37.0 13.5 | 24.0 18.6 | 25.3 33.0) 8.7 
35.1 13.4 | 28.3 22.9 | 26.5 35.9/ 5.9 
26.6 9.0 | 29.9 21.4 | 28.9 34.6) 9.1 


~——_ 


25.7 9.2 | 27.1 20.6 | 36.4 46.3) 7.0 13.5) 
33.0 12. 8 24.5 | 28.2 38.8) 5.8 12.1 
27.6 7. 9 12.2 | 26.9 26.3 1 17.8 


BREESE 828 888 888 83: 


— ot ot 


~_—_ 


33.7 12. 4 23.8 | 25.3 34.3 
50.3 24. -4 28.8 | 16.9 20.5 
34.2 13. ° -1 | 24.0 32.8 


~_—_ 


23,691 
3,496 
7,649 


39.2 . . 8) 22.2 27.1 
38.4 °! F -0 | 19.5 24.4 
40.2 ; J -3 | 23.3 34.7 


B23 Res 388 888 8 


—~_—< 


156 ,307 
120,419 
13,085 
98 909 
68,051 


20.5 6. : -3 | 38.9 41.1 
18.1 5.2] 21. 9 | 41.3 42.2 
40.2 16. ‘ 3 | 24.0 34.4 | 
25.8 8. 4 9 | 34.3 41.3 
24.1 7. ; 6 | 35.5 40.1 


. 


9,529 
7,212 
16,808 


. 


30.1 ° d ° 5 36.9 
23.9 9. / -7 | 25.6 20.9 
38.9 15.4 | 26. ‘ 9 34.8 


-« 
S88 
—_- 


& B88 29883 


6,483 
6,239 
15,843 


38.8 15.6 | 28.2 24.1 | 23.1 
58.6 


. . es 


27.0 


5,087 
5,143 
4,578 


n= 
5 


22.5 
22.9 


12,772 
15,658 
14,203 


24.6 
27.6 
27.0 


0035 
0026 
.0078 
-0027 
-0051 
- 0065 
-0020 
-0013 
-0031 
-0053 
-0067 

0060 


~~ 


NX 


12,505 

1,681 
; . 24,060 
Yankton. : ij J . t 16 ,546 


| 32.4 
31.2 
| 30.0 
31.9 


SSei £82 
Sef B88 §£ 


Se 


o 
<7 
6s 


Ziebach...... |. , 7 3,251 


14.0 | 20.9 15.1 | 20.5 


i 
4,733) 5,041) 23.6 7.2 | 22.5 : | 36.6 39.9 | 10.6 17, 


& 


Total Above Cities....] 206.5 ‘ 75.0) 354,980 


State Total... .. 697.5' .3988) 199.8) 226.1 269.9} 1,036,375 . ‘ , 4,584) 4,445] 31.1 10.8 | 25.8 19.1 29.4 36.4 | 8.3 18.5) 5.4 2 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


Before using these wane ¢ read foreword, page 13. 


TRIPLE MARKET | 
GROUP | | 
32-COUNTY AREA or, . 375,911] .1222) 1,463] 5,114) 
Huren-Mitchell 
Watertown Corporate 45.1} .0257) 5 76,170| .0247| 1,688) 5,642! 


NOW... a Single Newspaper Buy Delivers a 
$375,911,000 INCOME MARKET 


Exclusively covered by the TRIPLE MARKET GROUP TRIPLE MARKET GROUP 


Average Family Coverage Daily, in this big 32-county area is 53%. gg ieee 
3 coverage by any outside newspaper: daily 12%, Sunday HURON DAILY PLAINSMAN 


MITCHELL DAILY REPUBLIC 
For facts on population and income see SM data totaled above— 
“Triple oe Group 32-County Area”. For retail sales data, WATERTOWN PUBLIC OPINION 
see Page 635. 


Nationally Represented by Johnson, Kent, Gavin & Sinding, Inc. 


MAY 10, 1959 


Joe Floyd’s Unique TV Hookup Blankets 
103 COUNTIES! 221,810 TY HOMES! (NCS #3) 


America’s 81st Market! Nation's Largest One-Medium Market! 


Represented by H-R 
In Minneapolis by 


Wayne Evans & Associates. 


SALES MANAGEMENT'S HIGH SPOT CITIES INDEXES for 

First Quarter 1959 show Sioux Falls with greatest 
sales activity in all the West North Central States. 
The KELO hookup gives you total saturation in Sioux 
Falls market—plus 92% vunduplicated coverage 
throughout KEL-O-LAND’S 103 counties. 


and boosters 


- 


. Mgr.; 


1 BUY 


gets you into 5 of 
the 7 West North 
Central States 
SOUTH DAKOTA, 
MINNESOTA, 
IOWA, NEBRASKA 
NORTH DAKOTA 


Larry Bentson, Vice-Pres. 


1 rate card 


(KELO-tv Sioux Falls) 
buys you its booster 
tv hookups KDLO-tv 

and KPLO-tv at low- 
est Cost Per Thou- 
sand offered. 


CBS e ABC e NBC 


8. DAKOTA] —____,_ ——_ 


METRO. 
AREAS Total 
(thou- 
sands) 


+f 


% 
of 


A Rapid City 
Sioux Falis 


JM 


E. B. |. 
ESTIMATES, 1958 


Pp. 
(thou- | Units | (thou- 


U.S.A.) sands) | (thous. sands) 


Per 
Cap- 
its 


H’'se- 
hold 


JM 


LATION 
ESTIMATES. 1/1/58 


JM 


ESTIMATES, 1958 


Con- 
sumer 
Spend- 

Ing 

Units 


U.S.A.) sands) | (thous.) 


Urban 
Pop. Net 
Doliars 
(000) 


Per | Per 
Cap- | H'se- 
ita | hold 


% 
of 
sands) 


27.3; 30.5) 


eal 21.8) 4.9 
68.4 


1,570 
1,770 


6,021 
5,726 


Total Above Areas 


62.3 


00 47.0 


113.3] 255,216) .0830)/1,687/5,430 


RETAIL SALES— ESTIMATES, 195 


The 


“SM” symbols mark origina 


I, 6: 
sive estimates by SALES MANAGEMENT. 


COUNTIES 


Per 
Hsid. 
Retail 
Sales 


Buying 
Power 
index 


Eating & 
Index Drink. 
of Sales 
Activity 


Furn.- 
House- 
Appl. 
($000) 


Lumber- 


2,479 
4,286 


4,366 


4,834 
2,999 
3,314 


3,196 
3,702 
3,410 


3,520 
3,158 
7,073 
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£28= 
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88 £328 £28 S282 & 
> 

$2 S28 888 


1 Armstrong County is no longer a political entity, 
having been annexed by Dewey County. 


634 


SM Standard Os and Potential (A 
‘ore using these 


SALES skuabiuaut 


SM The “SM” symbols mark original, exclu- 
S. DAKOTA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Eating & - 
COUNTIES Buying Drink. sae 
Power 


| House- 
ity | of Sales Places | 1. 
Index ndex ($000) 3000) (3000) 


gg 322 8588 288)c~ 


.0029 
0034 
.0019 
0009 
.0079 
.0060 


=o w 
BaS8 
3 


0014 
-0010 
-0018 


2,144 
9,967 
13,499 


n= 


21,932 
11,514 
3,736 


— DD 
~ 
= 
= 
= 


gis 888 BBs 


#82 
$85 888 gs 


: 
293 


7,639 
6,137 
5,959 


w 
$8 
no = = 
a 
222 


—_—< 


9,825 
1,105 
4,086 


od 
—_ 
& 
a 
~ 
8 


S88 s82 ws 
8 


328 888 


127,261 
109 ,903 
6,898 
85,845 
79,489 


BR 
s 


BS3% 


s 
B88 88 
o = 
23223 88 


7,841 
6,815 
9,819 


F | 


GEE SREEE 822 EE 289 88: 


e828 S828 88 283 


8 388 8888 


5,074 
968 
11,922 


BR 
3 x S228% £2328 
~ 
3 
28 


6,681 
2,07 
1,354 
16,188 
9,060 
7,653 


szesee 
Sizee8 Be8 BSS 8 
Se: 38 3 


13,293 
198 
21,312 
19,686 
1,199 


os 
os =o 
$2=2F 
$ sBEeas: 


1,678 
1,470 
45) 


ges: 


378,030 


e 


17 ,387 27,080) 44,774) 


808,408 | .4011 | 4,031 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


31,705, 26,368, 156,233, 73,523, 137,646 25,008 


Before using these figures read foreword, page 13. 


TRIPLE MARKET | | 
GROUP 
32-COUNTY AREA | 291,080) 1449, 3,960) .1338 91 55,160] 18,207] 28,137] 9,228] 7,828, 51,725, | 28,935] 57,468) 6,058 
Huron-Mitchell 


| 
Watertown Corporate 87 ,334 0434 6,469 -0305 126 169 15,989 5,118} 11,197) 5,111 3.20 19.989 7,000) 11,169 2,213 


NOW... a Single Newspaper Buy Delivers a 
$291,080,000 RETAIL SALES MARKET 


Exclusively Covered by the TRIPLE MARKET GROUP TRIPLE MARKET GROUP 


Average Family Coverage Daily, in this big 32-county area 53%. . oe '- '@ 

Highest coverage by any outside newspaper: daily 12%, Sunday HURON DAILY PLAINSMAN 
ty OO a a RD RE re icine MITCHELL DAILY REPUBLIC 
or facts on retail sales see above—“Tri arket 
: ac ip tent Marc paptnenien one’ dota, see | WATERTOWN PUBLIC OPINION 
age él 


Nationally Represented by Johnson, Kent, Gavin & Sinding, Inc. 


MAY 10, 1959 


The “SM” symbols mark I, exclu- 
sive estimates by SALES EMENT. 


ting & 
Ovni: General Gas Bidg. 
Places | Mése. 7 Stations | Hdwre. oon 
($000) | ($000) ($000) | ($000) | ¢ 
Rapid City.,....... our | 4, 6,983} 6,733 7,701, 10,600, 3,138 


Sioux Falls ; ‘ | 4, A 7,942, 18,430 5,700) 28,470) 9,151 13,029) 4,476 
| | 


‘ ; | } } 
Total Above Areas : A 14,895, 25,163 -900' 9,270 49,676) 16,862 24,529 7,614 


TEN N ESSEE — Alabama, Kentucky, Mississippi.) a 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 643 


§ 
Be 
97) 176 
22 


Eat. & 
Gen’l. 
Madse. 


2 8 = 8 & | Drink. 
—— 


City County 


Gas 
8 | Sta. 


Athens McMinn 
Bristol Sullivan 
Chattanooga. Hamilton 
Clarksville Montgomery 
Cleveland Bradley 
Columbia Maury. 
Cookeville Putnam 
Covington Tipton 
Dyersburg... . Dyer... 
Elizabethton. . Carter. . . 
Fayetteville... Lincoin 
Franklin .....Williamsen 
Gallatin Sumner 
Greeneville. . .Greene 
Jackson Madison 
Johnson City.. Washington 


—_ — 
=BER8& 
Sse 


Sx 


BBs .8S38 


& .Saa8exes Ss | Fo 


Giles 


ts .Bea8e 


=_- = _ 
SSerwwweSanoonkae 


Union City.... 


“POPULATION EFFECTIVE 
ESTIMATES, 1/1/59 BUYING INCOME— 


| | .e Break if Hi ed 
COUNTIES ncon.e Brea down o louseho 's 


CITIES House-| Spend-| Urban 
Total % holds | ing Pop. Net % 
(thou- of (thou- | Units | (thou- of 
sands) | U.S.A. | sands) | (thous.)) sands) ‘ 


$0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004 over 
Per Per | % % % % % % q % % %N% 
| capita . | C.S.U. . Inc. | Hsids. . |Hsids, Inc. | Hslds. Inc. | Hsids, Inc. 


4.0 | 19.3 42.4 . A ° 6.5 21.0 
2.2 | 13.8 8 | 44.4 . ‘ . 9.1 25.7 
18.5 | 30.0 27.9 | 21.1 s ¢ x 2.2 10.4 
16.4 | 30.0 22.4 . ‘ 2.8 13.4 
24.6 | 28.2 29.8 | 17.6 . 1.0 4.4 


Anderson , 0341 5) é 31.1 
Oak Ridge 28.3) .0162) ° 

Bedford ; a 0122 . . 13.3 
Shelbyville 3.3 0076) 

Benton ‘ .0052!| 

| 

Bledsoe 4) .0042| 

Blount 
Maryville-Alooa. 
Maryville 

Bradley 


Cleveland 


—~——s  o 


31.1 | 23.7 27.0 | 13.9 
12.1 | 31.8 


83 $2353 


te 
~ 


8.6 | 25.7 
15.3 | 30.2 
14.1 | 29.7 


tt me ot 
33 


Campbell 
Cannon ot 
Carroll 


20.9 | 31.1 
27.3 | 20.1 
25.0 | 26.6 


Carter ¢ 

Elisabethton Be 4 ’ . 17,074 
Cheatham . d i" . 7,973 
Chester : ‘ ; 4 g 7,646 


27.3 
8.6 | 23.7 
28.0 
26.9 


— 
= 


Claiborne a -d 4. 15,887 ¥ .3 | 28.2 
Clay wg é 6,007). 23.2 
Cocke ‘ F 5.3 3 y 17,410 6 | 26.6 


Coftee ‘ t 4 1 | . ° -1 | 28.6 
Crockett y d ; 29.6 
Cumberland A ) J 4 . 27.2 


Davidson d a ° -3 | 23.1 

A Nashville " me : e 5 24.7 
Decatur . f ' 26.0 
De Kalb  % ; A 23.9 


Dickson..... Was s 26.6 
Dyer 28.1 ‘rer! A 27.2 

Dyersburg 12.8} .0073| 3.9) 4.6) . . 26.7 21. 34.4 
Fayette 26.5} 0161) ’ 2) s -5 | 23.3 29. 20.8 
| 
Fentress ' 13,9} .0080 . x . 25.8 ‘ 26.4 5.6 
Franklin. .... 24.4) .0139) " 6.9) 3. y 28.1 27. 31.9 9.9 
49.5; .0283) ° 16.2 17. ° . 26.6 R 34.1 im) 


SM Standard (4) and Potential (4) Metropolitan County Areas. Before using these figures read foreword, 13. 
*Not available © Sw. 4959 


636 SALES MANAGEMENT 


NASHVILLE 


THE ONLY CITY IN TENNESSEE RATING 
A “PREFERRED” STATUS IN RETAIL SALES 


TENN. s 2: . EVERY MONTH DURING 1958 
, Nashville 


Those cities showing percentage gains greater than the nation 
are designated by SALES MANAGEMENT as “preferred’’ 
cities, where intensive sales and advertising efforts will pay 
off. Nashville is one of the 56 U.S. cities rated “preferred” 
status every month during 1958. 


NASHVILLE 


ranked at the top, among leading cities of the South-Southeast, 
in SALES MANAGEMENT'S Index of Sales Activities (‘‘Mar- 
keting On The Move,” Nov. 10, 1958). Nashville's per capita 
sales were 142% greater than the state average; 88% 


* greater than the national. 
9 out or 10 A Market of Over One Million Peopie 
m n Met Spending Over $1 Billion at Retail; 
Delivered in One Operation and One Cost by 


SjTHE NASHVILLE TENNESSEAN = 
MID-STATE GAINS NEW PLANT 
Ge an tiie palette ale ate ethene 


Write W. G. Edmondson, Manager, General : Se a Sunny 
Adieniaine for the en rleta tnkan aoe SPAPER PRINTING CORPORATION, Agent 
; ba, winks ip d Nati y by THE BRANHAM Co. 


@ POPULATION __ EFFECTIVE © ~The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, hate sive estimates by SALES MANAGEMENT. 


TENNESSEE 
COUNTIES } er aie . = 
CITIES | | | 
(continued | % | Pop. | % ae | $2, 800-3,900| $4,000-6,900, 0700-4500 ja. SER over 
polars | of | Per | Per las 
sands) hess sands)} (000) | U.S.A. | Capita) Held. .$.U.| . » Inc, | io Hsids. Inc. | Hsids. Ine. | Wola, ine. 


a ) 
Giles | .0143 .7| 1 68 26,284 ,0086| 1,086) 3,8 3,023 0 21. A %.7 | 20.3 33.0) 4.4 10.9) 1. 
Pulaski ' -5| .0037 i ; 3 0029 1,370) 4,240 t -6 | 24.3 20.2 | 26.0 36.1 6.6 14.0) 3.3 
Grainger ‘i .2| .0069 | . 32.9 | 12.4 26.1 
Greene y 0241 ° m 9.5 . : | A ‘ - A 6 27.2 20.8 34.5 
Greeneville .5| .0054 7) b J i Bs | 4, 3,87 J 3) -3 23.0 | 27.6 37.7 
| 


| 


Grundy y a 8) q | . é d 6 31.5 | 13.5 26.7 
Hambien . . P 2) ‘ ‘ F P > . -2 2.6 | 27.8 38.7 
Morristown ’ 4 -3} ’ ‘ $ ° . -7 24.1 | 30.3 41.2 | 
Hamilton eg i -6) 186. y 4 9.0 | 26.5 18.6 | 32.4 38.2 
AChattanooga...... 5 ee ‘ 4 i zi - ; 1 19.2 | 32.6 38.6 


Hancock . A < A x 4 } J ‘ . 8.4 19.3 
Hardeman 6 . -9 . - ‘ “ . -1| 13.8 26.9 
Hardin 4. s i d z J 5 -8 | 14.7 27.8 | 


Hawkins. ... ; 3 . , A ‘ : -5 | 22.3 36.4 
| 17.1 30.4 
| 15.0 27.6 


-5 | 21.1 32.6) 
26.1 21.3 | 25.2 34.4 | 
24.3 24.7 | 17.1 28.0 
25.3 29.8 | 11.6 22.8 


27.8 28.3 | 21.0 33.2 | 
25.1 30.5 | 11.4 23.3 
27.4 26.9 | 19.7 32.5 | 


2.9) 924). 3,676] 3,422) 2.7161 66.1 30.4| 25.6 29.5 | 14.8 28.5| 2.7 7.8 8 3.8 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959, Before using these figures read foreword, page 13 


To be sure that you're basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


MAY 10, 1959 


NEW CONSTRUCTION .. . A 4-million-dollar civic auditorium, a 
1Y-million-dollar shopping center, a 1% -million-dollar apart- 
ment building, two $900,000 Holiday-inn Motels, a $200,000 
downtown promenade . . . PLUS $18 million more in additional 
construction planned by Knoxville firms in 1959 . . . bringing to 
Knoxville such new chains as Winn-Dixie Stores, one of the 
South's largest grocery chains, S. S. Kresge and others. 


NEW INDUSTRY... During 1958, 13 new indus- 
trial firms joined the 475 manufacturing plants al- 
ready located in the Knoxville trading area. 51 
major industries are represented in this area. 


NEW OPPORTUNITIES—More people . .. more payroll . . . more 
sales .. . and you can now reach this growing market through 
the extensive coverage of BOTH Knoxville newspapers at a new 
low milline rate of only $2.68 for the two-paper buy. 171,207 
circulation plus aggressive merchandising support can produce 
RESULTS for you. 


wees = THE KNOXVILLE NEWS-SENTINEL COMPANY 


THE KNOXVILLE | © Zhe Rnoxville 
NEWS-SENTINEL Journal 


HOWARD NEWSPAPER INDEPTNOENT 
Evening and Sonday Morning Except Sunday 


Represented nationally by the General Advertising Department of Scripps-Howard 


Newspapers with offices in New York, Chicago, Detroit, Cincinnati, 
Philadelphia, San Francisco and Dallas 


an v7) POPULATION EFFECTIVE @D The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


de gas Income Breakdown of Households 


TENNESSEE 


pa , 
CITIE H ne 
continued) % ng Pop. Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004 over 

Dollars of Per % % 0 % lo % % % 
sands) | U.S.A. (000) U.S.A. L ‘ Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Knox 3) . A / . 356,272) . . 4 | 25.6 17.3 | 33.2 37.7 9.7 16.8| 6.2 19.8 
AKooxville 32.0) . ; > 205,186) . , \e -9 | 24.8 16.6 | 34.7 38.7 | 10.3 17.5 | 5.2 19.3 
Lake ° A : . 11,245). . 4 | 26.0 26.7 | 15.6 27.0) 3.7 9.6 2 11.3 


Lauderdale y d . . . 23,158) . . -6 | 26.9 27.7 | 16.7 28.6) 3.8 10.0 ° 9.2 
Lawrence ‘ d , . J 22,470) . 1 | 26.8 28.7) 17.3 31.0) 2.7 7.3 d 6.9 

Lawrenceburg 4 ' ‘ 7,330) . a . 26.4 23.6 | 23.0 34.4) 4.2 9.5 9 14.2 
Lewis e , ‘ , . 6,578) . ° A 3 | 28.3 30.7 | 19.0 . 2.4 6.7 ° 3.0 


Lincoln x d . x é 24,904) . ° \. -0 | 27.1 26.5 | 21.6 . 4.3 10.6 
Fayetteville , ’ i 10,005) . . -4 | 27.6 23.9 | 26.6 38. 5.9 12.9 
Loudon . < ’ le 24,465) . le 4 | 28.7 26.5 | 24.7 38. 49 11.4 
McMinn ‘ ‘ ‘ ¥ 34,601 8 | 26.1 24.0 | 23.3 36. 4.9 11.5 
Athens 3}. ‘ ‘ 13,776) . . -7 | 25.0 20.4 | 26.8 36. 6.6 13.7 


MeNairy . ‘ . : 16,215, . 28.4 32.4 . 1.9 6.4 
Macon a « yi ‘ 10, -7 | 26.7 33.9 ° 1.3 «4.2 
Madison ’ , d . 77,874) . ° 6 | 26.4 20.7 . 7.1 
Jackson ; J 54,549) . 1 . 4.5 18.7 . A 8.3 


Marion ‘ d y ‘ a 18, ° 0 -7 | 26.6 28.2 
Marshall bay 4 . x J 0063 ls 7 | 20.7 26.0 
Maury q d . F 5 | 28.0 24.8 

Columbia 3. d . . - ° ° 17.6 21.1 


Meigs ‘ ‘ee ‘ ‘ ° . 4 | 26.3 28.4 e 3.1 8.5 
Monroe ad J ‘ é 2 | 27.6 29.6 le 3.0 8.1 
Montgomery J d ™ 3 | 29.3 22.1 , R 7.2 13.8 
Clarksville F ‘ ‘ j P 28.2 20.9 3 . 7.0 :13.2 


Moore . ¢ d d ° -2 | 27.8 31.3 7 ’ 2.6 7.5 
Morgan ‘ A q B A d 0 | 27.4 2.5 e . 3.1 8.4 
Obion ‘ ° . 8.5 ‘ by -1 | 29.0 26.0 R . 4.6 10.6 

Union City \ ‘ : ° d d -5 | 28.7 23.9 . e 6.2 11.0 
Overton wi , d 5 J A ’ 4 | 2.1 31.4 6 a 1.8 6.9 


SM Standard (4) and Potential (4) Metropolitan County Areas. q Before using these figures read foreword, page 13. 
638 SALES MANAGEMENT 


The rich Mid-South is an almost 


*3 BILLION 
PIE! 


And WMCT reaches more people, over a 
THE | 3 A CTS | larger Mid-South area, than any other 
@ | Memphis or Mid-South TV station! 
¢ It takes PEOPLE , TOS os 
with MONEY “wwe § : 
to make SALES 
and the Channel 5 area has ’em! 


e 2,613,800 


WMCT, now operating from the 


people with ALL-NEW SHOW place of the South, 
$2,853,819,000 featuring the TV industry’s most 


modern studios and facilities! 


in spendable income spend 


100,000 watts « NBC Affiliate 
$2,016,844,000 WMCT)| cHannet 5 
in retail stores! 


Sales Management, ‘“‘Survey of Buying Power,’’ 1959 


National Representatives Blair-TV 


Memphis Owned and Operated by 


THE COMMERCIAL APPEAL 


SM POPULATION EFFECTIVE SM The “SM” symbols mark original, exclu- 


TENNESSEE ESTIMATES, 1/1/58 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


seholds 
COUNTIES Income Breakdown of Hou 


? 


$7,000-9,999 |$10,0004 over 
A Gg Gg, 


‘0 70 ‘oO 70 
. |Hslds, Inc. | Hsids. Inc, 


evi 


2.1 6.4 


s/f 
3 
nn 


3.9 
4.2 
6.6 
3.9 


sees 
§ 88 


5.4 
4.0 
4.3 
7.2 
9.2 


0143 


3265) 162.7; 200.3) 502 919,947 


P 23.3 14.8 
-2824) 145.7 177.91 818,876 


. 23.4 14.8) 34.1 
SM Standard (4) and Potential (A) Metropolitan County Areas. 4 Before using these figures read foreword, page 13. 
MAY 10, 1959 639 


Mr. Advertiser: ARE YOU ALLOCATING 


ENOUGH ADVERTISING DOLLARS 
TO DO JUSTICE TO YOUR 
PRODUCT IN OUR AREA? 


THIS IS THE BIG 4-STATE 


AREA SERVED BY CHANNEL 5— 


445,000 


TELEVISION HOMES IN 103 COUNTIES 


4 
CHANNEL 
Deg r ; : : \ ol 
Bbstive Vice-President eid Genera! Manoa Ww py NAsivice, TENNESSEE 


LAC] 


eee Agency The South's Great Multi-Market Sales Station 


National Repre 


Robert M. Reuschle 


General Soles M 


POPULATION EFFECTIVE SM we ce The “SM” symbols mark original, exclu- 
TENNESSEE ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- Breakd Housaheald 

COUNTIES sumer cate Re Sf ene ee ae 

CITIES House-| Spend-| Urban 

continued Total / holds | ing Pop. Net % | $0-2,499 | $2,500-2,990 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
thou- (thou- | Units | (thow-| Dollars | of | Per | Per | Per | Per | % % % % % %%| & A y/; % 

sands S.A. | sands) | (thous.)| sands) (000) | U.S.A. | Capita Hsid. | C.S.U.| Heid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. inc. | Hsids. Inc. 


Smith 008 2. ; 10,662) .0035| 1,122) 4,101) 3,949) 3,028] 47.2 22.9 | 30.0 31.0 | 18.0 31.1 3.5 9.2) 1.3 5.8 
Stewart d 1. ; 6,692, . 29) 3,718) 3,187) 2, 1 30.9 | 26.7 31.3 | 28.4 1.9 5.8 8 3.6 
Sullivan t : F Y 184, 201| est 4,819) 4,7: oO 7.1 | 40.6 | 11.1 18.5 | 4.9 18.0 
] 5,119 
| 5,385) 4,746] 4,912) 21. . 3. . : 4 19.2 
6,200) 5,180! 5,611] 15. ‘ : ’ i ‘ 7 24.9 
3,824] 3,583| 3,180) 45. : : . : . 6 7.1 
4,128} 3,715] 3,605] 34.7 13. ” . : : 4 10.2 
4,017) 3,678 \ » . . a s . 3 11.2 
4,983] 3,986 , : j ‘ y . : 1 25.0 


g 


© 


Brist 


Kingsport 


~~ 


Sumner 


Gallatin 


SBRB2 388 €B8222% 


Tipton 


6.6 
10.4 


Trousdale 


Unicoi 


Union 


Van Buren 10.2 


Warrer 


33.2 
35.6 


Washington 


—~——_— 


maon Uity 


Wayne ; ° ° d | . . . . 25.0 
Weakley y 5 4 27.3 * 9 32.7 
White ° , d . . . 27.6 . 4 27.2 


Williamson 0136 a) . P é 4 26.0 m 1 29.2 
Franklin 7.1} 0041 ‘ 2.3) ; ‘ -8 | 26.8 21. -9 32.6 
Wilson J .0162 A) WV e 27.4 36.3 le 9.7 
Lebanon ( 0053 3. ; ‘ 7 . 7 38.5 


1,357.6) .7764| 398.. 4 2,100,771} .6830) . -8| 24.7 16, 7 37.1 9 17.1 
| | 


’ WE Qe ee Mord | | 
State Total 3,471.2 1.9845 935 .8'1 ,061.7'1,688.6! 4,376,176 m ‘ 25.8 . 27.4 36.7 5 144.8| 3.9 14 
SM Standard (4) and Potential (A) Metropolitan County Areas. , Before using these figures read foreword, page 13. 
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0% care 


- WDIA 


AMERICA’S ONLY 50,000 WATT NEGRO RADIO STATION! 
Only 50,000 Watt Station in the Memphis Area! 


WDIA is a powerful advertising force in Memphis—tenth largest 
wholesale market in the United States! Negroes make up 40% of the 
Memphis market. And, through exclusive Negro programming, high pow- 
ered salesmanship and active public service, WDIA commands the Mem- 
phis Negro’s sales responsive listenership! WDIA reaches 1,237,686 
Negroes, who last year spent 80% of their $616,294,100 income on con- 
sumer goods! That’s why, no matter what your budget for the Memphis 
market—no matter what other media you’re using—a big part of every 
advertising dollar must go to WDIA. Otherwise, you're missing a big 
share of this big buying market! 


TOP RATED BY ALL AUDIENCE SURVEYS 
FOR OVER TEN YEARS! 


Archie S. Grinalds, Jr., Sales Manager @ Represented Nationally by The Bolling Co. 


ca | @y™ Poputation — E. B. |. 
BY estimates, 1/1/59 BYD estimates, 1950 


36 E. B. I. ¥ 
ESTIMATES, 1/1/59 BYLD Estimates, 1958 


Con- Con- | | 
sumer } | | 
House-| Spend- Hi } | 
Total | % hold ing Pop. o Total Me lb et % Per | 
(thou- | of | (thou- | Units (thou- of Cap- | 
sands) | U.S.A.) sands) | (thous.) S.A.) i sands) | U.S.A. -)| U.S.A.) ita 
} | | 
} } | os 571.0) .3265|) 162.7 3) . ‘ 2991 pede spon 


Nashville....... 377.2) 2156, 106.9 - 1950/1 ,590/5,610 


| | 

.1889 70.5, 78.6 345,192) .1122 4,806 || _—— sa swath Ba nant TEMaik ; 
-1710) 85.9) 94.6 200.6 419,674 - 1364/1 ,403)4 ,886 Total Above Areas}1 ,898.8/1.0855) 626.8) 617.3) 1,328.9) 2, " .9123 1 ,478/5,326 
| 2135 100.8) 114.1] 215.7] 521,010| .1696/1,39515, 169 ies 


SM The “$M” symbols mark original, exclu- 
RETAIL SALES=— & ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per | Eating & . |Lumber-| 
COUNTIES /, Held. Dri General Aute- Gas | Bldg. 
CITIES f Retail of Places | Mdse. | Apparel motive | Stations | Hdwre. | 
(continued) ($000) ($000) ($000) ($000) ($000) ($000) 
2,808 8,422 
5,433 


i 
; 


i 


B@ 8sste saa FatFarusensz i 


Anderson ‘ 

Oak Ridge......... 
Shelbyville 
Benton 


— 
= 
& 
= 
— 
rs 
— 


asaeas 


s88838 
8 


te 


28 8223 S29s 


— —s 
S88 2838 


a 
a 


. 
— et 


2 
§ 3239 23 


= 


Before using these figures read foreword, page 13. 
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TO SEW UP THE CENTRAL SOUTH 
Use WSM Radio & WSM Television 


Here are two facts of primary importance to all men 


whose job it is to sell products, services or ideas — 


WSM Radio covers and sells the $2% Billion 
WSMpire, an area so vast, so populated and so 
wealthy that it ranks as America’s 13th largest 


radio market. 


WSM-TV, with the Central South’s tallest 
tower (1408 feet above average terrain) 
covers more counties, more total homes 
and more television homes than any 


other middle Tennessee Television station. 


TELEVISION 


CHANNEL 4 


The “SM” symbols mark original, exclu- 

TENNESSEE sive estimates by SALES MANAGEMENT. 

Total | Per Furn.- 
COUNTIES Retail | ys Held. Dri General House- | Auto- Gas Bldg. 

CITIES Sales Retail Power ood ’ p= motive | Stations | Hdwre. ~— 

(continued) $000 S.A. Sales ) ($000) ($000) ( ) 


Clay 1,883 | . | 1,108 é 176 378 55 
DR cccive deces 11,826 | . 2,231 ‘ 491 


Coffee...... 21,639 d 2,546 
Crockett : 6,615 ¢ 1,407 
Cumberiand......... 12,054 ¢ 2,565 


8 82 


477,017 ° 4,462 

ANashville....... 304,390 
eee 4,274 d 2,849 
De Kalb bwaveut 5,525 d 2,402 


8B 


SSsaB BRB SRS 
~ 
= 
a 


Dickson. . ee 13,132 ¢ 2,794 
Dyer svadeenien 24,858 

Dyersburg - 18,120 
Fayette... - 8,265 ° 1,355 


— 
-_ << 


S £88 8s 


Fentress............ . é 2,002 
Ee J ° 2,653 


1,329 
3,887 
8,076 


8&8 8233 82: 


sss 
n= 
b 
LSJ 


4,576) 
3,084 
1,167 
4,402 
3,605 


a 

= 

i 
a 
mu 
3 


2,509 


2,192 
3,371 


1,491 = 1,367) 
6,671 8,637 2,528) 
6,354 8,637 2,282 
71,028 43,299) 24,492 
57,418) 41,651) 19,968 


3,732 


BeBae 


AChattanooga. .. 


- 


Hancock. ........... -0007 744 
Hardeman....... . -0044 1,801 
Hardin... .. ; -0045 2,205 ° 
Hawkins 0055 1,398 0106 


96 — 415 73 
2,162 1,633) 1,314 
1,756 1,831 1,279 181 
2,567) ‘ 2,067 1,692) 188 
SM Standard (4) and Potential (A) Metropolitan County Areas, © SM, 1959. Before using these figures read foreword, page 13. 
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Bees 


TRaseseaeeeeO COR OSBBBAR ERE SS SERS SRE RES SSS SASS SEE 


IRR ERS RRR RRR RRR 


TENNESSEE 


ome 


BLOUNT 


d :| bese 

1CKS WILLIAMSO 4 = oe 
ae 3 RUTHERFORD | WARREN sk 
: F jut 5 i 

Murtieesboro eis 

WAUR COF 3 Slz 


4 q HAMILTON 


HUMPHREYS 


BEDFORD 


2 
» 


WALKER 


Counties and cities en this mop 
ere chorted in proportion to net 
Effective Buying Income: Scale, 
0043 sq. in. equals $1 million. $15 million and over 


Cities shown ore those having 
net Effective Buying Income of 


SRSOSBERRER ESR RSG ae RE RS REE ES EE ESS. 


CECT errcrrrsceresrrrrrirrici iii Lirias 


TENNESSEE 


@Clorksville 


soem tase 


rinted 


in part, may be 


granted only through wr 


this Survey 
tten request 


in p 


i 


retail sales, buying 


power index and value of farm prod- 
ucts sold are fully protected by copy- 


right. 


COPYRIGHT 
Copyright Notice and Rights to 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 


SSBB BRE RB RB RBBB BR BBB eee 
SE SSS SBS SRR RRR RRR Re 


sive estimates of population, Effective 


Further Reproduction. The exclu- 


Permission to reproduce 
of Buying Power data 
to SALES MANAGEMENT, INc. 


form, in whole or 


Buying Income, 


wv The “SM” symbols mark exclu- 
TENNESSEE RETAIL ssi cs OP eoviexved. 1958 sive estimates by SALES M AGEMENT. 


COUNTIES + . | Buyi | index 
CITIES ey Quay | of Sales | Food | Places | Mdse. 
continued) S.A. Index | Index | Activity | ($000) | ($000) | ($000) 


Haywood 
Henderson 


2,035 
132) 


3 


Henry 
Paris 

Hickman 

Houston 


. 


G2 8258 S82 888 28)% 
= 


28 


Humphreys 
Jackson 
Jefferson 


Johnson 
Knox 

A Knoxville 
Lake 


~ 
_ 
w 
_ 


Lauderdale 
Lawrence 


S& s2°23 888 


Z2 


g 
= 
on 
Ny 
bt 
- 


Lawrenceburg 


Lewis 


Lincoin 
Fayetteville 

Loudon 

McMinn 
Athens 10,927 


McNairy wae 10,681 
Macon 
Madison eee . , . | 

Jackson : 2 , | | 3 12.416) 


Marion 4 , J : A | 3,745 
Marshall ene , d ; A | | 3,362 
Maury . d y A | 9,363 

Columbia , 432 0122 | . 008% f 5, 803 


Meigs... , . . 4 j | 173 
Monroe , ° gE | 3, ° | 3,721) 
Montgomery . _ | 3, d 10,469 

Clarksville 35,7 0178 | 0127 | 8,810 


Moore osbnee d d 250 
Morgan ; J _ 4 P 1,126 
Obion . ¢ ‘ A 5, 368 

Union City 5,519 | P , 7 3,226 


RBs 


Overton BAS ; . 4 , 1,133 
Perry . i q d 854 
Pickett , Pig , J | 177 


2 
—_ -— 
228 


Polk : , d . d 1,106 
Putnam 2. . d Be d 8 3,531 

Cookeville ; 5,! 0077 d 2,746 
Rhea ’ d | 2, d 2,800 


FES 
38 


_— 
oo 
- 


> 
= 
& 


Roane ; . A | ¢ 8,441 

Rovertson 
Springfield 

Rutherford 


Murfreesboro 


82 
z 


Rees 823 
238 8 


~_— 


S$2zS S8EB 


= 
— 
nn 


_~— 
nner = 
nor = 


» 
ES] 
~ 
8 
= 


Scott 
Sequatchie 
Sevier 


2e2 
Bs: 


Shelby 

14 Memphis 
Smith 
Stewart 


2s 
= 


€ 833% 
ge 

gee aug 2 

S38 

Bs 


— 
—_ 


S$ §$ 2388 
= 
te 


3 28: 


Sullivan 
A\Bristo! (Tenn.)- 
Bristol (Va.) 
ABristol 


ie 8 af 


~ 

- eS 
S2ZSR8SF F SBSF Bas 

od 


4,632 
1,942 
5, 

2,481 
1,551 
1,327 
2,413 909 


1 General merchandise sales include sales of ‘‘non-store retailers.’’ This cat SM Standard (4) and Potential (4) —peney pp Conte nome. 
included in the 1948 Census and is particularly significant for cit es list Before using these figures read air eo 
Page 13, under heading ‘‘Maii Order.” es 


— = 
— 
= 


8& 


Kingsport ‘ ¢ 
Sumner : ’ 2,460 -0125 
Gallatin ; , 84: 007 0040 
Tipton ’ | 0081 2,120 0108 
Covington 426 | .0057 ‘ 0036 124 


2s 


S8S8SES 
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- SELL MEMPHIS 


pe AND The ETROPOLITAN 
2%, BILLION gametes 


DOL 162,700 FAMILIES 
571,000 POPULATION 


MID-SOUTH 198,757 Combined Daily 


Circulation 
MARKET! 121,275 Sunday Circulation 


*ABC Audit 3-31-58 


THAT’S 
PENETRATION 


Source: 1959 Sales Management 
“Survey of Buying Power” 


TOTAL PAID 
CIRCULATION 
Combined Daily 356,433 
Sunday 255,182 


ABC Publisher's 
Statement 3-31-58 


THE 
COMMERCIAL APPEAL 
MEMPHIS 
PRESS-SCIMITAR 


WARD NEWSPAPER 


MAY 10, 1959 


! 


sy 


" ‘TENNESSEE’S 
"must buy”’ market! 


NASHVILLE'S —= 
"better buy” station! 


 —. 


The Nashville market is Ten- 

nessee's richest market... 
Check these facts!! 

t@ Fourth in the Mid-South 

(next to Memphis, Birmingham 

and Atlanta) with 342,000* 

TV homes. 

{7 Population—1,965,000 

7% Retail Sales—$1,585,308,000 

Nashville is a ‘must buy"’ mar- 

ket and WSIX-TV is your ‘best 

buy” station. 

Phone or wire today for choice 

availabilities! 


*Source 
Television 
Magazine 


WSIX-TV covering the rich tri-state 
Tennessee Valley area with: 
MAXIMUM POWER 
(A whopping 316,000 watts) 


MAXIMUM TOWER HEIGHT 


Tallest allowed in this area by CAA... 
2049 ft. above sea level. 


MAXIMUM EFFICIENCY 
To provide by far the most effective 
coverage and sales results throughout 
this rich Tennessee, Kentucky, Alabama 
area! 


Oe ee 


Represented by: 
H-R TELEVISION, INC. 
CLARK BROWN COMPANY 


The “$M” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
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TENNESSEE RETAIL SALES— GYD ESTIMATES, 1958 
COUNTIES 
CITIES 
(continued) 


Index 
of Sales 
Activity 


g 
z 


lity 


Places 
index ($000) 


7 


Food 
($000) 


z 


ay 


Trousdale 
Unicoi 
Union 


67 


Van Buren 
Warren 
McMinnville 
Washington 
A Johnson City 


59238 82 
Egi@e » 
- = 2 a s 
32282 288 


S8_ 2833: 


Wayne 
Weakley 
White 


@ue S3a8es8 s2e8 
3 


Williamson 


= 


2888 NSE 


Franklin 
Wilson 


Lebanon 


o 
a3 


B28 88x 28Fs: 


FS £4 
seas 


2,21 
1, 


as 
8 


g| 8: 


2,246,883 | 1.118 


s 


Total Ahove Cities 507,024 362, 484 161,000 118, 7a 451,053, 


ny 


3/8 
318 


State Total... 1.8714 187,367 151,914! 597,048 278,758 


3 


768,737 448 937 


METRO. AREAS 


A Bristol- Johnson 
City-Kingsport...... 
Chattanooga . . 


tL SAL 


TIMATES, 1958 


239,693 
298,701 


- 1236 
-1470 


61,002 
7 


16, 44,503 
17,162; 46,609 


21,674 
27 698 


20,849) 6,435 


Knoxville 
Memphis 
Nashville 


Total Above Areas... 


370,005 | .1846 
704 ,812 


477 ,017 


3,681 
-3610 | 4,332 
-2376 | 4,462 


- 1828 


95, 
164, 
m1, 


16,994) 65,910) 35,056 
30,667) 134,889, 48,093 
20,942 87,720} 41,524 


17,986 
20.518 
31,307 
28,228 


12,160 
21,019 
13,525 


2,001,218 | 1.0413 | 3,970 


610,737) 103,640] 348,754) 


102,548! 379,631 174,045) 


115,885) 


SM Standard (4) and 
646 


Potential (4) Metropolitan County Areas, 


© SM, 1959. 


Before using these figures read foreword, page 13. 
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IN TEXAS...IT. TAKES 12 


It takes full In Effective Buying Income, 
Wichita Falls is at the TOP of Texas 


coverage of 
. EBI, 1959 
12 metropolitan CITY (Sales Management) 


WICHITA FALLS $7,275 

Lubbock 6,577 

a dent in Texas. Amarillo 6,441 

Dallas 6,259 

Only the Houston 6,222 

noe a : . El Paso 5,962 

W I¢ HI | A I ALLS Austin 5,933 

TIMES Fort Worth 5,885 

F ' Beaumont 5,871 

ee and the Corpus Christi 5,704 

WICHITA FALLS Waco 5,176 

RECORD NEWS San Antonio 4,913 
Represented Nationally by the KATZ AGENCY, INC. 


cities to make 


cover the 
WICHITA FALLS WICHITA FALLS TIMES 
MARKET WICHITA FALLS RECORD NEWS 


TEXAS — (other West South Central states: The “SM?” symbols mark original exclu- 
Arkansas, Louisiana, Oklahoma.) sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS NUMBER OF OUTLETS 
Map, pages 
656, 657, 658 


Eat. & 
Drink. 


Eat. & 


= 
& B® | Drink 
Gen'l. 
S | Mdse 


~ 
eon ea 


E w 2 B 2 3 | Pop. (thous. 


i 
co 


— 
s 


espesesB 


nesesSsB gases |For 
Bsbebs 


S8aenostaeBesees | 


263,011,689) 366) 385| 147| 1 
(Continued on page 648) 


SliSannoPaaBFaoBawlo -- 


EFFECTIVE . 
BUYING INCOME— @YzD estimates, 1958 


COUNTIES Cash Income Breakdown of Households 
CITIES lee 


$2,500-3,999 | $4,000-6,999 | $7, , $10,0004 over 
% % , @Dis % G% 4% 
Heide. inc, | Hsids. Inc. ‘ . |Hsids. ine, 


i 
ba]? 


23.2 19.1 | 26.8 36.8 . , 3.2 14.4 
23.0 18.2 | 27.7 36.5 ° ‘ 3.7 16.1 
12.6 6.6 | 60.6 43.7 ; , 7.6 22.6 
29.1 23.3 | 28.4 38.0 ; 5 3.0 12.8 
28.0 21.0 | 20.4 36.9 ; ‘ 3.9 16.3 
25.6 19.2 | 32,1 40.7 . . 3.65 14.0 
22.6 16.3 | 40.2 45.5 ° . 4.3 16.1 
22.6 9.9 | 30.7 22.7 ° -7 | 18.0 60.3 
23.6 18.6 | 26.7 33.6 . ‘ 4.1 17.8 
26.4 21.8 | 26.4 36.4 6 13.7) 3.1 13.5 
92.2 12.7 | 24.7 33.1 | 13.0 18.9 8.8 29.6 


#55 


SP Pe Pons 


gepsaene2 (5 


= 


et et et et et et et et 


olf 


SM Standard (4) and Potential (4) Metropolitan County Areas. Before using these figures read foreword, page 13. 
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in Texas 


A Leader in Income 
And Buying Power 
Effective buying Income per Family: 


U. S. A. Texas Bell Co. 


BELL CO. $6,005 $5,602 $6,473 


* 


TEMPLE—BELTON 


Average Sales 
per Family: 


Pood © 
Gen'l Mase. 
Apparel 


U. Ss. A. TEXAS TEMPLE 
$982 $959 $1,022 
505 497 724 
246 «=. 222 293 
202.—s«181 220 
660 807 1,083 
128 3=—s-41133 210 


Home Fura, 
Automotive 
Deus 


(Figures from Sales Management) 


If YOU want to sell this unique Texas 
market you can do it the easy way by 
newspaper. 


TEMPLE DAILY TELEGRAM 


REPRESENTED BY THE TEXAS DAILY PRESS LEAGUE 


NUMBER OF OUTLETS 


3 NUMBER OF OUTLETS 
TEXAS z —— 
Cont. from page 647 | © ; 


County | é 


F-H-A 
8 


Apparel! 
Drug: 


Gen'l. 
Mase. i 


City 


Fort Worth 
Fresport 
Gainesville 
Galveston 
tGarland 
Gladewater 


Gonzales 
Graham 
Grand Prairie 
Greenville 
Harlingen 
Henderson 
Hereford 
{Highland 
Park 
Hilisbero 
Houston 
tirving 
Jacksonville 
Kermit 
Kerrville 


Tarrant. . 
Brazoria... 
Cooke 
Galveston 
Dallas 
Gregg and 
Upshur 
Gonzales 


Young..... 


Dallas. . 
Hunt 
Cameron 
Rusk 

Deaf Smith 


Dallas 
Hill 
Harris 
Dallas 
Cherokee 
Winkler 
Kerr 


Be~k|M 
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S&S & < 
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seaoeonoe & @ 


aoe oe 
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geeeneze 
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e3s 


Bi 
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13 
31 
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2 
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a3| 3 
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9. 
(Continued on page 650) 


@D ESTIMATES, 1958 


, POPULATION __ EFFECTIVE 
ESTIMATES, 1/1 BUYING INCOME— 


| Con- : | 


Income Breakdown of Households 


COUNTIES 
CITIES 
continued 


Bandera 
Bastrop 
Baylor 
Bee 
Beeville 
Bell 
Killeen 


remple 


Total 
(thou- | 


sands) | U.S.A. | sands) | (thous.)} 


4.0) 
16.8, 

5.9) 
23.2 
13.0 
99.1 
4.2 
34.5 


of 


.0023 
0096 


- 0033, 
-0133) 
0103 
-0567 
0138 
0197 


sumer 
House- Spend- 
holds | ing | 
(thou- | Units | 


1.2) 1.3) 
4.8) 
1.6) 
6.0 
5.5| 

25.0) 
8.0) 
10.3 


11.9] 


g737% 


$2,500-3,999 | $4,000-6,999 
%  % | & % 
Hsids, Inc. Hsids. inc. 


$7,000-9,999 
» % 
Hslds. Inc. 


$10,000& over 
oo 


40 ca] 
Hsids. Inc, 


eonwnaw | 


Se aew i Tr 


Ed 


28.0 
25.8 
26.7 
23.2 
23.4 
24.2 
29.4 
25.9 


25.8 
24.9 
18.7 
16.8 
17.1 
17.0 | 
25.1 | 26.9 
18.0 


22.2 
21.9 
30.0 
29.7 
29.4 
44.7 


$2.6 


34.3 
35.4 
36.6 
36.0 
35.8 
41.0 
38.5 
38.0 


3.8 8.8 
4.9 12.0 
7.4 13.7 
7.8 14.3 
7.7 14.2 
9.2 16.5 
5.7 12.4 
8.8 15.6 


2.6 12.3 
1.6 6.9 
4.9 20.0 
6.2 21.3 
5.18 21.1 
4.5 16.4 
2.2 9.6 
5.0 19.3 


t Number of Retail Outlets for these cities from Special Census of 1953. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 
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- 
A SS LS Ll A LS SE TE 0060606 06 RE 


NEW YORK 

LOS ANGELES 
DETROIT 
OKLAHOMA. CITY 
ST, LOUIS 
DENVER 


MEXICO, D. F 


we | | 
at | 
CE 


CHICAGO 
SAN FRANCISCO 
KANSAS CITY 
NEW ORLEANS 
MEMPHIS 


DALLAS 


BEXAR COUNTY TOTAL MARKET 
Population 645,000 3,456,300 
Families 175,900 928,700 
Effective Buying Income  $956,1564000 $4,716,310,000 te 


Source: Sales Management 1959 SAN ANTONIO, TEXAS 
EXPRESS-NEWS STATION 


ENS = 


TEXAS | 


NUMBER OF OUTLETS 


nae = 
n 

23) 2 \38) é g \a|3 

Mount ; | | 13} 21) 27 39 
Pleasant... . Titus } 9 41 | | Re e | 15 

Nacogdoches Nacogdoch 15.1 38 25) 14 19 

New a Feesini . 24] 15) 33 
Braunfels...Comal.... 16.6) 40 heal 58. i 17 25) 19 

Odessa... . . .Ector 77.4 83 (Continued on page 662) 


EFFECTIVE 7 The “SM” symbols mark original, exclu- 
BUYING INCOME— ESTIMATES, 1958 ae estimates by SALES MANAGEMENT. 


Cont. from page 648 j ae PP : 


City County 


COUNTIES 
CITIES In- 
(continued) come 


Per 
Held, 
Bexar 

ASan Antonio 565.0 
Bianco ° 3.8 
Borden 1.1 
Bosque ive 8.9 


Bowie 68.0 
ATesarkana (Ark.)- 
Texarkana (Tez.). 61.4 

31.5 

Brazoria. i 67.6 
Freeport Faas 9.7 

Brazos 48.1 
Bryan. . Rate 20.6 


6.3 
3.6 
9.4 


28.0) . 8.8 9.7 
22.1) . 7.3 7.9 
10.0) . 2.8 3.1 

9.2) . 2.7 3.0 


1 Texarkana is in Bowie (Tex.) and Miller (Ark.) counties 
SM Standard (4) and Potential (4) Metropolitan County “Areas, 
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fom MCMCr-TV TtrExXaRKANA 


TEXAS - ARKANSAS 


you covér the 


4-STATE CORNER 


of the Southwest 
(TEXAS — ARKANSAS — OKLAHOMA — LOUISTANA) 


. . @ 29 county market with 110,000 television homes (NCS NO. 3) 


TEXARKANA, Texas-Arkansas 


The 4-State POWERHOUSE of the Great Southwest 
Maximum Power—Channel 6 Represented by Venard, Rintoul & McConnell, Inc. 


SM POPULATION EFFECTIVE SM The “SM” symbols mark original, exclu- 

TEXAS ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con- 

COUNTIES Cash Income Breakdown of Households 


Spend- Ine | Ine see 
ing come $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
Units Per % % % YX % YX 


Per % (a % 7/0 % c 4 0 
(thous.) J C.S.U. . | Helds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. 


4.8 . 4,243) 41.0 15.7 | 24.0 19.5 | 24.6 33.6) 6.5 13.4 
3.6 . 0085 4,754 27.8 8.8 | 26.9 17.4 | 32.1 35.0) 8.9 15.1 
2.3 ° 4,244 37.3 14.6 | 26.9 21.6 | 27.7 6.3 13.2 


46.9 . - 062 40.6 14.7 | 22.6 17. ° A 7.4 14.5 


12.1 A 39.4 . . ° o 7.5 14.7 
36.6 . A . ° 8.0 14.8 
41.8 15. ° ° ; . 6.6 13.2 
51.0 24. 5 ° ° ° 2 8.3 
12.86 3. . . \. ° 17.1 


47.8 22. ° . le . 0 10.3 
4.9 2. 6 . ° ° 2 14.2 
30.9 9, le A 4 3. 7 16.3 


“4.2 B. - \e . A -2 11.8 
37.0 13. t - y : 0 13.4 
13.6 
13.7 
14.8 


16.2 26.0 
1.2 17.4 
6.9 12.1 


5.5 12.2 
6.7 13.7 
9.1 15.4 
6.9 13.2 


7.2 13.3 
7.2 13.3 
6.2 13.8 
7.0 12.7 


7.3 14.6 
8.2 15.3 
5.2 11.7 
0.8 14.6 


271.8 26.8 -1 23.0 
12.2 17.1 6 31.3 
8.7 13.5 5 4.8 


20.8 . 8.6 16.9) 2.4 9.3 
23.6 13.2 E 8110.8 15.41 9.3 31.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. ; ; Before using these figures read foreword, page 13. 
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DON'T SELL COMPLETE COVERAGE CALLS FOR 


TEXAS ae 


SHORT! 


TOTAL CIRCULATION: Bont  - m Oey Fay ie i: ; ' Effective 
247 445 (*ABE Par. 28): (SM 5-10-59): ie Buying Income 
ABILENE REPORTER-NEWS 67,186" $6,152 be’ $1,719,588,000 
BIG SPRING HERALD 33,227* 6,767 — = Retail Sales 
CORPUS CHRISTI CALLER-TIMES 182,832* 5,891 eo Food Sales 
DENISON HERALD 26,685* 4,563 . — Automotive 
. GREENVILLE HERALD-BANNER 20,307* 4,229 ee 2 ess i eee 
. MARSHALL NEWS MESSENGER 27,927" 4,326 . pala ra Sectist Acuke touniiies te 
. PARIS NEWS 25,444* 3,892 pat which papers have 25% 
. SAN ANGELO STANDARD-TIMES 60,765* 5,833 > or better total family 
. SNYDER NEWS 18,143 6,259 ; coverage) 


TEXAS HARTE-HANKS NEWSPAPERS 


HEADQUARTER‘ Nation q is |, Texa 


weneuwseh 


POPULATION EFFECTIVE The “SM” symbols mark 
TEXAS LD Estimates, 11/80 BUYING INcoMe— QQZD estimares, 1958 sive estimates by SALES M. 
} 


COUNTIES Cash inceme Breakdown of Households 
CITIES ine | In- 


continued) Total | Z ‘ come ceme 
Per | Per 
C.$.U.) Hsid. 


Dallas 
A Dallas 
Garland 
Grand Prairie 
Highland Park 
RRS 
University Park 


$3 


288 S2es8 


2raan 


ow 


SM Standard (4) and Potential (A) Metropolitan County Aras: t Lar 2 ! Before using these figures read foreword, page 13. 
eo | 


SALES MANAGEMENT 


WHICH DALLAS 
NEWSPAPER DO YOU 
READ MOST? 


tet *MARKET DALLAS: 
More sales are made through THE DALLAS _ puiation.... .. 1 


NEWS in Market Dallas’ than by any other $4, 208,783,000 


newspaper in any Texas market. Ask your ‘it betas deiun ts ca) 


PORN 66 be ges 8's 1,031,900 
Cresmer & Woodward representative why! $1,967,138,000 


$1,479,071 ,000 
Represented nationally by Cresmer & Woodward, Inc. * New York © Chicago © Detroit * Atlanta * Los Angeles * San Francisco Gates Management : Mey 10, 1998) 


MAY 10, 1959 


Your Advertising Dollar Covers (aquaiam 


eed OU K-NUZ 


« Radio Coutter 


r : 
National Rep 
FORJOE & CO 
Southern Reps. 
CLARKE BROWN CO 


MORRIS JA 32581 


POPULATION EFFECTIVE The “SM” symbols mark exclu- 
TEXAS ESTIMATES, 1/1/88 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES EMENT. 


Con- 
COUNTIES Cash Income Breakdown of Households 


CITIES In- 
(continued) ! ing | Pop f wo lee | $0-2,499 | $2,500-3,999 | $4,000-6,999 


% % 4 0 % %N 
. |Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 


Fannin . 4 ; J . ‘ J i 48.1 22.9 | 27.8 28.1 | 18.7 31.2 
Fayette . d 6 ‘ 3 J 47.8 21.8 -1 26.3 | 18.9 30.6 


Fisher . A . ’ J ° 27.1 8.7 8 17.7 | 31.6 36.3 
Floyd , d , ‘ . ‘ 2 6.3 0 14.4) 30.6 29.5 
Foard ; A ° ° 4 10.6 18.5 | 23.6 26.8 


Fort Bend ‘ d 8.7 ° le 2 12.0 -6 18.3 | 28.7 35.9 

Rosenberg ’ i . . p y 3.2 11.8 9 18.8) 30.3 38.2 
Franklin . i d e P a A 5 24.3 3 2.9) 19.1 32.8 
Freestone - J R J ; ° 21.6 0 22.8) 20.0 31.7 


Frio ¢ A . 5 é ° - -1 20.2) 17.1 24.0 
Gaines ’ d 7 . . Gi 4.6 4 9.9 5 42.8 
Galveston J ‘ a $ é é 5.6 5 12.9 2 38.1 
AGalveston 5} . ’ 7 §.8| 22.2 13.2] 37.3 37.2 
Texas City ° d e . 4.7 ° 11.7 ° 42.9 


Garza 
Gillespie 
Glasscock 


5.3 -2 13.5 31.2 
26.4 7 33.5 
2.4 ° o! 6 37.8 


£88 


Goliad 25.8 
Gonzales m . ° 20.9 A . 0 31.4 
Gonzales , , wa ° ° 2 ° > . ° ° . 32.6 
Gray 4.5 A 8 3.7 
Pampa 4.5 r 39.0 


so 


Grayson . F le J J d ‘ y . 9 39.3 
Denison 4 ies ‘ d . ? P " . a .9 37.8 
Sherman........+.. > r . . J ‘ % 3 40.5 

Gregg.... m d i ‘ a ° J A ‘ 8 39.1 
3Gladewater....... . 00: 2 a d . A é 41.0 38.5 
2Kilgore r ‘ ’ d 4 3 : 37.9 40.1 
ALongview...... < A ° P . ° , “ 35.0 


Grimes........ ° d s . 2 . y -9 | 16.7 28.5 


Guadalupe. ........ 
EL 


~ 
s 


25.5 35.9 
27.0 36.6 
6.5 : 32.6 29.9 
4.9 ° 34.2 30.3 
9.4 . 26.6 28.6 


oe 
Se ee) 


19.9 5 8} 19.4 30.7 
2.7 ¢ -5 | 36.9 26.2 
10.6 . 29.1 34.3 


ows ¢ 
4 
2 
Be 


3.4 
1,181.9) 2,301,965 
54,853 

56 , 426 
1,786 , 262 
100,991 


13.0 ° -2 | 32.0 43.5 
4.3 39.8. 36.4 . -7 27.8 
4.0 . 0 | 43.5 39.8 3 -6 24.0 
3.5 m 0 | 38.4 31.5 ° 33.6 
4.5 -5 | 39.1 36.5 le -5 27.4 
3.9 -1 | 45.2 42.5 A 8 21.8 


eee 988 823% 


85} 


ue 


“ 41,304) . a . 1.8 J -2 | 32.7 20.1 | 23.6 22.0) 21.8 51.9 
62.1) . ° ° 58,757 16.7 ° 25.2 36.4) 6.1 2.7 11.8 
28.4) -0162 ; 37,639). -5 15.0 . .3 | 27.0 37.2) 6.9 14. 3.0 12.9 

1.6 .0009 ° . ’ 3,734) . 9 | 28.0 22.1 | 12.0 14.3 | 16.4 48.7 


2 Kilgore is in Gregg and Rusk counties. © SM, 1959. SM Standard (4) and Potential (A) Metropolitan County Areas. 
3 Gladewater is in Gregg and Upshur counties. Before using these figures read foreword, page 13. 
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The Houston Post 


gives you 
more 


YOU GET A HEALTHY 


= 


7537 CIRCULATION BONUS 
IN THE HOUSTON POST 


The Post delivers more readers 
than any Houston daily. Your ad 
in The Houston Post reaches 
7537 more readers daily than in 
the Chronicle — at the same line 
rate! The Post: 200,551, the 
Chronicle: 193,014. (For basis 
of comparison of circulation fig- 


YOU GET LONGER EXPOSURE 
IN HOUSTON’S ONLY 
MORNING NEWSPAPER 


People read The Houston Post 
longer than any other Houston 
newspaper. Also, it is read more 
by both men and women than 
any other Houston newspaper. 
The Post brings shoppers news 
first about advertised bargains 
that they buy that day. 


YOU GET READERSHIP RESPONSE: 
POST SUBSCRIBERS PAY 
$268,149 MORE EACH YEAR 


Post readers pay $268,149 more 
each year to read The Post than 
to read any other Houston news- 
paper. Editorial excellence is the 
reason. The Post has won. 73 
awards for editorial excellence in 
six years! TIME Magazine calls 
The Post “Texas’ most readable 


ures see ABC Audit Reports for 
year ending 9-30-58) 


Vigorous Houston — the South’s largest market 
— is America’s fastest growing city of over 1,000,- 
000! To step up your SELLING POWER in this 
important market you need Houston’s dynamic 
morning newspaper ——-Houston’s largest daily — The 
Houston Post. 

Proof of Post strength in getting response: Five 
out of six of Houston’s largest retailers advertise 
seven days of each week only in The Houston Post. 
Last year, in Houston, only The Post showed a gain 


THE HOUSTON POST 


daily.” 


in general and retail advertising linage. (Source: 
Media Records.) 

Today, more general and retail advertisers pick 
The Post than ever before. Your Moloney, Regan 
& Schmitt representative can show you how to take 
full advantage of the dynamic SELLING POWER 
of The Houston Post in the South’s largest market. 
For complete information, see him or write Robert 
Barron, General Advertising Manager, The Houston 
Post. 


W. P. Horsy 

Chairman of the Board & 
Oveta Cute Hopsy 

President 


Represented Nationally by Moloney, Regan & Schmitt 
MAY 10, 1959 


BBE. Edel tiididiilidididitiiii~li/tivltctt, tf 868 5. 5 8 2 SS ee eg ge ee ee ge eg ee ee ee eee eee 


HUTCHINSON 3 
¢ Borges 


yTo 3 
NUMBERED Amaniio 
COUNTIES 


- 4 
ARMSTRONG OEAF SuiTH g RANDALL bd 
BORDEN PARWERT CAST” | SWISHER T g® WALL 
EDWARDS ¥ 
FOARD t HALE 


GLASSCOCR 
JEFF DAVIS Plaawew 


KENEDY 


WILBARGER 


KINNEY . : reese. 
McMULLE® L > HCROSBY Pi 

P i = < 
MOTLEY g 


T 
OusG Lt ¥ 
1. ROBERTS YOUNG JACK! WISE 


SAN AUGUSTINE 


SOMERVELL 


STERLING 


STEPHENS 


THROCKMOR TOR 


Table of 
Contents and 
Indexes to Data 


on 


“= Grane Prawe 


pages 3, 6, 8, 10, 11 


ARABRSAR ASSESS SESSA S SSS SSSR SB RR aR SERRE EPP eC ee Pee eee Ss 


WUDSPETH LOVING > 1 oe £: Wanahachie 2 


sis WASKELL 
bi ka _— 
2 MCLENNAN © 


SCURRY 7° 


P— CULBERSOR 


— 


q 


} 
| NAVARRO 


Corsicana 


Biowntiels 


GOWZALES 


r 
t 


c 
> 
. 

fa. GARZA 


5 
2 
= 


Pa 


# AVIS sacomen 
basse res. 


HOWARD 


GILLESPIE 


JONES 
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of Data 


and Explanations 


CALOWELL 
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RUNNELS 


Abbreviations, 


Variations in 


Type Faces, etc., 


see pages 201-204 


Counties and cities on this map 
ere charted in proportion te net 
Effective Buying Income: Scale, 
0029 sq. in. equals $1 million. 


Cities shown are those hoving 
net Effective Buying Income of 
$15 million and over 
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10, 


1959 


Corpus 
Christe 


One of the nation’s 
fastest growing 
metropolitan areas, 


best served by 


KZTV 


MAXIMUM COVERAGE 


for the 
GREAT COASTAL BEND 
* Population 

592,700 


* Income 
$833,287 ,000 


* Retail Sales 
$575,347 ,000 

Store Group Sales 
e Food Sales $146,172,000 
e Eating & Drinking $37,159,000 
e General Merchandise $60,640,000 
e Apparel $23,212,000 
e Furn-Household Appl. $24,476,000 
e Gas Station Sales $55,422,000 
e Lumber-Bldg. Hdw. $60,539,000 
© Drugs $18,291,000 


(Source: 1959 Survey 
of Buying Power) 


Represented by The Branham Co. 
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TARRANT 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Sy7) POPULATION ~ EFFECTIVE _ : 
ESTIMATES, 1/1/59 BUYING INCOME— 


The “SM” symbols mark original, exclu- 


TEXAS ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES Income Breakdown of Households 
CITIES House- 


(continued Total | 9% holds ng Pop. ‘ $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
(thou- f (thou- Per Per Z oo oO Oo Oo 


% % a] “ % 0 70 0 ‘0 
sands sands) . | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Ine. 


Haskell , d a . ° ‘ , 29.6 9.1 | 26.3 17.2 | 27.7 30.6] 9.0 15.0) 7.4 28.2 
Hays ’ : . ° . é ° - 44.1 17.1 | 22.6 18.6 | 22.2 30.6] 6.6 13.7 -5 20.0 
San Marcos f 3.! y ‘ ; 3) 3,327] 3, 47.9 19.8] 20.9 18.4] 21.0 31.1] 6.4 14.3 16.4 


Hemphill . i d y . 23.7 7.0 | 22.6 14.2 | 35.6 37.7 -0 19.2 1 21.9 
Henderson ‘ ‘ ‘ 5 ‘ - . 46.8 21.2 | 25.9 25.0] 20.7 33.6 7 11.5 é 8.7 
Athens { , J ,92 ,22 3 3, 44.3 18.9} 26.1 23.6 | 21.4 32.4 7 13.1 5 12.0 
Hidalgo 3 ‘ . ; - ; . 48.2 19.5 | 22.0 19.5 27.9 0 13.2 3 20.5 
Edinburg 7.8} : . 0056 7 42.1 16.0 | 23.3 y 23.4 31.4 A 3. 4 19.9 
McAllen y ‘ ‘ r . 41.0 14.7 | 23.6 ; 22.6 28.8 . A 5 24.1 
Mercedes 3.2] . \ f Sf 004: N . 50.0 21.1 | 22.4 > 18.1 27.0 . K 8 18.8 
Mission = . . 7 J ,699) 3, 48.8 20.3 | 22.9 . 19.2 28.5 . . 9 19.3 
Weslaco 5. . , P 1,039) 3, . . 49.4 20.7 | 22.4 A 18.6 27.5 . F 8 18.8 


See Brownsville- 


Harlingen-McAllen 


Hill... eee S| ie ° 8.4 . 1 372 37.6 27.4 4; 2.3 34.8) 6.2 12. -5 15.6 
Hillsboro. ....... . ’ . , 493 11,436 . 3,897] 36.1 27.7 -5 | 26.6 36.4) 6.4 . 2 14.1 
Hockley......... & . ° . ’ 1,743 5,978] 14.6 3.7 20.0 10.6 | 41.2 36.6 | 15.0 ° -2 28.8 
Levelland... .. 2. ‘ 3.1 . 2 1,875) 6, ‘ 6,139] 12.9 -1 | 19.4 0 | 42.0 36.4 | 16.2 . 5 29.2 
Hood...;..... a ° A A 1,432 3,851) 36.1 25.8 21.3 | 28.9 40.0) 6.5 ° 7 11.2 


Hopkins 19.5) 0111) 6.9). we 0080) 1,261 3,566) 42.8 27.8 24.7 | 21.2 31.5] 6.3 11.9] 2.9 13.9 
Sulphur Springs 10.2} .0058} 3. 6) 0045} 1,342) 4,417 3,870] 38.5 27.5 22.5 | 23.9 32.7| 6.5 13. 6 16.2 


SM Standard (4) and Potential (A) Metropolitan County Areas, © SM, 1959. Before using these figures read foreword, page 13. 
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ie Ri Ch:FRI O - Spend your ad dollars 


where they will reach more 
JRE 


people with more money to 


y— -4 spend. 
PEOPLE WITH 
— MORE Sell your salables 
where smart merchants are 


MONEY TO selling theirs..in the Rich 


: Texas Trio: day after day, 
ee week after week, dollar after 
f I ‘ae dollar. 


GROWING POPULATION OF 


377,784 
ZZ, > $600,000, 000" 
GH 


the additional 
customers and 


RO! - “yyy | 


COLOR 


Any day, any color.. 

conventional space units. 

Color at minimum color sur- 

charge rates: any 2 papers, tne 


5% discount; all 3 at 10% 
discount. 


Austin 2 
The Port A 
represented nationally by BURKE, KUIPERS & MAHONEY Th 


MAY 10, 1959 


th 
KFDM-TV channel 6 Delivers texas Market 


154,800 TV Homes * 


e 20 prosperous counties & parishes* Orange 
* NCS-3 


CBS C. B. Locke, Executive Vice President & General Manager Beaumont 
ABC Mott Johnson, Sales & Operations Manager 


a See Peters-Griffin-Woodward, Inc. Port Arthur 


rm POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
TEXAS ESTIMATES, 1/1/59 BUYING INcoME— @QZD estimates, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES | | } Income Breakdown of Households 
CITIES House-| Spend-| Urban In- 


continued / holds | ing Pop. Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
(thou- | Units | (thou-]| Dollars of Per 
sands S.A. | sands) | (thous.)| sands) (000) 


% %N ‘0 0 % % % % % 
.| Hsids, Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Houston 17.7; 0101 -0) . 4.6 18,966) . ' 61.4 24.8 | 24.9 25.5 -§ 30.0) 4.5 . 1.7 8.1 
Howard 35.1) .0201 ° , 29.5) 65,643) . ’ ’ 16.3 4.2) 20.0 10.8 A 36.7 | 14.5 . 8.8 28.2 
Big Spring 20.5) .0169 Af § 55,294) . ’ »21% : 15.9 4.1} 20.2 11.0 0 37.4 | 14.3 : 8.6 27.7 


Hudspeth. 1} 0018 - , 3,176} .0010) 1, . -7 21.3 | 23.4 21.8| 19.7 30.8] 6.2 12.3| 3.0 13.8 
Hunt 0} .0240 . ; y 54,558, . ; 9 16.5 | 26.0 22.4 | 24.3 35.0| 5.8 12.7| 3.0513.4 
Greenville 0114 : r 26,947 15.1 | 27.0 22.5 | 25.5 35.4] 5.9 12.5| 3.2 14.5 
Hutchinson 0} .0217 ’ . ‘ 71,348 2.6) 12.6 6.5 | 60.8 44.0/ 18.8 24.8) 7.4 22.1 
Borger : 0141 7.! ' 49 ,024 C6127 73 -3 44.0| 18.2 24.2 7.3 22.0 


235 


trion old é ° 1,435 
Jack ' d 8 . . 9,443 
Jackson . d 3.6) J 18,433 


10.3 | 30.4 21.5 -0 29.7) 7.6 13.6| 6.2 24.9 
10.4 | 25.0 18.1 -2 37.6 8 16.4/ 4.4 17.6 
9.4 | 24.0 16.7 -2 38.4 -2 16.2) 4.9 19.3 


Jasper . 0117 : " R 21,893 
Jeff Davis . .0009 . e 2,214 
Jefferson -0| .1366 q i s 422,009 
ABeaumo: 3.1| .0704) 37. . 218,976 
APort Arthu 65.0) 0372 117,761 


16.7 | 27.8 24.5 9 36.1 4 12.1) 2.6 11.6 
9.4 | 22.6 14.5 0 31.4 4 15.4) 7.9 29.3 
4.6 10.3 2 41.2 4 2.7) 7.1 23.2 
5.2 11.5 -1 38.8] 13.6 20.0] 7.3 24.5 
4.3 9.5 43.8 8 21.4) 6.5 21.0 


232 $88 


oo a 
=a 
bs 


Jim Hogg . , ° . ° 4,949) . 6 ° -5 18.8 -7 32.9 -8 15.2) 4.6 19.5 
Jim Wells ° ° ° e ° 41,827) . ’ ° 9.2 4 14.7 -7 33.6 4 17.3) 6.7 25.2 
Alice 2) 013 : . 27,240) . ’ , 808] 29. 9.1 15.4 -7 33.8 -2 17.2) 6.4 24.5 
Johnson..... . ° ‘ F : 60,081) . 56] 33. -8 20.2 -5 40.0 4 14.7) 3.1 12.9 
Cleburne. . , f : 26,546) . . 18.5 ° -1 15.4] 3.5 14.0 


Jones... , é 3 29,604) . B8 ‘ 1 8 17.5 8 32.8/ 9.3 15.9| 6.2 24.3 
Karnes 17.6 .6 33.1 -8 15.2) 4.6 19.9 
Kaufman... 24.0 2 4.7 1 11.7 2.6 11.8 

Terrell 8). " ; } 3,893 ,689} 39. 23.0 4 36.6 .7 12.4] 2.7 12.0 


Kendall. ... v A d y ° 5,087 4 21.5 8 31.1 -7 12.9] 6.2 22.2 
Kenedy. ... . , . F . 4,000 3 y s 16.2 0 34.2 é 3.4 


Kent..... 4) d ° o 6,803 . ° /. 0 12.0 7 31.5 -3°17.8| 9.6 32.1 


KetP..ccces , d . é . A 5,044 ° ° -1 19.4 -0 37.0 -7 144.0) 4.9 19.7 
Kerrville. . 5}. 3. , ‘ , 4,826 ; 19.1 | 31.1 37.4 -9 14.4] 4.8 19.1 
i | , ‘ 4,577 Bi 35. 6 24.1 -7 0.2) 6.7 13.4) 4.4 19.1 
7,165 i A 9.3 -1 28.7 -1 15.0 | 12.6 40.4 


4,868) 4,868 e 17.4 1 18.2 3.11.5) 8.8 37.5 
5,856) 4,672 ° -9 | 20.6 12.9 9 4.6 20.6 | 6.8 24.0 
5,982) 4,671 . -7 | 20.4 12.6 3 34.6 20.8} 6.9 24.3 
5,927) 5,927 i: . 8) 24.5 14.4 8 26.5 15.9 | 9.9 35.4 


13.6 - 3,759) 3,665) 3,32 ° -4| 26.8 25.6 5 4.3) 4.5 10.9) 1.9 8.8 
0139 : 8.6 A 3,892) 3,620) 3,568) 41. 27.1 24.1 -1 36.0) 5.2 11.7] 2.4 11.0 
-0124) 0) «6.1 9.3 ° 5,659) 5,566 ° 8 | 26.4 16.1 -9 32.6) 9.7 15.1 | 8.1 29.3 
Littlefield -3}  .0053) | Be 5,157) 4,966 ‘ 26.5 17.2 0 35.8) 9.1 15.1] 6.5 24.3 
Lampasas. ... -3} 0053 A 2.9 4.6 ’ 4,088) 4,088) 3,68 . 28.9 24.9 -5 33.8| 6.7 12.6 | 2.8 12.9 


SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1959. 


Before using these figures read foreword, page 13. 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 


We're adding an 


ORANCE 


0 give you the 


pin vatges! 


PPLE 


in TEXAS 


WITH THE OFFICIAL ADDITION OF ORANGE 
COUNTY, THE BEAUMONT METRO AREA NOW 
RANKS OTH IN THE ENTIRE STATE OF TEXAS” 


BEAUMONT'S 14 COUNTY MARKET Beaumont is now 
AND NEW METRO AREA RANKING 
the 5th Metro Area 


oun “a “== 300 800 posulation* 


HOUSEHOLDS ; : 

BUYING INCOME $513,111 IN TEXAS, YOU HAVE TO 
RETAIL SALES : $355,501 

whi Bee : ae BUY FIVE TO THRIVE 
EATING & DRINKING ; $ 19,417 *official bureau of budgets; Washington, D.C 

CENERAL MDSE. $ 40,671 **Sales Management Survey of Buying Power ‘59 

APPAREL é $ 23,335 

FURN., HSLD. APPL. ’ $ 20,210 ros ; 

AUTOMOTIVE i $ 62,709 BEAUMONT ENTERPRISE 

CAS STATENS $ 33,18 BEAUMONT JOURNAL 

LUMBER, BLDG. : $ 22,025 


DRUGS $ 20,957 $ 11,719 BEAUMONT, TEXAS 


Represented by THE BRANHAM COMPANY 
MAY 10, 1959 


LUBBOCK — 


TEXAS 


%* Home of Texas Technological College. 
* Cottonseed Products Capital of the World. 
* Financial, industrial, Commercial, Medical, Educa- 
tional, Cultural Center of an area as large as 
New York State. 


4 


For Complete Information Write: LUBBOCK CHAMBER OF COMMERCE 


NUMBER OF OUTLETS 


TEXAS 
Cont. from page 650 


Apparel 
Auto. 
Drugs 


Vai ¢ 
55/8 


Total 
S S | Outlets 


City County City County 


F 


c 


Pecos Reeves 
Perryton Ochiltree 
Plainview Hale 
Port Arthur... Jefferson 
Raymondville Willacy 
Robstown Nueces 
Rosenberg Fort Bend 
San Angelo... Tom Green 
San Antonio. . Bexar 
San Benito. ..Cameron 
San Marcos...Hays 
Seguin Guadalupe 
Sherman Grayson 
Snyder Scurry 31 
Stephenville. _Erath 33 
Sulphur | } 
Springs Hopkins. ... ° 53 4 
Sweetwater. Nolan . 24) 20) } | | | Settiement.. Tarrant 1 
Taylor Williamson : 31) 48) | 13) 6) 19) 5 Wichita Falls.. Wichita , 147 56| 73) 51 
Temple Bell d | 76) 9 42 17 


Bees 
agee 
Sas 
Resw 


| 194) 148) 
349|1, 2590/1221 
| 60) 35 
27| 26 

34) 40 
41 
26 
15 


Victoria. .... 
McLennan... 


seasBeeer 
speacBeess 
BteIBBos SIR. 
weS88S58 Baee|F 
ZRRSREGe 
S2RSBSBRS sree 
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POPULATION EFFECTIVE C1 ‘The “SM” symbols mark original, © 
ESTIMATES, 1/1/88 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


CITIES 
continued 


COUNTIES | | Income Breakdown of Households 
| 
9 | 


| ( pee $2,500-3,900 | $4,000-6,998 $7,000-9,999 |$10,000& over 
thou- of | Per Per | Per > "0 0 lo 70 
sands, U.S.A. A. | Capita) Hol, $.U. L, Halts. ine. Hels. -. Hslds. Inc. | Hsids. Inv. | Hsids Inc. 


La Salle , 1.8) “41.8 o! ’ -0025; 994) 4,306 48.4 18.2 | 23.6 18.8 | 16.6 22.2) 4.7 9.6) 6.7 31.2 
Lavaca R . , 5.3 5.6 . ’ -0072| 1,214) 4,169 41.9 18.8 | 30.0 28.6 | 22.4 35.6) 4.1 10.0; 1.6 7.0 
Lee 5. 2.2 2.4 : : -0030) 1,071) 4,137 48.5 22.7 | 26.9 26.8/ 19.3 32.3) 3.3 8.4) 2.0 9.8 


Leon . . 2.7 y -0031) 1,089) 3,878 ’ 53.4 27.3 | 26.6 27.7| 16.3 29.7) 3.4 9.4) 1.3 5.9 
Liberty ° . : 8.4 ° 0120) 1,307) 4,666 35.1 12.6 | 24.8 18.8 | 27.7 35.0) 8.0 15.3) 4.4 18.4 

Liberty . , ° 1.8 ‘ -0030) 1,814) 5,781) 5, ‘ 26.4 7.6) 21.7 13.1 | 31.7 32.1] 12.1 18.6] 8.1 28.7 
Limestone ‘ . 5.3 5.3 ’ > -0067| 1,102) 3,868 48.0 21.6 | 25.5 24.2) 19.4 30.6) 4.56 11.0) 2.6 12.7 
Lipscomb ; ; ; 1.0 , -0018| 1,774) 6,677| 5,677) 5,347] 28.5 8.0 | 23.9 14.2 | 28.8 28.6 | 8.8 13.3 | 10.0 36.9 


*Not ava'lable © SM, 1959. Before using these figures read foreword, page 13. 
662 SALES MANAGEMENT 


TH FRE Still going and growing, Lubbock 
and its 19-county market again in 1958 
ree hit new, all-time highs for population, 
ONLY ONE i income and retail sales! 
DIRECTION & THE growing LUBBOCK MARKET: 


pa Population ....... 399,800 
IN Buying Income . . . . $704,681,000 
Retail Sales... .. . $509,493,000 


LU BB 0) C K = $6,418 income/household, 6.9% above U.S.! 


$4,640 sales/household, 18.3% above U.S.! 


THATS fl snus 


You always get more than you 
bargain for—MORE PEOPLE... with 
MORE INCOME...and MORE SALES 
— when you tell your product 

story in the... 


Lubbock AVALANCHE-JOURNAL 


CIRCULATION GVER 66,000 


eRe 


IES 


WAYNE HENLY, Adv. Dir. « Lester M. Horner, Gen. Adv. Mgr. 
Represented Nationally by TEXAS DAILY PRESS LEAGUE, INC. 


POPULATION EFFECTIVE 
BYP ESTIMATES, 1/1/59 BUYING INCOME— @YZD estimates, 1958 


COUNTIES | Cash tt sie 
CITIES Urban In- In- | 

(continued) ng Pop. / come | come} $0-2,499 | $2,500-3,999 over 

(thou- Per | Per | Pri %  % | % % % \ 4 % 

| sands) 000) Capita) Hsld. | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. | 


70 


Live Oak 8} ‘ . , d ,212| 4,785) 35.8 12.8 | 26.6 20.2| 25.8 32.7| 6.8 13.1| 5.0 
| 31.4 10. 9 21,2 | 28.0 34.2) 6.5 12.1] 5.2 


12.1 : ‘ ° : 3.9 
10.9 , ‘ , 8 | 10.0 
: -1 10.9 4 33. ‘ ; 10.0 
6,257 ° F 7 13.4 


| 4,645) 
4,407) 
4,437| 
4,773 


| 3,800 
| 3,236) 
6,201 


4,674 
4,781 
4,907 
3,249 


: P 3,999 
3.5 ; F ’ 0017) ,237| 4,761 
58.0 i ’ .0434) 2,299) 7,055 
55.3 .0422| 2,347) 7,679] 7,015 


22.1, . o . ‘ -0077| 1,069) 3,578) 3,525 
4.7 ° . - -0022) 1,447) 4,857) 4,000 
13.8) . ° . ° -0072) 1,612) 5,704) 5,297 


14.0 4.4 4.7 ° -0065| 1,419) 4,613) 4,225 
24.1 7.0 : ; 0093) 1,188) 4,090) 4,032 
9.0) . 3.0 . . 1,439) 4,318) 4,179 
19.7 5.3 5.8 . . 1,738) 6,460) 6,903 


8.7 2.4 2.4 A 1,006) 3,647) 3,647 J > 8 38. 4.3 10 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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THE CALLER- TIMES SELLS IN THE 
Tio of Tos 


Almost as big as West Virginia! 

More people than any of a dozen other 
states! That’s the Tip of Texas, where the 
Caller-Times is the one big selling force. 


= 
ms 


More than a million people in these 23 rich 
counties. More than $1.25 billion effective 
buying income! Caller-Times carriers 

deliver daily to homes in 75 cities and towns 
from the Gulf to the Rio Grande, with 36% 
coverage in the 23-county area, 76% in our 
retail trading zone. We’ve just doubled our 
plant and installed ten new presses to serve 
this big market better—and to help you 

sell it better. Write for late market data. 


Represented 
nationally by 


TEXAS HARTE-HANKS 
NEWSPAPERS 


Nati. City Bidg., 
allas 

New York, Atianta 

Chicago 


Circulation 93,602 ABC CORPUS CHRISTI, TEXAS 


Sy7p POPULATION Sais a = —6——Ct—C“‘“—*‘*«C ae original, 


mark I, exclue 
TEXAS ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
i) Sf he See ae 3 eg ; 


COUNTIES sumer Cash = 
FCITIES | House-| Spend-| Urban In- 

(continued % holds | ing Pop. Net 1% come | _ $0-2,499 | $2,500-3,999 | $4, 999 | $7,000-9,999 | $10,000& over 
of | (thou- | Units | (thou- ] Dollars of Per | Per Per 13% % % % % % % Y% % % 

U.S.A. | sands) |(thous.)| sands){ (000) | U.S.A. | Capita) Hsld. C.8.U,) Hslid. | Hsids, Inc. | Hsids. Inc. | Hsids, Inc. | Hsids. Inv. | Hsids. Inc. 


Income Breakdown of Households 


Motley .2| 0019 . , 5,675| .0019) 1,773) 5,675) 5,159] 5,116] 29.0 8.8 | 23. 7 | 28.3 20.4| 10.5 16.6| 8.5 30.8 
Nacogdoches .2| .0167) . ; , ’ 0110} 1,161) 4,290) 3,808) 3,675] 45.6 19.0 | 26. 1] 20.1 30.0| 4.7 10.6] 3.6 17.3 
Nacogdoches t 0086 2| 9,442) .0063| 1,288| 4,419] 3,739) 3,833] 42.1 16.4 | 24. 5 | 23.5 32.5] 5.6 11.8] 4.1 18.8 
Navarro .8| 0199 ; y .0147| 1,295] 4,251] 4,134 3,828] 40.9 16.0 | 26. 6} 23.3 32.4| 6.9 12.3| 3.9 17.7 
Corsicana .0137| 32,620) 0106! 1,359] 4,182] 4,078] 3,969] 38.6 14.5 | 26. .9| 24.8 33.3] 6.2 12.6] 4.2 18.7 
Newton 1.0052 , ; .0027| 922| 3,650) 3,650) 3,098] 47.8 23.1 | 29. .7| 18.2 31.2) 3.5 9.0) 1.5 7.0 
Nolan 8} 0113 .0| 5) . t 0110] 1,704) 6,623] 5,190 6,147] 21.2 6.2 | 25. 6 | 35.8 36.8/ 11.2 17.6| 6.7 23.9 
Sweetwater 2} .0093| 8} .0093} 1,770] 5,975] 5,121] 5,388] 17.8 4.9 | 24.3 14.3 | 38.5 38.0| 12.1 18.2] 7.3 24.6 


Nueces 0) .1469) 5) i | .1312| 1,570) 5,891| 5,241] 6,407] 20.9 5.8 | 22. 0 | 36.5 35.8/ 12.7 19.0] 7.8 26.4 
ACorpus Christi 5.1) . y . 289,178) .0940| 1,652 5,326] 5,357] 21.5 6.0] 22.8 13.5 | 35.6 35.3] 12.4 18.7] 7.7 26.5 
Robstown 5} .0060} 2. ‘ 12,346] 0040) 1,176] 4,573] 4,573) 4,400) 34.4 11.7 | 25. 1] 26.1 31.6] 9.0 16.4] 5.4 22.2 

Ochiltree ny y ' . 20,691, .0067) 2,914 | 8,276| 9,232] 10.6 1.7 | 15. .2| 30.7 17.7 | 16.9 14.8 | 26.7 60.6 
Perrytown 3} .0036] f 7,158| .0056| 2,723| 8,170) 7,799] 7,836] 14.7 2.8 | 18. 4] 31.5 21.4] 14.4 14.8] 21.0 53.6 


Oldham 4. ¢ ° 2,720) -0009) 1,943) 6,800) 5,449) 5,858) 15. . -7 | 33.9 30.8 | 10.5 14.5 8 35.0 


Orange 8. 2) ° ° _— ~~ 1.474 5,297 4,883} 21. A| 2. -1| 41.3 44.9 11.7 19.4 3 15.2 
Orange ‘ : | 9.0) , 51,249] -0167| 1,632| 5,694 ' , . 20. -8 | 43.2 44.6 | 13.0 20.6 -8 16.6 
Palo Pinto ‘ é | F ° . 31,473) -0102) 1,464) 4,496 ° ° ° -1 | 26.1 36.2] 5.3 11.3 2 14.4 
Mineral Wells 2.3) . . ° 18,191) .0059) 1,479) 4,042 3,77 . . . 0 | 25.3 35.5) 5.3 11.4 -l 14.1 
Panola . ° ° . . 20,128) .0066) 1,242) 4,909) . . . -2 | 28.6 37.6) 7.2 14.3 7 15.6 
} 
Parker ‘ ‘ ° | . . . 33,960) 0110) 1,415) 4,628) 4,468 ° ’ ° 9 | 28.0 36.3) 6.4 12.7 1 17.5 
Weatherford 2.6) .0072) : 19,313} .0063) 1,533) 4,491) 4,292) 4, , 9 | 26. -7 | 29.4 37.2) 6.8 13.0 3 18.2 
Parmer ‘ ° A | ‘ ° 13,569) .0044) 1,994) 7,533) 7,533 . : ‘ -7 | 30.7 23.6 | 14.8 17.2 7 45.2 


Pecos ‘ , ° .7| . ° 16,433) -0054| ot 6,086) 4,980 . ° . -5 | 36.8 36.6 | 12.4 18.8 27.0 


Polk 13. 4 | , : 15,400} 1.0050) 1,176) 4,278) 4,053 ‘ : y 0 | 23.9 34.7| 6.2 11.4 8 12.4 
Potter 132. ‘ | ‘ J 263,058; .0855) 1,993) 6,339) 5,550 : . \ -0 | 40.6 37.0 | 13.5 18.6 29.1 

4AAmarillo. . . 139.5) .0798) : ‘ 280,849) .0013) 2,013) 6,441) 5,839 ‘ i . is 39.7 35.2] 14.1 19.0 0 31.5 
Presidio ny 6.5) . | , 5) : -0020| 1,140) 4,479) 4,180 i J : 8 | 21.0 27.3) 6.8 13.4 25.6 
Rains bead 2.5) . 6 ; 0010) 1,189) 4,953) 4,246 s 2 . .0| 17.5 27.5} 4.5 10.8 16.5 
Randall 24.1) .0138 , 6] a -0175| 2,231) 7,572) 6,252 , i 5 -1| 37.2 29.3 17.1 20.5 -7? 39.3 

4AAmarillo | 
Reagan 3.9; .0022 4 -2) ; -0024| 1,905) 8,257; 6,193) . “ 47.8 36.5 | 19.5 22.5 33.3 


5 Amarillo is in Potter and Randall counties. Before using these figures read foreword, eg 1 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas, SM, 1959. 


664 SALES MANAGEMENT 


& 
You'll be eye-mazed by the wealth of Amarillo and its 
premium, 38-county market! Independent and iS@l 
from competing markets, Amarillo-Land’s 550,500 pea 
enjoy the rewards of a protected economy—a substa 
tial prosperity reflected in their expanding ability and 
willingness to buy! 


If you’d prove your Midas touch, schedule Amarillo’s 
newspapers, and discover how quickly and strongly this 
extraordinary market responds to your printed word. 
os 
& 
° AMARILLO TEXAS U.S 


INCOME /HSLD............$6,519 $5,602 $6,005 
AMARILLO’S LEAD............. 16.37% 8.56% 

SALES /HSLD............. $4,503 $3,963 $3,921 
AMARILLO’S LEAD..............13.63% 14.82% 


SM, May 10, 1959 


AMARILLO DAILY NEWS: oweaninc 
EVENING AMARILLO GLOBE-TIMES 
AMARILLO NEWS-GLOBE SUNDAY 


Represented Nationally by TEXAS DAILY PRESS LEAGUE, INC. + Offices in Principal Cities 


MAY 10, 1959 


Sell more in the Southwest from fast-growing 


FORT WORTH 


@ One billion dollars E. B. |. in 
metropolitan Fort Worth 


@ Over three billion dollars 
E. B. |. within 50 mile radius 
of Fort Worth 


@ Twenty-five billion dollars 
E. B. |. in five-state Southwest 
of which Fort Worth is the 
transportation hub 


For specific market and business site data, write 
Fort Worth Chamber of Commerce e Fort Worth, Texas 


: The “SM” symbols mark original, exclu- 
TEXAS 


COUNTIES | Income Breakdown of Households 
CITIES | House- T 
(continued Total | % | holds Q Pop. Net % $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
(thou- of | (thou- | Units | (thou-] Dollars of Per | Per | Per | Per | % % J, % Y, % % lo % % 
sands) | U.S.A. | sands) (000) U.S.A. | Capita) Hsid. | C.S.U.| Hsid. " . |Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
— = — — | mee ——| — —|—— 1 
Real -6} .0015) 7 7) z.T14 0008) 1,067) 3,963) 3,963; 3,420] 42.4 18.5 | 27.9 25.9 -8 33.9) 6.1 14.4 1.8 7.3 
Red River . 4.9 9) ° 16,865 .0055, 1,004) 3,441, 3,441) 2,879) 62.2 : 28.1 30.9 8 20.4) 2.8 7.7) 1.1 4.9 
Reeves . A 4.8 ‘ ° 29, 40° d RE 6,126) 4,001) 6,351) 22.4 m 20.9 12.4 -7 35.4) 13.4 20.2) 7.6 25.7 
Pecos : .0087 | 4.4 | 24,384) . - 5,542) 5,419) 5,319] 22.1 . 19.8 11.8 -9 36.8] 13.5 20.5 | 7.7 24.7 


5y7) POPULATION _ EFFECTIVE _ 


ESTIMATES, 1/1/59 BUYING INCOME— JM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Refugio 4 d .7| J 14,98z) . J 5,762 | 25.5 -0| 17.8 10.4 -6 33.8 13.9 20.7 -2 28.1 
Roberts ‘ ‘ ° ° 2,105) . A 7,017 B3] 25.0 6.0 | 25.3 13.0 -0 19.9 | 12.7 16.5 0 44.6 
Robertson Y= ’ » . 17,751 3,859 53] 50.7 -0 | 23.7 23.9 -5 32.8) 4.3 11.0 8.3 


Rockwall . ‘ | . . 6,517) . 3,941 63} 45.6 19.7 | 21.9 20.1 9 38.0) 5.6 13.1 0 9.1 
Runnels ‘ d . m ° 23,296 6,547 B93] 28.7 2 8 33.5; 9.0 14.8 .2 27.2 
Rusk ‘ d ; s 66,279) . 4,651 6} 36.2 13.1 | 22.7 6 37.9) 7.7 14.9 9 16.7 

Henderson . . ‘ 18,447) . 4,854 34.5 ° 22.4 16.1 -4 35.5) 8.5 15.6 2 21.1 


2Kilgore 


Sabine ‘ ° ° A 7,296 
San Augustine 


San Jacinto 


4,291 89} 43.9 19. 30.0 31.8; 3.1 7.6 -2 10.7 
3,759 B77} 64.7 28. 1 28.8 26.8 | 3.3 9.4 3 6.6 
3,848 y 58.9 31. -3 25.5 27.3; 3.4 9.8 . 5.7 


San Patricio 
San Saba 
Schleicher 


4,610 36} 36. . 0 17.6 -9 32.9) 8.0 14.9 22.3 
4,300 659} 38. . 9 25.1 35.3) 5.4 11.9 7 11.8 
5,781 56] 26. , 8 14.1 6 36.8) 7.9 12.3 3 30.2 


— 
$33 888 


Scurry 6,222 636 ° 11.0 40.3 | 13.9 20.0 5 24.4 


6,259) 5, ° 10.6 40.9 | 14.5 20.4 -6 24.2 
5,660 BE . -7 | 22.1 14.4 | 36.8 40.0 | 10.3 17.1 -7? 20.8 
3,742 A -3 | 26.6 27.2) 17.4 20.6) 3.4 8.9 0 10.0 


Snyder 
Shackelford 
Shelby 


Sherman 

Smith 
AtTyler 

Somervell 


10,127 36 6 | 16.4 65.6) 26.7 16.2 | 11.7 10.1 6 66.5 
4,948 ° 24.6 17.6 | 20.6 36.5/ 9.0 16.5 9 19.5 
5,158 -6 | 23.6 16.1 | 31.0 35.4] 10.0 17.4 6 21.5 
4,260 B58} 36. 28.0 25.1 | 27.4 38.9) 5.7 12.7 9 7.6 


£2 3828 


=o 
3s 


Starr 3} 0088} 3.1) 3.8 4,030 .7| 21.3 21.4| 20.1 33.6] 4.6 11.8] 1.8 8.5 
Stephens : , 2 ° 3.3 J c 6,271 BI 22.9 15.4 | 34.1 38.4) 9.5 16.2 5 21.1 

Breckenridge........] _8.0| 0046} f 2.9 Pa 5,032 23.0 15.3 | 33.8 37.6| 9.7 16.4 -8 22.0 
2 Kilgore is in Gregg and Rusk counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas, © SM, 1959. 
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SALES MANAGEMENT 


Everything's LOOMING In The Fort Worth Star- “Telegram Market 


POPUL AT | ON Now 2,218,000 . . . increasing faster than 
any other Texas area 
C | RE l] LAT | N Largest circulation in Texas! 254,038 
(M & E) 225,297 (Sunday) 
A whopping $3,749,910,000 . . . 24.7% of 
the state total! 
$2,679,872,000 total retail sales . . . 24.9% 
of state total . . . still climbing! 
i: Drug and food sales, automobile, 
Ie T F N T | A [ gasoline and general merchandise 
sales are up . . . residential and 


4 commercial building continues at 
a fast pace... it all adds up t 

Reins positive SALES POTENTIALS for 

ABC Audit Report, you in the Fort Worth Star-Tele- 


March 31, 1958 gram 100 county market. 
Sales Management 


sir" FORT WORTH STAR-TELEGE 
AMON G. CARTER, Jr., President and National Advertising 
LARGEST CIRCULATION IN TEXAS 


without the use of schemes, premiums or contests 
“Just @ good newspaper” 


Ky7p POPULATION EFFECTIVE sy The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME— 2B ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


TEXAS 


COUNTIES 

CITIES Urban 
(continued) t Pop. $0-2499 | $2,500-3,999 | $4,000-6,999 |' $10,0004 over 
(thou- Per | Per % % 0 lo 0 0 0 % 
sands) .S. Held, | C.8.U. . | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. . | Hsids. Inc. 


7,215) 4, 21.7 6.3 | 26.2 165.5 | 38.3 39.3 


7,057 23.6 0 | 18.1 9.9) 33.2 30.4 
6,063) 5. 30.7 -5 | 21.6 12.6 | 26.5 26.0 
7,777 18.8 -2/ 20.8 9.8 | 31.7 25.1 


5,889 18.6 6.2 | 22.1 13.1 | 39.9 39.7 
5,701) 4, ’ 20.6 6.0 | 20.0 12.4) 41.1 42.5 
5,885 , 19.0 -3 | 22.0 13.0) 39.3 39.0 
5,191 11.3 -4/ 24.6 15.8 | 50.7 54.4 
5,879 23.4 6.8 | 22.6 13.9 | 35.8 37.0 
6,152) 4, 21.8 6.2 21.8 13.0 | 37.1 37.3 
4,980 31.7 10.3 | 23.7 16.3 | 20.5 34.0 


i 
— 


86.1 
70.1 
2.6) .0015 


22 
33 


5,845 19.4 4 | 25.4 16.0 | 36.4 36.1 
5,814 , 19.1 -3 | 24.7 14.4 | 36.8 35.9 
6,061 28.7 -5 | 20.2 12.6 | 32.5 34.2 
4,175 40.2 4 | 2%.8 22.4 | 25.7 37.2 
3,965 38.2 0 | 25.7 21.6 | 27.0 37.9 


18.1) .0104 4.8 
11.6} .0066 3.4 A 
3.0| .0017 8 . -0016 
18.1) .0103 5.1 . . 0069 
11.1} .0063 3.6 x : -0046 


28 8 


$3 


5,833 183] 23.0 6.6 | 23.8 14.6 | 34.6 35.4 
5,706} 4, ’ 23.4 -8| 23.9 14.8 | 34.3 35.3 


76.1; .0435) 22.1 . . ’ 0420 
69.6} .0398) 21.1) 24.5 , -0391 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


PS 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


MAY 10, 1959 


KTBC-TV CHANNEL 7 AUSTIN, TEXAS 


Most EFFICIENT TV BUY IN TEXAS... 


By 


864,300 people 
$1,201,202,000 E.B.I. 
241,700 families 
$878,311,000 Retail Sales 
226,431 TV Sets* 


Sources: Sales Management, Moy 10, 1959 “Texas TV Reports, January 1, 1959 


. POPULATION EFFECTIVE 


The “SM” 


5771 rear mbols mark original, excli- 
TEXAS UD ESTIMATES, 1/1/89 BUYING INCoME— QOD estimates, 1988 sive estimates by SALES MANAGEMENT. 


COUNTIES at: Income Breakdown of Households 
CITIES 


(continued) Total / ‘ y $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
Per Per w/, 


(thou- fi /o 0 % % % 0 /0 
sands) | U.S.A. | sands) ) S.A. . | 0.8.0. A . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Travis 5} .1209) . ; . .1107/ 986) 28. 6 | 20.9 13.3 | 32.6 34.6| 11.0 17.9] 7.1 25.7 
A Austin 2] .1116) 53 318,010} 10% a . 5 | 20.8 13.2] 32.7 34.6] 11.1 17.9] 7.1 25.8 
Trinity 7} 0044) . 8,152) . 52) 49. .2| 27.2 28.3| 18.6 32.3| 3.8 9.3/.1.3 5.9 
Tyler... 8} .0062) 2. : 12,548). 3 17.9 | 27.67 24.7 | 22.8 34.2] 4.7 10.8| 2.7 12.4 
Upshur 9} .0087| t . 18,522 y B| 47. .1| 26.3. 24.0 | 20.4 32.4] 4.6 11.2] 2.4 11.3 


3Gladewater 


Upton _- -6) : . 9,637) . , 3) 15.2 8.5 | 45.4 42.6 2 23.0) 6.8 21.6 


Uvaide , ‘ ‘ . ° 22,908) . 6 : 4 | 27.6 21.0 | 26.4 33.9 8 13.4) 4.6 19.3 
Uvalde / 2.0) , 10,979 . . -2 | 26.4 18.1 | 30.6 35.2 -8 15.3} 5.7 22.2 
Val Verde ° ° -0) ° , 26,933) . ¢ -0 | 24.0 18.4) 22.0 28.3 12.8; 5.8 26.5 
Del Rio ¢ ‘ 5} 18 ,826 . ° -7 | 26.3 20.1) 21.7 28.9 -1 12.3] 5.1 23.0 
Van Zandt , d } ‘ . 20,895) . -8 | 26.9 24.0 | 23.9 37.0 2 12.3) 1.8 7.9 


Victoria ° A . J 88,274) . ’ BE . -2| 21.9 13.7 | 35.4 37.2) 11.8 18.8) 6.5 23.1 

Victoria ‘ ‘ 66 ,520 y : -O | 21.4 13.2 | 36.1 37.4 -9 18.8] 6.7 23.6 
Walker ‘2 . . ° 19,719) . , ° -9 | 21.6 20.0) 22.0 34.2 2 14.7) 2.4 10.2 
Waller e ‘ : ° 17,576 ‘ ° 15.1 12.3 | 24.8 33.6 8 14.1) 4.9 21.6 


Ward 
Monahans 

Washington 
Brenhan 

Webb 
Alared 


26,301) . , , ¢ -8 | 17.7 10.4 | 44.1 43.4 -1 22.5) 6.7 18.9 
16,673 ,37 . -3 | 19.4 11.6] 41.7 41.7 3 21.7) 5.8 19.7 
18,756 H 52. -5 | 25.0 25.8) 17.0 29.3 6 9.6) 2.0 9.8 
9,504 ,553) B} 45. 25.4 22.7 | 21.6 32.2 -9 11.1] 3.1 15.0 
66,216 ’ 3 . 25.3 21.8 | 20.6 29.6 4 11.8) 3.9 18.7 
60, 598 3,910 ° 22.0 | 20.4 29.5 3 11.7) 3.9 18.5 


cans o & 


Wharton 9. 49,493 4,758) 4,5 . 4 | 23.0 16.1 | 27.7 32.6) 8.9 16.9) 6.0 24.1 
El Camp ° 3.3 16,997) . 4,721 ° -B | 23.1 15.4) 31.2 35.0) 9.8 16.6) 6.2 23.7 
Wharton -5| = .0026 1. : 9,048; . 5,322 . -6 | 21.7 12.4 | 27.2 25.9) 12.0 17.4 | 10.7 36.7 

Wheeler -6| .0049 2. 12,402) . 4,770) 4,68 ° -8 | 26.2 17.8) 35.6 40.4) 8.5 14.6| 5.1 19.4 

Wichita ° -0758; 36. 234,080) . , 4,433 ; -O0 | 17.6 10.5 | 38.1 38.4) 11.9 18.2) 7.6 26.9 
Electra .0033} 1 9,054) . 4,765) 4,6 . -1 | 21.6 14.7 | 43.3 49.56) 9.6 16.6) 3.3 12.1 
AWichita Falls 97.3) .0556) 6 ‘ 189,870) . , 4,296 8 ° ° 14.6 8.5 | 39.2 38.0 / 12.9 19.0| 8.5 27.8 

Wilbarger . -0105) 6. . . 5,114) 4,893) 25. -8 | 26.6 16.6 | 32.6 35.2; 9.9 16.3) 6.4 24.1 
Vernon .0081 4. 7 4,801) 4,886] 25. -8 | 25.8 16.8 | 32.7 35.5 | 9.7 16.0| 6.4 23.9 


i Gladewater is in Greog and Upshur counties. 


Before using these figures read foreword, page 13. 
SM Standard (4) and 


‘otential (A) Metropolitan County Areas. © SM, 9, 


668 SALES MANAGEMENT 


atways incluvbe VALLEY CITY 
IN THE LOWER RIO GRANDE VALLEY OF TEXAS 


Population 417,200 Effective Buying Income $426,468,000 
Retail Sales $265,736,000 Food Sales $71,466,000 
(Sales Management Figures Cameron Starr Willacy & Hidalgo Counties) 
COVERED BY ONE INSERTION ORDER IN THE VALLEY’S 


REPRESENTED NATIONALLY BY RIO GRANDE VALLEY NATIONAL ADVERTISING OFFICES 
TEXAS DAILY PRESS LEAGUE GROUP NEWSPAPERS HARLINGEN, TEXAS 


Valley Evening Monitor, McAllen Valley Morning Star, Harlingen Brownsville Herald, Brownsville 


POPULAT TION ~ EFFECTIV IVE. The “SM” ob mark original, exch 
ESTIMATES, 1/1/58 BUYING INCOME— ©) ESTIMATES, 1958 ba estimates by SALES MANAGEMENT. 
| Con- | | 
COUNTIES | sumer | 
CITIES | House-' Spend-| Urban | | In In- | 
(continued) Total | % | holds | ing | Pop. Net % | come come ‘$0-2,499 $2,500-3,999 $400.6 909 $7; 000-9,999 $10,000& over 
(thou- of | (thou- | Units | (thou- Per 


ry | Per | Per % % % 
sands) | U.S.A. | sands) | (thous.)| sands) USA Capita _ Hed. (cS, Hota Hsids. Inc. | Hsids. Inc. 


Income Breakdown 0 of Households 
Cash 


Hide. Ine. “Hal inv. Hal. tne. 


Willacy... . 22.9) .0131 4) 8} 11.9 24,119) 0079 1,053 “4,406 4,158} 3,990) 48.7 18.2 | 20.2 16.1 | 18.8 25.0) 6.2 12.6/ 6.1 28.1 
Raymondville 9) .0068 ; .0| 12,064] .0039| 1,014 4,021) 4,021) 3,865] 47.4 18.3 | 21.5 17.6] 19.9 27.5| 6.0 1: 5.2 24.1 
Williamson 5) .0209| 5] .3| 14.8] 45,065) 0146) 1,235) 4,292| 3,988] 3,694] 39.0 15.8 | 27.4 23.6 | 24.8 35.5 | 6.1 13.3) 2.7 11.8 


Taylor..... : 0065) 4 : 14,312} .0047| 1,255) 4,209] 3,868 3,851] 37.8 14.7 | 26.4 . 26.2 36.1 | 6.5 13.7 3.1 13.8 


Wilson... ! ee VW 3.2 12,497, .0041 ou 4,031 3,905 
Winkler....... 8) 0067) 3. 22,609). 1,916) 6,460) 6 mH 

Kermit 15,188]. 1,972| 6,603] 6,075 
Wise 17,670). 1,280| 4,310) 4,109! 


3,358] 44.5 19.8 | 20.4 27.8/| 19.3 30.6, 4.4 10.6) 2.4 11.2 
6,148] 10.1 2.5 | 13.4 6.9| 50.1 43.2| 18.8 24.7| 7.6 22.7 
6,127] 10.5 2.6 ws 5 42.9 | 18.5 24.4| 7.7 23.0 
3, 


41.2 16.9 be 7 | 24. 35.8 5.5 : 7? 12.3 
Wood P . A } .8) . 7 20,506) . ° 272) 4, 3, 42.1 “ ~ | 19.9 | 25.6 36.8 6.2 ‘ 8 12.7 
Yoakum... . ve 0. a 2 6,491) . ’ | 5,901) 5,879} 10.6 7 | i 8.4 61.4 46.5 | 15.6 
Young...... ‘se 4 . 7 7] . 23,792) . ‘ J . 25.5 : 9) 16.8 | 33.3 36.6 | 9.8 
Graham. . oa A A x .6) 17,939} .0058 25) 4, | 4,883] 25.0 7.6 | os 16.1 | 34.0 37.1 | 10.2 
| | 
¢ t 3,931; .0013 3,931) 3,276) 3,012) 60.3 29.9 | 17.8 18.7 | 16.6 29.3 2.4 
A078) z 3) J 11,364) .0036 4, 055) 3,441; 3,397] 50.7 22.3 | 21.2 19.8 } 20.6 32.2 4.4 


5,765) 5,083) 5,261} 23.0 6.5 | 21.8 13.1 | 35.7 36.1 | 12.2 


Total Above Cities... 6,095. 5 3.4848) 1,829. 6| 2,075. 5.2 10,547,268) 3.4285 


State Total . 0,504.4 | 8.4809 2,710.13,122.3),976.0h8, 181,167) 4.9358 5,602 | 4,962! 4,004) 28 28.4 19 22.4 14.3 | 33.6 35.8 | 11.0 


POPULATION E. B. I. a POPULATION E. B. |. 
ESTIMATES, 1/1/59 BY LD ESTIMATES, 1958 JH, ESTIMATES, 1/1/50 ESTIMATES, 1958 
ie ~ | Con- l i 3 =e 
sumer | umer 
House-| Spend-| Urban A a 
Total | % hold ing Pop. Net » | Per | Per t Pop. | % | Per | Per 
(thou- | of | (thou-| Units | (thou- Cap- | H’se- of | Cap- | H’se- 
sands) | U.S.A. sands) (thous.)| sands) \ its | hold sands) | U.S.A.) sands) |(thous.)) sands 000) U.S.A.) its | hold 
AAbilene 86.1) .0492) 25.1) 30.6 70.1 ° 1,714|5,879|| ABrownsville- } | 
Amarillo 156.1] 0892, 48.6) 56.0) 146.2 ; -1030|2,030|6,519 
Austin Sess 211.5 1209, 59.0) 73.8) 198.7 e 1,611/5,774 374.1. .2139 §©=6.88.5) 99.4 235.2) 389,885, .1268|1,042/4,405 
Beaumont-Port | | Corpus Christi...| 257.0, .1469 68.5 bie, 211.1 403,527) .1312|1 6570/5, 891 
Arthur. a 300. 8 1719) _ 87.1 1 9. & 258.8 613,111) . 1, 706/65 ,891 


SM Standard (4) and Potential (A) Metropolitan County Areas, © SM, 1959. Before using these wren read foreword, page 13. 


In the WICHITA FALLS, TEXAS, Area: 


has over 49% more Radio Homes than Stations A & B combined. 
has over 35% more monthly coverage than Stations A & B combined. 
has over 33% more weekly coverage than Stations A & B combined. 
he Vice yi ee am =" over 34% more weekly circulation than Stations A & B combined. 


has over 41% more daily circulation than Stations A & B combined. 


BEN LUDY SOURCE: NIELSEN COVERAGE SERVICE, NCS No. 2 
President and 


General Manager See Your H-R Man 


Harlingen- 


MAY 10, 1959 


no other 50,000 watt radio station 


in DALLAS 


delivers so much! 


Population: 


Families: 


Effective Buying Income: 


Retail Sales: 


or all North Texas 


5,057,400 


1,464,100 


$7,758,126,000 


$5,707,316,000 


feel Selec: $1, 362,898, 000 
$ 721,615,000 


$ 281,079,000 


General Mdse.: 


Apparel: 


Furn. H-H, App.: 


FORT WORTH © o DALLAS 


$ 237,144,000 
$1,253,716,000 
$ 515,966,000 
$ 198,070,000 


Automotive: 


*820KC — NBC 
Dallas 
50,000 watts 
570KC — ABC 
5,000 watts 


Edward Petry & Co. 
Nationa! Rep. 


based on Sales 
Survey of Buyin 


based on NS 


Figures Management 


g Power May 10, 1959 


Coverage radio NCS 2 


RADIO - DALLAS 


Broadcast Services of The Dallas Morning News 


POPULATION 
ESTIMATES, 1/1/59 


| Con- 
sumer 
House-| Spend- 
N hold ing 
of | (thou- | Units 
| U.S.A.) sands) | (thous.) 


| ESTIMATES, 1 vse | OD JM GI 


) ESTimares, 1058 


TEXAS 


METRO. 
AREAS 
(continued) 


ESTIMATES, 1958 


Con- | 
sumer 
| House-| Spend- 
> | hold ing 
of | (thou- | Units | (thou- 
bw S. A) | sands) | (thous.)| sands) 
940.9) 
277.3 


Urban 


Urban 
Pop. 


Pop. 
(thou- 
sands) 


Net % 
Dollars of | Cap-|H’'se- 
(000) | U.S.A.) ita | hold 


Pam ce Be ro 
1,957,135) .6364/1,897/6,229 
506,631) .1647|1,685)6,397 
1,093,684) -3557|1,770)5,802 
225,049) .0732)1,718 5,800 
2,301,965) .7484)1 ,887/6,310 83.7) . 24.2 
66,216) 0216) 946/4,218 148.1) 43.3 
119,277) -0387|1,634 5,397|| Wichita Falls....] 132.5) . 36.3) 
324,331| .1055|1,853'6, 692 | _— 
133,332| .0434|2,299|7,576|| Total Above Areas|6 ,430.4|3.6762|1,846.3 2,177.1) 6,613. 
161,103) .0523|1 96816 688| i 3 | | 


Per | Per Total | % 
(thou- 


sands) 


H’se- 
sands) | hold 


76.1| .0435} 22.1| 
645.0] .3687| 175.9| 
99.1] .0567} 25.0) 
100.7| . 29.5 


031.9 
300.7 
618.0 
131.0) . 
,220.0 
70.0) . 
73.0 
175.0) 
58.0| . 
82.0) . 


Dallas 1 
El Paso 
Fort Worth 
Galveston 
Houston 
Laredo 
ALongview 
Lubbock. . 
AMidland 
A Odessa 


360.0 
108.7) 
213.8, 503.0) 
43.9} 123.3 
412.2) 1,181.9) 
18.2} 63.7 
23.9} 64.0) 
60.2) 150.2 
18.9} 585.3 
25.9} 74. 4 


San Angelo... . 
San Antonio. . 
ATemple 


26.1 
227.5 
45.8 
30.4 
26.6) 
49.6) 
52.8| 


69.6 
579.4) 
65.0) 
53.9 
58.6 
108.4 
124.9} 


5,833 
5,436 
6,473 
4,016 
4,948 
5,048 
6,631 


161,813 
118,485 
119,746) . 
218,575) . 
234,080) . 


010.838, on aso 


The “SM” symbols mark inal, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- Lumber- 
¥~@ Howie Dr 

ppl. wre. s 

($000) ($000, 

2,077 


($000) 
1,434] 
2,091 1,948) 814 
1,675| 1,082) 331 


1,434 

684) 
Before using these figures read foreword, page 13. 
SALES MANAGEMENT 


1,701/5,924 


1968 


Eating & 
Drink. 
Places 
($000) 


825 
765) 1,254) 
686) 194) 


RETAIL SALES— JSM ESTIMATES, 


Per 
Hsld. 
Retail 
Sales 


COUNTIES 


Buying 
CITIES 


Power 
Index 


Auto- 
motive 
($000) | 


4,726) 
2 


Gas 
Stations 
($000) 


2,340 


Food | 


($000) | 


6,865) 
5,604) 
_ 8% | 3,371) 


SM, 1959. 


Apparel 
($000) 


1,365) 
5 365! 
833] 


| uaty an of Sales 
| ndex | Activity 


Anderson 
Palestine 
Andrews 


0117 | 2,906 | .0123 
0094 


0061 | 


78 | 
91 
102 


75 
100 


812 
20, 600 
11,903 


| 3,968 3,134 


SM Standard (4) and Potential (A 


670 


) Metropolitan County Areas. 


Total Population, KONO-TV primary area .... 1,897,300 
Total Retail Sales, KONO-TV primary area $1,061,325,500 
Total Effective Buying Power ......... $1,499,141,000 


All figures besed en KONO-TV 26-County coverage — Copyright Sales Management 1959 Survey of Buying Power. 


=e 


“ e 

«iV... 

- F eee es * 
a. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


Eating & Furn.- 
Drink. 


COUNTIES ,. Buying Auto- Gas . 
CITIES Power | Quality Food Places lo motive | Stations . | Drugs 
(continued) . S.A. Index Index | Activity | ($000) ($000) ($000) ($000) ($000 ($000) 


Ec hcumes pan ; 5 .0177 78 73 9,838 1,110 6,761 1, 
Olli 98 126 7,453 864 7 6,626 
-0023 100 148 2,587 652 397 
-0032 94 109 1,780 391 Kad rr 2,528 
-0010 91 73 336 73 


Atascosa. . . sana a J d 2,900 
PE nica ance sese d J é 4,090 
Bailey...... ‘ ‘ F 3,474 
Bandera... Kevk y d , é 865 
Bastrop....... d : A 3,782 
Baylor....... d ; 2,360 


BSS88S eFBSE 


Bee ‘ 82 5,162 
Beeville g * d . 4,320 
Bell ‘ ; é ’ d 92 22,587 
EN, .dcue peeved 9, é 7,633 
ATemple....... ; .02 10,524 
A ° ° 159 , 455; 
ASan Antonio 28, 313 . } 146,748 


1,490 
113 
2,454 
13,214 


Texarkana (Ark.).. , 3 15,824 
1ATexarkana...... 36, 7,982 
25 ,837 
6,126 
13,288 
12,459 


1,364 


—_~ 


BSE 8588 8B 


Caldwell 
GEE, oS eknvdebnvas 
Callahan 


Cameron............. 
ABrownsville- 
Harlingen-McAlien. ‘ 624 ; 6,672 
ABrownsville...... 7 810) 7 : y 3,180 
AHarlingen....... y 4,015 
San Benito F 7 x 4 ’ 1,508 

‘ 3,428 d 331 

3,328 -0036 846 

3,084 -0087 | | 1,285 

J 7,182 -0043 | | 2,465 

-0032 2,876 0037 585 


1 Texarkana is in Bowie (Tex.) and Miller (Ark.) counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Other McLendon Stations 
KILT Houston 
KTSA San Antonio 
WAKY Louisville 
KEEL Shreveport 


Texas heen Office—2104 Jackson, Dallas 
represented by JOHN BLAIR & CO. 


50 KW Day 


1 KW Night 


Daytime KLIF covers 72 counties with 0.5 MV/M. map on request. 


TEXAS 


COUNTIES 
CITIES 
(continued) 


Cherokee 
Jacksonville 

Childress 
Childress 


Clay 


Cochran 
Coke 
Coleman 


Collin 
McKinney 

Collingsworth 

Colorado 


Comal 

New Braunfels 
Comanche 
Concho 


Cooke 

Gainesville 
Coryell 
Cottle 


Crane 
Crockett 
Crosby 


Culberson 

Dallam 

Dallas 
2A Dallas 
Garland 
Grand Prairie 
Highland Park 
Irving 
University Park 


Dawson 
Lamesa 
Deaf Smith 
Hereford 
Delta 


Denton 
Denton 
De Witt 
Dickens 
Dimmit 


-0180 
-0097 
-0038 
-0107 


-0112 
.0107 


0027 
.0023 


2 General merchandise sales include sales of 
included in the 1948 Census and is particularly significant for cities listed in the 
editorial introduction, starting on Page 13, under heading ‘‘Mail Order.” 
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RETAIL SALES— JM ESTIMATES, 1958 


Per 
Hsid. 
Retail 
Sales 


3,871 
3,135 
1,900 


Buying 
Power 
Index 


0144 
0061 
-0048 
0040 
-0040 
0036 


| Index 
Quality | of Sales 
| Index | Activity 


| 


| 72 69 
105 145 
87 | 80 
98 | 105 
95 105 


108 
145 


| - 


*“‘non-store retailers.’’ This category was 


Food | 


8,022) 
4,811 


Eating & | 
Drink. 
Places 


($000) | ($000) | 


79,415) 
69, 176) 
1,172 


2,809 
1,151) 
605 


General 
Mdse. | 
($000) 


House- 
Appl. 
($000) 


‘| Furn- | 


Auto- 


($000) 


Gas 
Stations 


Bidg. 
Hdwre. 


The “SM” symbols mark original, exclu- ‘ 
sive estimates by SALES MANAGEMENT. 


~ | Lumber- | 


Drugs 


$000) | ($000) | ($000) 


1,331| 
1,025 
255 
255 
243 


motive | 
| 


6,671 


13,170) 
12,925) 
1,048) 
3,528 
753} 
6,589 
6,589 
4,967 
4,967 
1,037 


11,226 
7,422 
5,028 
1,558 
1,928 


2,068) 


1,366 
1,373 
1,296 
1,382 


415) 


1,321) 
991 


545 


4,089 
2,303 
2,559 
561 
376 


1,132 
795 
331 
331 
255 


SM Standard @ and ieretiel ¢) ye ng! aves. 
efore using these figures read forewor 5 
© $m, 1959 


SALES MANAGEMENT 


A million-plus home market! 


Now Dallas moves into the 
ranks of Standard Metro- 
politan Areas with popula- 
tion in excess of a million. 


The governmental committee on Standard Metropolitan Areas has officially 
recognized a situation that has held true for many years: Several satellite 
counties are in fact part of the Dallas Metropolitan area. This recognition 
is reflected in the new Sales Management figures below. 


Counties 


DALLAS Size is only part of the story, however. Quality and vigor continue to 
METROPOLITAN expand also: In the past year of recession Dallas bank deposits grew 


AREA a ns ese building contract awards reached an all 

SALES MANAGEMENT EVALUATION, JANUARY 1, 1959: 
Pe ee Eo oe co te tk epee nt Oe ee 1,031,900 
EFFECTIVE BUYING INCOME ......$1,957,000,000 
RETAIL SALES ...............+..+ $1,479,000,000 


A 20-million-plus regional market! 


ably Dallas 


t 
\ 


DALLAS * R 


20.7-MILLION $28.5-BILEM 
POPULATION 


ee 
2 
. 


ait 


DALLAS CHAMBER OF COMMERCE f |i): 
INDUSTRIAL DEPARTMENT 
1101 Commerce Street, Dallas, Texas, Riverside 7-8451 oma, 


MAY 10, 1959 


SELL THE FABULOUS SOUTHWEST 


(24 COUNTIES OF WEST TEXAS & SOUTHERN NEW MEXICO) 


A BILLION DOLLAR MARKET 


WITH EL PASO’S TWO DISTINCT NEWSPAPERS 


The Zl Paso Cimes 


MORNING AND SUNDAY 


AND THE 


El] Paso Herald-Post 


EVENING 


OVER 100,000 CIRCULATION DAILY 


REACHING MORE THAN 400,000 READERS 


ONE LOW RATE — BUYS BOTH! 


hy “f a { ; ” The “SM” symbols mark original, exclu- 
TEXAS RETAIL SALES— M ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Eating & Furn.- 
COUNTIES % | sid. Buying Index Drink. | General Auto- Gas 
CITIES Power yy of Sales Food Places , , motive | Stations . Drugs 
(continued) U. S.A. | ndex | Activity | ($000) | ($000) ($000) | ($000) | ($000) ($000) 


Donley . ° 0026 86 1,295 198 1,148 178 
Duval...... A -0047 45 2,262 453 1,013 
Eastland. . . ’ y 97 5,540 1,023 5,779 
Ector. ... ¢ ’ ¢ 29,287 5,387 24,495 

AOdessa od ,53 d F 28, 403 5,049 ; 24,495 
Edwards d 541 98 ane on 


Index 


Ellis. . " 11,158 1,218 7,464 
Waxahachie 2% 5 | 5,095 566 ¥ 3,511) 
El Paso ’ zz y 79,215; 20,585 ‘ 57,350 
AE! Paso 300,765 | .1491 68,500) 18,248 78% 54,361 
Erath 18,776 P P 3,998 3,040 
Stephenville 13,282 0066 | 2,667 2,384 


Falls 17,970 -0090 ° ‘ 4,730 2,914 

Marlin 11,769 -0059 004: 9% 2,824 2,028 
Fannin 17,725 ¢ ¢ 5,944 3,173 
Fayette 18,410 d ¢ 4,865 2,677 


Fisher 5,924 | . j 1,867 1,457 
Fleyd 15,349 y 4,270 3,174 
Foard 2,087 631 


Fort Bond ‘ 42,169 11,611 

Rosenberg 4 24,305 d y 9,204 
Franklin ‘ 3,295 ¢ 1,327 
Freestone “ 10,287 d ¢ ° 2,017 


Frio ; 5,946 ‘ ‘ d 1,460 219 
Gaines bail 19,323 ‘ d 5,315 1,935 514 
Galveston wa 140,291 d 16,546 9,652 5,950 
AGalveston . 90, 259 “ . ; 10,092 a 5,298) 3,862 
Texas City - 26,872 é 2 s 3,788 2,432 1,062 


6,398 | . 3,564 | . 1,518 876 189 
13,0468 | . 4,409 | . 473) 2,256 1,593 311 
146 | ; 730 | . na a fe z bn a8 7 


Before using these figures read foreword, page 13. 
674 SALES MANAGEMENT 


HOUSTON’S FAMILY STATION 


HOUSTON’S FIRST STATION 


Monday thru Friday* 
First Noon to 6 p. m. 
First 6-10 p. m. 


6 of Top 10 
12 of Top 20 
Shows in Town, 


(*ARB November 1958) 


~ The “$M” symbols mark original, exclu- 


TEXAS RETAIL SALES— SM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Total Per Eating & Furn.- Lumber- 
COUNTIES Retail Hsid. Buying Index Drink. | General House- Auto- Gas 
CITIES Sales Retail Power by of Sales Food Places Mdse. | Apparel Appl. motive | 
| we $000) | ($000) 


(continued) ($000) . S.A. Sales Index ndex | Activity | ($000) ($000) ($000) ($000) ¢ ($000) | ($000) 


3,574 o 2,749 -0021 64 1,343) 228) 93/ 211 


4 
‘| 
| 
22,906 ° 4,242 -0093 97 6,053 683) 1, 127| 602 
15,853 | . -0043 214 4,611 489| ‘i 513 
36,922 | . 3,970 ° 107 poe 1,694) 3,298 1,714 
33,381 | .016 o 124 i 1, 562) 3, "2031 1,623 


85,525 | . | 3,380 | . . 2 5,169 
31,263 | . 01: |. 107 8,453 2,095 
38,237 | .O1 016 99 | 8, 825} 2 3, 2, 862 
97,319 | . 4,404 | . 19,682! 088) 6,094) 
14,771 | . ; 37 | 2,842 : 3| 564| 
25,007 | . -0107 | 132 4,454 057 1,604 
51,524 | .02 .02 11,193 , 406 ,552} 3,848 
12,064 | . : , saad 
32,316 | . | 4, , 7,716 
25,556 | .01: ; 5,012) 
54,613 | . ‘ ! 11, 544| 
41,049 | .0: ; 2: 7,579) 
5,570 | . ‘ : 1,844) 
7,247 | . : 78 1,264) 
6,701 | . . j 1,192) 

88 2,209 


4,581| 
385,593) 
21,198) ; 
5,932] | | > 
297,441) 78,164) 188,794) 86,917 2| 236,326 
24,183 2,104 4,730 3,328 , 17 ,066) 
| | 


3,066 es | 119 me 4 J 

9,690 | 4,861) 2,015 7,062 2,558) 

8,054) 811} 3,609] 1,971 6,749 3| 2,625] 903 
51 80) beni : iva 58 206 | 50 


2,911), 358| 488) 660 1,561; 1,096) ‘ara 425 


3 Kilgore is in oe and Rusk counties. © SM, 1959. SM Standard (4) and Potential (A) Metropolitan County Areas. 
4 Gladewater is in Gregg and Upshur counties. Before using these figures read foreward, page 13. 
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20% MORE MONEY TO SPEND 


shalt WB ..+.see- than the U.S. national average 


“OIL-RICH” IN METRO 

WEST TEXANS : MIDLAND ODESSA 
‘ 
: 


since they won't 


buying income per hsld. buying income per hsld. 


$7,679 $6,769 
1 KMID “PV cum. 2 ence McCONNELL 


CLARKE BROWN CO. (in South) 


2 


The “SM” symbols mark original, @xclu- 
TEXAS RETAIL SALES— GYD estimates, 1958 sive estimates by SALES MANAGEMENT. 


Per Eating & . 
COUNTIES %o Hsid. | Buying Dri Auto- Gas 


CITIES Retail Power Food Places | Md > motive | Stations | Hdwre. on 
(continued) | U.S.A. | Sales ($000) | ($000) ($000) | ($000) ($000) 


Hays , d 3,676 925 a 1 4,241 3,144 651 
San Marcos 5 . d 771 4,240 2,723 591 
Hemphill . d 3,175 ° 146 447 102 
Henderson . d 3,359 F 85 1,796 659 
Athens 3, 4 d 1,113 389 
Hidalgo......... , 2,492 50 
See Brownstille- 
Harlingen-McAllen 
Edinburg 
AMcAllen 
Mercedes 
Mission 
Weslaco 


Hill 
Hillsboro 
Hockley 
Levelland 
Hood 


Hopkins 

Sulphur Springs 
Houston 
Howard 


Big Spring 


Hudspeth 

Hunt 
Greenville 

Hutchinson 
Borger 


Irion 
Jack 
Jackson 


Jasper 

Jeff Davis 

Jefferson 
ABeaumont 
APort Arthur 


Jim Hogg. . . on y d 3,467 
Jim Wells - ° 3,596 
Alice... - j 
Johnson 7 ‘ 2,378 
Cleburne 


- 
ESS 
= 4 


2 8 


Jones... oa ¢ A 3,692 
Karnes . A 3,181 
Kaufman Ba 40]. 4,631 

Terrell 


888 


— 
co 
se 


Kendall , ’ A 3,309 
Kenedy zz 730 
Kent, .... d 2,420 
Kerr ‘ui . P 4,243 

Kerrville 


Kimble , . P _ 3,621 


eSee sexe 


Zs: 28 


754 611 
166 65 


SM Standard (4) and Potential (4) Metropolitan County Areas, Before using these figures read foreword, page 13. 
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igs 


TODAY IS OUR 6th ANNIVERSARY 


and we're serving you a BIGGER slice of the rich 
Lubbock Market — 


% $350,000,000 farm income! 

% 40,000 producing oil wells! 

%& 43 gasoline plants! 

* 8 oil refineries! 

%* 10 carbon black plants! 

% New construction record! 

% Phenomenal population increase! 

% Record bank deposits . . . and MORE and MORE 
and MORE! 


It’s over 300 miles to a larger metropolitan area . . . so put 
plenty of icing on your client's campaigns! Cut yourself the 
right size of our selling power, and taste the sweet rewards of 
advertising success on KCBD-TV, Lubbock. 


K( BD TV REPRESENTED BY 
” PAUL H. RAYMER CO. 


TEXAS 


COUNTIES : Index Genoral e- | Auto- Gas 
d 


Bidg. 
_ CITIES f of Sales | Food $e. Appl. motive | Stations | Hdwre. | Drugs 
(continued) . S.A. Activity | ($000) ($000) ($000) $000 ($000) ($000) 


_ 


1 
1, 
1 


S828 S238: 


- 


288 #2 


fea 8 


= 
i 
ok 


AlLwubbock. .. a 197 ,261 
RE APE 10,891 


McCulloch... . 9,679 
MecLennan...... 167 ,527 

AWaco..... 147 ,273 
McMullen... .. 181 


10,213 
6,456 
10,745 


3,357 
29,630 
22,880 
10,585 


14,061 A 1,661 
3,755 -0019 557 


95,520 0475 ’ 8,010 5,069 7,929 6,843 
93,993 -0468 ° 23,231 8,010 5,068 7,929 6,470 


22,156 | .0111 6,877 609 595} 4,073, 2,411] 2,878) 
6,284 | .0031 | 4,489 119 3,009 142 122! 366 393) 587| 160 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 
MAY 10, 1959 


Before using these figures read foreword, page 13. 
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KRIS-TV Sells S 


KRIS-TV Operating with maximum power on Channel 
6 is the favorite television station in 22 South 
Texas counties. These counties have total pop- 
ulation of more than 500,000. There are 
114,260 TV homes. (NIELSEN 1959) 


KRIS-TV And former company-owned KRIS Radio have 
been dominant in ratings since 1937. 


KRIS-TV Serves one of the fastest growing metropolitan 
markets—now 84th in the nation. 


NBC - ABC 


T. FRANK SMITH, PRESIDENT 


eli » 577 The “SM” symbols mark original, exclu- 
TEXAS RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| Eating & Furn.- 
COUNTIES / q Buying Drink. ! House- Auto- Gas 

CITIES Power | Quality | of Sales ood Places . | Appare! Appl. motive | Stations —_ 
(continued) 59° Index index | Activity ($000) ) ($000) ($000) ($000) ($000) 


Mitchell : : , d | 2,544 388 


Montague , P , ‘ J 5,140 
Montgomery y d . i 5,928 
Conroe 5, 507 P ¢ x 77 3,903 


Moore p d é | 3,421 


Morris 
Motley 
Nacogdoches 


Nacogdoches 


Navarro 
Corsicana 

Newton 

Nolan 
Sweetwater 20, -0101 


Nueces. ......... . 1370 
ACorpus Christi. .. ‘ 1200 
Robstown , 850 .0094 

Ochiltree 
Perryton. 

Oldham. . 


Orange... 
Orange. 
Palo Pinto , d 3,773 
Mineral Wells 
Panola . ° 3,034 


Parker ; ’ ¢ 2,854 

Weatherford é 
Parmer P . a 6,352 ° , 1,327 
Pecos . ¢ 4,134 ° | H 1,842 


Polk.... ’ ‘ _| 373! . 4 ee 1,343 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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fhe prairie ain’? lonesome anymore 


SPECIALLY SINCE THAT NEW K-7* 
OUTFIT MOVED IN... 


If you still think of the High Plains as empty 
prairie, you’re missing one of America’s spend- 
ingest areas! Growing cities dot this gas-oil-helium 
land, and irrigated farms and cattle send millions 
of dollars to market. Up-and-coming K VII-TV— 
as full of vim and vigor as the region it serves— 
has the iron in the fire to put your brand on 
the people of this rich four state area. 


‘KVII-TV se" 


The “SM” pores enh anane. 
TEXAS sive estimates by SALES MANAGEMENT. 
COUNTIES i 7" Hsid. Buying Index » Auto- Gas 

CITIES Retail Power | Quality | of Sales , , motive | Stations 
(continued) . S.A. Sales Index index | Activity ($000) ($000) ($000) 


Potter.......... = : 116 132 34,031| 10,788) 23,874 47,854) 18,026 

5AAmarillo... : 201 , 66: ; . Of 115 126 36,591 10,066 23,914 , 46: 46,539 17,546 

Presidio 971 | .002! : P 75 78 1,317) 256 239 1,174 283 
} 


71 | =p aoe 408 
104 67 090) | 2,250 


417 
1,059) 
1,003] 


Rockwall 

Runnels....... 

ee 
Henderson , 
3Kilgore............ 


Sabine 
San Augustine 
San Jacinto 


San Patricio. .. 
San Saba....... 
Schleicher 


Scurry. ... 
Snyder..... 

Shackelford 

Shelby..... 


Somervell... . 


Gain aces 
Stephens ’ ° J 

Breckenridge A - 008 | d 120 
Sterling é A 150 


Stonewall. . . . 3 -0016 ‘ a 80 5 | 37 
-0028 ¢ d 133 148 951 
-0069 | 5, d 20 | (138 245 J 1,196 2,602 


3 Kilgore is in Gregg and Rusk counties. © SM, 1959. SM Standard (4) and Potential (A) Metropolitan County Areas. 
5 Amarillo is in Potter and Randall counties. Before using these figures read foreword, page 13. 
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West Central Texas Area Newspaper Serving 
15 Counties With 62% Home Coverage! 


@ TEXAS top award winning newspaper in 75,000 and 
under population class with 38 Associated Press 
First Place awards in past 12 years. 


\ ure Tree @ The Reporter-News continues to grow in this 15 
Reporter-News |. mee county Retail Trading Zone by publishing a news- 
i paper that commands respect. and buying action 
» from its readers. 

ABC Circulation ~- ; eae ¥ : 
. » e area coverage o e Reporter-News makes 
In This Area 51,684 Abilene the buying center of West Central Texas and 
makes it possible for national and regional advertis- 


ers to buy one newspaper and éover these 82,000 
families. 


ee > Sane The Abilene Reporter~RNews 


contains 251,717 persons 


contelen 251,717 | porsone RPRESENTED BY: HARTE-HANKS NEWSPAPERS 
of Alaska. NEW YORK @ CHICAGO @ ATLANTA @ DALLAS 


J The “SM” symbols mark atest exelu- 
TEXAS RETAIL SALES— M ESTIMATES, 1958) sive estimates by SALES MANAGEMENT. 

Per | Eating & | | Furn.- | 

COUNTIES / | Held. Index Drink. | General | House- Auto- Gas 

CITIES | Retail | seat | of Sales Places Mdse. | Apparel | Appl. | motive Stations 
(continued) $000) .S.A.| Sales ndex: | Activity | ($000) | ($000) | ($000) | ($000) | ($000) 


Tarrant ; ; ; | 3,887 | .3392 é 132,038) 29,977, 24,666) 142, 768 50,091 
Arlington 2,058 | .025¢ 064) 1,626} 1,100] 2,200) 21,887} 3,894 
2aFort Worth 93,76 29 s | w d ,820| 127,826 28, 523] 21,948] 117,179} 39,199 
White Settlement | | 114 van ~ 

Taylor...... / | 4, | 13,057} 7, 977| | 23,058) 
AAbilene. 96,812 | .0482 | ; ,802| 12,336) 7,8 21,217| 

Terrell ‘ , y ° 310) 58) 588 

Terry | 4, ; | 1,702) 824| | 6,297) 
Brownfield 21, ; 84: 9} 1,701} 824| 6,297| 
109) | 361) 

1,231) | 3,760) 


Throckmorton , - . A | 212 


Titus = ; Pg ' i 1,118) 
Mount Pleasant 5,973 ; q ’ 826} 1,196] ; 3,577| 
Tom Green... . _ | 4, , | 11,672) 4,627) 20,415 
ASan Angelo 2, d 23 | 11,593} 4,581) ,334| 20,400 
Travis f ris gg : | | 27,146) 19,467] 38,688 
AAustin 219,3% ? R ,319} 26, 590) 19,467) 13, | 38,391 


Trinity 416. 175 1,368 
Tyler 1,250) 217 1,856) 


Upshur 8 J J . | 731 3.070 
4Gladewater 


Upton , 
Uvaide...... ° | ,0081 
Uvalde....... 3,156 | .0066 
Val Verde... ; } .O111 
Del Rio...... 4i1, 0107 
Van Zandt...... d .0084 
Victoria. ...... . -0293 
Victoria 
Walker 
Waller 
Ward 
Monahans 
Washington 
Brenham 
Webb... 
AlLaredo 7,520 
Wharton 10,003 
FE] Campo 5, 7 . : “ 3,149 
Wharton 5,453 
Wheeler 1,976 
Wichita. ... 30,505 
Electra 1,114 
AWichita Falls 26,502 
Wilbarger. . . i ‘ ° 4,971 
Vernon... 22,718 F 3 109 , 4,809 
¢ 66 1,722 
Raymondville : K ; 71 y x 1,548 
Williamson... : .0170 . F 79 7,625 3,941 
0078 ‘ 92 e 346 3,025 1,123 


2 General merchandise sales include sales of ‘‘non-store retailers.” This category was © SM, 1959. 4 Gladewater is in Gregg and Upshur counties. 
included in the 1948 Census and is particularly significant for cities listed in the SM Standard (4) a Potential (A) Metropolitan County Areas. 
editorjai introduction, starting on Page 13, under heading ‘‘Mail Order." Before using these figures read foreword, page 13. 
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SSE2SREBS BSE 


SSSRSSRSS2EES88 


150 1,103 

645 3,128 

594 x 2,617 
1,281 5,671 
5,671 
5,407 
10,259 
10,259 
2,662 
3,058) 
3,932 
3,773 
2,375 
2,353 
7,520 


- 


— 
_ 


SESSSSSRSSEIE FB 


o 
33 
— = 


$8228: 


ze 
$= 
w — 
a = 


Se eae ete Nt te ea te Ne St 
$8 


> 


— paaeere vere ey 


On top of a4 / billion dollar market 


GMB: OS TOE RAD ORME, Eid SE. ORE ET! @ WBAP-TV, NBC for North Texas, is right on 


WBAP-TV 53-COUNTY MARKET DATA* top of a 53-county market area with more than 
1959 1958 

Population (1/1/59)... =» 2,881,200.  _2,735,300 

Households (1/1/59)__mt... 865,800__.....___ 844,200 $304 million since 1958). Choose WBAP-TYV, 


Total Retail Sales (1958)___$3,509,565,000___$3,448,461,000 
Retail Sales Per Family —_$ 4053. Ss $ 4,085 the Southwest’s first television station, and “take 


Effective Buying Income 
(1958) 


4.7 billion dollars in effective buying income (up 


$4,741,508,000 $4,436,534,000 it off the top of the stack” in sales for your prod- 

Effective Buying Income 
Per Family (1958) ol $ 5,452 $ 5,243 uct. Ask any PGW man how you can cash in on 
ee Te 1? eC RCA: Rar this top-dollar market with a WBAP-TV schedule. 


*Sales Management, Survey of Buying Power, May 10, 1959 


TOP RATED STATION SIGN-ON TO SIGN-OFF 


ARB JANUARY 1959 A a Ls 4 7. % | © = » 4 


NBC FOR NORTH TEXAS qi 


FORT WORTH * 3900 BARNETT DALLAS * 1900 NORTH AKARD 


10, 


LOWER RIO GRANDE VALLEY of TEXAS 


POPULATION 417,200 RETAIL SALES $265,736,000 
FOOD SALES $71,466,000 

EFFECTIVE BUYING INCOME $426,498,000 

REACH THIS MARKET EFFECTIVELY WITH THESE RADIO AND TV STATIONS 


“ie 

KGBT }¢# KBOR KRGV  fatie 

dee got BROWNSVILLE | WESLACO 

+ ae A RADIO NBC-5 KW-1290 K- 
ABCN 1KW DAY G NITE 

R ted b TV-NBC ABC-100 KW VIDEO- 

H-R G H-R Television Inc. Represented by 30 KW AUDIO-791 ft. 

Southern—Clarke-Brown Hil F. Best Company. Tower. CH. 5. 


Represented by Paul H. Raymer Company, Inc. 


vs @D The “SM” symbols mark original, exclu- 
TEXAS RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per Furn.- 
COUNTIES i % Hsld. Buying Index 5 | House- | Auto- Gas 

| Retail of Sales Food . | Apparel | Appl. motive | Stations 
Sales ndex | Activity | ($000) ($000) | ($000) | ($000) | ($000) 


2,899 . 62 1,994 ’ 117 1,612 1,071 
4,840 ° 125 4,614 765 4,894 2,158 
d 173 3, 864 725 4,681 1,908 
3,623 A 94 4,325 3,873 1,820 


110 4,635 ¢ 5,951 2,049 
174 2,184 880 1,469 
‘ 134 5,204 . ° 5,862 2,310 
-0061 105 3,042 1,226 


-0014 18 549 oe ove 154 
-0043 42 2,041) 1,169 648 


Total Above Cities 8,354,879 | 4.1603 


| | 
646, 232) 544,781) 281,864 


os BS Mir hn 


490,190|2,186,263) 960,592) 806,900 


_ | | | 
3.6597 1,941,858] 453 ,649)1, 182,096 538,848) 421,131 1,739,097 


State Total 


| 
10,739,030 | 5.3479 | 3, 95 2,899,846, 580,982/1,347,124, 600,791 


METRO. AREAS iL saces— GYD estimates, 1958 


/ Abilene 105,369 | .0524 | 4, 0495 | 101 | 107 | 23,430) 5,214, 13,057] 7,977| 6,853| | 23,058| 9,503 6,986] 3,585 
Amarillo 218.838 | .1090 | 1021 | 39,121| 11,854) 25,924) 17,948] 10, 50,104, 20,543, 14,812) 7,959 
Austin. vf 222,168 | .1106 | 3, 27 | 48,899] 15,764) 27,146} 19,467} 13,165] 38,688, | 16,959, 16,898) 7,581 
Beaumont-Port Arthur.| 355,501 | .1771 | 4, 1708 | | 96,888 19,417) 40,671| 23,335, | 20,210| 62,709, 33,134] 22,025) 11,719 
A.Brownsville-Harlin- 

yen-McAllen 244,106 | 1217 | 2, 1427 | 64,605, 13,716, 30,808) 15,386) 10,862, 41,168, 17,829) 21,682) 7,373 


Corpus Christl........] 275,173 | .1370 | 4, W360 | 66,751) 18,435) 35,630] 13,183) 11, 61,734) 24,247|  25,147|__ 8,711 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


Copyright Notice and Rights to Further Reproduction. The exclusive 
estimates of population, Effective Buying Income, retail sales, buying power index 


and value of farm products sold are fully protected by copyright. 


Permission to reproduce this Survey of Buying Power data in printed form, in whole 


or in part, may be granted only on written request to SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


*K 


... your 
‘“not-o-gold”’ 
market... 


the trading hub for 51 counties 
served by WFAA-TYV, Dallas 


(continued) 


here are the facts: 


Based upon preliminary estimates Sales Manage- 
ment “Survey of Buying Power,” May 10, 1959. 


Market totals shown herein based on NCS No. 3 
for WFAA-TV coverage area. 


POPULATION 

FAMILIES 

EFFECTIVE BUYING INCOME 
RETAIL SALES 

FOOD SALES 

GENERAL MERCHANDISE 
APPAREL 

AUTOMOTIVE 

DRUGS 


2,697,100 

808,800 
$4,405, 428,000 
$3,279,612,000 
$ 764,385,000 
$ 504,999,000 
$ 167,529,000 
$ 715,240,000 
$ 117,234,000 


delivered 

by your 

“quality f 
station’’... 


mel 


TELEVISION 


abc e channel 8 . dallas 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


uality 
ndex 


Index 
of Sales 
Activity 


Drink. Auto- 
Food Piaces . L, motive 
($000) ($000) $000) ( ) ($000) 


Gas 
Stations 
($000) 


-0487 4,035 
-0835 3,869 
-0728 | 4,140 


167 ,527 
146,157 | 


m1 
97 
101 
97 
106 
68 
101 
104 
129 


125 318,590 | 
95 79,215 
101 170,651 
93 37,720 
108 385 , 593 
70 14,331 
116 19,682 
106 42,495 
144 23 ,560 
129 29,287 
22,556 
159,455 
22,587 
22,029 
23,708 
41,271 
30.268 


83,391 
20,585 
38,381 
14,657 
88,569 
2,445) 
5,088 
7,813 
5,315 
6,387 
5,430 
45,634 
5,955 
5,910 
3,241 
10,809 
7,508 


321,379 
57,350) 
148 ,832 
16,546 
273 ,891 

7,520 
25 ,089 
48 ,381 
23 ,685 
24,495 
20,415 
115, 186 
20,936 
16,712 
19,071 
32,976) 
30,505) 


106 , 566 
23,184 
62,998 
12,993 

121,338 
4,486 
7,816 
16,638 

7,929 
11,230 
7,648 
52,365 
8,960 
12,037 
7,344 
13,443 
12,374 


6,094 
11,176 
8,010 
8,304 
4,627 
50,925 
5,306 
6,464 
7,970 
7,091 
ase 


5,747) 
8,417 
6,846 


MAY 10, 1959 


7,896,001 | 3.7601 | 4,082 | 3.6205, 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


__ 11,782,692} 440,618/1, 102,170 479,343) . 364 ,962/1 ,470,430| - 601,483) 480,460) 256 951 
© SM, 1959. Before using these figures read foreword, page 13. 
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7. 


... QUITE A REACH! 


. from Ogden, Utah, the Intermountain distribu- plant or distribution facility. For recreation, Ogden 
tion center . . . into the giant Western American. - ‘ . . . 
Market! 3 railroads, 2 major airlines, and 11 is located just minutes from beautiful Pine View 


truck lines make Ogden an ideal site for your Lake, and acres of skiing at famous Snow Basin. 


contract: WEBER COUNTY INDUSTRIAL BUREAU 
Room 230, Hotel Ben Lomond, Ogden, Utah 


UTAH (Other Mountain States: Arizona, Colorado, 
=" idaho, Montana, Nevada, New Mexico, Wyoming.) 


NUMBER OF OUTLETS 


“The “SM’" symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 
Map, page 686 


City County 


Total 
Outlets 


$ 
a 


Cedar City... . Iron 4d 
Logan Cache 5 
Murray Salt Lake 8 3 
Ogden Weber | 498! 1231 68! 54! 44! 37 s7| 14 


VW 113 
| 275 


| 
| 
} 
| 
| 
| 


SBe 


33 


| 226.5|1,998) 368! si 177! 146) 137) 119) 
POPULATION EFFECTIVE beets 
BYD estimates, 1/1/59 BUYING TNCOME— ~ @D esr ESTIMATES, 1958 


COUNTIES Income Breakdown of Households 
CITIES 


| 
1 


Total | % Net % $0-2,499 $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
(thou- | of (thou- | Units | (thou-| Dollars | of / y, 


Per r To 0 % % % 0 0 ( 
sands) | U.S.A. sands) (thous.)| sands) (000) | U.S.A. | | canital . | C.S.U. . Halée, = Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Beaver 4.3 0025 1.0 2) ’ ‘ [ . ° 13.3 3.7 | 21.8 12.9 | 44.0 43.4 | 16.1 24.2/ 4.8 15.8 
Box Elder 23.1, .0132| = 6.0 6.3) 24.7 8.2 | 27.9 19.6 | 35.0 41.1| 8.2 14.7) 4.2 16.4 
Cache 37.1) 0212) 10.0 = 11.5) . 286) . R 5 29.1 10.3 | 26.3 19.8 | 33.4 42.2] 8.1 15.4/ 3.1 12.3 


Logan 18.6, .0106 . . 078) . 1,456) 5,014 3.,982| 4.214 31.0 11.0 | 24.6 18.6 | 32.8 41.2) 8.3 15.9) 3.3 13.3 
| 


Carbon 27.8| .0159 ‘ : ‘ J 1,403 
Price ‘ .0041) | | ,00% 1,451 


he ca 5,037] 16.1 . -3 12.8 | 47.9 50.6 | 12.1 19.3) 3.6 12.5 
5,422) 5,151) 5,049) 19.1 . -2 18.3 | 42.2 44.6 | 13.0 20.7) 4.5 
Daggett 6} .0003) . A | A 1,498) 8, 990) 8 920, 6,842] 27.56 6. ; 7.7 | 23.3 18.1 | 15.8 18.6 | 16.7 
Davis ; .0323 ‘ 7) . & 1,395) 5,397 <a 4,934, 16.8 5. 6 14.5 | 45.1 48.7/ 12.0 19.6) 3.5 


Duchesne , 0042) 
Emery 
Garfield 


1,017) 4, 366) 4,366, 3,765) 36.7 14. -2 22.9 | 27.1 38.2| 6.7 14.5 
1,138 4,633| 4,324) 3,863] 30.9 11. 0 21.4) 35.4 48.6) 6.4 13.4 
1,081) 5,094) 4,458) 4,135] 31.4 11. -8 21.4 | 31.1 39.9) 6.0 11.8 


Grand 
iron 

Cedar City 
Juab 


4,396) 3,879) 3,864] 33.9 . -3 24.1) 28.5 39.1) 5.6 11.7 
5,013) 4,840) 4,614) 24. ° -7 15.6 | 39.6 45.5 | 9.6 16.8 
4,990) 4,741) 4,674] 24. A -9 14.9 | 39.2 44.6 -1 17.4 
5,119) 4,777| 4,545) 25. ‘ -7 17.9 | 36.8 41.9| 9.2 16.4 


Kane 
Millard 
Morgan 


4,480) 3,920) 3,945) 28. lS -6 25.4 | 32.0 43.1) 5.8 11.9 
5,004) 4,777) 4,269} 30. . -3 19.5 | 29.7 37.2 0 18.8 
4,747| 4,747, 4,321) 24. A -1 20.6 | 34.8 42.9) 9.5 17.7 


Piute 5,017) 3,763) 3,507} 37. ‘ .3 25.7 | 26.3 39.9) 6.7 15.3 


Rich 5,883| 4,706) 4,402] 25. t -3 22.5 | 32.2 38.8| 6.9 12.7 
Salt Lake 5,705) 5,413) 5,361] 18. , 5 12.1 | 41.6 41.3 | 13.8 20.8 
Murray. € e Af 7 ‘ 5,474| 5,053| 5,060} 15. . .6 13.5 | 46.7 49.0] 11.9 19.0 
ASalt Lake City 23 5,892] 5,452) 5,497] 17. . 0 11.6 | 41.2 39.7 | 14.5 21.3 


San Juan 
Sanpete. . 
Sevier 


5,336) 4,151) 4,296) 35. . -8 17.6 | 28.3 35.0) 8.1 15.1 
4,178) 4,051) 3,513] 37. ° 0 27.1 | 26.4 40.0) 3.9 9.0 
4,504) 4,354) 3,933] 29. ‘ 0 23.4 | 31.9 43.0) 7.4 15.3 


Summit 
Tooele... 
Uintah 


,113) 4,611) 4,611) 4,146] 24. . 8 21.2 | 38.4 49.4) 7.6 14.7 . 
5,812) 5,293) 5,336) 12. . -9 11.8 | 49.3 49.1 | 14.6 22.1 .2 13.6 
5,014) 4,656) 4,394) 28. A -O 18.8 | 33.1 40.0) 9.0 16.5 8 15.1 


Utah 


_ 
i 
i 
ny J 


4,924) 4,511) 4,416) 25. A 8 16.4 | 39.8 47.7) 9.3 17.1 | 2.7 10.2 
Provo 0} .0234) ; -6) ° 5,476) 4,228) 4,607] 24. ‘ -1 18.9 | 41.1 47.4] 10.8 18.9] 3.3 11.8 
Wasatch >) 4,168) 25. 0 19.8 | 39.9 50.7) 6.7 13.0) 1.9 7.3 
Washington 4) .0059) | 4, 100) 4, 100) 3,729) 36. R -7 22.7 | 29.0 41.2) 5.9 12.8) 2.0 8.7 


So 
— 
ao 
3 


Wayne.........-. hme 9 


1 1,006: el 3,822) 3,975] 23. .8 | 32.3 26.8 | 36.8 49.2| 6.3 12.8] 1.1 3.4 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 
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. 
3 


Rockeling 


to new heights in~ <= 
buying power... *—aaseee OGDEN... 


UTAH’S 2nd LARGEST — UTAH’S 2nd LARGEST 
MARKET CITY 


OGDEN OFFERS A BALANCED ECONOMY .. . enhanced by the recent addition to its industrial team of two 
major firms involved in the production of rocket engines and fuel. One of these now employs 1200 scientists, 
technicians and others and anticipates a staff of 3000 by 1960; the other has a force of over 1000 at the present 
time and expansion calls for double that number within the next two years. 


A FAST EXPANDING MARKET with Without OGDEN . . . no advertising campaign is ade- 
ANNUAL RETAIL SALES quate . . . without THE OGDEN STANDARD-EXAMINER 


in excess of $118,000,000 no UTAH coverage is adequatel 
$5,449 PER FAMILY EFFECTIVE BUYING INCOME 92% covenaas ie WEBER COUNTY 
@ A Great Railroad and Cattle Center 7 8 % ea Gee San 
@ Wide Diversification of Industry and Agriculture 
e A Constantly Growing “Close-in” Market of Over Outdistancing ALL OTHER newspapers in coverage of 


this rich, expanding market by the tremendous margin 
150,000 able-to-buy people. of eam en 


Ogden Standard-Examiner 


“SERVING NORTHERN UTAH SINCE 1870” 
THE KATZ AGENCY INC.—NATIONAL REPRESENTATIVES 


57 POPULATION EFFECTIVE — 5y7) The “SM” symbols mark original, exelu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


. 3 to szemeaaas l 
cournes | oe | Cash Income Breakdown of Households 


CITIES House- Spende| Urban 2 SS per: 


(continued) Total % holds | ing Pop. Net + come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004. over 
(thou- of (thou- | Units | (thou- | Dollars of Per | Per | P Per V/A / g g 


r er % % % 0 o To To 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Hsld. | C.S.U.) Hsid. | Hsids. Inc. Hsids. Inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. 


0629 31.6) 33.6 86.9 171,074| -0557) 1,554) 5,414) 5,091 6,046) 18.7 6.5 | 21.3 13.4 | 42.6 44.8) 13.2 21.1] 4.3 16.2 
0392} 21.0) 21.8) 112,900) -0367| 1,648) 5,376) 5,179) 5,088] 19.0 5.6 | 21.1 13.1 | 41.8 43.6 | 13.56 21.6) 4.6 16.2 


Total Above Cities. . . 383.3) .2192 113.7) 125.1 645,852) .2099 1, 6865| 5,680) 5, 163) 5,243] 19.3 5.5 | 20.6 12.4) 40.9 41.6 | 13.6 20.8) 5.7 19.7 
|— 


7 POPULATION __ 0 Ve “77m POPULATION E. B. |. 
BY ESTIMATES, 1/1/59 ESTIMATES, 1958 | LD Estimates, 1/1/80 CLD Estinares, 1958 


} 
State Total...........] 876.9] .8013| 240.4 256.4) 555.5] 1,283,333| 4206] 1,475| 5,380| 5,044] 4,950] 20.9 6.3 | 22.2 14.2 | 40.4 43.4| 11.8 19.4| 4.6 16.7 


House- Urban 
L// hold ‘op. Net % | Per | Per Pop. Net % Per | Per 
of | (thou- Dollars of |Cap-|H’se- (thou- | Dollars of Cap- |H’se- 
U.S.A.) sands) (000) | U.S.A.) its | hold 8. sands) (000) | U.S.A.) ita | hold 


171,074 A087] SOES.406 . 427.6) . ° . 319. 693,762) .2256)1,622/5,668 
134,416 nae ee sca 


.2|. . .7| 480.7] 990,252| .2240|1,.85/6,812 


RETAIL SALES— GYD EsTIMATES, 1958 


Per Eating & 
COUNTIES A Hsid. Buying Index Drink. Gas 

CITIES Sa Retail Power | Quality | of Sales Food Places . | Appare q one 

Sales Index Index | Activity | ($000) | ($000) ($000) 


3,897 -0021 4 
3,580 -0108 

3,437 0174 
-0107 
2,864 0127 
-0047 
1,280 -0002 
2,116 -0239 
3,788 -0030 
1,855 -0021 
2,580 0012 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 
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RETAIL SALES MAP or ELDER 


PRINCIPAL CITIES: County ond geographic location 
of cities with 1956 retail sales of $25 million or more. 


Pl @ Salt Lake City 
SALT LAKE 


WASATCH 


CARBON 


SANPETE 


UTAH 


Counties and cities on this mop 
ere charted in proportion to net 
Effective Buying Income: Scale, 
0171 sq. in. equals $1 million 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over 


BASHINGTON 


a Sy ; The “SM” symbols mark original, exclu- 
UTAH RETAIL SALES— GYD EsTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Total Per | | Eating & 
COUNTIES Retail 4 Hsid. Index Drink. | General Auto- Gas lg. 

CITIES Sales Retail | Quality of Sales | Food Places | Madse. . | motive | Stations . oe 
continued $000 .S.A.| Sales Index | Index | Activity | ($000) $000 ($000) $000) $000 ($000) ($000) ¢ ) 


Grand . ie | 4,748 | . | 82 103 496 2,153 851} 1 
iron. .... m8 |. | 6,256 | . 92 116 2,523 1,230 4,622} 1 
Cedar City 3,688 | .0068 | 105 | = 158 2,320 | 1,124] 4,622} 1 
Juab . d | , j 77 «| 63 750 


6 138 
602 


601 


74 

563 

,387 

811 843 

Kane ; d : é 67 56 235 and 542 
Millard ‘ " d 76 | 785 1,367 
Morgan , d ; d 81 761 307 


Piute. . i . ° oe a9 | ot 134 
FR. sccouss ‘ ; ‘ 167 wad ‘a 
Salt Lake... ‘ d : é 78,713; 23,246 26 ,825) 
Murray... : -0082 | | x 1,470 428 | 888 
ASalt Lake City 384, 915 | ‘ | 4 7 70,425 21,977 2,118) 16,214 


San Juan ; P A . F 1,509 wit re 354 
Sanpete cae : d ’ ‘ 1,197 293 | 1,160 
Sevier ' F d 5 d 1,695 540 1,431 


Summit 
Tooele 
Uintah 


4) 
2,703, 860) 
1,429] 454 


Utah 

AProvo 
Wasatch 
Washington 
Wayne....... 


9,828] 5,058 
3,720, 1,902 
299,617 
2,278] 1,834 877 
120 ats 7? 


SM Standard (4) and Potential (4) Metropolitan County Areas, b Before using these figures read foreword, page 13. 
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SS822e S22 


UTAH 


COUNTIES 
CITIES’ 
(continued ) 


Weber 
AOgden 


otal Above Cities 


State Total 


METRO. 


Ogden 
.Provo 


Salt Lake City 


Total Above Areas 


AREAS 


Total 
Retail 
Sales 
($000) 


111,845 | 


99 , 937 


598,535 | 


79,825 
507 627 


699 297 


-0398 
- 2529 


Te 


saa | 


RETAIL _SALES— @D «: ESTIMATES, yess 


Buying 
Po 


4,147 


3,857 


Index 
4 ae 


of Sales 
Activity 


Apparel 
($000) 


9,244) 


37, 000) 


TIMATES, 


1958 


5, 936 10, 002| 
3,616; 12, 421, 3,349) 
29, shoe 80,141) 24, ead 


ese shee Ses as 3) Citas, 


19,781 
116,224) 


9,244 


34,122 
=: 40 48.792 
9,244) 7,708 
3,881 
27,578 


166,095, 39, 422 102. 564) 36, aa 39,162, 


The “sm” otniie mark k original, exclu- 
sive estimates by SALES MANAGEMENT. 


| | Lumber- 

Auto- | Gas Bidg. 
| motive | Stations | Hawre. 
($000) ($000) | ($000) 
15, 258 
14, 482) 


111,001) 52, 421| 


163,368| 97,698) 


{ Drugs 

($000) 
11,511 
10, 135 


9,945 
7,590 


4,166 
3,983 
34,102} 23,519 


64,397, 34,208 


11,511 
5,058 
29,445 


9,945) 
9,828 
47,100 


“15,259 
14,949 
91,724 


121,932; 66,873) 46,015 


(Other New England States: ———y Maine, 
Massachusetts, New Hampshire, Rhode Island.) 


VERMONT — 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


City 


Barre 


Bennington 
Brattleboro. . 


Burlington 


County 


Washington 

Bennington 
.Windham 

Chittenden 


11.3 
10.0} 
9. 


aA 


ree 


33 


9.4 


18.3 
9.0) 
| 9.0) 1. 


St. Albans... . Franklin. . 
St. Johnsbury Caledonia... na 


18 19) 10, 


SM Standard (4) and Potential (A) Metropolitan oats Areas. 


Before using these steve read et fate 13. 
*Not ava lable r 


, 1959. 


ORLEANS 


LAMOILLE 


$] wasnincTon 


Burlington 


ORANGE 


RUTLAND 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
0253 sq. in. equals $1 million 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 


BENNINGTON WINDHAM 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Brattiedoro 


SERB EBB RRB BRB RRR RR RR RP RRR RR RRR RRR RRR RR RR RRR RRR RR RRR RE RR Eee 


MAY 10, 1959 


BONA FIDE BUY! 


RUTLAND 


ANOTHER RECORD YEAR OF 
PERFORMANCE AND PROGRESS 


‘yr a] . RUTLANS 
The prosperous Rutland Trading area has no 


television station . . . three radio stations .. . 
but ONLY ONE daily newspaper, the Rutland apo 
- 20 : : (13 PRIMARY 
Herald. Over 87 million dollars in retail sales URBA 
are made here yearly . . . and business is steadily CENTERS 
improving! For the only way to cover this pre- + ) 
mium market at very low cost per thousand, 
use the Rutland Herald! 


Owe 
5 


. 
\\ 


SS 


i, RUTLAND asics HERALD | 
TCO 


———-" 


\ 


ZA 


ch P\ 


6 Represented nationally by Gilman, Nicoll G Ruthman 


CZSELERESE 


577) POPULATION EFFECTIVE Sy ‘The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/59 BUYING INCOME— @Y2 Estimates, 1958 sive estimates by SALES MANAGEMENT. 


VERMONT 


COUNTIES 
CITIES House- In- 


| 
continued) Total | % | holds | ing | Pop % $2,500-3,999 | $4,000-6,999 $7,000-0,999 '$10,000&0ver 
thou- of | (thou- Per oy oO GY, oO, Go, oy Oo, Oo oF 


| Per C G 0 0 G G ‘ /O 0 % 
sands) | U.S.A. | sands) . S. Hsld. .| Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inv. | Hsids. Inc. 


~ Income Breakdown of Households 


Cash 
In- 


Addison 19.2) .0110 4.9 . 27,837; . | 5,681 31.0 10.9 | 22.2 16.6 | 35.0 43.6| 8.3 15.4) 3.6 13.1 
Bennington oes .2|  .0139) 7.3 . 39,825) . | 5,455 839] 21.8 6.8 | 23.9 15.9 | 39.6 44.2/ 10.3 17.3) 4.4 15.7 
Bennington .0057| 2 3. 17,361) . | 5,425 19.2 5.9 | 23.1 15.1 | 42.2 46.1] 11.4 19.0] 4.1 13.9 
Caledonia . -0128 7 ° ’ 31,193) . 4,656 29.7 10.9 | 26.3 20.6 | 34.4 44.8/ 6.9 13.6) 2.7 10.2 
St. Johnsbury | - . 14,365) . 5,130 ,682] 23.3 7.5 | 25.0 17.2 | 38.7 44.6) 9.1 16.0) 3.9 14.7 


Chittenden 5. ; ° . 106,008) . 5,825) 4,569 24.4 7.5 | 21.3 13.8 | 37.9 41.4/ 11.0 18.2) 6.4 19.1 
Burlington , -0212) 10.2 ° 64,147) . 729} 6,289) 4,549) 5, 22.2 6.4] 19.4 11.9 | 39.7 41.0} 12.4 19.3] 6.3 21.4 
Essex ° ° 1.5 d [7,916 ’ 5,277) 4,398 28.1 9.6 | 23.5 17.0) 35.9 43.7) 9.0 16.6) 3.5 13.1 
Franklin . . 8.1 ° A 42,697 5,271| 4,641 27.7 9.1 | 23.6 16.6 | 36.0 41.0| 9.2 16.4) 4.5 16.9 
St. Albans ° ° 2.5 , 15,111) . 6,044) 5,037 17.6 5.0) 19.9 12.0 | 43.9 44.3 19.9} 5.6 18.8 


Grand Isle 0. . . [3,953 4,941) 4,392 27.1 9.9 | 27.6 21.4 | 36.2 45.4) 7.8 15.2) 2.3 8.1 
Lamoille. . . . . ’ ° ° 15,240 5,443) 4,354 27.6 9.4 | 26.5 19.2 | 34.2 41.4 -6 13.9) 4.1 16.1 
Orange . ° . ° 22,170 5,156) 4,183 31.4 11.6 | 26.1 19.6 | 33.5 43.7 -2 14.4) 2.8 10.7 


Orleans : . : . 26 403 4,982) 4,478 29.8 10.6 | 27.4 20.7 | 31.7 40.0 4 14.1) 3.7 14.6 
Rutland. . . . . . 65, 133 5,128) 4,652 26.2 8.3 | 24.56 17.2 | 37.0 43.4 4 16.8) 3.8 14.3 
Rutland - ; ‘ ; : 29,140) . 5,396) 4,857 20.56 6.3 | 23.3 15.2 | 40.6 44.4 18.4 | 4.5 15.7 
Washington. . . “ . . . . 69,348 5,731) 4,816 22.1 6.7 | 21.1 13.6 | 40.4 43.4 18.7 | 6.0 17.6 
Barre ‘ : : ° . 20,923) . 5,231 16.4 4.5] 19.4 11.3 43.1 3 19.6) 6.6 21.5 
Montpelier es : : ; , 18,220) . 5,061 14.4 3.8] 18.0 10.1 42.8 21.5 | 7.0 21.8 


Windham oven . . . . o 46,239) .0150 ’ | 7.0 | 24.3 16.5 | 39.9 45.4 17.6 | 3.9 13.6 
Brattleboro ° ; . 3. 16,780) .0055) 1,7: ,661) 4, 6.2 | 23.7 15.4 44.6 8 17.9] 4.5 15.9 
Windsor ° 7 0233) ° . 66,858} .0217| 1, 065, . 6.6 | 23.2 14.9 | 39.1 42.0 17.5 5.3 19.0 
: —|——— . = } 


a: i | 
Total Above Cities : .0650| 33.2 106, 047| 0638) 1,723) 5,905) 4,7 ; ns 21.2 13.2] 41.4 43.2] 12.0 19.0] 5.5 18.7 
| | | | 
| 


> sarees ; | Bests 1 + q _ 
State Total. . .6| .2148| 105.0] 124.01 148.6] 570.8201 .1885| 1,520] 5,438] 4,6031 4, 181 


_375 23.5 16.1 | 37.3 42.9| 9.7 16.9| 4.4 16.0 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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EXghing 4 Bannet 


NER, 
HE BENNINGTON BAT ny, 
The Brattlebo 1 Daily Reformer : daily in Benning f 


me per’ 
spend 
Mont, $5,379) ("9 Ynit in Vine, 


3% coverage O16 {| 
its eo: in 
THE BRATTLEBORO RE. lus * bonus Washington 
FORMER gives you over 76% State's 
coverage of Brattleboro's trading 
zone, including part of New 
Hampshire, Brattleboro is shop- 
Ping center for Windham Cty., 
which has the state's highest 
att quality of market index. 
‘ . 


Address Rm. 516, Statler Office Bidg., Boston 16, Mass. 


MAY 10, 1959 


The Burlington Free Press 


VERMONT’S LARGEST NEWSPAPER 


ATURATES 


VERMONT’S LARGEST 


Toe told owe ih | MARKET! 
~ PFurlugion hi MEDIA Execnrs 5 

™ Ask 

Johnson, 

Kent, Gavin 

& Sinding 

about the latest 

exclusive 

TEST CAMPAIGN 

the Free Press carried. 

You'll be excited, TOO! 


577) POPULATION 577) POPULATION 
Zn, 


ESTIMATES, 1/1/59 
Con- | 
sumer 


E. B. I. 
BYLD Estimates, 1958 


ESTIMATES, 1/1/59 


| “Con- | 


Total | % hold | ing | Pop. i 
(thou-| of | (thou- | Units | (thou- of 
sands) | U.S.A.| sands) | (thous.)| sands) | U.S.A. 


| % hold | ing Pop. Net % | Per | Per 
| (thou- | of | (thou- | Units | (thou- | Dollars of | Cap-|H’se- 
nds) | U.S.A.| sands) |(thous.)| sands) | (000) | U.S.A.| ita | hold 


Cap- | H’se- || 
its 
| 


sumer | 
House- Spend-| Urban | | House- Spend-| Urban 


| 
| 
| 
| 


on woe: 


| 


Burlington 68.5! .0302} 18.2] 23.2; 48.6 


F | | 
18.2! 23.21 . 3451 548 5,825 


JM The “SM” symbols mark original, exclu- 
VERMONT RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
| | Eati | Lumber- | 
COUNTIES % 3 Buying | | Index Drink. | General House- | Auto- | Gas Bidg. 
CITIES Power ality | of Sales Piaces | Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued $000 . S.A. Index ndex Activity $000) | ($000) ($000) | ($000 ($000) | ($000) ($000) ($000) | ($000 


Furn.- | | 


Addison , .0092 ae ae 4,717) 683, 1,381 547 274, 3,013 , 1,401 
Bennington .0141 101 116 8,757, 1,760} 1,974 1,550, 1,488 6,697 2,401 
Jenningtor 0067 | 160 5,273} 818) 791 866 919| 4,258) 763) 
Caledonia , d 6, 189) 1,136) 2,023} 1,412 1,649) 4,944) 1,464 
t. Johnsbury . 005: 3,059) 749| 924 912 -" 3,775 ,257] 641) 

| | | | | | | 

Chittenden 84,996 | . ‘ 21,096, 4,386) 12,331, 5,689 6,025, 13,781 . 4,080 

ABurlington 65,056 | .0324 .0% f 13,858]  3,; 11,503} 5,321) 5,424) 12,164] : 2,715 

Essex 3,691 .0018 y F 1,790) | 325 32 172} 151 84 

Franklin 29,585 | .0147 | 3, : 9,622 840, 1,666, 1,188 708} 3,753} (3, 1,375) 
St. Albans 15,605 0078 | 0 | 4,522 470 819 748 637 2,576 , 8 71 525 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 


BARRE TIMES... Outstanding Coverage 


of Vermonts Leading Household 


Retail Sales** 


gs Sa les Ma rket! Barre = "ae 


US. 3,944 


The BARRE TIMES, Vermont’s largest Vermont 4.226 
circulation evening newspaper (8,503 Washington 4,252 
copies*)—offers 96.4% coverage of Ver- (Home Co.) 

mont’s HIGHEST-SPENDING household Market A 6,460 
market. Its daily coverage of Washington (Vermont) 

County households — 55.1% — is greater * ABC, 3-31-58 

than all six market competitors combined! ; ~~ Consumer Market Data, 


mu: BARRE TIMES 


Vermont's Largest Evening Daily 


Represented Nationally by Julius Mathews Special Agency VERMONT 


SALES MANAGEMENT 


The “SM” symbols mark original, e 
RETAIL SALES— JM ESTIMATES, sive estimates by SALES MANAGEMENT. 


VERMONT 1958 


COUNTIES 
CITIES 
(continued) 


Grand Isle. . 
Lamoille. . 
Orange 


Orleans 

Rutland 
Rutland 

Washington 
Barre. 
Montpelier. . 


22 614 
£6 060 
36 , 283 
43,778 
21,150 


10,372 | 


41,456 
26 ,237 
49,330 


205 , 933 


METRO. AREAS 


; Burlington 


Total Above Area 


VIRGINIA — 


Map, page 697 


City 


County 


Alexandria. . 


Covington. . . 
Culpeper. ... 
Danville... . 
Falls Church 
Farmville... 


Fredericks- 


Front Royal... 


Hampton... 


Harrisonburg 
Hopewell... . 


Lynchburg 
Marion... . 
Martinsville 


. Arlington. . 


— 
| sot 


Washington | 


Albermarie. .| 


Alleghany. . . 


-Culpeper. . 


. Pittsylvania. . 


Fairfax 
. Prince 


| 
| 


| 4,17 


-2012 


RETAIL 


-0424 4,670 .0378 96 


96 
States: 


-0424 4,670 0378 


(Other East “South Central 


Index 
of Sales 
Activity 


saces— GYD es 


Delaware, 0 


49,084 


114, 160 


TIMATE 
21,096 


108 21,096 


108 


District of 


25, 176) 


12,237 


42,838) 


S$, 1958 


4,386) 12,331), ' 


4,386, 12, 331) 


~ Columbia, 


Florida, Georgia, Maryland, North Carolina, South Carolina, West Virginia.) 


NUMBER OF OUTLETS 


Edward... 


Spotsylvania 


Rockingham . 
. Prince 

George... 

Campbell... . 


Henry... 


= 
eooan®s 


54 
21 


15 
61 
15 
32| 


16| 


Petersburg. . 


Portsmouth 
Pulaski 
Richmond 


Roanoke... 
Salem. .... 


Dinwiddie. . . 
Norfolk. .... 
Pulaski... . .| 
Henrico.... 


.. Roanoke... . 


Roanoke... .| 


.Nansemond. . 
Princess 


Waynesboro. . Augusta... . 
Williamsburg. James City. . 
Winchester... Frederick... 
Wytheville. -- Wythe . Ss 


COUNTIES 
CITIES 


@ 


“POPULATION 
ESTIMATES, 1/1/59 


EFFECTIVE 
BUYING INCOME— 


| (thous. )| sands) 


Per 
. | Capita 


RO 4 occdcéasss 
1Albemarle 


Appomattox... . 


3Arlington......... 
Alexandria........ 
4Augusta 


Waynesboro. ... 
Bath 


Bedford 
1 
2 
3 
4 


MAY 10, 


19,328 


7,559) 
19,772 
9,442 


621,831 
206 ,893 
103,618 
35,742 
25,787 

6,698 


eal _ 44 


Albemarle County combined with the setiabiiens city of Charlottesville. 
Alleghany County combined with the independent city of Clifton Forge. 
Arlington County combined with the independent city of Alexandria. 

Augusta County combined with the independent cities of Staunton and Waynesboro. 


1959 


1,166 
1,460 
1,676 
1,361 
1,487 


911 
942 
1,049 
2,467 


1,317 


2,296) 


4,023) 
5,799 
6,160 
5,311 
6,235 


4,446 
4,207 
4,969 


8,336 
7,663 
5, 260) 


Per 
Hsid. | C.8.U. Hsid. 


1,418) 5,673) 
1,563) 5,730 


34,619). 


1 4,488 


0113! 1,068 4,327) 4,121) 3,720 


$0-2,499 
oO y 


43.5 18. 
30.1 9. 
23.8 
18.8 
13.2 


3,624 3,524 
4,194) 4,637 
4,370| 5,031 
4,780) 4,818 
4,714) 5,282 


ae 3,358 
3,877) 3,629 
3,777) 3,625 


45.1 
39.3 
41.4 


8.6 
10.2 
24.1 
21.0 
18.3 
41.6 


6,665) 7,539 
6,547| 7,061 
4,778) 4,710 
4,642) 4,958 
5,157) 5,302 
a 3,589 


38.6 15. 


c ‘0 
Hsids. Inc. 


| BAe 


13,781) 


13,781| 


5, cons 


5,313) 


NUMBER OF OUTLETS 


“4,080| 


"4,080 


1,905 


@D ESTIMATES, 1958 


ss $2, 500-3, 999 
|Heslds. - 


4) 
7) 


income Breakdown of Households 


24.1 


21.7 
14.9 
13.7 
15.0 


} 21.6 | 


$4,000-6,999 | $7,000-8,990 


70 
Holds Inc. il. tn _ Ine, 


12.2 
17.1 
18.4 


27.4 


$10, 000& over 
Halas. _ Ine. 


5 Warwick is now combined 4 with Newport News city. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read fore ¢ page > 
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You can’t sell Virginia unless 
you sell 


IRGINIA’ 7 \ TRIANGLE 


PETERSBURG 


PETERSBURG, COLONIAL HEIGHTS AND HOPEWELL 


THE MARKET THE NEWSPAPERS 


IN 
Bist: PER FAMILY AREA Bsts BUYING 


* SALES COVERAGE HABITS 


#Sales , ONE LOW PRICE buys both 


Management 


these independently 
FORT LEE, between ; ah che: be 
puershera one published Virginia 


Hopewell, is one of newspapers. 
the largest perma- 
ent military instal- snp se ahs . 
aoa . Virginia. Che Progress- Index THE HOPEWELL NEWS 


PETERSBURG, VIRGINIA a HOPEWELL, VIRGINIA 


gs. and Sunday 


National Representatives: JOHNSON, KENT, GAVIN & SINDING, INC. 


POPULATION EFFECTIVE. Ol ‘The “SM” symbos mark original, exclu- 
VIRGINIA p ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| ~~ | Con- ie | cialis 
COUNTIES sumer “Income Breakdown of Households 


| 
| 
CITIES House-| Spend-| Urban | Ine | 


(continued) Total % holds | ing Pop. ; come | come $2,500-3,999 4, 000-6, 999 $7,000-9,999 me 000 & over 
(thou- of (thou- | Units | (thou- Per | Per | Per | P % J % 


Z vi % Y % 
sands) U.S.A. sands) (thous.)} sands) S.A. Capita Held, C.8.U. . | Hsids. Inc. Hsids. ine. Hsids. Inc. Hslds. inc. Hilts. Inc. 


Bland néees , 2) .0035 1.4 1.4) 534). 893) ‘ 3,953 45.5 20.4 | 26.4 24.2 | 23.7 37.9) 3.5 8.5 . 9.0 
Botetourt.......... , .0097 4.1| 3 oor 4,235 34.6 13.5 | 27.0 22.3 | 28.8 41.2) 6.3 13.2 . 9.8 


Brunswick ‘ 0117 , 1 909). | 4, 3,708 45.6 20.6 | 24.7 23.8 | 24.0 38.5 -2 10.2 
Buchanan............ 4) 0231 . ; 248). | 4, | 4.088 33:0 13.4 | 31.5 27.1 | 28.8 41.7 0 10.9 
Buckingham 3,644 46.7 21.6 | 24.4 23.9 | 23.0 37.8 6 11.6 


5Campbell.... : 8 A ° , , d ,413) 5, 4,579 25.9 8.2 | 22.7 15.3 | 36.3 40.8 3 17.7 
Aljynchburg..... . . . 82,944) . , . 4,583 25.0 7.7 | 22.38 14.6 | 36.7 40.5 -8 18.0 
d 12,438) . 4,012 39.6 -1 | 26.6 22.0 | 26.6 38.6 9 12.8 

3,763 46.6 21.8 | 27.2 27.1) 21.4 36.6 . 8.3 


3,839) 3, é -2 | 27.3 25.2 | 24.8 38.3 1 9.6 
3,587) 2, . -3| 27.2 29.0 | 21.4 38.2 7 7.4 
5,059 A -6/ 17.0 9.9) 44.6 43. -5 22.8 


4,309 ; -5 | 26.2 19.6 | 20.6 37. -9 13.0 
3,750 le ° -0 32.0 | 20.8 36. 8 4.8 
3,942 A -0 | 23.8 19.9 | 26.9 6 14.0 
4,203) 4, ‘ . -7 16.7 | 32.6 9 19.5 


3,464 . , -1 26.1 | 16.0 ° a 8.4 
3,980) . 5 -2 26.7 | 28.4 - -8 10.8 
3,753 . le -7? 18.3 | 32.7 ; .7 16.4 


4,336 ° ; . -0 | 33.1 . -1 16.7 


6.8 . 1.6 1.7 , é 3,819 ° , . -6 | 22.7 35.4) 5.0 11.7) 2.2 10.4 
211.2) .1207| 66.8) 67.5; 37.3 ° ° 981 6,197 ° ° . -6 | 38.4 30.5 | 26.4 30.7 | 13.3 30.7 
10.3) .0059 2.9 3.0 x ¢ 8,079) 7,810 ° ‘ , -4 | 33.6 23.3 | 20.6 31.2 | 18.5 39.6 
24.9, .0143 6.1 7.7 \ ° 184| 4,834) 3,830) 3,83 ‘ 3 | 23. 6 | 24.7 34.1| 6.3 13.3 | 3.7 16.7 


5 Campbell County combined with the independent city of Lenctoure. 8 In 1952 the counties of Elizabeth City and Warwick officially became the inde- 
6 Carroll County combined with the independent city of Gal pendent cities of Hampton and Warwick. The independent city of a was 
T Dinwiddie County combined with the independent city of Pies, then consolidated with the independent city of Newport News on July 1, oe 
SM Standard (4) and Potential (A) Metropolitan County Areas. The new city is now included with Hampton as a — ‘county”’ called N 

Before using these figures read foreword, page 13. eep the state add hive. 


News, to kee 
*Not available 9 Fairfax County combined with the aL, city of Falls Church. 
692 SALES MANAGEMENT 


BUYING-WISE . . . THIS IS THE REAL 
LYNCHBURG METROPOLITAN AREA! 


Lynchburg, with a City Zone of 60,257, is the buying center of Amherst, Bedford 
and Campbell Counties, since its geographic location is exactly where the three 
counties join. 
The Lynchburg metropolitan area has 139,900 population and 35,500 families. 
The News and Daily Advance cover more than 82% of these families — 10% 
greater newspaper coverage than TV homes! 
The Lynchburg News and Daily Advance offer the national advertiser Virginia's 
fifth yet metropolitan area as well as the fifth largest newspaper circulation in 
the state . . . with more local daily linage than all but the two largest metropolitan 
area papers in Virginia. 
Retail Sales Food G.M. Apparel 
$128,968,000 $30,973,000 $17,953,000 me te ,000 
E.B.L. Auto Lumber & Hardware 
$176,638,000 $21,322,000 $8,504,000 341174000 


THE NEWS 


Published by The Lynchburg News, Inc. 


Represented nationally by THE DAILY ADVANCE 


Published by The Lynch Daily A b 
WARD-GRIFFITH CO., INC. ublished by The Lynchburg Daily Advance, Inc 


EFFECTIVE The SM” symbols mark original, exciv- 
VIRGINIA JM ESTIMATES. 1/1/59 BUYING INCOME— @D ESTIMATES, 1968 sive estimates b by SALES MANAGEMENT. 


Con- 
COUNTIES sumer Income Breakdown of Households 
CITIES Spend-| Urban In- 


(continued) ing | Pop. | Net come $0-2,499 $2,500-3,900 $4,000-6,999 | $7,000-9,999 |$10,000&0ver 
Units | (thou- | Dollars | of | Per Per | Per | % | % Lb hl me &1im & 1% % 
. | sands) |(thous.)| sands) | (000) | U.S.A. . | CSU. Hslds. Inc. |Hsids. Inc. |Hsids. Inc. |Halds. Inv. |Hsids. Inc. 


A 2.6 2.9 10,640) . ¢ 3,669) 2,913] 62.7 27.0 | 26.1 27.3 | 18.6 33.9) 2.8 7.7 9 
Fluvanna | 1.9 2.1 7,866) . , ’ 3,746) 3,341] 48.6 21.7 | 22.2 21.1) 21.6 34.4) 6.6 13.6) 2.0 
Franklin 7 Ce 6.4 6.6 25,200) . . 3,818) 3, 44.4 20.2 | 26.56 25.6 | 23.4 37.6) 4.3 10.5) 1.4 


47,624) . ; ° 4,369 B2] 29.8 10.4 | 25.6 19.0 | 33.1 41.1) 7.9 14.8 
24,036) . ’ : 4,622 -9 8.2] 24.1 16.2] 35.3 39.9) 9.6 16.4] 6.1 
24,672) . , : 4,655) 4,568] 22.4 7.3) 23.1 16.0) 41.1 47.8 | 10.6 18.8) 2.8 
11,647) . A ’ 3,529 4 21.6 | 26.8 26.6) 22.1 36.5) 4.6 11.4) 1.2 


8,022) . ° 3,646 5 42.7 18.3 | 26.2 23.8 | 24.2 39.7) 4.6 10.6 
° 19,383). A ’ 4,038 8 18.4 | 26.7 24.4 | 23.7 36.3) 4.4 10.3 
Greene . 8] ° ° 4,917) . é 3,782 8 41.4 18.3 | 27.3 25.7 | 26.1 41.2) 3.8 9.0 


Greensville d : . . 17,275) . é 4,017 . -8 15.9 | 26.0 22.0) 24.9 36.1) 6.4 13.9 
a ee ' a . 3 é 40,873, . : 4,007 -5 17.6 | 26.5 23.0 | 25.4 38.4) 6.8 13.3 
South Boston. ... 4 d ‘ . 9,172) . » 4,368 ) 7.2 | 23.6 -1 | 39.6 45.1) 10.8 18.8 
Hanover - . = x p J 33,290) . J 4,323) 4,268 3 11.3 | 23.3 17.3 | 31.2 38.8| 9.6 18.2 


600,237; . ’ ’ 5,345 : 4.6 | 19.7 10.9 | 39.0 36.4 | 15.6 22.1 
462,227) . , 5,253) 5,85 ° 4.0 | 19.3 -5 | 40.4 36.7 | 16.1 22.2 
72,467) . , ’ ’ . 7.2 | 26.0 17.8 | 37.6 43.0) 10.1 17.6 
33,541) . ‘ : . 5.7 | 24.7 -6 | 39.3 41.6) 11.7 18.8 
Highland.......... : 7 Cd . . 3,228) . ’ ’ 53. 3) 24.1 3/19.4 35.2) 2.4 6.7 


Isle of Wight + ° . 19,287) . : ’ -7 11.3 | 24.1 -1 | 32.7 41.3] 8.1 18.6 
13James City > ’ : : 19,793) . -3 11.3 | 15.8 19.0 | 33.4 38.3 8 2.1 

Williamsburg ‘zz ° . 11,248) . ° ‘ - , -1] 14.3) 7.2 | 39.3 33.3 | 23.6 30.3 
King and Queen... . 0. ° A 6,828) . ’ ’ ° 0 | 26.1 23.5 | 24.6 38.6) 6.5 13.0 


8,644) . 5 ’ ’ -3 | 23.7 17.0 | 36.2 42.4 4 19.0 
8,719) . ’ ’ B65) 37. 6 | 24.2 19.8 | 28.1 38.9/ 6.9 14.3 
10,316) . ’ ’ } . -1 | 26.3 23.0) 256.4 38.7) 6.1 11.8 


24,158) . A B83} 44.8 21.7 | 28.3 30.1 | 22.6 38.9 7 7.0 
28,754) . ’ a -7 13.0 | 23.8 18.0) 27.4 34.5 3 14.0 
12,655) . ’ ’ 66) 46.7 22.1 | 26.0 26.1 | 22.3 37.3 0 10.1 


16,756). ’ ’ ’ -7 14.8 | 24.1 20.2 | 28.7 40.3 2 16.4 
7,776) . -8 26.4 | 25.4 27.5 | 18.7 33.8 4 0.4 
7,338) . , ’ 8} 46.6 20.5 | 22.7 21.2 | 23.6 36.8 112.1 


0195 ° , 2.7 37,188) . ’ : -1 13.9 | 24.8 20.4 | 28.3 40.2 1 14.7 
-9} + .0040 ° ° 7,199) . , ' ’ } 49.1 23.5 | 26.2 265.6 | 20.9 36.5 3 8.4 
43.6} .0249 ; 15.8} 17.6 59,006) . ,353) 5, . . -6 12.1 | 20.4 15.6 | 33.8 43.1 -2 17.9 


10 Frederick County combined with the independent city of Winchester. 14 Montgomery County combined with the independent city of Radford. 
11 Henrico County combined with the independent city of Richmond. SM Standard (4) and Potential (4) Metropolitan County arene. 


12 Henry ay combined with the independent city of Martinsville. 
13 James City County combined with the independent city of Williamsburg. 
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NEWPORT NEWS—Virewu's WONDER MARKET 


NEW CONSTRUCTION 
TOPS ALL VA. CITIES 


Continuing its 1957-1958 pace-setting 
expansion, Newport News led all Vir- 
ginia cities in building permits for the 
first two months of 1959, according to 
Federal Reserve Bank figures. The two- 
month. total was $4,824,345 while Rd- 
anoke was second with $3,425,114, Nor- 
folk was third, Richmond fourth. Com- 
bined Newport News and Hampton per- 
mits had a value of. $5,582,704 for same 
two months. In 1957 and 1958 those two 
cities produced permits totaling $53,- 
881,677. That figure was HIGHER than 
Richmond, Norfolk-Portsmouth, Roan- 
oke, Charlotte, Greensbore or Raleigh. 


RETAIL SALES SHOW 
PHENOMENAL GAIN 


Retail sales of $190,570,000 for 1958 
in the Newport News-Hampton “Wonder 
Market” reflect. a whopping 83% IN- 
CREASE over the 1948 total of $104,- 
044,000. Food sales alone totaled $53,- 
195,000 in 1958 for an increase of 125% 
in this decade. All figures are estimates 
by Sales Management “Survey of Buy- 
ing Power.” 

Recent opening of Sears’ new $2,000,- 
000 Class “A” store, covering two en- 
tire city blocks in downtown Newport 
News, assures further rapid upswing in 
retail sales for 1959. 


CIRCULATION KEEPS 
PACE WITH GROWTH 


While daily newspapers in the United 
States recorded an average 9% increase 
during the past 10 years, the Newport 
News DAILY PRESS and TIMES- 
HERALD jumped from 44,147 net paid 
in 1948 to 67,134 in 1958 for an IN- 
CREASE of over 50%. Both figures are 
year averages by Audit Bureau of Cir- 
culations. 

This exclusive saturation coverage 
parallels the rapid population gain in the 
Newport News-Hampton Metropolitan 
Area—the fastest growing segment of 


the great Hampton Roads Market. 


Daily ress ond Tres HERALD 


Complete Exclusive Coverage of Virginia’s Wonder Market 
NATIONAL REPRESENTATIVES: SAWYER-FERGUSON-WALKER CO. 


POPULATION 
ESTIMATES, 1/1/58 


Cor- 
sumer 
House- Spend- 
holds ing 
(thou- | Units 
sands) | (thous.) 


EFFECTIVE 
BUYING INCOME— 


BY 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


VIRGINIA JIM 


COUNTIES 
CITIES 
continued 


ESTIMATES, 1958 
Income Breakdown of Households 
Total 


thou- 
sands 


$0-2,499 
Hslds. 


36.7 
25.0 
45.3 
40.1 


| $2,500-3,999  $4,000-6,909 
m | Hslds. Hslds. 


14.0 | 24.7 
7.8 | 22.5 
21.2 | 27.1 
16.9 | 24.3 


$7,000-9,998 $10,000dover 
Hsids. Hslds. ing 


of Per 
vU. S. A. Capita 


of 


U.S.A. 


Hsld. lc. 8. U.| Hsid. 


2 ' d ‘ 4,412) 
5,449) 

| 3,703) 
4, im 


Inc. h. 4 
39.4 | 

40.6 

38.6 | 


43.0 | 


Inc. 
-0246 2 
k 0071 3.f 4 

.0080 . 3. 
0025 1 


Nansemond 


20.1 | 29.0 
14.9 | 36.8 
26.9 | 23.1 
21.8 | 28.8 


11.0 1 ~ 3,909 
| 4,799 
| 3,190 
| 3,546) 


2.9 
5.0 
11 
1.5 


Nelson 
New Kent 


Newport News 
Allampton 
A Newport New 
Hamptor 190.1 1087 
l6ANewy 0652 
Norfolk .2773 
A Norfolk-Ports- 
ith-South Norfolk 
bANorfolk 
APortamoutl 
mith Norfolk 


- 1087 
0435 


-1021 
-0421) 1,703) 6, 


5,292) 
5,575 


16.8 
13.2 


11.6 | 44.0 
10.2 46.7 


4.1 

129,632 44.6 | 
| 

814,049) 

184,417 

851 , 964 


1081 
.0600 


ort News 


} 5,108} 
5,159} 


24,065 


1716 


796 ,871 
594, 155 
165 , 300 
36,416 
17,885 


44.2 


13.1 | 42.9 
13.3 | 42.8 
22.8 | 23.5 

7 | 23.6 
10.5 17.1 | 34.1 42.2 | 
12.9 18.5 | 29.3 37.9 


‘ne on ge! glo peda 
RR Paees 


43.1 
45.8 
45.5 
38.2 


1,451] 
1,022) 


Northampton 


3 
6 | 
“4 
0 | 


10,413) 
19,160 
16,423) 


Northumberland 17.1 12.0 | 
17.6 


15.4 


34.7); 5.4 
9.4 


7.9 


Nottoway 1, ‘252! 5. 042) 


Orange 1, ™ 4,830 


Page 
Patrick 
sPittsylvania 


1, sl 4,153 
963| 4,182 
1,221] 4,933 
at. 07 4,7 
| 
1,043) 5,127) 4,101 
1,189) 4,946) 3,546 
1,575! 6,168 


a 
15,891) 
137,619 
77,111 


16.1 21.9 | 28.2 41.0 | 
20.1 25.5 | 23.0 37.1 | 
9.9 | 24.9 18.0 | 32.7 39.4) 
8.0 | 23.5 15.6 | 34.7 38.5 


5.5 
4.6 
9.4 
10.9 


12.2 | 
11.2 | 
17.1 | 
18.4 | 


Danville 


Powhatan 
Prince Edward 


Farmville 


6,152 
18,793 
7,402 


15.6 | 23.5 
18.3 | 20.9 
13.2 16.3 


19.3 | 25.7 
18.4 | 25.9 
12.0 | 31.3 


35.2 | 6.6 
38.4 | 6.7 
38.6 9.7 


13.7 
14.9 
18.1 


3.6 
2.4 
4.6— 


4.7 3,599) 


3,525) 4,3138 38. 


0027 1. 0024 18.1 


In 1952 the counties of Elizabeth City and Warwick officially became the inde- 
pendent cities of Hampton and Warwick. The independent city of Warwick was 
then consolidated with the independent city of Newport News on July 1, 1958 
The new city is now included with Hampton as a new ‘‘county” called Newport 
News, to keep the state total additive. 

Nansemond County combined with the independent ciay of Suffolk. 

SM, 1959. 


3 For certain marketing purposes, 
in the Norfolk-Portsmouth area. 
7 Norfolk County combined with the independent cities of Norfolk, Portsmouth and 
South Norfolk. 
18 Pittsylvania County combined with the independent city of Danville. 
M Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreward, page 


SALES MANAGEMENT 


Newport News may be regarded as included 


694 


about the Roanoke newspapers’ market is outlined clearly, 
concisely and authoritatively in this brochure. It will be 
sent immediately 


The Daily Newspaper is the Total Selling Medium 


Media buyer 


Authoritative 
FACTS about the 
ROANOKE MARKET™ 


National advertisers often rank newspaper mar- 
kets by Metropolitan Area population size. As 
with all general rules, there are exceptions in- 
consistencies, and, in some instances absurdities, 
when this index is used as an over-all measure- 


ment of all newspaper markets in the United 


What every 


States. Roanoke is an important case in point. 


Every media buyer should have ALL the facts 


should know 


upon request. 


Roanoke is a Burgoyne Test City with spot color 


THE ROANOKE TIMES and 
THE A: WORLD-NEWS 


GUSON - WALKER 


SAWYER - FE 


the BIG the 
Roanoke market. 


about exception to rule in the 


*ROANOKE 
miere of the W 


. site of the World Pre- 


estinghouse Electric Home. 


A NATURAL TEST MARKET 


Roanoke is isolated, self-contained—has diver- 
sified industry, representative population, ade- 
quate size and distributive outlets—good 
newspaper coverage. 


VIRGINIA 


COUNTIES 
CITIES 
continued) 


Prince George 
Hopewel 
See Petersburg-H ope 
Colonial Height 


OPrincess Anne 
zinia Beach 

Prince William 

Pulaski 


ilask! 


Rappahannock 
Richmond 

| Roanoke 

A ltoanok 


ale m 


Rockbridge 
Rockingham 
Harrisonburg 


Russell 


Scott 

Shenandoah 

Smyth 
Marion 


Southampton 

24Spotsylvania 
Fredericksburg 

Stafford 

Surry 


19 Prince George County combined wth the independent cities of Hopewell and 


Colonial Heights 


20 Princess Anne County combined with the independent city of Virginia Beach. 
/1 Roanoke County combined with the independent city of Roanoke. 
22 Rockbridge County combined w.th the independent city of Buena Vista. 
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Total 
thou- 
sands 


52.3 


20.5 


27. 


13 


4. 


POPULATION 
ESTIMATES, 1/1/59 


Con- 
sumer 
House- Spend-| Urban 
| holds ing 
of thou- | Units 
U.S.A. | sands) | (thous.)) 


(thou- 
sands 


.0299 19.5) 
0117 5.3 6.1] 


31.6 


0081 
0038 


SM] 


Income B » Br 


EFFECTIVE 
BUYING INCOME— 


The “SM’ symbols ‘ot aie | exclu- , 


_ ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


haid 


kd m of 14 


$7, 000-9, 999 so, ‘oa 
“Haid. 


” Net t 
Dollars Per | Per | Per | Per 


$2, 500-3,999 | o 4, ,000-6, 999 
Capita Hsid. | C. 8. U.| Hold. 


Hslds. Inc. Hsids. | rn | isla, R.4 


| 15.7 23.4 | 5.1 
2.9; 10.5 19.2; 3.2 


47.2 
35.4 


0288) 1,684, 6,829 4,517 5,402 17.2 10. 1 
.0085| 1,270) 4,913] 4,268) 4,402} 2 22.8 16.4 


. ov. | 

= | 
awe 4,350) 6,011] 21.2 6. 0 12, 
860) 5,513) 4,979) 5,093) 22. .7| 22.0 13. 
| 6,844) 4,486| 5,351] 20.5 5. 3 10. 
4,589} 4,309) 4,168) 28. : 1 19. 


5,547| 4,680) 4,914] 18. .6 | 25.3 16. 


| | 
3,443) 3,443) 2,828) 52. ; 6 28.7 | 19. 
| 4,452) 3,710) 3,494! 42. : 1 22.8 | 24.5 
| 6,042) 5,238] 5,445] 17. q 4 11.9) 41.7 
,025| 5,285] 5,487] 16. 6 | 20.2 11.7] 41.7 
554 1 | 38.1 


184,979| 0601 
16,661) 0054) 

| | 

.0136 
.0226 
0070! 

.0081) 


5,049| 5,058] 23.3 6.9 | 20.8 13. 
41,959 
69, 402| 
21,397 
24 ,965| 


4,291 
4,144 
4,934] 27 
3,222) 


15.2 
17.9 
12.5 
25.6 | 


30.8 
| 30.9 
35.9 


22.7 5.6 


23.3 | 24.4 
24.7 | 24.9 
30,526 3,722] 37.1 23.0 | 27.9 
8,979) 4,578] 26.8 8.7 | 24.5 17.0 | 35.0 
26,211. 3,628] 42.7 21.8 | 
45,498 4,745] 25.8 13.6 
22,771 5,282] 20.3 10.2 
17,137 4,271] 26.7 18.8 | 
6,575 3,463] 47.0 21.0 


26,771 
24,041) 


-0087 3,315 


| 3,490 


45.0 
41.3 


5.1 
9.6 
9.8 
17.5 


24.0 
38.2 
43.3 
36.5 
21.4 


13.0 
16.5 
19.8 

9.5 
11.4 


32.9 6. 2 14.4 | 2. 5 
23 Rockingham County combined with the independent city of Harrisonburg. 
24 Spotsylvania County combined with the independent city of Fredericksburg. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 

Before using these figures read forest page 13. 


1959, 
SALES MANAGEMENT 


IMPORTANT 
INFORMATION 
NOT SHOWN 
UN THIS MAP 


At the beginning of the Metropolitan 
County Areas Section, Sales Manage- 
ment says: “For certain marketing 
purposes, such as radio (and TV) cover- 
age, Newport News would be re- 
garded as belonging to the (Norfolk) 
area.” 

Actually, Hampton-Newport News 
on the north of our great natural harbor 
of Hampton Roads, and Norfolk- 
Portsmouth on the south are one con- 
tinuous urban area, connected by two 
busy causeways—the James River 
Bridge, and the Hampton Roads 
Tunnel. 

The Census, which was the basis for 
separation, has not yet reflected vast 
changes in recent years. The combined 
metropolitan area population has in- 
creased 32% since 1950—21%4 times the 
national rate. 

A new link, the Hampton Roads 
Tunnel which opened November 1, 
1957, has greatly increased traffic be- 
tween the two. And the traffic con- 
tinues to increase daily! 

For up-to-date, realistic population, 
sales, income, etc., always add New- 
port News and Norfolk markets. 

Virginians reflect the unity of the 
area by calling it simply Tidewater, Va. 

TIDEWTAR is a better way to spell 
it, and the best way to sell it—because 
in both radio and television WTAR 
covers and dominates this great market. 

WTAR at Norfolk was the first 
radio station in Virginia. From Nor- 
folk, focal point of Tidewtar, it con- 
tinues to dominate the area in size of 
audience. 

WTAR-TV also was the pioneer 
television station in the market. And 
it continues to lead all other stations 
by a wide margin in size of audience. 


For further information please writeor call 


WTAR Radio Corporation 
720 Boush Street, Norfolk 10, Virginia. 
Telephone: MAdison 5-6711. WTAR 
is represented by Edward Petry & Co, 
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WDBJ—For 35 Years 
#1 in the Roanoke Market! 


WDBJ has been on the air in Roanoke, Virginia continuously 
since 1924. In every audience survey ever made in those 35 
years, WDBJ has always proved to be first in coverage and 
audience. 

We look forward to serving even better in the future our long 
list of loyal national advertisers who demand the best in radio 


promotion. 


RAY P. JORDAN, V. P. Broadcasting *M * 960 Ke. © — aa 
Times-W orld Corporation FM + 94.9 Mc. @ 14,350 watts 


WDBJ CBS RADIO 
Roanoke, Virginia e Peters @ Griffin ¢ Woodward, Inc., Nat. Reps. 


POPULATION EFFECTIVE SM 


The “SM” symbo's mark origina’, exclu- 
ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


VIRGINIA ESTIMATES, 1/1/59 BUYING INCOME— 


Con- 
COUNTIES sumer | ; 
CITIES House-| Spend- | 
continued ‘ holds | ing 1 % | | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
of thou- | Units ’ of | Per | Por | | % %%\% 4% % ©%1% &% i ae. 
U.S.A. | sands) | (thous. 8 ( ) U.S.A. | Capita) Hsld. | C.S.U.| Hsid. |Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Income Breakdown of Househods ae 


“ - wal 
Suseex 6.0077) 3.0) 3.4 886, 0041) 924] 4,189) 3,696) 3,466] 44.2 19.0 | 25.4 23.2| 23.1 35.5| 5.0 11.7| 2.3 10.6 
Tazewell : d 11.4 12.3 x A -0172, 1,061 4,655, 4,315 4,176) 28.0 10.0 | 29.1 22.1 | 32.8 41.6) 7.1 13.8] 3.0 12.5 
| | | | 
-0146| 1,672, 6,078) 
— ’ 116, .0069) 1,362, 5,279) 4,799, 4,746] 22.4 7.1 | 22. 40.3 45.1 | 11.3 19.2) 3.8 13.8 
i , 2 2 3,965] 0045] 1,552] 5,371) 4,816) 4,980] 18.9 5. 43.1 45.9| 12.4 20.0] 4.2 14.8 
8 Warwick | 
Washington y ‘ _ " . J -0198 4,615) 3,006) 
Bristol (Va.)- | | | | | | 
Bristol (Tenn 59 0206 ( 51,18 0166) 1, 6,119 


Bluefi 


| 
| 


3,778] 36. : ‘ -1 | 29.3 41.4) 6. 0} 2.2 9.0 


Briets 3} 0105 5 23,191| .0075| 1,267} 4,831) 4,141| 4,257] 30.3 10.6 | 23.5 17.5 | 34.2 42.7 
Westmoreland 0061 ! ; : .0036, 1,039] 4,119! 3,707) 3,406] 45.3 19.9 | 24.5 22.8 | 22.9 35.7 
i 


26Wise .5| 0306 : .0168 4,193, 3,967) 3,799] 32.9 12.9 | 29.1 24.3 | 30.1 42.2 | 
Wythe 7) 0130 6.2 ! .0073, 997) 4,116| 3,972! 3,634] 39.1 16.1 | 26.3 23.0 | 27.0 39.3 | 

W vtheville } 0035 § , Sf .0026| 1,273| 5,263) 4,155) 4,482] 28.7 9.5 | 23.4 16.6 | 34.1 40.5 
York 8, .0113 : .0086 1,333) 5,176 4,258 4,470] 23.5 7.9 | 22.4 15.9) 40.5 48.1 


8427 5) 543.4 2,614,522) .8501 6,308) 4,811, 5,411) 18.4 5. 19.6 11.5 


State Total 2. 2.24751 ,013.8'1 ,237.3'1 878.3 5,787,425) 1.8817 1,472 5,708 4,677 +909} 25. ; -7 | 12.8 21.0 


POPULATION E. B. |. av™ &. 8.1. 
BY LD ESTIMATES, 1/1/59 BY LD Estimates, 1958 ESTIMATES, 1/1/59 BYD Estimates, 1958 
Con- ; mi 8 = Con- ree 
METRO. sumer sumer 
AREAS House-| Spend-| Urban House- Spend- 
Total | ‘ hold ing Pop. Net % Per | Per Total | % hold ing | Pop. Net % | Per | Per 
thou- | of thou- | Units | (thou- | Dollars of |Cap- |H’se- (thou- | of | (thou- | Units Dollars of | Cap- | H’se- 
sands) | U.S.A.) sands) | (thous.)| sands) (000) U.S.A. its | hold sands) | U.S.A.) sands) | (thous.) (000) U.S.A. ita | hold 
Bristol- | 
Johnson City- \Petersburg- | | 
Kingsport . 1589 , 78.6 1,220) 345,192 .1122)1,242)4,896 Hopewell 109.7, .0627) 27.0 40.3 ; A -0540 1,515 6,154 
Danville 0644 , 30.2 55.2] 137,619) .0448'1,221:4,933  Richmond.... 398.8) .2280| 109.4) 130.7 r ; -2255 1,739 6,337 
Lynchburg .0799 a 40.2 64.7] 176,638 .0575|1,263'4,976 || Roanoke..... 157.0) .0898 43.0) 49.6 J ‘ -0845 1 ,655'6 042 
Newport News- —_—— _ - | + _ aes eS 
Hampton . 1087 ‘ 67.9 190.1] 314,049 .1021 1,6526,306 Total Above Areas}! 968.7 1.1255 526.3| 664.0 1,395.8] 3,103,503'1.0092 1,576 5,897 

Norfolk- | | 
Portsmouth 3331 163.2 226.5 466.7] 1,010,729 .32861,735 6,193 


RETAIL SALES— JM ESTIMATES, 1958 


Total Per | Eating & Furn.- Lumber- | 
COUNTIES Retail Y Hsld. Buying Index | Drink. | General House- Auto- Gas Bidg. 
CITIES Sales of Retail Power | Lay | of Sales Food | Places | Mdse. | Apparel Appl. motive | Stations | Hdwre. 

$000 U.S.A. | Sales Index ndex | Activity $000) ($000) ($000) ($000) | ($000) | ($000) ($000) | ($000) | 


Accomac 28,904 | .0144 | 2,890 | .0148 8, 759) 727| 2,227} 1,543, 2,882 ,252} 2,130) 
| Albemarle 66,773 | . 4,481 | .0308 17,959) 4,107) 7,321 2,749) 11,156 474) 4,217) 
srlottesville 55,604 | .027 0201 15,200 3,081) 6, 071 8,823 ,757| 3,568) 
2Alteghany 24,112 | . 3,349 | .0130 7,683 876} 2,782 4,563 
ngton 14,768 .007 .0069 92 4,457 344 1,927 BS 3,014 1,416 
| 


Amelia 3,637 d 2,139 .0027 * 284 aes 15) 685 : 562) 


In 1952 the counties of Elizabeth City and Warwick officially became the inde- 26 Wise County combined with the independent city of Norton. 
pendent cities of Hampton and Warwick, The independent city of Warwick 1 Albemarle County combined with the independent city of Charlottesville. 
was then consolidated with the independent city of Newport News on July 1, 2 Alleghany County combined with the independent city of Cl'fton Forge. 
1958. The new city is now included with Hanpton as a new ‘‘county’’ called SM Standard (4) and Potential (4) Metropolitan County Areas. 
Newport News, to keep the state total additive ‘ Before using these figures read foreword, page 13. 
Washington County combined with the independent city of Bristol ~) 959. 


698 SALES MANAGEMENT 


THE MAJOR 


NEWSPAPER MARKETS 


OF VIRGINIA 


DOKL, 


wist NS 
JRUSSEL 
~ aa ~~ 


ROANOKE 


Here is one of the most remarkable news- 
paper coverage potterns in the nation 

In their two-county metropolitan area 
the Richmond Times-Dispatch and News 
Leader circulate 153 copies per 100 
households every day: a precise index of 
exceptional reader demand 


In their forty-county market area as a 
whole, of all houscholds that read any 
daily newspaper, four out of five read 
either the Times-Dispatch or the News 
Leader or both 


To achieve 
this type, 
ing in 


and maintain 
newspapers must be oufstand- 
quality, character and influence 
the qualitative elements that multiply the 
power of advertising 


coverage of 


Available separately or in any combi 
nation, at low milline rates, the Richmond 
Times-Dispatch and News Leader deliver 
your advertising message—with distinc- 
tion —to the 38th largest 


newspaper 
market in the nation 


in the Metropolitan Area 


Market 
coverage by 
Newspaper Clreulation Analysis, January, 959, by 
Standard Nate and Data Service Six counties in 
North Carolina, covered by Norfolk Newspapers, with 
approximately 383,000 population, 20,00 households and 
$66,000,000 retail sales, are not included in the Virginia 
totals shown above. New car registration for 1958 as 
reported by Automotive Trade Awociation of Virginia 
Liquor store data for 1958 from Virginia ABC Hoard 
All other data from 1959 Survey of Buying Power by 
Rales Management, Inc 
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POPULATION AND BUYING POWER 


Subject 


Counties 


Population 
Households. 


Income 


Retail Sales 
Food stores . 
Eating & drinking 
Gen mdse stores 
Apparel stores ° 
Furn, held, appl... 
Automotive stores 
Gas stations . 
Lumber, bid. , hdw . 
Drug stores 


State liquor stores. . 
Galion sales of spirits 


New car registrations... 


(000) 
(000) 
($060) 


($000) 


($000) 
($000) 
($000) 
($000) 
($000) 
($000) 
($000) 
($000) 


No, 
(000) 


No, 


($000) | 


| Market P t 
Market Served by P a wane” 


T 


T 
INewe| Vir- 
port | gine 


Norfolk 
News- 
papers 


Richmond Roanoke | Newport | 
Ne jews- s Virginia | Rich- | Nor- 


| Papers 


Roo- 
papers 


= en © 


100, 04 


New 
Newsp'prs| Total mond | folk |noke News| Total 
; 15 | 1.1% 
| 
| 


| 3,678, 


5,675 | 
327 
, 888 
i768 } 
130 


RICHMOND TIMES-DISPATCH and THE RICHMOND NEWS LEADER 


MAY 10, 1959 


LYNCHBURG METROPOLITAN AREA 
139,900* Served by WLVA-TV and WLVA 


WLVA-TV** Dominates Lynchburg 


| WLVA-TV STA. A 


38.9 
271 


Maverick aa 
Lawman 


Colt-45 
Sugarfoot _ 
Wyatt Earp 
Rifleman 


Sh iw 
35.0 
32.5 
4.1 


Naked City 
Real McCoys 

Pat Boone 

77 Sunset Strip 


29.5 
37.6 
31.5 
20.6 


*Sta. B—Had Spectacular 


WLVA Radio Dominates Lynchburg 


est Coverage 
590 KC on dial 


Same Since 1!930 


Top Talent 


Top Management 


Average 12 years experience 


Top Programs 


*Sales Management May 1959 
**Lynchburg ARB-W/O March 1, 1959 


VIRGINIA 


RETAIL SALES— SM ESTIMATES, 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MA AGEMENT. 


COUNTIES Index 
of Sales 


Activity 


Buying 
Power 
Index 


Quality 
index 
-0070 39 
0037 71 


- 
Ssss S88 £88 


Sx2e 388 


S& S8& 


~ 


6,931 
2,720 


2,823 
1,991 


1,235 
2,167 


-0012 o 
0069 -0093 


Eating & Furn.- 
Drink. House- 
Appl. 
($000) 


Gas 
Stations 
($000) 


Lumber- 
Bldg. 
Hdwre. 
($000) 


377 
624 
3,195 


5,504 

425 
3,250 
2,615 


874 
1,930 
16,439 


27,683 
15,475 


1,222 
56, 160 
25 , 867 

3,690 


847 
436 


2,488) 


$23 28 


a a 
2253 
~ 
x 


3,175 


4,987 
3,006 


185 
2,670 
1,340 

451 


194 
68 


1,571 
1,256 


27,896 
11,197 
8,071 
2,974 
2,134 


S282 88: 


— 
nN 


311 
1,348 


5,647 
3,214 


2,680 
11,011 
1,700 
2,382 


219 
147 
893 


499 


51 
151 
2,596 


3,334 
2,508 


314 
7,623 
2,736 

471 


101 
243 
314 


8 Arlington County combined with the independent city of Alexandria. 

4 Augusta County combined with the independent cities of Staunton and Waynesboro. 
5 Campbell County combined with the independent city of Lynchburg. 

6 Carroll County combined with the independent city of Galax 

7 Dinwiddie County combined with the independent city of Petersburg. 

SM Standard (4) and Potential (4) Metropolitan County Areas 

Before using these figures read foreword, page 13. 


700 


8 In 1952 the counties of Elizabeth City and Warwick officially became the inde- 
pendent cities of Hampton and Warwick, The independent city of Warwick was 
then consolidated _—_ the independent city of Newport News on July 1, 1958. 
The new city is with as a new “‘county” called Newport 
News, to = the aie total additive. 


Fairfax County combined with the independent city tS Sm 1959. 


SALES MANAGEMENT 


Donnelly Adv. ) 
Since 1850 From 


In Key the ultimate in Outdoor Advertising Maine 


East Coast |) FOR INFORMATION ON ALL OUR MARKETS to 
Markets CALL BOSTON, MASS., JAmaica 2-8800 Florida 


When in Norfolk, Va., call MAdison 7-4593 


=~ 


Donnelly Adv. 


SM The “SM” symbols mark ‘original, exclu- 
VIRGINIA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


er 

COUNTIES i 4 Buying Dri Auto- v 
CITIES Reta‘ Power juality Food Apparel Appl. motive i dwre. Drugs 
(continued) . S. A. index ndex ($000) ($000) $000 ($000) 


9,084 1,396 
7,877 
3,600 
1,880 


0193 92 
-0116 133 
72 
71 
51 
57 


Sgsesesxzsas8S 


ae89 
Z2SSE88: $288 


nw 88 


B= 


Isle of Wight 

13James City... 
Williamsburg 

King and Queen... . 


King William 
Lancaster... .. 


a ee ‘ J A ° 1,398 
IN bv esvenees 5,885 
2,021 


1,023 
558 
1,216 


3,539 7,519 
996 881 
3,806 8,071 


Mecklenburg. . . 
Middlesex 
14Montgomery 


ag3 88i & 


4,141 5, 308 
3,625 4,954 
1,244 . 503 

392 “ 612 
19,524 35,899 
3,593 14,553 


15Nansemond ms 
Se 


New Kent a 

SNewport News...... 
AHampton........ 
ANewport News- 


seesea 


19,524 , 36 , 899 
15,931 21,346 
72,075 90, 038) 


16ANewport News 125 , 367 
17Norfolk 528,801 


Se 


South Norfolk... 502 , 286 ‘ 104 118,555 70,624| 60,101 86,408} 30,650| 14,834; 17,008 
16ANorfolk........ 368 , 357 - 1834 - 1859 107 83 ,499 56,199) 40,177 57,117; 21,870 9,581 12, 895 
APortsmouth...... 109 ,252 -0544 -0541 100 27,880 13,617 9,828 : 18,470 6, 881) 3,559 3,319 
South Norfolk. . 24,677 .0123 -0125 86 7,176 1,00 708 96 | 10,821 1,899 1,194 876 


8 In 1952 the counties of Elizabeth City and Warwick officially became the inde- 14 Montgomery County combined with the independent city of Radford. 
pendent cities of Hampton and Warwick. The independent city of Warwick was 15 Nansemond County combined with the independent city of Suffolk. 
then consolidated with the independent city of Newport News on July 1, 1958. 16 For certain marketing purposes, Newport News may he regarded as included 
The new city is now included with Hampton as a new “‘county’’ called Newport in the Norfolk-Portsmouth area 
News, to keep the state total additive. 17 Norfolk County combined with the independent cities of Norfolk, Portsmouth 

10 Frederick County combined with the independent city of Winchester. and South Norfolk. 

11 Henrico County combined with the independent city of Richmond. SM Standard (4) and Potential (A) Metropolitan County Areas 

12 Henry County combined with the independent city of Martinsville. Before using these figures read foreword, page 13. 

13 James City County combined with the independent city of Williamsburg. © SM, 1959. 
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ny way you measure it... 


WDBJ-TV MEASURES UP AS ONE OF THE 
BEST BUYS IN TELEVISION ANYWHERE / 


RI Rh Ma 


pr ’ 
‘ EXAMPLE: PANORAMA, a 
WDBJ-TV women’s program, has 
an average daily rating of 11.1 
and a weekly cum. of 22.8. This 
show delivers women viewers for 
$1.25 per Mon a 5 Plan; for only 
$1.06 per Mona 10 Plan. Power- 
ful merchandising support, too! 


Check WDBJ-TV's 57-county 
coverage, its high ratings (first in 
Roanoke sign on—sign off, Nov., 
1958, ARB) and low rates, and you 
will see why WDBJ-TV is your best 
buy, day or night, for reaching 
women and children. 


D> PAR Negiaee vo ge wide 


RD, 


» TELEVISION 


ROANOKE, VIRGINIA 


CHANNEL 


. if your product isn't getting 
a full measure in Virginia... 


PGW COLONEL FOR CURRENT AVAILABILITIES 


VIRGINIA 


The “SM” symbols mark original, exclu- 


RETAIL SALES— JM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per 


COUNTIES 
CITIES 
continued 


Northampton 
Northumberland 
Nottoway 


Orange 
Page 
Patrick 


[8Pittsylvania 
Danville 

Powhatan 

Prince Edward 


Farmville 


1UPrince George 
Hopewell 
See Petersburg-Hope- 
well-Colonial Heights 
20Princess Anne 
Virginia Beach 
Prince William 


Pulaski 
Pulaski 

Rappahannock 

Richmond 


21 Roanoke 
ARoanoke 
Salem 

22Rockbridge 

23 Rockingham 


Harrisonburg 


, 303 


35,005 


0719 
0099 
.0099 
-0356 
0175 


Hsld. 
Retail 
Sales 
3,467 
2,098 
3,888 


3,621 
2,324 
1,791 


Buying 


| § 


Power 
Index 


-0073 
-0036 
-0071 


-0061 
-0057 
-0055 


-0482 
-0283 
-0022 
-0075 

0040 


.0272 
0106 


0134 
-0281 
-0102 


uality 
ndex 


73 
64 
81 


78 
66 
58 


Index 
of Sa'es 


Activity 


80 
45 
83 


246 


~~) Eating & | 


570) 
89 
927| 


1,556 
2,458 


3,960 1,014 


1,624 


924 
1,243 


5,479 


4,050 


14,070 
359| 
779 

2,274 


2,061 2,172! 


Auto- 
motive 


| 
| Gas 
Stations 
) 


1,871) 
612 
1,252 


1,206 
947 


14,609) 
8,984! 
2,388 
2,188) 
4,993 
2,354 


22 Rockbridge County combined with the independent c ty of Buena Vista. 
23 Rockingham County combined with the independent city of Harrisonburg. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 

of Virginia Beach. Before using these figures read foreword, page 13. 
oaoke. © SM, 1959. 


SALES MANAGEMENT 


18 Pittsylvania County combined with the independent city of Danville. 

19 Prince George County comb ned with the independent cities of Hopewell and 
Colonial Heights. 

20 Princess Anne County combined with th dependent cit 

21 Roanoke County combined with the independent city of 
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The “SM” symbols mark original, exclu- 
0 ae ee ee , 8 ___ Sive estimates by SALES MANAGEMENT. 


COUNTIES i ? , Index Drink. é Gas 
CITIES Power lity | of Sales | Food . . Stations 
(continued) .S.A.| Sa ndex | Activity | ($000) ($000) 


Russell : BR J 50 19 2,058) 669 
Scott..... iuehicd , . ‘ 61 47 4,159) | 2,018 
Shenandoah ..... d d 3,419 | 2,532 


> .0113 A é 4,840 | 2,108 
Marion........... 3,676 | .0068 ’ : 2,836 33 95 | 1,197| 
Southampton . .0107 é 5,329 
24Spotsylvania : 0236 r 9,824 
Fredericksburg... . . ,228 | .0220 * 7 9, 230) 


Stafford... . aes ’ -0025 ‘ 5 1,851 
-0009 : A 527 
-0046 ’ 1,851 


Tazewell : | 0117 ‘ ‘ 7,626 
Bluefield (Va.)- 
Bluefield (W. Va.) 41,838 | .o808 | 6 10,228 4 6,608 

Warren pes , -0073 | 3, . 3,734 | 1,311 
Front Royal .0070 i 3,511 3} 1,282) 832 

8Warwick } 

25Washington 832 | . , : 10,320 ,275| 3,024) 2,057) 
A Bristol (Va.)- | | 
Bristol (Tenn.) 53,15. 265 § 13,189 , 685 8,755) 3,879 
ABristol 22,118 | . 0095 5, 556) j 1,965} 1,629 

Westmoreland : ‘ | 4, j 2,497) 1,976 46 

26Wise ; . , ; 7,355) 1,291, 3,062} 1,790 

Wythe. .... 900 | . . ; 3,580) | 2,342 301 
Wytheville 2,854 | .006 005 : 2,525 1,429 276 


WE chess : : y j 2,747 1,192 85, * : : j 1,877 


Total Above Cities 2,219,905 - 1052 -9253 ‘ 548,366, 119,530) 313,973 159,235) 126,503) 395,833) 157,957) 102,133 78,175 


State Total 3,678,197 ‘ ‘ 1.9399 | _ 915,609) 202,451) 495,535) 203,385) 177,210) 648,582) 339,189) 203,077) 127,842 


METRO. AREAS IL SALES— JM ESTIMATES, 1958 


ABristol- Johnson } | | } 
City-Kingsport 239 693 ° | 3,400 1236 61,002 8,355 ’ 13,797, 16,793 . d 20,849) 6.435 
ADanville 86 .482 ‘ 3,100 -0482 20,619 4,865) d 4,691 3,191 . ’ 6,562) 2,343 
Lynchburg 125,734 | . 3,542 0635 30,973) 6,105 953) 6,212 8,001 , F 9,007) 4,174 
Newport News- } 
Hampton 190,570 A 3,827 1013 53,195. 11,159 ’ 11,855, 14,259 , 7,632 6,066 
Norfolk-Portsmouth 589 996 . 3,615 .3189 } 149,003, 43,918 ‘ 62,051 37,765 ° R 21,293, 20,066 
\Petersburg- 
Hopewell 114,385 " 4,236 d 31,966 5,823 , 7,043 6,286 , ‘ 6,142 3,442 
Richmond.. . 482,670 d 4,412 ° | 110,885; 27,730 . 27,916 22,555 d , 19,205 16,906 
Roanoke... 178 , 786 d 4,158 d 39,754 9,829 = 14,799 10,576 ‘ : 7,192 6,342 


Total Above Areas 2,008 316 p 3,816 .9059 497,397 117,784 “ 138,364 119,426 : ‘ 97,782) 65,774 
WASHINGTON (Other Pacific States: 
- California, Oregon.) _ 


NUMBER OF OUTLETS 


Map, page 708 


Pop. (thous.) 


Apparel 


City County City County 


Aberdeen Grays | Olympia Thurston 
Harbor Pasco Franklin. . 
Auburn. . King Port Angeles Clallam... 
Bellingham. . .Whatcom Pullman Whitman 
Bremerton... . Kitsap Puyallup. ....Pierce.. . 
Centralia... .. Lewis Renton King.. 
Chehalis Lewis Richland Benton 
Ellensburg Kittitas Seattle.......King...... -8]6 321 1,298 1386, 526 
Everett Snohomish Spokane Spokane... - 212,016 368, 184 
Hoquiam Grays | | } } | | Sunnyside Yakima, ... ° 112 4 #8 
Harbor Tacoma Pierce... . 5] 1,887 332 166 
Kelso Cowlitz Vancouver... . Clark P 482 69 51 
Kennewick. . Benton Walla Walla. Walla Walla é 357 59, 33 
Longview Cowlitz Wenatchee. . Chelan . 273 39 «27 
Moses Lake... Grant i 1 Yakima Yakima d 687 122, 56 
Mount } } | | | 
Vernon Skagit : 19 36 24 | | 


SSeS82R8eR 


_~_— 
-oeooa@ 


In 1952 the counties of Elizabeth C’ty and Warwick officially became the inde- 24 —— County combined with the epenus city of Fredericksburg 
pendent cities of Hampton and Warwick. The independent city of Warwick was ) Washington County combined with t..e ndependent city of Bristol. 
then consolidated wth the independent city of Newport Nws on July 1, 1958. 26 Wise County combined with the independent city of Norton. 
The new city is now included with Hampton as a new “‘county’’ called Newport SM Standard (4) and Potential (4) Metropolitan County Areas 
News, to keep the state total additive. Before using these figures read foreword, page 13 
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KPQ’S 12 COUNTY CAPTIVE MARKET IS SURROUND- 
ED BY MOUNTAINS —A separate and distinct market 
from Seattle or Spokane, KPQ GETS RESULTS 


2 TO 1 
KPQ is prepared to back that claim with MONEY 
ON THE LINE! (in Five Years, No Takers) 


WENATCHEE, WASHINGTON 


Portland & Seattle Reps. National Reps. 
Art Moore & Associates Weed & Co. 


577 POPULATION | EFFECTIVE @) :s Redox ~The “SM” oymbels mark original, exolu- 
ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 sive estimates by SALES N MANAGEMENT. 


~~ | Con- Income Breakdown of Households 


sumer 
CITIES House-| Spend-| Urban | 
continued Total % holds ing Pop. Net | &% | $2, 500-3,990| $4,000-6,999 $7, 000-9,999 | ‘10, 000& over 
(thou- of | (thou- | Units | (thou- | Dollars of Per % % } 
sands) U.S.A. | Sands) | (thous. sands) (000) U.S.A. | Capita) Hsid. C.S.U.) Hid. b \ | Hsids. 4 Halts. Inc. | Hela. 2. Hilde. a 


WASH. 
COUNTIES | 


Adams ‘ d 4 ‘ , -0082) 2,490) 8,110 7,470) 7,443} 16. -3| 16.9 7.3 | 36.1 26.1 | 12.4 13.5 18.1 

Asotin . 2) ‘ 7.0 | 0072) 1,676) 5,267) 5,267) 4,949) 26. -2 | 22.2 14.4) 36.3 38.3 | 9.2 15.2/| 6.4 

Benton 5 6) ° ed -0475| 1,986) 6,459) 6,212) 6,124] 11. . 16.3 8.5 | 46.0 40.4 17.8 23.7; 8.0 
Kennewick 0082) 1,796) 5,846) 5,586) 5,576 . . 20.2 11.6 | 42.7 41.1] 14.1 20.6 

A, Paaco-K ennewick- 

Richland... § f | 9| .0838| 1,965) 6,889 


Richland 23.0] 01% 6. a 0182 2,028] 7,775) 6, ee 3 5.1) 45.7 


Chelan . d ‘ ' ‘ " .0245| 1,696) 5,169 . d . 6 | 34.8 
Wenatchee ‘ -0098} ‘ ‘ -0107) 1,925) 5,675 
Clallam 1 7 | .6) A s ,314| .0174| 1,777) 5,554 
Port Angeles - 3. y 3» xz il, 6,186) 5,4 ‘ ° ° ° ° 40.9 
Clark 0} . y ’ ,340| .0446| 1,616) 5,087| 5, a Fi 6 15.3 | 38.4 
Vancouve ! J ‘ P -0230) 1, 5,366 


Columbia , J r J > 694). - 5,434) 5, ’ . : : 2 | 28.8 
Cowlitz , é | i ‘i J lj é | 1,794) 5,722 
Kelso 9.1] .005: .9| 067} .0059| 1,985] 6,230 
Longview 23.7] 0138 5) 8. 37} .0156) 2,018] 6,378 


Douglas . é y i a 1, 812) 5,870 
Ferry J d A , : é it, 430, 5, 592, 
Franklin - d ; . x 4 2, 002! 7,689) 
Pasco 9]. ! } 72) . 2,025) 6,705 
See Pasco-K enne- 
wick-Richland 
~ 
Garfield 3.2} .0018) : 1 964). 2,176) 7,738) 6,331) 6,752) 15. ' 1 11.0 
Grant Oo}. 8} 1 " 619} .0337| 2,032| 7,001| 5,425] 6,067] 12. : 4 8.7 
Moses Lake......... 2.1] .0069] 3.1 3] 3, .0075| 1,913} 5,935) 5,383) 5,482] 16. , 6 12.1 
Grays Harbor 5} .0329) 3] 5 . Y .0337| 1,806) 5,380) 5,065) 4,978] 23. . 2 13.7 
Aberdeen 20.4) .0117) ; ,965| .0133| 2,008] 5,852) 5,252) 5,389] 21. : 3 11.5 
Hoquiam 3) .0082 i ae | 51d) 70| 1,904) 5,815) 5,247| 5,368] 17. : 8.0 10.8 
Island ma 0} ’ t | .0079) 1, wal 4,847) 3,909] 4,003] 37. ; .2 18.6 | 29.3 
Jefferson Ye 2 8. .0044| 1,650] 6,076| 3,932| 4,491] 28.5 9. 9 15.6 
King ee . ; r .6037| 2,105) 6,196) 5,433) 5,647] 19. t .9 10.7 | 39.9 
Auburn 8.3) .0047 -— 6 93] .0052| 1,915 5,676) 5,298) 5,331} 21. .9 10.8 | 41.8 
Renton 5} . 3] ' é 1,752| 5,784] 5,2 ¥ Y ‘ 2 11.5 | 47.6 
ASeattle..... 586.8} .3355| 199. : 341,732]. 2,287] 6, - 939] 16. 7 9.6| 41.7 


Kitsap , 1) .0458) ’ 7 y 136,609} .0441| 1,693) 5, 156 ’ ; .5 13.9 | 41.5 
A Bremerton 29.1) .0166 ; 53,629} .0174) 1, 843| 5,529) 5, 8} 18. ‘ 9.4 12.1 | 45.3 
Kittitas .2| .0116 . d ‘ 34,520) 11, 708) 5,659) 4, : ; . 7 14.0 | 35.9 
Ellensburg... 4} .0048 y ' 15,951) .0052| 1,899] 6,380) S : : 3.7. 8.7 | 38.8 
Klickitat 8} 0073 r 5 “ee .0066| 1,608 4, - 3 ’ 8 19.3 | 33.2 


Lewis 6. ‘ -5] 68,681) | .0217| 1,828] 4,631) 4,478) 4, 2 11.6 | 25.9 19.8 | 30.7 
Centralia...... 8}. ' 14,900) 0048) 1,604] 5,141) 4,260] 4,450] 31.1 10.5 | 22.9 16.8 | 31.9 
Centralia-Chehalis.. s 24,778 .0080) 1, 709| 5,162 
Chehalis a. r 9,869] .0032| 1,731 5,194] 4,935] 4,816] 28.4 8.9 | 23.0 15.3 | 32.3 

Lincoln -0} = .0063) ’ " 27,891} .0091/ 2,536) 7,969) 7,748) 7,457) 20. .2| 19.4 8.3 | 28.4 

Mason 7. } ' . naan 0087) 1,713 5,378, 4,979) 4,903] 22.4 6.9 | 20.4 13.3 | 42.3 

Okanogan 2; 017} 8. . 6] 43,769| .0143| 1,499) 4,974) 4,863) 4,565 (26.1 18.3 34.6 40.9) 9.5 16.9) 4.0 

Pacific 16.0, 0091) 5. ' .0| 25,709! .0083| 1,607) 4,761 4,674) 4,427 | 24.4 17.7 | 31.6 38.4] 8.8 16.1| 4.3 

Pend Oreille 7.5| 0043) 2. y 10,899 .0036 1,453| 4,739| 4,541 4,222] 31.1 11.1 | 21.8 16.6 | 36.9 46.8) 7.4 14.41 2.8 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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Only The Seattle Times serves almost the whole pie... 


in the Seattle market area! In every income group...every age group... every 


occupation group... every size family ...every geographical area—The Seattle 
Times is preferred! You reach 3 out of 4 newspaper reading homes in the ABC 


City Zone. 


2a 


OF THE MASS MARKET 
These people, earning $4000 
or more a year are the mass 
buyers of your products. 


CERTIFIED ‘ 
SURVEY 


By 
Dan E. Clark I! 
& Associotes 


10, 


OF THE CLASS MARKET 
The Seattle Daily Times 
reaches 4 out of 5 families 
that earn $7000 a year or 
more. 


SEATTLE’S 


NEWSPAPER 


121,826 households (377,661 
people) read only The 
Seattle Times. 


REPRESENTED BY 
MARA & ORMSBEE 


f 


Keep your eye on that E.B.1., Smidley. She’s one of the boomers. 
You old time buyers gotta get with it. This Cascade four-station 
network is well over a billion now, still growing, and still exclusive 
in the market. Find me more than a hat full of markets that top it 
and I'll eat ‘em. 


Population 576,450 
Retail Sales 685,718,750 
Gen. Merchandise 62,897,750 
Food Sales 161,476,750 

24,947,500 


CASCADE 


KEPR-TV National Representatives: This space reserved for 
YAKIMA, WASH PASCO, RICHLAND, GEORGE P. HOLLINGBERY Company further CASCADE growth. 
KENNEWICK, WASH 


Pacific Northwest: 


KLEW-TV KBAS-TV MOORE & ASSOCIATES 


LEWISTON, IDA EPHRATA 
MOSES LAKE, WASH Source: 1959 Sales Management 
‘Survey of Buying Power'’ 


POPULATION EFFECTIVE The “SM” syrbels merk original, exc'u- 

WASH. ESTIMATES, 1/1/59 BUYING INCOME— SM ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con- ne 

COUNTIES oui Income Breakdown of Households 

CITIES House-| Spend-| Urban In- 


continued Total ‘ holds ing Pop. Net % come | $0-2,499 $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000&< ver 
thou- of thou- | Units | (thou- | Dollar of Per Per Per ‘ . ) ¢ $ a . , ’ 
( U.S 


sands) | U.S.A. | sands) (thous.)| sands 000) S.A. | Capita: Hsid. | C.S.U. L Hsids. Inc. Hslds. Inc. Hslds. Inc. Hsids. Inv. Hsids. Inc. 
Pierce 319.9, . 95.5, 128.9 207.9] 567,565) .1845| 1, 5,943) 4,403) 4, ’ 18.0 . 36.4 39.8 11. 
Puyalluy 11.4 3.9 i) 18,268) .0059 4,684) 4,684) 4, 30.7 : 20 5 42. 


39. 


} . 3 
ATacoma 159.5 54.6 58.5 229 989 0943) 1, 5,311| 4,957) 4,94! § . # 21.5 
San Juan 3. ‘ ; . 138, .0017| 1, 4,671, 4,282) 4, d . 0 
Skagit d i ‘ : 279; .0254) 1, 4,744) 4,716 . 7 
Mount Vernon 7 ‘ 083 0046) 1, 6,706) 4,856) 5,5 5.3 5 2.9 
| | 


4 
8 
0 


38. 


Skamania . ‘ . , , -0027| 1, 4,566) 4, 
Snohomish . .0813 ‘ ’ ; £ .0755 1, 4,910) 4, 
Everett 35 0201 3.4 4, .0210 , | 5, 198) 4, 
Spokane . . 1636 ' : ,034; .1759) 1, 5,786) 5, 
Adpokane . 1093 43 7 380, 195 . 1236) 1, aaa 5,23 
Stevens 0118 , 6. . é F : 4,163 4,163 
Thurston . .0279 " F b ’ é ‘ 5,324) 5,167 
Olympia 7.7| .0101 5.3 ’ : : 2, 6,295) 5,666) 5, 
Wahkiakum , .0022 J . x é y 5,803 4,464) 
} | | 
Walla Walla 3} .0253 F ,827| 6,086) 5,059) 
Walla Walla 25 0148 7 9.f ,358] 0160) 1,913] 6,410) 5,196 
Whatcom -0422 . ‘ ,585; .0376| 1, 4,699, 4,497 
Bellinghan 6.9] 0211 7 4 34,612| .0210| 1,751} 5,088) 4,487 
Whitman ; .0180 a ° : . -0212, 2, 7,171, 4,834 


Pullmar 11.7 0067 2 5 5 , 505) 0083 . 9,810) 3,696) 5,813 


| | 
Yakima .: 3.0865 . ; d , .0710, 1, 4,675) 4,635 4,349} 
Sunnyei te 5.3) 0056 i ,794| .0035/ 1, 5,397) 5,140) 5,146 
Yakima 7 0269 3,2 .0271) 1, 5,340) 4,901] 4,934} : 
Total Above Cities 1,414.1 OR4 7 556.3 2,903 , 609! .9440) 2,053) 6,166) 5,220) 5,540) 


State Total 2,804.4 1.6033. 905.3)1 027.7/1.711.5] 5,196,035, 1.€891| 1,853) 5,740 5,056 5,171 . ° 20.6 12.8 ‘ . 12.0 


SM Standard (4) and Potential (A) Metropolitan County Areas. @ SM, 1959. Before using these figures read foreword, page 13. 
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MAY 


THINK TWICE ABOUT TACOMA! 


... Washington State’s 2nd Market 


LOOK __ 
atthe . 

BLACK, 
DOTS’ *. 4 


... that’s where the people are! “ay 


‘ie 


ea 


i ae: i AL 
TACOMA MARKET Se 


, 
eis. 
SS a 
ee 

. 


Population Distribution; “iiemg 


ptt 
Official 1950 Census. *y ial 
Each dot represents . 


100 people. 


This is the Tacoma Market (metro Arec) This is the Tacoma News Tribune 


Population 319,900 Among the 26 daily newspapers in Washington State, the 
Tacoma News Tribune is Number 2 in total advertising 
Households 95,500 linage. And in the Tacoma Market the News Tribune 
Effective Buying Income. . . $567,565,000 delivers more than 84,000 circulation . . . more than seven 
. times the combined circulations of the Seattle dailies in 
Retail Sales $331,226,000 ide gannteak 
Food Sales $ 86,324,000 TACOMA MARKET NEWSPAPER COVERAGE 
; City Metro _— Total 
General Merchandise. . . . $ 46,249,000 Zone Area —Ss Mkt. 
| 11,724,000 TACOMA NEWS TRIBUNE 83% 81% 59% 
Drug Sales $ 11,724, 
H eattle evening newspaper © ) © 
Automotive 49,284,000 Seattl 9g pap 1% 2% 5% 


SOURCE: SM Survey of Buying Power Seattle morning newspaper 11% 12% 13% 


TACOMA NEWS TRIBUNE 


Represented by SAWYER-FERGUSON-WALKER COMPANY, Inc. 
New York + Chicago + Philadelphia’ - Detroit + Atlanta + Los Angeles + San Francisco 


LO, . H939 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location Counties and cities on this map 
of cities with 1956 retail soles of $25 million or more. ore charted in proportion to net 
Effective Buying Income: Scale, 
0050 sq. in. equals $1 million. 


Cities shown are those having 


WASHINGTON *=-"""" 


WHATCOM q OKANOGAN PENO OREILLE 


ii? DOUGLAS GRANT | LINCOLN 
i oan UAN . . o- 
“Sa. , pagicennaes 

j KITTITAS — 


SPOKANE 


" 
i BENTON FRANKLIN ww 
THURSTON 7 3 + i ys 
i ow WHITMAN 


Walla Walla 


Pullman 


| ASOT 
Pr 


Copyright by ~ 


cS 
S&S 


Vancouver 


RRR RRR RR eee 


@ Portiane 


POPULATION 2 ae POPULATION 
WASH. GD estimates. 1/1/59 CLD Estimates, 1958 BYZD ESTIMATES, 1/1/59 


Con- 
METRO sumer 
AREAS House-, Spend- House- 

Total | ‘ hold | ing ‘ " Per Total | % hold " % Per | Per 
thou- of thou- | Units H'se- (thou- ot (thou- i of | Cap-|H'se- 
sands) | U.S.A.) sands) | (thous.)| S.A. hold sands) | U.S.A.) sands) U.S.A.| ita | hold 
Bellingham 73.7| .0422) 24.6) 25.7 ° A 4,699 286.1) . 93.5 A . 541,034) -1759)1,891|5,786 
Bremerton 80.1 0458} 26.3; 26.4 ° A 5,156 319.9) . 95.5 J A 567,565) - 1845 1,774/5,943 


Pasco-Kenne- 151.3) . ; j 218,320) .0710|1,443/4,675 
wick-Richland .0550| 28.9) 37.0) 67.3] 194,421) .0632/1,900 | 
Seattle 5856} 347.0 300.8] 772.6] 2,089,248) .6792|2,040 


6,727 eet 
\6.021 2 ,033.0/1. 1625 662.5 3,861,779) 1.2555/1 ,900/5,829 


@ The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


COUNTIES y Buying Index Dri é Auto- Gas 
CITIES Power lity | of Sales | Food \ q motive | Stations 
ndex | Activity | ($000) ($000) ($000) 


Adams ; F y : 129 131 3,018 2,370, 1,984 

Asotin , j 81 45 2,163 382 771 

Benton ‘ : 101 81 22,737 7,783 7,959 
AKennewick 27,3 j 123 170 9,000 ,355| 4,885) 3,508 
L\Pasco-K ennewick- 
Richland 79,897 .0898 0845 116 1384 22, 881 , : 7 14,873 8,898 $8,819 
ARichland 21,766 | .0108 .0135 103 82 7,884 902} 2,472 2,272 


Before using these figures read foreword, page 13. 
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SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 


mm 6 FASTEST GROWING 
NEWSPAPER IN THE 
PACIFIC NORTHWEST 


In the entire, fast-growing Pacific Northwest, The Seattle 

Post- Intelligencer leads the field in daily circulation gains! 

Take a look at the graphs shown below, which depict 

gains and losses since 1952, when ABC revised the 

Sept., 1958 boundaries of the Seattle newspapers’ ABC 

—— zones. In Seattle, the big swing is to the 

P-|. In the entire Pacific Northwest, the 
P-1 leads the field in gains! 


he 4 a 
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*Fiqures taken from 
ABC Publisher's Statement 
September 30, 1958 


Base Sepf., 1952 A 


1 S TOTAL NET PAID 
JOIN THE BIG PARADE! : DAILY* 


People who buy read 
the P-I. Tell your ad- 
vertising story to the 
able-to-buy, prosper- 
ous readers of the 
Pacific Northwest's 
fastest growing news- 
paper! While reaching the equivalent of one 

out of every two newspaper - reading 
DAILY 196,955 families in the Seattle City Zone, the 
SUNDAY 243,157 Post-Intelligencer also delivers effective 
Greatest Morning and selling circulation throughout the large 
Sunday circulation of hinterland of the Seattle market — and 
any newspaper pub- effectively parallels the Seattle 20- 
lished in Washington County Distribution Pattern. 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE, INC. 
Offices in 15 Principal Cities 


MAY 10, 1959 


In Seattle & Western Washington they 


look 
to 


KOMO-TV 


...for bright programming—and they 
get it! They’re the kind of audience 
who responds, too. Their average 
family spendable income of $6,217 
in King County alone is $294 higher 
than the U. S. average. An income 
which aids and abets these impres- 


sive statistics in our signal area: 


Population.....1,832,425 (1958) 
Set Count..667,500 (Jan. 1959) 


KOMO-TV Channel 4 ° Seattle Nationally Represented 


by The Katz Agency 


t SM | The “SM” symbols mark original, exclu- 

WASH RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
Per — | | Lumber- | 

COUNTIES F % Hsid. | Buying Index Drink. H Auto- Idg 

CITIES Retail Power Quality | of Sales idse. , motive 3 Drugs 

continued $000 S.A. | Sales Index Index | Activity $000 ( ($000) | ($000) | ($000 ($000) 


Chelan , ‘ 4,803 . 109 137 ’ 937) | ’ 2,674 
Wenatchee 5,74 O14: 145 | 233 158 , 964 317} ,882 935 ‘ 3, 89% ,695| 1, 905 
Clallam i d d | 82 A ,935) 834 
Port Angeles ; 0083 | 155 14 g ’ 83 : 5 526 
Clark i F ; | 87 


Vancouver 6,6 rr. | 0245 117 


Columbia > ¢ . ° 100 
Cowlitz R 0351 . ° 101 
Kelso , -0075 0063 144 
Longview 5, .022 -017% y 168 
Douglas 


Ferry 
Franklin 
Pasco 
See Pasco—Kenne- 
wick—Richland 
Garfield ’ | 
Grant ‘ ’ -0231 
Moses Lake 20, | .0100 
Grays Harbor P .0334 
Aberdeen 2, 0209 
Hoquiam 9,58 -0048 
Isiand A | 0061 


Jefferson 7, J d 93 | 
King ,201, d p 115 J 5 65, 282 
Auburn 24,: ; F 153 : ,03% : 5 972 
Renton 36 , 3: |e | OL 124 , 08 92 2,504 7 x 3,049 
| ASeattle 068 ; at 128 0: 79,620) 222,878 ; 42,776 38,284 
Kitsap . , i 4 96 y 8,993 | 4,096 | 5,247 
Bremerton 52,071 | . 018 119 ! 15% ,209} 8,070 ,309] 2,744 049} 3,159 
Kittitas j 4,082 | . 101 t 971] 1,347 | 1,002 ,346| 2,644 
Ellensburg it 006: 129 3,951] 04 834 870 422} 2,952} 2,169 
Klickitat i ' 2,333 | . 85 ’ 886 164 7,638, 1,316) 


1 General merchandise sales include sales of ‘‘non-store retailers.”” This category was SM Standard (4) and Potential (A) Metropolitan County Areas. 
included in the 1948 Census and is poetry significant for cities listed in the Before using these figures read foreword, Pu 
editorial introduction, starting on Page 13, under heading ‘‘Mail Order,” © SM, 9. 
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eset SM ay The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per | | | Eating & | | Furn.- Lunber- 
COUNTIES i 4 Hsid. | Buying | | Index | Drink. | General | | House- | Auto- Gas Bldg. 

CITIES Retail Power | Quality | of Sales Food Places Mdse. Apparel | Appl. | motive | Stations | Hdwre. Drugs 
continued) - S.A. | Sales Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Lewis , d 3,848 é 13,788 3,607 4,726 1,922 2,747 8,587 , 5,005 1,296 
Centralia-Chehalis 40, . 3 | , 208 2,068 4,174 1,601 £,616 7,165 3, 3,182 
Centralia 20,498 P ? a ‘ . 1,213 1,443 1,032 , 602 3,454 , 1,021 
Chehalis 20,233 - .0053 | wh 855 2,731 569 O14 3,711 s 2,161 


Lincoln ,901 F } d . 952 312} 2,881 : 7,211 
Mason ,261 r | 2, 872 : 545 2,230 
Okanogan ; 954). ; | 1,779 ,015 


Pacific noite ’ ‘ : & d | , 1,211 
Pend Oreille a ‘ d J | 646 
Pierce : . 4 ‘ | 23,728 46,249 
Puyallop........ 25, , 2: if 1,016) 1,938 
ATacoma san 254, 1266 | . 10: 2,080) 17,874) 40,573 12,605 
| | 
San Juan ‘ . d 148 204 48 
Skagit. . , d | J | 5,581 8,792 4,195 
Mount Vernon i | .0202 x | | , 242 1,907 5,783 2,779 
Skamania ‘ bod | 4, } 358 408 


Snohomish , : ; ’ 8,567, 14,064 5,516 
Everett. . 5, .0378 | 0259 | = 124 2 3,490) 10,977 4,177 
Spokane a ta ‘ | | ,831; 21,197, 58,963 17,166 
ASpokane... .1482 | 1281 | ,513| 18,592) 57,418) 16, 628 
Stevens... : d ‘ m 789 2,775 214 


Thurston , i 3 , 3,614, 4,665, 2,689 

Olympia 7 .0236 | . : : 2,664) 4,059) 2,689 

Wahkiakum ’ d | , 186) 439 108 

Walla Walla y / : | 3,232) 6,631 2,339 y : 3, 
Walla Walla . | .023 : Pe | t 3,030 6,113 2,338 3,107) ,762} 3,167 


Whatcom , 0360 | 501] 4,143] 6,423, 3,186, 2, 3,824 
ABellingham i 02 .02 9¢ , 862 2,946) 5,539 3,002 2, 5,1 2,647 
Whitman Y - , 1,729} 1,894 979 : 2,934 
Pullman , 457 k : ; | 7 2,! 656) 644 464 f 1,011 
Yakima 2. : } y . “ 10,312, 21,068 5,514 . ’ 13,530 
Sunnyside ~~ 3 J : q 3,942 500 988 641 . f 1,205 
AYakima 84 0515 .0: y 20,671 6,483 17 ,543 4,161 : 9,12 7,395 


Total Above Cities 2,434, 094 . 212: .9977 , 553,987) 168,622) 427,048 130,190 27 378,849| 179,566 


State Total 


METRO. AREAS IL SALES— JSM ESTIMATES, 1958 


Bellingham \ é | ; - 69 13,591) 4,143) 6,423 3,186 7,749 3,824 
Bremerton : } ’ d | 91 24.820! 5,316) 8,993 2,829 4,096 12,735 6,578 
A\Pasco-Kennewick- | 

Richland ‘ ; me j j 91 29,123) 6,438 8,759 4,553 4,432) 16,438) 11,232 
Seattle......... ,346, | -6706 | 3, d | 115 321,982) 103,541| 249,171 67,797 60,526) 187,519 107,616 
Spokane....... ; | .1705 , é | 104 81,831) 21,197; 58,963) 17,166) 17,638 63,998 25,024 
| .1649 7 é | | 86,324) 23,726} 46,249, 14,128) 18,410| 49,284 28,321 

-0849 | 3, : | | 41,205, 10,312) 21,068 5,514 7,830, 28,314, 13,530 


813,965 231,816 479,972 146,197 . , 279,317 227,274 


Total Above Areas 1.2125 3,675 598,876) 174,675) 399,626) 115,173) 115,339 356,037) 196,125 
WwW € q T VIR G INIA (Other South Atlantic States: Delaware, District of Columbia, Florida, 
Sree Ses Georgia, Maryland, North Carolina, South _Carolina, Virginia.) 


NUMBER OF OUTLETS | > NUMBER OF OUTLETS 
Map, page 716 . ' - 


Pop. (thous,) 


City County City County 


Moundsville. Marshall 
Oak Hill. ... . Fayette... 
Parkersburg. .Wood 


Beckley Raleigh 
Bluefield Mercer 

Charleston... . Kanawha 
Clarksburg. . . Harrison Princeton... .. Mercer 

Elkins Randolph St. Albans... . Kanawha 
Fairmount... . Marion 30.5 | South 

Huntington Cabell 93.0 292 | 92! Charleston.. Kanawha... . | 
Logan Logan : 5.2 33 18 } Weirton Hancock... ° 59 

Martinsburg . Berkeley 16.2 87 (41 10 | Welch... ....MicDowell . 27 

Montgomery Fayette 3.5 7 0 6 6 Wheeling. ....Ohio.. ‘ . 214 248 

Morgantown Monongalia 30.0 12, «73 19 Williamson ._. Mingo ’ 26 «21 12 


mn 
Be | 
eo 


on 
ow oe 
on wo 


SM Standard (4) and Potential (4) Metropolitan County Areas, © SM, 1959. Before using these figures read foreword, page 13 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


WAY 10, 1959 


Your Future Looks Brighter in 3" oF Pio. 
mall 
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HUNTINGTON, west vircinia 6, 
* 
The well known companies that are ex- well as low-cost natural gas and petroleum. _ * 
panding or locating in Huntington testify . . . fast, economical transportation to your 
to Huntington’s attractions for industry— markets . . . excellent living conditions. 


skilled manpower supply; abundant, eco- Find out today why industry is choosing Yo, so? 
nomical power; unequalled coal supply as Huntington for a prosperous future. 9x9 


HUNTINGTON CHAMBER OF COMMERCE 


P. O. 1509, Huntington 16, W. Va. 


SM POPULATION | EFFECTIVE SH Tho “Gh qudels auvh Gtbul ext 
ESTIMATES, 1/1/58 BUYING INCOME— | ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


W. VIRGINIA pe 
Con- | | Income Breakdown of Households 


COUNTIES sumer 
CITIES | House Spend-| Urban 


| 
continued Total % | holds | ing Pop. Net % $0-2,499 $2,500-3,999 se ae nd $7,000-0,900 $10 0004 over 


(thou- | of | (thou- | Units | (thou-] Dollars of Per % A re 
sands) | U.S.A. | sands) | (thous.)| sands (000) | U.S.A. | Capita) Held. C.S.U.) Hsid. | Hsids. Inc. Hal tne. | Hsds Inc. ‘Hid. mm Hslds. Inc. 


canted iia Resend Se —|— 


Barbour 17.7 0101) ry 3) 2.3 20,160; .0066 0086 1,139) 4,582) 3,804) 3,656 . ° 26.7 22.7 27.1 38.8 | 6.0 10.7 | 2.9 12.5 
Berkeley = -0160) ed ° . 40 ,699 -0132) 1,454 6,218) 4,472) 4,526 , A 24.3 16.7 | 39.9 46.0 | 9.8 17.0| 3.6 13.1 
Martinsburg 16 2) 0093 | hi 26,176) .0085) 1,616) 5,453) 4,437) 4,748 ‘ x 22.9 15.0 | 43.6 47.7 | 11.0 18.4 3.8 13.1 
Boone 33.6 “| ¢ v 39,188; .0127) 1,166) 5, 156| 4,453) 4,567 . ° 25.8 17.6 | 40.6 46.3 | 10.8 18.7 3 11.2 
Braxton 14.3, .0082 -5) 7) 14, 167) ail 991) 4,048) 3, 829) 3,289) . . 24.9 23.6 | 25.2 39.7) 4.8 11.5 ‘ 5.7 
Brooke 24.7) . | .7} .0) . 41,237; .0135) 1,670) 6,155) 5,155) 5,489 e ° 16.0 9.0 | 48.7 46.3 | 15.6 22.5 9 18.5 
1Weirton | 
Cabell ° A | ° AV a 188 575) .0613 1,687) 5,466, 4,949) 4,999) d ° 21.9 13.6 | 38.6 40.2 | 12.0 19.0 8 20.9 
2aHuntington ' K -0532 . ‘ 162,972) .0530 1,752) 5,718) 4,954) 5,175 ’ a 20.9 12.6 | 40.0 40.2 | 12.8 19.6 5 22.0 
Calhoun Oo. ° .0) 7,686) . 961) 4,045) 3,843) 3,175) . m 24.4 23.9 21.0 34.2) 4.2 10.5 ° 9.0 
Clay : A , ° 13,438, . | 988 4,200) 4,072) 3,732 x é 24.4 20.4 | 27.0 37.7| 8.3 17.5 ° 9.6 
Doddridge ; d ° 8,469) . 1,100) 4,457) 3,850) 3,425 le ° 24.2 22.0 | 29.4 44.6 5.1 11.7 ° 4.5 


Fayette ". -5| 10.8) 103,448} | .0836) 1,266) 5,147) 4,598] 4,641] 19.7 6.2 | 26.6 17.9] 39.9 44.6/ 9.8 16.8| 4.0 14.5 
3Montgomery 3.f 002 ° 8,689) . 2, 483| 8, 689) 5,111) 6,939 6 3 | 14.2 ° 41.0 , 19.6 22.3 -4 38.3 
Oak Hill 5.6} .003: } 9,650] .0031| 1,723] 6 081] 5,079] 5,510] 11.4 3.0 | 21.3 12.0] 47.3 44.8 | 13.4 19.2] 6.6 21.0 

Gilmer . ° ° , 8,529) . 1,137) 4, Te) 3,554) 3,287 ® % = e 25.5 x 4.7 11.2 d 5.4 

Grant | . 7,482). 984] 3,741) 3,563] 3,098] 48.8 23.1 | 26.6 26.7/ 19.3 32.5| 3.4 8.6| 1.9 9.1 

Greenbriar 8, 0204, 8.9) 10.7, 2.4) 46,871) .0152| 1,301| 5,283] 4,352| 4,371] 26.7 8.9 | 25.2 17.9| 35.3 42.2| 8.8 15.9| 4. 

Hampshire 4) 0066) 2.8) 3.2! 11,653] .0038| 1,022) 4,162} 3,642) 3,320] 42.3 18.6 | 27.3 25.5 | 24.1 38.1| 4.6 10.9| 1.7 6.9 

Hancock 5} 0220) 10.1 11.6) 33.2] 66,138] .0215| 1,718 6,548 5,702] 5,987] 10.6 2.6 | 15.7 8.1 | 46.7 40.7| 19.1 25.2| 7.9 23.4 
1Weirton 33.2). 4 59,967}. 6,518) 5,766) 6,024] 10.6 2.6 | 15.4 7.9| 46.9 40.6 | 19.1 25.1 


Hardy . d 0} s 8,604) . ,037| 4,302) 3,585) 3,222] 45. m ‘ -4 | 23.0 ‘ ° 9.1 
Harrison 77.8) «. s y 122,318) . . 5,560) 4,932) 5,006 y ‘i . 40.7 y -1 19.1 

Clarksburg ‘ 33 O18 7 2. 65,966) . § 6,165) 5,320) 5,608 . . ° 5 . ‘ 6 20.5 
Jackson ‘ 13.4) . . . 14,165) . 4,292) 3,828) 3,411 J ‘i ° . . x 3 12.2 


Jefferson s ‘ 4.2) q 18,574) . 4,660) 3,915) 3,936) 2 i ° 
Kanawha 8}. ’ k 434,634) . 6,122) 5,320) 5,565) 15. : 4 , : : 21.9 
Charleston- 
South Charleston 8.3| 77| ! 234,682 . 3 6,609) 
ACharleston 9.8] .0 26 35.{ 196,404] .0639] 1,968] 6,613) 5,567] 6, : 3] 16.8 8.6 | 42.9 36. 7 21. 0 29.9 
St. Albans | 0089) ! 25,720) . 9] 5,845) 5,716] 5, r 6] 15.2 8. : 1] 17.7 24.9] 6.1 19.0 
uth Charleston 5} 0106] 38,228] .0124| 6,591) 5,973] 6, 5| 13.6 6. E 0 | 20.3 26.1] 8.4 24.5 
{Montgomery | | | | 
Lewis 9} .0102| : ? : 19,790) . ,106 4,498) 3,958 ’ 9 | 25.4 20. " .4| 6.6 13. 7 10.9 
Lincoin 2) -0116) " y 19,292) . | 4,194) 3,868) 3, F . 27.2 s 5 ' 6.1 : 4 8.2 
Logan 7) 0444) .8| Al 7 102,334) . ,317| 5,749) 4,782! 5, ! 9 | 26.3 16. : 8 | 12.1 18. 2 17.5 
Logar 5.2) .0030 10,819] .0035) 2,081) 7,728] 6,011] 6, : 2|17.9 8. : 5 | 16.9 19. 3 39.5 
McDowell .3} .0499) 20. ; 2] 110,194) .0358| 1, 5,510) 4,630 Y .7 | 27.0 17. ; .2| 11.2 18. 6 15.8 
Welch .5|  .0037 13,430] .0044/ 7,461| 5,372] 6,: 9 2.5] 18.7 9. . 8 | 16.9 21. 3 32.6 
| | 


Marion : 0388 ’ ‘ ‘ 103,911) . ,530) 5,302) 4,878) 4, 7 . 22.5 ° t x 11.9 3 -7 16.8 
Fairmont 30. 0174 9. 5 54,565) .0177| 1 ,789| 5,805) 5,100 F : 20.6 ° ° : 13.6 . 4 21.4 
Marshall .7| 0181) . ‘ ; 44,847) .0146 1,418) 5,096) 4,623 : 3 | 23.1 \ 5 .3| 10.9 18. 6 12.8 
Moundaville i 0091) A a 21,244) + .0069) 1, 328) 4,940) 4,520) 4, . ‘ 23.6 . . 2] 11.1 19.3 -3 11.5 
Mason 4) oe ‘ J ‘ 25,362 0082, 1, 132 4,299) 4,091) 3, " 7 | 25.3 J ; : 7.0 14.7 4S. 62 
Mercer . 0} . ° ° . 107,843) .0351) 1,348) 5,312) 4,531 a P 23.8 ° ° . 10.5 17.9 -6 16.9 
(Bluefield (W. Va. ). 
Bluefield (Va.).... { 0164) 44,975| .0146| 1,678) 6,078 
5Bluefield ovese | +0125) | . 37,977; .0123) 1,742) 6,330) 4,997) 5,527 . * 19.2 Z 40.6 38.2 | 13.9 19.9 il 2.3 
Princeton cuwer { 0051 ° 3. 14,449} .0047) 1,605) 5,557) 4, A ‘ J 22.8 " 41.2 43.4] 12.3 19.6 4.9 17.0 


Mineral 0} .0114) 5. 18.1] 24,419] .0079) 1,221! 4,440) 4, 9 11.1 | 24.9 19.6 | 36.1 47.4| 7.0 13.9| 2.1 8.0 


1 Weirton is in Brooke and Hancock counties. © SM, 1959. 4 Bluefield is in Mercer (W.Va.) and Tazewell (Va.) counties. 
Huntington is in Cabell and Wayne counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
3 Montgomery is in Fayette and Kanawha counties. Before using these figures read foreword, page 13 
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— Best Base Buy 


IN WEST WIRGINIA IS 


ThE GHARLESTON NEWSPAPERS 


HARLESTON’S newspapers, 

published at West Virginia’s 
State and Industrial Capital, are 
ideally situated by geography and 
coverage to sell the heart and 
core of West Virginia. 

That’s why we say they are 
the “Best Basic Buy” for any 
advertiser who seeks to sell his 
goods or services to West Vir- 
ginians. 

Geographically, with Charleston 
located in south central West 
Virginia, virtually every merchan- 
aisable copy of The Gazette and 
Daily Mail reaches a West Vir- 
ginia consumer. 

Politically, with Charleston the 
State Capital, these two news- 
papers are looked upon as the 
greatest opinion-forming pair 
within the State. Readership is 
virtually a must for anyone wish- 
ing to help shape the state’s 
affairs. 

Industrially, with Charleston’s 
Kanawha Valley one long succes- 
sion of plants — chemicals, glass, 
power, coal and gas — there is a 
large, steady and constantly grow- 
ing payroll. 

And distribution-wise, Charles- 
ton sells and serves most of the 
everyday needs of the south cen- 
tral half of the state’s popula- 
tion. The city also is the banking 
and executive headquarters for 
an enormous share of West Vir- 
ginia’s business. 

Now, for the Media to cover 
this — West Virginia’s No. 1 
Market. 


Surprising 
Facts About 
Charleston 


MEDIA RECORDS, Feb., 1959, ranked 

The Charleston Gazeite 46th in the na- 
tion among morning newspapers in vol- 
ume of general advertising carried. News- 
papers The Gazette led: Chicago Sun 
Times, Seattle Post Intelligencer, Buf- 
falo Courier Express, Toledo Times, Kan- 
sas City Times, Nashville Tennessean, 
Milwaukee Sentinel. 

U. S. News and World Report (Feb. 
59) in its survey of business conditions 
listed average worker's incomes. Only 20 
cities had workers earning more than 
$5,000 annually. Charleston topped the list 
of Eastern cities with $5,709, leading Pitts- 
burgh, Wheeling, Wilmington. Other cities 
outstripped: Dayton, Cleveland, Tulsa, 
Spokane, San Francisco, Phoenix. The 
same survey last year showed Charleston 
topping the East. 

Charleston is in the American Associa- 
tion Baseball League with Minneapolis, 
St. Paul, Indianapolis, Denver, Louisville, 
Omaha and Wichita. Although much the 
smallest city in the league, Charleston 
has ranked this way in total attendance: 
1952 2d, 1953 3d, 1954 5th, 1955 8th, 1956 
5th, 1957 8th, 1958 2d. 


The Charleston Newspapers of- 
fer near-saturation coverage in 
wealthy, populous Charleston and 
Kanawha County. They have deep 
penetration in 22 other counties 
embracing upwards of 100 smaller 
cities and towns. 


HESE areas get their papers 
seven days a week and the 
printed word awaits the reader’s 
convenience to get the message. 


Contrast this with Broadcast 
media. Charleston is a _ terrific 
battle ground with the logs of 
9 TV stations listed as seen in 
some areas of our coverage. The 
23 county area has 18 radio sta- 
tions. All vie strenuously for 
audiences. Only the topmost show 
or program gets a_ fractional 
viewing or hearing. 


Among the national magazines 
the top one reaches only 12% 
Family Coverage in Kanawha 
County. Even this inadequate 
depth grows more shallow as 
circulation moves toward the 
outlying areas. 


So why gamble on electronic 
media with all its confusion in 
sight and sound? Why depend on 
thin national magazine circulation 
when the area is covered to re- 
markable depth by newspapers 
that have earned the respect and 
confidence of more than half the 
entire population of West Vir- 
ginia. 

Why not take Charleston’s 
newspapers for what they are— 
the Best Basic Buy in West 
Virginia. Make them the _ back- 
bone of your sales effort in this 
large and responsive market. 


Largest Circulation — Lowest Milline in West Virginia 


The Charleston Gazette Charleston Baily Mail 


Sundag(sAZETTE-MAIL Charleston 30, W. Va. 


West Virginia's 
No. 1 Market 


PUBLISHERS: NEWSPAPER AGENCY CORP.= REPRESENTATIVES: JOHNSON, KENT, GAVIN & SINDING, INC. 


MAY 10, 1959 


station worth watching’ 


3 316,000 watts NBC Ne paypros oer Menage wit f. + 
network color a6 Ks aa ee i : 1 | 


Sy POPULATION EFFECTIVE Sy The “SM” ates a mark : ante. exclu- 
W. VIRGINIA AD ESTIMATES, 1,1 59 BUYING INCOME— @Y4D EsTiMATES, 1958 sive estimates by SALES MANAGEMENT. 
Con- | 
COUNTIES cman Cash Income Breakdown of Households 
CITIES House- Spend- Urban | Ine | ine 
continued Total holds ing Pop. Net Qq come | come $2,500-3,999 $4,000-6,999 | 7, 000-9,999 $10, 000& over 
thou- thou- Units | (thou- | Dollars of Per | Per | Per | Per y/ % q / % % G 
sands 3.A. | sands) (thous.) sands 000) | U.S.A. | Capita) Hsid. | C.S.U.) Hsid. . Inc. Helds. Inc. Hsids. Inc. Hsia Ine |Hsids. Inc. 


11.0) 12.4) 8.8] 50,968 | .0166) 1,069, 4,633, 4,110, 4,126] 26.5 9. 2 2.3 | 34.6 43.7\ 7.9 15.1| 2.8 10.5 

2.6, 3.0 13,561} 0044] 1,541) 5,216) 4,520| 4,684] 21.7 6.8 | 23.5 15.6 | 39.8 44.2 | 10.7 18. "| 4.3 15.3 
| | | 

Monongalia , .3] 95,407) .0310| 1,574, 5,889, 4,376, 4,820] 22.3 6. 4 13.2) 40.6 43.8/ 11.9 19.5 | 4.8 16.7 

Morgantown 72 6 58,207} 0189] 1,940) 7,098| 4,280] 5,360] 18.1 4.9 | 15.4 8.9 | 45.7 44.3 | 14.3 21.1| 6.5 20.8 


Monroe 9 2 12,749 .0042| 1,080, 4,396) 3,984) 3,4 -1 18.0 | 24.8 22.5 | 25.8 39.1| 5.4 12.4| 1.9 8.0 


Morgan ‘ 3 . ‘ : 8,076, .0026) 1,106) 4,038) 3,846) 3,538) 34. ° -5 25.0 30.7 45.3) 5.2 11.6 1. 3.8 

| | ee | 

Nicholas : , ° ‘ ° 30,528) .0099 1, 118 4, 697) 4,240) 4,070) 27. ° -7 21.2 | 34.8 44.5) 7.3 14.2 | 

Ohio , s é , 140 ,046 -0456) 1, 860 6, 169 5,130) 5,506] 15. ° -1 11.4 | 43.1 40.7 | 13.6 19.6 

AWheeling t 372 20. 24.3 124,383 0404] 1,911) 6,097| 5,140) 5,472 \ 4 | 20.2 11.5 | 42.4 40.3 | 13.5 19.5 
Pendieton ‘ 2. 7,445) ~- 931, 3,723) 3,645) 2,918) 49. -9 | 27.8 29.7 | 18.9 33.7 | 2.6 

| } | | 

| | 

Pleasants. . . 5 ° . ‘ 5,943) -0019) 1,121) 4,572) 4,245) 3,853] 35. -5 | 24.2 19.5 | 30.0 40.6) 7.5 

Pocahontas ‘ ‘ 11,068 .0036 1,034) 4, 267 3,689) 3,409) 35. . -6 27.9 | 28.3 43.3) 4.4 
Preston ° d ‘ 33,196) .0108) 1,107) 4 ,486| 4,048) 3,819) 31. - -1 22.0 | 33.3 45.4 


Putnam 20. ‘ . : ‘ 23,148 0075 1,140) 4, aa 4,452 4,060} 28. -4 | 24.0 18.4 | 36.3 46.6 
Raleigh ‘ \ F 3 117,049, .0381) 1,251 5, 067| 4,682) 4,633] 20. 5 -O 18.1 | 38.3 43.1 
Beckle 21.{ 25 38,893) .0126) 1,776) 5,893) 5,402) 5,493} 18.: .§ 21. 12.3 | 38.5 36.5 
Randolph : ‘ ‘ ‘ ‘ 31,561} .0102| 1,115| 4,445) 4,046 3,886) 34. a -2 20.9 30.1 40.3 | 
Elkit { 55 y 3.f 14,631 .0048) 1,524, 5,225) 4,180) 4,465] 29. 9.5 | 22. 15.9 | 34.2 39.9 
| | | 
Ritchie ' , . 3.2 12,471; .0041) 1,235 4.619 3,897, 3,618] 37. . | .6 22.0 29.6 42.5 
Roane d 4 . , 15,812; .0051, 1,033 4, 392| 3,857| 3,459) 38. 4 | 25.5 22.9 | 29.4 44.2 | 
Summers , d : ‘ , -0060 1,114) me. 4,058 3,797] 36. -9 | 23.5 19.2 | 30.2 41.4 | 
i i 
| | 
Taylor i , ‘ : J .0064) 1,266) 4,679) 4,272) 4,136] 28. . -7 17.1 | 37.3 46.8 
Tucker : j , ' m -0029| 1,052) 4, 287) 3,576| 3,404] 38. . 8 25.4 | 27.8 42.6 | 
Tyler P ‘ P P , ars t ~ 4, ne 7 3,661 . A -9 21.1 | 29.8 42.4 
Upshur ’ ; : ' . ; | -0072| 1,230 = 3,751) 3,643] 39. -9 | 23.9 20.4 27.9 39.9 
Wayne F ' x t ,687| .0145) 1,090 : ‘257 4,256 4,301 . J -2 16.1 | 36.5 44.1 | 
2A Huntington | | | | 
Webster " ‘ ‘ . : -0055, 1,058) 4, ~ 4,005; 3,804 d . -0 23.7 | 30.6 41.8 
| | 

Wetzel ‘ . 5.0) . 997; .0068 1,250) 4,666) 4, oa 4,033 e J 7 18.3 | 33.1 42.7 
Wirt , d ‘ 2) -216) 0014) 1,028) 3, 833) 3,513, 2,977] 48. J -7 27.9 | 20.8 36.4 
Wood ° ‘ ° 64.3 ,348) .0411| 1,502) 5,014) 4, 732| 4,633} 22. : -2 15.5 39.6 44.6 
Parkersburg 034% 2 21. ,086| .0332) 1,701) 5,104 474 4,745} 22. . 22.3 14.6 | 39.9 43.8 


| 


Wyoming 2; 10.6) 3.7 0187 1,173) 5,241) 4, 648) 4,629] 17.0 5.4 | 27.8 18.7 | 41.6 46.7 


- -| er 
otal Above Cities 602.9] .3448} 181.8) 215.4 1,098,017} | .3568| 1 C 6,040] 5,101| 5,431) 17. 6} 19.5 11.1) 42.0 40.5 | 14.2 20.6] 7 


State Total 1,963.7' 1.1226 512.4) 585.2) 776. .6| 2,710, 73 8814) 1,380) 5,3 290) 4,632! 4, 4,671] 23. 7.3 | 23.3 15.5 | 38. 2 42.6 | 10. 8 18. 2 | by & 5 16.4 al 


2 Huntington is in Cabell and Wayne counties. — Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas, © SM, 1959. 


714 SALES MANAGEMENT 


STILL WAY OUT 
IN FRONT! 


*IN 68 COUNTIES IN 
WEST VIRGINIA, OHIO, KENTUCKY AND VIRGINIA 


SALES MANAGEMENT SAYS THIS ABOUT HUNTINGTON-CHARLESTON, 
AMERICA’S **27TH TELEVISION MARKET 


EFFECTIVE RETAIL 
POPULATION | BUYING INCOME EIGHT STORE GROUPS (edd 608) 


| 
Total | Families Net Eating | Furn. 
(thou- (thou- Dollars Per P i & Apparel Gas | Drugs 
sands) | sands) | (add 000) | Capita | Family | Cotare Drink. dse. R. Stations 
| | «ad id 000) | Places | 


| 


2,717 | 713 3,662, 18 |, 452 | ws | 2,342 | 634 , 247 | 128 ,222 | 388 , 787 | 142,141 | 130,980 204 ,067 68 ,622 


WSAZ-TV... FIRST by a mile in share of Audience 
ARB .. . NOVEMBER 1958 AREA-53% SHARE 


* NC 8 
°* TELEVISION MAGAZINE 1958 Represented by THE KATZ AGENCY 


POPULATION E. B. I. ; POPULATION 
BYD ESTIMATES, 1/1/80 CLD Estimates, 1958 BYLD ESTIMATES, 1/1/59 JSM 


ESTIMATES, 1958 

| Con- 
f sumer 

se-| Spend-| Urban H Urban } 
Total | % ie hold ing Pop. Net % | Per | Per Total | % Pop. % | Per | Per 
(thou- | of | (thou- | Units | (thou- | Dollars of | Cap-|H’se- (thou- | of (thou- i H'se- 
sands) | U.S.A. sands) (thous.)) sands) (000) U.S.A.) its | hold sands) | U.S.A. .)} sands) ita | hoid 


Charleston......] 339.5) .1941) 91.1 104.2) 180.0} 538,082 -1749) 1,585 5,906 Wheeling- 
Clarksburg 77.8, .0445| 22.0) 24.8 36.3] 122,318) .0397|1,572/5,560/| Steubenville 360. 360.1 ‘ , J 233.3] 598,979) 
Huntington- | | i 


Ashland 262.7) .1501) 73.0) 80.8) 171.4) 379,211) .1232|1,444) |5, 196 || Total Above Areas}? , 124. 124.2 A . . 685 . 3} 


- 1950) 1 ,663|5,776 


sae 


1,764,938! .5739|1,664/5, 603 
| | 


AParkersburg 21) .0481| — 28.2) 26. 7| 64.3 128, ns Ont 1,502 5,0 014 


SH The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


| Eating & | ing ~ Furn.- | a 
COUNTIES i ‘ , Buying | Index ” House- Auto- Gas 
CITIES Power | of Sales 


" Appl. motive | Stations 
Index Activity ($000 ($000) | ($000) 


0065 41 1,617 1,180 

0145 . 6,110 3,120 
4,988 2,630 
3,203 1,646 


2,089 1,108 


17,513 1,732 


1Weirton 
Ge adtiweanies 147 ,328 


11,767 ° 8,908 
2AHuntington.... 142,365 


11,767 : ’ 8, 235 


3,435 
4,269 
3,960 


152 


1,095 


Fayette 44,522 7,054 2,192, 7,908) 
3Montgomery 10,373 1,636 B66) 2, 102| 
Oak Hill 12,216 F 1,326 1,113} 2,365 

3,644 | . : : | 1,065 | 62) 414 
697 167, 1,428 


33,030 | . 711 | .016 _ 81 | _7,675| 1,674) 4,843] 1,336] 1,122) 5,364) 4,047, 1,300 


1 Weirton is in Brooke and Hancock counties. SM Standard (4) and Potential (4) Metropolitan County Areas 
2 Huntington is in Cabell and Wayne counties. i 


Before using these figures read foreword, pegs 2 
3 Montgomery is in Fayette and Kanawha counties. © 9. 
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Counties ond cities on this mop 


SS Se Maan 
WEST VIRGINIA 


net Effective Buying Income of 
$15 millien and over 


08 NL 
BERKELEY 
“Martinsburg 
* 


JEFFERSON 


Mogneoville MARSHALL Bansoun 


RANDOLPH 


Leos 
JACKSON ‘ 

a 3] FAYETTE GRAXTON 
‘* H CLAY 


Coots : RETAIL SALES MAP 


2% : q PRINCIPAL CITIES: County and geographic location 
wether Monee str nw rn ere trite a E of cities with 1956 revail sales of $25 million or more. 


Sout Charieston } 
i Teer 
MARION @ sof. Martinsburg 


RALEIGH » 
wankisonT Ny ome ad 


> 


FyYOMING 


Bluctieta 
t- 


Die ep @) ile Tila “The “SM” symbols mark original, exclu- 
W. VIRGINIA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


4 Total Per 
COUNTIES Retail ] Hsld. Index . Auto- 
CITIES Sales Retail wality | of Sales Food . | Apparel q motive 
continued ($000) . S.A. Sales ndex Activity ($000) ($000) ( ($000) 


Hampshire 7,121 d 2,543 ¢ 1,556 104 2,128 
Hancock 29,069 ° 2,878 el 6,760 2,446 3,258 
26,230 7 d a 2,057 2,357 4,458 2,271 


Hardy 8,018 | . 4,009 j ‘ 73 82} 1,485} 9 423 
Harrison 86,639 | . 3,938 | . 6,919} 4,131) 14,422) 7,192 

arksburg 64,115 | .0% : é 6,625, 3,641) 9,634) 3,667 
Jackson 13,721 | . 4,158 | . , 258 519| 2,778] ~—«*1,692 


Weirton is in Brooke and Hancock counties. Before using these figures read foreword, Pas 13. 
SM Standard (4) and Potential (4) Metropolitan County Areas, , 1959. 


Other media simply don’t do it; you need 


. : . fe f WWYVA’'s 50,000 Watts to sell the ther half of 
without ' aM, | aw a this 67-county market. Many chain & independent 
. P. 


supermarkets credited to Pittsburgh distribution 


* is . ° al are in WWYA's coverage area, but beyond the 
you miss TEIN effective reach of Pittsburgh media. .. . . And 


Eo reionisl Hs) : WWYVA is first in every time period, every day 


6:00 AM to Midnight, in the 46-county area 


* ; Mckeesport 
of this : pc | So shown by dotted lines (Pulse). See your JOHN 
5h 000 000 000 | é ' BLAIR MAN todoy. 

vee, SC 


PITTSBURGH ae Nowe EN xu WW V Ae ree 
TRI-STATE MARKET = lon £4 PITTSBURGH 
—— 2 é WHEELING _IRi-STATE AREA 


SALES MANAGEMENT 


39% MORE TV HOMES 


WSTV-TV Only Channel 9 dominates the Upper | Check Avery-Knodel 
Ohio Valley with 39% greater coverage | now for availabilities on 


delivers greatest WSTV-TV Channel 9 WSTV-TV .. . the 
number of homes in Steubenville: 482,300 TV Homes | ‘tation with greatest 


. n coverage, lowest cost- 
Aiineries*s Nearest Competitor: 347,100 TV Homes ae. didtieetd in: Aennel: 


28th TV market WSTV-TV leads by: 135,200 TV Homes | <ca’s Steel and Coal 


Source: Television Magazine, March, 1959 Center. 


A Member of the Friendly Grou 
Channel 9 WSTV-TV | y p 
CBS-ABC 52 Vanderbilt Avenue, New York 


Steubenville — Wheeling 211 Smithfield St., Pittsburgh 


ak ee SH ‘The “SM” symbols mark original, exclu- 
W. VIRGINIA RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Eating & y 
COUNTIES t Buying Index Auto- Gas B 

CITIES Power — of Sales Mdse. | Apparel feel motive . | Drugs 
(continued) ( . S.A. Index ndex | Activity ($000) ($000) ($000) ($000 $000 ($000) 


.0074 81 86 893) 656 2,596 095) 372 
.1445 100 16,489) 17,517 55,870 ‘ 9,039 
Charleston- 
South Charleston : 0858 168 12,839\ 16,669 9) 47,418 18! 7,139 
ACharleston 198,205 | . .0730 173 , 11, 243| 16,068 ‘ 41,329 64: 5, 856 
3Montgomery 
St. Albans 20,422 | . 7,970} 1,190 558 4,447] 756} 72! 618 
South Charleston 29,915 d , 85s 1,096 601 6,089 , 468 , 188 1,283 


| 


Lewis..... 12,636 ’ 526 916 2,272) 


Lincoln. ....... 8,126 F d é 637 102 
47,034 | . . | 2,236) 2,609 
21,540 d d yl | 1,950 
49,417 ° F 1,635 
17,957 | . ; 446) 717| 2, 999 
67,720 , 89 3,802 
Fairmont... 50,760 } 
Marshall 23,496 
Moundsville 15,494 
Mason 14,544 


Mercer 67,501 
4Bluefield (W. Va.)- 
Bluefield (Va.) 41,838 0208 
5Bluefield 37,716 -0188 
Princeton 18,334 -0091 

15,505 

28 969 

16,088 


54,940 
45,575 
5,763 ° 1,987 
4,104 2,052 
16,873 2,596 
114,378 
108 ,658 : 
3,851 1,926 


5,812 ‘ 4,471 
7,064 A 2,717 
14,205 . 1,920 


10,677 ¢ 2,135 
63,871 2,765 
44,684 
23,291 3,280 
16,863 
6,480 e 2,400 
9,012 -00 2,503 1,416) 

3 Montgomery is in Fayette and Kanawha counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 


4 Bluefield is in Mercer (W.Va.) and Tazewell (Va.) counties. Before using these figures read foreword, page 13. 
5 West Virginia portion only. © SM, 1959. 
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enButas 228 


8s 


| 
| 
| 
| 
| 
| 


The “SM” symbols mark original, e 
W. VIRGINA Lak ES foe fi MANAGEMENT. 


COUNTIES % , Buying | Index 
CITIES Power _ of Sales 
continued) | U.S.A. Index | Activity ) ($000) ($000) 


Summers y | + 0064 51 430 


| 68 
} 
Taylor R P ; e 73 
Tucker 65 
Tyler 79 


Upshur 
Wayne 

2 AHuntington 
Webster 


Wetzel ° 
Wirt ‘ .0007 
Wood q | ,0433 

Parkersburg 82,948 | 0413 


Wyoming 24,756 -0124 | 2,691 


1,530 
om ‘® 
17,259, 5,593) 
16,927, 5,593| 5, 265 


@ Bsse @ se sa8 


7,477 435 909 .738| 
| | 


——|——_—_,-—— 


Tota! Above Cities 1,008,811 5024 | 398: 255,343) 51,634) 169,330) 78,674 60,899) 177,632} 63,830} 49, - 49,97 33,444 


State Total 1,664,402 | .e289 | 3,208 | 9130 | | 456,708 87,559) 270,208 95,843 25) 142,644) 85,115, 47,188 


METRO. AREAS it SALES— GYD estimates, 1958 


Charleston 342,019 .1702 1773 96,462) 18,225) 65, 007 19,423 | 28, 5,533) 15, 15, 787| ~ 10,156 
Clarksburg 86,639 | .0432 : 0417 22,933 4,051) 11,082 6,919 x 7,192) 5,483) 3,957 
Huntington-Ashiand. . . 261,414 | .1301 ’ . 1307 69,741, 14,108) 41,608 17,168 19,750, 15,456) 7,787 
Parkersburg : 86 ,868 0433 ’ 0431 22,511) 4,619} 17,259 5,593, 6,517) 3,929) 2,696 
i roecamnanaiaes 391,091 | .1949 ° 1973 113,739 28,634) 56,870, 24,905) 55, 451) 29,615) ee 10,160 


2 ee a a ee ee | _ 


Total Above Areas 1,168 ,031 - 5817 , . 5901 325,376 69,538 181 837 74,008) 63,908 190,931) 89,607 68,141, 34,756 


WISCONS l N — (Other East. North Central States: ‘ 


Iilinois, indiana, Michigan, Ohio.) 


NUMBER OF OUTLETS : NUMBER OF OUTLETS 


Map, page 726 


City County | | City County 


Antigo Langlade a . 8) | | Manitowoc. . Stentions. 
Applet Outag | i | | | | Marinette. .. . Marinette 
Ashland Ashland | . | | Marshfield. ...Wood.. . 


Baraboo Sauk . .Winnebago 
Beaver Dam. . Dodge 


Beloit Rock 
Burlington Racine 
Chippewa 


. Lincoln. . 

. Milwaukee. -0}8 ,507|1,713)2569 
180} 20) 33 
Falls Chippewa , | x 200 «38 49 
Cudahy Milwaukee..| 17. | 8 | 19) 3} 166} 20) 42 
Eau Claire... Eau Claire...) . | | | -2] 620) — 158 
Fond du Lac. .Fond du Lac. | | ; 97 | ja....| -6] 149 9) 32 
Fort Atkinson 23) i | 84.411, sea 254 
Green Bay 142 | 74) | . .Onei 2 232) 41) 67 
Janesvills . 87) 97 | 21) 45) 25) ei 8.4 187 19) 32) 


Kenosha Kenosha 182 1 } 
La Crosse....LaCrosse...| 61. | 143| 227| 50) | | 8.01 144] 32] 18 


Madison Dane 122.8|1,235| 207) 268) 2) 91) 47| 13 : _ (Continued on page 731) 
Fa7m POPULATION ‘| EFFECTIVE , 
JM ESTIMATES, Vv 1/88 BUYING INCOME— @. ESTIMATES, 1958 

, “Con- | 

COUNTIES J Income Breakdown of camel 
CITIES Spend- 


Total % ing Pop. % $0-2,499 92,503,008, $4,000-6,999 | $7,000-9,999 |$10,000&over 
(thou- of Units g 


% % % To % % 
sands) (US.A. (theus.) 000 S.A. Canita Hsld. | C.S.U. Held. Hsids. Inc. Hsids. 2. Hsids. Inc. Hsids. Inv. Hsids. Inc. 


Adams 0) .0041) 2.3 t 1,303) 4, 46, 3,966, 3,476] 42.3 18.4 | 25.8 23.8 | 26.9 38.4| 6.4 12.7| 1.6 6.7 
Ashland 3} .0110) 5.4| 6.2 . : .0079| 1,252) 4,474) 3,896) 3,813] 36.1 14.3 | 26.0 21.9| 29.5 41.6| 6.2 13.2| 2.2° 9.1] 
Ashland d 3. ‘ 974) 0049 1,413| 4,830) 4,159) 4,276] 28.4 10.0 | 25.2 18.9 | 35.8 e 7.8 14.9 2.8 11.3 
Barron a. y . y 807} .0148| 1,293| 4,418, 4,137| 3,781] 35.3 14.1 | 20.1 24.7 | 27.5 39.0| 5.9 12.6| 2.2 9.6 
Rice Lake < A 5 . ; -0038 1,403) 4,712| 4,208) 4,176] 28.9 10.4 | 28.8 22.1 | 32.5 . 6.8 13.2] 3.0 12.4 
Bayfield | 3.3) 8. ‘ 0041) 1,153) 3,844] 3,731| 3,291] 41.1 18.9 | 20.4 28.7| 25.2 40.9| 3.6 9.0| .7 2.5! 
Brown ‘ -2| .0676| 32. .7| t ‘ 1,616) 5,913) 6,204) 6,325] 17.9 5.1 | 20.3 12.2 | 42.7 43.1 | 13.6 20.8| 5.5} 18.8) 
AGreen Bay 3.4) .0362) . .6) 08 -0367) 1,782) 6,106) 5,230) 5,516] 14.9 4.1 | 19.4 11.2 | 45.4 ° 14.6 21.5 5.7 18.9 
Buffalo “ . et ; F Y .0081| 1,179] 4,208) 3,892] 3,437] 39.7 17.5 | 29.0 27.0| 25.3 39.4| 4.9 11.7| 1.1 4.4 


Burnett -8) + .0039) : , .0025| 1,166) 3, Hp Fy 3,087) 46.7 29.9 | 20.3 35. 3.4 8.9 8 3.2 
Calumet 7) 0101 : 2) -0081; 1,401 768) 4,405) 27.7 19.9 | 32.9 39. 8.4 15.6) 3.7 15.1 
Chippewa .7| +.0267 R 3) we , .0192| 1,266 ton ‘ond 4, 28.7 7 ee 20.6 | 33.5 42. 8.2 15.8 | 2.6 10.4 


re Falls. ... y 0069) -0060) 1,534) 5,260) 4,490) 4,687] 21.9 25.2 17.2 | 38.9 3 10.5 18.2] 3.5 12.9 
A Eau Claire | 


} 
clart R 6! ove 8.9 9.4 2.7 19,941! .0130) 1,264) 4,488) 4,249) 3,7591 38.4 15.4 27.2 23.2 | 26.1 35.9| 6.9 14.9| 2.4 10.6 


1 Eau Claire in in Chippewa and Eau Claire counties. Before using these figures read torenerd, pas 2S 
SM Standard (4) and Potential (4) Metropolitan Caunty Areas. © SM, 9. 
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SALES MANAGEMENT 


DISON Wisconsin’s No. I’ market 


*outside Milwaukee 


offers balanced strength and growth- 


because of its 5-sided economy 
—highest SM city-national forecast in State all year 


you get effective 70% ABC coverage of 11%’ of 


*(Madison 9-county ABC Trade Area — 
$501,516,000 Sales Management 5/10/59) 


Wisconsin's total retail sales through one “buy”-- 


(tested and proved as a test market) 
—the only economical, one-medium coverage 


Madison Newspapers, Inc. 


THE CAPITAL TIMES — Afternoon NY A ION 
WISCONSIN STATE JOURNAL — Morning and Sunday ; D LY nt 
115 South Carroll Street 100 000 
REPRESENTED BY: Jann & Kelley, Inc. ’ 


Combined 


@ ~ POPULATI ON ~ EFFECTIVE. 577 4 at The “SM” symbols mark original, exclu- 
WISCONSIN ESTIMATES, 1/1/59 BUYING INCOME— ESTIMATES, 1958 


sive estimates by SALES MANAGEMENT. 
—- ; 
COUNTIES | | sumer | i, +r income Breakdown of oe me 

CITIES | Urba: | | ee 


(continued) $0-2, 499 | $2,500-3, 999 $4,000-6, 999 | $7, 000-9, 998 $10, 000&ov' r 


f Per 
U.S.A. | sands) | (thous.)| sands) U.S.A. | Capita) Hsid. | C.S.U.) Heid. Hilts. x ine inc. | nel. ti Ine. [Hid Inc. Hsids. Inc. 


0230| 12.2) 13.3 11.3 ; 004) 1,864) 8,138) 4,710) 4,50 26.9 CTE TITS 30.9| 9.3 16.7| 4.2 16.3 
0043} 2. 5} 2.7 128] 0043] 1,727) 5,251 4,862] 4,904] 21.0 6.5 | 23.7 15.5 | 40.2 44.0| 10.6 17.6| 4.5 16.4 
0088) 4.2; 4.6 4.7) 19, 011) .0062) 1,227) 4,526| 4,133) 3,780] 34.5 13.8 | 29.0 24.6 | 28.4 40.1| 6.2 13.5. 1.9 8.0 
1224 60.5) 82.6) 133.1) 417,677, .1358| 1,951) 6,904) 6,057| 5,786) 18.0 4.7 | 18.4 10.2 | 39.6 36.7) 15.9 22.5, 8.1 25.9 


-0702)| _ 34.2) 55.7 275, 040| 0894] 2,240) 8,042 4,938) 6,375] 12.1 2.9] 15.2 7.6 | 44.1 37.1 | 19.0 24.3 9.6 28.1 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 


Before using these figures read foreword, page 13. 


WIBA... 


THE MADISON MARKET’S 


e 
(since 1925) 
NIELSEN STATION SUMMARY DATA 


No. of Total Homes Radio Homes 
; MARKET COVERAGE Counties in Area in Area 


a Monthly Coverage Area 14 155,900 151,660 
i Homes Reached Total % of Total % of Radio 


Homes Homes 
alt phy pA Ry — Hy Sy —F- Monthly 78,080 50 51 


. Dane a Cesaty’s effective buying income $417,- Weekly 69,860 45 46 


. Metroptitan Saticon’ & effective buying income 


$275,040,000.0 The Badger Broadcasting Company 
Madison, Wisconsin 
* ofa wie WEC Represented nationally by Avery-Knodel. Inc. 
AARNE ms 


MAY 10, 1959 


FOND DU LAC 
WISCONSIN'S NEWEST 


METROPOLITAN AREA* 


*See Pages 118, 130 for Summary Data 
Get the ONLY Complete Daily Coverage in this Area! 
Use the newspaper the retailer uses. 


Fond duLac Commonwealth Reporter 


Fond du Lac, Wisconsin 
E. A. FAULKER & ASSOCIATES, New York * Chicago—National Representatives 


Total ABC 
Net Paid 


17,680 


‘The “3M” symbols mark original, exclu- 


POPULATION EFFECTIVE 


WISCONSIN 


COUNTIES 
CITIES 
continued 


Dodge 
Beaver Dam 
2Watertown 
Door 
Sturgeon Bay 
Douglas 
ASuperior 
Dunn 
Menomonie 
Eau Claire 
1A.Kau Claire 
Florence 
Fond du Lac 
Fond du Lac 
Forest 
Grant 
Green 
Monroe 
Green Lake 
lowa 
Iron 
Jackson 


Jefferson 
Fort Atkinson 
2Watertown 
Juneau 
Kenosha 
AkKenosha 
Kewaunee 
La Crosse 
La Crosse 
Lafayette 
Langlade 
Antigo 
Lincoln 
Merrill 
Manitowoc 
A Manitowoc 
Two Rivers 
Manitowoc 
T'wo Rivers 
Marathon 
Wausau 
Marinette 
Marinette 
Marquette 
Milwaukee 
Cudahy 
AMilwaukce 
Shorewood 
South Milwaukee 
Wauwatosa 
West Allis 
White'sh Bay 


Total 
thou- 


ESTIMATES, 1/1/58 


or 


of 


| (thou- | Units 


Con- 

sumer | 
House-| Spend-' Urban 
holds | ing | Pop. 
(thou- 


sands) | U.S.A. | sands) | (thous.)) sands) 


60.4 


13 


on 


saNuea men 


~ooon © & 


0345 


0075 


0117 


0047 


-0274 
0205 
-0146 
0051 
0348 


0232 


-0020 
-0423 


0247 
0140 


0046 


0083 
.0110 
.0046| 
0080 


-0317 


0045 
0077 


0101 
0875) 


0349 


-0107 
0420 


0292 


0108 
0125 


0059 


-0132 
0054 
.0417 


0861 
0174 
0077 


0516 


0186 


-0206 


0083 


-0048 
5961 


0099 


.4374 
-0105 
.0104 


0334 


0400 


0109 


17.2) 18.4) 27.4 
0 4.5 


~ we 
oe 
a 


6. 
2 
16. 
3. 
8. 
3. 


ee | 
oo 
a 


20 
14 


weeoewrunuw nuove 


BUYING INCOME— 


o 
G 


Per 
U.S.A. | Capita 


0293) 1,494) 


0070) 1,646 


58 


60,975 
33,369 
13,752 
103 ,668 
73,700 
3,347 
120,107 
56,108) 
6,375) 
62,151 
45,139 
16,765} 
23,008) 
25, 255) 
10,877| 
16,610 


282 
ey 2 


=a=~ & to @ : 
SESSSEREES 


838: 


_~_— os = 8D 
_ 
oO 
o 


85,303 
15,178 
21,357 
23,369 
185 ,656 
118,078 
23,022 


SEB 
SN 


ry 
Ese 


8s 
—-a 


In- 
| come | 


Per | Per | 
Held. | C.S.U.) 


5,247) 4,908) 
5,391) 4,792 


4,569 4,424 
4,366) 4,366 
5,316 4,584 
5,594) 4,655 
4,700| 3,973 
5,093) 3,717 
5,792 4,960) 
5,992) 5,083 
4,184) 3,719) 
5,665) 4,863) 
5,845) 5,010) 
4,250) 3,750) 
4,972) 4,377 
6,100) 5,188 
6,209) 5,080 
4,793) 4,260 
4,592) 4,209 
4,351| 4,183) 
4,051) 3,863) 


5,266) 4,739 
5,838| 5,234) 
5,339) 4,643) 
4,674) 4,249) 
6,107) 5,712) 
6,452| 5,677 


ESTIMATES, 1958 


tt 


121,979 
90, 909 
24,266 
28,274 
15,471 
28,816 
13 ,336 

117,707 


77, 168| 

54,002 

23, 160 

127 , 160 
53,923 

46 819 

213 


0176) 
0075) 
0414 


0175) 


-0152| 
.0069 
-0035 
-6816 


0101 


ee ee 


5, 754| 
6,061] 
4,494) 
4,799 
4,991 
4,450! 
4,599 
5,552 


seRESSe 


5,890) 
| 5,870) 
| 5,938) 


4,698) 4,263} 


4,979) 
4,995) 
4,287 
4,435| 
4,420 
4,321] 
4,445| 
4,884 


5,047) 5, 


4,632) 
4,763 


| 4,993 
| 4,459) 
33| 4,513) 


| 6,749 


3,602) 
5,775) 


ncooeanvnanwrweow 


ao ¢ 
“as onwew oO 


4982) 3 
-0183) ¢ 
-O115 


6, 369 5,880) 


3} 6,444) 5,468) 
| 9,538) 8,793 


6,661) 6,194 


15.7 
20.8 
5.5 


i Eau Claire in in Chippewa and Eau Claire counties. 
2 Watertown is in Dodge and Jefferson counties. 
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.0483| 
.0437| 
0186 


9, 458) 
1,922) 6, 459) 


2,991!10,386110,021 


© SM, 1959. 


8,070) 
6,052) 


| 


10,0181 10. 


income Breakdown of Households 


—— 
| $2,500-3,998 | $4,000-6,99 | 
Hsids. Inc. | Hsids. Inc. | 
25.7 17.6 | 36.2 41.4 | 
| 24.5 16.0} 40.1 44.0 | 


40.7 | 
40.7 | 


nes OoOgae@Qonan o 


; 
ecahowo 


19.8 
40.7 | 


awwnenwsoass: 


3.2 | 


$7,000-9,999 


sive estimatgs by SALES MANAGEMENT. 


$10,000& over 


Hsids. Inc. |Hsids. Inc. 


9.9 
11.0 


26.4 
18.7 


~—N WAIn ee aaa o 
uo ewer won tN Ww @ bw 


None ow 


as oaowoasd 


none @o 


SALES MANAGEMENT 


bon DOWN ail the figures 


in market comparisons, and two big facts 
bring Milwaukee to the top of your list. 
Retail store sales per family in Milwaukee 
are second* highest among the nation’s 20 
largest metropolitan areas. And in none 


of these billion dollar retail markets can 


you get the economical one-paper coverage 


of 9 out of 10 homes provided by 
The Journal in 
the Milwaukee 


metropolitan area. 


*Excluding mail order sales 


MAY 10, 1959 


BASCONSIN'S TEST MARKET 


RACINE METROPOLITAN COUNTY RANKS 3rd IN OUR 21st YEAR OF 


POPULATION FULL ROP COLOR 
EVERY DAY 


(Source SM 5/10/59) 


DAILY COVERAGE 
CITY TOT. COUNTY 


92.3% 83.2% 


The 
JOURNAL-TIMES 
Sunday Bulletin 


RACINE 


PAPER 


Racine Journal-Times 
Chicago Tribune 
Milwaukee Journal 
Milwaukee Sentinel ; 
FIGURED FROM THE LATEST ABC AUDIT REPORTS 
The Total Selling Medium In a City Zone of 110,853 ABC 


RACINE 
and 


WISCONSIN 
Represented Nationa 
ALLEN-KLAPP C\( 


ly by the 
IMPANY 


WISCONSIN 


COUNTIES 
CITIES 


continued 


Monroe 

Oconto 

Oneida 
Rhinelander 

Outagamie 
A ppleton 
Menasha 

Appleton 

Ozaukee 

Pepin 

Pierce 

Polk 

Portage 


Neenah 


Price 
Racine 
B 


ling 
ARacine 


SM Standard (4) and Potential ( 


Total 


thou- 
sands 


JM 


POPULATION 
ESTIMATES, 1/1/58 
os ) , 
sumer 
House-| Spend-| Urban 


holds 
of thou- 
U.S.A. | sands 


.0189 
.0130 
0127 

0053 


ing 
Units 
thous. 


9.5 
6.7 
6.8 


99 


| Pop. 


thou- 


sands) 


EFFECTIVE 
BUYING INCOME— 


ri 


JM 


In- 
| come 


| ESTIMATES, 1988 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| Cash 
In- 


~ Income Breakdown of Households 


come 


$0-2,499 
a o 


Per 


of 
8. 


© 0 
Hsids. Inc. 


$2,500-3,999 
oY, o 


To 
Hsids. 


$7,000-9,999 
% oF 


© 
Inc. 


0 /0 
Hsids. Inc. 


70 ° 
Hslds. Inc. 


| Per | Per | Per 
A. nae: hoped Hsid. | | ©.8.U.) Held. 
4,606) 4, 218) 3,953 


1,214] 
202| 4.216 4,091) 3,634 


492 


33.2 
36.4 
23.8 
23.0 


29.2) 


4 
5 
6 
7 
4 

& 
0 
5 

5 


\) Metropolitan County Areas. 


-0043 
-0840 
0030 

0567 


—_—— ot 


a 
ee ee Se ee 


'350| 4,454) 4,388) 4,179 
| 8.088 4,733| 4,645] 
5,781| 5,187) 5,196) 


,605 20.6 
819) daa | 
,871) 6, 194| 5,235) 5,555 
801| 6,322) 5,770 5,782 
228) 4,468 3,852, 3, 
406} 4,923| 3,962) 3,874 
.317| 4,361) 4,197) 3,724 
462) 5,599, 4,577) 4, 
664) 6,204) 4,653) 5,215 
289) 4,381) 3,983, 3,484 
955) 6,539 6,006 6,078 
818) 6,060) 5,681) 5,695 


© SM, 1959. 


WRJN SELLS 


22.7 
26.2 
20.1 


24.5 
22.3 
24.0 
15.1 


12.4 | 
26.4 | 
8.8 | 


10.3 


3 7.9 


40.1 
45.9 


7.1 
5.4 
7.4 
9.0 
12.6 


14.3 
15.5 
5.9 
7.0 
5.8 
11.2 
14.1 
5.1 
3 | 17.7 
37.9 | 13.9 
39.4 | 19.1 


14.7 
12.2 
14.6 
15.8 
19.8 


20.9 
21.8 
13.1 
14.7 
12.6 
19.7 


22.1 | 


12.0 
23.7 | 
19.8 
24.9 


2.4 
1.7 
2.7 
3.6 
5.8 


2 NAAR 
weoenreNSHaaw oO 


10.2 

6.9 
11.2 
13.5 
20.7 


Before using these figures read foreward, page 13. 


To RACINE COUNTY WOMEN 


§ 258,277,000 


napio Homes §=—s—«0, 000 


RACINE COUNTY FAMILIES ~99 500 
9 
WRJN-AM plus FM 


ABC and WISCONSIN NETWORKS 
RACINE WISCONSIN REPRESENTED by THE WALKER CO. 
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EFFECTIVE 
BUYING INCOME 


SALES MANAGEMENT 


MAY 


10, 


1959 


ollow Thru ‘makes the difference 


in Advertising as well as in Sports! 


We don’t just sell advertising . We Sell The Products Advertised in the 
Oshkosh Daily Northwestern! Our close contacts with local retailers are main- 
tained thru regular informal visits .. . personal acquaintances, which enable 
us to secure valuable merchandising assistance for your product on the local 
level .. . such as tie-in ads .. . store displays . . . window banners... and, 
most important, the retailer’s personal recommendation of your product ad- 
vertised in the Oshkosh Northwestern. 


PoPUATiON 92,143 “Posiation 109,600" ror. neran sues $129,620,000* 


SELL THIS HEALTHY GROWING MARKET WITH THE 


“<()SHKOSH DAILY NORTHWESTERN 


oteita cea Where “Follow-Thru” Makes The Difference 
elas Mads eal OSHKOSH, WISCONSIN 
ABC paragraph 158 @ City Zone Family Coverage @55% Home County Family Coverage 
Represented Nationally by JOHNSON, KENT, GAVIN & SINDING, Inc. 


Ky7p POPULATION EFFECTIVE “I . The “SM” symbols mark original, exelu- 


WISCONSIN ESTIMATES, 1/1/59 BUYING INCOME— sive estimates by SALES MANAGEMENT. 


Con- e 0% 
COUNTIES oa "Income Breakdown of Households 


CITIES | House-| Spend-| Urban | 
continued ) Total | % | holds | ing | Pop. | Net | % $0-2, 499  $2,500-9, 900 $4, 000-6,999 $10 0004 over 
thou- of | (thou- | Units | (thou-| Dollars | of Per | | %E & | % & 

sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita Heid. C.8.U.| ‘Heid. Helde. Inc. | nicht. Inc. Holds. Ine. 


Richland 3) on 5.2; 6.0 5.0) 24,793 pp 1,286) 4,768 4,132) 3,863] 36.2 14.2 | 28.0 23. F 36.8 
Richland Center 5.0) .0029 1.5 7,369) .0024) 1,474) 4,913) 4,094] 4,251] 30.: 7 | 28. 21.2 30. 37.9 
Rock oe 35.6 ‘ 77.2} 216,599 .0705| 1,850) 6, 5,309) 16. 4) 19. y 5 42.8 
Beloit 36 y f 71,398; .0232| 1,97 of 5,100) 5,692] 12. 3.3 od of ‘ 44.2 
Janesville 30.2) 73 { 59,995; .0195) 1,987) 6,521) 5,504) 5,87 2. Z 0. 0 -9 42.8 
Rusk . a : . ; 20,144, .0065, 1,317 4,685 4,286, 


St. Croix ‘ : " : 36,408 .0118 1,451 5,057 4,791 
Sauk j : j , y 57,064 .0186 1,463, 5,006) 4,493 

Baraboo d ) i ; 13,315 0043 ,664) 5,121) 4,591 
Sawyer : . . a 11,687, . ,181 3,896 3,542 


Shawano yo é > ° 43,017 . 276 4,780 4,259 
Shawano 5 2.! 10,682, .00% ,571) 5,622) 4,273 
Sheboygan ° ° . . : 159,574, . .714| 5,678, 5,284) 
Sheboygan ; F i 87,346 0% ,808) 5,785) 5,425) 
Taylor. . J d ¢ ° ° 20,908 . | 1,202 4, 545 4, aa 


Trempealeau ' d | 7. ; 30,646 156) 4, 1411 3, seo 
Vernon . F 7. . ; 32,334 . 1,253 4,429 4,042 
Vilas . ‘ 3 P 8,959 . 1,134) 3,895) 3,733 


Walworth 1 0292! q : . 83,161, . 1,627| 5,297) 4,892 
Washburn 6. c T ’ 13,932). 1,211] 4,222) 3,870) 
Washington .0| .0240) Y . . 66,761 1,590) 5,563) 5,135) 5, . . 4 14.9 | 40.5 
West Bend vi 15,788) 1,889) 6, 578) 5,263) 5, 2.0 3.: 8 11.0 | 46.2 
Waukesha oO} . 3) 3} ; 237,113) 1 
Oconomowoc . 0036) 9) 10, 166 1,614 5,351| 5,083) 4, 24. 3} 21. 13.6 | 37.9 
Waukesha 2% 01 0} 44,316 1,894] 6,614] 5,540) 5, 5 8.21 17.1 9.2 | 46.1 
Waupaca |. : ; j 62,406). 1,361) 4,679) 4,226) tw. 321.8 | 32.1 
Waushara 4. 7) ; 14,102} .0045) 1,137) 3,811| 3,711) ‘ ‘ -5 29.1 | 20.6 
Winnebago. . . mY 8} j , 174,080) . 1,671) 5,652) 5,151 . . 1 14.3 | 40.1 
See A ppleton- 
Neenah-Menasha 
Menasha. 5) .0094 25,782) . 1,563) 5,486) 5,371 
Neenah. . . ; 5). . 35,463). 1,917] 6,333) 5,541 
, Oshkosh . : , 79,544). 1,722] 5,682) 4,941 


aa 6,191 5,606 ; -2 | 18.9 10.7 | 43.3 


Wood...... vad 2. . ° ° 83,099) . 1,468) 5,316) 4,884 
Marshfield... R ‘ . 22,781) . 1,539) 5,556) 4,746 
Wisconsin Rapids. , . 4 28,244) . 1,776) 6,009) 5,329 


Total Above Cities. . ..] 2,030.2 3 1.1609 ‘ , 3,949,721) 1.2842) 1,945 6, 450) 5, 432) . . ° -3 | 43.7 40.4 


State Total...... 3,902. 7| 2. 2313 1,133.1/1,282.1/2,306.1] 6,802, 296 2.1434) 1,689 5,818) 5,121) 5, J . 1.6 13.3 | 39.1 40.5 | 12.9 20.3/| 5.6 19. 19.8 
SM Standard (4) and Potential (4): Metropolitan County. Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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SOUTHERN 


WCLO 


HIGH SCHOOL e 
ON THE SPOT NEWS e 


RADIO VOICES 


TOP AREA PROGRAMS GUARANTEE TOP AREA AUDIENCE! 
COLLEGE SPORTS e 


HI-Fi AND AM-FM STEREO PROGRAMS e 


EVERETT McKINNEY, INC. 


WISCONSIN'S 


WCLO-FM 


MILWAUKEE BRAVES 
SPECIAL EVENTS e QUALITY MUSIC 
MERCHANDISING 


NEW YORK — CHICAGO 


Facts... 


BRIEF AND 
TO THE POINT! 


JANESVILLE is the County seat 
of Rock County 


WISCONSIN'S 


5™ METROPOLITAN 
MARKET IN 
SALES PRODUCTION 


(with a 143 Sales Production Index) * 


a ee 


1959, General Advertising 
space in the Janesville Gazette is available 
only on the basis of the Gazette's individual 
rate of 14c per line, established January 1, 1956. 


Effective June 1, 


JANESVILLE, WISCONSIN 


Heres the Big One... 


THE JANESVILLE GAZETTE 
SERVES, Vightly 


24,000 Subscriber Families 

in Southern Wisconsin’s 

Highly Productive Area of 
3/2 Counties! 


Rock (ex. Beloit), Jefferson, Walworth and Half of Green 


JANESVILLE CITY 


TOTAL MARKET (34 counties) 
130,500 


Population Population 


Families Families 
Circulation Circulation 
Per Cent Coverage. 


E.B.I. (per household) 


Per Cent Coverage. 
. $6,521* EBL. (per household) . $5,824 


FOOD SALES: Janesville, $11,307,000; Total Market, $48,700,000 
aud thet, more . 
JANESVILLE- ROCK COUNTY —IS 


4th in Wisconsin Metropolitan Areas in FAMILIES . 35,600 * 
Ath in Wisconsin Metropolitan Areas in E.B.1. . $216,599,000* 
5th in Wisconsin Metropolitan in POPULATION 117,000* 
5th in Wisconsin Metropolitan Areas in RETAIL SALES . $136,299,000* 


Janesville has an Effective Buying Income, per household, of $6,521, 
which is high among many other cities of comparable size. 


The Janesville Gazette has long been the dominate newspaper sales 
voice in this important area, balanced in the 3'2-county trading area 
between industry and agriculture. 


*Sales Management, May 10, 1959 


WRITE — Let us tell you more! You can count on us for an effective merchandising job! 


THE JANESVILLE DAILY GAZETTE 


GEO. W. GRESSMAN, ADY. DIR. 


MAY 10, 1959 


725 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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JEFFERSON 
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are charted in proportion to net 
Effective Buying Income: Scale, 
0045 sq. in. equals $1 million 
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« 
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net Effective Buying Income of Sees 
$15 million and over 
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SALES MANAGEMENT 


How tall can you get ?" 


CHANNE 


MADISON, WISC. 


“lu tallwa Tewvee dn Webern 


The tallest man-made structure in Wisconsin ‘ 
now brings to WISC-TV viewers in thirty-two Peters, Griffin, Woedword, Inc, 
counties in Wisconsin, Illinois and Iowa the finest 
television service to 378,310 TV homes. 

1200 ft. above average terrain 
1107 ft. Antenna Height 
2227 ft. above sea level 


MAY 10, 1959 


wirv- 
GREEN BAY 


a" ff, 
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. 


F 4 - oh 
Actually WRB wT AChAnne! 


WISC. 


METRO. 
AREAS 
Total 


sands 


Appleton 
Beloit- 


Janesville 


94 


Duluth-Superior 
Eau Claire 
Fond du Lac 

Green Bay 

Kenosha 
La Crosse 

Madison 


COUNTIES 
CITIES 


Adams 
Ashland 
Aa} 


nd 
and 


SM Standard (4) 


thou- 


~aan=-1ea= 


and Potential ( 


at , 
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POPULATION 
ESTIMATES, 1/1/59 


Con- | 

sumer 
House-| Spend- 
hold ing 
thou- | Units 
sands) | (thous.) 


Urban 
Pop. 
(thou- 
sands 


of 
U.S.A. 
4 29.2 


40. 


eaaan~ ®N & 


RETAIL SALES— JM 


Per 
Hsld. 
Retail 
Sales 


2,835 
3,772 


5, Green 


Net 1 % 
Dollars of 
000) U.S.A. 


216 599 
463,228 
162,794 
120, 107 
190 992 
185 656 
121,979 


-0705 1 
1505 1 
0529 1 
-0390 1 
-0621 1 
-0603 1 
039711 


417,677, .13681 


| 


Buying 
Power 
index 


Quality | 
Index | 
.0032 
-0092 
0061 


78 
84 
100 


\) Metropolitan County Areas. 


WAUSAU 


AND 


MARATHON COUNTY 


The Golden Heart 
of Central Wisconsin 


Population within a Radius of 100 Miles 
4,460,000 (1950 Census) 

Aim Your Advertising at the Buying Center 
of North-Central Wisconsin 


WAUSAU DAILY RECORD-HERALD 


WAUSAU, WISCONSIN 


Represented Nationally by BURKE, KUIPERS & MAHONEY 


| Per 


151,465) .049311, 


Bay, 


@ E. B. |. 
ESTIMATES, 1958 


its | hold 


605 5,781 


,850 6,084 
6645 ,412 
,512 5,373 
621 5,665 
,616'5,913 
,847/6,107 
660 5,754 
951 6,904 


Index 
of Sales 
Activity 

73 
93 
133 


© SM, 1959. 


Per || 
Cap- | H’se- | 


ESTIMATES, 


TV. i wWdelivers 


ve 


cost per million 


‘ 


Sée Headley Heed 


Re cow N BU too! 


; 


Wisconsin delivers, 6,000,000 eyes and éars 


POPULATION — 
ESTIMATES, 1/1/59 


SM ESTIMATES, 1958 
Con- | 
sumer 

House- Spend- 

Total / hold ing 

thou- of | (thou- | Units 

sands) | U.S.A. sands) (thous. 


Urban 
Pop. 
thou- 

sands 


Per | Per 
Cap- |H’se- 
ita | hold 


Net % 
Dollars of 

i} 000) | U.S.A. 

AManitowoc- 
Two Rivers 

Milwaukee 

AOshkosh 

Racine 

A Sheboygan 

Wausau 


73.1) .0417 
1,177.0, .6729 
104.2, .0596 
132.1) .0755 
93.1| .0533 
90.1| .0516 


2,847.6 1.6279 


| 
-0382 1,610 5,552 
-7587 1,982 6,688 
-0567 1671/5 ,652 
-0840 1,955 6,539 
-0519 1,714'5,679 
-0414,1,411 5, 148 


21.2; 24.1 44.0 
348.9 400.6) 1,015.2 
30.8; 33.8 81.2) 
39.5, 43.0 95.9 
28.1; 30.2 57.5 
24.7| 26.7 35.6) 


117 ,707 
2,333,314 


Total Above Areas| 


957.3 2,109.8 


836.5 5,200 ,618\1. 6910/1, 826 6,217 


The “SM” sy is mark original, exclu- 
sive ‘estimates by by SALES MANAGEMENT. 


Furn.- | Lumber- 
House- Auto- 
Appl. | motive 
($000) | 


1958 
iL 


Places 
($000) 


Gas 
| Stations 
($000) | ($000) | 


Bidg. 
Hdwre. 
($000) 


Food 
($000) 


Drugs 
($000 
1,159 
5,147 
3,576 


713 
2,030 
1,438 


494, 
1,346 
965 


1,326 
4,118 
3,245 


615) 
1,393 
1,097} 


141 
607 
447 


1,230) 
1,199 


2,022 
1,989) 


Before using these figures read foreword, page 13. 


WAUSAU 


MARATHON iat ssa wis. 


LARGEST COUP 


SALES MANAGEMENT 


Selling bett... whee they buy nore! 


tees) 


‘ KOW- 
‘ * og bie 3 Both WKOW and W 
"> Retail Trade Zone™ ~ ; Both WKOW and WKOW- | TV ore the only Madison 
Population—416,200 aa 7 A TV deliver this rich Madi- pe : No * " viding og- 
Families — 115,500 son Retail Trade Zone, $s ; ws 
Total EBI—$702,581,000 ca PLUS the surrounding, yey gressive, full time on-the- 
EBI per Household— ? ‘yee counties as confirmed by 
Madison—$8,042 PL | SONGS circulation reports. — see rf 
veil : sgeei,791 000 MEE) ae, Fer proof of performance KS ag ree: 
Retail Sales, ages neue eee see: : 
95 per Wewsehotd — pee ~__ ARB, Nov. F neag ~ oo ___ Wire or write 
*As defined by Au hes 8 ncs #3 ( aS 
reau of Circulations. All ~~ 4 aig NCS #2 (Radio) wave Re Tes For details 
statistics from 1959 Sur- eae ce * see a: ' ee: 
vey of Buying Power. ¢ Cre magento Ee ; RR ES APS REO EP pa 
; a - a ree tn, a 


spot merchandising a5 ~ 


59, 
ba Lee 


by a 


Represented nationally 


by Headley-Reed Co. 


WISCONSIN | | ‘ RETAIL SALES— 


ESTIMATES, 1958 


ioe. $ | Furn.- | 
COUNTIES Z . | Buying | | Index General | | House- | Auto- | Gas . 
CITIES Power yay of Sales Mdse. | Apparel | Appi. motive | Stations " Drugs 
Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000 


Lumber- 


(continued 


| 
GREE... ..005.5..5 . 0171 6 | «4 ‘ ’ ‘ | 1,817) 6,632) 3,736) 4,885 
Rice Lake. . 15,523 | . 0052 | 108 | 160 239| 3,206) : 429) 3,118) 1,286) 1,882 
Bayfield....... 7,338 | . , d | 70 707} 566 
Brown... . 153,121 | . : 100 | | j ,542) 21,919] 8, 709 
AGreen Bay 118,539 | . 120 441] 20,37 Ti 7,6 15,119) 6,132) 
Buffalo... 10,859 | . t é 2,579| 679) 
| | 
Burnett. . y bd , | 870 
Calumet ; . I ‘ | 2,414] 
Chippewa . , ° } 10,059) 
Chippewa Falls 28,9 | d 7 . »22 5,049) 
1A Eau Claire | 


Clark. . : 817 2,930 

Columbia | 4, ‘ | , , 783) 9,112 4,655) 
Portage 7 ; 492! 990) 4,719) 1,264 

Crawtord j : ; | 1,425) 1,298) 

Dane ; . ,298| ' 42,431, 19,512 
AMadison... 200,; a : 2 3, 5 x | 33, 249 13,466 

Dodge....... , | 3, A ; , 869) 8,458) 4,978) 
Beaver Dam “ie 21,302 | : = , 96% 32) 7 4, 857) 1,483) 
2Watertown { | | | 

Door 29,967 d . J | 5,029 2,170 
Sturgeon Bay 19,697 | . j 23 2 , 977) 5: j 3,922 1,077 


Douglas. . 49,990 | . , 2,556 8,803) 4,108 

ASuperior........ 44,236 | .0220 13,279| 2,517| 8,556] 8,260) 1,802) 1, 601 
28,636 | .0143 ‘ 3,914) | 1,027; 4,695, 3,093) 3,100) 607 
Menomonie. . 18,416 ' .0092 ' J ' 2,510 1,348 ' 879 3,724 2,007 1,472 463 


1 Eau Claire in in Chippewa and Eau Claire counties. © SM, 1959. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Watertown is in Dodge and Jefferson counties. Before using these figures read foreword, page 13. 


For Definitions of Data and Explanation of Symbols, Abbreviations, etc., read pages 201-204 


MAY 10, 1959 


EAU CLAIRE 


Wisconsin's 5th Metropolitan Market 
Is ISOLATED—Can Be Sold Only ure 


from the Inside Ne 
A glance at the map will show that you’re covering the Eau Claire 


market only when you’re in the Leader & Telegram. There’s no 
larger city within 90 miles of Eau Claire. 


2 
\ 


Eau Claire is the hub of a 6- seamen tein. METROPOLITAN 
WE county trading area with . ge gM gg EAU CLAIRE® 


182,000 People’ ui Me Rw b. , more circulation than 


51,000 Households* : LEADER-TELEGRAM 107,700 Population* 
$253,548,000 Income — evening 30,300 Households* 


St. Paul — morning 


$195,772,000 Sales* Es —-- | $162,794,000 Income” 


SM Survey of Buying Power 5/10/59 eee 


Total circulation 25,792 ABC 9/30/58 $123,3 3 8,000 Sales* 


The Only Way to Get Effective, Highly Merchandisable Coverage in Wisconsin's 5th Market 


The EAU CLAIRE LEADER & TELEGRAM 


MORNING ¢« EVENING « SUNDAY 
Represented by SHANNON & ASSOCIATES, INC. 


SM The “SM” sy mbols 
WISCONSIN RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES Mal AGEMENT. 
‘ Per Sea ; 
COUNTIES o/; Hsid. Buying H Auto- 
CITIES of Retail Power juality . | Appare’ Appl. motive 
continued ($000 U.S.A. | Sales index ($000) 


Eau Claire J -0340 3,822 .0340 x » ’ 10,315 

1A Fau Claire 7 .0302 0257 . . ° . ’ 9,326 
Florence .0013 | 3,0447) .0014 fe 305 
Fond du Lac y -0431 | 44,087, | .0409 ’ ° ° ’ 15,558 

\Fond du Lac 52, 0263 .0207 ; K 2, ’ , 3,02 8,393 
Forest f 0036 | 4,829 | .0027 , a 1,175 
Grant ’ -0206 3,311 0213 , y ’ +246) ° 6,428 
Green : -0206 5,581 0163 A ’ P 7,268 

Monroe 21,31 d .0069 < ° ‘ ’ ’ ’ 4,535 
Green Lake y d 4,176 0086 ° ° ’ 3,715 
lowa P ee 3,150 0089 ° ° ’ | 3,284 
Iron " d 3,218 -0038 A ’ } 283 
Jackson .0073 | 3,564 | 006s | . : 2,977) 


1 Eau Claire in in Chippewa and Eau Claire counties. Before using these figures read foreword, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. 


une. NOW OVER 
ENOSHA “(00,000 POPULATION! 


SM ESTIMATES Kenosha population as of January KENOSHA’S growth and prosperity is soundly 
1, 1959, over 100,000—and rates Kenosha fastest established on its diversified industry—including 

: ; ' ; the highly successful American Motors—and its 
growing Metropolitan Area of Wisconsin — up position as distribution center for Wisconsin's 
33-1/3% in population since latest U.S. Census. prosperous agriculture. 


70°% of KENOSHA MET AREA FAMILIES REGULARLY READ 


The KENOSHA Evening NEWS 


Nat'l Ady. Rep.—JANN & KELLEY, INC.— New York @ Chicago @ Detroit @ Kansas City @ San Francisco @ Los Angeles @ Atlanta 


730 SALES MANAGEMENT 


33,000 Subscribers READ ALL ABOUT IT 
7 DAYS in DOZENS of WAYS 


«=. Your Advertising message is part of a newspaper catering 
G @. to everyone’s interest... 
Sports ... Women’s . . . Editorial . . . Community ... Ent. Radio-TV 
Log . . . Comics, Daily & Sunday ... Teenage ... Outdoor .. . Home- 
Building-Garden ... Food News... Farm 


FULL COLOR — Contact MAXINE KAHLER for Facts and Figures 


THE LA CROSSE TRIBUNE 


LA CROSSE, WIS. 
City Zone 64,248 ABC @ Call Jann & Kelly, Our Reps. 


NUMBER OF OUTLETS 


| 
Cont. from page 718 | 


City County City County 


Shawano Shawano 
Sheboygan... . Sheboygan 
Shorewood. . . Milwaukee. . 
South . -Milwaukee. . 
Milwaukee . Milwaukee | ‘ | 8} 68 West Allis... .Mitwaukee. . 
Stevens Point Portage. . P | 18} 19) 26) 20) West Bend. . . Washington 
Sturgeon Bay.Door........| 8. | | 12 | Whitefish Bay. Milwaukee . 
Superior Douglas... ; 26 20 | 

Two Rivers. . .Manitowoc 13.5 56 19 12; 9 ines A 12) 20) 5 


..Waukesha.. . 
Marathon... 


gx ss | Feed | 


| 

| 

| E | | i ; | re Watertown. . . Jefferson. . . 
| 


_ 
gs 
a 


nv 


as rite! ‘ The “SM” symbols mark original, exciu- 
RETAIL SALES— M ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Per Eating & ¥ | | Lumber- 

COUNTIES ( Hsid. Buying Index Drink. Gas | Bldg. | 
CITIES Retail Power Quality | of Sales 4 4 motive | Stations | Hdwre. | Drugs 
continued $000 U. S.A. Sales Index Index | Activity ($000) | ($000 


Jefferson. con P 3,827 93 97 , 9,182) 1,495 
Fort Atkinson. ... , : 127 173 : ,185} 2,283 460 
2Watertown X 01 112 156 3,001 642 

Juneau ann d 4,222 ¢ 104 2,248 441 

Kenosha........ z 3,187 8,139 ,083 
AKenosha . ‘ é 7 | 3 | , 872) 4 5, 808 2,988 

Kewaunee : é 2,903 2, 304 

La Crosse y d 4,747 6, ,937 
A\La Crosse... . 5 04: .0338 5, 716 

Lafayette... .. J J 2,978 -0085 | | ’ 191 

Langlade 4 é 3,300 -0103 : ,898) 380 
Antigo... , 63 008% .0062 - Ji 189} 4 § , 62! 584) 326 

Lincoin.... ¥ fd 3,643 0111 ’ y | , 525) 461 698 


| 


Merrill 15,666 | .0078 | -0056 ,36 » 2 ,087 Q 401) x 3 272| , 583 407 


2 Watertown is in Dodge and Jefferson counties. 


Before using these figures read foreward, page 13. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 


1959 


SERVING 161,000 TY HOMES (CBS RESEARCH) IN TRI- 
STATE AREA: WISCONSIN, MINNESOTA, IOWA. WKBT 
PROVIDES ONLY DEPENDABLE SIGNAL FOR MOST OF 


THESE HOMES. 
H-R TELEVISION, INC. 
W K r Represented by: Harry Hyett, Minneapolis 


La Crosse, Wisconsin 


CBS « NBC e ABC MORE VIEWERS THAN EVER! 


In Metropolitan La Crosse, ARB (Jan. 
*59) Shows WKBT To Have A 93.5% 
Share of Audience. A Year Ago, 
91.9%. Viewing of Outside Stations 
Dropped 16% In One Year. Positive 
Proof That WKBT's All-Network and 
Local Programming Pleases La Crosse 

Channel 8 Area Viewers! 

250,000 Watts 


MAY 10, 1959 


: Age A P mark clu- 
WISCONSIN eee ee gales MANAGEMENT. 


COUNTIES / . | Buying Index Dri e- | Auto- 
CITIES Power of Sales Mdse. | Appare motive 
(continued) Index ndex | Activity ) ($000) 


Manitowoe basvone A ’ 13,025 
A Manitowoe- 
Two Rivera ’ : 0288 y é , 7 ; 9,890 
AManitowoe 3, 75: .0218 y P 3,7 19% K 7,758 
ATwo Rivers - .0070 q ‘ ® 2,132 

Marathon ba 0406 d 13,868 
AWausau i . 0265 d 9,991 

Marinette ge 0189 P . 5,542 
Mariuette A 0117 d x 3,785 

Marquette ‘ : d 1,254 


Milwaukee 430, é 227,449 
Cudahy J 2,444 
AMilwaukee . 1,155,008 P q 227 , 368 173,101 
Shorewood 22,306 , 592 330 7 3,366 
South Milwaukee 20 ,858 714 6,046 
Wauwatosa 61,591 e 2 s ° 965 7 422 10,177 
West Allis 99,333 y . | 6,152 J 26,473 
Whitefish Bay 17,591 2 7 383 S 1,239 

Monroe 32,431 2,465 

Oconto 22,435 2,074 

Oneida 32,261 2,803 
Rhinelander 20,518 d . \d 2,266 

Outagamie 120,715 é d 17,481 
Appleton-N eenah- 
Menasha 117,647 £ 16,977 
\ Appleton 80,591 of ; 15, 100 

Ozaukee 1,573 


Pepin y d \y A 217 
Pierce . -0126 é 1,082 
Polk .0127 é 2,364 
Portage ‘ 0166 r d 3,072 
Stevens Point 25, .0128 " yi 2,433 
Price J -0075 ’ J 914 
Racine J 0792 ¢ d 13,296 
Burlington 7,197 .0135 , 662 o# 2,012 
Afacine 3,4 0566 4 K 37 a 10,218 


Richland ’ -0103 
Richland Center 5, 95 .0079 
Rock . | .0678 
Beloit 57,393 | .0286 
Janesville , 65: -0247 
Rusk A -0061 
St. Croix. ... ° .0147 
Sauk " 0225 
Baraboo 5, 86! -0079 
Sawyer -0051 


Shawano 


Shawano 


Sheboygan 


Sheboygan 
Taylor 
Trempealeau 
Vernon 
Vilas 


Walworth 
Washburn 
Washington 
West Bend 
Waukesha 
Oconomowoc 
Waukesha 
Waupaca 
Waushara 


Winnebago 
Menasha 14,541 
See Appleton 
Neenah-M enasha 
Neenah : 22,515 0112 106 ; 1,392 

Oshkosh 72, OB. -0359 .0290 110 5A: 6,717 

Wood... ’ .0329 0301 92 6,102 
Marshfield 26, -0133 0094 lll 1,777 

Wisconsin Rapids 26,115 0130 | .0103 113 : 1,759 


- - | — | —— - - — 
| 
Total Above Cities 3,141,455 | 1.5641 1.3436 116 3 770,044 258,939! 468,726 201 .857| 175,336) 511 ,636| 2u1,372| 199 , 608) 


State Total 4,598,335 | 2.2000 | 4,058 | 2.2050 99 | _|1,087,129| 434,538, 572,989, 231,209 216,786 749,732, 345,479, 423,334) 128,041 


SMI Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 13. 


732 SALES MANAGEMENT 


WISCONSIN 


The “SM” symbols mark original, exctu- 


1958 sive estimates by SALES MANAGEMENT. 


METRO. AREAS 


ietien. 


ABeloit-Janesville. . . . 


RETAIL SALES— GYD ESTIMATES, 


121,157 
189,042 
98 , 757 
81,356 


Per 
Hsid. 
Retail 
Sales 


4,607 
3,829 
3,715 
4,071 
4,087 
4,741 
3,187 
4,747 
4,449 


3,660 


3,934 
4,026 


Buying 
Power 


-0391 
-7465 
- 0584 
- 0809 
0514 
0432 


uality 


ndex 


27,556) 
29,755 
85,596 
24,286 
19,679) 
40,023 
27,786! 
22,713; 
59,294) 


18,779 
392,758 
29,777 
42,049) 
24,005 
18,593) 


Food 
ate) | 


Eating & 
Drink. 
Places 
($000) 


7,668 
11,008 
24,676 
9,813| 
8, 278 
13,245) 
9, 149) 
9,594) 
23,802 


7,438 
145,004 
11,484) 
12,093) 
8,577) 
7,321 


General 


Mdse. 
($000) 


17,481| 
15,453 
46 ,036 
18,492 
7,546) 
22,085 
7,694 
14,776, 
28,088 


8,816) 
245,450] 
20,021 
13,296 
17,275) 
10,512) 


~ | Furn- 


Apparel 

($000) 
5,436 
7,871) 
21,019) 
9,704) 
4,619) 
9,513) 
5,887) 
6,496) 
20,298) 
2, ot 
94,102! 
5,342, 
8,778) 
3,161) 
3,141 


1 3,499,481 


| 1.7427 


4,183 


1.6941 


(Other 
Idaho, 


Mountain States: iam, 
Montana, Nevada, New Mexico, 


NUMBER OF OUTLETS 


“Colorado, 
_Utah.) 


|_662 668) 500.109) 493,021) 


a8. 18 


76,738) 
7,018) 
9,414] 
4,138) 
4,296) 


180,532 


Auto- 
motive 
($000) 

19, 768 
23 , 152) 
52,569) 
20 ,374) 


15,558) 


21,919) 
14,135) 
14,036) 


42 aa 


13,025| 
252,742! 
15,478| 
24, 589| 
13,381 
13,868 


Stations 


($000) 
7,844 


9,245) 


23,739 
10,875 
7,035 
8,708 
7,818 
6,825 
19,512 


5,008 
103,545 


8,513) 


12,777 
7,965 


557,024, 245,419) 


246, 638 


Drugs 
($000 


3,073 
3,647 
9,407 
2.876 
2,567 
3,667 
3,083 
1,937 
11,488 


1,237 
48 003 
3,058 
5,535 
2,379 
1,661 


103 ,718 


NUMBER OF OUTLETS 


| Total | 


ier 


City County 
Rawlins 
Rock Springs. Sweetwater 
Sheridan. .... Sheridan. .. .| 


DD ” EFFECTIVE Pas 
ESTIMATES, 1/1/58 BUYING INCOME— 

~ Con- ‘ i ] 
COUNTIES | sumer | | 


@D 


ESTIMATES, 1968 


Income B Br of H 


|. SO Patra = 
CITIES House-| Spend-| Urban 
82,5003, 900 $4,000-6,999 | ca: ie or 
% % 


oO 
r( 


holds | ing b 
(thou- | Units | (thou- 


% 
of 
U.S.A. 


Per | Per 
Capita) Hsld. | C.8.U. Held. 


$0-2,499 


dy, 
Inv. 


| Holds. 


46 
Ine. 


of 
U.S.A. sands) (thous.)) sands) Helds. Inc. Helds. Ine, | Halde. Inc. “Haida 


Albany 
Laramie... .. 


0132 


7. 19.0 
.0109) 5. 

3. 

1. 


14.6 
11.5 


22.9 


8.7 | 
6.4 | 
16.2 | 


| 42.1 42.0 
42.9 
43.7 


15.9 
18.2 
10.0 


24.1 
25.7 | 


19.5 
20.9 


09.9) 
3] 8.5) 
7] 3.7 
3} 1.3 


.0145| 1,921) 6,367) 4, 4,502| 5,214) 20.2 
-0123} 1,998| 7,162} 4,466) 5,601] 15.8 
.0057| 1,340) 4,780| 4,780) 4,403} 25.8 


37 ,959 
17,687 
6,499 


5.7 | 
4.1 
2.6) 8.6 
1,625| 4 26.6 8.7 


ACheyenne 
Lincoln... .. 


Sheridan 
Sublette 


Sweetwater 

Rock Springs. . . 
Teton..... 
Uinta. . 


Washakie.... 
ee 
Yellowstone National 


Total Above Cities 


State Total ines 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
1959 


MAY 10, 


129.6 


331.8 


0741 


. 1897 


aa 


40.6 


5.2) 
2.8 
6} 


2 


8.7 


117.5 


| 


| 


173.4) 


| 
32,999 
16,781 

7,930 


5,918 


31,613 
19, od 
8.888 


7,462) 
108 , 506| 
66, 165 
10,871 


= 


po 
-0055 
-0026 
-0019 


-0103 


999, ae i a 


| 
1,919) 6,346 6,156) 5,538) 13.7 


1,907) 
1,442 
1,480 


5,993) 5,413) 5,574 
4,956 3,965! 4, 
4,932) 4,932 4,31 


,484| 5,018) 4,864) 
5,402) 4,997| 
4,938) 4,678 

| 8,330) 4,084 
6,345) 4,340) 


5,514 5,013] 
—— 


6,781| 5,791 
4,534) 4,534 
| 5,335) 5,187 
6,951) 5,793 
| 
| 
5,063, 4,674 
4,882) 4,805 
| 6,395) 5,131 
4,961) 4,465 


| 5,530) 4,802 


1,835) 


6,315, 4,993 


4, 
4, 
4, 


4, 564! 
5,077 
5,101 


at 


14.6 
23.9 
30.6 


25.8 
28.5 
23.7 


32.5 
21.5 
19.7 
25.1 


13.7 
11.4 
30.0 
20.5 
13.4 


4, 


5,537 


0014) 1,606) 
.0031| 1,516] 5 


0080) 1 612) 5,951 


.0044) 1,790) 
-0003) 1,875) 7 


-0823) 1,954 


-1857| 1,721 
© SM, 1959. 


‘ 
mie 


5,220, 4,640 


706) 6,106 


4,991 


6,236) 5,199 


5.723) 4,861 


4,7 
6,121 


25.2 
26.9 
23.7 
30.9 


16.7 
15.6 
24.4 
17.7 


14.8 
20.0 


19.0 | 


36.9 | 


7.6 


3.6 
3.8 
7.6 | 
10.4 | 


| 
27.3 


14.6 
14.9 
22.7 
29.2 


8.2 | 
8.7 | 
7.5 | 


10.4 | 
6.2 


19.2 11.8 


43.5 | 
41.1 
42.0 
31.3 | 


41.2 
30.5 
43.5 | 


31.9 | 
37.3 
41.5 | 


21.5 


7.2 20.6 


Before using these figures read foreword, page 13. 
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LARAMIE 
e 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 


WYOMING 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
0511 sq. in. equals $1 million. 


Cities shown are those having 
net Effective Buying Income of 
$15 million and over. 


waTn 


— 
YELLOWSTONE PARK 
HAL PARK 


81G HORN 


OT SPR 
WOT SPRINGS | wASHAniE 


FREuORT 


SUBLETTE 


SHERIOAN 


JONNSON 


WESTON 


CAMPBELL 


NATRONA 


CONVERSE 


NIOBRARA 


SWEETWATER 


GOSHEN 


LARAMIE 


WYOMING JM 


METRO. 
AREAS 
Total 
thou- 

sands 


of 
U.S.A.) 5 


46.4, .0265 
60.0) .0343 


,Casper 
Cheyenne 


SM/ Standard (4) and Potential (A) Metropolitan County Areas. 


hold 
thou- 
ands 


15.3) 
17.1 


POPULATION 
ESTIMATES, 1/1/59 


| Con- 
sumer | 
House- Spend- 


ing 
Units 
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Before using these figures read foreword, page 13. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market 


YUkon 6-8557. 
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Inc., 630 Third Avenue, New York 17, N. Y., Phone 
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“ The “SM” symbols mark original, exclu- 
WYOMING sive estimates by SALES MANAGEMENT. 


COUNTIES i vy . | Buying Index ; ‘ Gas 
CITIES i Power of Sales | Food Stations 
(continued) . S.A. Index Activity | ($000) ($000) 


105 7,113 
120 6,794 
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Hot Springs. .... 


Johnson....... 
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Rock Springs 
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Uinta. 
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Yellowstone National 
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METRO. AREAS RETAIL SALES— JM ESTIMATES, 1958 


Casper. . 93,711 | .0417 | 5,471 0837 | 127 | 157 | 19,366) 5,049] 8,303] 3,122| 3,907| 22,741 6,587) 5,950] 2,893 


ACheyenne.... 71,940 A 4,207 -0353 | 103 104 16,702) 6,732 5,173] 4,917) 4,392) 15,263) 5,762| 4,999 2,523 


Total Above Areas 155,651 7 4,804 -0690 


113 127 I 36 068 _ 11,781 13,476) 8,039 = 8, 389) __ 38,004) 12,394) __ 10,949 5.416 
SM, Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1959. Before using these figures read foreword, page 13. 
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1959 COUNTY OUTLINE RETAIL SALES MAP 


Includes Alaska and Hawaii~also Canadian Markets 


Differences in retail sales volume shown by variations in county color shadings 


All metropolitan areas clearly defined . . . 1750 cities with retail sales of $20 million or more 
. . « counties indicated whose family sales exceed U.S. average. 


PRICE: $5.00 single copy; $3.50 each for two or more; $3.00 for five or more 
SALES MANAGEMENT, 630 Third Avenue, New York 17, N.Y. 
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Canadian consumers and businessmen alike rely on Maclean-Hunter publications for 


authoritative, up-to-date information about Canada 


That's why advertising in these publications so often produces more action 


Maclean-Hunter publications are edited by Canadian men and women who know 


what is interesting and important to Canadian readers. They provide coverage of all 
the principal markets in Canada. In planning an advertising campaign in Canada, 


make sure you select Maclean-Hunter publications — the Canadian media Canadians rely on. 


Stimulating ACTION in 45 major Canadian markets 


NATIONAL MAGAZINES 

Maclean's 

Chatelaine 

Canadian Homes & Gardens 

BUSINESS NEWSPAPERS 

The Financial Post 

Marketing 

Home Goods Retailing 

Style 

BUSINESS PUBLICATIONS 

Building Supply Dealer 

Bus and Truck Transport 

Canadian Advertising 

¥ an Automotive Trade 
adian Aviation 

Canadian Baker 

Canadian Electronics Engineering 

Canadian Groeer 


Canadian Hotel Review & Restaurant 

Canadian Industrial Photography 

Canadian Jeweller 

Canadian Machinery and 
Manufacturing News 

Canadian Packaging 

Canadian Paint and Varnish 

Canadian Printer & Publisher 

Canadian Shipping & Marine 
Engineering News 

Canadian Stationer and Office 
Equipment Dealer 

Civic Administration 

Design Engineering 

Drug Merchandising 

Electrical Contractor of Canada 

Food in Canada 

Fountains in Canada 


Hardware ee Metal and 
Ap 


Men's Wear of Canada 

Modern Power and Engineering 

Modern Purchasing 

National Builder 

Office Equipment & Methods 

Painting and Decorating 

Photo Trade 

Plant Administration 

Progressive jasties 

PUBLISHED IN FRENCH 

L'Epicier (The Grocer) 

Le Pharmacion (The Druggist) 

Le Quincaillier (The Hardware 
Merchant 


BUSINESS ANNUALS 
Survey of Markets and* 
Business Year Book 
Survey of industrials 
Survey of Mines 
Survey of Oils 
Direetory of Directors 
Canadian Hardware Directory 
Canadian Missiles & Rockets 
The National List of Advertisers 
Mat Handling Handbook 
Municipal Reference Manual and 
Purchasing Guide 
OTHER SERVICES 
The Finaneial Post Corporation 
Service 
Canadian Press Clipping Service 
Commercial Printing Division 


MACLEAN-HUNTER PUBLISHING COMPAN 


481 UNIVERSITY AVENUE, TORONTO 


2, ONTARIO, CANADA 


OFFICES AT: MONTREAL; VANCOUVER; NEW YORK; BREMEN, GER.; LONDON, ENG. 


U.S. Representatives: Duncan A. Scott & Co., 85 Post St 


San Francisco 4 and 1901 West 8th St., Los Angeles 57. 
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Canada Beating U. S. Out of Recession 


PERCENTAGE OF CHANGE 


1958 over 1957 


U.S. 
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1957 over 1956 
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Drug 
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Source: Research Department of 
SALES MANAGEMENT 


Canadian Survey of Buying Power 


The high degree of correlation be- 
tween the U. S. and Canadian econ- 
omies was once again illustrated in 
1958, a mild recession year for both 
countries. Industrial output in Can- 
ada in 1958 fell 2% behind 1957, as 
contrasted with an average loss of 
6% for the United States. The popular 
conception is that whatever happens 
here happens six months later in 
Canada, only more so. However, ex- 
perience in the last recession is some- 
what different. Canadian industrial 
output began to decline very early 
in 1957, about six months prior to 
the United States decline. Recovery 
in Canadian industry occurred early 
in 1958, again about six months prior 
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to the U. S. recovery, and proceeded 
more moderately. Nevertheless the 
economic correspondence between 
the two countries is most striking. 
Canadian gross national product rose 
2% in 1958, as against a decline in 
the U. S., but this was cancelled out 
by the price rise, which also cancelled 
out the slight increase in retail sales. 
On the whole, therefore, 1958 was a 
year of no change for Canada, but the 
prospects for 1959 clearly indicate 
that the Canadian economy will swing 
back to its high rate of growth. 

One reason for Canadian expan- 
sion is its large population gain, 2.5% 
in 1958, and nearly 4% in 1957 


(when immigration hit peak levels), 
as against the United States annual 
average of 1.5%. 

The other key to Canada’s eco- 
nomic expansion is capital invest- 
ment, which has sparked the boom 
since the end of World War II. Capi- 
tal expansion fell off moderately in 
1958, as it did in 1957 too, but is 
expected to rise significantly in 1959. 
The share of U. S. investors in Cana- 
dian industry is at all-time peak levels 
—a fact which has proved bothersome 
to some Canadians who feel that 
there may be dangers in such a high 
degree of foreign control. However, 
recovery in 1958 has allayed some 
of these fears. 
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American investors interests in the 
Canadian market is paralleled by a 
growing interest on the part of Amer- 
ican manufacturers in Canadian con- 
sumers, particularly through the 
setting up of subsidiary product and 
distribution facilities. 

We therefore take great pains to 
make our Canadian Survey of Buy- 
ing Power as useful as possible to 
both our Canadian subscribers and 
our American subscribers now op- 
erating in Canada (with or without 
a Canadian manufacturing or as- 
sembling plant). In it they will find 
the same yardsticks of market meas- 
urement which SALES MANAGEMENT 
has been making available for the 
United States markets since 1929. 

As in the past we have benefited 
from consultation with various statis- 
ticians and officials of the Dominion 
Bureau of Statistics on the accuracy 
of our estimates for all of Canada 
and the provinces particularly, and 
in some estimates 
for county and metropolitan areas. 
In this connection, our special thanks 
go to J. L. Forsyth, Acting Director 
of the Census Division; F. H. McCoy, 
Information Services Division; J. C. 
Brearley, Asst. Chief, Merchandising 
and Services Section; and S. A. 
Goldberg, Director of the Research 
and Development Division, all of the 
Dominion Bureau of Statistics. 


instances on our 


Population Estimates 


Our 
Canada 


estimates of households for 
follow the United States 
Census Bureau definition of the “pri- 
vate household”. It thus includes all 
the persons who occupy a house, an 
apartment, or other group of rooms, 
or a room that constitutes “separate 
living quarters.” It includes the re- 
lated family members, and also the 
unrelated persons, if any, such as 
lodgers, servants or hired hands, who 
share the living quarters—also a per- 
son living alone, or a group of un- 
related persons sharing the same 
living accommodations as partners. 

With one exception, the civil units 
in Canada are the same as those in 
the U. S. A., the exception being in 
Manitoba, Saskatchewan, Alberta 
and British Columbia, where there 
are no county names. Instead, each 
province is divided into divisions, 
which are synonymous with counties, 
and readers who wish to prepare 
market maps of these provinces 
should request detailed outline maps 
from the Dominion Bureau of Sta- 
tistics, Ottawa, Ontario. 

However, in the new 1956 Census 
of Population, results of which have 
been incorporated here, the D.B.S. 
revised the definition of divisions in 
Alberta and cut the number down 
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from 17 to 15. We have made use of 
the new population estimates in Al- 
berta, but present them in terms of 
the old 17 division breakdown, in or- 
der to preserve comparability with 
our retail sales data, available only 
on the basis of the old breakdown. 


Results of the 
1956 Census of Population 


The recent Census of Population, 
relating to June, 1956, revealed a few 
surprises, though confirming the most 
important fact of an annual gain of 
3% since 1951, about twice as great 
as the comparable U. S. gain. The 
provinces of Ontario, Alberta, British 
Columbia and Newfoundland had 
gains in excess of the Canadian aver- 
age, with the Maritime Provinces, 
Manitoba and Saskatchewan falling 
behind. The Sates MANAGEMENT 
estimates published in our 1956 Sur- 
vey reflected these differential gains, 
but we badly overestimated the gain 
in Prince Edward Island (which re- 
mained practically stationary) and 
understated somewhat the growth in 
Alberta and British Columbia. It 
should be noted, however, that our 
estimates relate to January 1, 1956, 
while those of the D.B.S. relate to 
June, 1956. 

Canada, despite its vast geographic 
size, has a far more concentrated 
population than the U. S. A., and this 
cuts the cost of sales and advertising. 
Sales organizations that want to do an 
intensive local advertising and pro- 
motion job can concentrate in Can- 
ada’s 88 largest cities, which account 
for 70% of the retail sales volume; 
whereas in the U. S. A. the 502 
largest cities account for only 62% of 
the retail sales. 

Counties are listed in alphabetical 
order in provinces, and cities are in- 
dented under the counties of which 
they are a part, with city figures 


shown in contrasting light-face type. 
Because part of Canada is French- 
speaking, a column is provided under 
“Population” for the percentage of 
population (according to the 1951 
Census) which is French-speaking, 
i.e., persons speaking French only, or 
French and English. Many marketing 
authorities argue that the two groups 
should be added together and con- 
sidered as the segment of the popula- 
tion which can be reached most effec- 
tively by use of the French language. 

On the other hand, there is a dan- 
ger that these figures may over- 
emphasize the French language since 
for many French-speaking persons 
English represents the primary 
tongue. For example, while three- 
quarters of the Montreal population 
is listed as speaking French in the 
above definition, the Montreal post 
office, breaking down households ac- 
cording to information gleaned by 
mail carriers as to which is the “first 
language”, concludes that 59% of 
homes in Montreal are French, and 
41% are English. 


Net Effective Buying Income 


The first column under this head- 
ing shows in thousands of dollars the 
Net Effective Buying Income (after 
payment of income taxes) from all 
sources such as salaries, wages, divi- 
dends and entrepreneurial income, 
including farm income. 

The Dominion Bureau of Statistics 
provided SALES MANAGEMENT with 
estimates of personal income for 
1956 (before taxes) for Canada and 
the provinces (including Newfound- 
land). These estimates were then pro- 
jected to 1958 and the results distrib- 
uted among the various counties and 
cities according to a formula devised 
for estimating income for similar 
United States civil divisions. (See in- 
troduction to U.S. Survey). 


Comparison of S. M. and Census Population, By Provinces 


D.B.S. 
1956 S.M. 


D.B.S. 
1951 
Prince Edward Island 98.5 
Nova Scotia 642.6 
New Brunswick 515.7 
Quebec 4,055.7 
Ontario... 4,597.5 
Manitoba 776.5 
Saskatchewan 831.7 
Alberta 939.5 
British Columbia 1,165.2 
Newfoundland 361.4 
Total, All Provinces... 13,984.3 


(Thousands) 


16 049.3 


D.B.S. % 
Change 1956 
Over 1951 
+ 0.8 
+ 8.1 
+ 7.5 
+14.1 
+17.6 
+ 9.5 
+ 5.9 
+19.5 
+20.0 
+14.9 


+14.8 


1/1/1956 
99.3 110.6 
694.7 695.1 
554.6 569.1 
4,628.4 4,634.3 
5,404.9 5,306.8 
850.0 868.5 
880.7 912.6 
1,123.1 1,090.8 
1,398.5 1,338.5 
415.1 423.5 


15,949.9 
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This is the case of a ‘disadvantage’ which was 
turned by advertising into a powerful and very 
successful sales weapon. 

Four years ago when Pan American World 
Airways first opened a Canadian sales office, we 
faced, with them, the handicap of having to 
route passengers via New York. Yet they were 
competing with four other famous lines who 
offered direct flights to Europe. 

In planning Pan Am’s advertising in Canada, 
therefore, we set out to make an asset of this 
apparent handicap. “Why not;’ we said, “have 


1600 Dorchester Street West, Montreal 


600 University Avenue, Toronto 


The Case of the Detoured Tourists 


the added fun of a visit to New York when you 
go to Europe, all for the same fare.” 

Literally thousands of Canadians bought the 
idea .. . as they afterwards bought the ideas of 
‘pay later’ and transatlantic jets. In four years, 
Pan Am’s Canadian business to Europe via 
New York has increased more than ten-fold. 

In every product or service, there is a ‘some- 
thing’ which creative advertising can use to set 
it apart from all its competitors. The roster of 
successful advertisers in J.W.T.’s ‘case book’ 


is proof of our ability to find it. 


J.WALTER THOMPSON COMPANY LIMITED 


NEW YORK © CHICAGO @ DETROIT ¢ SAN FRANCISCO ® LOS ANGELES 
WASHINGTON D.C. © MIAMI @ SAN JUAN @ MEXICO CITY 
BUENOS AIRES © MONTEVIDEO © SAO PAULO @ RIO DE JANEIRO 
SANTIAGO (CHILE) © LONDON © PARIS © ANTWERP © FRANKFURT 
MILAN @ JOHANNESBURG © CAPE TOWN e@ DURBAN 
PORT ELIZABETH ‘ @ NAIROBI © BOMBAY © CALCUTTA 
NEW DELHI @ SYDNEY © MELBOURNE @ TOKYO @ MANILA 


CITIES 


Toronto, Ont. 
Montreal, P. Q. 
Vancouver, B. C. 
Winnipeg, Man. 
Edmonton, Alb. 
Hamilton, Ont. 
Ottawa, Ont. 
Calgary, Alb. 
Quebec, P. Q. 
London, Ont. 


NO@qewn- 


— 


Regina, Sas. 
Windsor, Ont. 
Victoria, B. C. 
Halifax, N. S. 
St. John’s, Nfid. 
Saskatoon, Sas. 
Verdun, P. Q 
Sudbury, Ont. 
St. John, N. B. 
Kitchener, Ont 


—_—< = 
eon = 


St. Catherines, Ont. 
New Westminster, B. C. 
Oshawa, Ont, 

Trois Rivieres, P. Q. 
Kingston, Ont. 


SALES, CANADA‘s 50 LEADING CITIES 
G7) Estimates of Total Sales and Sales in Five Retail Store Groups 


RETAIL SALES 1958 
ESTIMATES 


Total 
Retail 
Sales Food 
($000) ($000) 


General 
Mase. 


661, 400 98,483 |146,081 


365,013 | 60,891 |110,788 
284,919 | 47,422 | 66,744 


($000) 


546,144 | 257,757 |322,108 
450,267 |357,633 (232,617 


283,635 | 67,188 | 37,013 
276,860 | 69,642 | 47,167 
246 , 263 
213,395 
171,521 


52,431 | 33,917 


153,528 | 
136, 805 

133,763 | 

129,077 | 25,842 | 30,327 
92,658 | 19,692 | 25,739 
89,846 | 16,631 | 14,393 
9,634 | 33,431 | 4,231 
81,124 | 17,563 | 7,975 
73,224 | 18,494 | 9,570 
73,024 | 14,965 | 6,470 
72,008 | 17,303 | 6,499 


46,110 | 54,769 | 


] 
70,620 | 13,172 | 10,196 | 
69,210 | 18,619 | 4,784 | 
69,203 | 14,462 | 5,264 | 
56,569 | 14,979 | 3,535 


CITIES 


|185,611 
|168,526 
126,719 


51,984 29 Chatham, Ont 


31 Sherbrooke, P. Q. 
32 Lethbridge, Alb... . 
33 Sarnia, Ont. 


36 Belleville, Ont. 
37 Sydney, N.S..... 
38 Fort William, Ont. 


41 North Bay, Ont 


45 Cornwall, Ont....... 


48 Chicoutimi, P. Q...... 
48 Stratford, Ont. 
50 Welland, Ontario 


2,856 8,316 
3,249 | 7,805 | 1,837 


RETAIL SALES 1958 
BYLD estimates 


28 Sault Ste. Marie, Ont... .. 


30 Moncton, N.B.......... 


34 Port Arthur, Ont......... 
35 Niagara Falls, Ont........ 


42 Fredericton, N.B........ 
43 Barrie, Ont.............. 
44 Moose Jaw, Sas.......... 


46 St. Thomas, Ont........ 
47 Brandon, Man........... 


3 


n= 


83 
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$2838 


ge 
\8 
|S 


[he county and city figures—just 
as in the case of similar figures for 


population and retail sales—are fur- 
ther refined to show percent of Can- 
ada. Still further refinements are the 
per capita and per household income 
figures, straight arithmetical compu- 
tation derived by dividing total net 
Effective Buying Income by the num- 
ber of inhabitants and the number of 
households. 


Retail Sales 

The retail sales for 
Canada are projections of the latest 
(1951) DBS Census of Retail Trade 
results, based on trends in bank 
debits, population and income, ad- 
justed to annual totals for provinces 
supplied by the Merchandising and 
Service Section of DBS. For the sake 
of comparison with corresponding 
data for the United States we have 
made some slight modifications of 
DBS definitions of retailing. We have 
omitted garages (classified as a serv- 
ice in the U. S. definitions), de- 
ducted eating and drinking places 
from the DBS “food” group and 
filling stations from the DBS “auto- 
motive” group. Accordingly, we list 
the official definitions of retail trade 
outlets, according to the United 
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estimates of 


which 


now 


Bureau, to 
estimates are 


States Census 
our Canadian 
adjusted: 


The Food Store group includes 
grocery stores (without meats), com- 
bination grocery and meat stores, 
dairy products, meat markets, fish 
markets, candy and nut stores, con- 
fectionery stores, delicatessen stores, 
fruit and vegetable stores, bakeries 
and caterers, egg and poultry deal- 
ers, and “other” food stores. 


The General Merchandise stores in- 
clude department stores, dry goods 
stores, general merchandise stores 
with food, general merchandise 
stores (other), variety stores. 


The Furniture - Household - Appli- 
ance group includes furniture stores, 
floor covering stores, drapery-curtain- 
upholstery stores, china-glassware- 
metalware stores, interior decorators, 
antique shops, other home furnishing 
stores, household appliance dealers, 
radio-household appliance _ stores, 
radio stores, radio-musical instrument 
stores. 


The Automotive group includes 
dealers handling both new and used 


autos and trucks, tire, battery and 
accessory dealers, and outlets han- 
dling the sales of new and used mo- 
torcycles, boats, etc. 

Drug stores include those with and 
without fountains and proprietary 
stores without prescription depart- 
ments. 


General merchandise sales, it 
should be noted, include catalogue 
sales of mail order houses such as 
those in Montreal and Quebec, whose 
sales are made to residents of outly- 
ing areas but must of necessity be 
credited to the cities in which the 
mail-order houses are located. 

The first column under retail sales 
is “Dollars in Thousands,” followed 
by “% of Canada.” Similar percentage 
figures are given for population and 
Effective Buying Income, so that 
users of the Survey can see at a 
glance both the quantity (dollars) 
and the quality (percentage) factors 
of a given county or city. 


Retail Sales— 

Comparisons of Survey and 

Canadian Census Data 

The release of the results of the 
1951 Canadian Census of Population 
and Retail Sales gave us the first 


SALES MANAGEMENT 


When Canada buys... 


... The Toronto market, Canada’s first and largest, consumes more than 
12.7% of the total ... over $1,900,000,000 a year. Newspaper advertising 
creates immediate sales and in Toronto *62.7% of all daily newspaper 
readers read the Toronto Daily Star. 


Concentrate and capture the “Heart” of Buying Canada 


TORONTO DAILY STAR 
80 KING STREET WEST, TORONTO 
In Montreal: 1255 University Street In the United States: Ward Griffith & Co. Inc. 


Ask your Advertising Agency, or call us for details of territorial 
coverage, distribution breakdown and frequency discounts 
*Gruneau Research 1958 
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chance in ten years to check the 
accuracy of Survey data. The Census 
results underlined two points: 

First, the magnitude and rapidity 
of Canadian expansion since 1941, 
which Sates MANAGEMENT has 
emphasized, has exceeded that of the 
United States in the same years. 

Second, despite the lack in Can- 
ada of the complete and detailed 
statistical reporting available for the 
states, countries and cities of the 
United States, the Survey of Buying 
Power estimates of population and 
retail sales for Canadian areas have 
proved to be sufficiently accurate to 
allow marketing men both here and 
in Canada to appraise intelligently 
the potentials of many new and 
rapidly growing markets. 


The Sharp Contrasts 


In the period 1941-1951, a decade 
of unprecedented advance for the 
United States economy, when popu- 
lation rose 15% and retail sales in- 
creased by 177%, the corresponding 
Canadian population gain was 22% 
and the gain in retail sales 210%. 

In 1947 SaLeEs MANAGEMENT be- 
gan its Canadian Survey of Buying 
Power in response to a growing need 
for current marketing data on Canada 
that had been intensified by the tre- 
mendous economic strides made by 
Canada during WW II. The latest 
Canadian Census had been taken in 
1941, and the next one was not to 
be taken until 1952, covering the 
year 1951, but with no results avail- 
able until 1953. The paucity of 
postwar benchmarks presented a 
challenge to SALes MANAGEMENT, 
but the know-how and _ techniques 
developed on the U. S. A. section 
were applied to Canada. 

How close to the truth were the 
SALES MANAGEMENT estimates for 
Canada? Eight years ago in the May 
10, 1951 Survey of Buying Power, 
Canadian population (including the 
newly added province of Newfound- 
land), was estimated at 14.0 million 
as of January 1 of that year. The 
Census yielded the same figure when 
released two years later. 

In the 1952 Survey, total Canadian 
retail sales for the vear 1951 were 
estimated at $10,425 million. This 
proved to be within 2% of the Census 
figure released 18 months later. The 
correspondence is actually closer, for 
the Dominion Bureau of Statistics’ 
definition of retail sales differs 
slightly from that of the United 
States Bureau of the Census, to which 
all Survey estimates are geared, in 
that garages are included, although 
the United States practice is to re- 
gard garages as belonging to the 
service trades. Deducting $136 million 
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French-Speaking Population* 
in Canada’s 10 Leading Metropolitan County Areas 


MONTREAL 


(Montreal, Jesus is. and Chambly Counties, P.Q.)....... 


QUEBEC 


(Quebec and Levis Counties, P.Q.).................6- 


OTTAWA 


(Carleton County, Ont., and Hull County, P.Q.)............. 


CHICOUTIMI 

CJonquieres, Chicoutimi County, P. Q.)... . 
SHAWINIGAN FALLS-TROIS RIVIERES 

(St. Maurice County, P. Q.). 
SHERBROOKE 

(Sherbrooke County, P. Q.) 
SUDBURY 

(Sudbury County, Ont.)..... 
TIMMINS 

(Cochrane County, Ont.)..................... 
WINDSOR 

(Essex County, Ont.)...... 
WINNIPEG 

(Division 6 and Division 9, Man.).. . 


Total, above 10 Metropolitan-County Areas. . 
Total, all 34 Metropolitan County Areas... . 


nage’ 5,436,600 or 


. 1,386 , 736 76.4% 1,815,100 Total 


348 , 336 98.4% 354,000 Total 


47.4% 424,600 Total 
98.9% 149,500 Total 


98.4% 108,600 Total 


88.0% 73,900 Tota 


40.0% 161,200 Total 


48.5% 89,200 Total 


16.0% 259,600 Total 


8.6% of 453,800 Total 


or «662.8 
or 26.8% 
31.4% 


3,889,500 Total 
10,052,800 Total 
17,315,500 Total 


*Those who speak both French and English as well as those who speak only French 


for such outlets brings the Canadian 
Census figure down to $10,518 mil- 
lion—so that the Survey estimate 
actually erred by only nine-tenths of 
one percent! Readers may recall a 
similar instance in 1951 when the 
1948 United States Retail Trade Cen- 
sus reported a national total of $130,- 
527.3 million, as against the SALes 
MANAGEMENT estimate, published 
over two years previously, of $130,- 
557.3 million, an “error” of two hun- 
dredths of one percent! Sates MAn- 
AGEMENT'S research men would have 
been more than satisfied to come 
within three percent of the truth. 
The same result was achieved with 
the 1954 Census of Retail Trade, 
which came up with a United States 
total of $170.0 billion, as against the 
SALES MANAGEMENT estimate of 
$170.0 billion published 18 months 
in advance of the Census. 


How to Verify Accuracy 


Actually, the best way to evaluate 
the accuracy of the Survey estimates, 
which are annual projections from a 
previous Census benchinark, is to 
divide the total error by the number 
of years between Censuses, for each 
succeeding year introduces an oppor- 
tunity for error, which cumulates 
over the entire period. By and large, 
the Survey estimators hope to keep 
within a one percent average annual 
error on all estimates, both for the 
United States and for Canada. If we 
maintain an average annual error of 
one percent, the estimates in this Sur- 
vey, offering 1958 data, would be 
seven years removed from the Census, 


and therefore subject to a 7% error. 

The change in the structure of re- 
tail trade in the period 1941-51 
showed some, but not all, of the type 
of developments reflected in the 
United States in the same years. As 
in the United States, the rate of gain 
for general merchandise stores lagged 
far behind total retail store sales 
gains, but, unlike the United States, 
so did food store sales. General mer- 
chandise sales in 1951 accounted for 
16.8% of the Canadian total, as 
against only 11.9% in the United 
States.- The explanation in part re- 
flects the somewhat greater impor- 
tance in Canada of the general coun- 
try store, which is included in gen- 
eral merchandise. This is borne out 
by the fact that the Canadian food 
store group only accounts for 21.6% 
of total sales as against 24.1% in the 
United States. 

The techniques employed to adjust 
DBS Census data on retail sales to a 
current basis duplicate in general the 
methods discussed in detail in the 
introduction to the U. S. Survey data. 
Local data on bank debit movement 
are related to corresponding data on 
retail trade change. One added ad- 
vantage not available for the U. S. is 
the fact that the DBS estimates retail 
sales for Canadian provinces on a 
current basis, whereas in the U. S., 
the Department of Commerce is not 
required to maintain current retail 
sales data on a state level. 


Sales—Advertising Controls 


The column labeled “Buying Pow- 
er Index” is based upon a comparable 


SALES MANAGEMENT 


A new frontier in Canadian publishing 


Here is the coverage 


Weekend Magazine, 


with its French language 


edition, Perspectives, 


will provide in the 


Province of Quebec 


The Province of Quebec has 1,066,000 households. 
Weekend Magazine together with its French language 
edition Perspectives will have a circulation of over 
392,000. This will double the former coverage, and 


will provide 36.7% coverage of all households. 


Of Canada’s total retail store sales, the Province of 
Weekend 


Magazine circulation in the Province of Quebec will 


Quebec accounts for 23.36%. In turn, 


be 23.5% of its total circulation in Canada. 


There are six major urban areas in Quebec Province 
Weekend 


Magazine/Perspectives coverage, effective Sept. 12, 


with a population of 50,000 or over. 
1959, of all households in these major urban areas 


is shown at right. 


Metropolitan Area Circulation Coverage 


MONTREAL 

QUEBEC 
CHICOUTIMI-JONQUIERE 
TROIS-RIVIERES 
SHERBROOKE 
SHAWINIGAN FALLS 


162,260 
67,601 
12,399 
15,961 
12,720 

8,770 


People are markets . . . and with the addition of 
Perspectives in Le Nouvelliste, Trois Rivieres; Le 
Soleil, Quebec City and La Tribune, Sherbrooke, 
Weekend Magazine will reach more people than ever 
before. Effective September, 1959, the circulation of 
Weekend Magazine with Perspectives will be more 


than 


1,700,000 


The biggest single 


selling force in Canada 


10, 1959 


Weekend 


MAGAZINE AND ITS FRENCH LANGUAGE EDITION 


Perspectives 
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Effective Buying Income, Canada’s 50 Leading Counties and Census Divisions 
Estimates, 1958, of Income, Population and Households 


Effective 


Buying 


CITIES Income Popula- 


tion 


York, Ont. 

Montreal & Jesus is., P. Q. 
Division 4, B. C. 

Division 6, Man 
Wentworth, Ont. 

Carleton, Ont. 

Division 11, Alb. 

Essex, Ont. 

Division 6, Alb 

Division 5, B. C 


916,317 , 593,500 
,681 , 200 
864 , 800 
374 , 300 
331,400 
305 , 100 
346 000 
259,600 
297 ,300 
284 , 700 


cemrnogeawnr = 


416 462 


Quebec, P. Q. 
Middlesex, Ont 
Welland, Ont 
Sudbury, Ont 
Halifax, N.S 
Waterloo, Ont 
Division 6, Sas. 
Chambly, P. Q 
Thunder Bay, Ont 
Division 11, Sas 


3665 732 
312,218 
275 895 
270 402 
242,622 
224 638 
210,759 
198 , 330 
194 959 
193 455 


304 , 300 
202,900 
164 600 
161 , 200 
207 , 300 
160 , 200 
135 , 000 


134,600 


Peel, Ont 
Lincoln, Ont. 
Ontario, Ont. 
Chicoutimi, P. Q. 
Simcoe, Ont 


188 , 582 
188 ,088 
170,301 
164,122 
160,273 


3388 


2 8288 


a a 


CITIES 
26 Brant, Ont. 
27 Abitibi, P. Q. 
28 Cochrane, Ont. 
29 Lambton, Ont. 
30 Cape Breton, N. S. 


31 Algoma, Ont. 

32 Halton, Ont. 

33 St. Maurice, P. Q. 
34 Lac-Ste-Jean, P. Q. 
35 Hull, P. Q. 

36 Division 2, B. C. 

37 Champlain, P. Q. 
38 Frontenac, Ont. 

39 Division 2, Alb. 

40 Division 7, Sas. 


- 
~ 
—) 


41 Hastings, Ont. 

42 Kent, Ont. 

43 Wellington, Ont. 

44 Division 9, Man. 

45 Division 15, Sas. 

46 Division 8, Ait. 

47 Peterborough, Ont. 
48 Westmcreland, N. B. 
49 Elgir, Ont. 

50 Sherbrooke, P. Q. 


a 
x 
= 


uo 
= 
— 


3 


Effective | 

Buying | | E. B. I. 
Income Popula- | Per 
($000) tion Capita 


83,200 | 
108,900 | 
89,200 
102,000 
126,300 


155 ,483 
154 ,000 
148 , 864 
147,568 
135,473 
133,100 92,500 
131 ,488 
128 ,782 
122,725 
119,339 
115,355 
113,981 
112,093 
111,604 
109,901 


288828 


S 83% 


109,649 
107,868 
102,319 
102,072 
99,891 
98,278 
96 ,535 
91, 358 
90,691 
90,511 


eh ew 20 
S888 
a= nm 


BERS: 


column in the U. S. A. section which 
is widely used in setting sales quotas 
and allocating advertising appropria- 
tions 

The column, “Quality Index,” is a 
measure of the purchasing ability of 
each county and city, as compared 
with the Dominion. It is constructed 
by dividing the percent of Canada 
potential by the percent of Canada 
population. The Dominion is the base 
100. This column is designed espe- 
cially for sales and advertising exec- 
utives who are considering intensive 
campaigns in a selected list of above- 
iverage cities. Those 
which have an 
index figure markedly higher than 
the Dominion (100) are likely to be 
intensified promo- 
campaigns should bring the 
greatest returns, provided, of course, 
that the percent of Canada potential 
column shows that they are important 
also from the standpoint of quantity. 


counties and 


counties and cities 


the ones where 


tional 


Metropolitan Area 

Definitions for Canada 
Marketing men have long been 

seeking a workable metropolitan area 

concept for Canada that would help 

focus attention on the relatively small 

number of urban areas that account 


74 


for the bulk of Canada’s marketing 
activity. In connection with the 1951 
and 1956 Canadian Census of Popu- 
lation, the Dominion Bureau of Sta- 
tistics has taken a step in this direc- 
tion by issuing population data for 
15 officially designated “Census Metro- 
politan Areas.” 

The Bureau confined itself to 15 
of the larger cities of Canada which 
have well-defined satellite commu- 
nities in close economic, geographic 
and social relationship to the city 
proper. Population data are available 
for these areas not only for 1956, 
1951 but also for 1941. 

The DBS also has established an- 
alogous “metropolitan” area defini- 
tions for an additional twenty cities 
for which “there are adjacent areas 
with urban characteristics and in 
which the population of the central 
city is over 25,000.” Unfortunately, 
the DBS omitted from its designa- 
tion of these additional urban areas 
the cities of Regina and Saskatoon, 
both of which have populations over 
50,000, on the grounds that these 
cities “did not have well-defined 
satellite communities.” Nevertheless, 
any listing of Canadian metropolitan 
areas would certainly be incomplete 
without these two cities, so we have 


included them in our tabulation. 

We present here two metropol- 
itan area tables, one for the 15 areas 
defined by DBS and one for 34 areas 
defined by SALES MANAGEMENT on 
county lines, which we frankly prefer 
on two grounds. 

For one thing it gives recognition 
to 17 areas not recognized by DBS. 
For another, it eliminates a more 
fundamental problem in the use of 
the DBS so-called “metropolitan city” 
definitions; which American market- 
ingmen can comment upon out of 
their own experience. 

The definitions of the boundaries 
of the satellite areas follow a popula- 
tion density contour, and therefore 
cut across corporate, municipal and 
county lines. These definitions are 
similar in concept to the “metropoli- 
tan districts” of the 1940 United 
States Census, which were composed 
of minor civil divisions in and around 
cities of more than 50,000 inhabit- 
ants, having a population density of 
150 persons per square mile. 

In making up these districts, it was 
sometimes decided to include a few 
less densely populated civil divisions 
on the basis of special qualifications. 
In other cases, only a portion of a 
minor civil division was included if 
the division had a large area and the 
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© of TIME’s subscribers travel outside 
their own provinces or in foreign 
“4 jy £0 countries in a year’s time. 
r Cy S 4 © of all TIME subscribers have at- 
4 tended college, including 19% who 
f TIME t © went on to postgraduate work. 
0 AO of TIME’s subscribers are active 
membersof golf clubs, athletic clubs, 
country clubs, business and social 
e 9 clubs. 
G $10,000 or more (only 3.4% of all 
. > ee Canadian families earn as much)! 
automobiles are owned by every 100 
TIME families—and the overwhelm- 


power } ing majority were bought new. 


TIME readers are first (among read- 
ers of magazines published in Eng- 
lish) in annual purchases of life in- 


show surance policies. 


TIME readers entertain often and 
well; they’re first in purchases of 


TIME readers own more, buy liquor, beer and wine. 
more—all along the line. TIME 
readers are innovators—best 


customers, and first customers, And they’re out front in total smok- 
for business ing purchases as well as in ciga- 


pe & rette buying (but they rank last in 
Here are a few highlights roll-your-own). 


from recent readership and 
audience composition surveys. 
Your TIME representative TIME goes where sales are made in CANADA 


will be glad to supply complete % total population % retail trade J, Time circulation 
reports. SM estimate 1958 SM estimate 1958 Dec. 31, 1958 ABC 


Ontario 34.0 38.4 40.0 
Quebec 29.0 23.3 22.0 
Maritimes* & Nfld. 11.0 8.3 9.0 
British Columbia 9.0 10.8 12.0 
Alberta 7.0 8.2 8.0 


Saskatchewan 5.0 6.0 4.0 
Manitoba 5.0 5.0 5.0 


Total 100.0 100.0 100.0 


of TIME families have incomes of 


*Includes New Brunswick, Nova Scotia, Prince Edward Is. (Northwest Territories & Yukon less than 0.5%) 


TIME brings you the biggest concentration of best customers and influential people 
available in Canada today—and in all the best places. 
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Summary of Data for Metropolitan County Areas 


See ‘explonstion of ) Sotiniatonn, page 744 


rp ise - pit ps | RETAIL SALES — 1958 ALE 
ESTIMATE E : 
AD ESTIMATES—1966 BYP Estimates CONTROLS 


"Tot . Qual- 
Net Per y Buying | ity 
Dollars Cap- | H’se- Food . | Appl Drug | Power | In- 
(000) hold Index 


NOVA SCOTIA 
Halifax (Halifax Co.) 3) 1. | y . 242,622) 1. 6, 263} : , , 1.1124 
Sydney-Glace Bay (Cape 

Breton Co.) . d : s 135,473, . 6,171 


NEW BRUNSWICK 

Moncton (Westmoreland 
County 

St. John (St. John Co.) 


QUEBEC 
Chicoutimi- Jonquieres 
(Chicoutimi County) , J ’ ‘ 164,122) . ,098'6 411 d 25,110 
Montreal (Montreal, | | 
Jesus Island, Chambly | 
Counties ,815. ’ \ 4) 470.0) 2,581 ,391)11.2275| 1422/5, 49: 799, ‘ ’ 495,011 81,974) 220,083 
Quebec (Quebec & Levis 
Counties . ‘ v 74.9] 424,226) 1.8746|1,198/5,664) ° 75,441 11,152) 40,431 
Sherbrooke (Sherbrooke 
County) . ¢ ° 17.5 90,511} .4000)1,225)5,172) . ° 16,246 5,039 8,564 
Shawinigan Falls-Trois 
Rivieres (St. Maurice 


County .6| .6272) 98. : 128,782} .6691/1,186|5,434 3 . 24,530) i 4,548, 12,148 


ONTARIO 
Brantford (Brant County . 4 . 115,483) .6103/1,388/5, 133 , F ,293) 506) . ‘ 10,910 
Fort William-Port Arthur | 
Thunder Bay County .6| .7773| 6.3) ‘ 194,959) .8616|1,448/5,926 . ‘ ‘ ’ ° 17,269 
Guelph (Wellington 
County) ‘ J J ‘ 102,319; .4522)1,294/4 84 , ’ R , . J 10,838 
lHamilton (Wentworth 
County) 4) 9139 A . 570,578) 2.5214 6,581 : ; a . ’ 43 860 
Kingston (Frontenac Co.) 8} .4782 ’ 5 112,093). 5, . y . , ‘ , 8,837 
Kitchener (Waterloo 
County -2| .9262 9 : 224,638 . 5,34 . F : ‘ > 22,764 
London (Middlesex 
County -9| 1.1718 p . 312,218) 1. J |5,687 4 i ‘ , 30,726 
Oshawa (Ontario County ) . ° ; ° 170,301) . \5, A ° ° ’ ’ ’ 18,486 
Ottawa (Carleton County, 
Ontario & Hull County, 
Quebec . d | 7 " 685,648) 3. 6, y r A . ‘ ’ 43,436 
Peterborough (Peter- 
borough County ee ‘ ; 96,535) .4266/1,360'5, 162 , ! : J 9,008 
St. Catherines (Lincoin 
County) 3]. m ! 188,098) .8312/1,513/5, A d - x 8,728 y 15,436 
Sarnia (Lambton County d ° s ° 147,668) .6521)1,447/5,3: ° ° a ’ 8,272 . 12,921 
Sault St. Marie (Aigoma 
County) d A A 133,100} .5881|1,439\6 338) A ° A ¢ 9,236 P 9,391 
Sudbury (Sudbury 
County) d ° ° to : 270,402) 1.1949) 1 ,677|7,574 a -7843) 3, . 18,217 J 16,475 
Timmins (Cochrane 
County | 5) \ — -6579) 1,669 7,370) : 4461) 3, ‘ 8,507 J 9,048 
Toronto (York County , 593. : -9} 2,916,317) 12.8875/1 ,830|7,348) 2,025,491/13.4188) 5, ’ 334 ,364 y 268 , 242 
Windsor (Essex County) . 0) A 459 697 a 6,672 ,714| 1.1244) 2, d 16 ,060 > 25,788: 


MANITOBA 
Winnipeg (Division 6 & 
Division 9) . J . ’ 677 ,235) 2. " 465,793) 3. J 118,076) 16,964 


SASKATCHEWAN 
Regina (Division 6) . 7796 ° ° 210,759) . é 196,944) 1. R 56 ,658 6,134 
Saskatoon (Division 11) . 6185 ° . 193,455). - . 117,824) . . d 18,973 5,116 


ALBERTA 
Calgary (Division 6) 3) 1.7170 8) ° 440,620) 1. : . . 71,974, 15,694 
Edmonton (Division 11) -0} 1.9982 . " 503,301) 2. . . , é . é 84,380) 14,634 


BRITISH COLUMBIA 
Vancouver (Division 4) 664.8 4.9944) 3.5) 269.5) 1,283,234) 5. 957,210) 6.3415) 3,689 y 183,795} 31,379) 175,877 
Victoria (Division 5) 284.7| 1.6442 3.6) 86.0) 416,452) 1. J 267 ,857| 1.7746) 3,115 56 509 8,660} 45,685 


NEWFOUNDLAND 
St. John’s (Division 1) 443.7, 2.6624 V1) 88.3) 286,433) 1. 217,992) 1.4442) 2,469 ’ 5,029} 16,792) 2,461 


Total SM Metropolitan | 
County Areas 10,052.8'58.0563| 26.8 2545.8]14,809,200/65.2634/1,473/5,817| 9,819,436/65.0539| 3,857\2,292,449|1,654,270| 404,135|1,394,218| 262, 63.8487 110 
* Includes people speaking French and English and those speaking French only. See 1 Data for Hamilton Ont., SM Metropolitan County Area, not comparable with 


page 7 previous years due to transfer of village of Aldershot from Wentworth County to 
© SM, 1959. Halton County. 
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SOUTHAM NEWSPAPERS ARE A HABIT 


.. WITH 1% MILLION CANADIANS 


It's a fact .. . you can go right to the heart of Canada’s richest Among them, the 2,367,900 people who live in the eight Southam 
markets through the pages of the Southam Newspapers. That's cities spend over 2) billion dollars and proudly boast a net 
because in eight bustling cities across the nation, prosperous effective buying income of over 3% billion. 

consumers consult their local Southam Newspapers almost To reach this giant portion of Canadian buying power, sell 
as often as they put on their shoes. the Southam cities through their local Southam Newspapers. 


the OTTAWA Citizen the CALGARY Herald 

the HAMILTON Spectator the MEDICINE HAT News 
the NORTH BAY Nuocet the EDMONTON vournal 

the WINNIPEG Tribune the VANCOUVER Province* 


*published for Pacific Press Ltd. 


IN CANADA YOU GET ACTION WHEN YOU / DVERTISE IN 


THE SOUTHAM NEWSPAPERS 


TORONTO MONTREAL GREAT BRITAIN UNITED STATES 

The Southam Newspapers The Southam Newspapers F. A. Smyth Cresmer & Woodward Inc. (Can. Div.) 
388 Yonge St. 1070 Bleury St. 34-40 Ludgate Hill New York, Detroit, Chicago, 

K. L. Bower, Manager J. C. MeCague, Manager London E.C. 4, England San Francisco, Los Angeles, Atlonta 
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Canadian Metropolitan Areas 


DBS ‘Papeation Density Cofinitions, See page 744 


LATION 
y Esty MATES 


~_ NET EFFECTI VE 
ESTIMATES—19€° 


~ RETAIL SALES — 1958 
BUYING INCOME SM 


ESTIMATES 


. nL holds 
of 


Halifax 172.6, .9068 


NEW BRUNSWICK 
St. John 


QUEBEC | 
Montreal 
Quebec 326.0) 1.8827; 98.6) 69.6) 

ONTARIO | 
Hamilton 2.0398 
London . . -9367 
Ottawa 2.1339) 
Toronto 8.6293 
Windsor 1.1123 


MANITOBA 


Winnipeg 2.4319 


ALBERTA 
Calgary 
Edmonton 


BRITISH COLUMBIA 
Vancouver 741.9) 4.2846) 3.8) 223.7] 
Victoria 138.1) .7976) 3.6) 44.1 


NEWFOUNDLAND 
St. John's 


Total DBS Metropolitan 


| |Speak-| (thou- 
sands) |Canada) ing’ | sands) 


1,733.7] 10.0124) — 450.7) 2,455, 887/10. 8529/1, 417) 449) 


2,746,411 12. 1368/1 ,838 


1,137,204 §.0256|1,533)5,084 


Areas 6,803.1 39.2891 | 1768.0 


10 575, 174|46.7333)1 ,554|5,981 ape me 


Per | Per 
Cap- | H’se-| 
ita | hold 


1, 205|5, 416) 


95,373; .4215|1,056/4, 


392,208) 1.7332/1,203) 


606,287, 2.6793/1,717 
256,669) 1.1343)1,582 
612,784) 2.7080|1 658 


348,053) 1.5381|1,807 


| 


634,267) 2.8029|1,506|5,6 


| = | 


pron 


250,932 
316,659 


831,014 


202,034; .8928 1,463/4,581] 148,755 


| 


2088) 82 820/4, we ’ -6312 


mm 


| 


i ee 


4,teals,701,ras11,200,004 


10,242 


243,451 
36 ,635 


213,776 
39,229 


38, 069) 
18,599 
53,798 
329, 396 
12,591 


44,203 
25,361 
45,528 
253 , 329 
18,066 


112,487 55,683 


55,101 
67,169 


166 ,009 
31,109 


26 ,088 


| 


205,829] 45.7458 116 


Includes people speaking French and English and those speaking French only. See 


page 73 


principal concentration of population 
vas in a small section in or near the 
with the more remote 
being settled. In 
such cases, the unit considered was 
not the but com- 
ponent enumeration districts. 

A metropolitan district was thus 
not a political unit, but rather an area 
including all of the thickly settled 
territory in or around a city or group 
and it tended to be 
or less integrated area with common 
but not 
interests. 


central city 
sections sparsely 


minor civil division, 


of cities a more 


economic, social, and often, 
always, administrative 

However, it was this lack of ad- 
ministrative interests that proved to 
be the Achilles heel of the definition. 
In the 1940 metro- 
politan established, 
there has little, if any, 
major marketing use made of these 
district definitions. The 
definitions 


years since the 
districts were 
been very 
reason is that 
were so 
detailed that it 
impossible to secure sales 
data for these areas without invest- 
ing a huge research effort. Conse- 
quently, these essentially unworkable 
metropolitan district definitions were 
scrapped and replaced by a 
county area concept, 
United States, has 


the boundary 
complicated and 
proved 


soon 
metropolitan 
which, in’ the 
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proved to be quite successful. 

The general concept adopted is 
one of an integrated economic unit 
with a large volume of daily travel 
and communication between the cen- 
tral city and outlying sections. 

The application of these principles 
has finally yielded 168 metropolitan 
areas in the U. S. defined along 
county lines, which have been en- 
thusiastically and universally ac- 
cepted by marketing experts, dis- 
tributors, advertising agencies, manu- 
facturers, etc. . . . for the comparison 
of sales performance in the U. S. key 
markets, 

Now, in passing over from the 
metropolitan district concept to the 
metropolitan county concept, it was 
frequently found necessary to in- 
clude large land areas, often sparsley 
settled, which would not really be 
regarded as urban in character, Yet, 
it was felt that the distortions intro- 
duced in the final data were not 
great enough to outweigh the ad- 
vantages growing out of the use of 
the simple county definition. 

Over the past several years, the 
SALES MANAGEMENT research staff 
has been consulting with various 
Canadian marketing experts on the 
advisability of establishing metropol- 


© SM, 1959. 


itan area definitions for Canada that 
would follow county lines. Enough 
interest (along with some skepticism ) 
was expressed for us to decide to go 
ahead. Accordingly, we present our 
definitions, along county lines, of 23 
major Canadian metropolitanareas. 

In only four areas (Montreal, Que- 
bec, Ottawa and Winnipeg) was it 
necessary to include counties other 
than the parent county. By and large, 
with the exception of St. John, N. B., 
the population totals included in the 
metropolitan county areas are greater 
than the population totals of the DBS 
metropolitan areas. 

The largest divergence occurs with 
respect to Victoria, for which the 
county definition (Division 5 in B.C.) 
covers about twice as many people as 
are in the DBS definition. 

It must be noted that these county 
definitions are offered with great cau- 
tion, for there are some problems in- 
volved in their use. County lines in 
Canada are in some cases drawn in 
a rather misleading way from the 
standpoint of their use as_self-con- 
tained market areas. For example, 
counties in Quebec on the north 
shore of the St. Lawrence River are 
long narrow strips, running north of 
the river. Thus, the county of St. 
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in Montreal 


... CANADA'S LARGEST CITY 


The Star serves and sells the English market with 


more circulation, advertising and household coverage 


than any paper in its field. Write for The Star’s latest 


market data book. 


- +++ @he Montreal Star 


Represented nationally by 


O’Mara & Ormsbee Inc. 


Maurice includes the two separate 
areas of Shawinigan Falls and Trois 
tivieres. Much of the trade in the 
latter city is associated with part of 
Champlain County and Nicolet Coun- 
ty across the St. Lawrence. Subse- 
quent examination by Canadian mar- 
keting experts might result in the 
inclusion of Nicolet County along 
with St. Maurice County as the met- 
tropolitan area for the multiple city 
market of Falls-Trois 
Rivieres 

Another difficulty is found in the 
definition of the Winnipeg market as 
including all of Division 6 (Mani- 
toba), which means the inclusion of 
nearly 30,000 persons in the rich 
farming area of the Portage Plains 
and the Red River Valley. Similar 
difficulties affect other metropolitan 
areas where the use of county lines 
strictly 
urban concept. Whether or not these 


Shawinigan 


requires departure from a 


departures are considered too large 
can be ultimately answered only by 
Canadian marketing experts. We 
offer these definitions principally to 
stimulate thinking on the part of 
Canadians on a vital marketing prob- 
lem. We can say this, however, that 
these Canadian county definitions will 
probably be used by Americans fa- 
miliar with the usefulness of the con- 
cept who wish to assemble Canadian 
data comparable to that available for 
the U. S. 


Typical Applications of 
the Canadian Survey 


The specific uses to which the Ca- 
nadian Survey is put run parallel to 
those reported in a recent survey of 
nearly 800 companies who were ask- 
ed to tell us how they use the SaLEes 
MANAGEMENT Survey of Buying 
Power, including all sections. 


In the order of importance, these 

various uses are: 

1. Choosing city markets for 
more intensive cultivation. 

. Fixing quotas of salesmen. 

3. Allocation of advertising funds 
between markets. 

. Changing the size of the adver- 
tising budget according to the 
task to be accomplished. 

5. Deciding whether or not mar- 
ket potentials justify introduc- 
ing a new item. 

. Dealer promotion—to 
them their potentials. 

. Deciding on the number of 
salesmen to be employed. 

8. Choice of specific advertising 
media (new). 

. Deciding on location of new 
sales branches, retail outlets, 
or factories. 

. Changing amounts to be allo- 
cated to media previously 
used. 


show 
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zs 3 
is the word for the new Star Weekly story 


The newest survey in the Star Weekly’s continuing studies 
confirms again that this is Canada’s best mass-market buy. 
INTENSITY of readership is demonstrated again by 
the phenomenally high reader traffic through every page 
of all four sections (PICTURE, MAGAZINE, NOVEL, COMICS.) 
ECONOMY in low cost per thousand circulation is 
made possible by the readers... 99.5% of whom pay 15¢ 
cash every week and cover their full share of publica- 
tion costs. 


CIRCULATION continues to show a healthy trend in 


volume and coverage . . . reaching one out of three 
English-speaking families, rural and urban, from coast 
to coast. 

Call your nearest Star Weekly - representative for a 
factual demonstration of why the Star Weekly is out- 
standingly Canada’s ‘first buy’. 


THE STAR WEEKLY 


80 KING STREET WEST, TORONTO, CANADA 
Montreal advertising office: 1255 University St. 


U.S. representative: Ward Griffith Company, Inc., New York, Chicago, Detroit, Atlanta, Boston, San Francisco, Philadelphia, Portland Ore., Charlotte N.C. 
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BUYING RETAIL DIGEST 


PROVINCE INCOME CIRCULATION 


Prince Edward Island 4% 4% 
Nova Scotia 3.1 y 5 
New Brunswick 2.1 


Quebec 25.8 
Ontario 40.2 
Manitoba 5.0 


Saskatchewan 5.1 
Alberta 7.1 
British Columbia 9.8 


Newfoundland 1.3 
Yukon 1 


nly j 


' 


parallels Canadian 
retail sales and 
buying power 


2 # of 
‘i rt } 
4 ‘ 
Reader’s Digest Association (Canada) Ltd. 
44 King St. W., Toronto + 1015 Beaver Hall Hill, Montreal 
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sacnaml of All Canadian Data by Provinces 


TIO 


N 
sn nr 


NET EFFECTIVE 
BUYING INCOME 
ESTIMATES—1958 


RETAIL SALES — 1958 
ESTIMATES 


PROVINCES 


Prince Edward Island 
Nova Scotia 7 
New Brunswick....... 


Quebec. ... 
Saskatchewan 
Manitoba.......... ; 


Alberta. . ‘ 
British Columbia 
Ontario... .. 


Newfoundland 
Yukon-Northwest 
Territories. . 


Total / All Provinces 


Per Capita Sales 
PerHousehold Sales 


1 


LA 
© 


of 


sands) | Canada 


= 5 


100. 3) 5792 
712.6) 4.1154 
582.4 


4,962.9/28.6618)1,105.2 


887.8) 5.1271) 
873.1| “98 
sana| 7.0533 


1,586.3) 9.1611) 


5,910.8/34, 1358 1,504.6) 


| 
= 2.5624 
7,315.5 i 
a. 


| 3.3635| 127.3) 


jouse-|_ % 


How 
holds 
(thou- 


rc hh 
Frencn 


Net Per 


Dollars 


Per 


% 
of 


“ing® 


9.8) 
7.1 
38.6 


sands) 


23.0 
164.0 


87.9 
5.3 
8.4 


227.0 
229.2 


318.8 
464.9) 


4.9 
3.4 
9.3 


88.3} 1.1 


| 
a7 


Cap- | H’se- 
(000) | Canada| ita | hold 


% 


of 
Canada 


Per 
H'se- 


Food 
hold | ($000) 


General 


82,395 
701 , 103 
477,774 


-3641 
3.0983 
2.1113 


| 
821/3, 582 
984/4 , 275 
820/3,753} 404,650 


5.834, 689/25. 7844 
1,157,549) 5.1154) 
a 


1,176/5,279] 3,510,161 
1,304/5,099] 895,219 
1,305)4,9 753 ,452 


1,605 ,693 
2,211,582 
9,101,995 


7.0958|1,315)5,037 


9.7733|1,394/4, 757] 1,630,811 


646/3 244 


| 
ae 


286 ,433 217 ,992 


-1347| 8898/4418 


22,628,801] 


1000000 1. 3075, 313 


4,259. a 31.4 
aes 


PRINCE EDWARD ISLAND | 


City and Population 


(in thousands) 


C harlottetown _ 


Charlottetown. ... 


Total Above Cities. .. 


Province Total 


Per Capita Sales. . . 
Per r Heussheld Sales 


17.5... 


18.1| “1045 


NOVA SCOTIA. 


a ity y and Population 


(in thousands) 


Amherst....... 

Dartmouth. ... 

Glace Bay... . 

Annapolis. 

Antigonish. . 

Cape Breton 
Glace Bay 
Sydney. . 


Colchester... . 
Truro. ... 
Cumberland ..... 
Amherst. . . 
Digby 


Guysborough 


— ) 


G 


*includes people speaking French and English and those speaking 
8. 
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County 


City and Population i = 
(in thousands) 
ns Summerside. . 
ra 0535) 
1188 


12,112 " 669/2, 753] 12.3 


702) 3,163 


1,142)6, 125 


| 
- 1233 1,12116,078 


| 
1,240,426, 
/10.8041| 
40.2230|1,540/6,049] 5,796,187|/38.3997| 3,852/1,357,491 


18,133) “a 2, ta 


|__—- — —__|— —— 


5739 
3.5816 
2.6807 


3,766 
3,297 
3,179 


16,352 
136 ,982 
92,710 


968,374 
130,319 
133,373 


23.2551) 3,176 
5.9310) 3,944 
4.9918) 3,287 
8.2178 


214,065 
328 ,987 


3,891 
3, 508. 


155,622 
‘ 20,023 
21,993 


116,854) 18,474 


44,442| 228,525) 28,762 
49,226) 299,820) 42,756 


242,132 
315,403 


cr 
1.4442 2,468) 56,129 
} 
| 
1,149! 


1000000 3,544/3,435, 931) 


County E 


a _Prince_ 
“0821 2, 815, 
- 2336) 4, 149| 
1335 


5739 3,766) 


Cumberland 


. Halifax 
‘ape Breton 


42.1 


7.4 


City and Population 
(in thousands) 
Halifax 
Kentville .. 
New Glasgow. 


16 362 ~ 734/2, 975] 

9,944 731|3,825) 
138,473 1,073/5,171 
22,413 922/4,395 
40,276 1220/5, 837 


1 .604/4, 202 
2)1, 169/4, 537 


35,721 
15,425 
32,987 

9,806 
18,691 


10,946 


= County 


. .Halifax 

. .Kings 

.Pictou_ 
7017] 2,792| 
.0770) 4,470 
6827, 3, a 


Y 
3,123) 


- 1482) 
.2875| 


1985) 3.526 
-1421 
-2161, 3,230 
-1112| 
1081) 3,204 


City anc 


Sydney.... 
T 


776,370, 227,100) ge 


| 
0,404) 5,029 2,461 


10, 115, 


2,516, 934) 965,444 2,383, 20) 367, 017 


16,792) 


21| 441 268 


21 
86 


33 
133) 


136 
__ 553 


591 


Tne “SM” outed mark original <a. 
__Sive estimates by SALES MANAGEMENT. : 


6 
79 


5,528) 1,938) 
14,425 5.678! 
6, 882| 4,445 
8,155 5,871 
4,524] 4,762| 


11,406) 


.0723| 
.1737| 
.0661) 155 
2241) 88 
-1240) 123 
954}  9,207| 1901] 132 
1,236) 13,487) 
134 
586 


12) 
54) 


pulation County 
(in thousands) 
33.0 Cape Breton 
Colchester 


Yarmouth 


ruro. 
armouth ; 


3,104) 


-0321| 1,516 


French only. See 


Before using these ama, read foreword, page 737. 
© SM, 1959. 
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ONE LOW Ad Investment Sells for You in Nova Scotia! 


No other print medium or combination of print media can equal the number of homes de- 
livered in Nova Scotia daily by these Halifax Newspapers. 


The Biggest 


Single 
Selling 
Force in 
Nova 
Scotia! 


No other medium can offer: 


« Complete 


blanket’ 


232 Million Dollar Market). ; ; 
6.5 percent coverage of homes in the retail trading zone. 
* Local retail support to national advertisers! 


THE HALIFAX CHRONICLE-HERALD 
and THE HALIFAX MAIL-STAR 


Representatives: wane. GRIFFITH & CO. INC., U.S.A. 
E. A. WIL 


ahs 


A.C. 


MS, Toronto-Montreal 
GRIFFIN, National Advertising Manager. 


coverage of Halifax-Dartmouth metropolitan area 


(over 


A.B.C. 106,597 Daily 


NOVA SCOTIA 


COUNTIES 
CITIES 


Continued 


Halifax 


POPULATION 


SM ee 


Total / 
thou- of 
sands 


House-| 
holds |French 
(thou- Speak- 
Canada| sands) | ing* 
-3) 1.1972 


46. 4.9 


NET EFFECTIVE 
S77) BUYING INCOME 


RETAIL SALES — 1958 
ESTIMATES 


SALES 
ADV. 
CONTROLS 


| 


o 
| € 


ESTIMATES—1958 
Net 


Dollars | of 
(000) Canada) 


Per | Per 
i H’'se- 
ita | hold 


242,622, 1.0722 1,170 5,263 


Total 

Retail! % 
Sales of 
($000) | Canada) 


Per 
H’se- 
hold 


| 
169,516) 1.1230) 3,677) 


($000) 
41 373) 


F 


| Furn, 
General | House- 
($000) 


Appl. 
ih. $006) 


7,607! 


artmoutt 1386 


5625 
. 1507 


30 , 439 1345 1,268 5, 436) 
126,328) .5683)1,297/5, 822 


-1056, 915 3,854 


22,560} .1495 
129,077} .8551 
18,423) .1221) 2,971) 


926 
6,582 


7,010 
25, 842) 
3,796 


Halifax 


Hants 


0514 616,2,909) 11,139 .0738) 2,785) 
.1842| 892/3,751] 25,669) .1701) 2,760) 
0228} 954)3, 679 9,238] .0612 
.1492| wigs 25, 010| 1087 2,689| 
| | 
| 
| | | 
1822) 924)3,7 37,139] .2460| 3,376 
0488) 1,094/4, 250} 725] .1373| | 
.0546| 943/3,745) pom 3,026 2,800) 
0347] 683/3, 140 -0364| 2, sa ee 
= | 
| 706\2,881 0554) 2,262) 2,003) 
644 2,800) .0290| 2,192} 1,077 
744|3,005 .1067| 2,929} 3,756, 3,512 
981/3 655 0842| | 2,461] 2, 209) 973 
1884/1, 189/5, 222 11. vis) 67,135] 46, 935) 16, 487| 


701,103 3.0983) 984/4,275) [ 3.5816| 3,297| 22,423} 


Inverness . 1092 
. 2268 
0312 


2010 


1,847 
5,603) 
1,917} 
5,336) 


Kings 


Kentville 


_ 


HBR B2BSSe Bare 


Lunenburg 


ame 
Pictou 3,730! 
1,684] 
1,78) 
2,371) 


11,110 
New Glasgow 4,025 


Queens 
Richmond 


Shelburne 
Victoria 
Yarmouth 


-0872 
-0602 
-1282 

0474 


3,159) 
1,958| 


.0247 
-0730 
.0355 


Yarmoutl 


282) 111 


Total Above Cities 226.2) 1 1. 4485 111 


3063 268,929| 1 48,973} 6,283 


89,076 


136,982, 109, 1127) 


Province Total 6 4.1154 11,611 


16 


Per Capita Sales Regt : | | | 31 125 
Per Household Sales | 137 543 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 
-: ity and Population County 
(in thousands) 
_ St. John. kedieaeeds 5 


~ 4,481 
3,099) 
5,300) 
6, 163) 
1,643) 
3,071| 


NEW BRUNSWICK 


City and Population 
in thousands) 
19.3 


City and Population 
(in thousands) 

. 39.6 , . Westmoreland _ 
.0241| 1,298| 
1307 3, -, 
- 1328) 2, 992 
1885) 2,432 
0616) 1,754 
0924) 2,113) 
-1189) 2, 640 
"1993, 2,960 
-0702) 3,312) 


County 


Fredericton Moncton 


8,978) 
16,624) 
16,833) 
42,720) 
14,992 
19,064) 
31,930) 
29,851) 

9.412) 


Albert 

Carleton 
Charlotte 
Gloucester 

Kont 

Kings 
Madawaska 
Northumberland 
Queens 


11.4 
24.3 


-0658 
-1403 
1427 
-4002 
- 1652 
1467 
2218 
2928 
-0791 


Restigouche 
St. John 

8t. John 
Sunbury 
Victoria 
Westmoreland 

Moncton 
York 


Fredericton 


2466 
-4920) 
. 3078) 
0630 
1167) 
5007 
“2987| 
. 2899 


1115) 


40,414 
90, 408| 
59,379) 

7,201 
12,385| 
91, 358! 
49,835] 
45,604 
22,619} 
131, 833} 


477, 774) 2.1113 620|3,7 


1966) 3,710 
-5313) 3,819 
-4851 
-0200 
- 1002 


10.6) 
2.5 
4.4 


ot 
SaBSsaessezes ASSES 


661/2, 1,207 
3,437] 


3, 704| 


.0318| 


4,055 


_ 
i 
ae 


8825)1, 175)5, 1 


Total Above Cities -6480 165,730) 1.0979) 


Province Total 


127.3) 38.6 


582.4) 3.3636) 


Per Capita Sales 
Per Household Sales 


119 
544 


144 


*Includes people speaking French and English and those speaking French only. See 
page 73 
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NEWFOUNDLAND, PRINCE EDWARD ISLAND, 
NOVA SCOTIA and NEW BRUNSWICK 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 


NEW BRUNSWICK 


Individual Provinces enlarged or 
reduced seporctely to establish 
the some orea-income ratio for all. 


Counties ond cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 
-0032 sq. in. equals $1 million. 


Cities shown ore those hoving 
net Effective Buying Income of 
$15 million and over. 


N EWFOUND LA ND : sive estimates by SALES. MANAGEMENT. 


Cc ity and Population County 
(in thousands) 


5 eee ... 59.0......Newfoundland 


POP er re NET EFFECTIVE RETAIL SALES — 1958 aes 
Vv. 
JM JM ESTIMATES—1968 ESTIMATES CONTROLS 


House-| % | Total | | | Furn.- | Qual- 

COUNTIES Total oA | holds |French | & Per | | Per A = General | House- | Auto- Buying | ity 
CITIES (thou- | of | (thou- |Speak- of | Cap- | H’se- of |H’se-| Food | Mdse. | Appl. | motive | Drug | Power | In- 
sands) | Canada sands) | ing* Canada} ita | hold | Canada) hold | : ($000) ($000) | ($000) ($000) | ($000) | Index dex 


Newfoundland 7| 2.8624) 88.3] 1.1 286,433) 1.2688) 646 3,244 217,992) 1.442 2, 469 86,129) 93,464) 5,029) 16,792) 2,461 1.5786) 62 


St. John’s....... 50.0 -3407 12.2) 9 53, 241| 2353) 902 008 92,668) 6139) 19, 692} 25 ,739 2,162 10,934] 1,614 .3700; 109 
| | 


= = — } ‘ae = a Se Se SS es ee rs . _ 
Total Above Cities. . . 59.0) 3407) 12.2) 2353) 902 4,364 92, 668) 6139) | 19, 602] 25,739) 2,162) 10,934 ,6 .3700| 109 


Province Total......... 443.7 2.5624) 88.3) . 286,433, 1. 2658) 646 3,244] 217, 92 1.484 a2) 2,469 56, 128) 93,464) 5,029, 16, on / 1.5786) 62 
niall esoentitincaicah : -|— : -|— ‘ Bae! =| 

Per Capita Sales | | | ve eseveseliccsesl 211) 11 38 : peoeetel 
Per Household Sales. . . | 07 4 a ...| _6361_—‘1,068) = 7] 100 ED Gers 
*Includes people —<— me Prenth and English and those speaking French only. See ' Before using these figures, read foreword, page 737. 
page 738. © 1959. 
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The “SM” symbols mark original exclu- 
___ sive estimates by SALES MANAGEMENT. 
City and Population County 


(in thousands) 


QUEBEC 


City and Population 


City and Population County 


(in thousands) 


County 
(in thousands) 


(hicoutim! 
Drummondville 
Granby 

Hull 

Joliette 
Jonquiéres 

I ac hine 

Lévi 

Montreal 


COUNTIES 
CITIES 


Abitibi 
Val-d'Or 

Argenteuil 

Arthabaska 


Victoriaville 


25 Chicoutimi 
Drummond 

. Shefford 

Hull 

Joliette 

Chicoutimi 

Mont'l & Jesus Isls 
Lévis 


Mont’! & Jesus Isls 
POPULATION 


SM ESTIMATES 


1/1/58 


| House-| % 
% | holds |French 
of | 
sands) | Canada| sands) | ing* 


-6289) 
.0601| 
.1773 
.2582 
0999) 


75.5 
99.8 


99.8 


Outremont 

Québec 

Rimouski.... . 

Rouyn. . 

St. Hyacinthe 

St. Jean 

St. Jéréme 

St. Laurent 

Shawinigan Falls 
NET EFFECTIVE 


Sy7p BUYING INCOME 
ESTIMATES—1958 
Net | % | Per | Per 


Dollars of | Cap- | H’se- 
(000) Canada) ita | hold 


.6805| 1414/7, 624 
.0543/1, 1182/5, 856) 
-1419|1,046 4,341 
.2429|1,230/6, 


154 000! 
12,297) 
32,121] 
54,967) 
18,148 


- 0802) 1 ,049/4,776 


0. Montreal&Jesuslsls. 
Québec 

Rimouski 

. Témiskaming 

St. Hyacinthe 

St. Jean 

; Terrebonne 
Mont'l & Jesus Isls. 


St. Maurice m” 
“RETAIL SALES — 1958 
ESTIMATES 


i 2 fey weer 
Retail % | Per 

Sales of | H’'se- 

($000) | Canada) hol 
.4783| 3,574 
.1502| | 
.1493) 3,046) 
.1574| 2,611) 


al 


72,198 
22, 669 
22,540 
23,757 
16,646] . 


*Includes people speaking French and English and those speaking French only. See 


page 


. Sherbrooke 

esse ee Richelieu 
weceseess»Mégantic 
.eee + St. Maurice 


Sherbrooke......... 62. 
OPP ORrES 
Thetford Mines..... 21. 
Trois Riviéres....... 55.8. 
Valleyfield... . . 26.3 
Val-D’Or 10. 
Verdun . 82. 
Victoriaville. . 17. 
Westmount 


ADV. 
CONTROLS 
Qual- 
Buying | ity 
Power | In- 
Index dex 


Furn.- | 

House- Auto- 
Appl. } motive 

($000) | ($000) | 
2,400) 
717| 
606 
1,293) 
895) 


General 
Mase. 
($000) 


Food 
($000) 


10,476, 
1, 158) 
2,751 
2,193) 


677 


20,150) 
5,638) 
5,982 
6,959 
4,232] 


Before using these figures, read foreword, page 737. 
© SM, 1959. 


15,581| 
6,485) 
4,696) 
5,585) 
5,093] 


And then came the rebound! 


On September 8th, LA PATRIE raised its per copy price from 


10c to 15¢. As is usual in such cases, circulation took a dive. 


And then came the rebound! 


At the end of 1958, circulation had reached a high of 201,933 


192,420 


186,543 


19,198 more than the preceding quarter. 


182,735 


201,933 


et 


ith over 4 of circulation being 
newsstand sale’, LA PATRIE is bought to be . 
read. Now, more than ever, LA PATRIE is the 
French-speaking family's favourite weekend newspaper. 


SALES MANAGEMENT 
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RETAIL SALES MAP : y/ QUEBEC 


PRINCIPAL CITIES: County and geographic location 


of cities with 1956 retail sales of $25 million or more. 
N\ 


MONTREAL & 
JESUS ISLANDS 


Counties ond cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
-0026 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 
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CKRN-TV = » OMY sm Abitibi 


“ROUYN-NORANDA” COVERING: 


CANADA'S 157 HIGHEST 


EFFECTIVE BUYING INCOME MARKET PER HOUSEHOLD* 
Among counties with 100,000 or more population 
other RADIO NORD, Inc. stations 


Radio: (CKRN — CKVD — CHAD — CKLS) 
Reps: Canada: Trans-Ocean-Hunt, Scharf Ltd—U.S.A.: Weed & Company 


*$7,624. according to Sales Management's 1959 Survey of Buying Power 


MAY 10, 1959 


YOUR PRODUCT CAN BE KING IN THE SAGUENAY-LAKE ST. JOHN AREA! 
QUEBEC'S 3rd MARKET IS ENTIRELY COVERED BY BOTH CKRS RADIO AND CKRS TELEVISION. 


cKRS 
RADIOWTELEVISION 


SIR WILFRID LAURIER ST. JONQUIERE, P.0.,REPS:JOS.A. HARDY 


ONLY CKRS COVERS THEM ALL: 
LAKE ST.JOHN, JONQUIERE 


KENOGAMI, ARVIDA 
CHICOUTIMI 


QUEBEC 


COUNTIES 
CITIES 
continued 


Bagot 
Beauce 
Beauharnois 
Vallevfield 
Bellechasse 
Berthier 
Bonaventure 


Brome 
Chambly 
Champlain 


Charlevoix 
Chateauguay 
Chicoutimi 


Compton 
Deux-Montagnes 
Dorchester 


Drummond 
Drummondville 


Frontenac 


Includes people speaking French and English and those speaking 


page 738 


RETAIL SALES — 1958 
ESTIMATES 


POPULATION 
SM ESTIMATES 
1/1/59 


NET EFFECTIVE 
JSAM BUYING INCOME 
ESTIMATES—1958 


SALES 
ADV. 
CONTROLS 


Per 
H'se- 
hold 


General 
Food Mdse. 
$000) ($000) 


1.371 
6 465 
2,657 


1, 888 


Per | Per 
Cap- | H’se- 
ita | hold 


of motive 


Drug 
Canada ($000 


sands) | Canada sands) Canada 


177 
374 
443 
264 


-0407 
-2014 


6,145 1,280 
30,403 2,492 5,743 
31,223 3,091 10,709 


21,660) .143% 7,797 


743)3,423 1,323 
639 3,411 
997 4,353 


883/3 , 636 


22. -0726 
- 1839 
. 1943 


1027 


7,071. t, 
11,320 3, 
17,061 4, 


-0520 2,117 
1199 


1140 


429 2,402, 
962 4,597 
556 3 , 267 


-0691 1 
-8764 1 
-5037 1 


5,126 
53,918 
46 292 


, 101 )4 , 465) 
481 6,418) 
011 5,088 


7,990 
8,401 
73,274 
32,677 


18,021 


-1100  821/4,879) 
- 1457 1,329 5,587 
.7253 1,098 6,411 
1413/1,249|7, 107 
1602 1 ,328)\7 , 399 


138711 
-1649)1 
-0835 


,212'5 604 
, 2525, 407) 
§20 2,777] 


8,285 
10,226 


2,447 
1,626 


7,380 
5, 547 


4 ' - 2708 1 ,035)4 , 903) 


5,354, 1607 1,224)5, 426) 1,449 432) 


29.7 -1715 7 96.7 


32 99.3) 714 §=.0915 6333341 3,303 642 94 


See 


2.182 


French only. 


Before using these figures, read foreword, pave 737. 
© SM, 195' 


Qual- 
Buying | ity 
Power | In- 
Index dex 


0740) 58 
.2276| 61 
.2102| 83 
.1248} 82 
0717, 45 
71 
54 


75 
91 


9. 


7 


IF WOMEN ARE YOUR BEST CUSTOMERS... 


you'll sell them best in French Canada through the pages of 


LARGEST A.B.C. CIRCULATION 
of any publication edited for women 
in the rich French Canada market 


100% NEWS STAND SALE 
LOW MILLINE RATES 
R.O.P. PROCESS COLOR 


5460 Royalmount Ave., Montreal 9, Que. 
In the U.S. contact HENRY DE CLERQUE, INC. 


NEW YORK: 
CHICAGO: 


12 East 41st St., New York 17 - LExington 2-3739 
Tribune Tower, Chicago 11, Ill. - SUperior 7-2290 


™* 


Y 


SALES MANAGEMENT 


¥ Where do you find LPJ readers in LA PROVINCE DE QUEBEC? 


e@ Nearly half of all LPJ readers own their 


own homes 
A ° 


Highest circulation in 15-to-25 age group 
QUALITY 


E ve ryw h e re | where buying patterns formed 
Market— 


in the cities especially 


57.2% read French only—can’t be reached 
from “outside” 


LE PETIT ; JOURNAL 


5460 Royalmount Ave. - Montreal 9, Que. 
In the U.S. contact HENRY DE CLERQUE, INC. 


NEW YORK: 12 East 41st St., New York 17 - LExington 2-3739 
CHICAGO: Tribune Tower, Chicago 11, Ill. - SUperior 7-2290 


(highest circulation of any 
weekend paper, French or 
English, in cities over 25,000) 


J 


QUEBEC 


me earignres 
JM 1/1/58 


NET EFFECTIVE | 


BY 


BUYING INCOME 
ESTIMATES—1958 


RETAIL SALES—1958 


JM ESTIMATES 


SALES 
ADV. 
CONTROLS 


COUNTIES 
CITIES 
(continued ) 


| House-| %, | 
Total % holds |French Net % 
(thou- of (thou- |Speak-j| Dollars of 
sands) |Canada| sands) | ing* (000) | Canada 


| Furn- | 
General | House- | 
Mdse. | Appl. 
($000 


Qual- 
Buying | ity 
Power | In- 
Index | dex 


Per | 
H’'se- | 
| Canada| hold | 

.1759) 2,058 


| | 


Per | Per ; 
Cap- | H’se- of 
ita | hold 


Auto- 
motive 


) 
| 


Drug 
{ $000 ) ) 


($000) 


Gaspe. 


Food 
| 


77.6| 4482) 90.7} 50,588, .2236| 652/3,922 5,952} 9,862 583, 3,417 


| 
-4452) 2,565 
. 2684 


23,415| 
15, 650) 
1,460 
1,475 

| 


| 
119,339 
56 ,055) 


oon 


. 2992 


Hull 

Hull 
Huntingdon. . 
Iberville. . . 


86.2 
93.6 


5274) 9994, 555 
.2477|1,082| 4,671 
0872 60.4) 18,439] .0815|1,221/4,852 0588) 2,334) 
1005) 3.7| 98.3) 23,005, sas \aee: name 0521 vist 
| 8.9) 98.5] 38,242) 1690) 891)4,297 ' 1886, 3,199) 6,820 
.0999| 99.5] 18,357) .0811|1,061/4,961 1479 | 4,919 
1698 99.9] 18,968) .0838) 645)3,648 .0577| 1,674) 1,428 

99.5 0929] 685)3, 505 -1093} ae 2,799) 


6,904 
1,044) 
1,986) 

813 


11, 668 
7,562 
1,695 
1,574 


Joliette 
Joliette..... 


2478 5,197 
301 
880 


3,995 
| 


- 1049 
.0932| 
.1147| 


“i 
1184) 
1603 


.173| «6. ag 
| 
6226) 17.0) 99.8] 122,725) .8423/1,138)7,219 3612) 3,207) 
1675) 81.5) 27,242) .1204| 939\4,324 .0722| 1,730 
1871) 96.4]  41,027| .1813/1,266/5,778 tard 2,283 
| } | | | 
.2870) 58,494) 2585 1,177|5,908 1915) 2,919) 
0797 17,025] .0752|1,234/6, 306) 1044) 
1496) 16,396, 0725, 633/3,416 | 0530) 1,667 
1883) 19, 752| a — 0857) 1,598) 
0953, 989|5,015 
.2382| | 737|4,473 
. 3880|1,522/7,701 
.1161)1,227|5,471 
| 


Lac-St.-Jean. .. 
a Prairie 
L’Assomption..... 


15,263) 
1,789 
4,571 


7,774 
2,643 
3,124 


99.8 
99.8) 
99.9) 
99.5) 


9,283) 
4,059) 
1,609) 
1,113) 


5,711) 
4,566 
1,531) 
1,901 


seh | 
0849 

0821) 
Lotbiniere -1010 
2,143 
8,018) 


| 
1258 
-4170 
-3332 
° 1236| 


Maskinonge 

Matane 

Megantic 
Thetford Mines 


99.5 
99.7 
97.9 
98.5 


21,566 
53,227) 
87,797 
26,263) 


.0549' 1,929 
.1671| 2,119 
.1714) 2,269 7,287 3,665 3121 
1124 4,780 3,012 1165) 
| 
20,232) .1340| 3,065! 5,767 3,476 -1357 


0893 
-2511) 


823 
4,025 


16 , 967 


Missisquoi 1640! 82.7|  28,352| .1253| 998/4,296 


Pg people speaking French and English and those speaking French only. See page 737. 
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Before using these figures, read foreword, 
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ONE DAILY covers AND SELLS THE 
THIRD LARGEST METRO MARKET 


FOR FOOD STORE SALES IN THE PROVINCE OF QUEBEC 


LE PROGRES 


CHICOUTIMI, P. 9. 


REPRESENTED IN 
MONTREAL & TORONTO 
BY E. A. WILLIAMS 


Canada’s 50 Leading Cities in Retail Sales, page 7 


MAY 10, 1959 


in retail sales 
in North America 


U.S. REPRESENTATIVE 
Gilman, Nicoll & Ruthman 
19 West 44th Street 
New York 36, N.Y. 


MONTREAL TORONTO 


Allan B. Wilgar George S. Willcocks 


Advertising Director Ontario Manager 


P.O. Box 6036 372 Bay Street 


POPULATION NET EFFECTIVE 


SM ESTIMATES SM BUYING INCOME 
1/1/59 ESTIMATES—1958 
House-| 7% | me 


holds French 
of thou- |Speak- 
Canada| sands) | ing* 


QUEBEC 


COUNTIES 
CITIES 
continued 


Tota! 
thou- 
sands 


Dollars of | 

Canada} ita | hold 
Montcalm 
Montmagny 


19.7 
28.2 


1138 
. 1629 


4.1 96.6 
5.4, 100.0) 


15,566 .0688) 790/3,797 
25,725, .1137| 912.4,764 


Montmorency 
Montreal & Jesus Islands 


25.6 .1478 
1,681.2 9.7092 


4.7 
439.1 


99.5 
75.9 


34,612 .1525 1,348)7 343) 


*includes people speaking French and English and those speaking French only. See 
page 738 


Total 


2,383,061 10.5311 1,417 5.427] 1 


MONTREAL 


* Second largest English 
Market in Canada 


* A market sold on and sold 
by its morning newspaper 


he Oazctte 


Canapa’s Best NEWSPAPER 
EsTABLISHED 1778 


Circulation up 145% in 10 years 
Now over 110,180 
ABC ending Sept. 30, 1958 


ADV. 
CONTROLS 
|Qual- 
Buying | ity 
Power | In- 
Index | dex 


ESTIMATES 


Furn.- 

| General | House- | Auto- 

} Food | Mdse. Appl. | motive 
Canada| hold | ($000) | ($000) | ($000) | ($000) 


Retail 
Sales 


Drug 
($000) 


($000) 


1,732 
2,338 


1,573 
2,456 


6,449 .0427 
13,264 .0879 


2,014 
2,697 


193 
332 


0700, 62 
3,150 


1158) 71 
1166, 
ha te. 


14,159 2,491 779) 
3,976 467,133/ 242,105 


5,447, .0361 
.745, 799 11.5659 


109 412 38 
81,020 213.808 45.119 


79 
110 


Before using these figures, read foreword, page 737. 
SM, 1959, 


CANADA’S LARGEST 
FRENCH MORNING DAILY 


96,336 


(ABC Publisher's Statement Dee. 31, 1958. Daily net paid Monday to Friday.) 


MONTREAL-MATIN 


Everywhere you go in Montreal you see Montreal-Matin. 


Growing fast! 


101,824 


Daily net paid average 
November, 1958 
(Monday to Friday) 


J. J. DeSERRES 
Advertising Manager 
1124 Marie Anne Street E. 
Montreal 24 


SALES MANAGEMENT 


—n 


] SELLING FORCE 
| FRENCH CANADA 


(LA PRES SE) 


DAILY and ROTOGRAVURE 


MAY 10, 1959 


14 PREgo, 


SALES MANAGEMENT 


day after day, week after week... 


LA PRESSE 
CIRCULATIO 


NOW STANDS 


MONDAY to FRIDAY 
and 


LA PRESS 


THE SECOND LARGEST DAILY CIRCULATION IN CANADA 


MAY 10, 1959 163 


Now 50,000 Watt 


QUEBEC 


COUNTIES = 


CITIES 
(continued) 


Lachine 
Montreal. . 
Outremont 
St. Laurent 
Verdun 
Westmount 
Napierville 


Nicolet 
Papineau 
Pontiac 


Portneuf 

Quebes 
Quebec 

Richelieu 
Borel. ... 


*includes people speaking 
page 738 


Your top French performer 
DAY and NIGHT in the 31/ 


billion dollar Quebec Province market. 


POPULATION, : 
ESTIMATE 
ine 
| of 
| 


37.3] 2154) 5} 68. 


1,149.1) 6.6363 


30.0} .1732! 
45.6 . 2633 
82.7| .4776 
24.7) .1426 
10.8} 0624) 


| 
32.6, .1883 
31.9) .1842 
22.1; .1276 


49.2, .2841 
304.3, 1.7574 
174.8) 1.0005 
38.2) .2206 
17.3 0999 


| House-| % 
% | holds [French 
(thou- | Speak- 
sands) | Canada| sands) | ing* 


1 


NET EFFECTIVE __ 


BUYING INCOME 
ESTIMATES—1958 


MONTREAL 


CKA 


RETAIL SALES — 1958 


JM 


ESTIMATES 


% Per | Per 
of | Cap-|H'se- 

| Canada| ita | hold 
2482/1, 506/5,913 
.7141'1,322)\5,021 
.2889|2, 179) 8, 490 
2988} 1 , 48315, 984 
.5325/ 1, 457)5,308 
.2894|2,651'9,630 
a 811|3,368 

| 


0844) 586 — 
.1708|1,212|5, 528) 


0932) 954/4,487 
Se 
28321 ,302/6,344 
6161/1 ,202/5,627 
-9632) 1,247 5,395 
1859) 1,101 5,067 
0892! 1, 167/5 , 456 


Total | 


Retail q Per 
Sales of H’se-| Food 
($000) | Canada) hold | ($000) 


12,681 
357 , 633 
10, 188 
7,122 
33,431 
12,918 
875 


2,141 


4,266 
1,458 


5,910 


1,903 


232,617) 


213 
661 

4,231) 
995 

| 
2,976) 


2,711) 
3,238 


3,281) 


66,158} 35,107 


213,395) 
19,500 
14, 288) 


52,431 
1282) 2,349, 5,320 


.0947 


3,341 


33,917) 


2,275 
1,848 


Furn.- 


| General | House- 
Mdse. 
($000) 


Appl. 


motive Drug 
($000) | ($000) 
3,671] 743 
168,526) 35,564 
741 
1,939) 
16,284 
2,851| 
1,158) 


1,055) 
2,708 
1,833 

| 


3,504, 102 

10,375! 34,720) 7,061 
10,150 30,6281 6,510 
645, 2,741, 380) 
601) 1,649 312 


72 


84 
93 
110 
80 
93 


French and English and those speaking French only. See 


LOCAL MERCHANTS BOOST YOUR NATIONAL ADVERTISING 
WITH THEIR OWN USE OF CHRC IN QUEBEC CITY 


Last year a total of 75,079 minutes of advertising time 
was bought on CHRC by national and local advertisers 


in these categories: 


AUTOMOBILES AND ACCESSORIES 


FURNITURE AND APPLIANCES 
FOOD AND BEVERAGES 
DRUGS AND COSMETICS 
DEPARTMENT STORES 

CAS AND OIL 


Before using these figures, read foreword, page 737. 
© SM 9. 


SALES MANAGEMENT 


CFCF Radio delivers 
dominant coverage of 
Canada’s second largest 
English market... 


MONTREAL 


mp eitiares | qgyny ‘vine income 
ESTIMATE ING | 
QUEBEC BYD 11/58 BY) EstimaTes—1958 
ae + 


COUNTIES Total % holds |French % Per | Per 
CITIES (thou- of | (thou- |Speak- | of | Cap-|H’se- 
(continued) sands) | Canada) sands) | ing* | Canada} ita | hold 


| 


Richmond 5| .2397| 8.9] 89. j 2074/1 ,131|5,273 
Rimouski -7| 3910) 11.4 R , -2869| 959)5,696 

timouski 6.1] .0929) 2.9 5,834] .0700| 983)5, 460 
Rouville .2| .1398 ’ : , .1390|1,300)5, 718 


| | | 
Saguenay . .3881 ; s , .3582)1, 206 7 , 369) 
Shefford : -3072| . . ’ -2096| 8913,887 


Granby 


page 73 


j 3 i K¢ ay OLD QUEBEC 
IN CANADA 


Representatives 
TOKONTO MONTREAL 
INTERPROVINCIAL BROADCAST 
SALES LTD. 


In USA: WEED & CO. 
MAY 10, 1959 


Total 
Retail 
Sales 
($000) 
23,924 
35,503 
18,366 
12,711 


28,776 
35, 301 


Canada 


- 1585 
. 2352 
1217 


26,134) .17 


RETAIL SALES — 1958 


| 
| 
hold | 
| 


Food 
($000) 


7,443) 
8, 205) 


3,661 
2,390 


3,506 
9,809 
7,420 


ESTIMATES 


| Furn.- | 
Genoral | House- Auto- 


SALES 
ADV. 
CONTROLS 
m Qual- 
Buying | ity 


Mdse. | Appl. motive | Drug | Power | In- 
$000 


($000) ($000 ($000) 


1,259 1,362) 4,487 
5,355 1,571 

| 1,935 1,031 

| 949 


16,619 
3,492 
1,803 


Before using these figures, read 


index | dex 


-1982) 83 
-2022; 75 
0901 7 
.1227 


73 . 3139 
. 2364 


283 1501 


foreword, page 737 
© SM, 1959. 


YOUR ADVERTISING DOLLAR 
IN FRENCH GANADA 


« gp momen investment 
‘ 
~ 


when yo 


HOUSEHOLDS 


MORE THAN 


712,300 


CANADIAN’ TV-HOme 
$s 


THE GREATEST SELLING FORCE IN FRENCH CANADA 


CHLT-TV 


SHERBROOKE 


ouasec inp iar NET EFFECTIVE "RETAIL SALES—1958 SALES 
ESTIMATES BUYING INC 
JM BYD EstiMATES—1958 BY. ESTIMATES CONTROLS 


COUNTIES House-| ‘ i 'iiimtt <2 Sas ? ‘(Qual 


CITIES Total % holds (French Net // Per | Per i % Per | General House- Auto- | Buying | ity 

continued thou- of thou- Speak-] Dollars of | Cap- H’se- H’se-| Food Mdse. Appl. motive Power In- 

sands) | Canada| sands) | ing* (000) | Canada} ita | hold hold $000) ($000) ($000) ($000) | ($000)]| Index | dex 

90,511, 40001, 225/5,172 17| 184, 16,246, 2,451) 5, 8,564) 1, .3961| 
77,646 .3431|1,248/5, 246 52,83 .3499| 15,276 3484) 
12,946) .0572/1,282'5,629 ° x 551 .0497) 
.767| .1536 955/4,090 . Bnd 7,990 .1703 
,388; .1785) 9594,343 5 . | | 8,109 - 2097) 
20,938) .0025) 939)4,362 30,7 -2034| | 6,562 . 1330} 
315) .1826 1,096/4,804 ’ . , 8,120 - 1961) 
,358| .1386)1,161/5,058 ,585} .182 | 7,092 . 1553 
782) .5691 1, 186/5,434) . d | 530 .5965) 
054) .1770|1,292|5,722] 30,092) |. 1994] 907) 1841] 
85,615} . 2900/1, 176/5, 292 .3271| 
834) .3661/1,376 6,961 2885) 3,659 -3391| 
26,147, .1155|1,427|6,881 - 1225) 
367; . 813)4,670 ’ . 1,870 .2274 
,042) . 856 3,770 ij 3,138) 4069) 
23,630| . 945|4,005] 21,927) . 145: 1247 
407 ,012\4, 289 .740| 1,894) 1118) 

,364| .1386|1,386)6, 150 ' 1,730) ; : 1131 

640; .0735| 8713,782 J ‘ 1,153 . 
-0694 924)4,487 3 -0335| 1,446 : 718 


Sherbrooke 73.9 88 


herbrooke 62.2 91 
Soulenges 10. 
Stanstead 36 


5 

8 

3 

5 

St. Hyacinthe L ‘ 3 
8 

6 

» 

7 


=n 
B&R 


t. Hyacinthe 
St. Jean 

t. Jear 
St. Maurice 


hawinigan Falls } 7 ( 


nt © 


a 


ee oe ee ee) 
‘ we 


lrois-Rivieres 


ao 


Temiscamingue 
Rouyn 
Temiscouaia 


—- ww aS = tS 


Terrebonne 


nr 


St. Jerome 
Vaudreuil 
Vercheres 
Wolfe 
Yamaska 


~_- 2 oe oo 
_ 


eawoaauwneoxr De 
i 


Total Above Cities 2,0 0665) 52 2,738, 853/12. 1033) 1,311|5,256] 2,393, 834) 15.8594 37,8 308,675) 119,670) 316,774) 58,417 
Province Total , 962.9 28.6618) 1, 105. -9} 5,834,689 25.7844/1,176|5,279] 3,510, 161|/23.2551| 3,176) . 496,552, 155,622 ,468; 72,690 


Per Capita Sales 100 31 15) 
Per Household Sales : 3,176 449 141 66) 
Includes people speaking French and English and those speaking French only. Seepage 738. © SM, 1959. 


Before using these figures, read foreword, page 737. 


re) N T A R t oO The “‘SM’’ symbols mark original exclu- 

sive estimates by SALES MANAGEMENT. . 

City and Population County City and Population County City and Population County 
in thousand in thousands) (in thousands) 

Barrie 20.2 Simcoe Brantford aaa .... Brant Cornwall. 2. ees 

Belleville 26.3 Hastings Brockville . Leeds Fort William 42.1.......Thunder Bay 

Brampton 13.4 Peel Chatham 22 ; eect Kent Galt 25.7 Waterloo 


766 


SALES MANAGEMENT 


MOST retail advertising 
MOST national 


advertising 


MOST classified MOST 
advertising 


MOST color advertising MOST 


*28.1% MORE city circulation than any other Ottawa newspaper 


THE OTTAWA CITIZEN 


‘“‘FIRST WITH MOST PEOPLE IN OTTAWA, CANADA” 


“MOST 
MOST 


city circulation 


OTTAWA 
CANADA 
1959 


NEWSPAPER 
COVERAGE FACTS 
IN THE CAPITAL 


city plus retail 
trading zone 
circulation 


home delivered 
circulation 


circulation gains 


ONTARIO — (Continued) 


"City and Population 
(in thousands) 


The ‘SM’ symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


City and Population 
(in thousands) 


County County City and Population 


(in thousands) 


County 


Guelph. . 
Hamilton 
Kenora 
Kingston. . . 
Kitchener. . 
Leamington. . 
Leaside 


New Toronto 
Niagara Falls. 
North Bay. 
Oakville. . 


COUNTIES 
CITIES 


Algoma 
Sault Ste. Marie. . 
Brant... .. 
Brantford 
Bruce 


Carleton 
( tta wa 


pers hers seers 


.. Wellington 
..Wentworth 


. Kenora 


. .Frontenac 


. Waterloo 
Essex 
York 

Victoria 

Middlesex 
York 

. . Welland 

Nipissing 
. Halton 


~ POPULAT 10N 


@) * — 


Total % 
(thou- 
sands) 


of 
| Canada 


ye 5342| 
40.5 
83.2) .4805) 
54.2) .3130 


44.3) .2558) 


| | 


305.1] 1.7620 
230.6! 1.33181 


- 2339}. 
| 


House-| 7% 
holds |French 
(thou- |Speak- 
sands) | ing* 


21.0) 12.3 
9.8 8.0 
22.5 2.1 
15.1] 2.9 
12.2) 8 


74.6) 32.2 
57.6! 31.5 


» 
; a 
230 


Oshawa. . 
Orillia . 

Ottawa 

Owen Sound... . 


Parry Sound... . Sea 


Pembroke. . 16 

Peterborough. . . 

Port Arthur. 

Port Colborne... .. 

St. Catherines. . 

St. Thomas 

Sarnia AOE 

Sault Ste. Marie 366zi 
NET EFFECTIVE 

JM BUYING INCOME 

ESTIMATES—1958 
Net % 


Dollars of 
(000) |Canad a| 


Per | Per 
Cap- | H’se- 
ita hold 
133, 100) 
70,875 
115,483) 
81,665) 
41,352) 


5881 1, 439/6, 338 
3132) 1 ,750)/7 ,232 
-5103|1 ,388/5,133 
- 3609/1 ,507|5 , 408 
-1827) 933/3 , 390 


| | 
566,309) 2.5026/1,856/7, 591 
441,703! 1.9519|1 ,915) 7,668 


* Includes people speaking French and English and those speaking French only. See 


page 73 


Total 
Retail 
Sales 
($000) 


Ontario 
Sincoe 
Carleton 
Grey 

Parry Sound 
Renfrew 
Peterborough 
Thunder Bay 
Welland 
Lincoln 

Elgin 
Lambton 
Algoma 


Simcoe 


Smiths Falls. ... 


Stratford. 
Sufbury 


Tillsonburg. . . 


Timmins 
Toronto 


Trenton....... 


Waterloo 
Welland.... 
Weston. 
Windsor 
Woodstock 


RETAIL SALES — 1958 
BYP estimates 


| Furn.- 


| % Per 
of H’se- 
| Canada| hold 


.5100) 3,666) 
3712 
.4908) 3,293) 
.3857| | 
2641) 3,143) 


296, n2 1.9656) 3,977 
276,860! 1.8342) 


General 


Food | Mdse | 


($000) 


9, 236| 
4,059) 
5,972! 
4,336 
5,221) 


26 , 506) 
18,950 
16,506 
13, 233} 
yaa 
74,976 
69 , 642) 


61,177 
47 , 167 


House- 


($000) | ($000 


Auto- 
| motive 


Appl. 


9,391) 


7,189 


10,910) 
8,542) 
5,745 

| 


} 
10,459 


10, 360) 30,050 


31,767 


Norfolk 
Lanark 
Perth 
Sudbury 
Oxford 
Cochrane 
York 
Hastings 
Waterloo 
Welland 
York 
F.ssex 
Oaford 


SALES 
ADV. 
CONTROLS 

|Qual- 
Buying | ity 
Drug | Power | In- 
($000) | Index | dex 


1,907 
1,438 
1,428) 
1,112 
1,380) 


5539) 
-3147| 
4985) 
. 3588 
.2187 


6,699 
6,452 


2.1933 


1.7926 


Before using these figures, read foreword, page 737. 
© 


, 1959. 


84% 


43.9% 


NEW GRUNEAU SURVEY REVEALS: 


of Ottawa’s French families read 
LE DROIT 


of Metropolitan Ottawa is 


French speaking 


(Dominion Bureau of Statistics) 


Canada’s Most Quoted French Daily 


HEAD ae 


U. S$. REPRESENTATIVES: Shannon and Associates 


AND PLANT: 
. Lemieux, 


375 Rideau St., 


Director of Advertising 
TORONTO snanch OFFICE: 21 Dundas Sq. EM. 3-9903 


Vern B. Moore, Manager 


Ottawa 


MAY 10, 1959 


Pierce the heart of London and Southwestern Ontario! 


Reap rich returns on your advertising investment, in a market that’s able fo buy! 


Canada’s No. 1 test market . . . retail sales at new high! 
In 1958, retail sales climbed to $654,875,000 . . . up $28,667,000 over ‘57° 


Capture your full share through the dominant medium! 
8 localized editions daily, makes the London Free Press your basic advertising medium. 


é The London Tiree Press 


paint Ontario’ Foremost Neunpaper 


FIRST IN ROP COLOR LINAGE IN CANADA' 


“Eales Management, (59 Survey of buving, power FEBRUARY DAILY AVERAGE CIRCULATION « 104,028 


mp saris NET EFFECTIVE ae ~ RETAIL SALES — 1958 ‘| SALES — 
ESTIMATES BUYING | 
ONTARIO JM BYP ESTIMATES—1958 BY) estimates 


ADV. 
CONTROLS 


COUNTIES House-| | | 


IT Total % | holds |French Net % Per | Per 
CITIES (thou- of | (thou- |Speak-j| Dollars of Cap- | H'se- 
(continued sands) | Canada) sands) | ing* (000) —— ita hold 


Cochrane... . 89.2) .5151 .2| 48.5] 148,864) -6579)1, 669|7, 370} 
Timmins 27 . 1605 2.5 50,447) |?» ,529) 
Dufferin -6) .0959 ‘ : 14,068; .0622 “948|3, 088 
Dundas .2) .1051 8 OS. 16,083) .0711| 884|3,351 
Durham 8) .2299 -— %. 47,013) .2078|1,181/4,313 
Elgin... 9} .3633 0} 2. 90,691) .4008|1,442/5, " .3930| 3,489 
St. Thomas. . { 1132) 5.5 37,170} .1643|1,896/6, 673} .2297| 
1Essex. . . .6| 1.4992 . 0} 459,697) 2.0315 1,771|6,67 ’ .1244| 2,463) 
Leamington 0485, 2.6 10, ,982| .0485| 1 ,307/4,224 7 0912! 
Windsor 22.5} .7075| 33 3.0] 231,199] 1.0217/1,887|7,006] 136,805} .9063| 12,342| 
Frontenac -4782 ; : 112, 093 4954/1 ,354/5 468 423) .4533) 3,338 295, 6,992) 
Kingston .3043] 1 3.9 80,323] .3550)1,524|5, 904 ,569|  .3880) | 3,535) 
Glengarry 19.6 .1132 y 5] 13,015 | .0575| 664/2, 686) .0642) 2,152) 2.0911 1,467; tel 


ae people speaking French and English and those speaking French only. See 1 Information received too late for inclusion above indicates total retail ~~ 
page 73 


for 1958 should be $200,454 thousand. 


TIMMINS, with the SECOND HIGHEST 
PER HOUSEHOLD INCOME 


among Canada’s 34 Metro-County Areas— 


Served Exclusively by CFCL-TV and its two satellites 
Timmins, with the largest percentage of French speaking Canadians outside the Province 
of Quebec, served exclusively in French by CFCL-Radio with 10,000 watts. 


SALES MANAGEMENT 


CFPL-TV builds up sales 
in this BILLION DOLLAR MARKET 


. . . with a combination of maximum power, concentrated coverage, 
top personalities, choice availabilities, CFPL-TV delivers your sales 
message to the cities of London, Woodstock, St. Thomas and Stratford 
and the other urban and rural areas of Middlesex, Huron, Oxford, Perth 
and Elgin plus bonus-coverage in the counties of Lambton, Kent, Bruce, 
Norfolk and Waterloo. No other single medium can duplicate this 
coverage and influence in the wealthy Western Ontario Market. 

Check BBM and Elliott Haynes figures for the full story on audience 
delivered. 

If building up sales is your problem, remember . . . 


Western Ontario is Cold, on... 
Gc r-reit=« TW 


Representatives— CHANNEL J oO LONDON 


U.S.A.—Weed G&G Co. 
Canada—aAll-Canada Television 


POPULATION NET EFFECTIVE RETAIL SALES — 1958 — 
ESTIMATES BUYING INCOME V. 
JM BY) ESTIMATES—1958 GD ESTIMATES CONTROLS 


ONTARIO 1/1/59 


House-| % | Total | | EN ij | | Furn- | 
COUNTIES Total | % | holds |French| Net 7, | Por| Per} nett | % | Per | | General | House- | Auto- | 
CITIES (thou- | of | (thou- |Speak-] Dollars Cap-|H’se-] Sales | of | H’se-| | Mdse. Appl. | motive | 
(continued) sands) | Canada sands) | ing* (000) ita | hold} ($000) | Canada) hold | | | | ($000) ($000) | ($000) | Index 
Grenville. . - -6|  .1305 5 I} . 25,090) . '1,110/4, 113 14,916) 0988. 2,445) A 291) 2,579 112) 
Grey rm eae ° -3725 -2) ° 68,443) .3025/1,061|3,761 57,705, .3823| 3,171 } 1,967| 11,327) 1, 3404) 
Owen Sound. ... 5) .1011 9) 1. 24,078} .1064/1,376/4,914] 28,488). 1887 | 7,486] 2,438} 1,241] 5, 492 2] .1300| 
Haldimand .3| 1634) 7. .5| 31,378) | .1387/1,109)4,075] 30,383, .2013| 3,946) 6, | 8,642 1624 
Haliburton -0| + .0520 ‘ ’ 7,051} .0312) 783)2,938 7,521; .0498| 3,134) . ; 1,095 0409 
Halton......... ° 5417 . ° 131,488) .5811 1,402/5, 281 61,475 .4073 ’ . | 9,510) 1, 5211 
Oakville 8| .0624 ; 16,556} .0732|1,533)5,709) 19,298} .1278 | , 696 5 545) 3,488 5 0874 
Hastings........... . -6244 109,649) 4846/1 , 2084, 706 94,118) .6235) | 18,123) 2, -5342 
Belleville. ......... 26.3] .1519 42,075) .1859|1,600/5,686] 43,776] | .2900) ,492} 3,936] 2,132} 7,640) 7] .2103 
Trenton a -1) .0699 16,860) .0745)1,393/5, 109 18,388} .1218) , 5 723 3,281 5g 0878 
Huron j 6) .3211 
Kenora a 0} + .3061 


50,718) .2241| 912/3,359] 52,101| .3452| | i 9,755 
78,957} .3489|1,490/6,368]  41,861| .2773! . | §, 604 

Kenora. .. .0} 0635 . 19,241 ‘cual ened 15,896) 1083) 414) ,013| 3] 2,074 

Kent. . ~ .0}  .5313 107 ,869 .4787|1,172\4,214 114,556, 7589) : ,792| 19,983 

Chatham 2.9] .1323 35,146] .1553/1,535/5,169] 55,226] .3650) 473] 449} 3,095) 9, 151 

Lambton .0| .5891 147,568} .6521|1,447|5,327] 77,764) .5152| 883} ,272| ,378| 12,921 

Sarnia... 1] .2720 87,376 - 3861] 1 , 855|6 , 826 49,051) .3250| 351} ,341] 3,795] 6, 404 

Lanark. .0|  .2368 52,949) .2340|1,291/4,995)  41,721| 2764) | 416) 7,216 

Smith Falls........ 9.1} .0526 5} 15,761 .0696 1732/6, 304 18,378} .1218 3,963} 008) : 3,728 

Leeds = 0} .2657 56,185) .2483/1,221/4,721] 42,315] .2803 471) | , 5, 867| 

Brockville 5.3| 0884) 23,165] .1024|1,514/5,515] 22,566) 1495 4,996) 930] 2,495 2,920} 

Lenox & Addington. . . 5} .1357/ 19,416} 0868} 8263,132] 19,045) .1262 

Lincoln. ..... .3| .7179| 182,098} .8312/1,513/5,700] 101,019| .6693 938} ,728) 5,538 

St. Catherines 0) "2368| 71,241) .3148/1,738/5,888 72,065) .4774 17,393) , 496 5,059) 

Manitoulin .6| .0670| 9,715, .0429| 838/3,470 8,136) .0539 1,539 I 73 ; 

Middlesex bt .9| 1.1718! 54.9) 312,218 1.3797|1,539|5,687|  207,740| 1.3763 44,996 11,677 , : : 114 

London J 8.3 . 5966 29.1 176 ,234| . 7788! 1,706) 6,055 171,521) 1.1363 | 36,569 18,548) 10,824 5, 362 496 142 


=> =i 


anew n 
o -7 


nose en 


eo 


-~ ow 


> = © tS Oo © wo 


Inn — » w 


*includes people speaking French and English and those speaking French only. See Before using these figures, read foreword, page 737 
page 738. © 1959. 


IN BUYING POWER \/Check this Survey 
T PS IN COVERAGE \/Check latest BBM 
IN POWER \/10,000 watts in September 
IN LON DON and Southwestern Ontario 
where everyone listens to CFPL RADIO 


Canada: All-Canada Radio 
U. S. A.: Weed & Co. 


MAY 10, 1959 


Your Key to the St. Lawrence 


SEAWAY 
Canadas VALLEY 


Booming 


Industrial Centee—CORNWALL, ONT. 


The Heart of Stormont, Dundas and Glengarry Counties 
Radio 1220 KC at 1000 A Big Tri-County Market which with Canada's Metro- 
Watts AM, Plus FM Bonus County Areas, Ranks 


Television Channel 8 


24th in Retail Sales $82,073,000 
at 260,000 Watts Maximum 26th in Population 100,600 
29th in Effective Buying Income $114,214,000 


CORNWALL TELEVISION CO. 


P.O. Box 74, Cornwall, Ont. E.W. Miller, President & General Manager 


iiiieeaiis POPULATION NET EFFECTIVE RETAIL SALES—1958 5 SALES 
IMATE ADV. 

° GD vis BYP ESTIMATES—1958 BYLD estimates CONTROLS 
COUNTIES ——— —< we — _ ) 7 3 
CITIES Total | % | holds |French] Net | % | Per| Per > | | General | House- | Auto- ity 

} 


Continued) thou- | of | (thou- |Speak-| Dollars | of | Cap-|H'se- | of Food | Mdse. | Appl. | motive | Drug | Power | in- 
sands) | Canada| sands) | ing* (000) (Canada| ita | hold} ($000) | Canada| ($000) | ($000) ($000) ($000) 

Muskoka 26.6) .1536, 7.2; 3.6) 27,181] .1202|1,022|3,77 852} .2044| 4, 9,043] 3,966) 568, 4,969 
Nipissing 68.2} .3939 2} 46. 86,307} .3814|1,265|5,678 877, .4020| 3, 15,839, 7,659 2,166) 10,525 
North Bay 22.6} .1305) 5.6) 25. 39,910] .1764 1,766) 7,127 39,062} .2588| 9,501) ach 1,796} 6,531 
Norfolk 50.3] .2905| 13. F 48,332 .2136| 961/347 010}. 454) eared 4,444) 1,873, 6,806 
Simcoe 8.5) .0491 , 12,611) .0557/1,494/4,850) 23, - 1577) 5,377} 1,204) 1,076) 3,731 
Northumberland 41.5) .2397 , d 43,744) .1933|1,054/3,871 ,638| .1897| 2,534 6,938) 2,908} 1,272} 4,819 
Ontario 121.7, .7028 ‘ .0| 170,301) .7526/1,399/5,406 .7081) 3, 27,816] 8,756] 3,534 18,486, 2,557] . 104 
Oshawa 54.1 3124 a a 90,062) .3980)1,665/6, 298 69,210} . 18,619 4,784 2,941) 11,336] 1,241 ° 128 


*Includes people speaking French and English and those speaking French only. See Before using these figures, read foreword, page 737. 
page 738 © SM, 1959. 


SUDBURY {s Busting Out All Over! 


As shown in this issue of Sales Management, SUDBURY is now Canada’s 14th INCOME 
MARKET. 

And Sudbury is going ahead in leaps and bounds . . . New Subdivisions . . . WRITE TODAY for details of 
New Stores . . . New People . . . Sudbury’s busting out all over. 

Make sure you cover this market . . . insist that your schedule is in the medium with the how you can RIFLE YOUR 
104% SATURATE CIRCULATION . . . THE SUDBURY DAILY STAR. MESSAGE to the fabulous 


The ONLY effective, yet economical way to sell the consumer . . . tell the retailer. —— 


The Sudbury Daily Star WORTH SHORE stam 


NORTHERN ONTARIO’S LARGEST NEWSPAPER 
J. R. MEAKES, Publisher National Representatives: THE THOMSON NEWSPAPERS, LIMITED 
R. W. PEARSON, Ady. Mgr. TORONTO — MONTREAL 


770 SALES MANAGEMENT 


The Inseparable Pair Kitchener and Waterloo Say 


When you look at Kitchener because no matter HOW you look at if... 


ook The separate cities of Kitchener and Waterloo make one 
| at Waterloo too big, bustling metropolitan market. Look at the facts: 


@ Combined population now 86,834 
@ Combined annual wage of over $100,000,000 


278 industries with a gross value of production 


over $235,000,000 


An ideal test market @ Wealthy surrounding farm 
market 


K-W deserves a place in your “A” schedule. Only The 
Record gives 100% coverage in Kitchener-Waterloo. 


KITCHENER-WATERLOO RECORD 


current circulation 34,489 serving in 7 counties 
KITCHENER ONTARIO 


POPULATION NET EFFECTIVE = RETAIL SALES — 1958 
QO ESTIMATES BUYING INCOME ADV. 
ESTIMATES—1058 iD ESTIMATES CONTROLS 


ONTARIO 


iy “| House-|  % | | | Furn.- } Qual- 
COUNTIES Total | % | holds | French N X /, | General | House- | Auto- Buying | ity 

CITIES (thou- | of | (thou- |Speak- Cc. Mdse. Appl. motive ug | Power | In- 
(continued) sands) —— sands) | ing* ($000) ($000) | ($000) Index | dex 


| 


Oxford. . .3| 4060) 19.2) 1. & By 7,624 2,748 343) 1, az 105 
Tillsonburg .6|  .0381) 0} ‘ 4 4 ‘ 3,826) 1, 283] 647 , 783} 0628} 165 
Woodstock 9.5] .1126} 5.6) 1. 988}. 487)5, .1932 | 9} 2,757] 1,187| 4, 57: 1445} 

Parry Sound... . 6) 1652 : ‘ ,279| y ,556| .1229) ,051/ 4,077} 569 961) 1390 

Parry Sound... 5) .0318) 7 -0324/ 1,332) 062 3 1,269 354) 

oA .4| 8856) 26.1) 2.9) 188,582) | .8334 3833; 1,307 

Brampton... 3.4| 0774) 6) 2| .0842|1,422 | ; ; ,781) 

Perth......... 6) 3304 : oo .3393)1,310 by na 
Stratford... 20.5} .1184 ree 33 1463} 1,615 

Peterborough... . .0} 4100) . oe .4266) 1,360 
Peterborough 9.2593) 12. 69,277| .3061/1,543 

Prescott... . .3| .1634| . : 24,523) .1084) 867 


Prince Edward . a 3} 1. 18,700} .0826) 810 
Rainy River .4) .1640) ; X 34,697) .1533/1,222) 
Renfrew .6| .5059|  20.1| 9.7] 86,724) .3832| 990/4,315) 
Pembroke 0959) 19,004] 0844] 1, 150|5,025 
Russell J -1155) . . 370) -0591 669)3, 109 
Simcoe 0} .8201| . ' ,273| .7083|1,129\4,515 
Barrie 2] 1167 6) 2.5 32,180] .1422|1,593/5,746 
Orillia 7| 0849) | 1.8 9,115} .0845|1,300|4,779 
Stormont 8.3627) . G 83,116 .3673|1,324|5,654 
Cornwall -7| 2350) .6| 36.! ame a on Se 
Sudbury 2} .9308) 35.7] 40.0} 270,402) 1.1949|1,677|7,574 
Sudbury ’ 2773 : 38. 84,934) .3753|1,769\7,259 
Thunder Bay . A A . 194, 959) -8616)1 448)5,926 
Fort William 2.1) .2431) 6} 2. 64,187} .2837/1,525|6,055 
Port Arthur C : : 63,058] .2785|1,512|5,839 
Timiskaming 0} . . : 85,403 | pee 
Victoria x ‘ ; 31,778) .1404/1,056 3,695) ‘ ‘ 983 | ; 866 | A : -1730 
Lindsay ‘ 3. 14,091} .0623)1,355/ 4,545 22,947 5: i ,365) : 001): 0888 
Waterloo .2} 9252} 42.0) 1.9] 224,638) .9927/1,402/5,349 430} 1. } ‘ ; : 764 2, 9883) 
Galt 25.7). + om 3 40,070) .1771/1,550|5,565 . 5 | 7,227] ,630| 3,393 30). 1685 
Kitchener 46.9) .3864) 17.9) 2. 99,667) 4404/1, 400)5, 568 3,024) 48: 965) 7 ‘ 3% (230) 4426 
_ Waterloo 5) 106 . 27,041) .1195|1,462/5,753) 13,710) 0 67 | 11,570) 375) 1084) 101 


*includes people onion French and English and those speaking French only. See Before using these sien read a nat 737. 
page 738. 1959. 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


MAY 10, 1959 


Geographic divisions of northern 
area ore charted in their proper 
proportion in space below 


Counties and cities on this mop 
are charted in proportion to net 
Effective Buying Income: Scale, 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 


0009 sq. in. equals $1 million. 


Pa 
f 


\ [IT Ties AMONG #, ante 
‘ oan y 
b RAINY RIVER | 


y ' ; ao 
Fea Witham: Pont Arthw .9 


RENFRES 


ONTARIO 


wUSKOKA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Hawsiton 


supsURY 


ALGOMA 


i 


“RETAIL SALES—1958 
ESTIMATES 


POPULATION 
SM ESTIMATES 
1/1/59 


House-| “, 
Total | % holds French 
thou- | of (thou- Speak- 
sands) | Canada| sands) | ing* 


NET EFFECTIVE 
SM BUYING INCOME 
ESTIMATES—1958 
Net % Per | Per f Per 


Dollars of Cap- | H’se-' of | H’se- 
(000) Canada| ita | hold | Canada| hold 
| = — _ 


ONTARIO 


COUNTIES 
CITIES 
continued 


General 
Food Mdse. 
($000) 


Welland 


Niagara Falls 


1.2192|1,676)6,446) 
. 1915) 1,798) 6, 666 
. 1401) 1,969)|7,371 
. 1266) 1,695) 6 , 367 

| 


9506 7.5) 275,895 
43,326 
31,697 


28,650 


8601 3,033] 40,708 
.2920| | 12,463 
.0823| | 4, 194 
2099 9,057| 


Port Colborne 
Welland 


1,134 
4,302) 


284 

582 

| 

.4857| 3,260 
2623 

2.0688, 3,602 
1.8791 


10,838) 1,576) 
6,327 oa 
43,860) 9,947) 
2,2 38,231) 9,213) 


| 
15,066 
9,408 
73,666 
67, 188 


-4522/ 1,294) 4 , 849) 
- 2350) 1, 465)/5, 427 
2.5214/1,722'6, 581 
1.9764) 1,769) 6,725 


Wellington 
Guelph 
Wentworth 

Hamilton 


-4568 
2096 
331.4 1.9139 
252.8) 1.4600 


102,319 

53, 180 
570,578 
447 ,225 


66.! 283 635 


“Includes people speaking French and English and those speaking French only. See 


Before using these figures, read foreword, page 737. 
page 738. © 


SM, 1959. 


HIGH SPOT CITIES... 

The first Friday of each month SALES MANAGEMENT forecasts retail sales for Toronto, Montreal, 
Vancouver, Winnipeg, Hamilton, Edmonton, Ottawa, Calgary, Quebec City, Regina, Victoria, Windsor, 
London, Halifax, St. John, and 200 U. S. cities, compares these forecasts with those of the nation and with 
the actual sales of that city during the same month last year and during the same month of the recent 
census year. These forecasts enable sales and marketing executives to make sure that their advertising 
dollars are scheduled to be spent in those markets which promise the best return from their investment. 


SALES MANAGEMENT 


You'll reach 97.3% of 
all households in 


CANADA'S }5"4 LARGEST MARKET 


through the pages 
of the 


HAMILTON SPECTATOR 


*Metro Hamilton boasts the 4th highest 
per-household income in Canada 

with a retail sales figure of $318,079,000. 
THE HAMILTON SPECTATOR is the only 
medium that completely covers this” 
lucrative market, made up of 353,200 
people. A compelling reason why 

you should always consider THE HAMILTON 
SPECTATOR an “‘A”’ list paper. 


WANT MORE FACTS? 
WRITE FOR YOUR HAMILTON MARKET BOOKLET. 


Cresmer & Woodward Inc. (Can. Div.) 
UNITED STATES New York, Detroit, Chicago 


San Francisco, Los Angeles, Atlanta 


The Hamilton Spectator 


ONE OF THE EIGHT SOUTHAM NEWSPAPERS IN CANADA 
MAY 10, 1959 


THE TORONTO TELEGRAM 
RAN MORE COLOR LINEAGE 
THAN ANY OTHER TORONTO 
NEWSPAPER IN 1958 


And in °58, The Telegram stepped up to FULL 
COLOR, every Monday (other days at publisher’s 
option)—subject to prior reservation, Black and 
one color is available daily, Black and two colors 
on specified days. 

Black and Black and Black and Black and 

White 1 Color 2 Colors 3 Colors 
| page $2,079 $2,829 $3,079 $3,329 
1500 lines 1,125 1,525 1,875 2,375 
1000 lines 750 1,150 1,500 2,000 


For non-standard units, use black-and-white line rate plus the 
following premium: 

1000-1500 lines $400 $ 750 $1,250 

1501-2000 lines 575 875 1,250 

2001!-to full page 750 1,000 1,250 


THE TELEGRAM 


Daily - Weekend 
BAY AND MELINDA STS. 
TORONTO 1, ONT. 
EMPIRE 2-5611 


John B. Stark, Director of Advertising 


Montreal: Lorne Main, 938 Dominion Square Bldg. 
U.S.A.: O'Mara and Ormsbee, Inc., 342 Madison Ave., 
New York 17, N.Y. 


Chicago Detroit Los Angeles San Francisco 
England: D. A. Goodall, Ltd., 4 Old Burlington St., London W.| 


POPULATION NET EFFECTIVE RETAIL SALES — 1958 SAL a 
ONTARIO Sy7p ESTIMATES BUYING INCOME ADV. 
1/1/88 ESTIMATES—~1958 BY) estimates CONTROLS 
ay | House-| 97 7 —T~ Total | i i a - 
Total | % | holds |French} Net | % | Per| Per| Retail General | House- | Auto- 
(continued thou- of | (thou- |Speak-| Dollars of |Cap-|H'se-| Sales | of Madse. Appl. motive | Dru 
sands) | Canada) sands) | ing* (000) (Canada| ita | hold} ($000) (Canada| hold | ($000) ($000) | ($000) ($000) 


.5 9.2027 F , | 2,916,317 12.8875 1,830|7 348] 2,025,491/13.4188 5,103) 428,019 : 78,036) 

0964 5.0} 3.2 51,953). 2296/3, 111/10391 25,131} .1665 | 7,148 347 
8) 0681 2.7) § 22,396) .0989/1,898/8 299 30,127; .1996 7,989 5A 883 
3} 3.8769 56.: 1,308,333) 5.7817/1,949|8,376] 1,545, 144/10. 2366 257 ,757| 322,108 67,368) 185,611) 43,236 
9) .0572 2.6 20,668) .0913/2,088/7,949 22,594) .1497 4,667 311 220 5,567, 1,053 
tal Above Cities 714.2630) 631.¢ 4,368,046 19.3028/1,769/6,913] 3,942, 851/26. 1212 859,188) 558,292) 183,595) 534,732/104,177] 3 


Province Total 5,910.8 34.1358 1,604.6 -3] 9,101,995 40.2230 1,540 6,049] 5,796, 187/38.3997| 3,852/1,357.491, 776,370, 227,100) 844,360/157,051 o 


Per Capita Sales 
981 230 131 38 143 27 
Per Household Sales 3,852 902 516 151) (561 104) 


MANITOBA The “SM” symbols mark original, exctu- 

y sive estimates by SALES MANAGEMENT. 

City and Population County City and Population County City and Population County 
in thousands) (in thousands) (in thousands) 


armen 5 Division 7 Portage la Prairie... 11.3 Division 6 St. Boniface........ 30.1 . Division 6 
Dauphin 6.3 Division 13 Winnipeg 264.2 Division 6 


see 758 people speaking French and English and those speaking French only. See Before using these figures, read foreword, page 737. 
© SM, 9. 


774 SALES MANAGEMENT 


wow! SEE FOR YOURSELF—Fall '58 B.B.M 
* 


Area Survey Report 

CKRC Average \2 hour audience 6:30 a.m. to 
1:30 p.m. CKRC has 14,495 radio homes 
tat 12,600; station Y, 11,931 

really blankets pay , vgs me 
s.increase 
the MET. 

CKRC’s audience outside Met. Winnipeg? 


WINNIPEG UP 20 


I 
market! . and there’s MORE—for details call the reps. of 


630 CKRC 


rep Att CANADA RADIO & TELEVISION FACILITIES n S WEED & 


POPULATION ~ NET EFFECTIVE | ; RETAIL SALES — 1958 SALES 
By7p FSTiwares BUYING INCOME 577) 


MANITOBA ESTIMATES—1958 


ADV. 
ESTIMATES CONTROLS 


House-| % | Total | | Furn.- Qual- 
COUNTIES Total % holds |French Net Y Per | Per ‘ Per General | House- Auto- Buying | ity 
CITIES (thou- of | (thou- |Speak-j Dollars of |Cap-|H’se-| Sa of | H’se-| Food Mdse. Appl. motive Power | In- 
sands) | Canada) sands) (000) Canada| ita | hold | Canada) hold | ($000) ($000) ($000) ($000 Index | dex 


Division 1... a 7 1842! 2} 23.11 20,449| .0904| 706/3, 290 .1296| 3,156) 2,572, 5,449 108} 4, 1149) 75 
Division 2 39.9) .2305] 9.3) 15.5) 32,237| .1428| 810/3,477 .2071| 3,361) 3,090, 6, 323, 7, 1797/78 
Division 3... 22.4) 1294) 6. Wo 25,134) 1999/1, 122/4,1 1023] 2,531) 2,058] 3,337 100} 2, 121) 87 

| | | | 
Division 4....... 14.6| .0843| 4.2} 3.6] 22,691. 1003/1, 5545, ; .0917| 3,295] 1,995) | 2,428) .0945) 
Division 5....... 63.3] .3656) 17. .2) 72,980] + .3225/1, 153)4, 1441) 1,279) se: 132| 2776 
Division 6... | 374.3) 2.1616) 99.8| 9.7] 675,163] 2.5416/1,537/5,763 7904) 4,220) 80, 115,616) 16,315} 88, 6402) 
Portage la Prairie 11.3} .0653| 2.9) 12,543) .0554/1,110)4,325 039] 106: 229] 1,216 620 2,338) 0727 
St. Boniface....... 30.1 .17: .7| 42.2) 44,097] .1949|1,465/5,727 ; | 4,672] 128 76 01% 1616 
Winnipeg. . .. 264.2) 1.5258] 5 4 423,741 1.8726|1,604|5,893 013] 2.4182) 891} 110,788} 15,145) 51, 9669) 


| 

Division 7... .4| .2737} 12.8] 4. 51,640) .2282/1,089/4,131 .2908| 3,511) 5,771 awl 
Brandon..... 8.1548) 6. 37,849] . 1673|1,412|5,485] 32,926) 441} 4,172 
Division 8... Se 5} 4. 23,670} .1046|1,025/3,64 .1078| 2,504 ' 2,316| 
Division 9 .5| .4591) 20.8] 3.5} 102,072) .4511/1,284/4,907 597). 2,144 ,176| 2,460) 

| et 
Division 10 1) .1103} 5. y 21,724) 0960/1, 137/4,178 990; . 3,075 ,854| 3,027 
Division 11 9. i : 30,049 .1328|1,207/4, 116] ; 3,076 
Division 12 .' > | ‘ : 20,311} .0898| 843/3,385) ; : 2,095 
Division 13 0}. 4) 12.2) 20,280] 0896) 844|3, 166 764). 2,084 
Dauphin 3} 0 8 6,114) .0270| 970\3,397 3,249) .0878 | 
Division 14 Os 6.3} 1. , .0897| 883/3,223 ,686|  .1172| 2,807| 
Division 15 ws . J ) -0826) 930| 3 , 606} j .0712| 3,257| 


Division 16..... a ‘ ° ’ 3907/1, 6377, 189) ’ .1752| 2,150 


Total Above Cities 338.7) 1.9561 91.2) 524,344) 2.3172|1,548)5,749) 441,987; 2.9282 75,968) 119,971 00: 2, 898 199 


Province Total 873.1) 5.0423| 229.2 .4] 1,139,106) 5.0339/1,305/4,970]  753,452| 4.9918| 3,287, 133,373] 179,465 993) 854) 18,474 


Per Capita oe ‘ ed : 862 153 206 25 134 21 
Per Household Sales pt | 3, 287 ee 582 783 96 510 81 


*includes people speaking French and English and those speaking French only. See Before using these figures, read foreword, page 737 
page 738. SM, 1959 


CJOB 


offers bonus 
promotion 
in Winnipeg 
CANADA'S 
FOURTH MARKET 


EE RS OO SAN CES: LUTTE He ES BEE 


Sage: 


Reps: In Canada—Radio Representatives Ltd. in USA—Young Canadian Limited 
MAY 10, 1959 


RETAIL SALES MAP 


PRINCIPAL CITIES: County end geographic location 
of cities with 1956 retell sales of $25 million or more. 


Geographic divisions of northern eoeccessoeere"4% 


orea ore charted in their proper |” ? Divisions and cities on this map 


. Stl ‘ are charted in proportion to net 
eS ae } Effective Buying Income: Scale, 
.0032 sq. in. equols $1 million. 
. 


ALBERTA 


SASKATCHEWAN 
Division 14 MANITOBA 


Otvision 18 


Pronce Albert Division 15 


. 
‘ 
. 
7 
CY 
A] 
. 


Orvision 16 


Orvision 11 Orvision 6 


Orvision 10 


es 
DIVISION IS 


al al 
Fle | 


ovens 
Orvision 8 Onision 7 


Division 10 


i pecnenemameenee ae 
‘ Bomitace 


DIVISION 7 | Division 6 


DIVISION S 
Orvision tb 
Division 10 


Cities shown are those having 
net Effective Buying Income of 
$15 million and over. 


eit 


Orvision } 
Orvision 12 


DIVISION 8 
Orision 7 


O1vISION 4 | DIVISION 3 


OfvisiOn 2 


Seaft Current 


Onision 8 


Lette nage . 
ates Owision 3 | Orvision 2 Division 1 


Orvision « 


SECT CTCL LL LLL OU 


Ss A Ss K A T Cc H E WwW A N The “‘SM’’ symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 
City and Populatior County City and Population County City and Population County 
in thousand in thousands) (in thousands) 
Moose Jaw 31.3 Division 7 Regina . 98.1 Division 6 Swift Current Division 8 
North Battleford 9.3 Division 16 Saskatoon.......... 79.8 .....Division 11 Weyburn ‘ Division 2 
Prince Albert 22.9 Division 15 CO ee ; Division 9 


POPULATION NET EFFECTIVE ~ RETAIL SALES — 1958 SALES 


Sy7p ESTIMATES BUYING INCOME SM ADV. 

1/1/59 ESTIMATES—1958 ESTIMATES CONTROL 

COUNTIES ee ce Say ae a ye . Qual- 
ty 


CITIES Total é holds |French Net | % | Per| Per Fam Buying 
thou- of thou- ‘Speak-]| Dollars of | Cap-|H’'se- Food dse. q i Power | In- 
sands) (Canada |sands) | ing* (000) | Canada) ita | hold ($000) $000) Index | dex 


Division 1 37.6, .2171 6 8.4 43, 866, .1939|1,167/4, 569) 5,951 -2043 
Division 2 33.7| .1946 4, 6.1] 36,977) .1684/1,007/4,402 .2365| 4,249, 5, 260 .1916 
Weyburn 7.9 0456 12, 488) 0552] 1,581/7,805 9 1,923 , 049 -0665 
Division 3 29.4) .1698 ) . 27,664) .1223) 941/3,593 3,709) 3,499 ; .1519 
Division 4 16.6) .0059 . 3 — . 1068) 1 ,456/5,143 ry 2,741, 2,128 0982 
Division 5 46.9, .2709 46,743) 2066 997|3,800 Y 3,672, 4,893 .2472| 91 
Division 6 135.0, .7796 .6| 210,759) .9313/1,561/6, 109 | ‘ 28,816 1.0131} 130 
Regina 98.1} .5665| 25.6] 2.5 173,007 7645/1,764|6,758] 153,525) 1.0171 22,771 3} 5,000 : 8007} 141 
| | 
Division 7 59.2, .3419| 15.3 2.4] 109,901) .4857|1,856|7,183] 54,110) .3685 | 9,231 1,779 .4188| 122 
Moose Jaw 31.3 1808 8.5 2. 62,611] . 27672 ,000|7 , 366 37,919) .2512 | 6,520 . 1,749) .2499| 138 


*includes people speaking French and English and those speaking French only. See Before using these figures, read foreword, page 737. 
page 738. © SM, 1959. 


776 SALES MANAGEMENT 


POPULATION ang fs ip RETAIL SALES — 1958 —- 
ESTIMATES UY! | 4 

SASKATCH. BYD 171153 BYD EsTIMATES—1958 BYP Estimates CONTROLS 
j Fis Total ; ] Furn.- Qual- 
COUNTIES Total % a Net % Per Per Retail % Per General | House- Buying | ity 

CITIES (thou- of Sp Dollars of |Cap-|H'se-| Sales of |H'se-| Food Mdse. Anpl. Power | In- 

(continued) sands) | Canada Canada} ita | hold ($900) | Canada) hold | ($000) | ($000) | ($000) Index 
anesenenentl s Bas — -—|—— ae - - |——- SS ee — = - mepeiiene 7 
Division 8 39.8) .2299 9) A 2016/1, 148 4,185 39,320 .2605 3,607 4,672 5,002) 1,208) 2249) 

| 


Swift Current. . . 11.7| .0676 ° | .0843}1 ,630)5 , 610 15,991) .1059 1,875) 1,817 852 < .0874| 


Division 9 52.4) .3026 . d - 2470) 1 ,067/4 , 109 47 , 962) -3177| 3,526 6,984) 7,969 1,483 . 2793 


| 


Yorkton...... 8.7| -0502 ‘ 4, ma - 0651/1 ,694/6 , 408 a o4 . 1209 | 2,774 2,219 1,170 . y -0789 


Division 10 36.1) .2084 a 43,500) .1926|1,207)4,700} 32,098] .2123) 3,621) 2,737, 7,622 157 2017 

Division 11... 107.1) .6185 .5| 2.5] 193,455] .8549|1,806/6,788} 117,824) .7806) 4,134) 21,497| 18,973) 5,116 7853 
Saskatoon 79.8} .4609} 21.9] 2.5 .6687|1,897/6,911] 89,846) .5952| | 16,631] 14,393] 5,076 ,203| 3,690]. 6052| 

Division 12 27.8 1608} 7. : | ei ie ee 24,683 .1635) 3,381) 3,954) 3,969 81 

Division 13 33.5) .1935 5} 1. , .1521|1,027/4,049] 31,020 men 3,649, 4,095 / 181 

Division 14 53.4| .3084) 13.8) 5. | 2272] 963|3,726] 85,245) .3660| 4,003, 7,408 11, 721 

Division 15 83.2) .4805 . ' 891} .4414|1,20115,048] 68,340] .4528| 3,452} 8, 328, 12, 1,186 
Prince Albert 22.9] .1323 . J 1546) |1,528|6 033 28, 493] = 7| ,432| 1,024 

| | | 


Division 16 45.5, .2628 A ° 2197/1, 092/4, 478 40 054 and 3, 608) 
North Battleford 9.3) .0537 ‘ 919) 0527] 1, 2R2| 4,584 18,119 200 
Division 17 29.2) .1686) . . ° - 1345) 1042/4 ,004 28 , 503) .1888| 3, “a 


Division 18 21.4) .1236) . ° 23,635 -1040 1, 100)5,473 4,735) 0314) 1,101) 
| | 


ee | | ; | j on 
Total Above Cities 269. 7 1. 1.5576} 71. 480,183) 2.1218|1,780)6,697] 377,106) 2 4982| | 60,247 83, 71,322 


Province Total 887.8) 5. 1271) 227. "| 5.3) 1,157, 549. 5.11541, 304)5, 099} 895,219) 5.9310 3,944) 130, a9 “181, 605 ’ 183,187 


Per Capita Sales at: Pest AO oF sseeesefeostosefacoeal WN iit... 147| 206 
Per Household Sales on oe em 9441... ! 3 807) 95} 


ee SsSssSs—sSsS90- rr The “SM” symbol k original exclu- 
A L B E i T A sive estimates, by SALES antec 


City and Population County City and Population / City and Population County 
(in thousands) (in thousands) (in thousands) 
Calgary. . Division 6 Edmonton..........2 .. Division 11 Red Deer. ....s..00s eae Division | 
eer : Division 8 Lethbridge. ........ ee P Wetaskiwin......... ; Division 
_ Medici ine Hat . rr .* Division 1 


Division 1 -5| .2570) 11.8 ; ~ 63,744) .2817/1,432|5,402 43, 279) ~ 2067 3,668) 10,347) ; ; 355 | : 108 
Medicine Hat... . 2 .1323} 6.6 37,920} .1676/1,656/5,745 26,567| .1760| | 6,251 3,08: . 65: 3 16: 123 
Division 2 4, .4759) . . 111,604, .4932'1,354/5,264 96,938) .6422) 4,573) 20,641) ° | . | 112 
Lethbridge 33 . 1860 49,382) .2182/1,534/5,549 51,694) .3425 10,240) 3,827) 308 ,736) 1, 2491) 134 
Division 3 .2) .1109) ‘ ’ 21,574 Bi 2S) Sa 16,566, .1098 3,248; 2,604) 


.1727| 8.2) 1.6] 36,962, .1633|1,236)4,508] 26,850 .1779, 3,274, 5,988 
0959, 5.0, 1.6] 20,830, .0921|1,255/4,166] 13,103) .0868, 2,621, 2,602 
1.7170, 82.2} 2.8) 440,620) 1.9472|1,482/5,330] 346,244) 2.2939 4,212) 65, 231| 
1.1776 8. 2. 341,586) 1.5095)/1,675)5,799] 246,263) 1.6315 | 46,110) 54,766 , 546 37, 576| 
1975) 8.6, 4.9] 37,058) .1638|1.084\4.308] 32,035, .2122| 3,725) 3,781] 5, | 6,981 
5128, 23.0) 1.5] 98,278 .4343|1,107/4,273] 114,779, .7604 4,990, 15,620, 11, .409| 29, 406| 
.0375| 1.6 7,814) .0345|1,202/4,884 6,778) 1112 719 3,944 
-1011) . 19,795} .0875)1,131)4,212 5, 74; 1705 3,11: 3,086 2 6,316 
0277) 4 5,765) 0255/1, 201/4, 118 , 392 1152 , 202 ’ 203) 6, 233 

41,713) .1843)1,291 4,687 Bea 2,285, 3, | 3,884 
Division 10 3). .5| 1.9] 65,518) 2806/1, 253|4,853 .2740| 3,064) 5,378 6, 001, 8, 990) 
Division 11... .0| 1. ‘6, 6.0] 803,301] 2.2241|1,485]5,812] 364,221] 2.4130, 4,206 
Edmonton . 9} 1.5298] 67. .3} 405,903) 1.7937|1,532/6,022] 284,919) 1.8876 
Division 12 Mins fae Wes, Waser oes ieee 244.0811) 2,388 

| 

Division 13 0.1906) 7.7} 23.4) 31,608) 1907] 956)4,105] 19,014) 1260 2,469) 
Division 14 8}. i i 50,252} .2221|1,000|3,957 261) .2535| 3,013) 
Division 15 8 | | ©. en 0862} 793 /3,198 924) .1320| 3,266) 


Division 4 
Division 5 
Division 6 
Calgary 
Division 7 
Division & 
Camrose 
Red Deer 
Wetaskiwin 
Division 9 


cowuaeo 


_wrauunwn 


Division 16 .4| 2278} 10.8) 4. 34,999| .1547| 888/3,333 } .2147| 3,087 ; 7,209 
Division 17 : a y 6,448) .0241) 450/2,179 0189) 1,144 13961 


Total Above Cities 552.7| 3.1020 ‘ 868,165) 3.8365 1,57) ls 807 669,359) 4.4345 | 117,056 33 , 63% 30,78 116,439) 15, 102 
| 


odie Total 1,221. 3 7. 0533) 318.8 -9} 1,605, 603, 7.09581, 315) 5,037] 1,240,426 8.2178) 3,891) 214,065) 242,132 ; 228,625 28, 762 
Per Capita S Sales . . — a ; | od Rcd ,016) 175 198 187 24 
Per Household Sales seul | ~ ue aie . | 659 760138) 717) 90) 


*includes people speaking French and English and those speaking French only. See Before using these figures, read foreword, page 737 
page 738. © SM, 1959. 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income retail sales, buying power index and value of farm prod- 
ucts sold are fully protected by copyright. 

Permission to reproduce these Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SaLEs MANAGEMENT, INc. 
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BRITISH COLUMBIA 


City and Population 


Chilliwack 
kK amloops 
Kelowna 

Nanaimo 

Ne ison 


COUNTIES 
CITIES 


Division 1 
Division 2 
Nelson 
Trail 
Division 3 
Kelowna 
Penticto 


Vernon 


Division 4 


Chilliwack 


New Westminster 


Vancouver 
Division 5 
Nanaimo 
Port Alberni 
Victoria 
Division 6 
Kamloops 


County 

in thousands) 

6 Division 
Division 
Division 
Division 
Division 


POPULATION 


SM ESTIMATES 


1/1/59 
House- 
Total 
thou- of 


sands) | Canada sands 


33.6 
71.2 


.1940 
-4112 
0445 
11.¢ 0687 
04. 5481 
0589 
0751 
0572 


9.3 


9944 
0497 
2010 
2379 

-6442 
0912 
0693 
3396 

3702 

0572 


holds French 
thou- Speak- 
ing* 


3.4 
2.7 


WHAT A MARKET 


BRITISH COLUMBIA 


IS 


and what a way to reach it! 


Vancouver daily newspapers give you 
almost 100% coverage of the rich, greater 
Vancouver retail trading zone — plus 
top coverage of homes throughout B.C. 


: Toronto: Manager, R. C. Boyd, Star Bidg., 80 King Street West. 
Montreal: Manager, Milt Benison, 225 Shelli Tower Bidg. 


U.S.A.: Cresmer & Woodward !nc., (Canadian Div.) New York, Chicago, Detroit, 
San Francisco, Los Angeles, Atlanta. 


United Kingdom: D. A. Goodall Ltd., 4 Old Burlington Street, London W.1, England. 


Pacific Press 


City and Population 


(in thousands) 


34.8.. 


New Westminster 
Penticton. ; 13 
Port Alberni 12 


Prince George. . a nen 


Prince Rupert il 


NET EFFECTIVE 
SM BUYING INCOME 
ESTIMATES—1958 
of Cap- | H’se- 
Canada ita | hold 


-2425 1 ,633)5 902 
- 5098 1,620/5,493 
0506 | 1, 487/4,770) 
0804 1, 700/5,619 
3572, 852.2, 856) 
0432 959/2,876 
0568) 989)3,214 
0380) 869)2, 967 


5.6707 1,484 4,945) 
0459'1,207/3 
.2335|1,51915 

722; 3.1143,1,819/5 

,452| 1.8404/1,463/4, 
25,951, .1147/1,642/5,08 
16,460) .0727|1,372|5 
85,968, .3799/1,462)4, 454 
73,905) 3266/1, 153/4, 223) 


16,227 


*Includes people speaking French and English and those speaking French only. See 


page 738 


LIMITED 


V2833-4 


0717) 1 ,639|5,795 2 


County 


. Division 4 
Division 3 
Division 5 
Division 8 


The 


“SM” symbols mark original exclu- 
7” __Sive estimates by SALES MANAGEMENT. 
City and Population 


County 


(in thousands) 


Trail 
Vancouver. 
Vernon 
Victoria 


Division 9 


or 
¢ 


| of 


2200, 3,871 
4729) 3,399) 


1345 
1427 


-7344) 3,917 


1492 
- 1467 
. 1489 


RETAIL SALES — 1958 
ESTIMATES 


ie: 
387.5.. 


9.9 
58.8 


Per | 
H'se- 
| Canada| hold | 


Furn.- 


| | 
| General 
Food | Mdse. 


Appl. 
($000) ($000) 


7,866 

16,597 

| 3,697 
4,642 
27,014) 
4,546) 
5, 100 
3,569 


2,830 


1,235 
2,121 
865 
464 


-3415| 3,689, 179,053 


1680 
-4679 


3,371 
10, 195| 
146,081 
56, 509 
4,494 
3,815 
30,458) 
12,763 
2,460 


House- | 


($000) | 


Auto- | 
motive | 
($000) | 


6,581 
13,203 
5,956 
4,241) 
23,817 
3,939 
5,379 
5,979 
| 


175,877 
5,410 
13,685 
126,719 
45,685 
7,241) 
2,716) 
22, 833) 
8,100) 
3,797 


Division 2 
. .Division 4 
Division 3 
Division 5 


Before using these figures, read foreword, page 737. 
© SM, 1959. 
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SALES MANAGEMENT 


bor Geographic divisions of northern 
% harted in their proper 
Divisions and cities on this map 3 pt adie space below. R E T a { L s A L E s M a P 


are charted in proportion to net PRINCIPAL CITIES: County end geographic location 


teste Suyting iecemes Soste, of cities with 1956 retell sales of $25 million or more. 
-0044 sq. in. equals $1 million. 


sped ets 


Cities shown ore those having ee 


net Effective Buying Income of 
$15 million and over. 


Vv Island enlarged 
to equal area-income ratio 


of maintand of B.C. 


Oivision 2 


Onision 3 


POPULATION NET EFFECTIVE a, ~ RETAIL SALES — 1958 ~ SALES 


ESTIMATES BUYING INCOME ADV. 
B. COLUMBIA JM Be BY) EstimaTES—1958 ESTIMATES CONTROLS 
COUNTIES z House-) % | ©*&| he Total | ¥ [—eEar CU a Qual- 


CITIES Total % holds French Y Retail % Por | General | House- | Auto- Buying | ity 
E thou- of (thou- Speak- of Sales of H’se- Food | Mdse. | Appl. motive Drug | Power | In- 
continued sands) | Canada| sands) | ing* Canada ita | hold} ($000) (Canada) hold | ($000) | ($000) | ($000) ($000) | ($000)} Index | dex 


Division 7 23.9 .1380 6.1 3.3 ° - 1671|1,582/6, 197) 19,071, .1263 3,126 2,934 9,340 346 1,352 207) .1490) 108 
Division 8 76.8 .4435 20.1, 4.0) . -3296)  9713,711 70,147, .4647| 3,490 15,572 12,190 1,750, 15,244 1,430 3928, 89 
Prince George 13.5, .0780 3.2 f _ 0703 1 178 4,970) & 23 , 596 : - 1563 ~ Ae 4,806 2,112 1,533 5,444 §23 0976; 125 


*includes people speaking French and English and those speaking French only. See Before using these figures, read foreword, page 737 
page 738. © SM, 1959 


Extra “Vital” Statistics to complete the story about VICTORIA, B.C. 


Your sales volume in any market is indicated by several indices. Here are 


important, factual guides to sales potential in Victoria, B.C. 


Manuf'rs Retail Total Don t guess 


Employees’ Employees’ Employees Salaries, Wages anaes Test ! 
& Wage "58 Wages "58 Wages "58 Wages All Employed =" 
Earners ‘ a : 
es i em : : lees ee Use the complete coverage of the Victoria 


40.000 000. 000. 000. $135,000.00 morning Colonist and evening Times to try 
out copy strategy, merchandising ideas and 
package appeals quickly, effectively and 


No. of Gov't 
Salary 


No. of Victoria Total A 
Super Retail Colonist /Times Colonist/Times economically. 
Markets Outlets Outlets City Circ. Circ. 
Ain — = oan - VICTORIA PRESS LIMITED 


24 37 1108 41,930 53,772 


National Representatives: 
W. H. Austin & Co., Toronto 1, Ont. 
TOTAL VICTORIA TIMES/COLONIST Cresmer & Woodward, Inc., New York, 


Chicago, Detroit, Atlanta, San Francisco, 


ADVERTISING LINEAGE IN 1958 . . . 27,338,640 LINES Los Angeles. 
MAY 10, 1959 779 


POPULATION os NET EFFECTIVE RETAIL SALES — 1958 SALES 
hee Uy 4 
B. COLUMBIA JM ; ESTIMATES—1958 BYP estimates CONTROLS 
~ oni % | | Furn.- | 


COUNTIES % holds French Net Y, Pee Per Per | House- | Auto- 

CITIES thou- |Speak-] Dollars of | Cap- | H’se- of P " Appl. motive 

sands) | Canada’ sands) | ing* (000) so as wt ita, | hold | Canada| hold | ($000) ($000) | ($000) 
| 


Buying | ity 
Drug | Power In- 
($000) Index tex 


| Raines EF 


| |Qual- 


Division 9 46.2, .2668 10.2) 3.4) 62,607) 2767/1, 355|6,138 .1824) 2,286) 5,954 4,222 798) 2,767| 21 2374) 89 
Prince Kupert 11.9) .0687 3.3 18, 722| 0827) 1 ,573|5,673 206) . 4,260 1,450 716) 1,923 428] = .0875) 127 


| } 
} 
Division 10 26.1; .1507 6.9) 4.1 11,924) aa ‘ - 1605) 3,510) 2,000) 8,471) 7 7,194) 446, + .1046 «69 


- } | | | 7 
Total Above Cities 605.5, 3.4970) 185.3 1,010, 100| 4. a 1668/5, 451 1, 103,582] 7.3114 | 175,873) 214,662 41,376) 215,262) 28,341) 5.1248) 147 
| | ' 


Province Total 1,886.3, 9.1611| 464.9) 3.4] 2,211, $82) 9.773311, mle 757| 1,630,811|10.8041| 3,808, 328,987) 315,403] 49,226] 290,820) 42,756) 9.9600, 108 


Per Capita Sales | ~4 es =P ; . we 27} (198 31, (1889) . 
Per Household Sales me ee os oe SS See 67s! 108) 


YUKON—NORTHWEST TERRITORI ae. The SM" symbols mark original excl 


sive estimates by SALES MANAGEMENT. 
Yukon-Northwest | | s | | > | 
Territories ‘ .1981 6.9 ° 30, 482 1347) 889/4,418 18, 133) 1201) 2,628 1, 149) 10, 118) 


—_|—__—__— 


Total 3 1981 6.9 ° 30, 482) nal 889/4 418 18,133} .1201) 2,628 1, 7 10,115) 


Per Capita Sales < ; st Pras Bae 33 295, 


Per Household Sales \ oe. - ie A 167 1,466) 


*includes people speaking French and English and those speaking French only. See Before using these figures, read foreword, eee 737. 
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COMPARISONS DEPEND ON YARDSTICKS 


Population, Effective Buying Income, Total Sales, Various Retail Store Cate- 
gories and Indexes are all good yardsticks for comparing markets. But markets 
themselves are measured differently. Take total retail! sales, for example, in 
this ranking of the top 12: 


By States & Provinces By Metro-County Areas By Counties By Cities 
(Add $000,000) (Add $000,000) (Add $000,000) (Add $000,000) 


New York 21,116 N.Y.-Newark-Jersey City 18,838 New York, N.Y. ..10,032 New York 10,032 
California 19,684 Los Angeles-Long Beach 8,984 Los Angeles, Cal. ... 8,346 Chicago ... . 5,478 
Iiinois 12,567 Chicago 5 8,676 Cook, Ill. ...... . 7,047 Los Angeles 3,703 
Pennsylvania 12,399 Philadelphia 5,058 Wayne, Mich. ...... 3,582 Philadelphia ee | 
Ohio - 11,043 _ Detroit eee 4,614 Philadelphia, Pa. ... 2,721 Detroit .... . 2,627 
Texas 10,739 Boston 4,089 Cuyahoga, Ohio .... 2,183 Toronto . 3,545 
Michigan 9,031 San Francisco-Oakland . 3,536 York, Ont. .... 2,025 Cleveland . . 1,482 
New Jersey 7,299 Pittsburgh ........... 2,746 Allegheny, Pa. ..... 2,021 Montreal .. ~- a eo 
Massachusetts 6,383 Washington .. ++. 2005 Nassau, N.Y. ... 1,944 Boston 1,417 
Florida ah S276- Se tOOR oi. . 2,399 St. Louis, Mo. ...... 1,842 Baltimore 1,396 
Ontario 5,796 Cleveland ..... 2,308 Montreal, P.Q. 1,745 Washington oe aoe 
Indiana 5,142 Toronto a .. 2,025 Baltimore, Md. ..... 1,640 Hempstead Twshp. .. 1,304 


COPYRIGHT 
Copyright Notice and Rights to Further Reproduction. The exclusive estimates of 
population, Effective Buying Income retail sales, buying power index and value of farm prod- 
ucts sold are fully protected by copyright. 
Permission to reproduce these Survey of Buying Power data in printed form, in whole or in 
part, may be granted only through written request to SALES MANAGEMENT, INC. 
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Abilene Reporter-News, The 
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Alexandria (La.) Daily Town Talk 
All Florida Magazine ; 
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Alton Evening Telegraph 
Altoona Mirror 
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Anderson Newspapers, Inc. 
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Arkansas Farmer . 

Arkansas Gazette 
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Baltimore News Post 

Bangor Daily News, The 
Barre Times, The 

Barrington Associates, Inc. 
Baton Rouge State Times 
Battle Creek Enquirer & News 
Bayonne Times, The 
Beaumont Enterprise-Journal 
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Benton Harbor News-Palladium 
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Bethlehem Globe-Times 
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Biddeford Journal, The 
Billings Media Group 
Binghamton Press . 
Birmingham Committee of 100 
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Blair-TV 
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Dakota Farmer, The 

Dallas Chamber of Commerce 
Dallas News, The .. 
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Fall River Herald News 
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Farmer, The 

Farmer-Stockman 

Fast Food 

Faweett Publications 
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Florence (Ala.) Times 
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Florida Times-Union 
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Hamilton Spectator, The 

Hammond Times 
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Holyoke Transcript-Telegram, The 

Honolulu Advertiser 

Honolulu Star-Bulletin 

Hopewell (Va.) News, The . 
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House and Home Magazine 

Houston Post, The 
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Idaho Falls Post-Register 
Idaho Farmer 

Indiana Farmer 
Indianapolis Star-News 
lowa Three, The 
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Jackson Clarion-Ledger 

Jackson State Times 

Jacksonville Chamber of Commerce 
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KATY (Little Rock, Ark.) 

KBEE (Modesto, Cal.) 

KBIG (Los Angeles, Cal.) 
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KMOX-TV (St. Louis, Mo.) 

KMPC (Hollywood, Cal.) 
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Stockton Record ry 256 
Suburbia Today BeBe 
Successful Farming 59 
Sudbury Daily Star, The 770 
Sunset Magazine ; 200 
Syracuse Herald-Journal, American & 
Post-Standard , 513 
T 
facoma News Tribune 707 
Tampa Chamber of Commerce 300 
Tampa Tribune-Times, The 289 
Taunton Gazette 404 
Tennessee Farmer, The 60-61 
Temple Daily Telegram . 648 
lrerre Haute Tribune-Star, The 352 
lexas Daily Press League, Inc. 649 
Texas Harte-Hanks Newspaper 652 
This Week Magazine x” 
J. Walter Thompson Co., Ltd. 739 
Time Magazine 120-121 
Time Canadian ke 
New Orleans Times-Picayune 387 
Tires 99 
Toledo Blade-Times 561 
Topeka Capital-Journal ihe 373 
Toronto Daily Star Ltd. cane 741 
loronto Star Weekly 751 
Toronto Telegram 774 
Torrington Register . 270 
Trenton Times 139 
Tri-Cities Daily (Ala.) 207 
Troy Record Newspapers 514 
Tulsa World-Tribune ; 583 
rV Guide  149- 150 
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United Air Lines 1 


U. S. News & World Report 20-21 
Utah Farmer, The 60-61 
Utica Observer-Dispatch & Press 526 
Vv 
Vancouver Sun & The Province 779 
Ventura Star-Free Press , 259 
Vermont Allied Dailies gectoie 
Victoria Press . 
Vineland Times-Journal 498 
Virginian-Pilot & Ledger Star 695 
Vogue Magazine 47 
Volume Feeding Management 91 
Ww 

WAVE-TV (Louisville, Ky.) : 379 
WBAP-TV (Fort Worth, Tex.) . 681 
WBIG (Greensboro, N.C.) .. 534 
WBNS Radio (Columbus, Ohio) 556 
WBNS-TV (Columbus, Ohio) 570 
WBOC (Salisbury, Md.) 402 
WBRZ-TV (Baton Rouge, La.) 385 
WBT & WBTV (Charlotte, N.C.) 545 
WBTW (Florence, S.C.) 81 
WCBS-TV (New York) 23 
WCIA-TV (Champaign, Ii.) ; 328 
784 


ADVERTISER Page 
WCKT-TV (Miami, Fla.) 293 
WCLO (Janesville, Wis.) 725 
WCSH-TV (Portland, Maine) 394 
WDAY (Fargo, N.D.) 548 
WDBJ Radio (Roanoke, Va.) 698 
WDBJ-TV (Roanoke, Va.) 702 
WDBO & WDBO-TV (Orlando, Fla.) 298 
WDIA (Memphis, Tenn.) 641 
WDRC (Hartford, Conn.) 278 
WESH-TV (Orlando, Fila.) 294 
WFAA (Dallas, Tex.) 670 
WFAA-TYV (Dallas, Tex.) 683 
WFBC-TV (Greenville, S.C.) 629 
WFGA-TV (Jacksonville, Fla.) 293 
WFLA-TV (Tampa, Fila.) 299 
WFBM-TV (Indianapolis, Ind.) 343 
WFMY-TV (Greensboro, N.C.) 546 
WFRV-TV (Green Bay, Wis.) 728 
WGAL-TV (Lancaster, Pa.) 603 
WGAN & WGAN-TV (Portland, 

Maine) yas 393 
WGN Radio & TV (Chicago, Ti.) 331 
WGR & WGR-TV (Buffalo, 

N.Y.) Per, 508, 509 
WHAS (Louisville, Ky.) 381 
WHBF (Rock Island, Ml.) . 325 
WHDH (Boston, Mass.) 419 
WHEC (Rochester, N.Y.) 525 
WHEC AM-TV & WVET-TV (Ro- 

chester, N.Y.) ; 531 
WHEN & WHEN-TV (Syracuse, N.Y) 125 
WHFB (Benton Harbor, Mich.) 420 
WHLI (Hempstead, N.Y.) 524 
WHO (Des Moines, lowa) 357 
WIBA (Madison, Wis.) .....  - 
WIBW Radio & TV (Topeka, Kan.) 369 
WICH + (Norwich, Conn.) 273 
WICS-TV (Springfield, Ill.) 326 
WICU-TV (Erie, Pa.) 613 
WILS (Lansing, Mich.) 433 
WILX-TV (Jackson, Mich.) 432 
WIRE (Indianapolis, Ind.) 350 
WIS (Columbia, S.C.) 626 
WIS-TV (Columbia, S.C.) 630 
WISC-TV (Madison, Wis.) 727 
WJAC-TV (Johnstown, Pa.) 598 
WJAR-TV (Providence, R.I1.) 621 
WJBK-TV (Detroit, Mich.) 438 
WJIM-TV (Lansing, Mich.) 421 
WINO (West Palm Beach, Fla.) . 290 
WIR (Detroit, Mich.) 439 
WIRT (Flint, Mich.) 431 
WIW-TV (Cleveland, Ohio) 566 
WKBN (Youngstown, Ohio) 575 
WKBT-TV (La Crosse, Wis.) 731 
WKOW-TV & Radio (Madison, Wis.) 729 
WKY-TV (Oklahoma City, Okla.) 587 
WKZO-TV & WIJEF (Kalamazoo, 

Mich.) peas 423 
WLAC-TV (Nashville, Tenn.) 649 
WLOS-TV (Asheville, N.C.) 541 
WLS (Chicago, Il.) ; 333 
WLVA & WLVA-TV (Lynchburg, 

Va.) 700 
WLW (Cincinnati, Ohio) 573 
WMCT (Memphis, Tenn.) 639 
WNAC-TYV, Yankee Network (Boston, 

Mass. ae 408 
WNAX (Yankton, S.D.) 631 
WNDU-TV (South Bend, Ind.) 349 


ADVERTISER Page 


WNEM-TV (Saginaw, Mich.) .... 428 
WOC & WOC-TV (Davenport, Iowa) . 360 
WOR (New York, N.Y.) 274, 515, 516, 526 
wow & WOW-TV (Omaha, 


Neb.) ... . 125, 484 
WRAL-TV (Raleigh, N.C.) oe aa 
WRBL-TV (Columbus, Ga.) : 304 
WRDW & WRDW-TV (Augusta, Ga.) 311 
WREX-TV (Rockford, Ill.) : 326 
WRIJIN (Racine, Wis.) ... ~~ ae 
WROC-TV (Rochester, N. Y.) 518-519 
WROK (Rockford, I.) .. 338 
WSAZ-TV (Huntington, W.Va.) 715 
WSBT & WSBT-TV (South Bend, 

Ind.) ... seat 
WSFA-TV (Montgomery, Ala.) 210 
WSIX-TV (Nashville, Tenn.) . 646 
WSJS-TV (Winston-Salem, N.C.) 542 


WSM & WSM-TV (Nashville, Tenn.) 642 


WSOC-TV (Charlotte, N.C.) . 536 
WSPD (Toledo, Ohio) .... ae 574 
WSPD-TV (Toledo, Ohio) ......... 560 
WSTV-TV (Steubenville, Ohio) . 717 
WTAE-TV (Pittsburgh, Pa.) ........ 596 
WTAG (Worcester, Mass.) .... 416 
WTAR Radio & TV (Norfolk, Va.) 135, 697 
WTHI-TV (Terre Haute, Ind.) 353 
WTIC (Hartford, Conn.) . 267 
WTIC-TV (Hartford, Conn.) 275 
WTOK-TV (Meridian, Miss.) fry 
WTOL-TV (Toledo, Ohio) . o. ote 
WTRF-TV (Wheeling, W.Va.) . 714 
WTVIJ-TV (Miami, Fla.) 295 
WTVT-TV (Tampa, Fla.) . 297 
WWS-TV (Detroit, Mich.) ... 437 
WWTV (Cadillac, Mich.) ...... 440 
WWVA (Wheeling, W.Va.) : 716 
Waco Tribune-Herald 659 
Walker & Co. ... 427 
Wallaces’ Farmer 60-61, 64-65, 67 
Wall Street Journal 31 
Wallace Witmer Co. ....... e 50 
Waltham News-Tribune . ; 406 


Washington Farmer, The 
Washington Post & Times Herald 283 


Waterbury Republican-American 272 
Waterloo Daily Courier . 355 
Watertown Public Opinion 633, 635 
Waukegan News-Sun, The 322 
Wausau Daily Record Herald 

Waynesboro News Virginian 138 
Weber County Industrial Bureau 684 
Weekend Magazine ga 749 
Weekly Star Farmer ... 467 
Westchester Group Newspapers 517 
West Chester Paoli Daily Local News 600 
Westerly Sun ... be 620 
Wichita Eagle, The ; : 89, 372 
Wichita Falls Times . 647 
Wilmington (Del.) News Journal 280 
Wilmington (N.C.) Star News ; 546 
Wisconsin Agriculturist 60-61, 64-65 
Woonsocket Call af 619 
Worcester Telegram Gazette . 417 

Y 

Youngstown Vindicator . os oOo 
Young & Rubicam ............ . 12 


SALES MANAGEMENT 


Measurements of every kind can be applied to 


television. By every measure, it is evident that the 
fastest-growing, most dynamic force in television 


‘today is the ABC TELEVISION NETWORK. 


it figures... 


When general advertisers repeatedly 


invest more ad dollars in one newspaper 
than in all other papers in town, 
you can be sure that it is producing 


substantially greater sales results. 


More readers! More advertisers! 


The Tribune gets am in Chicago! 


